University of the Pacific

Scholarly Commons

University of the Pacific Theses and

Dissertations Graduate School

1970

A persuasive analysis of selected campaign arguments of Richard
M. Nixon during the 1968 presidential campaign

Edward G. Cates
University of the Pacific

Follow this and additional works at: https://scholarlycommons.pacific.edu/uop_etds

b Part of the Political History Commons, Social and Behavioral Sciences Commons, and the United
States History Commons

Recommended Citation

Cates, Edward G.. (1970). A persuasive analysis of selected campaign arguments of Richard M. Nixon
during the 1968 presidential campaign. University of the Pacific, Thesis.
https://scholarlycommons.pacific.edu/uop_etds/1705

This Thesis is brought to you for free and open access by the Graduate School at Scholarly Commons. It has been
accepted for inclusion in University of the Pacific Theses and Dissertations by an authorized administrator of
Scholarly Commons. For more information, please contact mgibney@pacific.edu.


https://scholarlycommons.pacific.edu/
https://scholarlycommons.pacific.edu/uop_etds
https://scholarlycommons.pacific.edu/uop_etds
https://scholarlycommons.pacific.edu/graduate-school
https://scholarlycommons.pacific.edu/uop_etds?utm_source=scholarlycommons.pacific.edu%2Fuop_etds%2F1705&utm_medium=PDF&utm_campaign=PDFCoverPages
http://network.bepress.com/hgg/discipline/505?utm_source=scholarlycommons.pacific.edu%2Fuop_etds%2F1705&utm_medium=PDF&utm_campaign=PDFCoverPages
http://network.bepress.com/hgg/discipline/316?utm_source=scholarlycommons.pacific.edu%2Fuop_etds%2F1705&utm_medium=PDF&utm_campaign=PDFCoverPages
http://network.bepress.com/hgg/discipline/495?utm_source=scholarlycommons.pacific.edu%2Fuop_etds%2F1705&utm_medium=PDF&utm_campaign=PDFCoverPages
http://network.bepress.com/hgg/discipline/495?utm_source=scholarlycommons.pacific.edu%2Fuop_etds%2F1705&utm_medium=PDF&utm_campaign=PDFCoverPages
https://scholarlycommons.pacific.edu/uop_etds/1705?utm_source=scholarlycommons.pacific.edu%2Fuop_etds%2F1705&utm_medium=PDF&utm_campaign=PDFCoverPages
mailto:mgibney@pacific.edu

A PERSUASIVE ANALYSIS OF SELECTED CAMPAIGN ARGUMENTS
OF RICHARD M., NIXON DURING THE 1968
PRESIDENTIAL CAMPAIGN

A Thesig

Presented to

The Faculty of the Department of Speech

University of the Pacific

j | : In Partial Fulfillment
of the Requirements for the Degree

Magbter of Arts

by
Edward G, Cates

June 1970




T . PR RS
i S

VO ST ST SOV PSRN P PR TS

A A b btk b B Ltz

This thesis, written and submitted by

Edward G. Cates

is approved for recommendation to the

Graduate Council, University of the Pacific.

De ent Chairman or Dean:
&&n/*/2£;%f522%i:::éﬁiﬁ‘9

Thesis Committee:

//4//&@/%4“}&_/ R Cha;irman
7 )7
O e

Dated July 13, 1970




TABLE OF CONTENTG

Page

LIST OF TABLES o o o ¢ o ¢ ¢ 6 o o ¢ ¢ 6 ¢ o ¢ ¢ ¢ o o Liv

Chapter
1. THE PROBLEM o o o o o o o o o 6 o o o o 0 o o 1
Statement of the Problem ¢ ¢« s o s o ¢ s o o 2
" Definitions o o o ¢ ¢ o o 6 6 0 ¢« ¢ o ¢ o o 2
2. REVIEW OF THE LITERATURE ¢ ¢ « o o o s o o o o 6
Literature Analyzing Nixon's Campéign . o 6
Review of Similar Studies } s o 6 & o o o 12
x 3« METHODOLOGY ; © o 0 6 8 5 6 6 6 5 0 0 & o o » 16
| | ~ Population . T £
Sample o « s o o o ¢ 0 2 o 8 5 ¢ 0 2 0 6 ¢ 0 16
; | INSTRUMENTS 6 o o o o o o ¢ 00 o o ¢ o o o » 17

]DRO CEDUI{ES © e 0 1 4 [ 14 14 -9 [ L4 ¢ ] ® & [ e L] 2 O
TREATMENT OF THE DATA ¢ 5 ¢ ¢ ¢ s 0 ¢ 5 0 o o 22
L, NIXON ON THE ISSUES ¢ o o o o o o o o o o o o 25

- STATEMENTS ON VIEINAM o o ¢ ¢ o o o o ¢ o ¢ s 25
STATEMENTS ON RACE o o o o o o o o o o o o o o 38
STATEMENTS ON LAW AND ORDER ¢ o o o o o o o o ha
STATISTICAT ANALYSIS o o o o o o o o Ce e e 5k

5. SUMMARY AND CONCLUSIGNS o 0 o o o 0 0 6 0 o o 57
CONCLUSIONS o o o o o o o o o 6 6 o s o o o o 58




Chapter
Further Studies & e 5 & o e & ¢ v .6
APPENDIXES ¢ o 6 5 s ¢ 6 ¢ ¢ 6 o o s 9

As Sample of Work Shest o ¢ ¢ o o o

B. Tatulation of Persuasive Appeals
Including a Recapitulation o o

Ce List of Nixon Speeches o o o o o

BIELIOGRAPHY 9 0. 9 & & o © & 6 ¢ o & @

i




LIST OF TABLES
Table , : Page
1l¢ Frequency of Occurrence of Persuasive
- Appeals Relative to Vietnam, Law and ,
OCrdery and RaCe& o ¢ ¢ o o ¢ o 06 o o 2 o o @ 55
2., Frequency of Occurrence of Persuasive

Appeals Relative to Vietnam and Law
and Order ¢ o o a_eié e o ¢ ¢ o 0o ¢ o & 0 o 56'

iv



Chapter 1
THE PROBLEM

On November 5, 1968, Richard M., Nixon, fulfilling
a boyhood dream, was elected president of the United States.

Although his official campaign did not start until Mareh,

71968. he had been running for this office a2ll of his adult

life. His campaign was a miracls of modern sclence,

“involving all that computers, electronic communication,

ané motivatiohal research have to offer,t

Certain critical issues ar@-usualiy the focal
point of any election, The independent voter and the
politieal,party mamber who crosses‘party tines are assumed
to hold the key in determining the outcome of an election.
These voters cast their ballet for the individual who they
feel best represents their position on the key 1E80es o2
Thexrefore, in the interest of a be%%ar informed electorate,
an analysis of the contént of those arguments employed by
Nixon in relation to the crucial issues is in order.

Can the United States electorate be dazzled by
wordse without neaning? Does a candlidate ever take a cleay-

cut stand on the controversial issues? What type of

lupeople in the News,® 1969 Year Book, Crowelle
Collier Educational Corporation, 1969, p. #36,

2306 McGinniss, The Selling of the President. 1968,
Kew Yorks Trident Press, 1909, e 234,




persvasive appeals are relied upon by the candidates in
their campaign rhetoric? Answering these questions will be

a primary concern of this paper.

Statement of the Problen

The purpose of this study is to analyze the argu-
ments used by Richard Nixon relative fo the key issuese in
the 1968 presidential campaign. The objective is to record
and illustrate the persuasive appeals employed. This

analysis makes an abtbtempt to reveal what of substance was

said by Mr. Nixon. .

There 1z now o need to define certain terms which

will be wsged in this paper.

Definitiong

Aycument snalysis. An argument is the process of

structuring information advanced in presenting a position.
This includes that material which iz set forth in arriving
at a conclusion as well as ‘the conslusion itself, Analysis
separates the parts of an argument and places them within
categories. Therefore, argument anelysis is the method by

which the informetive data and the c¢laim are axamined and

categorized according to the persuasive appesl most heavil
g P 43

.

Persvasive appeals., This term deals with the type

of motivational appeal used in an argument. In other words,

~a line of reasoning or avgumentation mayv be categorized by



the type of appeal it generates. According to Robert T,

 Oliver these appeals fall into the categories of evidence

and authority, emotion, and rationalization.>

Apppals to evidence and authority.

From the standpoint of pnrwua81on, evidence may
be defined as all facts that, in the opinion of the
audience, have relevance in afﬁectlng Judgment on

- the topic under consideration,

Evidence is statistics, authoritative viewpoints, testimony,

and, in certain instances, personal experience.

. Emotional appeals,

-Emotion is the affective or "feeling" response.
- we make Fo any situation. o « o Emotion may be
defined objeotively as a state of bodily tension
accompanied by _an intellectual conce pm of what the
tension means.”

In an emotieonal slate "we emotionalize lesz with ine head

and more with the heart."é An emotional appeal, then, is
an appeal to the senses that arouse anger, fear, hatred,
awe, and- like ree ponueeo7 This type of appeal is also
broadly categorized as a psychological argument. It con~
sisto of subjectivé consideration of data, linked with

hidden inferences and wishes,

3Robert T. Oliver, The Paychology of Persuasive
Speech. New York: Longmans, Green and Company. 1957

Ppo 20l=295,

@Ibide. Pe 208,
'SIbidog Pe 2510
GIbidag Pe 2529

7Ibido, PPe 2@8“2716
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Rationalized appeals.

Rationalization is a device of respectability
by which we human beings protect and pamper our
egos, It is a process of reasoning designed not
to discover or to defend what may be true, but to
discover and defend what we should like to repre-
sent as true. It is a process of jugtifying our=
selves, . our groups, and our heliefs, In this
ers of international propaganda ., o « it is well
to understand that many logiecal faliacies are
.presented to trap the unwary. They include irrele-
vant analogies, illustrations, facts, or argumentis;
name calling, ridicule and sarcasmg the citation
of unreliable authoritiesy and obseurity parading
as unscund thinking. :

Laulmln Model. The Toulmin model is & model for

didgramlng arguments. It shows the relationship of the
argument parts to the claim or conclusion. %The arguments
are broken down into data, warr&nts, gsupports for warrantng‘
apd resaﬁvaﬁi@n of warrants, which are the suppartive
evidence %ha% Justify the claim. The data in the Toulmin
~‘diagram contains informative evidence and is linked to the
.éiaim by the term "therefore."” The warrant section of the
diagran is supportive of the data and‘may be logically
comnected Lo the data by the term "since."” The word
“pecause” commects supporﬁ for the warvant (bvacking) to
the warrant. The warrant may bé qualified by the term
"unlegs.” The model forms its own validity process, not‘
by. insuring that a consequenﬁ.is not affirmed, but by

revealing what support is given for arriving at a conelusion, L0

811’353@.@9 P 2?60
Tibides pe 28k,

10Wayne Brockriede and Douglas Ehninger, DeQLQ1on Qg
'Qgﬁgﬁgc New Yorks Dodd, Mead & Cowpany, 1963 pps 98167,



| Senantic principles. Semantic principles outlined
by 5. I. Hayakawa and other semanticists are used as source
information for this analysis.ll What is meant by semantic
principles is what meaning is projected by the choice of a
particular word or words. Also of semantic concern is
whether the words have explicit or implicit meaning and if

the language is connotative or denotative.,

1lg, I.‘Hayakawa9 Language in Thought and Action.
New York: Harcourt Brace and Company, 1964, 350 ppe




Chapter 2
REVIEW OF THE LITERATURE

This chapter reviews two types of litérature. The
first is that body of literature which deals directly with
Nixon's campaign, while the second reviews how public
address analysts have examined the speeches oflselected

politicians.
LITERATURE ANALYZING NIXON'S CAMPAIGN

Little hos been written relative to the persuasive
appeale employed by Mr. Nixon in the 1968 presidential
campaimm. For example, there has been no analysis of the

1968 Nixon campalgn recorded in Political Science Quarteriy,

an academic political journals or Speech Monographg, an

academic speech journal which contains abstracts of public
addreSS‘ﬁtudentS° theses.

4 review of the work done on material closely
assoclated to Nixon's persuasive appeals in regard to the |
overall campalgn will be summarized here, This section
also containg summaries which are representative of articles
by political analysts who interpreted the 1968 election

results,



Joe McGinniss, an informal member of the Nixdn
staff, authored a book dealing with the television adver-
tising of the Nixon Candidacy.l- His work is of wvalue %o
this study since it contains quotations and mémorandums
from the key figures in the Nixon campaign. |

McGinnis'describes hig purpose for‘writing the
book very aptlys |

That there is a difference between the individual

and his image is human nature. . Or American nature,
at least, That the difference is exaggerated and

eXplQQﬁed electronically is the reason for this
‘book.

McGinniss® work points out how Harry Treleaven,

the public relations and advertising expert who handled

Nixen®s campalgn, attempled to sell Nixon as if he were a

produst.? By hiring individuals who were experts in
televigion communlication and its processeg, the soft sell

of television commercials was used to gain acceptance of,

-ané votes for, Richard Nixon. The idea was to create an

image for Nixon by carefully controlling the use of
television campaigniﬂg,4

So thigs was how they went into it. Trying,
with one hand, to build the illusion that
Richard Nixon, in addition to his attributes of
mind and heart, considered, in the words of
Patrick K. Buchanan, a speech writer, “communi-
cating with the people » » « one of the great

150e McGinniss, The Selling of the President, 1968,

New Yorks Trident Press. 1969. ppes 9=163.
2Ibide, pe 26,
JIbides po 37
*1bid., pe 38,



joys of seeking the Presidency”; while with the
other they shielded him, controlled him, and
controlled the atmosphere around him. It was
as if they were building not a President but an.
Astrodome, where the wind would never blow, the
temperature never rise or fall, and the ball
never hounce erratically on the artificial
grass -

In essence, this book describes how a carefully
controlled and smoothly ran campaign utilized modern
“advertising technigues to persuade the public that Richard

Nixon was the man for the job., It ie a noteworthy excep-

tion to the overall style of the campaign that the panel
~television shows which had "ordinary" people asking
questions %o which Nixon responded were unrehearsed, & and
he had nce ides whatl questimns they would a8k him, Roger
Ailes, dirvector of the television panel shows, fel® Niﬁ@m
was at his best with an offbeat panel;? and, conzequently,
recruited members for the panel based on this feelingos
Although this may appear to be a risk in an otherwise
carefully controlled campaign, the risk was cut signifie-

- cantly in'thét Nixon's answers were a parroting, although
-rephrased each time, of carefully worded responses to the
controversial issuess and Bud Wilkinson, the moderator,

could moderate or soften the questions.9 Foxr example,

51bide, Pe 39
61bid., p. 106-111,
R | ?Ibides Pe 99
81bide, p. 100,
PIbide, pp. 97-111,




when his position on the Pueblo, an intelligence ship.

captured by Norith Korea, was queried, regardiess of the

,way the question wags phrased, Nixon would have a stock

replyolo

- James H. McBath and Walter R. Fisher co-auwthored
an article dealing with persuasion in presidential came
paigngall The article is valuable in relation to the
subjec% at hand, since the authors téke much the same
point ef view as outlined in this paper when they indicate

that the candidate's stand on certain issues, and the

«

image projected by this stand, determines an election,t?

Information relative to the candidate's astand
on issues is Intervreted as evidence of the kind
of man tha candidate s in respect to his poten-

1 electors, not as proof of his gualifications
to hodd presidential office per se, Just as the
potenvisl buyer of a telsvisioneadvertised prode
uot is induesd do purchase on the basis of the
necesslty to have or o maintain a certain self-
image, so the potential elector is encouraged to
vote for himself-=that is, the candidate closest
to hig own self-image, Viewed from this psrspece
tive, every presidential election is, as Samuel
Lubell observes, "really o s o a self-portrait
of Americs, a self-portralt with easch ballot
serving as another brush stroke and through which
all the emotions of the American people find
expression.t3

— 10Ibide, Do 106,

- Llyames H. McBath and Walter R. Pisher, "Persuasion in
- Presidentizl Campaign Communication,” Quarterly Journal of

Speech, Volume LV, Number 1, February, 1969, - ppe. L7=25

4TS BT T

121bide, po 18
) : 131pia.. . .




_ 10
The article purports that Nixon was elected for :
his position on law and order, Vietnam, and race. Thét is,
the Nixon position on these issues was the pbsitien that

most nearly personified that of those who voted for him, -

The article then briefly summarizes Nixon's position on

these issuesa14

In a U. S, News and World Report article, labsled

a professional analysis of the voting across the country,

the authors (identified only as U, S. News and World

Report staff members) address themselves to "The Way the
Voting Went--and Why." They write, R

The combined vete for Mr. Nixon and Mr. Wallace
a8 opposition candidates--amounting te almost 57
pey cent of all bhallots cast in the 1958 presie-
dentisl electione=-was viewed as a protest agalinst

programs end policles of tThe incumbent Democratic
Adminigtration.id

They explain the nature of the protest vete by indicating
that for the first time in a period of high prosperity

the electorate turned out an administration because of
dissatisfaction with other conditions, such as +the conduch
of the Vietnam wer and racial disorders, According to
these éuthorss political analysts say ". o o the 1968
-election recorded a clear mandate for a change of direction

;7_7 in the Federal Governmenta"lé Nixon's strength, in}terms

Wibide, pe 204

L5"Phe Way the Voting Went--and Why," U, S. News
e . and World Report, November 18, 1968, p. 41.

lélbido » Po b2,




11
of votes, came from suburbs, small towné. and farm areas,
“and his weakness was veflected by a failure to attract
Negro voters.l? The article also purports that:

Some. Republicans blamed Mr, Nixon for running
a mechanical campaign, failing to win support of
dissident Democrats, and repeating on television
in the closing hours the same slogang that had
been heard throughout the campaignelé -
In a similar vein Newsweek analysts reperted that
"Nixén built his base on a bloc of electoral votes from the
Border and Western states and directed hiz *law and order'
appeal at the silent voters of middle America."t? Nixon's
strategy was seeh as an appeal to the widespread‘belief
that it was time for a changée This article points out
that Nixen stuck o his plan, never deviating or lmprovising,
to saturate the audlence with his positions on the ilssues.
In an article by Louis Harris titled "Pollg: An
Inglght,” voter moodg are reflected.?? After Humphrey®s
nomination, Nixon showed an elght point lead in the polls,
This lead was eventually reduced te a standoff on election

night. The phenomenon accounting for this, based on the

recordings of the pollsters, was the gain of voter confidence

A71bide, po 43,
lalbidgg p. L!”L!"e

19"pinally, Nixon®s the One," Newsweek, November 11,
19680 Pe 32 '

201,0uis Harris, "Polls:s An Insight," Newsweek,
November 11, 1968, ppe 34=35.
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that Humphrey was qualified to handle the war in Vietnan,

law and order, and civil disorders. As Humphrey's standing
in the polls relative to the central issues roge, s0 did
his position in the general polls as undecided voters and .
former Wallace supporters rallied to the vice=president's
aid»21v This supports this paper's position that the vo%eré‘
confidence in a candidate's stand on the key issues deter-
mines for whom they vote.
Hubert Humphrey acknowledged that the "packaged”
politics of the Nixon campaign were the decisive factors
in the campaign. The foregoing review leaves 1ittle wonder
that Humphrey would séyg
I'm Lighting packaged politics. It an
abemination for a man to place himself completely
in thﬁ hands of the technicians, the ghogt writava,

the axperts, the pollsters and come owt only ag an
1%@?%0'Jve package <<

REVIEW OF SIMILAR STUDIES

This section reviews the literature of public

. address analysts who have studied political persuasion in

several recent campaigns. The following literature is
representative of typical approaches used in this area of

speech analysis,.

2lIbide, pe 350

22Joe McGinniss, The Selling of the President, L968.
New York: Trident Press. 1969, Book jacket,




Ore example of how a political candidate has been
examined is evidenced in an article by Robert N, Hall.?3

This article summarizes the major techniques of Johnson's

1941 Senate campaigne Emotionalism is evidenced by appeals
to patriotism which were manifested by the use of songs -
like "Dixie" and "God Bless America,” Johnson's msin
strategy was to associate himself with the New Deal
Administration of Franklin Roosevelt by publicly supporting

2 In essence, the article isolates

presidential policies,
the major appeals which determined the electlon and advances
a discussion of ﬁhose appeals,

James G. Powell authoréd a ‘thesis titled "An

knalytical and Comparative Study of the Persuasion of

Kennedy and Nizon in the 1960 Campaign«"hj For persuasive

~appeals this study uses the Aristotelian categorizatlions
of logical and ethical, but uses emotion as the third
category rather than pathetic. The conclusions of the

study revealed that Nixon's speeches tended to be repetitious

and did not clearly state his position on the issues,.

?9Roﬁari Ne Hall, "Lyndon B, Johnson's Speaking
In the IJLL Senate Campaign.” The Southern Jpeach Journal,
Volume XXX, Humber 1, Fall, 1964. Jacksonville, Flopridas
Convention Press., Published by the Southern Spesch

fffffffff — Assocliations ppe. L5=23.

ZHTH5d. o

25yames Grant Powell, "An Andljtxﬂal and Comparatlve
Study of the Persuasion of Kennedy and Nixon in the 1960
Camralﬁn," speech Monographs, Volume XXXI, Number 3, August,
196 !’e l)po ?5)“‘”2 ‘)69
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Kennedy, on the other hand, relied heavily on criticism

but nmanaged to outline policies more fully than Nixon.,
"Kennedy's heavy use of logical proofs contrasted with
Nixon's general lack of evidence."26

. Another form of content anzlysis was applied to
"The Campaign Speaking of George Romney" by D, Duane
Angeloz7 The purpose was to discover the Michigan Govere
nox’s theories of publiec speaking as evidenced in his
speeches, Romney relied on ten "value clustersg"-~optimiszm,
acfivityg achievement, frugality, rationalitygiindividual
worth, frsedom, equality, socciability and a traditional
sense of right and wrong. It was determined that Romney's
theory was that the “speaker's role was one to inform,
go that truth may prevail over error,"?8

The campaign speeches of Goldwater and Johngon

in the 1964 presidential campaign were analyzed by William D,
Brooks to determine if a Single campalgn speech could
change audience attitude téward the speaker.29 An analysis

of the data revealed:

261p3d,

£7Da Duane Angel, "The Campaign Speaking of George
Romney: 1962 and 1964," Speech Monographs, Volume XXXIII,
Number 3, August, 1966. p. 237,

—_——— 2B1pid,

29yilliam D. Brooks, "A Study of the Relationship of
Selected Factors to Changes in Voting Attitude of Audiences
o Listening to Political Speeches of President Johnson and
: Sengtor Goldwater.” Speech Monographs, Volume XXXIII,
Number 3, August, 1966, ppe 240=lL,




¢ o+ o that the speech delivered by Goldwater
changed his image in a favorable way as regards
the audience's evaluation of his judgment and
friendliness, but that Johnson®s image did not
changes that the problems of which Goldwater
spoke were judged to be serious and important
problems while the solutions he offered were
valued less highly, but the solutions Johnson.
offered were rated high while the problems of
which he spoke were rated low o o oJ
Perhaps the most typical analysis of political
persuvasion iz evidenced in a study of Upton Sinelair’s
1934 California Gubernatorial campaign by Alfred J.
Albrecht.’) He uses the Aristotelian model for examining
logical, pathetic, and ethical appeals. The study points
out the use of these appeals, but does not quantify the
freguency of thelyr occurrence or generalize the significance
of the findings. Xt simply asserts that the three modes of
vroof were uwtllized and lists certain specific examples,

The study of political persuasion has been approached

differently by public address analysts as seen in this

section of this study. Those studies reviewed are repre-
gsentative of the recent work done in the analysis of

campaign speeches,

301pia, pe 281,

'31p1fred James Albrecht, "A Rhetorical Study of
Upton Sinclair®s 1934 Campaign for Governor of California,"
Speech Monographg, Volume XXXIV, Number 3, August, 1967,

Peo 2RO,



Chapter 3

METHODOLOGY

'Tﬁé'afgumaﬁta on the campaign issues contained in
the speeches of Richard Nixon are the population for bhig
study. (See Appendix C),

The campaign oratory of a candidate pricr to his

nomination ig addreszed to his own party, aince they

“deternine who receives the nomination, Unee o candidate

“receives ple party’s nominstion, he begins to appeal to

the entirve elestorate, One of the basic premises of this

- * - &

ﬁtndy is that the independent votewrs and political party
menbers who oross yparty lines determine an election, It
48 those arguments which are addressed to the geneyal
glectorate which are the most appraprmata for analysiso

It ig also of major conseguence to include those addresses
made by the candidate to the nominating convention plate
form commitiee, since he is supposedly cetbing forth the

pletforn positiona upon which he hopes teo run,

An analysie of Richard Hixon's statements on the
key issues are selected as a sampla.from.the abhove popule
tion fbr several reasong, In that his waz the most recent

successful campaign for that office, 1t offers the obwlous
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édvantage of being current. Since it is current, it reveals,
in part, that the appeals used by him are thbse that are
presently applicabvle. In addition, the recency insures that
source documents are readily avallable, |

This sample does not include fepe%itious arguments.,
Even %haugh the same argument is uéed nany times in
different Speeches, only those which are most representative

of Nixon's position on the issues are examined.
INSTRUMENTS

In oxder to.effectively analyze the arguments
advanced by Mr. Nixon, it is now necessary‘to'éstablish
an orderly and objective methodology to validate the finde
ings of this study. Argument analysis, previously defined,
is the methodology utilized in this'paper to insure that
validationo '

The arguments are broken down according to the
Toulnin model for diagraming arguments, and the content of
the afgument.is analyzed for semantic word traps. The
argunents are then classified according to the type of
appeal used. An explanation of the classification is

advanced following the diagramed argument which justifies

that clarsification.

The Toulmin modell breaks arguments down into

evidence, warrants, support for warrants, reservation of

lgerala Ro Miller and Thomas R, Nilson, Pergnectives
on Argumentation. Palo Altos Scott, Foresman and Company,

lQ@és DPe L3L-154,
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warrants, and a claim which may or may not be qualified.
Brockriede and Ehninger accept the Toulmin medel as a com=-
plete authority for argumegt analysis for debaters.

Although the categorizatiah or labeling of the persuasive
appeals used by advocates of the Toulmin model may be fine
for debate,2 they fall short as tocls bf speech analysis
since‘theAidea is not to win a debate but to determine
the significance of an argument. The Toulmin mcdel is
felt to.be superior, however, in_itg design for diagraming
arguments s sinée.it allows a dissection of the argument that
clearly indicates the line of reasoning used by the speaker,
| Aftexr diagraming the argument aCCQrding to the
Toulmin model, the argument is'%ested for semantic traps.
What is meant by semantic ftraps is simply what meaning is
projected by the words themselves, In denéﬁativ& speech
the words are purely descriptives howevér, by applying
connotative adjectives, the entire meaning of the speech
may change. This semantic evaluation is concerned with
wheﬁher_the argument is impliéit or explicit,

After the foregoing preliminary preparation, the
aﬁgumént-is then categorized as an emotional, evidence and
authori%aﬁiveg or rationalized appeal based on the guié@»
lines set forth by Robert T. Oliver,3 and previously

defined In Chapter 1 of this study.

2Wayne Brockriede and Douglas Ehninger, Decision By

ol R AA)

Debate. Now Yorks Dodd, Mead & Company, 1963. pp. 99=L00,

IRonert T. Oliver, The Psvcholouyv of Persuagive
Speeche New Yorks Longmans, Green, and Company. 1Ys7.
PP 201“”295 v
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Oliver's classification of persuvasive appeals was

selected for several reasons. These appeals are similar
to those theories described by prominent writers of
persuasive %hedry such as Brembeck and Hawell“iandﬁﬁary
Cronkhite,d which lends credit to their acceptance by
noted authorifies. Furthermore, the categorization by

Oliver is in layman's terms so that the findings of this

study may ve readily understood by interested individuals

~of all disciplines, Finally, the appeals are specific

enough to allow significant gene;alizations to be made in
the conclusion of this study.

This study does not attempt to reveal whether an
argument ié from anaicgy¢ gsign, or en%hymenev gince that
type of argumentation deals with the.lcgic.of an argument's

structure. A line is drawn between logical structure and

‘logical content for the purposes of this study. The

Toulmin model reveals the structure of an argument but

does not lébel 1t, The labeling of an argument’s structure
is not important to revealing the persuvasive appeal employed
by the content of the argument.,. To say an argument is
reasoning by enthymene does not reveal whether the argument
appealsvfor an emotional or rational response; it~simply

indicates the logical structure of the argument. Appeals

Myinston Lamont Brembeck and William Smiley Howell,
Persuasion, A Means of Social Control. Englewood Cliffs:
Prentice~Hall, Inc. ##88 pp.

5Gary Cronkhite; FPersuaszion, Speech and Behavioral
Change, New Yorks Bobbs-Merrill Company, Inc. 196%. 233 ppe
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to evidence and authority, however, are appeals to the logic
of content. When statistics are used as evidence, they are
quantitafive measures which are verifiable and are, therefore,
justified as logic of content not*%ogic‘of structure. In
summafy, since the Toulmin model takes care of logical
structure, and labeling that structure is not relevant to

the categcrizaticn.of persuagive appeals,vthis study will
rely on evidence and authority for determining logical

content,

PROCEDURES

It is now necessary to show how Nixon‘s statements
- on the issues are selected and obtained, and how the key
issues are determinéda

The key issues are race, law and order, and Vietnam@
This is revealed by a survey of the literature of political
experts. David Halberstam, pulitzer prize winner, editor
of Harpers, and political writer, sees the important issues
in the 1968 campaign to be Vietnam, race, and law and

order:® In two separate articles in U, S, News and World

Revort, qualified political experts list law and order, war,

and integration as the key issues.’ An article in the

_5David Halberstam, "Richard M., Nixon," 1969 Year
Boolk, Crowell-Collier Educaticnal Corporatione 1969. p.2.

“TvVoters® Mood in Two °Weathervane'_00unties;" and
"What the Candidates Stand For,"” U, S, News and World Report,
October 28, 1968, pp. 38=39 and pp. 48=50,
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February, 1969, Quarterly Journal of Speech reveals that

James H, McBath and Walter R. Fisher, who coéauthored_this
article, concur with previcusly cited authorities and list

the key issues as law and order, Vietnam, and raoe.B 1%

- is also noteworthy that these issues are the ones to which

Mr. Nixon addressed himself in his speeches to the plat-

- form committee at the Republican convention.9

Having determined the major issues involved in the
campaign, a justification of the source material is now
in order. The statements made by Mr. Nixon and analyzed
in this study shall be taken from the addresses delivered
by Mr. Nixon between his acceptance of the Republican
nemination on August 8, 1968; and his election on November 5y
1968, In addition, the arguments contained in his speeches
to the platform committee will be analyzed. The selection
of this material is felt ﬁo cover essentially everything
Mre. Nixon had to say on these lissues. The statements by
Mr. Nixon used in his commercials were taken almos% directly
from his acceptance speech at the Republican convention.+0t

One strategy of the Nixon campaign was to saturate the

SJames H. McBath and Walter R, Fisher, "Persuasion
in Presidential Campaign Conmunication,” Quarterly Journal

et

of Speech, Volume LV, Number 1, February, 1969. ppPe L=25e

IRichard M. Nixon, Nixoh Speaks Oute. New York:
Nixon«ﬁgnew Campaign Committee, 1968. ppe. 103, 131, 192,
and 23 s,

10506 McGinniss, The Selling of the President, 1963,
New York: Trident Press. 1969, Dp, 87=88




22

gudience with nis stand on the issgues, which were merely
the sams pesitions paraphrased and reiterated for publie
consumption.ll |

After diagraming the arguments advanced by Mre
Nixons according to the methodology set forth in the pre-
ceding section on instruments, and categbrizing these
argunents based on their persuasive appeal, the significance
of ‘the results are shown. The results are shown quanti-

tatively on work sheets that show the frequency of occurrencev

of certain factors which are indicative of particular

persuasive appeals,  Following each diagramed argument,

a written commentary explaiﬁing the appeals relied upon

in the argument is advanced. Thus, the prelininary work of
categorising the arguments is necessary so that certain
generalizations may be made regarding the significance,

in terms ofvconcrete information; of Richard Nixon’s

persuasive appeals.
TREATMENT OF THE DATA

All arguments welative to the key issues are tabu-
lated on work sheets (See Appendix A) to reflect the type
of argumentation employed. |

The key issues, Vietnam, for example, are listed at
the top of the work sheet, Belbw ‘the issue is a space for

ths argument number., The argument number refers o numbers

Hyvides pe 117.
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assigned in numerical sequence to the arguments outlined in

Chapter % of this study. Below the argument number appears
the major titles of "Type of Appeal” and "Frequency of
Occurrence.” Under the major heading "Type of Appeal” o
appears a typed list of the appeals (rationalization,

emotion, and evidence and authority), with the particular
proofs which identify these appeals being listed belbw the
appeal. For example, under the persuasive appeal “emotion"

is a category titled'“appeal to emotional drive for security.”
Finally the "frequency of occurrence" heading has a number
indicating how often ‘the particular fallacy or type of
evidence occurred in the argument in question. . One of
Athese sheaets shall be completed for each avgument that is .
diagramed. | | |

All arguments are tabulated on the individual work

shee®s, and these sheels then show which abpeals were

utilized in relation to that pérticular igsue, Subsequently,
all the issues are compiled in a like ménner. )

In summary, work sheets are used to quantitatively

_revealbthe type of appeals employed by Richard Nixon in

his argumsnts on the key issues in the 1968 presidential
campaifhe
e The data taken from the work sheets are Subjected
| to statistical analysis. Using a Chi Square statistical
formula, the actual frequency of cccurrence of the appeals

are reflected againét the expected'frequency of occurrence

of those appeals.
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The significance of the findings of this study shown
Jin the conclusion is taken from the information contained on

the work sheets and the statistical chart,



Chapter 4
NIXON ON THE ISSUES

Thig chapter of the study shzll analyze the argu-
ments contained in Richard Nixon's campaign oratory |
according to the methodology set forth in Chépter 3. All
arguments relative fo any one issue will be analyzed befgre'
proceeding to another issue. Appendix B lists numerically
the persuasive appeals employed in the arguments., For
example. in argument number one the issue Vietnanm is
showm and then the appeal fo.the emotional drive for
gecurity is numerically recorded (See Appendix B)., Follow=
ing the argument analysis, the compiied work gheets are

summarized and treated to statistical analysis.
STATEMENTS ON VIETNAM

This section contains those arguments advanced

by Mis Nizon relative to the war in Vietnam.

Vietnan

The following arguments are taken from Nixon's

address to the Republican platform committee on August 1, 7

1968, titled "Vietnam,"

_ ) o ,
“Richard M. Nixon, Nixon Speaks Out. New Yorks

Nixon-Agnew Campalign Committee, 1988, pp. 234=237,
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Argument 1
(D)atas The present (C)laims What I in-
adm&nlstrdtlon s o tend to do, and what I
emissaries in Paris believe the party should
must be able to speak therefore do, is to separate those
with the full force questions that can
and autuority of the responsibly be discussed
United States. from those that cannot,

since:

(W)arrant: Nothing should be offered in the polltlcal arena
that will undercut their hand.

This argument is considered not because of what it
says about a Nixon position on the Vietnam war but because,
here at the outset, the amount of information regérding the
Nixon stance is significantly reduced because of this
argunent,

The warrant is an appeal to the emotional drive for
security. It is inferred by the conmnotative verb "undercut”
that ©to speak on the full range of the Vietnam war would be
to endanger security because of its potential affect 6n
harning the Paris negotiations,

The data substantiates the emotional appeal to
security by relating that the administration must be the
gcle volce of the Unlted States. An appeal to security is
an appeal not to rock the boat but to keep the status quos
therefore; by not saying anything that might affect the
Paris ncyoiu&tmons, Nixon’s argument is to keep the status
quo and not-rock the boate--in essence an appeal to the

enotional drive for security., Nixon then concludes from
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these two emotional appeals fér gecurity that only certain
questions can be responsibly discussed. |

He then asserts that "there is much that can and
shoul@ be diécussed. The war must be ended.” He follows
these agsertions witht "Until it is ended~-and in order
to hasten a negotiated end-~it must be waged more effec-
tively." These statements are not arguments but transi-
tions leading to his first objective of the speechs "I
have long been critical of the Administration's conduct
of the war:" Using this deductive speech pattern, he has
partially revealedehat he meant in Argument 1 régaﬁding
what "can responsibly be discussed.” The Administration’s
conduct of the war is a part of what he faels can be

‘responsibly discussed. He argues:

Argament 2

(D)atas We find that ' (C)laim: Our massive
We have been locked military superiority
into a massive, therefore has been wasted, our
grinding war of options frittered
attrition,. away e

ginces

(W)arrant: The swift, overwhelming blow that would have
heen decislive two or three years ago is no longer possgible
todaye. ' '

becausges

(B)ackiﬁg: ‘We have applied power so gradually as to be
ineffective, o :

On the subject of rationalization, Oliver writes,

"Belittling an opponent's argument is often easier ‘than
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refuting it:"2 1In Argument 2 the backing, warrant, and
data are all examples of belittling an opponent's conducts
specifically, the remarks are critical of Johnson's lack
of swift, décisive action and the use instead of gradual
escalation which "locks" us into a massive, grinding war
of attritione The cormotative words “locking" and "grind-
ing" suggest a slow methodical entrapment rather than a
"swift" and "decisive" victory. This use of ridicule is
continued in the claim which. further asserts the adminise
.tration has "frittered” and "wasfed" ouf options and
Rilitary strength. RS T

Rationalization by use of ridicule is the persuvasive

appeal being utilized in this argument,

- Argument 3

This argument is a one sentence assertion., It is
a claim‘not supported by data.

(C}laimt The Administration has done :far too
little, too late, to train and egquip the South Vietnamese,
both for fighting their own war now and for the task of
defending their own country after the war is settled,

This argument is easily clagsified as an argument
of ridicules The intention of the argument is to place
blame on the Administration for failing to strengthen the
South Vietnamese so that they are self-sufficient mili-

‘tarily e

“Robert T, Oliver, The Pgychology of Persuasive
Speech, New Yorks Longmans, Green and Company. 1957«
Ps 283G v




Arvovment 4

(C)laims: The result
is that the o0ld style,
recognized that this is conventional military
a new and more complex aspects have been
kind of war, or has not  therefore over-emphasized, and
seen its significance. its other dimensiongee
psychological, politi-
cal, economic, even
diplomatic-=have
- gotten (gqualifier):
~too 1little attention.

(D)atas The Administrae-
tion has either nov

Tn the data it can be seen that criticism is again
the type of rationalized appeal-being relied upon. The
criticism is imﬁlicitly saying that the Administration does
not understand the war, In the claim the’criticism-of .
"conventional® or cutdated military tactics is coupled
with crificism for not using "psychological, political,
economic," or "diplomaﬁic? warfare. Thig olaim is gqualifled
by the words "too little" which renders the entire criticism
to be that of a value judgment, since it depends on one's

opinion how much is too little or too much,

Argument §

(Dyatas By not taking
The American people
into its confidencey
the Administration has
lost their confidence.,
Its diplomacy has
failed to enlist other
nations to use their
influence toward
achieving a peaceful
settlement,

=

erefore

(C)laim: The Adminis-
tration has failed in
candor at home and in
leadership abroad.

Once again the appeal is rationalization based on

'belittling the opponent., Specifically, the criticism is
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directed at an Administration that aliegedly does not have
open communication and does not solicit 6ther nations to use
their diplomatic influvence to end the war, The reasoning
is -clreular since thé data is'repeated.in.the claim; that

is, the claim is a rephrasing of the data.

Argument 6

Mre Nixon acknowledges that Arguments 2 through 5
are "failures of the past." For a future course on the
Vietnam war, he states, "we start with the Paris talks."
ArgumeﬁtAé is a re=hashing df the position taken in Argu-

ment 1 with a slight difference.

(D)atas  Our negotia~ - (C)laim: In the spirit
tions in Paris repree~ of country above party,
gent not only the o ' (qua]ziibr)s as_long
present sdministrations: a8 thav have o ehance
but the United States. therefore of sucooug=wand ag jong

as the Administration
remainsg ComniLtted To

an honorable settiementes=
they should be free from
partisan interference,
and they should have our
full supporte

sinces

(W)arrants The pursuit of peace is too important for
politics as usual.

hecauses ,
(Blackings Anything he (Republican Party's candidate)
might say, any differences he might express, would be taken
by Hanol as indicating the possible new direction of the
next Administration,

This is an emotional appeal to the drive for security
and helpfulress., Nixon is saying that the Republican party

can “"help” the negotiations by remaining silent on the
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direction his Administration will pursue. Linked with this
appealfis that of security, since nét only will the talks.
be "helped” dbut ouf éecurity will not be hurt by anything
the party might say.

The warrant is essentially the same emotional appeal
to the drive for security; Nixon is saying gince peace is
being pursuéd; do.not rock the boat with "politics as
usual.” Not rocking the boat is an éppeal to the drive for
security. |

" The claim reached by Nixon in this argument is that
the Republican party éhould‘support'the Paris talks and not
interfere, The claim in this argument is a restatement of
the previous arguments in a summarized and qualified forms
therefore, the same appeals are appropriate, Thé'quali«
Tications of the argument deal with the success and HOnoTw
able commitment of the talks and are, therefore.’Méasured
by degree. Since the success or fallure is a matter of |
degree or a value judgment, Nixon is leaving the door open
to change strategy if necessary. ‘

- The argument is a rationalized appeal in that it is -
sufficiently obscure to sound convincing. Nixon has spread
a film of words which simply say he is not going to say
anything relative to a new strategy -in Vietnam unless he
changes his mind, Phrases like "In the spirit of country
above party"” sound impreésive but say little., When an
argument ig qualified to ‘the point that a value judgment

can render the entire argument inappropriate, without
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specification of a particular event or time limit, then

the argument is obscure, Thig argument is sufficiently

obscure to sound convincings

- Argument 7
(D)ata: There is no (C)laim: There is a -
Republican or Democratic . difference between an
way to end a war, but Adninistration ,
there ig a difference burdened by accumulated
between an Administra- distrust, and a new
tion that inherits the  therefore Administration that can
errors of the past, and tell the truth to the

an Administration that American people and be

can make a fresh begine- believed,

ning free from the
legacy of those errors.

.The data in Argument 7 uses ridicule by referring to

the present Administration's policlies as: "errirs of the

- paste” An appeal to the drive for freedom is reflected in

the phrases "free from the legacy of thoge errors.,” The
freedom from domination of past errors is the basis of this
appeal. An emotional éppeal to the dﬁive‘for a new
experience is shown in The words "fresh beginﬁing." By
offering a fresh begimming NiXOh has appealed to an emo-
tional drive for wvariety and hoveltys

The claim is essentially a restatement of the daba.
The Administration is belittled by saying it ié burdened by
accumulated distrust., This is using the rationalized
appeal of ridicule., Once again, in the claim, Nixon.épﬁéaisv
to the emotional diive for novelty by offering a "new

administration” which will be a new experience.,
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Argument 8

(D)atas However cruel , " (C)laims The fact is

~its military aspects, : . that our men have not
this new kind of war therefore been out-foughts the

is not primarily a Adninistration has been
military struggle in cut=thought,

the conventional senses
gince:
(W)arrants It is primarily a political struggle\with the

enemy conducting military operations to achieve political
and psychological objectives.

"~ bacauses

(B)acking:s The real measure of progress is not the bedy
count of enemy killed, but the number of South Vietnamese
won to the bullding and defense of their own country.
The theme of this argument is that Nixon better
understandé the war, The persuasive appeal in the data,
warrant, and backing is an emotional appeal for a new
experiences that is; since Nixon better understands the
war he will provide new solutions, From these emotional
appeals Nixon reasons inductiﬁely in the claim that the
Administration has been "outaﬁhoughf@"’ This claim is an
attack on the Administration who aliegedly does not under-
stand the war. This criticism is again a ratidnalized

appeal relying on the use of ridicule,

'Argument Q

- (D)atas  This phasing - o  (C)laim: 4 6 s wWe
out will save American need (qualifier)s far
lives and cut American greater and (qualifier):
costs. more urgent attention

“therefore *to training the South:

T Vietnamese themselves,
and equipping them with
the best of modern
WEEPONS o
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sinces

(W)arrant: As they (the South Vietnamese) are phased in,
American troops can--and should--be phased out.,

because:

(B)ackings Further, it is essential if South Vietnam is

- to develop both the military strength and the strength of

gpirit to survive now and in the future,

The entire argument is based on an emotional appeal
for a new experience., The argument is structured around the
theme that South Vietnam should be trained and equipped +to
fight the war aliowing America ‘o withdraw. The new experi=
ence is a matter of degree since the claim is qualified by
the term "far greater." "Far greater" is a vague térm
and could conceivably mean something different to each -
member of the Nixon audience.; Even though the appeal is
for a new experience=-a strategy to get America out of

Vietname=, nowhere is it denied that the Administration

 is not employing the same strategy.

The argument is also a raticnalized appeal in that
it is qualified to the point of becoming sufficiently
obscure fo convince, Saving American lives and cutting
the cost of the war are noble goals; having the South
Vietnamese fight the war is also laudables however, with
‘ho evidence to show that this is not a goal of the Adminis=-
tration, amd with qualifiers which indicate that the
change is simply a matter of degree, the argument becomes
obscure, It is reduced to the value judgment of the

rerson initiating the action whether one method is more
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urgent than another,; and this becomes even more obvious

when it is realized that no new or different methodology

of speeding the Vietnamization of the war is offered.

Acgument 10

(D)ata: Certainly one (C)laim: Around the
of "the lessons fronm ' world, we should
the agony of Vietnam mobilize our diplomatic
is that we need a new therefore forces for peace-e
diplomacy to prevent ) through our embassies,
fature Vietnams. v through the UN, and

‘ elsewhere,
sinces

(W)arrant:  Vietnam does not exist in isolation,

becauses

(B)acking: We need such effort not cnly to speed an end .
to the war in Vietnam, but also to lay the groundwork fox
the organization of a lasting and larger peace. :
Arvgument 10 is an emotional appeal to the drive for
new experience, Nixon is offering a new diplomacy which -

will allegedly bring "peace." The argument does not say

"what type of diplomacy, or -how the diplomatic forces are

to be-mobilizeﬁ, Therefore, the argument is a rationali=-
zation since it is sufficiently obscure to convince, This
rationalization process is again eagy to follow; the
ideals expressed are praiseworﬁhyg and the claim appears
Justified on the surfaces; yet, the argument offers no
statement regarding how the claim is to be aCGomplished.v
Follewing this argument, Nixon summarizes the main

points of the speech in the concluding paragraph.
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I See g DEVB

A1l quétations and arguments in this section are
taken from Nixon's speech "I See a Day."

On August 8, 1968, Nixon accepted the nomination
of‘ﬁhe Republican party for President of the United States,
In this acceptance speech Nixon rephrased most of the first
ten afguments' He begins the section of the speech that
deals with Vietnam by criticizing the Administration's
conduc%.nf the war. He then makes the following campaign
promises "And I pledge to you tohight that the first
priority foreign policy objective of our next Administratidn .
will be to bring an honorable end to the wa? in Vietnam,"
It is noteworthy that thefé is a great deal of difference
in a "first priority" promise and a promise to end the war.,

The following argument is the only new argument in

this speech.

Argument 11

(D)ata: In Xorea and (¢)laimes What I call
now in Vietnam, the for is not a new isola-~
United States furnished tionism, It is a new
mest of the money, most internationalisn in

of the amms, most of the <Lherefore which America enlists
men to help the people its allies and its

of those countries friends around the
defend themselves : world in those struggles
against agression. in which their interest

is as great as ours.

3Richard M, Nixon, Nixon Speaks Out., New York:
Nixon-~Agnew Campalgn Committee., 1968, pp. 277~291.
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- sinces

(W)arrants o+ o + there are two hundred million Americans
and there are two billion people that live in the free world,

becauses

(Blacking: + « o the tiine has come for other nations in the
free world to bear their fair share of the burden of
defending peace and freedom around this world.

This argument can be reduced to an implicit state-
ment that Asia should fight Asian wars, Nixon begins in
the data by using statistics which ave Classified as
evidence, He indicates that the United States has supplied
most of the resources to fight the Vietham war, and although
no séurce‘is given for this statistic, it ies virtually a
Truism and really needs no documentation, The second
statis%ic’deals with a comparison of America‘’s relatively
small percentage of the free world population., Although
this second statistic may appear somewhaﬁ inapﬁroPriate
or insuffiéient to reach the claim gince, in addition to
mere numbers, there are other considerations regarding the
leading role of the United States vs, the leading role of
the combined free world such as economic and scocial condi=-
ctlons; 3t is implieitly saying that we are only a’part of
the free world and there are others equally capable of
bearing this burden, This implieitness becomes exPlicit?
in the claim by a call for a new experience--2 new interham
tionalisme By using fwo statistics, Nixon has afgued for
& new experience--an experience whereby America enlisté its

allies,



Even with the use of statistics which warrant the
claim, the argument is far from being a direct statement .
of policy. It outlines a very general attitude that the
Nixon Administration will supposedly addpta Questions
arise ‘dealing with the matter of degree that America will
become entangled in foreign wars. The argﬁment does not
say that America will not become involved in wars or inter
national conflicts, or even that it will not shoulder ﬁhe
entire responsibility in the event thelr allies do not.,
It is merely an argument that diplomatically the United‘

States can do more to get their allies 4o carry "their

fair share," and that a Nixon Administration will do“this.

This ends the arguments set forth in Nixon's
speeches regarding the Vietnam war., Some of the same
arguments are used in other speeches, but no new arguments

were forthcoming,
STATEMENTS ON RACE

This section contains Nixon's campalgn oratory
on black Americsns. Some arguments which contain implicit
statements on race and are contained in speeches on law
and order are examined in the law and order section of

this chapters

roblems of the Cities

[ =

On August 1L, 1968, Nixon submitted certain argu-

ments regarding problems in our cities to the Republican

38
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I

national convention., ' The following arguments are taken

from that speech.

Aregument 12

(Djatas In the ghetto, -~ (C)laim: We have to
providing jobs is an 1ift the ceiling from
essential firgt step-= black aspirations-—=and
(gqualifier)s Dbut this essential to this is

by itself 18 not enough. therefore +the encoursging of
(qualifier): more
black ownership,;
(qualifier)s more
black control over the
destinies of black
people,

sincéa '_

{W)arrant: Jobs have to be made available within a frame=~
work that establishes the pride, the dignity and independence
of the black American as well as the white.

Professer Oliver, previously qualified, defines
recognition: "To be treaﬁed with deference and respect is
pleasant; to be at least acceptéd socially is eésential to
halanced livingo“5 Inplicit in the Warrgnt is the appeal
that if the Negro gets a job, he will gain pride and |
dignity, or social acceptance. The word "independence"
as used in the warrant appeals to the drive for freedom,
To be independent implies a freedom from restraints, and

6

external domination, Conseqguently, by using the terms

4Tbids; pp. 192-195.

SRobert T, Oliver, The Psyvchology of Persuagive
» Hew York: Longmans, Green and Company. L1957,

®

Speege!
Pe 25

(i y

6Ibid., pe 250
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"pride " "dignity," and “independence,"’the warrant is
an appeal to ‘the emotional drives of freedom and recogni=-
tion, |

The major appeal in the data is to the emotional
drive foria new éxberience. By inference the argument -
suggests that jobs are not available in the ghetto, since
to provide jobs would be unnecessary ‘if jébs existeds’
therefore, making jobs available is a new eXperienée. This
statement is qualified by saying it "is not enough.” The
claim of the argument outlines the rest of the new approacho'

In the claim Nixon offers his solution %o the
black American for obtaining recognition,; jobs, and freeéOm
by appealiﬁg to the emotional drive for a new experience,
That new experience is "mbre black ownership, aﬁd nore
black control over the destinies of black people.” ’The
gualifier "m§re" makes the solution a matter of degree,
gince a value judgment determines what is meant by "more."
For example, one new black business is more ownership

and one new black representative may be more control of

black destiny.

Argument 13

(D)atas If black and (C)laim: What we have
white are to be brought to do is to get private
together in peace, the _enterprise into the
light of hope has to ghetto, and get the
be brought to the _ people of the ghetto
ghetto, therefeore into private enterprise-e
- not only as workers,
but a8 managers and
ownerse. Thus, for
example, in the area of
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jobs, I have proposed
guch measures as tax
credits for businesses
to hire and train the
unemployed; a national
computer job bank,

¢ ¢ » and special tax

incentives to businesses °

that locate branch
offices or new plants
in poverty areas.

sinces

(W)arrants If we are to bring this light of hope to the
ghetto, we have to show by example that the American
opportunity is neither a black nor a white oppﬂrtunitynm
and to make this opportunity real, we have to begin in
the ghe@to itself, where the people are and where the

need is,

becauses
{B)ackings To assist in this, we need new incentives to 1
get caplital flowing into the ghetto, We need both technlcal
and firancial assistance for the starting of new black
businesses and the expansion of existing ones,

The data of this argument appeals to the emotional
drive for freedom. An atmosphere where there is no hope
is not a free atmosphere, since to be free guarantees the
"pursuit of happinasse"7 In the ghetto, according to the
above argument, there is no hope; therefore, the Negro
ghetto dweller is not free to pursue happiness.

The entire argument is an emotional appeal to the

drive for & new experience. The argument is based on the

- theory that if the black ghetto poverty cycle can be broken

by.alIOWing the Negro to share the American wealth by pro-

viding jobs and allowing him to become an entrepreneur,

71bide
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‘he will have hope and the race problem will be solved,

Nixon supplies an explicit solution to the race problem,

based Qn\this theory, in the claim by proposing tax

. eredits, tax incentives, and a national computer job bank.

This solution is a call for a new experience.

These same arguments are repeated in Nixon's speech

~accepting the Republican nomination, and that ends direct

arguments regarding race in hig campaign speeches,

STATEMENTS ON LAW AND ORDER

This section analyzes those arguments advanced by

Mr. leon on law and order.

The Crusade Against Crine

The following arguments are taken from Nixon's

speech to the Republican National Convention®s Committee

on resolutions.

Argument 14

(D)atas We must return

- to a single standard of

justice for all Ameri-
cansg, and justice must

- -be made blind again to
- race and color and

creed and pc%1+1on
along an zconomic or

~gocial 1line,

(C)laims Poverty,
despair, anger, past
wrongs can no longer be
allowed to excuse or
justify violence or
crime or lawlessness.
We must cease as well
the granting of special
immunities and moral
sanctions to those who
deliberately violate
the public laws==even.

-when those violations
-are done in ‘the name of

8Richard M, Nixon, Nixon Speaks Out. New Yorks

Nixon-Agnew Campalgn Committee.

l9 68 9 PPs

131-134,
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peace or civil rights
or anti~poverty or
academic freedonm,
since:
(W)arrant: Long ago in this country we buried the notion
that the rich are above the law. Let ug now lay to rest
the equally deleterious doctrine that those who speak
for popular or favored "causges” are entitled to favored
considerations before the bar of justice,

becauses
(B)ackings We must establish again that men ére’reSponsible
for what they do. For too long we have been indulging the
eriminal poor--at the expense of the immocent poore :
This argument may be the basis for the charge that
"law and order" is a code word for racismg and; théféféfé; -
may have been equally appropriate in the section on race,
The argument implies that the Johnson Adminisira%iﬁn has
had more than one standard of justice, indulged the eriminal
poor, and not prosecuted violations done in %the name of
civil rights. This impliéation is evidenced by Nixon's
statements that these'things must cease, since for sbmething

to cease it must exist, From a semantics point of view,

these implications; and words like "deliberately violate”

and "special immunities),"project the imagery that black

people recelve speclal treatment in terms of law enforcement.

' The argument further implies that a Nixon Administration

© will change this position.

The implicit criticism of the Johnson Administration
is a rationalized appeal. by use of ridicules; that is, the
Jomson Administration is being criticized’for leniency in

equal enforcement of the law, The balance of the argument
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is an emotional appeal to the drive for a new experience.
This new experience is contained in all parts of the
argument and is summarized in the claim’by the statement

that “We must cease the granting of special immunities.”

Argument 15

(D)atas It iz the (C)lzims We need a
poor, black and white : militant national cru-
alike, that bear +the sade to protect society
brunt of crime and from criminals,
V1olencee _ (qualifier): Dbut_that

does not preclude a
continuing naktional
therefore crusade to eliminate
' the soclal conditions
from which so many of
Todavis criminale
have emersged and
tomorrow s orininals
are ocertain Lo ¢ BSTEE o
Nor 18 our call 3o
"law” meanc Lo ha’
any code word fop’
the repression of the
black Amerluane

since:s

(Warrant: In the President's Commission on Civil Disorders,
it was noted that crimes of violence occur in the slums of
‘some citles 35 times as frequently ag they occur in the areas
of affluence.

becausus
(B)ackings We need a new recognition in this country--
that a mugging in the ghetto is as serious a crime as a

mugging on wmain street. There can be no color 11ne
between black murdbr and white murder.

white bear the'brunt of crime and violence is supported by

statistical evidence in the warrant and backed up by the

fact that the Commission on Civil Dimorders is expert

The assertlon in the data that poor black and poor
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testimony. The use of statistics and expert testimony

are appeals to authority and evidence. The Commission on
Civil Disorders reports at léngth on the subject of low |
- income Negroes being the victims of crimes of violence.9‘
The statistic is validated by other Studies contained in
the repoxrt; and although>35 to 1 is the highest figure
given in the report, there is no misuse of the intent of
the commission's findings in thié particular area since
the commission récbmmends improving the effectiveness of
law enforcement in the disadvantaged areas. These recom-
mendations are contained invletters to the President,l0
The backing in the argument is a call for a new
experience as evidenced by the term "new recognition,”
The claim outlines the new experience which is “a;natignal
crusade to protect society.” The claim also appeals to
other ém;fionél drives. The drive for freedom is recog-
nized éince to protect society from criminals is to free’
them from fear., The drive for power is appealed to by
the assertion the criminals can be controlled,
| The intent of the commission's report and recom- )
mendations are substantiated by the gualifiers in the

claim, The commission was not recommending strict law

9Report of the National Advisory Commission on
Civil Disorders, New Yorks New York Times Company, 1968,
PP 206~269, '

101bide; pp. 570-573.
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-enforcement as the only answer; therefore, the call to

eliminate the social conditions which breed crime and

the assertion that law enforcement is not to be a repression

of the black American are in keeping with the commission's

intentionss The qualifers are used to clarify the claim,

not obscure it, and are necessary for a valid appeal to

the cited evidence and authority.

Argument 16

(D)atas At every level
of law enforcement and
eriminal justice, there
are needed men with an
awareness of the
severity of the crime

crisis, men with a new

attitude toward crime
and criminals.

ginces

(C)laim: A% the judi-~
cial level it is time
that the rights of the
victimized millions in
this country receive
at least the same
measure of concern and
attention and actlion
as have thé rights of
the criminally few.

(W)arrants Nowhere is this more necessary than in the
judiciary, from the lowest court to the Supreme Court,

This argument consists of two appeals to the

emotional drive for a new experience. The warrant serves

as a transition to narrow the broader appeal in the data

of a “new attitude toward crime" to the specific "judicial

level” change called for in the claim.

gsuch as "crisis," which suggests an urgency, and “victimized,"

Comnotative words

which evokes a sympathetic feeling for those who are mis-

experience.,

- treated; are used to substantiate this appeal for a new
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Argument 17
(D)atas From a new (C)laim: (We can have)
attitude about crime, = prison reform at the '
from a new awareness of Federal and State level,
the severity of the judicial reform,

) crisis, from a new 2qualifier): better
national priority for paid, (qualifier):s Sy
erime control, from therefore better trained, BT
new leadership of the (qualifier): more .
American people, all police for our under-
else can follows - manned peace forces

across this country,
increased funds for.
crime research at the
national level.

This argument is a final statement based on the
preceding three arguments on law and order. The solution
Nixon offers in this argument is that a new attitude, a
new awareness, and new leadership is the basis\for broad
reform. This is an appeal for a new experience. The‘v
reforms and changes from this new experience are sufficiently
vague to the point of. cbscurity since the type of prison}
and judicial reform is not revealed, and the qualifiers
"better” and "more" are dependent on a value judgment of
what is better and how much is more; The argument offers
three new experiences plus an obscure call for refofm.

Oliver writes concerning obscurity in rationalized
appeals that "Glittering rhetoric has often>proved an
effective’substitute for sound'argument."ll In the ration-
alized appeal in this argument, Nixon has substituted high

sounding. ideals (glittering rhetoric) for sound argument,

1lRovert Te Oliver, The Psvychology of Persuasive
S eecgc New York: Longmans, Green and Company. 1957,
p.2 . .
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While the goals in the claim may be praiseworthy, the lack

of clarification renders them fo be nothing more than

glittering rhetoric which is a rationalizatién, since it

is sufficiently obscure to convince,

This completes an analysis of Nixon's arguments

relative to law and order in this speech.

I See a Dav

The next address that contains arguments on law

and order is the speech accepting the Republican nomina-

%i@n.lg

Argunent 18

(D)ata: Let those who
have responsibility to

enforce our laws o ¢ » -

be dedicated to the
great principal of
¢ivil rights. But let
them also recognize
that Tthe first civil
right of evary American
ig to be free from
domestic violence, and
that righ?t must be
guaranteed in this
country.

theréfore

(C)laime X pledge to

you that our new
Attorney Gensral wills
(1) be directed by ‘the
President of the
United States to
launch a war against
organized crime in this
country.

(2) be an active .
belligerent against the

~loan sharke and the

numbers racketeers that
rob the urban poor in
our cities,

(3) open a new front
against the filth
peddlers and the
narcotics peddlers who
are corrupting the

.'liVeS’Of the children

of this country.

L2Richard M. Nixon, Nixon Speaks Out. New York:
Nixon-pgnew Campaign Committee, 1968¢ pp. 277-291,
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sinces
(W)arrant:s And if we are to restore order and respect for
law in this country, there is one place we are going to
begin. We are going to have a new Attorney General of the
United States. '
This argument contends that there is a need to

wrantee freedom from violence, and the way to aaeomplisht

this i to have a new Attorney General dedicated to the

goals outlined in the claim. An implicit argument contained

in the data is that there is no freedom from fear in

America and that this is a result of an Attorney General

who is not dedicated to the goals in the claim. The data,

~ then,; is an appeal to the emotional drive for freedom.

In the warrant the call for a new Attorney General
is an'apﬁeal to the emotional drive for a mnew experienceov
It is the intent of the afgument to show that a new Attorﬁay’
General will acéomplish certain goals which are outlined
in the claim, o

In the claim the administration is being ridiculed
for not launching a war against organized crime, being
belligerent to loan sharks, not dealing with £ilth and
narcotic peddlers. This ridicule is implicit since in
order for a new Attorney General to make the changes called
fory; the conditions being changed must exist, This ridi=-
cule is a rationalization by Nixon, since he is belittling
an opponent by inference.

In addition, the argument calls for three new

experiences which are points one, two, and three in the
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eclaim. These new experiences are allegedly dependent upon
getting a new Attorney General. How.the Attdrney General
is %o accomplish these goals is not covered in the argument.,
In other words the c¢laim advecates general action without
reveaiing a specific plan to accomplish that action,

Questions arise regarding who is a filth peddler,

what is filth, and what is a new front. These terms render

the argument to also be a rationalization by applying

labels, The‘term £ilth connotes a bad image.

Argument 19

(D)atas  Because, my (C)laim: The wave of
friends let this ‘ crime is not going to
messgage come through be the wave of the
cleay from what I say : future in the United
tonight. Time is run- therefore States of America.

ning out for the
merchants of crime and
corruption in American
gsociety.,

sinces

(W)arrant: 'W@ shall re-establish freedom from fear in

. America so that America can take the lead in re-estabe

lishing freedom from fear in the world,

-The Johnson Administratioﬁ is ridiculed by inference
in the data by the suggestion that it has been lenient' |
toward the merchants of crime and corruption. This is also

evidenced in the warrant by the term, “"re-establish freedom

 from fear"; since, in order to re~establish something, it

cannot be currently taking place. Following this ration=-
alization by use of ridicule and sarcasm, Nixon appeals to

the emotional drive for freedom,
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‘The warrant also appeals to the drive for freedom
by expressing that freedom from fear shall be'remestablished.
The implication is that America is dominated by fear and
that this will.end. The claim asserts that the crime wave .
of the present will be changed., This}change is an appeal'} |
to the emoticnal drive for a new experience.
—,.This ends the new argumeﬁts on law and order intro-

duced in this speech.

Order and Justice Under Law

The following arguments are taken from a Nixon

campaign speech delivered September 29, 1968,13

Argument 20

(D)ata: .. « This : R (C)laim: The truth is
destruction (entire ' we will reduce crime
neighborhoods des- ' and_ violence~-when we
troyed, buildings - make it (qualifier)s
gutted, thousands therefore legss profitable, and
hospitalized or home=- _ a 1ot (qualifier):
less, businesses wiped : more risky, to break
out) is the work of : our laws,

Americans, transformed
into a mob. : '

since:

(W)arrant: You might think that this was happening under
some alien tyranny, where the people had no Trepresentation,
where there was no ballot, and where insurrection was the
alternative to abject submission, No--again--this is
happening in America,

because:

(B)acking: We are sick of what has been allowed to go on

- in this nation for too long.

lBRichard M. Nixon, Nixon Speaks Ou%t. New York:
Nixon-Agnew Campaign Committee. 1968, pp. 153=161,
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The data indicates that we are not free from mob

violence, This is an appeal to the emotional drive for

freedom, since to be dominated by fear of mob violence is
not to have freedome The citing of examples substantiates
the appeal.

In the warrant and backing the major appeal is a
rationalization which relies upon ridicule of the violence
that is allowed to happen in America. Verbally, a dismal

pictufe of America is reflected by the use of terms such

as "alien tyranny" which connote unpleasant images. It

is inferred in the backing by use of sarcasm.that little

is done to prevent violence since it is "allowed to go
on."

The claim suggests that it is now profitable and
reasonably safe to he criminal and violent. This again

relies upon ridicule which is a rationalized appeal. At

- the same time, the claim asserts that a new experisnce can

be had (reducing crime and violence) by strict law enforce-
mente This strict enforcement is revealed in the terms
"less profitable” and "more risky." The terms, "more"

and "less," are qualifiers which serve to render the

amount of change to be a matter of degree and are in need

- of clarification that reveals how much is "more" and

Yless," However, the intent of the argument comes through

-~ despite the qualifiers--stricter law enforcement reduces

crime and violence.
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(D)ata: By philosophy (C)laim: Through nation-

and by ingrained habit
the present Administra-
tion has neglected to
provide the potential
of independent sources
of energy and creativity we will begin at long
in America-~civic groups, . last to bring all of
churches, educational - therefore +the energies of our
institutions, the mass people to bear.
media, bus 1neaq and

industry. Their

resources and thelr

skills can make a major

contribution to the

recovery of order in

this country.

wide town meetings which
I will propose, and
through the National
Coordinating Center
which I will establish,

ainces

(W)arrants Think what progress could be made if the
resources of these groups could be brought to bear in a
massive educational effort, directed egpecially at the young

. and the innocente.

becauses »

(B)ackings ALl across the country people are waitinge-
waiting not for dichtation but for guldance. What our
independent groups basically need is informatione~informa~
tion about what is needed, about what can be done, about
what has worked in some other community.,

The data begins with a rationalized appeal by
ridiculing the present Administration for neglecting the
potential of independent American creativity. The appeal
shifts in the second sentence to an emotional appeal to the
drive for‘helpfulness. The drive for helpfulness is
manifested by “working for the welfare of others,“14 To

"contribute to the recovery of order" is working for the

“welfare of “the country. This drive for helping others is

WRebert T, 0liver, The Psveholozy of Persuasive

§2§§Q§» New York: Longmans, Green and Company. 1957, pe 254

,,,,,,
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also ‘the major appeal in the warrant; since, allegedly,
progress can be made by their helpful efforts. The backing
reinforces this appeal by asserting that people are waiting
to be helpful, and will be if they are given a chance,

The claim offers a solution by saying that the
energies of {he‘people will be brought to bear, The methods
of bringing these energies to bear are town meetings and
a National Coordinating dentervwhich are appeals to the
emofional drive for a new experience,

- The same.argumenfs are rephfased in the conclusion
of the speech, This concludes Nixon's arguments on law

and order,
STATISTICAL ANALYSIS

By the use of Chi Square, the null hypoﬁhesis, that'
there is no difference in the type of appeal relative to
‘the issue being discussed, is tested in this section,1d
Since there are only two arguments on race consisting of
eight appeals, the null hypothesis is tested with and

without the race arguments,

155anet T. Spence, Benton J, Underwood, Carl P,
Duncan, John W, Cotton, Elementary Statistics, New Yorks
Appleton=-Century~Croftse 1954, ppe 195-207.
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Table 1
freguency of Occurrence of Persuzasive Appoal

Relative To Vietnam, Law and Ordern,
and Race

Bvidence and

Rationaligation “Authority  Emotion  Tetal
Vietnan 16 (11.8) 2 (1.7) 1% (18.5) 32
Race ‘ {3 ) 0 ( 4) 8 { 4&.6) 8
Law and Ovder 12 (13.2) 2 {1.9) 22 (20.9) 36
Total 28 4 iy 76

The above chart containg all three igsues and
reveals‘the appeals obseirved and expected reliative to a
partiaﬁlar isgue. For example, 16 appeals to raticnall
tilon are observed in the avguents on Vietnamﬁ while 11,8
appeals are expected. The computed Chi uquarﬁ baged on this
chart is 4.15. In order te rejecﬁ the null hypothesis
2% the 5 per cent level of significance, with four degrees
of freedom, the cmmpuﬁaa value would have to be 9,49 or
Thus, the null hypothssis is accepted; that

is, the type of appeals used do not vary significently

&

based on the issue being discusgsed,

The szme hypethesis is assumed in the following

chart with the omission of r»ﬁe as an issues

16Thide, pe 240,
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Table 2

'Frequency of Oceurrence of Persuasivé Appeals
Relative to Vietnam and Law and Order

Evidence and

Rationalization  Authority Emotion Total
Vietnam 16 (13.2) 2 (1.9) 14 (16.9) 32
Law and Order 12 (14,8) 2 (2.1) 22 (19.1) 36
36 68

Total 28 4 3

Chi SQuare is 1.94% based on the informatioﬁ contained
in fhe above charte To reject the nullihypothesisgchi
Square, at the 5 per cent level of significance, would have
to be 5.99 or greater. Consequently, the omission of race
as an issue does not affect the_accéptanc@ of the null

hypothesis,



- Chapter 5
SUMMARY AND CONCLUSIONS

President Nixon presents twenty-ons arguments,
many of them more than once, relative to the controversial
issues in his 1968 campaign speeches. The campaign
speeches examined include all speeches from July 31, 1968,
his addresses to the Republican Platform Committee, to
November 5, 1968, his election to the Presidency. It ig

the}purposa of this paper to objectively categoirize the

-persuasive appeals of the argumenits on racse, Vietnam, and

law and oxder, contained in his campaign syeecheg, There
has been no attempt to praise or vilify Richard Nixon,
since personalities are outside the scope of this study.
‘The arguments are analyzed by first diagraming
them according to the Toulmin model which reveals the

line of argumentation employed in the sense that it shows

the relationship of the informative data to the solutlion

offered in the form of a claim. Semantic evaluation of
certain terms is relied upon to reveal the value of those

terms in reference te¢ their clarifying or obscuring the

- 8ignificance of certaln assertions advanced by Nixon., The

arguments are then categorized, and an explanation of that
categorization advanced, based on the appeals most heavily

relied upor.
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Thisg papér étarts with the assumption that the
voters whé determine an election are free agents who listen
to the candidate’s arguments on the controversial issues and
cast thelr vote for the person they feecl best personifies
their point of view. This assumption is well grounded in
political theory as reflected in an article by McBath and
Fisher.! It is further assumed that the argumentation
presented by a candidate is an attempt to garner votes for
himself, Nixon's arguments are analyzed to reveal what
type of persvasive argumentation appealé to these voters.
Certain ganeralizatiohs regarding the findings of this

study are presented in the following section on conclusions,

Conclusionus

Statements addrésged to ‘the significance and meaning
of the results of arguments analyzed in Chapter 4 are set
forth in this section. |

Appeals to emotionél drives constituted 58 per cent
of the persuasive appeals used by Nixons 37 per cent of all.
appeals wefe directed to the emofional drive for a new
experience. A new experience is a call for a_change;from
the status guo. While a change may be desirable, scientific
reasoning suggests that hypothesis should be formed and
tested and relevant evidence and authoritative opinion be

used, or at least not ignored; since the hypothesis must be

) ’lJames He McBath and Walter R, Fisher, "Persuasion
in Presidential Campaign Communication,® Quarterly Journal
of Speech, Volume LV, Number 1, February, 1969, pp. l7=25.
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compatible with existing knowledge.z Therefore, a call

for change is Jjustified logically when this scientific

eriteria is met. It follows, then, that when evidence

and. authority are used as informative data in reaching a
claim, that from a logical point of view, there is grouﬁds
for accepting the conclusioﬁ; and, conversely, when rno
such support is given, the argument or hypothesis rust be

accepted on faith alone. This same form of reasoning holds

“true for the other emotional appeals as well.

.It is possible that in arri#ing at certsin answers
(claima) to ?roblems set forth in his rhetoric, Nixon took
relevant evidence and authoritative opinion into considera-
tion, However, this bécomes unimportant fyrom a persuasive
shtandpoint, since the audience was  not exposed to evidané&
and authority except in 5 per cent of the arguments, |
This study reveals that 95 per cent of the arguments relied
on persuasive appeals otheyr than evidence‘aﬁd authority,
Thus, the voters' decisions were, by in large, based on
arguments which were not proved or disproved. This is not
to suggest that the solutions offered by Nixon are not apts
however, it does reveal that there is 1little evidence
{5 pex e@nt) given to support their workability.

- Thirtymseven per cent of the'persuasive appeals

were rationalizations., The use of ridicule and sarcasm

2rames D, Carney, and Richard K. Scheer, Fundamentals

of Logiec, New Yorks The Macmillan Company, 1965, pp. 337-350¢
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constituted 30 per cent of all appeals and 82 per cent of

the rationalized appeals. Rationalized‘appeais deal with
an attempt to focus attention upon facts or concepts more
or less irrelevant {but seeming to be immediately_rele?anﬁ)
to thé facts or contentions under discussipn. By focusing
attention on these facets being criticized, and seemingly

relevant, the use of relevant material, evidence or

~authoritative opinion, is virtually non-existent, This

gdme reasaming is applicable to ofher rationalized appealss
ridicule is used as:an example, since it occurs more
frequently than the other rationalizations,

It iz evidenced that Nixonfs avgumentation relative
to the controversisl issueS-giVes Little logical reaéon
for accepting his solutions., Statistics and autheritative
opinion are available in the texts of nany govermmental
sponsored studies of the issues under discussion in this
papers The lack of their use reflects on the strategy of
the Nixon campaign. The acceptance of the appeals by the

voters reflects on thelr vulnerablility to this successful

strategy, which is evidenced by the fact that Richard

"Nixon won the elsction.

The statistical analysis in Chapter L of this siudy
makes a statement on the strategy of the Nixon campaisg
By the use of Chi Square it is proven statistically that
the issues are argued in the same manneri that is; t

he
same types of appeals are relied upon regardless of the
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issue under discussions This suggests that strategy
{persuasive appeals employed) is the most important con-
sideration in formulatiﬁg these argumenﬁs. The chances
of the use of the same appeals when dealing with différent
issuves beiﬁg accidental is, statistically, very low.

" study shows, then, that the American voter is

=3
=
l..lo
0

persuaded by emotional and rationalized appeals. Conse=

quently, this voter must rely on faith, not logic, that
the soluticns Richard Nixon presents are the answers to

the problems he outlines,

Furthar Sbudies’

The information contained in this study opens a
door to & new type of persuasive argument analysis. it v
provides a method to categorize persuasive appeals; Thefe
is é need to examine the arguments of other political
candidates to determine if the findings relative to the

Nizon campaign are unique or if this is a pattern in

American political oratory.



- APPENDIX A



Sample Work Sheet
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ARGUMENT NUMBER

Type of Appeal | . Freguency of
- o Occurrence

RATIONALIZATTION

Argument based on sympathy .
Argument by applying labels.
Argument from antiquity .« o
Argument from ignorance .«
Argument from novelty o o »
Argument from popularity . e
Argumentum ad hominem o o+ o . o
Being sufficiently obscure to convince
Presentation of popularity as experiness
Confusion of correlation with proof . « o
Explanation intended to confuse or mislead
Use of irrelevant analogles, iliustrations;
Use of ridicule and sarcasm o o o o ¢ ¢ »
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EVIDENCE AND AUTHORITY

Appropriate and acceptable statistics
Expert testimony o ¢ o ¢ o 0.8 o o ¢ o
Facts as personal experience ¢ o o o o
Negative evidence ¢ o o o o s o o ¢ o

EMOTION
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Appeal to drive for freedom =« o o
Appeal to drive for helpfulness .
Appeal to drive for new experience
Appeal to drive for power s o o
Appeal to drive for recognition .,
Appeal to drive for response ¢ e o
Appeal Lo drive for seourity o o
Appeal to drive for submission . »
Appeal to drive for workmanship .
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Vietnam
ARGUMENT NUMBER 1

Type of Appeal Frequency of

Occurrence -

EMOTION

Appeal to drive for security + o o o

e ¢ ¢ ] [ L [ ¢ 2
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Vietnanm

ARGUMENT NUMBER 2

Type of Appeal

 Frequency of

Occurrence

RATTONALIZATTON

Use of ridicule and sarcasm

L
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Vietnam
ARGUMENT NUMBER 3

| Type of Appeal : Frequency of
Occurrence

RATIONALIZATION

Use of ridicule and SarcaSm o+ ¢ o o ¢ o ¢ .0 ¢ 0 ¢ ¢ ¢ L
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Vietnam
- ARGUMENT NUMBER L

Type of Appeal ' Frequency of
_ ; Occurrence

RATXONALIZATION

-

Use of ridicule and Sarcash o e o ¢ o o o o o 0 o ¢ ¢ 3
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Vietnanm
ARGUMENT NUMBER 5
Type of Appeal

Frequency of
Occurrence

RATIONALIZATTON

Use of ridicule and sarcaSm o o o o ¢ o



70
Vietnam
ARGUMENT NUMBER 6

Typa of Appeal Frequency of
’ ' Occurrence

RATTONALLZATION
Being sufficiently obscure 6 cONVINCe e o o ¢ o o o 5 1
EMOTION

Appeal to drive for helpfulness o+ o ¢ ¢ o o ¢ ¢ o o o 2
Appeal to drive for security o o ¢ ¢ o o o ¢ 2 o0 ¢ o 3
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Vietnam

ARGUMENT NUMBER 7

Type of Appeal ' Frequency of

Qccurrence

RATIONALIZATION

Use of ridicule and BATCASM o » o o o o 6 o ¢ o o o o 2
EMOTION

Appeal to drive for freedom o o o o o o » o o ¢ o s o 1
Lppeal to drive for new experience ¢ ¢ o o o ¢ 0o ¢ ¢ o 2



72
Vietnam
ARGUMENT NUMBER 8

Type of Appesl _ : _ Frequency of
Occurrence

RATIONALIZATION
Use of ridicule and SarcasSm « s o ¢ ¢ ¢ o o 8 ¢ o ¢ o 1
EMOTION

Appeal To drive for new experience ¢ « ¢ ¢« o ¢ ¢ o ¢ o 1



Vietnan
ARGUMENT NUMBER ¢

Type of Appeal

Frequency of
Occurrence

RATIONALIZATION

Being sufficliently obscure to convince .

EMOTION

Appeal to drive for new experience o o



b,

Vietnam

_ ARGUMENT NUMBER 10
Type of Appeal

74

Frequency of
Occurrence

RATIONALIZATION

Being sufficiently obscure to convince s s » o ¢ ¢ ¢ ¢ 1

EMOTION

Appeal to drive for new experience



Vietnam
| ARGUMENT NUMBER 11
Type of Appeal

75

Frequency of

Occurrence

"~ EVIDENCE AND AUTHORITY

Appropriate and acceptable statistics + ¢ « ¢ o o ¢ 2

EMOTION

Appeal to drive for new eXperience o« ¢+ ¢ ¢ o o o o o 1



Vietnam

RECAPITULATION OF ARGUMENTS ON

: Type of Appeal

VIEDNAM

76

Frequency of
QOccurrence

RATIONALIZATION

Being sufficiently obscure to convince
Use of ridicule and sarcasm o+ « o ¢ o

EVIDENCE AND AUTHORITY

 Appropriate and acceptable statistics
EMOTION

Appeal to drive for freedom .+ o o
Appeal to drive for helpfulness .,
Appeal to drive for new experience
Appeal to drive for security ¢ o o

o o o 3
o & @

® & ® ©

e ® o =

s ® o ©

* ® & ©

o & ¢ e
Iy

e & & ©

WO -
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Race

ARGUMENT NUMBER 12

Type of Appeal Frequency of
' Occurrence

EMOTION

Appeal to drive for freedom .+ ¢ ¢ o o
Appeal to drive for new experience . .
Appeal to drive for recognition . . .

o o o
e« o o
e o
o e ®
o e o
e o
o

B
e 9
o
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’ Race
ARGUMENT NUMBER 13

Type of Appeal Frequency of
' ~ Occurrence

EMOTION

Appeal to drive for freedom o+ o s o o ¢ s ¢ ¢ ¢ o ¢ o 1
Appeal to drive for new experience o+ ¢ o o o o s ¢ o o 3



79

~ Race
RECAPITULATION OF ARGUMENTS ON RACE

Type of Appeal Frequency of
‘ . Occurrence

EMOTION

Appeal to drive for freedom o ¢ ¢ o o o
Appeal to drive for new experience . . .

Appeal to drive for recognition o ¢ o+ &

-«-;
s o o
.« o
¢ o -
o o =
...'
o o o
Hu
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Law and Ordér
ARGUMENT NUMBER 14
Type of Appeal |

Frequency of
Occurrence

RATIONALIZATTON

Use of ridicule and sarcasm
EMOTION -

o 0 o 0 o e e e e e e el

Appeal to drive for new experience . .

® ’ o [} 1] ] L ] L"



Law and Order

ARGUMENT NUMBER 15

Type of Appeal

81

Frequency of
Occurrence

EVIDENCE AND AUTHORITY

Appropriate and acceptable statistics
Exper‘b ‘testlmony e ¢ & o ¢ ¢ 0 € & o 0

EMOTION .

Appeal to drive for freedom o o o o o
Appeal to drive for new experience ., .
Appeal to drlve for powere ¢ o ¢ o o o



82
Law and Order
ARGUMENT NUMBER 16

Type of Appeal Frequency of
Occurrence

EMOTION

Appeal to drive for new experience o+ o o o o s 5 s o o 02
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Law and Order
ARGUMENT NUMBER 17

Type of Appeal ' Frequency of
: : : ’ Occurrence

RATTONALIZATION
Being sufficiently obscure to convince + « o & erese 1
EMOTION

Appeal to drive for new experience o o o o o o 0 ¢ ¢ 3



8k
Law and Order
ARGUMENT NUMBER 18

Type of Appeal Frequency of
Occurrence

RATIONALIZATION

'Argumént.by applying labels .+ o o o o o o e o o
Use of ridicule and sarcasm e o ® 8 & & ¢ ©° ¢ 6 ¢ @ @ 3

o
[ ]
L ]
- 3
-
i—l

EMOTION

Appeal to drive for freedom .+ .+ o
Appeal to drive for new experience

..
« o
o o
o o
.o
.o
[

o o
.o
o
=
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" Law and Order
ARGUMENT NUMBER 19

Type of Appeal | Fregquency of

Occurrence
RATIONALIZATION
Use of ridicule and Sarcasm & o o o ¢ o ¢ o o ¢ ¢.4.2
EMOTION .

Appeal to drive for freedom o+ o o o o ¢ 6 o o ¢« o
Appeal to drive for new experience ,
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Law and Order
ARGUMENT NUMBER 20

Type of Appeal Frequency of

Occurrence

RATIONALIZATION

Use of ridicule and sarcasm
EMOTION

® ¢ ¢ v ¢ e 0 2 0 e e ¢ 3

Appeal to drive for freedom . , ,
Appeal to drive for new experience
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Law and Order

ARGUMENT NUMBER 21

Type of Appeal Frequency of
Occurrence

RATIONALIZATION

Use of ridicule and sarcasm . + s

EMOTION

e 6. 0 o o o o o o L

Appeal to drive for helpfulness o o s ¢ o o ¢ ¢ o o
Appeal to drive for new experience ¢« o+ ¢ o o« o o o ¢

DN
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Law and Order

RECAPITULATION OF ARGUMENTS ON'LAW‘AND ORDER

Type of Appeal ' ' Frequency of
' Occurrence
RATIONALIZATION
Argument by applying 1labels o o ¢ 6 o o 0 0 o e o oo L
Being sufficiently obscure to convince + ¢ o o . .l%

Usie of ridicule and sarcasm ¢ ¢ o ¢ o

K3

EVIDENCE AND AUTHORITY

Approprlate and acceptable statistics & o ¢ ¢ ¢ o o 1
Experttpstlmony...e.oo.o...a._..A..l

EMOTION

Appeal to drive for freedom o « o o o ¢ o o ¢ &
Appeal to drive for helpfulnes% o o o .
Appeal to drive for new experience s s o o o o o o 017

-
®
W

°
Ty
°
°
@
>
N



RECAPITULATION OF ALL ARGUMENTS

Type of Appeal

89

Frequency of

Occurrence
RATIONALIZATION
Argument by applyr:l.ng labels o ¢ ¢ o s ¢ ¢ ¢ o o ¢ ¢ ¢ 1
Being sufficiently obscure to convinee o o« ¢ o o o o o &
Use of rldlcule and Sarcasm e s o ¢ ¢ o o o o s o o 023
EVIDENCE AND AUTHORITY
. Appropriate and acceptable statistics ¢ o o ¢ ¢ o o o 3,
EXperb‘bef"b:Lmony.........-...o...ﬂo‘al
EMOTION
Appeal to drive for freedbm ¢ o o o 0 s s e 0 0 0 0 e b
Appeal to drive for helpfulnesSs o o ¢ o o o s o0 o o 4
Appeal to drive for new exXperience o o o ¢ s o o s o 028
Appeal to drive for recognition =« ¢« ¢ o ¢ 0 o o ¢ o o 1
Appeal to drive for security o ¢ o ¢ ¢ v ¢ 06 ¢« ¢ o 0o ¢ 5



APPENDIX C



'Title

The MNature of the
Presidency

The American Spirit

The Voluntary Way

A Better Day for
the American
Indian

To Make a Dollar
Worth a Dollar

Moderr American
Agriculture: An
Opportunity for
Bervice In The

- 1970%s

An Cpen Boor Tor
Anerican Labor

The Crusade Agalinst
Crime

Order and Justice
Under Law

The Elderlys For
the Enduring
Generation

Education for
Excellonice, Fregs
dom and Diversity

Provlens of the
Cities

LIST OF SPERCHES
Media or Location

NBC and CES Radio

Williamsbure,
Virginis
ABC Radioc Network

Omaha, Nebraska

CE

2

: Radio Network

Deg Moines, Iowa

GBS Radio Network

Submitted to Repube
lican National
Convention Com-
mittee on Resolu~
tions

Mutual Broadcasi-
System

- (GBS Radio Network

GRS Radio Network

Submitted to Repube
lican National
Convention Conm

91

Date
Sephember 19, 1968

October 2, 1968

ODetober 6, 1963
September 27, 1968

October 23, 1968

September 14, 1968

o e
October 21, 1968

July 31, 1968

September 29, 1968

Detober 22, 1968
Cotober 20, 1968

Mugust 1, 1968

mittee on Resolue~

ions



Title

The Research Gap:

Crisigs in American

Science and Tech-
nology

The All~Volunteer

Armed Force

America®s Natural
Resources

Restoring the U, S,
to the Role of a
First-Rate Mari
time Power

To Keep the Peace

Vietnam

The Security Gap

The Cradle of
Civilization Must
Not bhe Its Grave

~The Time to”Save

Nato

The Alliance for
Progress

I See alay ¢ « o

. Media or Logation

New York, New York

CBS Radio Network
GBS Radio Network

Seattle, Washinge
ton

CBS Radio Network

Submitted to Repub=
lican National
Convention Con-
mittee on Resolus
tiong

CBS Radib Network

Binai Bfrith
Convention,
Washington, D.C.

CBRS Radio Network
New York, New York

Republican National
Convention, Miami
Beach, Floridsa

e
Date
October 5, 1968

3

Qutober 17, 1968

Ootober 18, 1968

Septenber 25, 1968

October 19, 1968
August 1, 1968

Qetober 24, 1968

September 8, 1968

October 13, 1968

October 14, 1968

Avgust 8, 1968
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