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Abstract

The purpose of this preparatory research was to identify gaps for logical upgrading of the 
existing marketing models which can keep them simple and interactive and to examine 
whether the action research and case study would be the proper research methods to 
reach the aim of the main research which is to improve the relation between business 
strategy and marketing tactics. Chosen research methodology was phenomenology and 
the secondary research in the form of the literature review was recognized as the most 
appropriate research method. Main findings of the research were that there was the gap 
for logical upgrading of the existing marketing models which would make them simple and 
interactive. Main practical implication of this research is the identification of fields where 
there is the possibility to extend the knowledge in the field of marketing modelling. The 
value of this research lays  in propositions for further development of marketing model 
called Stratics which would contribute to the overall knowledge in the field of business 
strategy and marketing tactics and the most appropriate research method to achieve this 
aim. This  research was  performed as a part of the literature review process of PhD 
research.

Introduction

The aim to improve the market position on competitive market is  one of the reasons why 
many practitioners and academics are using the existing marketing models and trying to 
improve them. During the process of defining business strategy, top management of the 
company usually considers and analyses a range of management models and 
frameworks, such as product portfolio, BCG Matrix, Ansoff Matrix, GE/McKinsey Matrix, 
Porter’s  Five Force Model and SWOT analysis. Based on defined strategy, marketing 
management has to prepare the marketing tactics  and one of the tools which can be used 
in this case is the marketing mix.

Since two different levels of management cope with business strategy and marketing 
tactics, it is not rare to witness that business strategy and marketing tactics, especially on 
local market do not follow each other. In order to cope with this issue, a live Stratics model 
was developed for coordination of marketing tactics with business strategy. During the 
research process, the literature review was undertaken and this part of the research 
process is the main subject of this  article. Primary research which followed was conducted 
as the action research and the case study on one Croatian company. The Stratics  model 
was developed as  the simulation mathematical model which was based on the Mixmap 
model developed by Vignali and Davies (1994), but is more detailed and brought to a 
higher and more applicable level with the usage of artificial intelligence methods.
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Approach

The objective of this  research was to to find out more about marketing strategy and tactics 
models  which have already been developed and based on this objective Medarac (2014) 
proposed the research question:

• Is there a gap for logical upgrading of the existing marketing models which can 
keep them simple and interactive?

In order to answer this research question, a secondary data analysis  was made during the 
literature review process. Many authors discuss on methodological approach and some of 
them like Buttery and Buttery (1991), Bonet and Sauquet (2010), French (2009), Nørreklit 
et al. (2010) or Yin (1994), describe similarities and differences between positivistic and 
phenomenological approach. Since this research deals with the phenomenon that the 
differences between the business strategy and marketing tactics are not rare and the aim 
is  to identify the phenomena which could help to upgrade the existing marketing models, 
the research methodology which was recognized as the most appropriate in this research 
was the phenomenology.

Scientific and innovation relevance

The main scientific relevance of this research was the identification of gaps based on 
which the Stratics model was supposed to be developed:

• the model should be interactive;
• the model should calculate the resulting position of the company according to 

proposed business strategy and marketing tactics of the company;
• there is  the need to introduce importancy levels as the weighting factors for all 

variables in order to increase the precision of the model;
• artificial intelligence methods should be implemented in order to allow the 

Stratics model to suggest the measures which should be taken to reach business 
strategy goals through an appropriate application of marketing tactics;

• if necessary, the GE/McKinsey matrix should be included in the process.

Research Details

The main research process began in 2005 after the researcher got more information on 
the Mixmap model (Vignali and Davies, 1994) and decided to make it interactive and 
improve it. The development and improvement of the Stratics  model continued as a part of 
the PhD research process  which lasted until 2013 and during this process the literature 
review part of the research was  also made. Main purpose of the literature review was to 
identify the existing marketing models which help in improvement of business strategy and 
marketing tactics. The literature review has been focused on two main areas where the 
first one was the strategy and tactics and the second one was the model building.

Kennedy (1989, 5) considers that in order to reach the goals of the company the answer to 
the following question has to be clear: “Why should I, your prospective customer, choose 
you vs. any and every other alternative available to me?” This question is very important 
for understanding the strategy of the company as it is directly related to satisfaction of 
buyer's needs and if these needs are not satisfied better than by competitors, buyers will 
not buy company's products.
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Strategy and Tactics

Thompson et al. (2005) consider that the strategy has to help in offering products or 
services which are different to the offer of competitors, or developing competitive abilities 
with which the competitors will have problems to cope. Anderson and Kerr (2002) say that 
the strategy is  a large-scale plan for achieving a goal and mention its military origin. Gulin 
et al. (2004) consider strategic management in relation to long-term goals of the company. 
These long-term goals are evident from the vision as one of key elements of business 
strategy. The vision is strategic element which speaks about the overall future aim of the 
main decision maker in the company whether this is the top management or the owner 
who holds the top management power. On the other hand, the mission is more present-
related and describes the main purpose of the company. For Bebek and Kolumbić (2005), 
the vision presents  all that the organisation should be, while the mission defines the sense 
and purpose of the organization. Although the vision and the mission represent the main 
course of leading the company, Johnston and Bate (2003) consider the strategy as a 
dynamic process which has to be constantly adjusted for the purpose of reaching the 
goals. Walker (2004) says that an effective strategy is a source of economic gain, provides 
a framework for resource allocation and guides the firm’s  decisions regarding 
management and organization. Vranešević et al. (2006) use various strategy and tactics 
tools which should be followed together in the strategy planning process. Michael Porter 
(1980) considers  that strategic position of the company is  closely related to 
competitiveness and developed the 5 forces model which is still used in considering the 
competitiveness in the scope of business strategy. Porter's model takes into account that 
each industry is influenced by five main forces: the level of rivalry among existing 
competitors, bargaining power of suppliers, bargaining power of buyers, threat of new 
entrants and threat of substitutes. But Porter was not the only author trying to model 
business strategy. Bruce Henderson (Henderson, 1970) presented the Growth-Share 
Matrix which categorizes products within a company's portfolio as stars, cash cows, dogs, 
or question marks according to growth rate, market share, and positive or negative cash 
flow. But Porter (op. cit.) considers  that this matrix doesn't have to be applied only to 
products but also to industries too. And if BCG matrix can be used on both product and 
industry level, than it should also be possible to use it at company level like in the case of 
the Mixmap model developed by Vignali and Davies (1994). Igor Ansoff (1957) was 
focused more on the relations between markets and products and based on this  relation 
developed a matrix which suggests  strategic marketing moves whether they are market 
development, diversification, product development or market penetration. Ansoff matrix is 
also a matrix which is used in the Mixmap model as  suggested by Vranešević et al. (op. 
cit.).

McKinsey (Official McKinsey web page, 2013) extended the BCG matrix and created a 
nine-box matrix which is now widely known as GE/McKinsey matrix. The main purpose of 
this  matrix is to observe the relations between the industry attractiveness as external 
factors and business strength as  internal factors which influence the perspective of the 
company and to help in making decision on investing or divesting. These models are 
related to strategy, but on tactical level, there are also useful tools which help to gain 
marketing aims. One of such tools is the marketing mix which is tactical marketing tool and 
initially it was not considered in the form of the matrix model. For instance, Mlivić Budeš 
(2008) considers  marketing mix as a group of marketing tools which is used to influence 
buyers on targeted market. In order to make it possible to use marketing mix as  a tool in 
matrix marketing approach of the Mixmap model, Vignali and Davies (op. cit.) suggested 
the usage of the matrix approach with two most important variables which follows the BCG 
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matrix scheme. Mixmap approach was described in more details also by Vranešević et al. 
(op. cit.) who use the product life cycle diagram with four main periods (Hofer, 1975). 
According to Vignali and Davies (op. cit.), the life cycle can also be followed in BCG matrix 
as the company starts  as question mark, follows to be a star, continues the life as  a cash 
cow and ends in the dogs position. Vranešević et al. (op. cit.) consider that in a similar 
way, the company moves through the Ansoff matrix too starting with the offer of smaller 
number of products on higher number of markets, then increasing the number of products, 
then focusing on the most important markets and finally focusing on main products. Finally 
the Mixmap model presented by Vignali and Davies (op. cit.) suggest that the matrix 
marketing visualisation of the marketing mix can also be used in a way that the most 
important variable is positioned on Y-axis  and the second most important variable on X-
axis. The described approach of the Mixmap model was the main foundation of further 
development of the Stratics model. 

But the problem was that the Mixmap model was the model on paper and as such it was 
not interactive. The diagrams were supposed to be read and understood by experts and 
there was no understanding on the real position of the company if the variables were not 
in-line with each other. The Mixmap model recognized the quadrant on each of diagrams 
where the company was positioned, but there was no fine-tuning which would show which 
of the variables is more or less  important. It was also recognized that there could have 
been the possibility to include the GE/McKinsey matrix in the model and there was the 
understanding that it must be possible to use the methods  of artificial intelligence in order 
to follow the path of expert analysis and to provide the initial suggestion on possible 
strategic and tactical actions which would help to improve the business result. In order to 
cope with the interactiveness and artificial intelligence methods there was the need to 
make further research in the field of model building.

Model Building 

Baračkai et al. (2005) consider that the knowledge which is needed to manage a business 
unit or a company is transdisciplinary knowledge which therefore asks for the approach 
from several disciplines to be used and in this process the modelling can be very useful. 
But although modelling is widely used in everyday life whether when kids are playing with 
model toys, or when women are choosing the most suitable hairstyle or clothes, Baračkai 
and Velencei (2004) consider that managers and researchers  of business decisions 
usually do not use modelling, but prefer to experiment in real life conditions. Instead of the 
term modelling, Buble (2006) uses the term quantitative analysis and describes 
quantitative analysis process. 

In order to make mathematical models, there is  the need to use information technology 
(IT) equipment. In the book “Corporate management” Mario Spremić, one of Tipurić’s 
associates (Tipurić et al., 2008) gives the insight in the advantages and disadvantages of 
using IT tools for world leading corporations on Croatian market. Zimmermann (1990) says 
that there are different types of computer supported systems which can help in decision 
making process, but the most frequently used are management support systems (MIS). 
On the other hand, Omazić and Baljkas  (2005) consider that in many cases managers use 
IT only as a support to accountancy. 

But since IT development has enabled the advanced usage of fast calculations in decision 
support, this leaded to the development of artificial intelligence and Huffman (2001) 
describes one of the best known presentations of artificial intelligence superiority in 
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decision support- the famous chess game between world’s  best chess champion Garry 
Kasparov and IBM’s computer Deep Blue, where Deep Blue won the game. Horvitz et al 
(1988) said that the development of artificial intelligence techniques in 1970's provided a 
promising alternative to the design of expert systems. Jones and George (2006) consider 
expert systems as the most advanced management information systems available and 
Neumann et al. (2002) say that they are programs for reconstructing the expertise and 
reasoning capabilities of qualified specialists within their domains.

The other kind of artificial intelligence is the knowledge representation which Baral and 
Gelfond (1994) consider as the most important subareas of artificial intelligence. Medarac 
(2014) says that knowledge representation models or knowledge based systems use 
standard logical expressions to make decision based on predefined knowledge database.
But knowledge representation is  not the only artificial intelligence method which helps  in 
making decisions. Sokolova and Fernández-Caballero (2009) consider the concept of 
decision support system (DSS) as very broad, since there are many approaches to 
decision making and there is a wide range of domains in which decisions are made. 
According to Shang et al. (2008) decision support systems (DSS), as types of information 
systems designed to support semi-structured or unstructured managerial activity, are 
ideally suited to bridge the gap between enterprise systems and decision-makers. Niu et 
al. (2013) see decision support systems as ‘executive mind-support systems’ that are 
supposed to support decision-making from human cognitive perspectives. According to 
Shang et al. (op. cit.) the first reported DSS appeared in the 1960’s. Lirov and Lirov (1990) 
made the research on subject bibliography of logic programming applications in control 
and decision support systems and according to their research results, the first article on 
this  subject was published in 1974, the first book in 1983 and the first dissertation in 1984. 
In 1988 there were already 72 articles, 7 books and 6 dissertations published, while by the 
same year a total number of publications was 330 (ibid.). When taking into account the 
development of personal computers, it was evident that wider interest in decision support 
systems was increasing with the possibility to use personal IT equipment. Power and 
Sharda (2007) also consider that quantitative models embedded in a decision support 
system (DSS) can help managers make better decisions. Decision support systems can 
be used in many different areas like for instance in agriculture (McCrown, 2002), financial 
markets  (Leigh et al., 2002), energy (Nakata et al., 2011), accidental mushroom and plant 
poisoning (Zotti et al. 2001), medicine (Lin et al., 2006), inventory management (Shang et 
al., op. cit.), relationship marketing (Watkins and Hill, 2009), sustainable river basin land 
use management (Chen et al., 2005) or health impact (Sokolova and Fernández-
Caballero, op. cit.), but one thing that has to be taken into account when using decision 
support systems is  that although computers are superior in calculation performances than 
humans, decision support systems are still simplified versions of reality. They do not copy 
the reality as it is, but with a certain level of incompleteness and uncertainty. This means 
that there is  always the level of error and probability that decision support system could 
suggest a wrong decision in certain, unusual environmental conditions.

Mathematical models  are mutually interrelated mathematical relations where for certain 
values of independent variables, dependent variables reach values which can represent a 
certain phenomenon in reality. Arciszewski (1986) makes a clear difference when using the 
term mathematical model and software development and uses the term mathematical 
model only in the scope of defining mathematical relations, but now the term mathematical 
model has much wider scope. Mathematical models are widely used in research and 
business and in many different areas like the oil industry (Lababidi et al., 2011), renewable 
energy sources (Medarac et al., 2013), the distribution and atmospheric volatilization of 
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soil fumigants (Wang et al., 2007) or the usage of electricity storage for better position on 
electricity market (He et al., 2011). Mathematical models can be developed as simulation 
mathematical models and optimisation mathematical models.

To simulate means to copy the characteristics of some thing or of some phenomenon. 
Neely and Tucker (2013, 128) use simulations not as software, but in the process  of 
education at the MBA programme in order to prepare students for real life situations. Since 
before the wider IT development it was very expensive to make and run proper simulation 
mathematical models, Ansoff and Slevin (1968) also focused their research on 
examination of the influence of the process of model development on business result. 
Today, simulation models are usually used for the purpose of what-if analyses where the 
main task is to examine consequences of certain actions. Simulation models are the easier 
ones to develop as they are supposed to copy the relations between variables from reality 
and to calculate the result, but there are also more advanced models which are supposed 
to calculate the input actions which should be done in order to get the targeted end-result. 
These models are called the optimisation mathematical models.

Medarac and Medarac (2009) explain the usage of optimisation mathematical models first 
of all in process and energy plants. Bakhrankova (2009) speaks on usage of mathematical 
models and particularly optimisation ones in the chemical industry. Optimisation 
mathematical models  are usually used in continuous processes which can be found in 
energy systems, but also in process industries like oil industry, chemical industry, food 
industry and similar.

During the research process it was decided that the Stratics model which will be 
developed in the main research will be the simulation mathematical model which can be 
used for what-if analyses of strategic and tactical moves and will have integrated artificial 
intelligence module which would help in analysing the result and making decisions.

Literature review conclusions and gaps

The literature review gave positive answer to the first research question and identified the 
gaps based on which the Stratics  model was supposed to be developed in the scope of 
the research:

• the Mixmap model was not interactive;
• the Mixmap model doesn't calculate the resulting position of the company;
• in the Mixmap model it is not clear which of the variables has higher importance;
• the Mixmap model can be used only by experts  in the fields of management and 

marketing while for the other average practitioner it is not very easy to articulate the 
resulting diagrams;

• there could be the room to include the GE/McKinsey matrix in the process.

Primary Research Method Selection

Primary research is the type of the research where the data (primary data) is collected 
directly from the research subject, which can be a person, household, company, institution 
or something else (Marušić and Vranešević, 2001). Vranešević et al. (2006) say that 
primary data is  collected for specific needs of the project through field research, 
observation, interviews, and various research instruments like surveys, mechanical, and 
electronic devices. 
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The second stage of the main research was a primary research where the action research 
approach on a case study for one Croatian company was recognized as the probably the 
most suitable research method. 

Action research

Marshall (2011) says  that action research is based on practice and practical knowing. 
Vignali and Zundel (2003) say that action research is  an approach, which aims at both, 
taking action and creating knowledge or theory about the actions. Khanlou and Peter 
(2005) state that the term “action research” was introduced in 1946 by Kurt Lewin, but this 
is  argued by Ottosson (2003) who considers that the term “action research” was  actually 
introduced one year earlier in 1945 by John Collier, while Kurt Lewin is seen as the father 
of action research since he wanted to formulate the action research method to help 
practitioners. Cooper and Schindler (2006) state that in action research a corrective action 
is  determined, planned, and implemented; the results of the action are observed and 
recorded; and the action is assessed as effective or not. This process is  then repeated 
until the aim is reached, but during the cycles much is learned about the processes and 
about the prescriptive actions being studied. Kock (2004) presented action research 
process including five main steps: diagnosis, action planning, action taking, evaluating and 
specifying learning. 

Nogeste (2008) used the dual cycle action research approach which was presented by 
McKay and Marshall (2001) with the problem solving cycle and the research interest cycle.
Action research is today used in many different science and business disciplines such as 
information technology (Baskerville and Pries-Heje, 1999; Hartmann et al., 2009; Wastell 
et al. 2004; Ray and Ray, 2006), medicine, health and nursery (Heale, 2003; Coupland et 
al., 2005; Nomura et al., 2009; McKellar et al., 2009; Portillo et al., 2009; Coetzee et al., 
2005; Walker et al., 2008), waste management (Fahy and Davies, 2007; Gutberlet, 2008), 
education (Paisey and Paisey, 2005; O’Sullivan, 2002; Mitchell et al., 2009; Moran, 2007; 
Valli, 2000; Markless and Streatfield, 2006; El-Dib, 2007; Chappell, 2008; McIntyre et al. 
2007; Magos, 2007; Cardno and Reynolds, 2009; Desmarais et al. 2009; Greenbank, 
2011; Standing et al., 2012; Pereira and Melao, 2012), hotel industry (Waser and Johns, 
2003), communication media (Kock, 1998; Hearn et al., 2009), human resources (Hillsen 
and Ennals, 2005), heavy industry (Momme and Hvolby, 2002), politics (Ataov, 2007, 
Berger and Peerson, 2009; Cameron and Gibson, 2005), knowledge management (Butler 
et al., 2008), decision support systems (Kizito et al., 2009), product development (Mejia et 
al., 2007), quality management (Hales and Chakravorty, 2006; Cheah et al., 2011), 
psychology (Hunter et al., 2001), process management (Chakravorty and Hales, 2008), 
accounting (Liu and Pan, 2007), ethics (Langlois and Lapointe, 2010) or energy industry 
(Schneider and Vieira, 2010).

Case Study

Regarding the case study method Marušić (2001) provides two definitions of case study 
with considering both learning and research usage of case studies and when considering 
case study in the scope of research he doesn't consider case study as general research 
method, but only as a method to identify problems in a certain company. Cooper and 
Schindler (2006, 751) say that the case study is “a methodology that combines individual 
and (sometimes) group interviews with record analysis and observations." According to 
Gummesson (2003, 482), “in case study research one or several cases are used to arrive 
at specific or general conclusions about certain phenomena, recognizing the multitude of 
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variables, complex interrelations  and ambiguities of business life." Walker (2004) 
considers case study as one of six major sources for modern consideration of the field of 
strategy and Yin (1981, 98) says that “the need to use case studies arises whenever an 
empirical inquiry must examine a contemporary phenomenon in its real-life context, 
especially when the boundaries between phenomenon and context are not clearly 
evident.” Yin (1994) also provides techniques for good case study evaluation.
Case study as the research method is also widely used in many different areas of science 
and business such as  information technology (Reeves-Ellington and Anderson, 1997; Elish 
et al., 2013), tourism (Fairer-Wessels, 2007; Gronau and Constanti, 2008; Wu et al., 2013; 
Henderson, 2009), relationship marketing (Rashid, 2007), behavioural branding 
(Kaufmann et al., 2007), food and drinks (Vignali et al., 2007; Roy, 2010; Asad Sadi, 2006; 
Vignali et al., 2008), human resources (Hodgson and Ala-Hiiro, 2006; Bahn, 2013), 
strategic management (Wei, 2008; Tsai et al., 2008, Ciasullo and Troisi, 2013), 
privatization (Tipurić et al. 2, 2007; Prester et al., 2007; Galetić et al., 2007; Tipurić et al.3, 
2007; Hruška et al., 2007), corporate management (Tipurić et al.1,2007; Tipurić et al.4, 
2007; Tipurić et al.5, 2007), marketing (Medarac and Medarac, 2009), jewellery (Pantano, 
2008), education (Larsen et al., 2013; Neely and Tucker, 2013; Wood and Henderson, 
2010), process management (Kumar et al., 2013), change management (Yilmaz et al., 
2013; Mihail et al., 2013; Exter et al., 2013), public-private partnership (Bruce, 2013) or 
knowledge management (Ranjbarfard et al., 2013).

Conclusions on research methods

Since the author of this  research had good understanding of Croatian business economy, 
it was the intention to conduct the main research as an action research on a Croatian 
company where the author had the influence in the process of decision making and could 
develop the model according to findings from this research. This  meant that the model was 
supposed to be fully applicable to Croatian market, but since the grounded theory on 
which the model was developed is  the same worldwide, it was expected that the model 
should also be applicable outside borders of Croatian market. A combination of action 
research and case study strategy was  selected as the most appropriate since the Stratics 
model as an interactive model was supposed to be developed in phases and implemented 
during the development process of a couple of years. Combination of action research with 
case study was therefore recognized as the most appropriate research approach for the 
nature of the research. Furthermore, a case study approach was seen as appropriate one 
since it allowed the researcher the opportunity to make decisions and control the 
implementation during the research process.

Conclusions

The literature review part of the research process of improvement of relations between 
business strategy and marketing tactics showed that there was a gap for the logical 
upgrading of the existing marketing models  by making them more simple and interactive. 
On the basis of this conclusion, the action research process was undertaken on the case 
study of one Croatian company which later resulted in the development of the Stratics 
model.

56

IJMC International Journal of Management Cases 



References

Anderson, K., Kerr, C. (2002) "Customer Relationship Management", McGraw-Hill, USA

Ansoff, H. I. (1957) "Strategies for Diversification", Harvard Business Review, pp. 113-124

Ansoff, H. I., Slevin, D. P. (1968) "An appreciation of industrial dynamics" Management 
Science, Vol. 14, No. 7, pp. 383-397

Arciszewski, T.T. (1986) "Mathematical modelling of morphological analysis", 5th ICMM, pp. 
52-56

Asad Sadi, M., (2006) "Case study: marketing perspective of Almarai dairy food company", 
International Journal of Management Cases, Vol. 9, Iss. 1, pp. 42-50

Ataov, A. (2007) "Democracy to become reality: Participatory planning through action 
research", Habitat International, Vol. 31, pp. 333-344

Bahn, S. (2013) "Moving from contractor to owner operator: impact on safety culture – a 
case study", Employee Relations, Vol. 35 Iss. 2, pp.157–172

Bakhrankova, K. (2009) "Decision support system for continuous production", Industrial 
Management & Data Systems, Vol. 110 No. 4, Emerald Group Publishing Limited, 591-610

Baračkai, Z., Velencei, J. (2004) "… i u e-doba odlučuje čovjek (…also in the e-time the 
man makes decisions)", Sinergija, Zagreb, Croatia

Baračkai, Z., Velencei J., Dörfler, V. (2005), "Majstor i kalfa (The master and apprentice)", 
Sinergija, Zagreb, Croatia

Baral, C., Gelfond, M. (1994), "Logic programming and knowledge representation", The 
Journal of Logic Programming, vol. 19, 20, pp.73–148.

Baskerville, R., Pries-Heje, J. (1999) "Grounded action research: a method for 
understanding IT in practice", Accounting Management and Information Technologies, Vol. 
9, pp. 1-23

Bebek, B., Kolumbić, A. (2005) "Poslovna etika (Business ethics)", Sinergija, Zagreb, 
Croatia

Berger, G., Peerson, A. (2009) "Health & Place Giving young Emirati women a voice : 
Participatory action research on physical activity", Health & Place, Vol. 15 pp. 117– 124

Bonet, E., Sauquet, A. (2010) "Rhetoric in management and in management research", 
Journal of Organizational Change Management, Vol 23, Iss. 2, pp. 120-133

Bruce, R.R. (2013) "Sri Lanka textile industry’s public private partnership project: a case 
study", International Journal of Public Sector Management, Vol. 26 Iss. 2, pp.153–162

Buble, M. (2006) "Osnove menadžmenta (Basics of Management)", Sinergija, Zagreb, 
Croatia

57

IJMC International Journal of Management Cases 



Butler, T., Feller, J., Pope A., Emerson, B., Murphy, C. (2008) "Designing a core IT artefact 
for Knowledge Management Systems using participatory action research in a government 
and non-government organisation", Journal of Strategic Information Systems Vol. 17, pp. 
249–267

Buttery, E. A., Buttery, E. M. (1991) "Design of a Marketing Information System: Useful 
Paradigms", European Journal of Marketing, Vol. 25, No. 1, pp. 26-39

Cameron, J., Gibson, K. (2005) "Participatory action research in a poststructuralist vein", 
Geoforum, Vol. 36, pp. 315–331

Cardno, C., Reynolds, B. (2009) "Resolving leadership dilemmas in New Zealand 
kindergartens: an action research study", Journal of Educational Administration, Vol. 47 
Iss. 2, pp.206–226

Chakravorty, S.S., Hales, D.N. (2008) "The evolution of manufacturing cells : An action 
research study", European Journal Of Operational Research, Vol. 188, pp.153–168

Chappell, K. (2008) "Mediating creativity and performativity policy tensions in dance 
education-based action research partnerships : insights from a mentor ’ s self-study", 
Thinking Skills And Creativity, Vol. 3, pp. 94–103

Cheah, S.-J., Shahbudin, A.S.M. & Taib, F.M. (2011) "Tracking hidden quality costs  in a 
manufacturing company: an action research", International Journal of Quality & Reliability 
Management, Vol. 28 Iss. 4, pp.405–425

Chen, C.-H., Liu, W.-L., Liaw, S.-L., Yu, C.-H. (2005) "Development of a dynamic strategy 
planning theory and system for sustainable river basin land use management", The 
Science of the total environment, Vol. 346, Iss.1-3, pp.17–37

Ciasullo, M.V., Triosi, O. (2013) "Sustainable value creation in SMEs: a case study", The 
TQM Journal, Vol. 25 Iss. 1, pp.44–61

Coetzee, M., Britton, M., Clow, S. E. (2005) "Finding the voice of clinical experience: 
participatory action research with registered nurses in developing a child critical care 
nursing curriculum", Intensive and Critical Care Nursing, Vol. 21, pp. 110-118

Cooper, D. R., Schindler, P. S. (2006) "Marketing Research", McGraw- Hill, USA

Coupland, H., Maher, L., Enriquez, J., Le, K., Pacheco, V., Pham, A., Carroll, C., 
Cheguelman, G., Freeman, D., Robinson, D. and Smith, K. (2005) "Clients or colleagues? 
Reflections on the process of participatory action research with young injecting drug 
users", International Journal of Drug Policy, Vol. 16, pp. 191-198

Desmarais, L., Parent, R., Leclerc, L., Raymond, L., MacKinnon, S., Vézina, N. (2009) 
"Knowledge transfer between two geographically distant action research teams", Journal 
of Workplace Learning, Vol. 21, Iss. 3, pp. 219–239

El-Dib, M. A. B. (2007) "Levels of reflection in action research. An overview and an 
assessment tool", Teaching and Teacher Education Vol. 23, pp. 24-35

58

IJMC International Journal of Management Cases 



Elish, M.O., Al-Rahman Al-Khiaty, M., Alshayeb, M. (2013) "An exploratory case study of 
aspect-oriented metrics  for fault proneness, content and fixing effort prediction", 
International Journal of Quality & Reliability Management, Vol. 30 Iss. 1, pp.80–96

Exter, N. Greyson, D., Maher, R. (2013) "Facilitating organizational change for embedding 
sustainability into academia: a case study", Journal of Management Development, Vol. 32, 
Iss. 3, pp.319–332

Fahy, F., Davies, A. (2007), "Home improvements: Household waste minimisation and 
action research", Resources, Conservation and Recycling, Vol. 52, pp. 13–27

Fairer-Wessels, F.(2007), "Religious pilgrimages as multifunctional journeys: A case study 
of religious pilgrimages in South Africa", International Journal of Management Cases, Vol. 
9, Iss. 3/4, pp. 40-46

French, S. (2009) "Cogito ergo sum: exploring epistemological options for strategic 
management" Journal of Management Development, Vol. 28, Iss.1, pp.18–37

Galetić, L., Omazić, M. A., Bulić, A. (2007) "Privatization through going public – Case study 
of T-HT", International Journal of Management Cases, Vol. 10, Iss. 2, pp. 52 – 59

Greenbank, P. (2011) "Improving the process of career decision making: an action 
research approach", Education & Training, Vol. 53, Iss. 4, pp.252–266

Gronau, W., Constanti, P. (2008) "Urban rehabilitation a promising opportunity for product 
enhancement in tourism industry? – A case study from Nicosia/Cyprus", International 
Journal of Management Cases, Vol. 10, Iss. 3, pp. 436-444

Gulin, D., Tušek, B., Žager, L. (2004) "Poslovno planiranje, kontrola i analiza (Business 
planning, control and analysis)", Hrvatska zajednica računovođa i financijskih djelatnika, 
Zagreb, Croatia

Gummesson E. (2003) "All research is  interpretive!", Journal of business  & industrial 
marketing, Vol. 18 No. 6/7 2003, pp. 482-492,

Gutberlet, J. (2008) "Empowering collective recycling initiatives: Video documentation and 
action research with a recycling co-op in Brazil", Resources, Conservation and Recycling, 
Vol. 52, pp. 659-670

Hales, D. N., Chakravorty, S. S. (2006). "Implementation of Deming ’ s  style of quality 
management : An action research study in a plastics company", Internet World, Vol. 103, 
pp. 131–148

Hartmann, T., Fischer, M., Haymaker, J. (2009) "Advanced Engineering Informatics 
Implementing information systems with project teams using ethnographic – action 
research" Advanced Engineering Informatics, Vol. 23(1), pp. 57–67

He, X., Delarue, E., William, D., Glachant, J. (2011) "A novel business model for 
aggregating the values of electricity storage", Energy Policy, Vol. 39, Iss. 3, pp.1575–1585

59

IJMC International Journal of Management Cases 



Heale G. (2003) "Applying theory to practice : an action research resource pack for 
professionals", Clinical Chiropractic, Vol. 6, pp. 4-14

Hearn, G., Foth, M., Gray, H. (2009) "Applications and implementations of new media in 
corporate communications: An action research approach", Corporate Communications: An 
International Journal, Vol. 14, Iss. 1, pp.49–61

Henderson, B. (1970) "The Product Portfolio", BCG Perspectives, The Boston Consulting 
Group

Henderson, S. (2009) "Cayamo – a case study of a music themed cruise", Marketing 
Intelligence & Planning, Vol. 27, Iss. 4, pp.549–557

Hillsen, A. I., Ennals, R. (2005) "An action research approach to work ability, health and 
well-being of ageing workers", Elsevier- International Congress Series, Vol. 1280, pp. 
365-370

Hodgson, I. R. M., Ala-Hiiro, T. (2006) "A case study discussing the importance of 
internationalisation in the curriculum", International Journal of Management Cases, Vol. 
9/1, pp. 4-12

Hofer, C. W. (1975) "Toward a contingency theory of business strategy", Academy of 
Management Journal, Vol. 18, No. 4, pp 784-810

Horvitz, E.J., Breese, J.S., Henrion, M. (1988) Decision theory in expert systems and 
artificial intelligence, International Journal of Approximate Reasoning, Vol. 2, Iss.3, pp.
247–302

Hruška, D., Marković, M., Podrug, N (2007) "Privatization in Croatia – transition into the 
free market competition – Case study of RVR", International Journal of Management 
Cases, Vol. 10, Iss. 2, pp. 68 – 71

Huffman B. (2001) "What Makes a Strategy Brilliant?", Business Horizons, July-August 
2001, pp.13–20

Hunter, L. Elias, M.J., Norris, J. (2001) "School-Based Violence Prevention Challenges 
and Lessons Learned from an Action Research Project", Journal of School Psychology, 
Vol. 39 (2), pp.161–175

Johnston, R. E. Jr., Bate, J. D. (2003), "The Power of Strategy Innovation- A New Way of 
Linking Creativity and Strategic Planning to Discover Great Business Opportunities", 
AMACOM, New York, USA

Jones, G. R., George, J. M. (2006), "Contemporary Management", McGraw- Hill/ Irwin, 
New York, NY, USA

Kaufmann, H. R., Cajthaml, M., Meier, M.M. (2007) "Behavioural branding - the 
interdisciplinary Hilti case", International Journal of Management Cases, Vol. 9, Iss. 3/4, 
pp. 329-334

60

IJMC International Journal of Management Cases 



Kennedy, D. S. (1989), "63 ‘Killer’ Marketing Strategies- How To Insure That Your Product/ 
Service/ Offer Is The Best It Can Be, Presented The Best Way It Can Be", Kimble and 
Kennedy Publishing, Austin, USA

Khanlou, N., Peter, E. (2005) "Participatory action research: considerations for ethical 
review", Social Science and Medicine, Vol. 60, pp. 2333-2340

Kizito, F., Mutikanga, H., Ngirane- Katashaya G., Thunvik, R. (2009) "Development of 
decision support tools for decentralised urban water supply management in Uganda: An 
Action Research approach", Computers, Environment and Urban Systems Vol. 33 pp. 
122–137

Kock, N. (1998) "Can communication medium limitations foster better group outcomes? An 
action research study", Information & Management Vol. 34, pp. 295-305

Kock, N. (2004) "The three threats of action research: a discussion of methodological 
antidotes in the context of an information systems study", Decision Support Systems, No. 
37, Elsevier B. V., pp. 265-286

Kumar, S. Satsangi, P. S., Prajapati, D. R. (2013) "Improvement of Sigma level of a 
foundry: a case study", The TQM Journal, Vol. 25, Iss.1, pp.29–43

Lababidi, H.M.S., Chedadeh, D., Riazi, M.R., Al-Qattan, A., Al-Adwani, H. A. (2011) 
"Prediction of product quality for catalytic hydrocracking of vacuum gas oil", Fuel, Vol. 90, 
Iss. 2,, pp.719–727

Langlois, L., Lapointe, C. (2010) "Can ethics be learned?: Results from a three-year 
action-research project", Journal of Educational Administration, Vol. 48, Iss. 2, pp.147–163

Larsen, T., Samdal, O. and Tjomsland, H. (2013) "Physical activity in schools: A qualitative 
case study of eight Norwegian schools’ experiences with the implementation of a national 
policy", Health Education, Vol. 113 Iss. 1, pp.52–63

Leigh, W., Purvis, R. & Ragusa, J.M. (2002) "Forecasting the NYSE composite index with 
technical analysis, pattern recognizer, neural network, and genetic algorithm: a case study 
in romantic decision support", Decision Support Systems, Vol. 32 Iss. 4, pp.361–377

Lin, L., Hu, P.J.-H., Liu Sheng, O.R. (2006) "A decision support system for lower back pain 
diagnosis: Uncertainty management and clinical evaluations", Decision Support Systems, 
Vol. 42 Iss. 2, pp.1152–1169

Lirov, V., Lirov, Y. (1990) "A subject bibliography of logic programming applications in 
control and decision support systems", Computers mathematical applications. Vol. 20 Iss.
910, pp.141–179

Liu, L.Y.J., Pan, F. (2007) "The implementation of Activity-Based Costing in China: An 
innovation action research approach", The British Accounting Review Vol. 39, pp.249–264

Magos, K. (2007) "The contribution of action-research to training teachers in intercultural 
education : A research in the field of Greek minority education", Teaching and Teacher 
Education, Vol. 23, pp.1102–1112

61

IJMC International Journal of Management Cases 



Markless, S., Streatfield,, D. (2006) "Gathering and applying evidence of the impact of UK 
university libraries on student learning and research: A facilitated action research 
approach", International Journal of Information Management Vol. 26 pp. 3–15

Marshall, J. (2011) "Images of changing practice through reflective action research", 
Journal of Organizational Change Management, Vol. 24 Iss.2, pp.244–256

Marušić, S. (2001) "Upravljanje ljudskim potencijalima (Human resource management)", 
Adeco, Zagreb, Croatia

Marušić, M., Vranešević, T. (2001) "Istraživanje tržišta (Market research)", Adeco, Zagreb, 
Croatia

McCrown, R.L. (2002) "Locating agricultural decision support systems in the troubled past 
and socio-technical complexity of “models for management”", Agricultural Systems, Vol. 74 
Iss. 1, pp.11–25

McIntyre, A., Chatzopoulos, N., Politi, A., Roz, J. (2007) "Participatory action research : 
Collective reflections on gender , culture , and language", Teaching and Teacher 
Education, Vol. 23, pp. 748–756

McKay, J., Marshall, P. (2001) "The dual imperatives of action research", Information 
Technology & People, Vol. 14, Iss. 1, pp. 46-59

McKellar, L., Pincombe, J., Henderson, A. (2009) "Encountering the culture of midwifery 
practice on the postnatal ward during Action Research: An impediment to change", 
Women and Birth, Vol. 113

Medarac, H. (2014) "Matrix Marketing and Technology Innovation- The Development of 
Strategic Marketing Model Building-PhD thesis", Leeds Metropolitan University, Leeds, UK

Medarac, H., Jäger Waldau, A., Monforti Ferrario, F., Scarlat, N., Szabo, S. (2013) 
"Techno-economic optimisation of limited resources in steam biomass CHP plants- 
Croatian case study", available at http://iet.jrc.ec.europa.eu/remea/techno-economic-
optimisation-limited-resources-steam-biomass-chp-plants-croatian-case-study (accessed 
14 July 2013) 

Medarac, H., Medarac, I. (2009) "Case Study: Lega Marketing Strategy",International 
Journal of Management Cases, Vol. 11/3, pp. 11-27

Mejia, R., Lopez, A., Molina, A., (2007) "Experiences in developing collaborative 
engineering environments: An action research approach", Computers  in industry, Vol. 58., 
pp. 329-346

Mihail, D. M., Links, M. M., Sarvanidis, S. (2013) "High performance work systems in 
corporate turnaround: a German case study", Journal of Organizational Change 
Management, Vol. 26 Iss. 1, pp. 190–216

Mitchell, S. N., Reilly, R. C., Logue, M. E. (2009) "Benefits  of collaborative action research 
for the beginning teacher", Teaching and Teacher Education, Vol. 25, pp. 344-349

62

IJMC International Journal of Management Cases 

http://iet.jrc.ec.europa.eu/remea/techno-economic-optimisation-limited-resources-steam-biomass-chp-plants-croatian-case-study
http://iet.jrc.ec.europa.eu/remea/techno-economic-optimisation-limited-resources-steam-biomass-chp-plants-croatian-case-study
http://iet.jrc.ec.europa.eu/remea/techno-economic-optimisation-limited-resources-steam-biomass-chp-plants-croatian-case-study
http://iet.jrc.ec.europa.eu/remea/techno-economic-optimisation-limited-resources-steam-biomass-chp-plants-croatian-case-study


Mlivić Budeš  E. (2008) "Marketinški vodič (Marketing guide)", Filaks d.o.o., Zagreb, 
Croatia

Momme, J., Hvolby, H. H. (2002) "An outsourcing framework: action research in the heavy 
industry sector", European Journal of Purchasing & Supply Management Vol. 8, pp. 185–
196

Moran, M. J. (2007) "Collaborative action research and project work: Promising practices 
for developing collaborative inquiry among early childhood preservice teachers", Teaching 
and Teacher Education, Vol. 23, pp. 418-431

Nakata, T., Silva, D., Rodionov, M. (2011) "Application of energy system models for 
designing a low-carbon society", Progress in Energy and Combustion Science Vol. 37, 
Elsevier Ltd. 462-502

Neely, P., Tucker, J. (2013) "Case study: An examination of the decision making process 
for selecting simulations for an online MBA program", Education + Training, Vol. 55, Iss. 2, 
pp.128–138

Neumann, M., Baumeister, J., Liess, M., Schulz, R. (2002), "An expert system to estimate 
the pesticide contamination of small streams using benthic macroinvertebrates as 
bioindicators II The knowledge base of LIMPACT", Ecological Indicators Vol. 2, pp.239–
249.

Niu, L., Lu, J., Zhang, G., Wu, D. (2013) "FACETS : A cognitive business intelligence 
system", Information Systems, Vol. 38, pp.835–862

Nogeste, K. (2008) "Dual cycle action research: a professional doctorate case study", 
International Journal of Managing Projects in Business, Vol. 1 Iss. 4, pp.566–585

Nomura, M., Makimoto, K., Kato, M., Shiba, T., Matsuura, C., Shigenobu, K., Ishikawa, T., 
Matsumoto, N., Ikeda, M. (2009) "Empowering older people with early dementia and family 
caregivers: A participatory action research study", International Journal of Nursery Studies, 
Vol. 46, pp. 431-441

Nørreklit, H., Nørreklit, L., Mitchell, F. (2010) "Towards  a paradigmatic foundation for 
accounting practice", Accounting, Auditing & Accountability Journal, Vol. 23, Iss. 6, pp.
733–758

O’Sullivan, M. C. (2002) "Action research and the transfer of reflective approaches to in-
service education and training (INSET) for unqualified and underqualified primary teachers 
in Namibia", Teaching and Teacher Education Vol. 18, pp. 523–539

Omazić, M. A., Baljkas, S. (2005) "Projektni menadžment (Project management)", 
Sinergija-nakladništvo d.o.o., Zagreb

Ottosson, S. (2003) "Participation action research- A key to improved knowledge of 
management", Technovation, Vol. 23, pp. 87–94

63

IJMC International Journal of Management Cases 



Paisey, C., Paisey, N., J. (2005) "Improving accounting education through the use of action 
research", Journal of Accounting Education, Ed. 23 pp. 1–19

Pantano, E. (2008) "Perception of typical products: the case study of Gerardo Sacco’s 
products as  heritage of the ancient magna Graecia", International Journal of Management 
Cases, Vol. 10, Iss. 3, pp. 254-260

Pereira, M.M., Melao, N. F. (2012) "The implementation of the balanced scorecard in a 
school district: Lessons learned from an action research study" International Journal of 
Productivity and Performance Management, Vol. 61 Iss. 8, pp.919–939

Porter, M. E. (1980) "Competitive Strategy", Free Press, New York, USA

Portillo, M., C., Corchon, S., Lopez- Discatillo, O., Cowely, S. (2009) "Evaluation of a 
nurse- led social rehabilitation programme for neurological patients and carers: An action 
research study", International Journal of Nursing Studies, Vol. 46, pp. 204-219

Power, D.J., Sharda, R. (2007):"Model-driven decision support systems: Concepts and 
research directions", Decision Support Systems, Vol. 43, Elsevier, pp. 1044-1061

Prester, J., Klindžić, M., Podrug, N. (2007) "Deregulation and privatization of European 
electricity market – Case study of HEP privatization", International Journal of Management 
Cases, Vol. 10, Iss. 2, pp. 22 – 32

Rashid, T. (2007), "Relationship marketing on a university websites: an analysis of Leeds 
Metropolitan University website", International Journal of Management Cases, Vol. 9, Iss. 
3/4, pp. 261-269

Ray, A.W. Ray, J.J. (2006) "Strategic benefits to SMEs from third party web services : An 
action research analysis",  Journal of Strategic Information Systems, Vol. 15, pp.273–291

Ranjbarfard, M., Aghdasi, M. Albadvi, A., Hassanzadeh, M. (2013) "Identifying knowledge 
management problems using a process-based method (a case study of process  137)", 
Business Process Management Journal, Vol. 19, Iss. 2, pp.263–291

Reeves-Ellington, R.H., Anderson, A. (1997) "The ethnology of information : cultural 
learning through cooperative action research in a multinational firm", Accounting, 
Management & Information Technologies, Vol. 7 (3), pp.139–168

Roy, S. (2010) "Shrimp exports from India – challenging times ahead", International 
Journal of Management Cases, Vol. 12, Iss. 1, pp. 32-43

Schneider, R., Vieira, R. (2010) "Insights  from action research: implementing the balanced 
scorecard at a wind-farm company", International Journal of Productivity and Performance 
Management, Vol. 59, Iss. 5, pp. 493–507

Shang, J., Tadikamalla, P.R., Kirsch, L. J., Brown, L. (2008), "A decision support system for 
managing inventory at GlaxoSmithKline", Decision Support Systems, Vol. 46 Iss. 1, pp.1–
13

64

IJMC International Journal of Management Cases 



Sokolova, M. V, Fernández-Caballero, A. (2009), "Modeling and implementing an agent-
based environmental health impact decision support system", Expert Systems with 
Applications, Vol. 36, pp. 2603–2614

Standing, V., Fearon, C. & Dee, T. (2012) "Investigating the value of restorative practice: 
An action research study of one boy in a mixed secondary school", International Journal of 
Educational Management, Vol. 26 Iss. 4, pp.354–369

Thompson, A. A. Jr., Strickland, A. J. III, Gamble, J.E. (2005) "Crafting and Executing 
Strategy: The Quest for the Competitive Advantage: Concepts and Cases, 14/e", McGraw-
Hill/Irvin, USA

Tipurić, D., Aleksić, A., Podrug, N. 1 (2007), "Strategic partnership – Case study of INA 
and MOL", International Journal of Management Cases, Vol. 10, Iss. 2, pp. 33 – 37

Tipurić, D., Cingula, M., Galetić, L., Sisek, B., Spremić, M., Tušek, B., Žager, L., Horak, H., 
Pervan, I., Filipović, I., Omazić, M. A., Hruška, D., Klačmer Čalopa, M., Podrug, N., 
Rončević, A., Lovrinčević, M., Aleksić, A. (2008), "Korporativno upravljanje (Corporative 
management)", Sinergija-nakladništvo d.o.o., Zagreb, Croatia

Tipurić, D., Goić, S., Lovrinčević, M., 2 (2007) "The effects  of ESOP implementation on 
attitudes towards  work and on ownership culture development – case study of AD Plastic 
Solin", International Journal of Management Cases, Vol. 10, Iss. 2, pp. 6 – 11

Tipurić, D., Hruška, D., Krišto, J. 3 (2007) "Privatization process in Croatia - Case study of 
Croatia Insurance company", International Journal of Management Cases, Vol. 10, Iss. 2, 
pp. 60 – 67

Tipurić, D., Hruška, D., Mešin, M. 4 (2007) "Market for corporate control, an external 
mechanism of corporate governance – Case study of Pliva’s takeover", International 
Journal of Management Cases, Vol. 10, Iss. 2, pp. 43 – 51

Tipurić, D., Načinović, I., Skansi, D.5 (2007) "Ownership culture - Case study of 
Dalekovod", International Journal of Management Cases, Vol. 10, Iss. 2, pp. 12 – 21

Tsai, Y.-L., Chen, J., Yang, Y.J. (2008) "The key strategic suppliers within Toyota’s global 
supply chain", International Journal of Management Cases, Vol. 10, Iss. 4, pp. 89 – 97

Valli, L. (2000) "Connecting teacher development and school improvement: ironic 
consequences of a preservice action research course", Teaching and Teacher Education 
Vol. 16 pp. 715-730

Vignali, C., Davies, B.D. (1994), "The Marketing Mix Redefined and Mapped: Introducing 
the MIXMAP Model", Management Decision, Vol. 32 No 8, pg 11-16

Vignali, C., Vignali, G., Mattiacci, A. (2007), "Entering a foreign market with a new product 
– The case of a new sake product launched in Austria by a small/medium sized company. 
The theoretical approach", International Journal of Management Cases, Vol. 9, Iss. 3/4, 
pp. 369-382

65

IJMC International Journal of Management Cases 



Vignali, C., Rassicci, C., Pantano, E. (2008), "The case of a new product launch in Austria. 
The theoretical approach", International Journal of Management Cases, Vol. 10, Iss. 3, pp. 
229-241

Vignali, C., Zundel, M. (2003), "The marketing management process and heuristic 
devices : an action research investigation", Marketing Intelligence and Planning, Vol. 21/4, 
pp.205–219

Vranešević, T., Vignali, C., Vrontis, D. (2006), "Marketing and retailing strategy", Accent, 
Zagreb, Croatia

Walker, G. (2004) "Modern Competitive Strategy", McGraw- Hill/ Irwin, New York, NY, USA

Walker, H., Harland, C., Knight, L., Uden, C., Forrest, S. (2008) "Reflections on 
longitudinal action research with the English National Health Service", Journal of 
Purchasing & Supply Management, Vol. 14, pp.136–145

Wang, D., He, J.M., Knuteson, J. A. (2007) "DripFume: A Visual Basic program for 
simulating distribution and atmospheric volatilization of soil fumigants applied through drip 
irrigation", Computers and Electronics in Agriculture, Vol. 56 Iss. 2, pp.111–119

Waser, H., Johns, N. (2003) "An evaluation of action research as a vehicle for individual 
and organisational development in the hotel industry", Hospitality Management Vol. 22, pp. 
373–393

Wastell, D., Kawalek, P., Langmead-Jones, P., Ormerod, R. (2004) "Information systems 
and partnership in multi-agency networks: an action research project in crime reduction", 
Information and Organization, Vol. 14, pp. 189–210

Watkins, A., Hill, R.P. (2009) "A simulation of business-to-business decision making in a 
relationship marketing context", Industrial Marketing Management, Vol. 38 Iss. 8, pp.994–
1005

Web page McKinsey (2013), available at http://www.mckinseyquarterly.com/
Enduring_ideas_The_GE-McKinsey_nine-box_matrix_2198, (accessed 14 January 2013)

Wei, C-H. (2008) "Critical evaluation of entry strategies theories associated with 
developing global business- Take the Hewlett-Packard in China as an example", 
International Journal of Management Cases, Vol. 10, Iss. 4, pp. 61 – 75

Wood, E.H. & Henderson, S. (2010) "Large cohort assessment: depth, interaction and 
manageable marking", Marketing Intelligence & Planning, Vol. 28, Iss. 7, pp.898–907

Wu, W.-W., Lan, L. W., Lee, Y. – T. (2013) "Benchmarking hotel industry in a multi-period 
context with DEA approaches: a case study", Benchmarking: An International Journal, Vol. 
20, Iss. 2, pp. 152–168

Yilmaz, S. Ozgen, H., Akyel, R. (2013) "The impact of change management on the 
attitudes of Turkish security managers towards change: A case study", Journal of 
Organizational Change Management, Vol. 26 Iss. 1, pp.117–138

66

IJMC International Journal of Management Cases 

http://www.mckinseyquarterly.com/Enduring_ideas_The_GE-McKinsey_nine-box_matrix_2198
http://www.mckinseyquarterly.com/Enduring_ideas_The_GE-McKinsey_nine-box_matrix_2198
http://www.mckinseyquarterly.com/Enduring_ideas_The_GE-McKinsey_nine-box_matrix_2198
http://www.mckinseyquarterly.com/Enduring_ideas_The_GE-McKinsey_nine-box_matrix_2198


Yin, R.K. (1981) "The Case Study as a Serious Research Strategy", Science 
Communication, Vol. 3 Iss. 1, pp.97–114

Yin, R.K. (1994) "Discovering the Future of the Case Study Method in Evaluation 
Research", American Journal of Evaluation, Vol. 15 Iss. 3, pp.283–290

Zimmermann, H.-J., (1990) "Problems and tools to model uncertainty in expert- and 
decision support systens", Mathematical and Computer Modelling, Vol. 14, pp.8–20.

Zotti, M., Zappatore, S., Caviglia, A. M., Tosa, M. (2001) "A decision support system for the 
management of accidental mushroom and plant poisoning", Il Farmaco, Vol. 56, Iss. 5-7, 
pp. 391–395

67

IJMC International Journal of Management Cases 




