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ABSTRACT

tmall and Aledlumn-sized Enterprises (SME:S) have 2 consldarabls rale In
mos developing coumntries becauwss they are able to develop ard Improve
the eoomomyy. Whkreas s-commance 15 also @ vital subfsct n the Beid ol
research, whene ey ofer sigrifcant benmelts Dor these coumimies.
However, the adoptlon of g-commeros In devsloplng coaniries Iy ShEs Is
Iow due bo seversl @otors, Including the lack of & sultable moadsl for the
adoptan of s-cammance. Theralore, sams of the most widsly used modsls
for the adoption ol e-commarce in developing coundries were highlighted,
which were Technology Acciptance Model (TAM), Unified Theary ar
Acceptance and Wes of Techrology (UTAUT) ssiablished by Mola and
Licksr (3005), Technology Drgandsation Envincoimend (TOE) Inbegratian al
TOE and TAM, Percshved ¢Emadiness hiodel (FERM) and E-commsrce
Daccess Faciors The exploratory ressarch was condwctad In this study
Finally, SOME recommendations were Teached that may ghve e
TeSgarchers @ bebter understandng of e adopbon of e-oMmMmEnce In
devsloplng couniries which they hanve nat yet started asing s-commeros
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