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Abstract
Tourism is one of the utmost important industry in the Maldives . However, there is a  little known about the
important factors that affect destination  choice , especially in the context of Maldives . Hence, the fundamental
objective of this study  is to examine crucial factors affecting destination  choice . Based on the theory and
extensive literature review, this study  developed a  conceptual model with two independent, one mediating and
dependent variables. Five hypothesizes were developed and proposed to test. A  cross-sectional and structured
questionnaire based research design was applied and was able to collect from 220 international tourists in Maldives .
Structural Equation Modelling was applied to test the hypothesis and results indicated that both, destination  
personality  and choice  has direct effect  on both destination  choices in the Maldivian context. Additionally,

results also indicated that destination  brand significantly mediate the relationship between independent and
dependent variables. This study  provides an in-depth understanding about the tourist destination  choice
behavior, which eventually help this industry to develop destination  brand and attract more international tourist in 
Maldives . Moreover, this study  is one of the very few that investigate in the Maldives , which contribute new

knowledge this context. © 2018 Islamic Azad University.

SciVal Topic Prominence 

Topic: 

Prominence percentile: 95.198

Author keywords
Destination  brand Destination  choice  and Maldives  tourism industry Destination  image

Destination  personality

◅ Back to results

 Export  Download  Print  E-mail  Save to PDF ⋆ Add to List  ▻More...

Open AccessInternational Journal of Management and Business Research
Volume 8, Issue 3, 2018, Pages 237-250

Haque, A.a Tarofde, A.K.b Sheneen, A.a Uddin, B.c Sharif, S.R.b

a

b

c

 View references (108)



Destination image | Destination | destination images



ISSN: 22287019
Source Type: Journal
Original language: English

Document Type: Article
Publisher: Islamic Azad University

 ▻View in search results format

     All Export  Print  E-mail  Save to PDF Create bibliography

View all 108 references

PlumX Metrics
Usage, Captures, Mentions,
Social Media and Citations
beyond Scopus.

Metrics 

0 Citations in Scopus

0 Field-Weighted

Citation Impact

Cited by 0 documents

Inform me when this document
is cited in Scopus:

 

Related documents

(2018) International Journal of
Management and Business
Research

(2018) International Journal of
Supply Chain Management

, 
(2013) Journal of Travel Research

  

Find more related documents in
Scopus based on:





Set citation alert ▻

 ▻Set citation feed

Managing economic growth,
innovation and technology
transfer through IP regulations:
Issues and challenges in
Indonesia

Busroh, F.F.

Activity based costing for the
better supply chain management:
An integrated approach for the
business performance

Komalasari, A.

Projected and Perceived
Destination Brand Personalities:
The Case of South Korea

 Kim, S. Lehto, X.Y.

View all related documents based
on references

 ▻Authors  ▻Keywords

brought to you by COREView metadata, citation and similar papers at core.ac.uk

provided by The International Islamic University Malaysia Repository

https://core.ac.uk/display/300470429?utm_source=pdf&utm_medium=banner&utm_campaign=pdf-decoration-v1
https://www.scopus.com/home.uri?zone=header&origin=searchbasic
https://www.scopus.com/results/results.uri?sort=plf-f&src=s&st1=+The+effect+of+destination+image+and+personality+towards+destination+choice%3a+a+study+of+Maldives&st2=&sid=b73b4fcda4ab48f3e013a6d6e9ece609&sot=b&sdt=b&sl=111&s=TITLE-ABS-KEY%28+The+effect+of+destination+image+and+personality+towards+destination+choice%3a+a+study+of+Maldives%29&offset=1&origin=recordpage
https://www.scopus.com/sourceid/21100448240?origin=recordpage
https://www.scopus.com/authid/detail.uri?authorId=46461377600&amp;eid=2-s2.0-85060766744
https://www.scopus.com/authid/detail.uri?authorId=57205606915&amp;eid=2-s2.0-85060766744
https://www.scopus.com/authid/detail.uri?authorId=57205605877&amp;eid=2-s2.0-85060766744
https://www.scopus.com/authid/detail.uri?authorId=57205608478&amp;eid=2-s2.0-85060766744
https://www.scopus.com/authid/detail.uri?authorId=57204114268&amp;eid=2-s2.0-85060766744
https://www.scopus.com/search/submit/references.uri?sort=plf-f&src=r&imp=t&sid=68ebfe47ac8fa22e7da70dcaf689aa9d&sot=rec&sdt=citedreferences&sl=23&s=EID%282-s2.0-85060766744%29&origin=recordpage&citeCnt=1&citingId=2-s2.0-85060766744
https://www.scopus.com/search/submit/references.uri?sort=plf-f&src=r&imp=t&sid=68ebfe47ac8fa22e7da70dcaf689aa9d&sot=rec&sdt=citedreferences&sl=23&s=EID%282-s2.0-85060766744%29&origin=recordpage&citeCnt=1&citingId=2-s2.0-85060766744
https://www.scopus.com/standard/help.uri?topic=12031
https://plu.mx/plum/a/?elsevier_id=2-s2.0-85060766744&theme=plum-scopus-theme
https://www.scopus.com/results/rss/handler.uri?citeEid=2-s2.0-85060766744
https://www.scopus.com/record/display.uri?origin=recordpage&zone=relatedDocuments&eid=2-s2.0-85060768531&citeCnt=0&noHighlight=false&sort=plf-f&src=s&st1=+The+effect+of+destination+image+and+personality+towards+destination+choice%3a+a+study+of+Maldives&st2=&sid=b73b4fcda4ab48f3e013a6d6e9ece609&sot=b&sdt=b&sl=111&s=TITLE-ABS-KEY%28+The+effect+of+destination+image+and+personality+towards+destination+choice%3a+a+study+of+Maldives%29&relpos=0
https://www.scopus.com/authid/detail.uri?origin=recordpage&authorId=57198438116&zone=relatedDocuments
https://www.scopus.com/record/display.uri?origin=recordpage&zone=relatedDocuments&eid=2-s2.0-85060867827&citeCnt=0&noHighlight=false&sort=plf-f&src=s&st1=+The+effect+of+destination+image+and+personality+towards+destination+choice%3a+a+study+of+Maldives&st2=&sid=b73b4fcda4ab48f3e013a6d6e9ece609&sot=b&sdt=b&sl=111&s=TITLE-ABS-KEY%28+The+effect+of+destination+image+and+personality+towards+destination+choice%3a+a+study+of+Maldives%29&relpos=1
https://www.scopus.com/authid/detail.uri?origin=recordpage&authorId=57195434078&zone=relatedDocuments
https://www.scopus.com/record/display.uri?origin=recordpage&zone=relatedDocuments&eid=2-s2.0-84870776632&citeCnt=0&noHighlight=false&sort=plf-f&src=s&st1=+The+effect+of+destination+image+and+personality+towards+destination+choice%3a+a+study+of+Maldives&st2=&sid=b73b4fcda4ab48f3e013a6d6e9ece609&sot=b&sdt=b&sl=111&s=TITLE-ABS-KEY%28+The+effect+of+destination+image+and+personality+towards+destination+choice%3a+a+study+of+Maldives%29&relpos=2
https://www.scopus.com/authid/detail.uri?origin=recordpage&authorId=55516082100&zone=relatedDocuments
https://www.scopus.com/authid/detail.uri?origin=recordpage&authorId=6507157583&zone=relatedDocuments
https://www.scopus.com/search/submit/mlt.uri?eid=2-s2.0-85060766744&src=s&all=true&origin=recordpage&method=ref&zone=relatedDocuments
https://www.scopus.com/search/submit/mlt.uri?eid=2-s2.0-85060766744&src=s&all=true&origin=recordpage&method=aut&zone=relatedDocuments
https://www.scopus.com/search/submit/mlt.uri?eid=2-s2.0-85060766744&src=s&all=true&origin=recordpage&method=key&zone=relatedDocuments


Abidin, I.S.Z., Bakar, N.A.A., Haseeb, M. 

 (Open Access)
 
(2015) Asian Journal of Scientific Research, 8 (1), pp. 107-121.  . 

 
doi: 10.3923/ajsr.2015.107.121 

Abidin, I.S.Z., Abu Bakar, N.A., Haseeb, M. 

 (Open Access)
 
(2014) Modern Applied Science, 8 (6), pp. 238-249.  . 

 
doi: 10.5539/mas.v8n6p238 

Bakar, N.A.A., Abidin, I.S.Z., Haseeb, M. 

 (Open Access)
 
(2015) Asian Social Science, 11 (7), pp. 11-18.  . 

 
doi: 10.5539/ass.v11n7p11 

Abidin, I.S.Z., Haseeb, M. 

 
(2018) Academy of Accounting and Financial Studies Journal, 22 (Specialissue).  . 

 

Abidin, I.S.Z., Haseeb, M., Azam, M., Islam, R. 

 
(2015) International Journal of Energy Economics and Policy, 5 (3), pp. 841-850.  . 

 

Aaker, D.A., Biel, A.L. 
(1993) Brand equity & advertising: advertising's role in building strong brands.  . 
New Jersey: Lawrence Erlbaum Associates 

 

Aaker, D. 
(2002) Building srong brands 
London: Simon and Schuster 

 

1

Exploring trade relationship between Malaysia and the OIC member countries: A panel
cointegration approach (1995-2012)

Cited 33 times
http://docsdrive.com/pdfs/ansinet/ajsr/2015/107-121.pdf

View at Publisher

2

An empirical analysis of exports between Malaysia and TPP member countries:
Evidence from a panel cointegration (FMOLS) model

Cited 32 times
http://www.ccsenet.org/journal/index.php/mas/article/download/40166/23008

View at Publisher

3

Investigating exports performance between Malaysia and OIC member countries from
1997-2012

Cited 29 times
http://www.ccsenet.org/journal/index.php/ass/article/download/46387/25002

View at Publisher

4

Malaysia-GCC bilateral trade, macroeconomic indicators and Islamic finance linkages:
A gravity model approach

Cited 20 times
https://www.abacademies.org/articles/Malaysia-GCC-Bilateral-Trade-Macroeconomic-Indicators-and-
Islamic-Finance-Linkages-1528-2635-22-SI-178.pdf

5

Foreign direct investment, financial development, international trade and energy
consumption: Panel data evidence from selected ASEAN countries

Cited 39 times
http://www.econjournals.com/index.php/ijeep/article/download/1268/759

6
Cited 124 times

7

https://www.scopus.com/record/display.uri?eid=2-s2.0-84969268527&origin=reflist&sort=plf-f&src=s&st1=+The+effect+of+destination+image+and+personality+towards+destination+choice%3a+a+study+of+Maldives&st2=&sid=b73b4fcda4ab48f3e013a6d6e9ece609&sot=b&sdt=b&sl=111&s=TITLE-ABS-KEY%28+The+effect+of+destination+image+and+personality+towards+destination+choice%3a+a+study+of+Maldives%29&recordRank=
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85060766744&refeid=2-s2.0-84969268527&src=s&origin=reflist&refstat=core
http://docsdrive.com/pdfs/ansinet/ajsr/2015/107-121.pdf
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.3923%2fajsr.2015.107.121&locationID=3&categoryID=4&eid=2-s2.0-84969268527&issn=20772076&linkType=ViewAtPublisher&year=2015&origin=reflist&dig=7a268fbdb029e89a09704ea752cae0cf&recordRank=
https://www.scopus.com/record/display.uri?eid=2-s2.0-84916941856&origin=reflist&sort=plf-f&src=s&st1=+The+effect+of+destination+image+and+personality+towards+destination+choice%3a+a+study+of+Maldives&st2=&sid=b73b4fcda4ab48f3e013a6d6e9ece609&sot=b&sdt=b&sl=111&s=TITLE-ABS-KEY%28+The+effect+of+destination+image+and+personality+towards+destination+choice%3a+a+study+of+Maldives%29&recordRank=
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85060766744&refeid=2-s2.0-84916941856&src=s&origin=reflist&refstat=core
http://www.ccsenet.org/journal/index.php/mas/article/download/40166/23008
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.5539%2fmas.v8n6p238&locationID=3&categoryID=4&eid=2-s2.0-84916941856&issn=19131852&linkType=ViewAtPublisher&year=2014&origin=reflist&dig=66710b9b4a2e0d2e2998bccb769d30b6&recordRank=
https://www.scopus.com/record/display.uri?eid=2-s2.0-84926455883&origin=reflist&sort=plf-f&src=s&st1=+The+effect+of+destination+image+and+personality+towards+destination+choice%3a+a+study+of+Maldives&st2=&sid=b73b4fcda4ab48f3e013a6d6e9ece609&sot=b&sdt=b&sl=111&s=TITLE-ABS-KEY%28+The+effect+of+destination+image+and+personality+towards+destination+choice%3a+a+study+of+Maldives%29&recordRank=
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85060766744&refeid=2-s2.0-84926455883&src=s&origin=reflist&refstat=core
http://www.ccsenet.org/journal/index.php/ass/article/download/46387/25002
https://www.scopus.com/redirect/linking.uri?targetURL=https%3a%2f%2fdoi.org%2f10.5539%2fass.v11n7p11&locationID=3&categoryID=4&eid=2-s2.0-84926455883&issn=19112025&linkType=ViewAtPublisher&year=2015&origin=reflist&dig=c1dc8cf00938e6aefff1a324d659acb0&recordRank=
https://www.scopus.com/record/display.uri?eid=2-s2.0-85045737323&origin=reflist&sort=plf-f&src=s&st1=+The+effect+of+destination+image+and+personality+towards+destination+choice%3a+a+study+of+Maldives&st2=&sid=b73b4fcda4ab48f3e013a6d6e9ece609&sot=b&sdt=b&sl=111&s=TITLE-ABS-KEY%28+The+effect+of+destination+image+and+personality+towards+destination+choice%3a+a+study+of+Maldives%29&recordRank=
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85060766744&refeid=2-s2.0-85045737323&src=s&origin=reflist&refstat=core
https://www.abacademies.org/articles/Malaysia-GCC-Bilateral-Trade-Macroeconomic-Indicators-and-Islamic-Finance-Linkages-1528-2635-22-SI-178.pdf
https://www.scopus.com/record/display.uri?eid=2-s2.0-84937441110&origin=reflist&sort=plf-f&src=s&st1=+The+effect+of+destination+image+and+personality+towards+destination+choice%3a+a+study+of+Maldives&st2=&sid=b73b4fcda4ab48f3e013a6d6e9ece609&sot=b&sdt=b&sl=111&s=TITLE-ABS-KEY%28+The+effect+of+destination+image+and+personality+towards+destination+choice%3a+a+study+of+Maldives%29&recordRank=
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85060766744&refeid=2-s2.0-84937441110&src=s&origin=reflist&refstat=core
http://www.econjournals.com/index.php/ijeep/article/download/1268/759
https://www.scopus.com/search/submit/citedby.uri?eid=2-s2.0-85060766744&refeid=2-s2.0-0004181946&src=s&origin=reflist&refstat=dummy

