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Abstract: Evidence from several studies illustrates the different points of view through which 
sustainability and mountains have been studied over the years. Nowadays, interest in Millennials 
is increasing but no research has compared Millennials and sustainability in the mountain context. 
This study aims at defining sustainability with reference to Millennial perception of both winter and 
summer mountain sports. By analysing data gathered from a sample of 2292 Millennials (Piedmont 
area), the authors confirm their high degree of sensitivity towards sustainable issues and, above all, 
discover that there are differences in the sustainable perception Millennials have of both mountain 
winter and summer sports. More specifically, Millennial perception is deeply influenced by the 
place where they are used to living―mountains or cities―and by their gender. From a managerial 
point of view, results have direct implications on the administrators of mountain institutions who 
can implement appropriate initiatives in order to correctly sensitise Millennials towards mountain 
sports. Moreover, from a theoretical perspective, the study opens a new scenario on two important 
topics linked to sustainability, namely Millennials and mountain sports. 
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1. Introduction 

As other productive sectors, tourism is experiencing a phase of deep metamorphosis, mainly 
related to recent needs of the demand to integrate different meanings of the concept of sustainability, 
i.e., economic, environmental, social and institutional [1–4]. Indeed, the modern tourist is oriented to 
focus on themes geared towards more sustainable urban behaviour [5], management of natural and 
environmental resources [6–8], rediscovery of rural areas [9–12] and, generally, environmental 
protection. This attitude is also evident when mountain areas are taken into account. In this context, 
relevant elements differ in terms of landscape [13–15], climate change [16], the importance of 
ecotourism [17,18] or, overall, natural [19] and architectural heritage [20]. 

This changing demand is motivated by the increasingly pressing need to find solutions to the 
presence of man on Earth that, over time, has led to the change of landscape [21], to non-rational 
management of resources [22], to the production of waste without removal [23], to the phenomenon 
of climate change [24,25], and, to say it briefly, has led the environment to seek a new balance [26,27]. 

Hence, administrators of mountain facilities should follow up and monitor market changes and, 
where appropriate, be prepared to respond to new needs by implementing competitiveness tools. 
These tools adequately integrate the concept of innovation based on different means, such as socio-
cultural sustainability, stakeholder participation, environmental sustainability and reactiveness [28–
30]. 
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Based on such evidence, the study describes sustainability issues from a mountain tourism point 
of view, with particular focus on a sample of Italian Millennials.  

The decision to focus on Millennials stemmed from the fact that, since the publication of Howe 
and Strauss’s (2000) Millennials Rising, interest in the Millennial generation has increased, particularly 
among policy makers, organisations, marketers and employers [31–33]. According to demographer 
David Foot, Millennials are people born between 1980 and 1995 [34]. He also refers to them as “Baby 
Boom Echo”, since Millennials are the children of the Baby Boomers (1946–1965). 

Despite growing interest in the generation of Millennials, no study has compared Millennials 
and mountain tourism. Consequently, this study attempts to fill the gap by focusing on Millennial 
perceptions of sustainability and behaviours related to mountain tourism and sports.  

This study is organised with Section 2 providing a review of literature published on Millennials, 
especially underscoring the perception of sustainability applied to mountain activities, while Section 3 
highlights the research gap on Millennials as an incentive to investigate the meaning of sustainability 
in mountain sports activities. Section 4 illustrates the methodological approach, and Section 5 
describes the main results achieved. Finally, the last paragraph provides a discussion and 
conclusions, together with implications, limitations of the study and future research directions. 

2. State-Of-The-Art 

2.1. Millennials and Sustainability 

The study is developed around Millennial perceptions of sustainability and mountain tourism 
and sports. Several studies analyse Millennials, covering a wide range of issues, such as use of social 
media [35], learning styles and teaching methods [36–39] or presence/lack of social responsibility [40]. 
However, on the basis of a literature search conducted on SCOPUS databases (Keywords—TITLE-
ABS-KEY “Millennials” AND TITLE-ABS-KEY “sustainability” AND “PUBYEAR > 2007”), topics 
related to Millennials and the different meanings of sustainability were also investigated. The 
literature search provided 37 papers, 14 of which discussed their attitude towards environmental and 
social sustainability. Literature has also focused on education oriented to sustainability, underscoring 
the fact that students possess extensive knowledge of basic principles of ecology and sustainability, 
and adopt environmentally responsible consumption practices [41–43]. However, a recent study 
argues that higher education institutes have not as yet realised their full potential to prepare 
Millennials to be environmentally responsible citizens [44]. Some studies covered topics related to 
urban choices, i.e., mobility behaviour [45], the preference shown by college graduates for any 
particular urban service [44], analysis of urban and suburban policies to meet the demand for 
walkable and car-free neighbourhoods [46]. Others explore attitudes towards diet, i.e., Millennial 
interactions with dietary supplements, functional food and the beverage marketplace [47], and their 
attitude to sustainable wine [48]. Social aspects were also investigated, i.e., interaction amongst 
multiple generations of workers [49–51], behavioural assessment of various types of Millennials on 
the basis of the Great Recession, 9/11 and the election of the first African American US president [52], 
and Millennial behaviour regarding the decision to turn nursing activities into a working career [53]. 
Millennial perceptions of sustainability and the material effects of information technologies [54] were 
also verified with the ICT, i.e., assessment of the triple bottom line at computer games [55,56]. Last but 
not least, their opinions and purchase behaviour towards apparel products was also analysed [57].  

Concluding, all studies on Millennials and sustainability agree that Millennials are more likely 
to behave consistently with sustainability principles [44–46,57], and also in decisions concerning 
purchases [58]. 

2.2. Mountain Tourism and Sports 

Several winter and summer mountain sports were investigated by researchers based worldwide 
[59–61], and their papers focus on a wide range of subjects, i.e., sport tourism events and their 
economic impact [62,63], climate change and winter sports [64,65] or health aspects of sports activities 
in mountain regions, such as high altitude illness [66–71], thrombosis and pulmonary embolism [72], 
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hand injuries [73,74] or facial traumas [75,76]. Moreover, some studies list many sports activities that 
can be practiced in mountain areas in winter and summer, such as mountaineering, climbing, 
downhill skiing, alpine skiing, ski mountaineering, hiking, cross-country biking, mountain racing, 
paragliding, canyoning and snowboarding [75,77–85].  

Furthermore, some studies have been carried out on the perception of mountain sports activities 
covering a wide range of subjects. A literature research on SCOPUS databases (Keywords—TITLE-
ABS-KEY “perception” AND TITLE-ABS-KEY “sport” AND TITLE-ABS-KEY “mountain”, accessed on 
21 January 2017) found 32 papers, 14 of which were centred on the various kinds of perception of 
mountain sports activities. Some covered topics related to the role played by the characteristics of the 
destination in the travel decisions of active sport tourists [86,87], health aspects [88,89], management 
of the natural heritage in various sports activities [90–92], collective efficacy in racing teams [93], the 
perception of causes of accidents [80], the perception of risk in mountain sports activities [94–96] and 
the management of mountain biking [97,98]. 

Concluding, studies on sports and mountain tourism focus on aspects that do not directly link 
the sustainability of sports with the perception different stakeholders have about that issue.  

3. Research Gap 

As previously stated, literature presents empirical studies on Millennials and sustainability. The 
main evidence of Millennial interest in environmental and social sustainability issues is provided 
below: 

 “Millennials are said to make sustainability-based decisions and to have a strong social and environmental 
consciousness” [57]; 

 “The emergent mobilities of young adults who appear to be aspiring for different types of mobility” [45]; 
 “Popular writing on the urban migration of Millennials (…) has frequently celebrated the presumed 

environmental benefits of cities not designed around the automobile” [44]; 
 Millennials are “moving away from car dependence and demanding walkable, transit-oriented 

neighbourhoods” [46]; 
 “Consumers now factor environmental effect into their buying decisions, a trend that looks to continue 

and intensify with the Millennial generation” [58]; 
 “The concepts of sustainability and energy awareness are part of their vocabulary and most of the jobs will 

be related to these terms” [99]. 

Finally, Pomarici and Vecchio [48] argue that, by applying a probit model, Millennials with 
specific characteristics, i.e., living in an urban area, being female and older (age cohort 27–35), are 
more likely to choose and buy sustainable products, especially referring to the wine sector.  

Referring to the second topic of the study, several articles focus on mountain tourism and sports, 
especially considering injuries and medical topics; however, to date no research has been carried out 
on mountain tourism and sports-related behaviour of Millennials, or even on their perception of 
sustainability related to mountain sports. Indeed, the lack of studies dedicated to Millennials and 
sustainable tourism may be filled up on the basis of the aforementioned data. Consequently, the topic 
of this paper lies at the intersection of these three developments, precisely Millennials, sustainability 
and mountain tourism and sports. Starting from this purpose, three research questions (RQs) have 
been formulated: 

1. What perception of sustainability does a sample of Italian Millennials have? 
2. How do Millennials experience mountain tourism?  
3. What is the sustainability perception of Millennials about mountain sports? 

The last research question has been analysed trying to underscore any statistically significant 
differences between those who have lived in mountain territories and those who have not. 
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4. Methodology 

The perception of sustainability has been analysed under different points of view, precisely the 
meaning given to the term sustainability, sustainability-oriented purchasing behaviours and the 
sustainability of different mountain sports practiced by respondents. 

A questionnaire-based survey was used with the following sections forming its core constructs: 

 General data of respondents;  
 Sustainability perception and behaviour; 
 Vacations in mountain municipalities; 
 Impact on sustainability of various sports practiced in the mountains. 

For this study, the selection of winter and summer mountain sports was based on mountain 
sports identified within scientific papers. Furthermore, in order to complete the offer, information 
and documents available on the websites of the main tourist sites of the North-West Alps was 
analysed.  

4.1. Data Collection and Analysis 

The questionnaire was created between December 2016 and January 2017, and consisted of 34 
questions, mainly closed-ended or based on a seven-point Likert scale. However, in order to increase 
the appropriateness and completeness of the answers, for the majority of questions respondents had 
the possibility of specifying a different response or idea. The first fourteen questions related directly 
to respondents’ characteristics in order to understand gender, age, university faculty, place of 
residence, whether they spent part of their life in mountain municipalities and whether they received 
a school/family education on sustainability, and on which issues. Questions from 15 to 19 were 
addressed to understand the meaning assigned to the term sustainability and whether the decisional 
processes (e.g., purchasing decisions) of respondents were guided by particular focus on 
sustainability. Questions from 20 to 32 were designed to understand how many times a year 
respondents visit mountain locations, both in winter and in summer, the length of stay and the kind 
of accommodation (e.g., hotels, apartments, camping sites, etc.), and the reasons for choosing whether 
or not to visit mountain villages.  

Finally, questions 33 and 34 aimed at investigating the score assigned to sustainability of 
mountain sports practiced by respondents.  

Data collection comprised two parts and was performed during the months of February and 
March 2017. Pilot tests were conducted with groups of student Millennials in February to refine the 
design and perfect the contents. In March, the questionnaire was online and sent to available e-mail 
addresses of students at the University of Turin. The answers received were carefully studied to rule 
out questionnaires presenting incomplete sections that were important. Following this selection, a 
total of 2292 questionnaires was validated and used, with a response rate of 12% compared to the 
initial sample. 

This study used the statistical software IBM SPSS Statistics for Windows 24 (IBM Corp., Armonk, 
NY, USA) for Windows to analyse the data. Descriptive statistics were compiled to summarise 
responses and make inferences about survey data. Post-hoc tests of item reliability were then 
conducted to ensure that constructs were internally consistent. Chi-squared test and non-parametric 
tests (Wilcoxon, Friedman, Mann-Whitney) were conducted to detect statistically significant results. 
The results are expressed as mean, median and inter-quartile range (Q1–Q3). Differences and 
associations were considered significant at p < 0.05. 

4.2. The Sample  

The study focused on the Piedmont Region since it features a long-standing mountain tradition, 
as its geography is 43.3% mountainous, and it boasts many mountain destinations that attract tourists 
from all over the world. Within this Italian region, the University of Turin is the leading university 
that has a consolidated national and international reputation.  
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The sample comprises students from various faculties of the University of Turin with a mean 
age of 23 years and a prevalence of female students. Table 1 shows the composition of the sample 
grouped by gender. 

Table 1. Composition of the sample by gender. 

Gender Response Count %
Female 1498 65.4 
Male 794 34.6 
Total 2292 100.0 

We also investigated, within the sample, whether students habitually lived in a mountain 
municipality. Table 2 summarises the results. 

Table 2. Living experience in a mountain municipality. 

Living Experience in a Mountain Municipality Response Count % 
YES 397 17.3 
NO 1895 82.7 

Total 2292 100.0 

Analysing the sample, about one fifth of respondents lived in a mountain municipality, with an 
average residence time of 17 years.  

5. Findings 

Considering the three RQs formulated, findings were divided into three sections; precisely, the 
first shows the sustainability-oriented features of the Millennials sample, the second focuses on 
mountain tourism, while the third section provides the results referred to mountain sports and the 
related sustainability perception. 

5.1. Millennials and Sustainability 

Analysing the findings from a general point of view, it appears that the majority of the sample 
(78.1%) received a sustainable education during the school period and almost all respondents (92.4%) 
have become aware of sustainable topics through their family’s contribution. The main issue on 
which families have sensitised students is waste disposal. 

This finding is interesting as it could demonstrate that Millennials are generally aware of 
sustainability and, above all, they consider it necessary to be informed about this issue. Indeed, the 
importance of sustainability ranked between 5 and 7 on a Likert scale from 1 to 7, 98.4%. 

Taking into account the habits of respondents related to sustainability, it surfaced that 
Millennials are keener to purchase sustainable products and/or services, as shown in Table 3. 

Table 3. Sustainability and purchasing decisions. 

Sustainability & 
Purchasing Decisions 

Response 
Count % 

Female Male 
Response Count % Response Count %

YES 1708 74.5 1134 75.7 574 72.2 
NO 584 25.5 364 24.3 220 27.8 

Total 2292 100.0 1498 100.0 794 100.0 

The fact that a company pursues a sustainable attitude can affect the purchasing decision of 75% 
of respondents, without significant differences between female and male Millennials. Furthermore, 
77% of Millennials are willing to spend more to buy sustainable products and/or services. But how 
do Millennials seek information on both companies and products/services? They usually look for 
general information on the Web (44%) and on product labels (50%). Based on this result, it is 
surprising to note that Millennials are not using only the Web and technology to look for more 
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detailed information but they are also inclined to read product labels and descriptions of what they 
intend to purchase. 

5.2. Mountain Tourism and Sports 

The second research question about mountain tourism investigated how many times a year 
Millennials visit a mountain municipality on vacation. The Table 4 shows the results collected. 

Table 4. Visits to a mountain municipality in a year. 

Visits to a Mountain Municipality (Times per Year) Response Count % 
Never 167 7.3 
One 302 13.2 
Two 289 12.6 

Three 199 8.7 
More than three 1335 58.2 

Total 2292 100.0 

As we can notice in the above table, almost the whole sample shows a strong interest in mountain 
vacations. Indeed, the great majority of respondents (58.3%) visit a mountain municipality more than 
three times a year, while only 7% declared that they do not spend time in the mountains. 

It appears that 49.5% of the sample usually spend summer vacations in the mountains. 
Conversely, winter vacations are usually spent in the mountains by 54.7% of the sample. The period 
of stay varies from a single day to more than two weeks (as shown in Figure 1) with a reverse 
proportion between the two seasons. 

 
Figure 1. Period of stay in the mountains, summer vs. winter. 

Figure 1 clearly shows that Millennials normally spend more than a weekend in the mountains 
in summer (31.4% more than one week, and 19.8% just one day), while the situation is quite the 
reverse in winter, when the majority of respondents spends a day (33.8%) or a weekend (37.3%) in 
the mountains, while only 14% spends more than one week there. 

This result is extremely interesting because it describes Millennial habits. In summer, the 
mountains are chosen above all by “mountain lovers” and by “economizers” (the seaside is more 
expensive as they have declared). Respondents seek relaxation and a healthy lifestyle, not expensive 
vacations. In winter the mountains are chosen above all by “sportspeople” who also wish to save 
money. This could be explained by the fact that the majority of respondents choose to spend just one 
day in the mountains (more than once during the season) or a weekend. Millennials who spend more 
than two nights in the mountains usually have a property home. The summer and winter periods 
show a common factor that is considered particularly important by respondents, namely the 
opportunity to practice sports.  
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5.3. Sustainability and Mountain Sports 

At this stage of analysis, the sample was divided into two groups: 

 Millennials who live or have lived a significant part of their life in a mountain municipality; 
 Millennials who have not lived in a mountain municipality. 

Within the group of Millennials who have not lived in a mountain municipality, in order to 
investigate whether respondents were aware of the concept of sustainability in the mountains, 
attention focused on Millennials who usually visit the mountains more than three times a year; 
precisely 58.5% of the sample, 1341 Millennials.  

As mentioned above, respondents were asked to indicate on a Likert scale from 1 to 7 how 
sustainable they consider summer and winter sports―listed in the questionnaire―they have 
practiced at least once in their life. Findings reveal that living in the mountains significantly increases 
the sustainability perception referred to some of the most common and well known sports activities. 

Starting from the analysis of results related to summer sports, respondents living in mountain 
municipalities show a wider perception of sustainable activities (score from 5 to 7 on the Likert scale). 
Indeed, they classify 11 out of 21 sports as sustainable versus 6 out of 21 sports ranked by people 
living in cities. Taking into consideration only sports classified with a score from 5 to 7 by both classes 
of respondents, the following were identified, namely trekking, mountain excursion, bike trip, 
climbing, walking and mushroom hunting (Table 5). 

More in detail, considering only sports in common between the two groups identified, we can 
say that Millennials living in the mountains show a higher perception of sustainability than 
Millennials living in cities, with the only exception of mountain excursions. Data analysis shows 
significant differences in the sustainability index (Table 5). 

Furthermore, an additional variable has been added to the analysis, namely the gender of 
respondents. In this case, we analysed whether a significantly higher sustainability index could be 
identified for some summer sports between females―living or not living in the mountains―and 
males―living or not living in the mountains. Findings reveal that being female and living in the 
mountains significantly increases the perception of sustainability associated with specific sports 
activities. No significant differences were observed in males. 

In particular, females living in the mountains considered 13 out of 21 summer sports sustainable 
(from 5 to 7 on the Likert scale), while females living in cities identified only 6 out of 21 sports as 
sustainable. The common sports between the two groups of females are, once again, trekking, 
mountain excursion, bike trip, climbing, walking and mushroom hunting. Among these activities, 
the sustainability index is significantly higher for trekking, bike trip, climbing, walking and 
mushroom hunting. 

Shifting the analysis to results concerning winter sports, it appeared that, as with summer 
activities, respondents living in the mountains show a wider sustainability perception of mountain 
sports. In fact, they classify 9 out of 20 activities as sustainable (from 5 to 7 in the Likert scale) versus 
the 6 out of 20 activities mentioned by Millennials living in cities. Some common activities were 
identified by taking into account the only sports classified with a score from 5 to 7 by both classes of 
respondents, namely skiing, cross-country skiing, alpine skiing, excursions, sleigh and bob (Table 6). 

More in detail, considering only the sports in common, we can say that the perception of 
sustainability of Millennials living in the mountains is higher or equal to that of Millennials living in 
cities. Data analysis shows significant differences for the sustainability index (Table 6). 

Finally, by adding the “gender” variable to the analysis, we were able to establish whether a 
significantly higher sustainability index appeared for some activities between females―living or not 
living in the mountains―and males―living or not living in the mountains. Findings reveal that being 
female and living in the mountains significantly increases the perception of sustainability linked to 
certain activities, while we do not register such a difference in males. 
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Table 5. Sustainability perception related to summer mountain sports. 

     Gender
     Female Male

 Lived in Mountain Municipality 
Millennials Who Live or Have Lived a Significant Part 

of Their Life in a Mountain Municipality 
Millennials Who Have Not Lived in a Mountain 

Municipality 
 YES NO YES NO p-Level YES NO p-Level 
 Average Median Average Median Median IQR Median IQR Median IQR Median IQR  
1. Trekking 6.1 7 5.8 7 7 1 7 2 0.015 7 1 7 2 n.s. 
2. Mountain excursion 6.3 7 6.1 7 7 1 7 1 n.s. 7 1 7 1 n.s. 
3. Mountain biking 4.3 5 3.6 4 5 4 3 5 <0.001 5 4 4 5 n.s. 
4. Bikeline trip 4.6 5 4.2 5 5 4 5 4 0.021 5 4 4 5 n.s. 
5. Horse excursion 4.1 5 3.8 4 5 4 4 5 n.s. 3 5 4 5 n.s. 
6. Golf 2.5 2 2.2 1 2 3 1 2 0.040 1 3 1 2 n.s. 
7. Paraglider 3.3 3 2.9 2 4 4 2 4 0.003 2 4 2 4 n.s. 
8. Climbing 4.8 6 4.4 5 6 4 5 5 0.003 5 5 5 4 n.s. 
9. Fishing 3.4 3 3.0 3 3 4 2 3 n.s. 4 5 4 4 n.s. 
10. Walking 5.8 7 5.6 6 7 1 7 2 0.005 6 3 6 3 n.s. 
11. Rafting 4.1 5 3.7 4 5 4 4 5 0.014 4 5 4 5 n.s. 
12. Kayak 3.8 4 3.5 4 4 5 3 5 n.s. 4 5 4 5 n.s. 
13. Mushroom hunting 4.8 5 4.3 5 5 4 5 3 n.s. 5 4 5 4 0.037 
14. Rock-climbing 4.5 5 4.0 4 5 3 4 5 0.002 5 4 5 4 n.s. 
15. Husky trekking 3.2 3 2.9 2 3 4 1 4 n.s. 2 4 3 4 n.s. 
16. Canoe 3.7 4 3.5 3 4 5 3 5 n.s. 4 5 4 5 n.s. 
17. Balloon 2.9 2 2.6 1 2 4 1 3 0.006 1 4 2 4 n.s. 
18. Boat trip 2.9 2 2.7 2 3 4 1 3 0.003 1 3 2 4 n.s. 
19. Swimming 4.2 5 3.9 4 5 5 4 6 n.s. 4 5 4 6 n.s. 
20. Adventure park 4.2 4 3.7 4 5 3 4 5 0.001 4 4 4 5 n.s. 
21. Birdwatching 3.8 4 3.8 4 5 6 3 6 n.s. 2 5 4 5 n.s. 
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Table 6. Sustainability perception related to winter mountain sports. 

     Gender
     Female Male

 Lived in Mountain Municipality 
Millennials Who Live Or Have Lived a Significant 

Part of Their Life in a Mountain Municipality 
Millennials Who Have Not Lived in a 

Mountain Municipality 
 YES NO YES NO p-Level YES NO p-Level 
 Average Median Average Median Median IQR Median IQR Median IQR Median IQR  
1. Cross country skying 4.9 6 4.4 5 6 0 5 0 0.004 5 0 5 0 n.s. 
2. Ski 4.9 5 4.5 5 5 0 5 0 n.s. 5 0 5 0 0.006 
3. Alpine ski 4.9 6 4.3 5 6 0 4 0 0.004 6 0 5 0 n.s. 
4. Off-piste skying 4.4 5 3.9 4 4 0 4 0 0.021 5 0 5 0 n.s. 
5. Snowboard 3.9 4 3.7 4 4 0 4 0 n.s. 4 0 4 0 n.s. 
6. Ice-skating 4.3 5 3.9 4 5 0 4 0 0.036 4 0 4 0 n.s. 
7. Sleddog 2.8 1 2.7 2 2 0 2 0 n.s. 1 0 2 0 n.s. 
8. Horse drawn-sledge 2.8 2 2.8 2 2 0 2 0 n.s. 1 0 2 0 n.s. 
9. Nordic walking 4.2 5 3.9 4 5 0 4 0 n.s. 4 0 4 0 n.s. 
10. Snow driving 2.6 1 2.2 1 2 0 1 0 n.s. 1 0 1 0 n.s. 
11. Ice-kart 2.5 1 2.2 1 1 0 1 0 n.s. 1 0 1 0 n.s. 
12. Excursion with snow shoes 5.4 6 5.2 6 7 0 6 0 n.s. 6 0 6 0 n.s. 
13. Ice climbing 3.5 3 3.4 3 4 0 3 0 n.s. 2 0 3 0 n.s. 
14. Sleight 4.0 5 4.1 5 5 0 5 0 n.s. 3 0 4 0 n.s. 
15. Balloon 2.7 1 2.6 1 2 0 1 0 n.s. 1 0 2 0 n.s. 
16. Wellness, Thermae 4.1 4 3.7 4 5 0 4 0 0.009 4 0 4 0 n.s. 
17. Mountain biking 3.5 3 3.1 2 4 0 2 0 n.s. 2 0 2 0 n.s. 
18. Speedriding 2.9 2 2.6 1 2 0 2 0 0.036 1 0 1 0 n.s. 
19. Airboard 2.8 2 2.5 1 2 0 1 0 0.044 1 0 1 0 n.s. 
20. Bob 4.7 5 4.3 5 6 0 5 0 0.031 4 0 5 0 n.s. 

 



Sustainability 2017, 9, 1219  10 of 15 

In particular, females living in the mountains indicated 9 out of 21 activities as sustainable (from 
5 to 7 on the Likert scale), while females living in cities considered just 5 out of 21 activities 
sustainable. The common activities between the two groups of females (living or not in the 
mountains) are, again, cross-country skiing, alpine skiing, excursion, sleigh and bob, among which, 
the sustainability index is significantly higher for cross-country skiing and bob. 

6. Discussion and Conclusions 

Based on the increasing relevance of studies on Millennials, this research aims at investigating 
the sustainability perception and behaviour within a sample of Italian Millennials, characterised by 
a high educational level. This peculiarity might influence respondents’ attitudes towards 
sustainability. The study also focuses on the mountain tourism of Millennials and their sustainability 
perceptions about mountain sports. 

Referring to the first research question, what perception of sustainability does a sample of Italian 
Millennials have? the results show a high level of preparation and awareness about the meaning of 
sustainability, as argued by several authors [41–43]. Furthermore, findings confirm that the 
behaviour of Millennials is driven by sustainability principles [44–46,57,58]. Compared to evidence 
reported by literature [48], there are no significant differences in female and male purchasing 
behaviours, since both are particularly sensitive to sustainable products.  

Referring to the second research question, how do Millennials experience mountain tourism?, 
surprisingly a significant interest in mountain vacations surfaced, especially in winter. However, 
during the summer holidays, Millennials tend to spend more time in the mountains, while winter 
holidays are characterised by a shorter stay (usually a day or a weekend). 

Both in summer and winter, the mountain choice is driven by the sports offer. Consequently, to 
the third research question, what is the sustainability perception of Millennials about mountain sports?, the 
evaluation of respondents as to the sustainability of various mountain sports activities was 
investigated. The analysis was conducted both for summer and winter activities. Findings show that 
Millennials living in the mountains, compared to those living in cities, have a stronger perception of 
the sustainability of different mountain sports. This result is particularly evident for summer 
activities, while it is weaker for winter activities. 

Finally, it also emerged, both for summer and winter mountain sports, that female Millennials 
show a higher sustainability perception linked to specific sports activities. 

7. Contributions, Limitations and Future Research 

No previous study on Millennials has taken into consideration the association between 
sustainability and mountain tourism and sports; consequently, this research attempts to bridge the 
existing gap by providing evidence on mountain tourism and sustainability perceptions related to 
mountain sports. The choice of mountain trip has been investigated, as well as the perception about 
the sustainability of different mountain sports. 

The study reveals some theoretical implications, contributing to enrich the literature on 
Millennials, sustainability and mountain tourism, and practical implications, contributing to build 
awareness about Millennial perceptions and behaviours. 

The main limitation of the research is the sample chosen, namely student Millennials from the 
University of Turin, Italy. This sample has a high educational level, which might influence its attitude 
towards sustainability.  

Future studies might enrich the sample in two different ways, by including Millennials from 
other Italian and European Universities, and by deepening specific aspects related to sustainable 
behaviours and mountain habits, also by involving different groups of stakeholders, and by covering 
the question of whether there are any important differences between various fields of study, e.g., law, 
mechanics, etc., and/or levels of study. Lastly, it could be interesting to analyse more in depth the 
gender differences in sustainability attitudes among Millennials, using appropriate statistical 
methods.  
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