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1 Special Focus

Electronic media have tremendously
changed the opportunities and challenges
of marketing. Advertising effectiveness
and efficiency can be much better evalu-

ated in electronic media compared to the

offline world. Rich data and user inter-

action enable personalized products, ad-

vertising and the individualized manage-

ment of the customer relationship. New

forms of marketing in search engines,

social networks and via mobile devices

have emerged. Further, the interactive

nature of information and communica-

tion technology (ICT) has promoted the

use of interactive pricing mechanisms

such as auctions. All these developments

have been enabled by the recent develop-

ments in the area of information systems.

Thus, business information systems not

only enabled these new opportunities

in digital marketing, but the intersec-

tion of marketing and BISE also provides

very promising research opportunities.

To highlight these research opportuni-

ties and to advance research on BISE and

Marketing is the goal of this special focus.
Contributions from research and busi-

ness practice on the following (and re-

lated) topics are invited:

s Customer Relationship Management

Search Engine Marketing

Mobile Marketing

Online Pricing

Auctions

Marketing in Social Networks

User Generated Content

Design of marketing-related informa-

tion systems

» Search Engine Optimization

» Decision Support in Marketing Deci-
sion Making

m Design Science in Electronic Com-
merce

= Open Innovation and Crowd Sourcing

» Interplay between IT and Marketing
Departments

2 Submission

Please submit papers for the sections
BISE — Research Paper and BISE — State

Business & Information Systems Engineering 6/2011
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of the Art by 2012-07-01 at the latest via
the journal’s online submission system
(http://www.editorialmanager.com/buis/).
Please observe the instructions regarding
the format and size of contributions to
Business & Information Systems Engi-
neering (BISE)/WIRTSCHAFTSINFOR-
MATIK. Papers should not exceed 50,000
characters including spaces, minus 5,000
characters per page for illustrations. De-
tailed authors’ guidelines can be down-
loaded from http://www.bise-journal.
org.

All papers will be reviewed anony-
mously (double-blind process) by several
referees with regard to relevance, origi-
nality, and research quality. In addition
to the editors of the journal, including
those of this special focus, distinguished
national and international professionals
with scientific and practical backgrounds
will be involved in the review process.

Complementary articles covering top-
ics of this special focus are also more than
welcome.

Accepted papers will appear identically
in English and German. The English-
language version will appear in Busi-
ness & Information Systems Engineer-
ing (BISE), the German-language version
will appear in WIRTSCHAFTSINFOR-
MATIK.

3 Schedule

Submission deadline: 2012-07-01
Author notification: 2012-08-26
Completion of first revision: 2012-10-28
Author notification: 2012-12-16
Completion of a second revision

(if needed, monolingual): 2013-01-20
Completion of a second revision

(if needed, bilingual): 2013-02-17
Planned publication date of Issue 3/2013:
June 2013
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THE BEST
RUN BETTER

WITH
SAP

Whether helping companies

out-compete, out-innovate, out-serve
or out-transform their competitors,
SAP has but one goal —to make every
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Commerzbank — a strong partner for Germany.
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The new Commerzbank unites the strengths of Commerzbank and Dresdner Bank. As the leading bank
for retail and corporate clients in Germany, we combine strong local links and a long tradition with
the end-to-end expertise and power of an international network. In this way, we live our core
values of partnership and performance: in our dealings with clients, investors and employees, and
in providing outstanding quality and service. This makes us a reliable, strong long-term partner —
Germany'’s bank of choice. www.commerzbank.com

Achieving more together



We shape the future

Telekom Innovation Laboratories (T-Labs) is
Telekom’s core research and innovation unit.

At T-Labs, some 360 experts from the Telekom
Group and scientists from around the world
develop new, innovative services and solutions
for the Group’s customers. The founding of new
start-up companies is another way the Group
utilizes T-Labs’ results.

Cooperation with the Technische Universitat
Berlin and a variety of other universities, insti-
tutes, and industry partners worldwide creates a
bridge between business and science in order
to turn ideas into marketable innovations as
quickly as possible. T-Labs’ innovative processes
are based on “open innovation” principles that
enable the free exchange of ideas and informa-
tion between selected institutions and compa-
nies. The objective is to capture synergy effects
and to continue enhancing research results effi-
ciently through interchange. This also encom-
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passes the inclusion of users and customers in
the innovation process, as enabled by a number
of inventive methods.

T-Labs focuses primarily on topics and new
technologies that can be brought to market
within the next five years. It pursues two major
strategic directions: Firstly, it supports the devel-
opment of applications and services, such as

in the key topics of Interactive High-end Media,
Future Communication and Information Rele-
vance. Secondly, its ideas and developments
help secure the future infrastructure and new
services at Telekom, for example, in the areas of
Cross-domain Middleware, Global Cloud, Large-
scale Infrastructure Optimization and Broad-
band Access Evolution.

The business and information systems enginee-
ring offers useful interdisciplinary approaches
for these key topics. Subject matter includes, for

Telekom Innovation Laboratories

example, modeling, methods and tools for pro-
cess innovations, agile architectures for infor-
mation and communication technologies (ICT),
technology-oriented management approaches
and techno-economic assessments. The aim

is to safeguard the economic sustainability of
innovations for the Group.

Aside from its Berlin headquarters, T-Labs also
operate facilities in Darmstadt, Bonn (Germany),
Beer Sheva (Israel) and Los Altos (United States).

Contact:

Telekom Innovation Laboratories
Ernst-Reuter-Platz 7,10587 Berlin
E-mail: wi.laboratories@telekom.de
www.laboratories.telekom.com
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Erfahren Sie/mehr iiber das Zusammenspiel zwischen Wirtschaft und IT. Im McKinsey

égt die Wirtschaft ...
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‘Workshop ,,Wechselwirkungen“. Fiir Naturwissenschaftler, Mathematiker und Informatiker.
Vom 01. bis 04. Mirz 2012 in Kitzbiihel.
Welche Strategien brauchen Unternehmen, um ith méglichen Spa |nungsfeld von Kostendruck ungd Umweltbewusstsein
erfolgreich zu sein? Wie kann Green IT helfen, Herausforderunger] an der Schnittstelle von Wirtschaft und IT zu 16sen?
Entwickeln Sie/gemeinsam mit[yns die Antworten] und erleben Sie lie Arbeit des Business Technology Office in der Praxis.
Lernen Sie die[Menschen bei M¢Kinsey kennen und informieren Sie sich iiber Ihre personlichen Karrieremoglichkeiten.

Bewerben Sje sich bis zum|08. Januar 20}2 unter www.wechselwirkungen.mckinsey,de
- I
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Sie sehen hier mehr als Nullen und Einsen?

Wir sehen lhre Karriere im Traineeprogramm
IT. Als spatere Fach- oder Fihrungskraft.

www.perspektiven.allianz.de

Allianz @)
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