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A3 g =d(SCM: Stereotype content mode)S AH|AFS}

HAE Aole] BA WPow AGIE RS W FAEY WAL

ortl=  Fournier (1998)9] 7% 71%A<Q  AAd TAS

A3 oy S 71x &E=uvh(. Aaker, Vohs, & Mogilner, 2010; J. L.

Aaker, 1997, Levy, 1985; Tarentino, Gomez, & Plummer Jr, 1985).

Bowlby (1980)¢} Ainsworth and Bell (1970)¢] o} 2}o] &(attachment
theory)2 olHy, dd T 7 77k BAlC S+ didde #AE

Q1A 5t= EZ A QFA o) Z(secure attachment)™ E-<FA-3] 3 (insecure-

n)

ol

avoidant) & FIsetA=d, AT o Aol AEH= o3 A=

=

I Aul2 7], AP dAE IUE Z &= i(Mende & Bolton,
]_

vaEote] FHE ofd WASLA s e §7E L=

BR=e theiA ojEE =7 s, Y

ol
rr

2011). He& =o}

=

ol

Z o]t (McCullough, Fincham, & Tsang, 2003; McCullough et al., 1998).
"':l"*-_-i _'q.l.'\-' T



A 71ge BANA BRHETL nojHo R S futetdnta A
HH, 242 wjAE =713, ol HEIYSE olqAI=E In

(Grégoire & Fisher, 2008). “At#o] Z<e 2 uHlHE= d3(ove becomes

hate effect)”7} Yeht= Zlolth

0149 = SEUlA WASAY A FHotel thitE AAR
FEANL I R Aden 2 5 Aok GIUT FL A

B7b fEHQEE, AP AHE st
AAGIEAY YR o|geR) AEst BT FAZ A=A

Megel AZHE 5 EAHA oJge] FAHUL B ole
A

2825 =Yz Hix(moral outrage)E WSS AgdE, NEE
FAA s+ (relationship norm)< F3 AZHYOE AHAES 1FS

A1E = AMBl2= 3& ##E2(service recovery paradox) Aol
Uetrl = @okelfA, 2015) vl A3 BT Abo]o] HA=

IZEH R1ZEe] #AAISE AA thEA PL HEE Holy Zlo|th

Abe Az ABHQ Bo| BASE Wrlss AT AR
3

ATE EME Fld vt Aot ] Aaker et



TARFJFR oyl uAe Bt <2l2(brand perception)ol = A th 3k

gk nH = JogEts TAE AlFstE tiFournier & Alvarez, 2012).
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537 LA 3 FIFES YxEsy Y= Ao)uh(. Aaker, Fournier,
&

aElAE] HASE AN RA ER f5@d g4l

EZAdgH, A e mAR=y e 719 H I reputation)o] vt
Bt gl=(brand attitude)o] FFS mx= Q<lo] Ht g 71g3}

FAuE S8 AAHAJ] AERE S5 ol 7] v & ol tiDeephouse,
2000; C. Fombrun & Shanley, 1990; C. J. Fombrun, Gardberg, & Barnett,
2000). iAol HE= RAHA] WgFo= Uer|E stal sid 7199
Fd A HHS FAC BFol FHAD AAE FAPI=
SHCHC. J. Fombrun et al., 2000; Patterson, 1996). o]uj] 32 <] <o A]7}

zAts Aolatd, e FAH BFgoz ool W F 3
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2 =z g o] " (contextual priming)S A Al s}aLA}

soh wed zeelde Aol A, AWH TR BT 5 BT

Mekad context)e] FI & AF EA Foi EHI} YL
ZeholstAY S oEN I AT B BAE BEo] IS

et al., 2010; Cuddy, Fiske, & Glick, 2008; Deephouse, 2000; Fiske, Cuddy,
Glick, & Xu, 2002; McGraw, Schwartz, & Tetlock, 2012), %¥=}e] A=
OF A7 #A S wolgk o (Cuddy et al., 2008; Fiske, Cuddy, & Glick,

2007, BASE BT W AY Fe f5F FAA sie B
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1. ¥l AFs 2 3 7H(social judgment)ol] T3+ AT
D A3l 37F e 9]

sk gt ofs] AR A F=Q) AT o] AMAdA To|E

8] 1
A%E BEshA dthFiske et al, 2007). Bl o=o] vjd FE3}
o% Ad e wwolghs T gAY ASH A4 FLe <Uzto]

M= AR ool o A dde FAse AANA

% b AEE el Brh Ade Adel B HrtlAe A
Al 4g HolV|E &, Huel dF HrldME F=
FZHQ A& Holg T A=Z B #EE P (. Aaker et al,
2010; Judd, James-Hawkins, Yzerbyt, & Kashima, 2005; Rosenberg, Nelson,
& Vivekananthan, 1968). 413 <AFte] w=w, &3l o] ofd

Abgtel tidk 7t M #estte ®7bE we AT, e 7iddel

i
flo

T A =T Hasta ledstal F5H= $Fakhalo

effect)& YeEbo] A2l FRAAE EAHRosenberg et al,



H g8l =vdorge] 7ol et SRt F5ste g
H7IE R ThU. Aaker et al., 2010).

LA A(warmth), =54 Lx](communality), FT52](collectivism),
183 frs$Hcompetence), 3915 H(agency), 71 <15 2](individualism) 2k

ol ALg)A B} Aol td oy WAL tord F904 A5

Ao 27te(cold o)y wEEdHwarm)o]l gk B4 o] #] %2 <l(intelligent),

rr

S

oX,

JEET

)l

RS WEFE AN FAE oJds FAs AR bE dos

B2 A 3Hindustrious), B T-A Sl(critica)®} B E

259 th(Asch, 1946; Eagly & Kite, 1987; Fiske et al., 2007, Judd et al.,

2005; Poppe & Linssen, 1999; Rosenberg et al., 1968).

2) A3A Wb 2Qe 43

olml AT whsh ol THE AW T A AW AL

FHste REHY xEt 0gd T oM b Ao EASE



AR, eAA(warmth) H7} 2ol <lzke ERelo] 7}A ox

off

719 WEe oA XSt Wristevbel wel ERle]l  dwhut
gk A A o] B3 Hr7HE W@ oHReeder, Kumar, Hesson-Mclnnis,
& Trafimow, 2002). 2AA4¥ #AHH H=ZE T Zo] o
FE7HE Wt 24 AR AFFO R QIAFTHE ovE A 7=

Zoll Hlste] Q17 l(humane), - & 2~gHhumorous), ¥l gHgenerous)

£3}3k(good natured), 4l &wFeHtrustworthy), Al#  Z-&(thoughtful),

(¢

2171 d+=(popular), AbmnlZ 2l(sociable), EFQI-S i 3l=(considerate of
others), - 3%k(sincerity), %23t honest), 717 o] &Hx=(helpful), Z 2]l

Aujo] A ek=(informal), %A gHkind), At 2 ®}&2 A(social desirability)
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Hasta fledzt fFES (. Aaker

et al.,, 2010; Asch, 1946; Kelley, 1950).

Brrsta A=A wet ERQle] driy {5 AFEQI7El Oig
H71S YWAHCuddy et al, 2008). o]¢} THEE A3 Z Hrb 2P

&84 (effective), A 9 =(competitive), AHA7ZF  9lE=(confident),

ZHskillfuD), =4 <l(intelligent), #12 wlgk2 A (intellectual desirability)

ofr
o )y

=

o2 AoHAY(. L. Aaker, 1997, Grandey, Fisk, Mattila, Jansen, &

Sideman, 2005; Judd et al., 2005; Yzerbyt, Provost, & Corneille, 2005).



2. @2tz sz g o] (contextual priming)ol] 3+ AT

A9 71} & AT Fuol e Fuwiekad context) S EA3H
AFo 54 ZadstAY, SRS oZN T2 A AAE

N
N
XN
K
o
rr

Fa & AFe mREd 54 thek &njAke] sf4dd

_l

FFS A G JoKYi, 1990a, 1990b). Yi (1993)¢] AT-olA+= U=

I

BaoAe wmetd Zgolw AEFHE AZdYPTt. AFE S FH A,
‘ThFgE S 0lgE AF9 ofvid AlF B4 HRE A&l of¥ut e

=t ek A ellA

S4e ey, B BANHE, FHoE AHE F U AFe
ue ol BHsE ARE Fzstel AMHEL F Wy zgoly

&7} Yehte Aol

D 54 HA(attribute accessibility)

A
o2l

7N

%

o] g ¥ EAFEHAY “zZtd(prime)" == A5, I ANEe
o] FFHM, o] Hate HEE AHste ABolA A
2 &5 =3 Folzth(Higgins, Rholes, & Jones, 1977). o]+
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vobrt Srull and Wyer (1979+ utE o]x 9] AAAH &Fo| st
owg 543 #A-HA Jigel ik FHFA(category accessbiltiy)o]
FdE A AZEE FAEE JYES o oldd HIAA AAH 5 &

el "ol FdE Z2(schema)s IWHE AT 7hsAol o

st

sttt mEbA de @ W AR AFHA AEIE IEHE, V=

et

ARE= Epele] oA FA(impression formation) A3 EFele] T

e FEAel ALHYY BE S4o) B A% MYl JFL
FE e ohnh B AFl WA FAHoR Huo) e
Exqtto] AYFAAER AT e BHE d3se W ITe

FAtHHiggins et al, 1977). #A flv 54> HIE F A=

l

Eskal, B dEd 1 ddAe]l FASA AT W Eel AHEEA

gokd  Zelnt. Iz Zojwe e Aol ZA3d

el gk A #A HRI FoAXE AHAA ot #Hd
9 F 7P EA A 7 Aol st AAFHAHSrull & Wyer,
1980). =3 ZAstd g oHFQd JIATVE (e AFBAdAE 1
o9 &-S w xchHiggins, Bargh, & Lombardi, 1985). Posner and Warren
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A wEA HHsigs AANE WS o, AT dojet #dd
oo FRHE=E A =" Afde 1

_]_:[L
g% ol dRTh Yi 19999 AFeNE FuE A W FAHow

Aol 7bs3d P wekad context)E Fao] UERG FoAQl AE
EA49 A, Yol BAEo Hrld FFs FAT FTHS E o,
T59 xZ(verbal exposure), Fi, AH 7AY ZH 2FI7F AF
EAo HITAo 9d&FS FE a9o] E F JSE FAY F U

QS FAs = HAAHANA AFEL, FH Ty A T ol
Q1 (impression)dl]l FHAE A2 2 SHE 7 dAYH 2 s3I ES
Sttt Ao sk Asch (1946), Read and Miller (1993)¢] 4=

T
EWE, Reeder et al. (2002)2 E(revenge), A7]%of(self-defense)

ojf
_\}l
e
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offt
N
fu
r (o]
of
ol
&
g

-39l 32 3 9] (reactive  aggression)7}
Uebd Agoles AMA o] S(personal gain)g st =4FH FEA

(instrumental aggression)= UYetl+= A&ol Bl I4 A9AY
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E=9d(morality)e] doizle= A FEHAJSES I # Ao =,
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(evaluative consistency)2 Hol= Zo|t},
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‘Al ol g EBANET o Al JHA HAEol mEds FAshe
A &(cronbach’s alpha=.967)2 TAEHYL, “FsdINIsr E3)”
“BIAQ L AP, ‘e HHEAY AHde ZHE” Y Al THA
AEo® H%53 =49 AH(cronbach’s alpha=.630E TFA3tAtHJ.
Aaker et al.,, 2010; Grandey et al.,, 2005, Judd et al., 2005). Zt &<

3k Hrte YAE A= wet 1MH(ds 2¥EA FrhFE THOE -

J¥thE  EAEAT. BNE% AEEAHA) zZgy =49
APFANES LHYEAD Zere) 2o FPFAA] Mt
F5g AEANN JRHOR Fe B HAUTHM 567, SD-94 vs.

M), ,75.07, SD=114; t=3.02, p=.003). &34 AFAAE ot W=,
HElAb 29 AP Asol AF 219 Add3FoiAtel nls) M
A WIISATHM ) ,=3.27, SD=L12 vs. M, ,=6.49, SD=6L: t=-17.55,

p<.001).

o
o)

|

ol
. T

T A@FAAR=AA wiAZE ol wet A d-ddE JAE
Z 3} THAPPENDIX C, D). ¥ 7FAl E}Qle] 7|4} 25 Z3PAN|
AZFAo A AZEY HAYAY =dolgte FFHY FAE ©Fo
“EPA AEZHFNN A, AYAY =L olgHe FYW AZ

sl AAEHERY, FHAJ ZIAE AEHY dEid THME

BAAwol &34 AR olghs BAS @A AZIYA
Azae] S tmshs Wgel thedt o] AFUUL

“EY 270 AEF GHI} FE] GOH ARG FEE FHE
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Aol B BAlsh A, AZAAIN BA AR 9L
gushe gl thest 2ol Hs YTk

Hoph PEAm w Po] HolA IzES HAME FI Py

59l 5L

CEF> FOO (SHHE): dFo] A7} F2E HE HHAEL,

S} FEE = YA B YFL Aol H .

AN 7 HFA o)A HE Eejn RYGE AZ F A7 Fob
HEZA WX RYFUDG F AL G ZAE 2L HooF STUEL

o) A2E PAFT.”
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WeHEA" ARSAL. A5 NS B AQEAT FA)

ekl UHYE BAE AAstEAe] ¥, “ARHoz HoE
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FAFEA AR, A IARAN s}, PHHo
APl E B9 GBoE Rol WEHAL, LA Nde BYNE

g8y gt EEA WEE ZFUAEA ¥, ARl

2. A

B o= SPSS 230S o] gdtel Thew ge Mz ne

FAlo] B9 Brte mA= FEFS LotRr] fske], BRI SPSS

PROCESSE #&algity. 42 #d nEsl o F49 B9 B1E
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Fahel AW AF o] ML wiAETAE Zao|Poel ofshel

2HH =S Fopns)

j_

3te], Hayes (2013)¢] SPSS Macros %3j

ASH AT EFAAE 2dH ujsfo] AT v 4ol EA) st
o A5 ==Z T g WHES A AS ghoh(Aiken, West, &
Reno, 1991; Baron & Kenny, 1986; Judd & Kenny, 1981; Preacher &
Hayes, 2004, 2008). Z18ol= EF3ta wiZlel =4, 5+ &35 &
2o o #Ale 753 AdA ol Hayes 2013)= =17 A
= d(conditional process modeling) ¥ ZFHHE A  EA(conditional

process analysis)S AAFozZHN wijE = @ xHEH wpays

1%
et

T U WHS ket SPSS PROCESS+= w7 &<}

At

zAdart &

H =

o
oo
i)

£ 84T ¢ Jd=EE AdE =Fold, wild
zd 9 zdd o) 2ol AY mder I &3, aga 2[R
7+ & 9Hconditional indirect effec)E #2438 4= QJtkHayes, 2012
Preacher, Rucker, & Hayes, 2007). & AFAE= mie =dxn3 o

AZS 98, SPSS Macroe] FE~E#H(bootstrapping HAEES
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B AFdA SA-4T T8 HAY JeFAA 2 F8 WHAE Ately
FHEAL S AR 93t FAEHS HAAFYET. 1 A= g9
(3 2ol AASFHE T

[X 2] "o HAF, EFHA 2 AAAIS (N=91)
A o L35} 7 2
Ef/q] O] UO] /\]_ZiHEHO]-ﬁo]: 0 0O 'rrOTl)-:l (¢} é'oﬂ
37k 37} e H=

Zg o]y 1
APAR = -059 1
LA Hrt 136 2417 1
g H7t -.053 172 071 1

73 2ol .
i 072 227 205 764 1

g =

Bt 1.38 1.49 3.80 3.77 4.08

FZAA 49 50 1.32 1.56 1.24

3 zgol: xA=1, g A=2
AARERG: RRA=1, FHA=2
*p<.05, **p<.01

A BE jgRe Z(Abe =Y Ao 24 HUIeE A FHES
B =u(r=.241, p.05), FAZAHR] 7|ALFTE AlFE0] 7IAF & FA49
LAARE A HIEIAYE AL Uity Al =3y A9
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T A 244
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)

%
&}

[

37}
=227, p<.05)9]
]

1

059, n.s). wEtA =4

Ry

St B &=(r
g3e] A543

°

1.00, M, ,=5.04, SD=1.15; t(89)
g

o o

1

=

ps
151, M, ,=6.60, SD=.52; 1(89)=-15.78, p<.05)

Ho|A] FhtHr

B AN o= tiz, 2" A 7AE

=l
Z1Abell =8 FA ol o

p<.05)2} 7
M 5.6, SD
3.33, SD
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H
-
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Y
X
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Fozrzel wls) Ayl sy Aol fed #E Jfde Ho
st ARt od, 284 #d Nde AuHez Z4gsietA
B o2 Yeh g zyojde syt dEHoR oo ea
5913} Th(r5- 8 M, ,=4.88, SD=1.04, M, ,=3.98, SD= 1.21; t(89)=3.79,

p<05, ©84: M =381, SD=113, M, ~4.41, SD=1.08; t(89)=-2.416,

[23 2] 9= = o axe] HF A
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45 441
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3.697

A & AEe)

2=
T

F A THE(1,91)=8.02, p<.0D).
il

o
==

°

=
o

Ho

)
ﬁc

8.278

(

A A]

o

=

A=

3

Ho} 7Hd 1

A 11

1
=

pzs

A 5

24.833°

o &

[¥ 3-1] =g o]%

Al

A

1=

Z

]

H

0
i
W

viel

X

+

.000
.596
.337
.006

533.066
.283
931

8.021

.633
2.084
17.961
2.239

1193.568

1
1
1
87
91
90

1193.568
.633
2.084
17.961
194.798
1516.250
219.632

B8 @7

5 RAF = 113 (78 ¥ RAF = .082)

Z A



[3 3-2]ol= 712 29 ASAA7E detd Aok 7HE 2014 o3
Hhel zrol, Z|AF & FARME(E Y 284 HItAE Zyold I
A BRE ke o3 AaAgadrt vety, Zgo|da A BE
Wake]l FaAgol ZIAF SAJNEGE DY 2AA4 #A EA FEM
FFES PHTE FE AT 5 ATHEA,9D=4.00, p<.05).

[¥ 3-2] = o]™ 2 A B 3o E4HEA Ao
(F&U5: 714 & A%e] 244 B
Al -2 o]
A A | AFE | B AF F ==y

TAHE =¥ 19.152° 3 6.351 3.992 .010

A 1284.495 1 1284.495 807.522 .000
azgolry 3.945 1 3.945 2.480 119
AL R T wkgk 13.168 1 13.168 8.279 .005
RS 6.367 1 6.367 4.003 .049

2zt 138.388 87 1.591

A 1473.000 91
T4E g4 157.440 90
¥ RAF = 121 (=84 RAIF = .09D

Sgus: maold, 2ANs ADREYY, THU 284 W)

(29 3ldle FA-A Fazgase] wko] velygoh. A%<l

BXS 3taa diul &4 (contrast analysis)oll HA|H s F @% -E—/&D
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AR 7HHE HES] f38te] Levened AAS AAS Ay, f5F

o12)(Leveneo EA #=1.196, n.s)¥ 244 <2l(Levene? EA4 %=1.043,

ns.) 25 B4 534 71" S 5539 HRosenthal & Rosnow, 1985).

(29 3-11 714 & A2 58 F7b (29 321 714 & AR 44 %t

> > 475
45 443 45
3.95
4 4 378
354
35 334 3.5 '
3.20 h
3 3
S¥HEE UM =S 2YNEE  3YY eE
EANE DH2A EANE OH2A

[Z23 3-1]& A¥Ed, d=d Ade ZdS ¢ HAd2> 744
HEM=3.20) Bt} TH3Z HEM=4.43)lA SAJE(EHE 53ttt

¢4 &9t} (planned contrast, t=-2.017, p<.05). L&

i
o{ﬂ
3
il
1o
rfo
o
o

o

o e BAA BREM=354)9 =93 =(M=3.78) 3t H93
zlo] 2 Holx ¢rgttHplanned contrast, t=.761, n.s.). ]S E3a}o],

==
3
BEsb Fold FFM SHARY F5TL FEL AP 234

(29 3-215 A¥Ew, HAA sHe Zds ¢l 9 FAF
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1.116, n.s.).

A BE(M=342) Ht}t
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Al A SAJEE D) 7o

H 23t Al Boot Boot

coef f(b) se LLCI ULCI

& 3.7484 1637 22.9004 3.4231 4.0738

AP R =w3F 5231 .3279 1.5955 -.1285 1.1748

azg ol -.1617 .3575 -.4524 -.8724 .5489

ZHO|UxAAREWEF  -1.8309 7170 -2.5536" -3.2561 -.4058

ALl 7IA SAJEHE D) 244

v E8E Al Boot Boot

coeff(b) se ‘ LLCI ULCI

& 3.8238 .1336 28.6191 3.5582 4.0894

AL B =3 .6581 .2674 2.5058" .1386 1.2017

g o]y 4231 .2768 1.5842 -.1117 .9887

g o] R x AR B =k 1.901 .5538 2.0250" .0207 2.2220

AR Ao tig HE

H EE3} Al Boot Boot

coeff(b) se ‘ LLCI ULCI

Can 1.3882 .3265 4.2522"" .7393 2.0371

fred Bt 5779 .0634 9.5733™ 4579 .6979

=34 Bt 1375 .0604 2.1678" .0114 .2636

AP B =RSF .1876 1770 1.0600 -.1643 .5395
A waw, zdousd Ad RE we uase s
SAJ=EE D f5d Aol ol dFe HAaL(t=-2.5536, p<.05),

UERATHt=2.025, p<.03). HFTZHOo=E

|- mlo

Mera meo|We SWQl A BAARGE D o A8H Bt
MMl Aol WE HEE FEUSE Tu Ad RE B
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ZzHHASLE EBYFT = RHe 060160/  FAHOE
2] 3L FTHF(3,87)=53.4539, p<.00D). wiZj¥Hloez FAFHAJAG Z]AF
TAM=(E Y FeF A9 wARE =HE A E(Hayes, 2015)
He 95% AFFNA HA 0.0059Boot LLCDOIA ZHth 0.4804(Boot
ULCDS A, =244 129 wiAd ZHaN AFes 95% AF T A
FHA -1.9969(Boot LLCDelA Ho] -0.2634(Boot ULCDY! Ao= e
71 SAJEGE D) W F A ALY ARSI A H@IF BE {fold
7hE A& viziwcldde]l SHENT. wEkA Zyoli 7)A
SAJ=(E D AFH #HrE ol dAe AR BHE: ko] o3t

A=, ol AF i "HEd FEFS wA Holgke= 7 39

[¥ 5] Zgo]® =Ao] G2 wAY AT B

s FEE 2148 P EH

REE

Zg o] GZO;E o E:ﬁj} Boot LLCI  Boot ULCI
PR AA Zehg 7093 2287 2889 1.1880
37t Hel A ek -.3488 3500 -1.0612 3101
°xA 22 Zag) 0328 0528 -.0406 1845
37t Bl A ke 1871 1155 0238 4869

X3 95% A1 Z 3L, bootstrap sample: 10,000
Zgolw: x&=1, HA=2
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AZHT W PHES e H4 0.2879(Boot LLCDl A ZHth 1.1784(Boot
ULCDS] ®<lol dol, AF =] oA s AR BE W3Fo] 7]AL
TAJEGE DY 53 A4S wiAR st AARHow HFel g
B=e  fojatA AHA IFFES FAT 2dY HEA =g
Ao = AFH W P EFS] o]l A -1.0875(Boot LLCD A
0.3079(Boot ULCDZE alid AlZEF3te] 0& =3ste], H#HA Zgkdd

2R $HAE f5F A4S AD BE YD I O

ggoz 7IA SAEGEZ 234 HrE Wil
BAsds ul, "y Zold =1 FolA HEA Zetde] AF
W 2 ER e H4 0.0238Boot LLCDAIA H ) 0.4869(Boot ULCDHE]
Holel dof, EHEA Zekd A E AR BE: W] J)A}
SAJNEY A AAE WE st AFfHoz Ao tid HE
A AR IS HHTE ol FlFAT 28y HAE zZEg]
Ao ME A7 W PHEF grol H4 -0.0418Boot LLCD A
g AFFe] 0& xS, X =zl

=2
zhdMe SRUAEY 24 Aol A BHE W& FEe o
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4kl WAWMSE Agake AYL & 5 AUk

ALES E

#5897

-1.83%
‘59***
-.16
Zo|sy
4% b3t H=
(F55 vs. &AA) 26

[2¥ 4-1] WiAlE =4 2¥: 7|A FAY /58 371

Ad B W

(44 vs. FHH)

A4k FA]

e44 #7}

1.12*%
14*
44
Zgo] v )
ZAZd g H=
(5% vs. 234 26

[2¥ 4-2] iR =4 23: 7|AF FAY 2348 H7}
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Abstract

The Effects of Contextual Priming on Brand Attitude Toward
Police: The Mediated Moderation of Valence of Event

through Perceived Warmth and Competence

Yoo Min Ju
College of Business Administration

The Graduate School of Seoul National University

Competence and warmth are well known as fundamental dimensions of
social judgment when people interpret behavior or form impressions of
others. A plenty of researches about social cognitions, especially warmth
and competence perception focused on the relationship between two
fundamental dimension of social judgments. Nonetheless, only few studies
tried to find which condition exclusively activate or deactivate one specific
social judgment dimension. This research suggests contextual priming as
a possible mechanism which can dominantly activate one specific social
judgment dimension except the other and investigated the effect through

an experiment.
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Main findings are as follows. First of all, there was a significant
interaction effect of contextual priming and the valence of event on
perceived warmth and competence of police featured on the media
coverage. Participants’ significantly high evaluation on competence to the
stimulus person (a police man) was induced only when they were primed
competence through reading Winston Churchill’s column and encountered
to the ambiguous event scenario than three other conditions. Participants
both under warmth prime condition and ambiguous event scenario
condition revealed significantly high level of perceived warmth to the
stimulus person, a police man, appeared in the event scenario than the
other conditions. Second, perceived warmth and competence level of the
police man in the event scenario fully mediated the effects of contextual

priming and the valence of event on brand attitude toward police.

This study investigated mediated moderation to reveal the effect of
contextual priming and the valence of event on brand attitude toward
police through warmth and competence perception. Total 91 participants

were randomly assigned to read either Winston Churchill’s column or

Mother Teresa’s column to prime either competence or warmth perception.

Also, participants were randomly assigned to encounter either negative
or ambiguous scenario to test whether the contextual priming effect

differ between them. This study was conducted as 2 by 2 between-

subjects design, which means 4 conditions in total. The last part of thel_
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experiment measured the overall attitude toward police. The data was
analyzed using SPSS 23.0 and SPSS Macro to examine mediated moderation

effect.

Keywords: contextual priming, social judgment dimension, competence,

warmth, brand attitude toward police
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