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Concerns about media logic are a topic of public
and scholarly debate. Media logic refers to news
values and storytelling techniques which media
use because it fits their format and attracts news
consumers. This dissertation studies media logic in
the context of Dutch election campaigns. It
examines media logic over time and it measures its
effect on two problems of electoral democracy:
high numbers of switching and floating voters, and
voting based on opinions’ about party leaders.

The studies are based on detailed content analyses
and panel studies, which were conducted during
five Dutch election campaigns (1998 — 2010).

This dissertation shows that concerns about media
logic are only partly justified. News coverage
determined by media logic has a negative effect
on the functioning of electoral democracy. Yet the
role of media logic on campaign coverage has
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impact decreases.
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