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Research Focus and Challenge

New MBA Programme launched in 2013 — MBA Plus

— New modules and “plus” elements
— Opening module = Critical Issues in Business

 |ntroduces students to a range of pervasive
business themes including: real options,
social responsibility, globalisation.

e Taught via a number of industry and expert
‘guest’ speaker talks (TED)



“Smart Universities will embrace
MOOCs:s ... to advance innovations
in teaching and learning, and

expand markets for education.”
(Nutbeam, 2013)



Transnational Opportunities
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https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/225562/international-education-industrial-strategy-infographics.pdf
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Overview of Project

Challenge: Convert Critical Issues Module into a MOOC

1. Create “open” shop window for the
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School
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University of Northampton
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Theoretical Framework

e Literature very nascent

* Necessitated holistic literature search enveloping:
e Professional journals
e Academic journals
e Industry reports



Theoretical Framework

Definitional issues and history

e Core features: open access, free, credit less,
asynchronous learning (Papparo, 2012)

e Part of the ongoing interactivity in education
movement conceived by Bagley (1911) and
Connectivism Theory (Downes, 2007)

e TwWo main types:

e xMOOC
e cMOOC



Theoretical Framework

Definitional issues and history
e Roots lie in MIT open courseware in 2001
(Bryerly, 2012)
e First programme: University of Manitoba 2008
(Mackness et al, 2010)
e 43% of US Universities have or plan to have at
least one MOOC by 2013 (Stine, 2013)



Theoretical Framework

Business Models
* Not currently financially viable (Matkin, 2013)
e 2 main orientations observed:
1. CSR
2. Some monetising initiatives e.g. licensing,
advertising (Matkin, 2013)
 May penalise smaller less opulent HEIs?



Lessons Learned

From current MOOC experiments

Poor completion rates — c10% (Stine, 2013)
Academic quality issues, e.g., assessments
(Papparo, 2012)

Control of MOOC classes — agency/structure
debate refocused (Bandura, 1977)

Academic support (Mackness et al, 2010)
Academic disruption (Youngberg, 2012)
Keeping activities succinct — maintaining
interest (Alario -Hoyos et al 2013)

Badging / Rewarding (Oliver & Souter 2013)
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Critical Issues

G — ; Top 50
ENGLAND'S NO.1 | LEADING THE UR BHSIHFSS
A g School

n university
Guide 2013-2014

[=] Tim Curtis & Wray Irwin - Social Enterprise Discussion | Change

UKs highest
climbing

university’

it €ommblete UANerSH [2] Ross Thompson ~ Strategic Management-Life after Porter?

Guide 2014



https://www.youtube.com/watch?v=QPsUXkB7Keo
https://www.youtube.com/watch?v=xBGO5v_89Pg

Quality Learning Activities

@ Activity 5.1 - The Key Components of Strategy

Enabled: Statistics Tracking
Consider the contents of the above videos (transcripts). Use these to begin to formulate your own definition of strategy by
engaging in a discussion on what strategy is, with the other students. This will help you organise your thinking in preparation
for your assignment.

Purpose
To identify the key components of strategy

This Storyboard with the support
of a Learning Designer Task

In less than 70 words and as a response to the root message in this activity's discussion forum (see link below):

(a) Indicate your preferrad definition of strategy (either Barney or Porter) and explain why you like this particular definition.
(b) Comment on the definitions and explanations. Feel frea to draw on and refer to other materials you have found that will
help deepen your understanding of strategy.

Reflection and Feedback

Retum to the Discussion Forum regularly (refresh the page!) and choose someone else's response and definition. Do you agree
with it? Bxplain your reasoning. How do their thoughts contribute to your own understanding?

Translates into this online activity
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Incentives to Complete

* Certificate of completion will be offered

* An opportunity to complete a piece of
assessment for credit.

— Reflective, nominal fee, module
accreditation for the MBA Plus




Looking Forward

And Issues to Consider

Run Pilot in Sept 2014

Action Research and review

Marketable but is it sustainable

Growth and Academic support

THE UNIVERSITY OF

NORTHAMPTON

Northampton Business School




References

Alario-Hoyos C, Pérez-Sanagustin M, Cormier D, Delgado-Kloos C. (2013) Proposal for a Conceptual Framework
for Educators to Describe and Design MOOC. Journal of Universal Computer Science, vol. 20, no. 1 (2014), 6-23.
Bagley, W (1911) Educational Values, DWH.

Bandura, A. (1977) Social Learning Theory. Englewood Cliffs, NJ: Prentice Hall.

Baggaley, J. (2013) MOOC Rampant. Distance Education, 34: 3

Byerly, A. (2012) Before you jump on the bandwagon. The Chronicle of Higher Education, 5/9/2012

Downes, S. (2007). What connectives is.

http://halfanhour.blogspot.com/2007/02/what-connectivism-is.html [viewed 07-05-2014]

Mackness, J., Fai, S., Mak, J. and Williams, R. (2010) The ideals and reality in a MOOC. International conference
on networked learning, 2010

Matkin, G. (2013) Massive Open online Courses: Looking ahead by looking back. Continuing Higher Education
Review, 77

Nutbeam, D (2013) MOOCs “Clicks not bricks” Is this the end of the Campus? Slideshare presentation [online]
http://www.slideshare.net/UniversitiesUK/southampton-21525505

Oliver, B, Souter K. (2013). Imagining the future of assessment: for evidence, for credit and for

payment. In H. Carter, M. Gosper and J. Hedberg (Eds.), Electric Dreams. Proceedings ascilite 2013 Sydney.
(pp.657-660) .

Papparo, L. (2012) The Year of the MOOC. New York Times,2/11/2012

Stine, J. (2013) MOOCs and Executive Education. UNICON (report)

Youngberg, D. (2012). Why Online Education Won’t Replace College—Yet. http://chronicle.com/article/Why-
Online-Education-Wont/133531/{[iewed 05-05-2014]



http://chronicle.com/article/Why-Online-Education-Wont/133531/{[iewed
http://chronicle.com/article/Why-Online-Education-Wont/133531/{[iewed
http://chronicle.com/article/Why-Online-Education-Wont/133531/{[iewed
http://chronicle.com/article/Why-Online-Education-Wont/133531/{[iewed
http://chronicle.com/article/Why-Online-Education-Wont/133531/{[iewed
http://chronicle.com/article/Why-Online-Education-Wont/133531/{[iewed
http://chronicle.com/article/Why-Online-Education-Wont/133531/{[iewed
http://chronicle.com/article/Why-Online-Education-Wont/133531/{[iewed
http://chronicle.com/article/Why-Online-Education-Wont/133531/{[iewed

THE UNIVERSITY OF

NORTHAMPTON

Northampton Business School

Thank you

for listening

NORTHAMPTON.AC.UK




	0-coversheet-6790
	MOOC-NBS-22-5-14_Maggie-Anderson%5B1%5D
	Slide Number 1
	Slide Number 2
	Research Focus and Challenge
	“Smart Universities will embrace MOOCs … to advance innovations in teaching and learning, and expand markets for education.” �(Nutbeam, 2013)�
	Transnational Opportunities� 
	Slide Number 6
	Theoretical Framework
	Theoretical Framework
	Theoretical Framework
	Theoretical Framework
	Lessons Learned 
	Slide Number 12
	Critical Issues
	Quality Learning Activities
	Incentives to Complete
	Looking Forward
	References
	Slide Number 18


