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Mox}ie, which is one of the tools of communication in this 21st century, has been
described in Encarta Dictionaries (2009) as a series of recorded camera events - real or
fictional - that are mounted on a screen as a sequence of moving pictures usually accompanied
with a soundtrack. . doting Seitel (2004:53) in Patel, Xavier, & Broom (2005:14)¢  nunication
involves the "process of exchanging information, imparting ideas and making oneself understood
by others...and understanding others inreturn." A movie (also known as film) is, therefore, a
channel or medium of communication via which the exchange of meaning are made possible
and because of its capacity to impart a particular audience with messages from a known
source. Going by Boggs and Petrie (2004:2):

Film is recognized as a unique and powerful art form with painting, sculpture, music
and literature. Film expands and compresses time and space, traveling back and forth freely
within their wide borders. The origin of the name "film" comes from the fact that photographic
film (also called film stock) had historically been the primary medium for recording and displaying
motion pictures. Many other terms exist for an individual motion picture, including picture,
picture show, photo-play, and flick. A common name for film in the United States is movie,.
while the Europeans prefer cinema.

Films are cultural instruments because they reflect the culture of the country or movie
industry that produced them. In fact, MacBride et al as cited in Ekeanyanwu (2008:54) asserts
that the role of communication may be regarded as that of a major carrier of culture, emphasizing
the media-culture interface. To buttress Ekeanyanwu's view, Black, Bryant & Thompson
(1998:150) state that as a carrier of culture and mirror of changing times, film rivals television
inits influence. "Films are cultural artifacts created by specific cultures, which reflect those
cultures, and, in turn, affect them. Film is considered to be an important art form, a source of
popular entertainment and a powerful method for educating or indoctrinating citizens. The
visual elements of cinema give motion pictures a universal power of communication ('Film',
n.d)."

With the advent of the new media, there have been considerable improvement in the
way things are done e.g. entertainment and in the way people live their lives. In this 21st
century, watching movies has become one of the common forms of self-relaxation after each
day's task, especially for the youths. In this part of the world, watching movies has become a
habit for a significant proportion of the youths, many of whom are situated in various higher
institutions - polytechnics, colleges of education, universities, etc - across thé country. Most
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OBJECTIVES

This study is set:

1. To determine the movie preference among CU and OOU students.

2. To ascertain which geographical origin predominantly influences !  moviepre ences
of CU and OOU students.

3. To determine the significant difference between CU students and OOU students
with regards to movie preference.

4. To ascertain if University environment influences the movie preferences of CU and
OOU students.

RESEARCH HYPOTHESES

H1- Preference of foreign movies to home-made movies will be dependent on
undergraduates’ higher institution of learning. ‘

HO- Preference of foreign movies to home made movies will not be dependent on
undergraduates' higher institution of learning.

SIGNIFICANCE OF THE STUDY

Though many studies have been carried out in the area of film, cinema and culture,
most of these studies do not adequately address the media preference (i.e. movie in this case)
of University students in both secular and Christian/Islamic environments in Nigeria. This
study, therefore, presents a different angle and perspective to the subject of movie preference
among Nigerian undergraduates as it focuses on environmental/religious factors to determine
why undergraduates watch the type of movies they watch. As arecent study, it is also expected
to play up current realities in the area of media/cultural studies.

LITERATURE REVIEW

Bordwell & Thompson (2003 ) assert that there are millions of people watching movies
at any instant around the world. The merger of the old media with the new media is made
obvious with the advent of new communication technologies. For instance, the act of reading
newspapers on the internet as well as watching and/or subscribing to movies online is no
longer a strange phenomenon in our society today.

Y ouths rely on the media for a lot of things these days ranging from news to information,
entertainment to education, and so on. Akinwande (2006) reveals that there is a significant
difference in the way undergraduates in public and private universities use the media and this
is largely dependent on their environment. In relation to this study, the researcher seeks to find
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Feedback plays a significant role by pointing out major communication barriers which includes;
differences in background, different interpretations of words, and differing emotional reactions"
(Sanchez, n.d.).

Using the illustration in Figure 1.1 above, it is no « bt that mov  or film produce ha-
specific messages to pass across to the target audience. The movie/film producer encodes
his/her message, sends it through a communication medium (which is the movie in this case);
the viewer buys or gets access to the film, he/she watches it and decodes the message the
producer is trying to pass across. Although there seems to be no form of immediate feedback,
the movie producer is would feel satisfied by the time his movie gains popularity virtually
everywhere. A

Movie as a Powerful Medium of Communication
No doubt, movies have become potent tools of communication. The effect of movies

as instruments of communication cannot be underscored. Many scholars have said one thing
or the other about film as a powerful medium of communication. Bordwell & Thompson
(2003:1), note film as one of the most influential communication medum for ten decades and
assert that movies shape our lives in various aspects and ways such that:

Nobody needs to be convinced that film has been one of the most influential media for
one hundred years. Not only can you recall your most exciting or tearful moments at the
movies, you can also probably remember moments in ordinary life when you tried to be graceful,
as selfless as tough, or as compassionate as those larger-than-life figures on the screen. The
way we dress and cut our hair, the way we walk and act, the things we believe or doubt and
so on. All these aspects of our lives are shaped by films. Films also provide powerful aesthetic
experiences, insights into diverse cultures, glimpses of new ways of thinking.

One of the features, which Black, Bryant & Thompson (1998) point out that distinguishes
film from other forms of communication media is that it commands focused attention from the
so-called captive audiences. These captive audiences are offered film formats which the
producer and/or director extensively control in terms of erhphasis, order of presentation,
continuity, dramatic effects and timing. In addition, Rayner, Wall, & Kruger (2001:207)
emphasize the usefulness of film as a communication tool and a form of entertainment among
youths noting that; "No longer is the Cinema attended simply for its novelty value. It has
become big businesses, part of the mass media and part of our culture.... Going to cinema on
aregular weekly basis has again become a habit particularly for the audience range of 15-25

years old."
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The with the film industry that the word "Hollywood" was used to refer to the entire movie industry.
)mmunicat It is widely estimated that Hollywood is the largest film industry in the world.
;ademic pr ;
Main Film i Descriptions of
ubscriptio Gemes Main Film Genres
Iconic symbols
ndi represent the
nawv different genres of
Instit films
Indiv . A . . .
nstit | Action films usually include hl%h energy, big-budget physma.l stunts and chases,
{ possibly with rescues, battles, fights, escapes, destructive crises (floods,
explosions, natural disasters, fires, etc.), non-stop motion, spectacular rhythm and
The pacing, and adventurous, often two-dimensional 'good-guy' heroes (or recently,
. . . heroines) battling bad guys’ - all designed for pure audience escapism. Includes
1d Journali Action Films the Jamgs Bondg‘fantasy'yspy/espionagge series,pmartial arts filrns,pand so-called
{ blaxploitation' films. A major sub-gemre is the disaster film. See also Greatest
For - Disaster and Crowd Film Scenes.
lsvawdyah Adventure films are usually exciting stories, with new experiences or exotic
locales, very similar to or often paired with the action film genre. They can include
Tele| traditional swashbucklers, serialized films, and historical spectacles (similar to the
ht-tp: Adventure Filins epies film genre), searches or expeditions for lost continents, "jungle" and "desert"
Dep: epics, treasure hunts, disaster films, or searches for the unknown.
SriF Comedies are light-hearted plots consistently and deliberately designed to amuse
and provoke laughter (with one-liners, jokes, etc.) by exaggerating the situation,
- The the language, action, relationships and characters. This section desaibes various
epar’tment Comedy Films forms of cgmedy thro_ugh cinematic history, including slqpszick, screwball, spoofs
ffering atu and parodies, romantic comedies, black comedy (dark satirical comedy), and more.
)epartmenj» | Crime (gangster) films are developed around the simster actions of aiminals or
ssearch or mobsters, particularly bankrobbers, underworld figures, or ruthless hoodlums who
‘ - operate outside the law, stealing and murdering their way through life. Craiminal
i major me Crime & Gangster | and gangster films are often categorized as film noir or detective-mystery films -
' Filims because of underlying sinularities between these cinematic forms. This category
The includes a description of various 'serial killer' films.
SRUJANA Dramas are serious, plot-driven presentations, portraying realistic characters,
wid editine settings, life situations, and stories involving intense character development and
N interaction. Usually, they are not focused on special-effects; comedy, or action,
rternet fac Dramatic films are probably the largest film genre, with many subsets. See also the
tudentsre Drama Films melodramas, epics (historical dranas), or romantic genres. Dramatic biographical
films (or "biopics”) are a major sub-genre, as are ‘adult' films (with mature subject
content).
The
Jepartmen
Jniversity |
he pursuit
ealisation

2002 to 20(
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TABLE 4: Distribution of Movie Preference According ) Geographical
Origin of Influence

LOCaL FOREisv | OTHERFI T TOTAL
(NOLLYWOOD) | (HOLLYWOOD) | (BOLLYWOOD etc)
- CU 16 (10.7%) 124 (82.7%) 10 (6.7%) 150 (100%)
00U 53(35.3%) 75 (50%) 22 (14.7%) 150 (100%)
TOTAL 69 199 32 N=300

In Table 4 above, CU students form the highest percentage of respondents that prefer
western-based movies (like those of Hollywood and Bollywood) to home-made movies (i.e.
Nollywood). Among several reasons for their preference of Hollywood movies include good
story lines, outstanding cinematography, professionalism, creativity, quality production, powerful
visuals, perfect casting, good packaging, acceptable standard, etc. When majority of the youths
in higher institutions today, are seldom or no longer interested in attending or getting exposed
to locally produced movies, there could be adverse effects on Nollywood's profit margin as
sales of Nigerian films are likely to drop.

Corroborating the second objective of this study, the researcher was able to ascertain
other reasons for movie preferences amongst CU and OOU students, asides geographical
origin. In CU, for example, some reasons why a greater percentage of undergraduates preferred
the "Romance" genre include: Happy ending; Emotional feeling (feeling of love); Good story
line; The genre helps in relationships; The romantic mood; Relaxation; Easy to relate with,
etc. As for OOU, some of the reasons why a greater percentage of respondents preferred
the "Action" genre include: Exceptional story lines; Suspense; Technology; The action the
movies evoke; Keeps you glued to the screen; Good casting; Curiosity, and so on.

Research Question 3: Is there a significant difference m movie preference between CU
students and OOU students?

Table 4 above makes it clear that there are significant differences in the movie
preferences of CU and OOU students. In CU, 46% of the respondents prefer the "Romance”
genre of movie to other genres while in OOU, 25.3% of the respondents OOU prefer the
"Action" genre of film to other genres. This is further illustrated with Figure 2 below.





































