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With the advent of modern technology, what role do tour guides
play in cultural and heritage sites.



Cultural Tours / Tourists

#EuropeForCulture
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Slippery Concept

m Culture is a slippery concept - no simple or single definition

m Childs and Storry (1997: 4) suggest that
“Contemporary . . . culture is a mixture of all cultures of the past
that people are influenced by . . . but certain figures, symbols

and narratives, exercise particularly strong control over the ways
we imagine ourselves to have been”.

m Heritage ?
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Berlin Call to Action :
Cultural Heritage for the Future of Europe

suggestions re Cultural heritage ez

m Cultural heritage is what makes us European ~ reflects our varying and
shared values, cultures and memories.

m Captures the multiple layers of our continuously evolving identity — local,
regional, national, and European

m Feeds both our sense of belonging to a local community and the sense of
togetherness and solidarity in Europe

m Connects generations / reflects movements of people and ideas over many
centuries of shared history.

m Ensures a bridge between our past and our future, drawing on history while
Inspiring creativity and innovation.

m [|s a key driver for sustainable development & enhanced social cohesion &
source of rewarding jobs

m  Brings harmony and beauty to our living environment, both man-made and
natural ~ improves our wellbeing and quality of life.
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Factors Stimulating Cultural Tourism (OECD, 2009)

Demand Factors

Supply Factors

- o

Increased interest in culture,
particularly as a source of

identity and differentiation in
the face of globalisation.

rDeuelnpment of cultural tourism

to stimulate jobs and income.

e

Cultural tourism was seen as a

Growing levels of cultural

capital, stimulated by rising
education levels.

o

growth market and “quality”
tourism.

.,

" An increasing supply of culture

regions.

-

Aging populations in developed

emphasising personal

development rather than
materialism.

Postmodern consumption styles,

as a result of regional
development.

The growing accessibility of
information on culture and

A desire for direct forms of

experience (“life seeing” rather
than sightseeing).

tourism through new

technologies.
k-. o

" The emergence of new nations
and regions eager to establish a

Growing importance of

intangible culture and the role of
image and atmosphere.

o

distinct identity (e.g. the impact
of newly-independent states in

. Central and Eastern Europe).

A desire to project the external

Increased mobility creating

easier access to other cultures.

image of regions and nations.

Cultural funding problems
related to increasing cultural

supply.
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Typology of Cultural Tourism Attractions

Present

Form

Past

Language courses
Creative holidays

Art exhibitions |

Entertainment

. Arts festivals

Folklore festivals

Art galleries
Museums
Monuments

Heritage

attractions
Historical
pageants

Education

Function

Entertainment
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Keeps Academics busy

CULTURE AS A TOURIST PRODUCT

® Heritage sites and monuments

CULTURAL
TOURISM

® All forms of arts

® Crafts

® Architecture and design
® Snorts

Agriculture & Gastronomy

. - -.--;- b
Religion

Aadag Ra)
Kevin Griftin
Nigei Morpath

# Intangible heritage
® Cultural events

® Creative activities

g
" Summer Schools - 2012




The Cultural Tourist
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The Cultural Tourist

The Cultural Tourst

Tourists wholly
motivated by culture

Tourists partially
motivated bv culture

i

Tounsts partaking 1n
cultural activities

Total tourists

(Ontario Cultural and Heritage Tourism Product Research Paper, 2009,
in Csapo, 2012)
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The Cultural Tourist

Deep
A Serendipitous cultural tourist | Purposeful cultural tourist

Experience
sought
Incidental Casual Sightseeing
cultural tourist cultural tourist cultural tourist
Y
Shallow
Low < » High

Importance of cultural tourism in the
decision to visit a destination

(McKercher & Du Cros, 2002)



Figure 1 : The Pilgrim / Tourist Continuum

Pilgrimage Religious Tourism Tourism
A B C D E
Sacred Faith/Profane Knowledge------ Based Secular

A: Prous Pilgnim (Simple-Haji)

B : Pilgrim > Tourist (Simple-Haji)

C : Pilgrim = Tourist > (Haji-Plus)

D: Pilgrim < Tourist > (Branded-Haji)

E: Secular Tourist

(Qurashi, 2017, Derived from Smith, 1989)



Typology

Market Profile Heritage
Ecclesiastical sitefattractions Feligious Festivalsievents
Accidental General Interested Scholaxly Fervent
(FIT — tio prior (family, tour, day, {driven by site { knowledgeable and { religious hond/
decision made to educ, prior decision history) site specific) association)
wisit) made to wisit)
Market size

Accidental general

Interested /scholarly

Fervent

Tine spent at site

The three categories have been developed based on the similarity of drivers, motivation to wisit, and the

EXpEFENCE TEqUIrements




Culturally Curious

Range of
exploration,
history, culture,

‘ architecture
Local

" Comfortable insight Not being

relaxed pace told what
to do

Learnin g

N Broad

Accessibility | culture: food &
J. café culture

Walking

'Feeling® of freedom
Experience of discovery & authenticity
-new & different culture in all its facets:
Fascinating & inspiration: ‘How & why'

SEGMENT OVERVIEW

Culturally Curious
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Looking Closer



What are they doing?

m In a bid to escape ‘international’ 'enclavic'
spaces such as hotels and attractions,
tourists are seeking

'heterogeneous' spaces, which are largely
unplanned where they become . ..
“performers”, creating experiences for

themselves and their fellow visitors to
consume’ (Edensor, 1998: 18).

m Yet, to satisfy demand:
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Evaluating the Motivations of the Cultural Tourist
[ ] [

< 4

0BT

0,000
P g 1].?
o7t
@ (]
o 169
o a branspor
=n )
"'\\
= Lin ot b oy
[l S TR e B W ]
@
Lp o ET g Uf?l 0585 G say 0 600
0537 Fi % 0 485
immllmnurm”uumu loemuLkum ||n:mmd Ipﬂrwl]ma ]|na|ar

Vargas Vargas, Mondéjar Jiménez, Meseguer Santamaria, Alfaro Navarro (2009) Measurement of Cultural Tourism Motivations
In World Heritage Cities: An Analysis Using FIMIX-PLS Algorithm
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From Cultural Tourism to Creative Tourism

Cultural tourism Creative tourism

Orientation
Externalities Conservation Innovation
Structure Products d':?f;’;ﬂ;l
Process Interpretation Co-creation
Value creation Value chains Value networks
Value focus Upstream Downstream

Funding Commercial

OECD (2014) Tourism and the Creative Economy, p. 53
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Available Antecedent Recipe Models

Affecting the Three Levels of the Tourist
Gaze and Outcomes

Destination: Context/Event/Action

Tourist

U = umderstanding’
interpretation

Deep

i (€ COnTEmporary ¥ = evaluation
Tourist anthropology of W = indexing
Gaze tuurist, destination, X = describing

A ouiCOmEs; ¥ = Intentboms hehavior
shjective, confirmed,
Authentic; attemplts (o go

mathe™

Woodside and Martin (2015) The Tourist Gaze 4.0: Introducing the Special Issue on Uncovering Nonconscious
Meanings and Motivations in the Stories Tourists Tell of Trip and Destination Experiences
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Maltese catacombs as a Case
Study in Dark Tourism in Malta

UNIVERSITY OF MALTA
L-Universiti ta* Malta

Glen Farrugia & James Sultana




Simply put, these are
“Experience Seekers”



Seeking Experiences
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Sharing
our Stories
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Using interpretation to improve the
visitors' experience at heritage sites
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Tilden’s Six Principles of Interpretation (1957)

Interpretation that does not somehow relate what is being displayed or
described to something within the personality or experience of the visitor will
be sterile. Interpretation should be personal to the audience.

Information, as such, is not interpretation. Interpretation is revelation based
upon information. Successful interpretation must do more than present
facts.

Interpretation is an art, which combines many arts. Any art is in some
degree teachable.

The chief aim of interpretation is not instruction, but provocation.
Interpretation should stimulate people into a form of action.

Interpretation should aim to present a whole rather than a part.
Interpretation is conceptual and should explain the relationships between
things.

Interpretation addressed to children should not be a dilution of the
presentation to adults, but should follow a fundamentally different approach.
Different age groups have different needs and require different interpretive
programs.



m The modern visitor uses Digital
Technology to mediate their
experiences
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The Dilemma
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Family / Leisure Time




Pope John Paul 11 visits St. Peter's Square in Rowe, 1983

Fhicsle: Gelly

Pope Francis visits Guidonia Montecelio near Rome, March
204







7th Century Charles Fort
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Mihaly Csikszentmihalyi
Flow

Intense and focused concentration on the present
Merging of action and awareness

A loss of reflective self-consciousness

A sense of personal control over situation / activity
A distortion of temporal experience (imeis atered)
Experience of the activity is intrinsically rewarding

(autotelic experience)

Immediate feedback
Feeling that you have the potential to succeed

Feeling so engrossed in the experience, that other needs
become negligible
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