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71de] AlFolv MRS A, el glolA Akt FAlo] of
U oA FAew O vAlY s tdo]l Watel M (Prahalad 9], 2004),
AA A @A AAE A Al AAES FoAATE Ees Jdsta
ERE ofye} wiAY SHE Wopell M= AlAE s Al A FEe] o g
7b &ks] o] o kth(Pini, 2009).

AAE T Al aAZ e ATE Hoks wEstil B
oA NPHA=H, Lt I A= o FAY, 4 Sl AT
Ho] gom(Schreier, Fuchs, & Dahl, 2011; #3A & v-7]&, 2009;
Fuchs & Schreier, 2011; Fuchs, Prandelli, & Schreier, 2010; Dahl, Fuchs,
& Schreier, 2015), AH] 2~ AE3 BHfA = F5AH 24, B8] 24k
A S A7t AP H o] g Hosseini & Hosseini, 2011; Pacheco,
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e xo
-
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Lunardo, & dos Santos, 2013; Grissemann & Stokburger—Sauer, 2014).
AR TheFgh A3t Hofell A AlAlE T Al wAFe] gE (A
Ao E)e tdt A77F AFH gl &7, AEx ol A=
otz 2 A7t FEHF AdAeln. 53 ZrAF=Fop= 1 AT A
Fotrta & ¢ =, A7 AN dEAY KYa@EaZzesT91)
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ojde] ot AFEo] FE o|FUth(Hosseini & Hosseini, 2011;
Grissemann & Stokburger-Sauer, 2014; Ogawa & Piller, 2006). ™% % o
2 Ogawa®} Piller(2006)= ‘Threadless’'#t+= o7+ E#HZ=9} Mujitt= ¢
2o ™Y A U(retail chain)e AFHZ L AEZe] F57ded st 44

S Adetar s, aEdd gk AASE el o] nAS oAl

CogEe AAE el dd 9UAGskS FaAA F W ohe)
A A 2l U@ AR 2 wR & FBG 5 db deeld F
ahsict,

o2 FEU] NG A 7o A Adely 7k FE 3
gellAe] &53 FAE e FAS S M A A HARE A}
olo] Agld @] i3k Ao|dtH(Pacheco 2], 2013; Fuchs €], 2010;
Bendapudi & Leone, 2003). A& 7ol Fojsles nAEL W57 SAL,
AE) et 28 (ownership)sg 71 Q8 AoE YEyon, E3
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Schreier, 2011; Dahl €|, 2015). #Z(observing) AHAF 3 7 2440
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Ramirez(1999)0] w2W AAFE /A Al A Frojo] thsk 7id
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shabsl A 1 glom, A v1ge] FHAE J1ge] 1A sfoltiel s A
At BACA o delrt mAe] FPBFe] AH Holste Ao W
At 9l Ao tHAA A A AT A, 2012).

AAE A

P Al A FFofol] dig HdS B2 AE0 o oY
Al AelEa Ao E
A 791 W E (Customer empowerment), &% U AHQ1(Co-design) F°l 3EHH
ouje] FARg o R Qe EE&H AREHAL =, #LE Sofztal szl
= osabavit M2 e ook s el vk

A 7 ol AFgE AL = el & A HCo-production) . &,
Etgar(2008)= &5 Aatel /dS Al At B, Adsd, A=t
T AE2)e] A g kA FE g ada ae 9 AHRA S 2
s, Ak FEolA st 2 2 oo dAlAM An AL Foldts 2
oz AQefsiit

A 2HCo—production), & & &% (Co-creation), 7

ol
et

g TEALNS T Bel &850 AR EE o] o] A
HAe] kst A FoAstAY S A2 EA1E AFY AdxE A A9
st &F'Y gnlE M FEFE(Co-creation)o]tHO'Hern &
Rindfelisch, 2010). ]33 F5-A(2014) AYAFES o2 F5F =

= HAAt S S == B A eleta Aosti o, 149
AEe 54T FAol = Aol ofye} ofd AAME dojd = vt
sk 252 FEAMLN FEeFE AlHE AYsAsd, FEAEL
AR GGl A 7k FZ(value creation), 5 7HAE FostE A9 ouR
AL = A

3} Foldol At s,

ot

e
re
4
-
o
>
ol

stax = 1A 9 E(Customer

empowerment) HF 2 A|E Y Al AAFAE AYsts 3 dow Hol



AREE AL Qlth 53] 7IdES nAENA 719 AFel v HEAEE U
A A, A5l AFol W3 H3ts & 5 U= Vs Fe A¥ow
AJHEE A& 4= i, Fuchs €1(20100% 17 dRYdES ‘217
oAl 719l A Aol A Wl gotol & HEFAFS AT F A=E A
S F5, A¥E A9 A (process)ol 3+ E A 7H(sense of control)S #|-&3s
71 #8 ARgSE 7I9e AFFem  Aoskqith. 12]al Fuchsset
Schreier(2011)+= 117 ASUEE F 7FA] @A Atstd=d, A W
A= Mol A AFS YAl (create)dt= AolH, F WHAE Al WEA
g AFES A5 A (select)dt= Aojth & AAES AEL AFS 9
g ofoltjol & AlFstAL oW A|Fo] Algell uetopst=A F3E(vote)she
S 7HAA HE Aot

gl Ao A mAe] Fefsts Aol wal 35 A (Co-design)
olghe HHA sy EF AREE I =, YA ZEAlA QA HA}
ol e A AS Hall 719 vApold et v EEl A AT e a)
= HAR ZF'o® AofHrh o HANA HIHEIFR AHAE 793 o
Aol Al th& Azt S AFete 9FS sl AT & &F
H . 2014).

B AFolAE el Aud ddd FAE T oA dFYRE
& A&tz shed, vE AdES gRvE Uy g elste shakEnkt
Mz ugE AoE e 7] wizelth &3 & JidEel JAde A
o] &k AFE tIARISHE T Al FHcustomization) 2 & EFHS)
7] WiEoll AFRAN e 5 ARS mAo| A Fost= ] ount
A A HEE & AFoA ALtz g

3l
obefe] = AAE T Al aAF e diEd AdEI 2 Ao T

-

_14_



&9 A 9] g2t
AE ALH A<, Ads3, A=
F EE ARY AR H A FE AA
54 Etgar
a8 g 9 AMAEs 23siH, A4k
(Co-production) | _ (2006)
GFolA sy &2 I o]de] dAeA A&
H A7} Fof sk A
FAAY BARE S =7 AR AL | ol &
TEE=E
olM, 5% Aol = Aol ofYegt oH | HAFH
(Co-creation)
BANAE dojd F+ A5 (2014)
a7y
MEL AFS A otolto]E AFstA | Fuchss &
dIHE
U o®| AFo]l Aol ueleofst=A F3& | Schreier
(Customer
(vote)st= & Aol 7HAA He A (201D
empowerment)
gzl tide EASAS sl 7199 | ol &
YA
garol el HIHE7I)] &7 FAsts | AEE
(Co-design)
gzl & (2014)
(2) AAF AL Al 2A4FA F3
AAFE P Al 2 FYPE B gAEe] Y Veer &
ot AFe LA (Stage)oll wE 1A Fojo {8, A Fro o
Ar(leveDol W& Fo Fd, 1 JAAUE HAFo /¢ £7F & o<
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Abers, & AvE, 2014). webA] B AFAkEe] ¥ F 3 E(Co—creation)

| A3 =d (&7 9], 2014, Etgar, 2008; Wikstrom,
1996), 1 F =7 @2014)= T5EE=Y AEHAE 7199 AF L AH|
o] AFHFoRr HAs Y FEFEY] dAE EEFsta, V1A EE vk
o7 FEFEY APHA} WHE AXsAY. 152 APATE vE L

g, e, st 444

odh
o
oZ

>
A
o
e,
Y

o
ol
offt
o

Q
o
>
o
L
)
it
e
o,
O
2

1y
z
M
)
o
2
2
2

i
L
D)
rlr
=
(o3
2
o,
O
2
o
[3u
rir
A
iAs
=
B
(]
=
Sl
N
)
i
o
of
g{j
(o3
2
9,
O
2
Ll
Y

2

WA, 719 R4 cloltels FAHes mhas Y Sl 3
WA ofoto] A4 wAlolt. ofolto] A4 WA ML AtE ofo]
Hojse 4% 2 A4at 448 ARDT o BAdAE BoIgEe] A
e AE W A ze] de) ololtiel® A= Fhaw Adsi BEEo]
o7l A A Hrh Al WAL AW BARA HAR ofoolE vgon A
Folh Auls AN 2 A B4, Al Adest) 2 A Feol A
A7} QA olul, AAH cloltlols Adsiely] ¢ mE A5
ofste] AREAL TR A, e, A, AAAR T AL B A
B AR A, AAE A AES A, AREAL AF L A
A 5o AN L AR AR} ol olinh mpXvtew 49lE WA
Aolsl Folujre] Az TAHE AR AGE AFEot Aqus
£ BolEe], ol Fol Tyl slolwe] we} o)

—r

o,

rir
fo
o
K
AC
ro
[o
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ol ¥ FE5FE(Co-creation)d APGAES 1go =z el

ofolClof & >> = >> I >> & o 3t >

)

- THE R AN
- opojcioj 32 | [+ opolciof HE 24 - moy
3 "4 2 4% - AEAE % - oz
A

<a¥ 2> FE53FE(Co-creation)e] @A 2 HAH(EFT 9, 2014)

ofot
B
-
fo
[®
O
[y
=
N
N
ShiA
Hu
(ot
N
AV
=
1o
i)
_>|‘1_',

O
Fojshz Gl ofolyo] W=y} ofelrjo] AA ©@AolH, s B 3]s}

@ 24 FoAo AL (leve)d EF

28 1A FHoo AHE(leveD)E ®Fo WOz Meutert
Bitner(1998):= A H| & ool A arzje] FFojst= Ao wet Al 74
g AWstn ded, 71Y9A%HFirm  production),  §E A AH(Joint
production) 2|31 317 AAH(Customer production)e]t}. 7] A AHFirm
production)& A H| A7} AAH oz 7o e wrEolAE AH| A HAY
(delivery)®] g Wo= g 4 Ql=d o F&dA Anjxt= Aitd
MBI 2E Al TS B AH A Ao e FoskA] et T AR J5A
2H(Joint production)S A 2 7143 uA BT Aqu]Aa ik Folshes

TEe T o= MuAAE A5 At ddgo] s Zed

_‘|7_



T fte 5Aow i uAS AHlx Aaka ddel] #ofstd dvs
Zolth(Bowen, 1986). wA|H o= 3174 A4 Customer production) A 3%
A H] 2 (self-service) 2Fal e sh=t], o] WS AH|= 7o ojw A
S AMul2 Aabe] #Aostx] = As Yugt. Fad AL 474 A
A frEol ZEHe] Sl Jhdel oyl ofdo] IR A Y dhbe] AL&A

9lol AL gk ol

Customer Production Joint Production Firm Production

<219 3> Services Production Continuum (Meuter & Bitner, 1998)

Q@ 7 Az

:.*2

WE A% £3

Ao 2 AGAES u A HE defe Fo] wet E st
7% 39tk Fuchs®t Schreier(2011)& ‘t]x}el’sp AAakg
Aeste JABRYHE F & VFoR ] TR dRHE
4> Al A 8T
Zero I HEE AlAE /e dEA < wielat & F Q. 7]

Aol A ofoltolE 7] gstaL oW AlFo]l AAEA AAsHA W, uAEE
AAFE T Al ojw g AgH(power)E FoywhA] X
HE AeF, 71YgelA ofoltjo]E 7] gt vl A

, 2RAES ALETIE E ks Al

aL FREE
th Create M E HeFe Lujxtel Al ofoltoj & st AY A

0

_18_



A= 7135 FAT, Z1gelA L ofelt]olrh AxbEA Ze oju gk o
o7} AabE A AAstE s 2tk AT o Full vk
HlZpol Al 5= ZEA[(H AF<], A 8) K59 Fosts Ze weth o] A
ol A= A AFE R oAAA o] HA R A&

T1E0] oftjololE  AStatal ojwdk AlFo] AikEA AARst= Aol
Ogawa2} Piller(2006)7} A70B3l¥ 'Threadless’ 2 'Muji’ + 71¥e] Full

Yo E Ak AFE HEAL SAEoIL

2
[t
N

e

o

o

i
rob
o

obef ZHL 1A AAAHE HFe] 47 FEE AHoR YE

Aoltt

N
F\I_l = emp(c:mﬁz:c'fnent Full empowerment
£ ok o x QX
7o) (1-%I-I/2- 7|%) (1-1T 1/20'"' -I)
o
od
K
(]
f ro)! Zero empowerment ais iﬂ?r::nent
R | a2 719 Pl
Ik (1.71%8 7 2. %)

7| sl

v

2. 0ft C|xpelof AMZHe AQIX|of CHol +7F Z28st=7t1?

%

<oy 4> 17 A HE H=gF 13 (Fuchs & Schreier, 2011)
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2) AAF AL A 1A Foo g a7
AAFE N Al A o] gk dgtE EokE YEsta 1 &5
Aol dig AF7F WaE o] gi=dl, Fuchs 91(2010)= 7]£9 dAFE°] ¢
FJHE deFs HlEAo® o Adsta APl glol o v AFES
7] 918 AREEE dEFollom, olelgk o] IV HE HF F e
dH T 3 el &Erbsttial A A sk 1
Wgololals AFS MEstes AdS Foit
(consequences) ¥ &¥E Az}t AT F 47HA Y AFE T
E2 A G EAIHo oF & AFES MYt Ads 7zl AlgEe] 187
X3 AAEE BU AFo] Wg &7 Aetve sle EAsslon, ol
st gy A Ee] AFd e A Al AFE(Ownership)s Ul A sFaL
71 wielgtal stk 259 Aol e AR E dfe] FAdEnt
ofyel wEAtd H A dHe] i e dAuetal e, dE =
AN A AEE AFol, E B Ao os] dEE AFo] ofyebd
A3 ek (right) Aol obd 4 7] wjiEel] ol 3
HaoF dth= Folth S AF Aeel o uNE
W

44 %@ 7bsAel elrhe Aot

(o]
k=l
I
il
rlo
N
=
>
>
o
2

rlo
=
)
[t
lo,
>,
ik
a2
rO
i
B

al
o] MAL AlE o
Schreier €](2011)= Z 4812 A|FoA] AlEF 7lde] v Fhof
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ol Aefak mo)g omA e BAE Wel =, A RA AR wispEQlelth

27 AFgge ARE olalar] FaNE A eltrading)’ol tF Ao
B AZe 1ot ot on 51 wAdA AF F& Azt A3 W
o= el A w 9= Uz HEel 2¥L = Best ok we 1w
A e A% 2 AFol Azt AuASA FulHA e Aeld A
Se Aol F9 9 otk webd wAe UzE Mg WA AZeE 1

A Aol 7ol At o] 8% a4t & 5 Stk
o Aggeld B St o) AHojH o gk, 7Y Bol A
$H= BoYe VI9Y A4 FdA4S 98 2ud(owner), YA, A4 =
W ol BARE ALE nAE9 o9 - Fv](interest)E 7HE WA A
aAME9] o] HAUALE THE WA Azt 7Y
o] Ald(the set of beliefs) ¢]tH(Deshpandée, Farley, & Webster, 1993). ©]
9o %= Narver$t Slater(1990)= 17 A FAS ‘Tl 2k (buyers)E 918 7F

o

al
18 A%HoR FES 5 U, FrigEol

a9

N

gt SR ol E sk
Zolet Aeatdnt. Wk A A JiES w' o R Tanrikulu®t
Gelibolu(2015)%= Q1x|d 14 AP /S ‘1A A3FA<] g5 F 3
2 ste ZIgel did A5 BEeal Aokt

a2 AgAolet= Md> Al A& (Market orientation)©] 2=
=% fPdor 7155975 st (Deshpandée ], 1993), o
AtEe 17 AN S A A A (Market orientation)2] $F Q4= B

T Atk FHs At (Narver & Slater, 1990). 1E0] D&t A x| &k

o,

(Market orientation)®] % &-& 72 A3A ZAAZ A 3FA (Competitor
orientation), %A1¥ & & (Inter-functional coordination)2] 3709 3&%4 Q
29 A714 F=3HLong-term focus), T2 F=3t 27019 AA 7=
(Decision criteria) © 2 /g% o] Uty 14 A3 ZAA AP

Abst ARG Bk JRE Foha JIdie] RRel Avksh: RE
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Hel(select)’e] AT Folah 7199e 2ulAEe] o9 ANsEAE
ATHG 53 5L wad AF AL Folshs vzt obd 2]
A QIGRE Al Foloha WA, AAWE ko] ohe) S

= 2uAE gHon ATE Adstth 274K ATE e 2uR

SoA AFYHEE ATl 7o) 18A & 7|gHT v 1A A
A olgts oS wiEttE AyE ST T3 Full d39HE A

A AgAAH TR #F A% P EHA=d, Hong-Youl
Ha ¥ John(2010)= XA, BAH= AA <xg  Zd(perceived
ol e S+ 7R o] AHl
Aol A AFE P8t FeAnA(2F)et gHd Au| (]

£38) F ANL g9 ARE FHAREd, A7 A% wAA Y

Q0

c
=N
=
N
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Au)
-,
N
ki

N
N
o
oX,
k1
=
=
rlr
of

o naE AR AgAeln FAH Qo] = Ao Uy =

S AAAG e s FAR Y g dEe T Qow us

e AAE 283 o] AAR009)S YRES mAX A A
Hl 271 Ak gl Eon A A g 2EXF Tgla AT o=
o AHFAE Fx4 RIEAMS F3 EAuAF I dHE RE

1§ F WE APl Y WEAY ol ol §4 3008S HoE A
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Borl e 1A A FA
2 JofolA 17 A
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3) &%
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E
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= 39 A
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<
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=
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el
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ﬂ_mo

=

)

—
fite)

ol

A (Saxe &

v
A (Brown, Widing, & Coulter, 1991)

=]

o] mAAE

2

49l

‘t/xg A<
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) (Bristow & Schneider, 2003), 2w
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SFOS 2=AdS AAsA AHgsvd A5 A4S o 2 oldfsta e

g5 BPE 28T 5 A Aol Fxad

g wELE B Ao ZTRAF = Fue] AAE A A 17
o] Mgy m7|g omA e AAE W = 7 A AF wiiwclel
T 7o 83 B2 = SR, npiE Bofod e ATzt A
gulo] ghrt, kol dwbA o Ao ek 7ok 1o gk A ¥

st Aol mlas Fe whsolA= V|WAY AR AAe vdh

o

gk 9], 2010). #1314 (2013) #wERESo] tiE S v oe®
g wEe puel g@ A wE deea geaglon, M
Yoshida & JD. James(2010)& L
= 719k Aujze tig WHEe] A% 2 A Ax
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AE(levelol wat v 2= 7199 FHEA Ao 3] o]9A Frtee=A,
gl A oR AH[AY g of®A FEFE HX=Aol e A

Fogth & wAFH Fgdo] it ol anEe AAH FA, 1
A wEE, AUz e el g gL mAEAe] e AT

2

b R=CS Saxe9} Weitz(1982)0] 7] akst SOCO(Sales
Orientation/Customer Orientation) A =75 o]83lo] A3 +=d|, 9]
= AR e u RG-S S48 g8 wEo]l A7) Wi a7

4ol 48] A9 9 F e AT A9 aAAgYe X
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il
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rlr
pou)
lo
LT
o o
o,
v
o
B
nj
i
L
N
k]
rlj
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s

A, o= PR JFS vA= Aom yewn wEb AT
A= V1ol IAAGFAE S JHAA HdE, ARjAke] /14, Ea 7]]1 9]
Bt SAAoR FFS vIve= AS AA AT

AHULY FelA= A AFAel gt A7 JFHA=,
Yuan¥ Chu(2013)= <SIE[Ul ) ApolEo|A n7 A3Fda Hre A
(information quality)e] 1 Alo]Ed] st 17 vk dis] 25 A<l
EI7E A=A Lotz silon, o
olEe] AH el Ao Fapo A, i AFFe] =HF A e A
gh=ro]l st 1514 = o ® 3k AELAb Ay, §) AlolES] IAH

aAAG e w7 wEEe] g4 el gt Ao Uehton, 91
d nAGHe Auel A3 1A HEwel AN 24 EWNE XD

o 71 A
EZ2 sk WA (cue)EA ) AlolE AHH ] Ho & oJ&EE Aolgl=
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D g olwA R 27| ofn A

dwrH o g olmA gt MEE disEel ZlHol}, Sl AMECl o
d 7ML de HF§AA Aoyt A (concepts) S oM SHRuss &
Kirkpatric, 1982). 5 oW A= ‘w}AE ApdoA A3} AnjatEo] 54 7
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Abstract

The influence of customer participation in New
Product Development of a professional sport team
on corporate image:

Focus on customer empowerment strategies

Kim, Yongha
Department of Physical
Education

Graduate School

Seoul National University

Although Many Professional sport teams participate their fans in
NPD(New Product Development) as a marketing activity, there are no
research about fan participation in NPD of Professional sport teams.
Thus, This research intended to verify the effect of participation in
NPD of Professional sport teams and the target group iIn
nonparticipating customers who are aware of, but have not participated
in NPD

In other words, the object of this research is to understand
behavior and psychology of nonparticipating fans(or customers) when
professional sport teams participate fans or customers in NPD, and to

investigate a correlation between professional sport teams and their
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mother corporate supporting a professional sport team. To achieve
purpose, this research used a term "Customer empowerment” among
many Kkind terms about customer participation, and analyzed the
difference in the effect of Customer empowerment strategies using four
Customer empowerment strategies to investigate the effectiveness by
Customer empowerment strategies.

To do so, imaginary soccer team was chosen and this study
conducted experimental study wusing four scenarios by Customer
empowerment strategies. And out of 251 participants in 20 = 40s
Kleague(Korean Football league) fans, 232 were used in the final
analysis. In an effort to analyze data, SPSS and AMOS were utilized,
and descriptive analysis, CFA(Confirmatory Factor Analysis), reliability
analysis, SEM(Structual Equation Modeling) were conducted. And to
prove hypotheses of this study, two SEM methods ,a latent mean
analysis and general linear model analysis were utilized.

The results were as follows: First, Customer empowerment in
NPD of professional sport teams have direct effect on perceived
customer orientation and team satisfaction by nonparticipating
customers. Second, perceived customer orientation and team satisfaction
positively affect the degree of team image. Finally, team image have a

significant direct effect on mother company image supporting their team.

Key Words: Customer empowerment strategy, New Product
Development(NPD), Customer participating
behavior, Perceived customer orientation

Student Number: 2014-22867
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