Islamic Tourism:
Opportunity & Challenge
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Why?

To realize the

Greatness of
Allah

To appreciate |
the beauty of
Universe

___________________
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Say: "Go ye through the earth and see what has been the end of those
guilty (of sin)." (Al-Qur’an al-Naml: 69)



Sept 11, 2001 changes the world
Potential market in 57 Muslim countries
Population 1.5 billion.
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1
L World Tourism Barometer
Woarld's top destinations by international tourism receipts
% change over previous year Full year
[local curencies, curment prices) uss Eura
Rank Series' D&MAT T 1w 11910 20068 2008 2010 2041° 2008 2009 2040 20117
11 10 [ billizn) (billion)
1 1 United States 134 <147 99 123 1104 942 1035 1163 751 675 TaA 5
2 2 Spain 0.4 8.0 39 a8 6ie 532 525 599 419 3841 e 430
3 3 France 245 -7 =1.1 0.1 566 495 466 2538 35 3/5  HBAI =BT
4 4 China ¥ a7 =28 155 58 408 3\T7T 458 485 ZTA 284 HME HMB
5 5 ltaly 0.1 -T2 14 55 457 402 38 430 A 289 293 349
& 6 Gemany iz -B5 53 67 39 3Ms 37T 388 7A 248 262 278
T T United Kingdom 16 -1.3 a4 69 30 301 324 359 245 265 M4 258
B B Ausiralia 0.7 10,3 42 4.2 247 254 28 34 68 182 225 226
9 9 Macao (China) 262 66 535 - 169 181 T8 - 115 130 20 -
10 10 Hong Kong {China) 11.1 6T 356 27 153 164 22 IN2 10.4 118 16.7 19.5
11 12 Thailand 44 8.0 157 2.0 18.2 16.1 201 263 124 115 15.2 1849
12 11 Turkey ] 1B.T =32 =21 106 20 213 XNi 230 149 152 15.7 16.5
13 13 Austria 76 =53 L] 17 M6 194 186 199 147 138 4.0 4.3
14 14 Malaysia 56 a1 59 5.1 153 158 183 183 10.4 113 138 131
15 1B Singapore [V 0.1 41.4 174 10.7 94 14.1 18.0 73 6.7 10.7 128
16 16 Switzedand L) =14 15 0.1 14.4 14.1 150 176 98 104 11.3 126
1T AT India 144 83 18.1 196 118 114 142 175 8.0 an 10.7 126
1B 15 Canada <02 5.0 432 a5 157 137 157 169 10.7 98 118 12.2
18 21 Greaca 2B 106 i 93 171 145 127 146 116 104 3.6 10.5
20 20 Nethedands 6.6 =23 95 6l 133 124 129 144 91 a9 3.7 0.4
21 24 Sweden 04 6.3 17 129 112 103 111 139 76 T4 B4 10.0
22 26 Korea, Republic of ] 502 05 55 188 948 98 104 123 6.5 70 78 5.8
23 23 Mexico ¥ 4 152 43 0.8 133 13 N8 N7 9.0 a1 8.9 B4
24 30 Russian Federation ¥ 254 208 5T 21 1148 94 48 114 a1 6.7 5.7 8.2
25 27 Portugal 0.5 -T2 10.0 72 109 96 104 1.3 74 69 76 B.1
Source: Workd Tourism Organization (LWWTO) © [Data as cobacted by UNWTO May 2012)
1 A% percantages are darfved from sanes in local cumences. unless othemwisz indicated: 3: U5S; € surn.



drarifinmamat@gmail.com

TOURIST ARRIVALS & RECEIPTS TO MALAYSIA

24 6 Million

16.4 Million

15.7 Million

10.5 Million

32.0 Billon

29.7 Billion

213Blien




24.7 million tourist visited Malaysia

(until 18th Nov. 2012, Tourism Minister, Bernama)
Bid for 36million tourist 2020
RM168 billion revenue target

(Tourism Malaysia’s Director General, NST: 19 Nov.
2012)



From January to May 2012:
1. 55 million from local
584, 131 from foreign countries

(Local authority, tourism and cultural EXCO, State
Assembly, July, 2012)
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Products

Islamic
Festivals

Mosques
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Community

Activities

Traditional .
Islamic Business

Schools Centers

Mother

Natures

Local/Halal
Food

Local
People’s
Manners




CHALLENGES

Facilities/ Originality/ Human
Infrastructures Uniqueness Resources
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