Az 37 wilE 28 P Qloje @
223 A WAIA A2l i shee g2t

# %
(PRt

E

Han, Seung-Hoon. (2013). A pragmatic approach to the process of
overt and covert messages in advertisement language utilizing visual
and acoustic media. Language Research 49.3, 601-630.

The present study attempts to find which linguistic structures will be
more efficient as some specific types of advertisement captions by con-
ducting a pragmatic experiment from two different pragmatic perspec-
tives, i.e. Relevance Theory (henceforth, RT) and Neo-Gricean one.
Bencherif & Tanaka (1987) tries to divide linguistic features involved in
advertisements into covert or overt messages on the basis of the degree
of hearer’s cognitive processing effort required to interpret messages
(see Sperber & Wilson 1986). They argue that the more implicated an
advertised messages would be, the more facilitated hearer’s cognitive
environment might be from the RT’s perspectives. However, this study
questions whether or not their arguments will be valid in other con-
ditions, e.g., TV and Radio, in that their results would be made on the
basis of the paper-based condition. This study explores how this issue
will be verified in other advertising environments on the basis of two
assumptive processing models, i.e. default coding-processing model
(DCPM) and contextual inference model (CIM), with the aid of prag-
matic experiments’ results.

Keywords: overt and covert messages, cognitive environment,
informative intention, communicative intention, DCPM,
CIM

* o] =re] A= 20124 69 2697E 309744 dakeistamola] el ALF A7 FofstAiey
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1. A &
L1 ol & =

B AT Faelr AREEAL Qe Ao ou)d RS s8EA Ads &
B3t Az A7F aE FAld 28 ‘3% HXﬂ(TV)@r A7 as %‘3 =
njH(Radio)oll 71 &&4Q1 o] B WAS 2z} st 1 HZo]
Bencherif & Tanaka (1987)& 212 wixlE €83 Fa1 doj9] on]y 544
FaloA ARREE o] 1E e ZAste] <JdZH(overt) HAA|2} HAIA
(covert) HIAIAZ FE3te] AHsict. @4 wAx|g ARS-H o] HFS 4
& uf, Y] Q1A =Eo] vlwd HA aFHE F39 Ao 3 WS Ut
2)7]= v A wiARE A e 5] Y e 22 ddides

o oz w#@S HQ 7 k= ¢lo] B WHAo|t). 3, Pateman (1983: 189)
2 Farel] gk FAke] Q1o F88E EshHA AL BaLg ol H]
ete]al ghepd wheA] 54 gatel] tigk ko] Q1o FaeA] elEofof gt

thi Bglek. ojef el GhAE MAXE TR Bk 1 Al B3
sfsteld AA7E 2R A Az Asiop & ol

a7} chesteln el e Bk Ade sl o] wel A
gk A3 9] o)} e B ES Whdshs o R wrworial Jitt. oE
A FHE o] R UF WA E= A3 BaL e S B @i]—zi}l
2 2f T2 WP 28310 A mE 2188 Fe dslEolla gt
ohA] el Ache] Far dofe Fart WEska 9= oxd S dejad) sk
AEE A dopxke]7] Sl FAbAl B B A =¥e askal 9l
t}. Bencherif & Tanaka (1987)9] 4o oJ3pbd tA|A didicovert com-
munication)= 2|&1%] tstHt} siate] g FAfAl AxHor =X
2 YAl ol AL ML & e ke BEH Aol A 3
th RS Uebt ol 1) AR Jlthst Wes UM olsh Re A
S o Qe SRRk AREIA A AAbelAl A7 & Qv RS AYH,
2) AApt el el sl ofnlg ojshshd £3bA B m Hug ole) sy
& Sistel Al Rrhdel WAl weg AW FET 5 e $9e
A izt ajolet dvk o] o (1)& Fdte] 259 olEA el o
shel Qopuizk
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(1) a. These children are desperate for your help, so call Plan now.
+> Plan can provide necessary help for desperate children.
b. If he’s wearing Pampers, he’s staying dry.
+> Diapers made by Pampers are not easily wet.
c. Something that is even more delicious than work.

o (1)-ast o (1)-bolld A7 ‘so’s} 27 IP 9] H&APL ol1ie FARLAM H
Ao ofu|H 71553 ‘Plan’s} ‘Pamperseh= HAIAS] BAEgo 308 3
A= HlaA Hagke] Q1A =Es VoA E4A Bart ddstalzt sk o]
(&, gelax} sk ofn)e Uraatk sk on)E WEehA 3ot ¢ gl WA
2 olo] 7]A|Y] 2o A= 7 whale] 7]EgE(default 1mp11cature)54 4
g HuA AL =goz HUAA F vk Zlolvh whd, (1)-co 74
‘something’#} ‘work’e] H|HAA F3L o]Eo] oulsiA L A|AJs= fH”*O*
ARG Qo] T RE FAY dopate]] 44| etk Egh o] Wele Fal E
T} tEo] AlZHE Ar7E AAE S 7R S5 ofuE ofu} AF9lske4
S oJn|(metapragmatic implicature) 3+ WES 4 9= AS=2 78 &
AkD 2 A Az (1)-co] Bt dgstas) sk ofn) E98 9lsty o)A
of wste] o (1)-at (1)-bollA B} TS @2 7PS A7galjoF & Zlojn| 2=
Qlate] 17| =82 F7sA & Aolek(el (1)-co] 71 §5H ofn|e} J9leh=
H ould] A3 == 1.2-A A3 thE7|E 3. Bencherif & Tanaka
(1987)= ol2fdt ov] H4 AHo] Akl s7ilE A5 e dFges
skl ejw|sfAd] ﬁ?ﬂb o9} 22 FIHA]l =8s Fak] A= Farel
ol TS FrfiEolzl SA SUAE ZA 2 Aold A AHEkaL ot

B oAtoA Fa CHOH kXA th3loll BEF Bencherif & Tanaka (1987)
T4 s <laviAl7E obd TVl Radio wiA|= i #8ate] Ay, “<t
TR P el vd S e i o o 2 ngk A g el A9 &
A, “z2te] A BA A S = F e WA FA B2 A
232 FRUP ] Bl diste] AY sH8E4 HIoR A3 Baz gt
1.2-8oAM= GAJH, 28 ofdH tiste] Aojahd wj Aol tiate] #pAs]
A},

1) 7)8g2 ojuje] tgh 2714 Ao 2de] ee B3 o]gH(2012: 107)0] oJahH “ielst
24 3% ojujg oW utsls} 7} Z 9= *ohb]—%?ﬁ. FEolMe] F5E S5, S AgolA
AL wagto v g2t EXM]H] A ou] Ulgol tig s Axle] Blmg Zdst
= %‘%i}—%ﬁ FEoxe 5 7hERIT T gt
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1.2. 984 agx A4 st

1= 4e)7|(informing)e} A53}7|(persuading)2l= F 7HA|9] F231F 7]
oo A A diste] dFolet & 4 AUtk dkshd, S, B9
de|uz} k= o %(informative intention)?} YF1AF k= ¢%(communi-
cative intention)27} A2HZ, LHADAA E820 8 Add 49 Fa B9
Exo] Sthshd 4 7] wiolch. ole} 22 AMHelE BataL, FaFel Ak
k] ARl FEat At w2 Aol dAott. oledt o]fE FaFe= B
o] E43F Hellx AT 4 gl FAH ARSI Al 3lnjsl= Al A
Ak} AlElE dof FaL B9 75S FstaAt st A tiske] o] a4
£ 83 IAA Fal(covert ads)= FaLTet A} Afelel] &S o] T
Ag 2T F e Age didke= &8 ok Crook (2004: 722)2
Tanaka (1994)¢] $HA1A FaL Adofel] gt 54 thad 2o| Hlth. #aL
A AREERE HAA sl ASshr)eh 997 (influencing)©] F 7HA SAE
AUm ol= Fadl st tlge] BAlS S5 4 S ¥ oyt B A AL
AFHZHE AP 5 Qe s 39T 5 e ZHHRI Aol gtk &
¥, Tanaka (1994: 41)= A219] Advertising Languageol] A4 thale] 7H
we 9Jdz 3o dA1Z i3l ostensive communication)h= AHE= Tl

o2 gg3t 2ol Aofstal gl

o o

.

-

(2) Covert Communication: a case of communication where the in-
tention of the speaker is to alter the cognitive environment of
the hearer, i.e. to make a set of assumptions more manifest to
her, without making this intention mutually manifest.

Aol QA B3 vhER she o] o|wmg oA Aololn Ao
sl e gk deph ulEska gl ddlel e Rl Agsad
SHe QA Hke she] W she St ofd el sk olmng
HN= AL Ex e SthSperber & Wilson 1986: 62-64). thake= olutd
o2 Felud ke owsh b shs SEE TPeka vk 19 13 B3
of thake] AukHel 319 Lehg A3,

2) Sperber & Wilson (1986: 58-61)2 3hate] dejuz} dh= o=ek AHrlolA 449 7182 A
&L E oS A st 289 A 7 AdHQ dF2 viHE A= Bofd v
spake] et e e st Ao dEjat s duE AU Slvke AE At
shtolAl e o FAHoA slele ot Aofdith
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Communication

Ostensive(H A &) Non-ostensive(H] & A] &)

Overt(2] & 4) Covert(FA1 4)

A

Explicit(‘"d A1 4])  Implicit(354)

a9 1. gk mixAe] skel 2.

st tisks S8l FAbelAl st sk oo WA Auls o, st
© gt og Oy 1dxe} o] WAY e 54 dAAE FAE odH
sk 7hel7le XA dish 2eal oA distE FAE HEAE diskE o
o] AAslE - ok Al 3 19] ol tiete] 2w U AA8] el
AAH T BlAAAE 9] 7152 RTY A8-fF otk & dx= RTY £ Wel
A AvElE JRE] v 2= 3R] gt $HE o5 k9] Aol &3 gl
@4 agja dAA distE ARl 4 o5 diskel #HE st F
7 QE(F, dEjaat sk ot Wraal sk i)t ARl sAeR
ISk wheh e ARl shake] BE 9wt el s Hew o
Algtsle S whH SAE skl gt s omnte] Azlel FfE Al
3Abe] Uraia) she oes A E o WS A o 84S 7lezith Yo}
7} Azl WA wAA] 2 Fd5A wAAR F3E A gl AlEs 2
T ok A HAIRE o] AS AEd wf FrlelA el FE S 878
A 93l S7HH o7 Eflo] 7hagh Aol gt HEE FAE AH(F, 7189
Z(basic-level explicature) HA|A|2} FAD, ¥HA 52 HAIA = AAbllA]
2o #H& a7she WAl of ARE FAE A, J9l9lS(higher-
level explicature) WAIA|e} AL 7H2jFIch. wba] o] 13 WEdS &8
&t oJdH sk A} AR dEjaat e 9wt WA} sk omE At
o} A2b Bl el s sto] HrlelAl Azl WS HdEdd & i vt
7h tis} BAe] B2l dget oafhES olF & S gtk g oA dis)
ol HAh= siate] gl e Juike 59T & 3lS ¥ siAke] At
ke me shAfel A} Atolola FAlskE gl
3l

A BRlES Sgelal Qe ofdH Fare] o 3y vk
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(3) Fairy liquid is soft on one’s hands.
+> Fairy liquid detergent is soft on one’s hands.

At (3)e] FIRES B T Fairy7} 9= P&GALY AAIE 7el7)= vals
Holgk wj A2 7L & A HAR= “Fairy liquid detergent is soft on
one’s hands.”¢] 7|2 g5d on|E HlwA A2 A7 =¥E St BdT
T UE B ofle} ‘Fairy liquid el BAA 8-S Fotd] FaTe Al &
2} sk Q] “Fairy liquid AAR= AREARS] ol Fagut. g AR
£ AAolAl H2d 5 Al "Fot. Yot “Fairy liquid AAE T4 A8t
Al = Zale] &2 BRS¢ gyt ek B3] U dhe ezt
A& AAeA WA HeeiA AL = A Hrk. HAks FaFe] ofeh 22
T ofuE He QAAH =gs Fote] WA YolateA Hrt

b, oA tistollal Bl E ol etElE dJe VIHE, & AR 9IA]
Aol WslE Zefetara} sk saf Afale] 0|9 2 o w=E AAjeA HHlEHA
AD3tA] 982 A vAAE B3l Lejaat sk owrvkS AAelA dstaat s
o Ax sAke] Wrall sk o Ak 0= wWA| "ok o|2 <lsf 3}
ARz Ao Wel R RE A gl ARSE A tigk S 9E 5 3
= AAE 2 "ot Yot sl W tistelA] AT = gl oy {39
AR QA5 AAStA AA FAPE BT E Ao 29E HAke A<l
o7 K 4 A "ot oleh 22 FF 9 tistelMe st At k=
o7t thst W&ol AR AFEA = o= A= sk LAt &
= EE Hsh] flste] F7HARI sH8A FE AAE FAsor & Aol
Ax e ALl wMiAA S o] 8ste] dHe] THAS Agelor & ZlolH, of
ste] E24, 284 A8, sk Al B T3 2L Tekst el wet
AEE Fate] FHHE o] 7S] HAS Slshs A-S FAs)ofF gtk
HIHAIA FAEADT T4 o]l WA &88 th5o] Fali(Tanaka
1994: 44-45)8 AR Al(o] (4)-ax 1.180M AAZE o (1)-cot FLIh.

(4) a. O-shigoto  yori mo  oishii koto.
Hon-work than even delicious thing.
Something that is even more delicious than work.
+> Haig Whisky is more delicious than work.
+> Drinking Haig Whisky is more delicious than work.
++> Sex with me is more delicious than work.
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b. Oroko wa seinoo.
man TOP capacity
For a man, it is capacity.
+> The product advertised helps the buyer to attain what is
desirable.
++> For a man, it is sexual ability (which is desirable).

(4)y-ax 2E2] Haig Whisky F3#0]3l (4)-be Y& @A 3P3E Faioltt
AXERE thde] 233t ‘something’¥} ‘it’ ok tEAke] AR} ‘work’e] 5
Ve LA AR ARES Skl Shaks ARt dEe] vt TS
A & Qi

% 2. Haig Whisky 33 33}

o B9, (4)-a2] FuEL “Haig Whisky is more delicious than work.”
= “Drinking Haig Whisky is more delicious than work.” 53} 72 7|
£ S5 ou opyel v AAETE A5E 7 de 3" 29F 22 st
AE7} (4)-a9] FuE A AAE A4 “Sex with me is more delicious
than work.”2h= 491884 g&49 o= 7P + A Eotk. o]¥%, (4)-a
© Az Tt dEE g 58T 5 AARE A= ool ke AAl
e AEeds 7)ol & Aot 7Y, (4)-a9] FaFe Ui = o=
7} 3sEke o d5E ovebd, shAl= tAL ‘something’ o] AAT S
BAH SR AFHA| 2 olfr= AL 7T 5 e dIskeH e ofnld
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tiste] As 39 = YA & Aotk AFHHOR o= HH o= A A<l
2 o)tk Tanaka (1994)= (4)-b7} Z-iLo]i HA7} o]
e o ‘FaE AF TR Gk A S =g T VM4
o] A= Hx= (4)-bet 9o 7HdE ZAdlsle] “The product helps the
buyer to attain his capacity.”2F= A2 =g Hrka F43I). o]zfet
T4 (D-bFarizol dst Fape] 7|22 Al =g 27t WAYH 7ol
ol =E out S4H o EdE Foz 13 & 4 ). o]t s4F
e FEE ofnE FYATIAA} sk AAke] 71EAolal AFsAR] Q1A A
oA HIZEHJATL AAZITE gHH o] FaLEe] seinoo Fof9] ‘sex’E 7HE7]
= F70] sei¢} ‘ability’ 9] nooZ A7 Ao|t}t. Tanaka (1994)0] wj=w
T o] F wolE JEA SR st YAl HA AAIE BT Atsbt A
AlEthd A2 (4)-bS “For a man, it is sexual ability.”¢] ¢Jn|2 s)xg
T Uk Bt ole} 22 dfA g2 WA W]l (1)-a = (1)-bok= o
ZH 02 (4)-b9 “man”7} “it”e] FH HFL st ofn|E HAdsHA] X
alaL gate] Wi A Wel gw, Jeu P spgel] 218 dde] 22 3}
S Q7 Hrt olgh wWetollA] A wsh= AAlol|A] U] Wtz
HA47} o]& AHelatr] fl3l 25 UA Me=dS a7sA Hrh. 2] o]
et P2 =Yox Bkl k= stk i) she ouvks HY
a7 Hok. AFH R shate] Wraal R o shakel b AfolellA]
HA k& A ARl gt JIAAee] AREE WA "va & 5 vk
Badsle] 5824 548 oldslste] T3k Simpson (2001: 590-591)2
2 T8taL % Tl thgt o]} F71E HEsH Ak
Fil(reason ads)Z $HH gl tieh Hee A Z2 o] o]
AABHA] S o, 74, 28|a 297] Tl 348k SR F1E 1H
(tickle ads)= T-iate] Aweitt. B243ae st sk wAA7E 2
Jolm] AbAQl AL 7he)7le v 7HdEaLe] WA= Aoy 744
1o 2 AE AL 7Fejzith. Bernstein (1974)% Simpson (2001)= 7H

) 382 aT] kol 2A7 sbe] AR Sobkel)rt
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S AFstAL Qltk. wAIA] A AR SiA g HHelA Al
Bl WAIA Fare) 1 wlg Zrofslal HdEalE A Fare) g
ol EAHL & 4 3ok Simpson (2001)2> Mey (1993)¢] 71A15H-8-4]
4 H(macropragmatics)®)-& EH=E 2}hle] 3ga1lo] o|¢is} BlS Grice (1975),

3) ol d(2012: 26-27)e] ofobd “7AFEB2 DHIH, ABlA e ALSEEtA et e o
OARE el A g th ATEh ATk wlebA o] A2 iAW dojx diEietel zk
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Brown & Levinson (1987), Z12]3l Sperber & Wilson (1986)2] ¢1ojs}]
mdlof| o A-88}9jct. Simpson (2001: 593)2 Bernstein (1974)¢] reason-
tickle 7 o] &3} 7} o]2E AololM AHE F Sl 384 S | B
Lollxe} o] Farlofe] AA] 3184 #H& ARKeHT

E 1. Fagiole] 7Arskg4 @4

Grice Brown & Sperber
Levinson & Wilson
Reason Direct max.lmal bald-on strong
efficiency -record relevance
Tickle Oblique  implicature off-record weak
relevance
B o] WE= AMSE dolEde] AgHoln TAHololy Hho] BEA
& 373 2aYY e Hre Aoedor A A B AT 5

Stk Aol olZke 3ol A% WalmE 745 & ek ol BN
o|7e Tanaka (1994)9 A4 Walsl 1 W goldita 2 & gk, @A
7P o) ek WA A ZRe)d Tanaka (1994)9] b4 il
FARIEE. olRe T 7hgHleln REsAY WHAAel o] BE Ao T
BEcks Aol olRe AT W A= 4FH FES FPsol T Zola of
ejg Azl val 1) QA Hohs G mAEE Aol ofehs Mol
oA Aol AL wHE 15 & ek

2. 712a=5AA(DCPM)H W2 2314(CIM)

1.2780x Ao uie} o] BAA tishk= 714 o] 389 =302 At
of Aeliego] A7 Q== vk GAA disle FE5E w7t viAlEe] 3]
el ks Ee d9e] 384 FEARS FAH Ha AfH o= A
=82 ke 2 Aol&t Ag A 4 Sk

rpAEAA e HIshe A F ol2de HE4 7S dE Ed(deco-
ding model)¥} 3184 2 R d(pragmatic inference model)¢| $Jt}. Shannon

glo] AMgo] e AHEIIA(interpersonal) 547 B¢ A sijrge] Fue] 23 %

*.
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& Weaver (1949)= B o] 2o 2Ry WAH vAA]9 Az 385 84
Mz A AR AR 7|1ss}, ASuPiA, AR, Fala), Fra)
)& olgste] A distAe] Bdg AR 25 HEA s mdA
© R AT HAE 715K encoding) A 7] 58] E(decoding) I O 2
TEgh & 7 AR A AR Aolo FEA VIS AAE EABtAL ¢] 7|
AAE sste] wAAIZF AlS(signal)et Ao 22X tisbr} 7kssiths Zlolth
SHARE 25| AR AA|e] Wl A eA oaliE He] Whlge] Q= 7|E
AAE ZohlA] Fgls I okt Z28fgk M-S Hol e ¢Iite] JAkeE &
g ok AretA| Zgthes SIS Adoh. ddojd] oakas2 E3HAQ1 o]
B2 7sst a8 V|sssads B EU9E 3] WA We(proposi-
tional content)7FO 2= A7} 9|3k vlE &713] o & glrt. AP rde]
SHARS Bebslaat AAE 84 F2 2d2 on] #H(meaning repre-
sentation)¥} ¢1#] }-&(cognitive content) Alo]o] 7+A-e FE(inference)o|
A 23 (inferential process)e Fxp7} Aol AA|(assumption)S2
At 1 AAEERYH 222 F I ¢d9 ZAE(conclusion)ES EHs)
of A g3

B AFE Vel Bl 584 32 2d(Grice 1975, Sperber & Wilson
1986)s Addt 7 719 7 A Rds AAste] Fald 2EEe odF
agjal GAA Aolid A A T AEstek. AAA SHddA ejdA
(BAA) Fare ZA A w8k s ol vl A2 Aelegs a76H skal v
ot spate] dejaz} sk e} Wraa) sk oE BFE APt BU¥ 5
A= AellA st destarzt she AR Al 7 = Qlo]= o] Folzl
7132 F44=o] TV E= Radio "iAlE 3 AfllA dA2drtal 7% ¢
Aot A w58 A9 e 7155 Grice (1975)9] A8 A5t
gk 71 A HaL olggk 7S Adole] 384 29ls A s B
ol dg=o] gE 7P eRAs dAdsil Hoh Hake oleh 22 7P
st Ae] A4S Tl AAE Y] e 2XI0E A oJrE BUAE
T Aok B2 R AAAEE ol9 e MFH mde| i HEardl o]

o mefsfol & ofg] Algto] AR 21 A3FAek Shannon & Weaver (1949)
A Qzke] digl o] @7 JHE “sxpy) @k Aolgr|Hr=
A #HHo] J5"E AHstaz gtk S HHE s ddstazt
She HAAIE A9 w) sirte] AdEle] Mg} o 4= Qo o] B¢ AR 2

k

o)

4y Lo 42 4
N

rr oo
O

32

4) Grice (1975)= tis} gzl&t o] EAHQl A& war glen e
o= WrjE 5oz Fi.

Lo

A Pz % 7124



A)Zp7 2} njAE g8t Fa glofe] efd Telu oprF wjAIR] Aale] st gsEE 611
s} deighk e ojs) 1 o] vy el g & ]k wEbA

wslo] AR= s} ddstaal sk wAAY] Heg s 5 9l
Adstaa) shs HHo| o walel BA 7|AE B3l At B9
ofnje] ko 21Fst & otk ThA| W, JdF sl @31 JRE 7|E
T oo bkt AdS 3l A st Ale s wdkE o] HxlolA A
A2ke] YAlZ o] AR(e)E S0 Grice (1975)9) sl 48 53 2
s8-8 dehet 7184 F2RAN ofdl HHEet o] R diEEo] HrlelA
Add 5 Stk Aolth oPde] =& vgog B 5= Shannon & Weaver
(1949)9] dig} 35 RdS 3&sto] ofef T2 Ay IAAHS V|EAN=EAA
(DCPM)' o2 71g3taL o]3e] 7P Ae|HAS 28 3oale} o] aglel] B
Atk

o

[roroh
4 2

'~ lo
4 H o

o

oy
2 i T

Source - Encoder| —  [Assumption - Decoder - Destination
S Overt isual of] Received Interpretation
Linguistic Acoustic Signal + or
Information Signal Assumption Intention

a3 3. DCPM Ag|=3E.

geel o (5 @A) WAAY BAH AZHRE BeF HAY TV
A3} BIETFI.

(5) ANIALT Fio] ik, 2% e @ale o} ofelAdt oln] 4%
o] BRI,
AdA| 2 T3,

AT ek Fare] A 2t AL Fa) o] vpAe Etell A AU|AlLY
Zh= HARel 54 Agak Hol iAo g Adgdnt. ‘AuAz= ddojg B3 7]
o3} Hal o] 7|ge Al Z7 AeE wgEo] k) deEd. miAlE T
& Hdew Aol el FrH2RRhE st “diste] 52E flel dad vk
el ARA(Fe] 45 DY Zloldt Ay “HEsl welb(YH el 48
tigte] AEs Fretal lvks 7HS A Hn ke ke FEds
A BaL 4AE 7Pgell 271ske] Fa Al 71RA”] FERke Sske] st
Aestaat sk oes Hds "ot = “AIA 2 Fols ol v Hx
o] 75 L¥zFlolrpehe ko] defaal she o=l ofde} “shals Al
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QA AAHZ&HAP A AIA 2 Tl Hflstd dety ehs Urasl s 9=
TS H2k= 5UaHl 2 Zloleh. A= olget A A2l A4S B3l By
H2 Agedogw Fart Adstaat sk o] B g €k 2 &
Hoa FHT He Thgol €tk 2¥8A] grhi Bl o} ofg| A ofn] A
ol B o] Are AR AT e shshe dslEe A
A TP aLe] ks Age dAF welE e 5 Qrhs Foltk. SRA|NE o]
23 oA utgle] ofn| B{lof Qs d#o] 8% FEIAL Fa HAld
TFAHoZ AN AA2 Foo FFAA 8 FHQ] HAHA AlZF AHe
g o2 HastEAY FAE 5 otk o] Be ARl st “AAlelgaL W
AL TapA] B’ Grice (1975)9] 2o AE5L wetks 7S A4S ¢+
A Ho “Falo] Al Alolgbd AAIE Gl 7ES B & Aol
ek 7R 359 ouPE &4 59T 5 A Foh O™ 4= o (5)9]
&8 wAA] HePAL B odte] ‘DCPM’ o #gsle] =2skel Aot

Source - Encoder —|| Assumption | —| Decoder = Destination

CAUAL Tl

(o184 <ol aote nzara| | we an | | A5 B || e Ase
R s o || asag o | SRSV ) AEATE
R + oelo] AR " 2x27}0

e o8 g | Eraa o1 (*Z*%Q T R
A7 Ak Az s ) Q1 or M) 27) AT

SR LRI EER

a9 4. o 5)9] dddH wAA A2 FH(DCPM).

I AIAERI Fa wAIAlE ofust o s XEld ¢ QlEAol tiste] A
HEAL 9 A wAA] A Aol AFzbe] QIR EES AegFERA(CIM) 2
o] AnA). RTE 28311 9= Tanaka (1994)] o304 27} b
A dARAOE AR 7B shake] omt s Tl HAIH R FAstEA] e
A AAke] 1A A FFE 71 F USS AAS 7HE A GAA )
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FAsle gazl Z(what is said)’?} ‘§&¥ Z(what is implicated)’ o] ZAel Hx/&k on|
2 o B FHIA A EE BWAE o] 940} FAY AR =g Hio] FEIS
53t BdEE Ag oJn|sitt

6) Sperber & Wilson (1995: 193-202)d]] oJahH Aoz Add ofnjel o= dh&H A
Al@implicated premise)9} ¥&¥ AZ(implicated conclusion)o] ZAjattta g}, Axpk=
3t Ag]o] ALgEE e FAUEEY - A (subset)o] L A= A E 819 Fde 71

3o 229 5 e ZEe Tan.
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A

A

2 Agfg flate] dRbAQl QIA AAIE ZHsAIZIA EaL HAIA] sAel 2dst
of B4 7SS e Hrt. o]F WAoE AAE THHES HA
A& AFA X F Svke Yol Bkl Ak 7P At A
oty flste] Fap 22271 S 7HE] ARAS ddetr] fleke] wet
ARE FUste] FEL M "t olget A A= A= o B A
Z 5 FcKSperber & Wilson 1986: 142-151). A= 714 2=
o] 2L s o g 715 Y3Ade] Z713I). Sperber & Wilson (1986:
126)0l] ofsld TAIH F2 sl s ol Bst HH o] A 2L “HA= 3l
Mof Hagke] A =8E 71&o] A A EHE A& F v WIFo= 3
A w7 els T doprt vIE At 54 w3l sidS lste] w2 A
=S 710 stejete oldgk A o] Al Al IAEHE ] 384 &
g T 371 A =82 Ao o dokar gt shARk o]gh Az
=83t A ETe Y T ASHo] BE% ZloR AH. s XS
Bt 2g¥ A2l =go] FAAQ AANEAZE =AY FFE HAHos
A2k 7019 dete] Aot dlE Eof Farel 22 A Aol w55 wiA|
of RS M wf ofd A= w2 Aegs Vg 1 Fart Ads)
12} sk ulo] eSS wf G| s g dttol wig- AA A FAHo A8
H Ao o] Hr= aigle] tiido] obd i AR E vE HxR= vt
Adstazt k= oulE 7] 93 B2 =88 712oleE AS 78 % IS
Aolgk Ao}, ¥t opvfe} ‘CIM’O& shxle] ¢|az} o= oj=nks H9AZ
T A0S ¥ Uit sk e gisiitelr) Atolold dAlstEA] KgtthE g
e AYa glek. o]2fdt ¢3S Neo-Gricean 31829 FEHA K= &
HLevinson 2000). A= 9A1A wAIA7} Grice (1975)9] H3t 248
F=A] S ol =AY o5 A2} ARalo] AU Q= Qo] AR
ool A7 RES 4 Boel] @k vk B4 wayl Ag ouE A4S 4
A= A b 9ulE F5ekal leS 7HEH Eoh Ak dEE ol
E3l7] flete] Wty JHE 83| Hrt. ol9} 22 AN E A=
oA skl A9-ox Hoh tS kgt e AAE s ok e
AAe] g3t o] €4 wigt HHele] AAE 3t FES WAIAA F5E
o E BYAAKE sttt 5 o] Ho 87 EHE Ee 2 AL A
Hhe] o2 FAAAA Hrtal & 4 vk TVE FAE 44 Qo] 238 &8
gk o (6)S AHEAL
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)
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(6) wol et v L At IF & uf &9 oReiiivke A AEsith
U= e ol
GM D.

B Z3= DAY AFeA} Fal E7olth FEE FL (6)o1M ‘GM D'e= &7
S AlLER AFgxel HEETA B 4 e HHe AFSiths Aotk 1
ik ofue} Falolx ARSE Al JRE B4 dejle] 11d A FHE o)A
H = AT B3] A B5e HAFa k. B2 “olEes FHo| oA
ol 3t Aig o]Fo] Wtk & HWAX9 £ 7|99 ow|AE AFA7]EE 8t
2] omes AL o gw A EUAZ 5 k. spANE o] Fith v 3}
o ZAgMth IF A o) &9 otk d At e B AFsAke] ofwdt
EAYE deido] A weloluz Arle| Q1A AL o] £ F5H v
Ea7] flste] vl 253 d Aok, 2HhA (6)2] $AH wAAl 2] HA
of tiste] getrAl (6)e] FiL E7E AL B F1E o3Fd F J=E FE
& ARE ATk B oe} B2 Griced] %o AE F ‘9k2(Q2)'E 9yt
S HslE B 4 oS B opdel B gl ois) AEsAl deta Qltkal B
olgl$-m2 Aol AE(Relation Maxim)E $wket Wtz 7158 5= 9rk. 4
A= (6)9] AH Are} Az, agal F7 JRE FYste] g Hgy A
AE A3l & Holtt. olE 59, ‘DAFEAtY] ol B, DARsAbel &
3 AREEQ <12, DAFsAE 719 914, dAle] DAFsAe 48, e JF B
ket AAE AT g Aotk et AAIET o] oF Wzt ARE
g83te] 25 7P Ebde dAlE 24 Ha 2AE AAE nEe s 29
FAHL T3le] =g ou|E 27 Hrk(Lakoff 1982, Geis 1982, Tanaka
1994). 714 “DAFsal= € AAE T2/ 8o F53le] AA e
Aol 5 A7 =Hey DAFsAE ks ta2ny” 2“3 o] Daksat
of Blwels uw, A Yitsle DA F4 5 BE HolA AA FHaeth”
59 gFnE BN = 3lS Aol BAle ol9 e B Az H
o) w2 371 A =89S Bt ol d5E ofn|e Ak delaAt 8t
+ = vholl A2 F S W s UraA} sk ome tig) Fhojzp Aol
ol gz Aoz HAIEA] k7] whEel] MH oz Hajvke] o] Hrh= ot}
W At B g gyl AlglHo g BoE dod S gl Aolzhd
ol&= AHzprke] Melo gz A H Aol = AP} owdt A UxsHA Frt
A s} Fozh Alololle= o] WY T2 FF Fato| F4E Aol ofA]
& A diglellA] siabe] WA she ox B EAls Ak ¢l
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9= EVI|Z 7S Ave A SR & 4= Sk a8 5+ o (6)2] YA
AR Aejage B oo ‘CIM ol #&3}e] ©2]313 Ao|o}

O

Input (or Source)

wol Zch Vs a2t o F 4w S ek ks d Atk e v

N

Hearer's Assumption

Violation of Q2 and R

\Z

Inference

Sets of assumptions {1} «— Linguistic and Visual {or Acoustic) Information

\Z

Successive Inferences + Contextual factors

Another sets of ptions {1}' + Linguistic and Visual (or Acoustic) Information

\Z

Decision

Specific Assumptions among them to make mutually manifested

\Z

Qutput

= REAAS F
&= o 3hs oh2

Communicative Intention: Not Mutually manifested between them (It is hearer's own task)

Informative Intention: "DA}Hg-
-5 A A =9l e pabE

2 Fa3ke] A7) o) Ae)of

a3 5. o (6)9] &AA mAA A 23H(CIM).

39, ()9 A% 547 HAIRE Be5t] 2R FHle A} ks
s DAE orlz 15 5 girke 54 AUBL ol Suc)sH%(Part-
cularized Conversational Implicature: PCI)¢| A2 Az 4 Qg
Grice (1975) 3-8Z0A= PCI¢} Uuhslel3(Generalized Conversatio-
nal Implicature: GCI)& 78311 v} & PCIE 5431 W2ty A2 53



Aelofiz wheA] 27h20l Webd sl Bashes o= GCI/ ohd PCIE
ek o] Bgelth Az F28 L Grice (1975) SHgEoliE &
£ Tpgolie] AT ARl QX Al PRe A ga Yok Holtk. &
£ oA SEREACE RD)M A4 w3l a3 28 Gae] 214
At ) w2e] SRS vlaA A TR gk ST B Q7 588
EH] F o F Grice (1975) 36-8¢| tsh §% o, Telal RT (Sperber
& Wilson 1986)2] ®A14 F& vhafel B3 4] A4 2] A9} 3
Aol QAH whgsh gl Bk WS B U A3t o] Hgdh.

Sofe B AFA] A, “GAH AT RS o183 HAPE o TVSE
RadioWA] #7405 £&29) 33 dojel 5 P ek 4t B, “old
& oA AR Al Zge] HAlel oA whe-g FHHoR ¥ 4 9
ke F ) §28 SISt AR £ 4EA PHoE FHn
A BAolE FEEA(testsl ARBAY TEEAREY BEANE ol
shoich. BARRe 60H(TFoPE BFolel SO ofFe] Ul L1 P
Sk ge 1640041 S0A7E TS waTe 44e /1FeE 4
=i, 5P 109, HEHy 109, tHekad 10, w5k A4 10, o
7190 3Pk 109, ¢ 1090 PAsHch AuEe 15 16~194, o)
sP) 20~254), Tsk 26354, Est A 28~404, U719 Bk
31~454, % 40~504= AASGE. et B AT A3, 9, 29
we 532 s Aol oheht Bl A 1A Wake sjEAe] FAol
By,

7) Presumption of optimal relevance (Sperber & Wilson, 1986: 158)

a. The set of assumptions {I} which the communicator intends to make manifest to
the addressee is relevant enough to make it worth the addressee’s while to proc-
ess the ostensive stimulus.

b. The ostensive stimulus is the most relevant one the communicator could have
used to communicate {I}.
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b

B Ao JAlE e o] vARE SHE gz A(clarity)?} 7+
o] =(intention to buy)Z ZZwao = Aealeict. 2t Wake] thak v}

o

o= 128 7717)9] A d=%(ordinal scale)z T-433+t}. 718 12 ke A
EE W 24 Qe 4TS Ui Aow Wl 72 g8 Aue
FrhE 4% vkl sloz st B Al 888 AEAY A
= ¥ 29} 2o}

¥ 2. Overt Autombile Ads 4]
B Sample 1-b : Overt advertisements in the case of Automobile Ads

Clarity
Score : Very Poor 1 2 3 4 5 6 7  Excellent

Intention to buy
Score : Very Poor 1 2 3 4 5 6 7  Excellent
Total Score / 14

B ATl E8H 4%9] sample 37H4] F72 3L, F Asal, AR, o3
of #gk Zlolvh. 7} sample AR B} o)A Fal2 L =3t
7} samplee g A o] ¥2(Z, TVS} Radio)S 7|28 TV Z12]al Radio
Fg TR dE S0 sample 13} 2= A5l Fato|n sample 3 9
7 28] sample 4= A FL2 FAIEQICE 18]al sample 13} 38 98
2 T sample 29} 4+ 9AAH FgE AABIYLE TVS Radiod] Fal &
7o Y82 TLT A& ol8Siglh &, TVaEAE S4ske AF olx=
g@gzlA Ad H7t 295 FAll AFser Radio®ds 748k &
3 SN TV FYUs Fals o] &alARE A2t Ja= wiAAIZ] A A7
BARES 9@ A A AlFsEt B Aol Eaet Far ek 23] AEA
ol 1AL E 39 AHuskdrt.



oA Fa obAlA #a
T T
YP€ Television Radio YPE| Television Radio
Sampl Samp
1-a 1-b 2-a 2b
AU Al AT ol Fot
Sample 1 7hgel Sample 2 e 2 Z9gth
1A e, Al ok of2| 7y 122 ) <v oksAth= AL
ou] AFpo] WAL} Nkt
A A2 F3]! U= Ue Holalh GM D
3—a 3-—b 4_a 4-b
npel~ER Zdutef .
ol FejAl#? BAgYTh
R e e s obH® e AA edgkE?
229 %!
Sample 3 S=ga Sample 4
FAIEe ad A Virgin Bl o
o7 H A3 Foke 47} gl irgin Blues} 74
Frlo] deke A& 7MLl
AT 2 vllrER mgoR
ezl
s Yo mlol2ER!
sle ¥ w LERI Auy] geln AEAQon 271 A17]E olg

d

ol
to] TV RadiovfAle] £4ES High F&sl=es oFlrk.

3.2. A3z

w48 Aol SRR Aeld Al Be AuE A skl Al 71
AFo 7 LA H pretestZ AAEACE A HA AE<] “which items are you
most interested in among three items such as car, travel or suit?” <] tf
gt Sl AFsak 227, o 174, o 2108 I F+ WA 2
o] “which media do you prefer either TV or Radio?”¢d TV 424
Radio 18%Ho=2 3lEQdc}. vix|g @E<l “Have you ever been affected
by advertisements when you bought products?” o4 46782 ‘1HP a1
o3t vk 1498 ‘aEx] guPa 295199tk Pretest7} B¢ & B AFS 7
Bl BE AL AEdos AP DAk Y A HHA

= 71 Wt ek Awe 7keketA ekeitt. 2ela 9]E@Alo)A sample 15-E]

o
O
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w1A9] A1 Radio, T2)3L TVHAe] £AUI2 AAE%I. Radio WA
A ol TVE] A2 Fajol elgh P EaE Aasla] 97 Aol 7t
sampleo] E2EW JAAolA g Bao WA 1en FUelwe] Fre
5 EAZ AT Adol 208 ARk Wi 15 =

4.1. W7 87l w2 FITV vs. Radio)

oJd7 TVHa(l-a9t 3-a)9t RadioF(1-bet 3-b)e| Htat BFHto] tf
3 Golrzl. 94 WEA W A9E AuEa a9 6(7het 28 6-( D)l
AMAE 82 TVEAEQ l-a& 5.63(1.008)22 3-a= 4.68(1.396)= elw
w932 RadiodH42l 1-bE 2.8(1.325)2 3-be= 4.9(1.175)2 =)
l1-a¢} 1-be] gk vwME & F I%0l(F 5.63:4.68), €Jd# RadiodH
oA B} TVEAA FFAH AN E FaFEA)7E dAgstasl sk 9vs
U BestA olsfeta slvke A & 5 itk 3-a9)k 3-bef H]al (4.68:4.9)°
A Ao Tt ols|=E Byt Sample 32 E# Radiodiz 7oz &
AR} HEE Al JEE FTHA TVRLE v Zfoloth shARE of7]4
F5 He 2 Radio® Al2be Fare Ao] wAA7} wjzle] F4lo] Hrke
Holtt. o9} e ARdolw Bl AAE Azt HEI} Wl s)ao] Tl
7AZ Z-gskar vk Aoloh. weba] TVEEo] ajgate] Farel tist ofsfd
A8 Hell=o] Ha QA ¥t o|:(intention) W] B3-S Lot 1-a9t
1-bo] F7#2 5.26(1.103)7F 2.9(1.231)& S1=dc). o] AL w 28z TV
7ol ©Jd4 RadiodHgrrt vl Agds o= SlEirt. 3-a9t 3-bo
et vlRNE (Z 5.18(1.42):3.52(1.308)) TVEHAo| 1te] s Faid]
Wt P EE 2AdF £ QS Aog ot Fujolw JHele] 3k}
BAA, agla 5] o oA Tl w3 AlRle] Wgt Fry sk g
nths AL s AR B el FYo® HEEs Bk Eelstaal Pd
e Farel gigk ke ol J=(WEA)7F 159 A 7(cognitive en-
vironment)®)el| AWt FI F=AE 7HEsE] Sl ot

8) Sperber & Wilson (1995: 39

3 Aom welsd 4 ol dde 4

o
(o,
>
oy
o
o
N
=
o,
o
ﬁi‘
)
a

O

= 248 MRS oA
el gl Fgo= Hojsha gt
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Clarity (1-a)  Intention{l-a) Clarity (3-a) [Intention (3-a)
(7H TV-Overt Ads (1-a : 3-a) (4} Radio-Overt Ads (1-b : 3-b)

ad 6. viAle] axi(edH wAA).

ohAlA TVHi1(2-a9} 4-a)9} oA Radioiu(2-be} 4-b)e] Azk= a9 7o)
Aelshsieh

e

65 7 63

sg ] 5% 4

a8 7 5 4

4 w 34

23 1 : - 262 : 237 —g.q.._._____r,g...-—-—-eu._____ -

:1 % | P —— ég\ : v
Clarity (2-a3) Intention{2-a) Clarity (4-a) Intention (4-a) Clanty (2-b) Intention(2-b) Clarity {4-b) Intention (4-b)
(7hH TV-Covert Ads (2-a : 4-a) (\b) Radio-Covert Ads (2-b : 4-b)

g 7. WiHle] EIIAE wAA).

B M E BE FeolA 1A TVEe] RadiodHol Hls) + £5H
S HKClarity wWake] 72$ 2-a:2-b=4.13(1.49):2.4

(1.045), 4-a:4-b =4.26(1.716):2.47(1.214), Intentione] 7% 2-a:2-b= 2.8
(0.971):1.98(0.911), 4-a:4-b = 2.62(1.462):1.88(0.904)). thA] @3] ‘clarity’
waloal 2-a > 2-bo} 4-a > 4-bE 77t GAJF TVEAIA FJ3izle] Fal v
A A gt olal=rF 93 Ao g elEQ A ‘intention’ WX E 2-a >
2-b¢} 4-a > 4-b= TVEAC] FFAe] A 4ol g4l &= = + A
{— wAAE A = ASATE B 2 wjF A ] atol7h @A A w]A|
TGS Gelshr] st Aoluz wiAlA] FA2le] Fdek FaL 7ke] H|alyto]
181 todolgint. weba] 2 2ol wiaA] 74 2ol Bk Sk BA wQl
o2 MAAsrh wiAle ZaE dol =7 19 Al A H4 59E
Al Z&ah= TVEAC] Al aEar oA wixAe BE ZAdA 93
Akl Farel| et ofsi=E EY F US ¥ ozt 2E9 A A E SAA
ol FFE M F gl EEAR AR AL 2olg S ARIE & Tk

T MR gk = =
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4.2. HAA] FA Ao W gINLAF vs. dA1F HAA])
271 2014 wiAlE Bdek Aoe uAAZ A WAIA] 8 b vl

2AJEkitt. Sample 17 sample 2 12]al sample 3%} sample 45 H| /3l
& 39 87ht 29 8-(hell 27 Aelsisick

e

4 "“*--._{J\
3

) —

li 190

- - - CDa —il
J T T T ;

Clarity {1-a) Intention{l-a) Clarity (2-a) Intention (2-a) Clarity (1-b) Intention (1-b) Clanity (2-b) Intention (2-b)

(7P Sample 1 & Sample 2

= s o o on

[= T

Clarity (3-a) Intention(3-a) Clarity {4-a) Intention (4-a) Clarity (3-b) Intention (3-b) Clarity (4-b) Intention (4-b)

(4h) Sample 3 & Sample 4
a3 8. wiAA 8ol At

Sample 13} 29| Z%= wwd I 8(7hE B4l wiAl= TVE FYg ¢
sample 13} 29] v FEHE ‘clarity’ ol D EA= odF] vAAR T
AE B3 1-a8 9AIH dAAR FAE 2-ak) ofu]sidd He w2 oldlE
= A9 7FStHE 1-a:2-a = 5.63(1.008):4.13(1.49)). ‘Intention’
Folld ztol7h v BraiAl I @A HAA] 1-ax $AE HAA]
2-art} F§zle] Q1A A FHA JFe & & e EE&FQ WAA 74
wr2lolt), wiAlE Radio2 1A $old F 71#] wgke] gro] Autdow
vtoll g gelgh 4= 9k st o] AN E <@ F wAA|(1-b)7} YA
HAIA(2-b) ek 2AaskAwt 295 Hata itk I 8-(HE AurA. |
© TVZ IAAZ 3-a9} 4-a9] HlaloM e BE HEolr] &7 HA|x|7} 93
2Le] ol =g =Y 4 9= WAR] T4 wHAlo|9tk(3-a:4-a = 4.63(1.396): 4.26
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(1.716)). Radio® A= 314471 3-b9} 4be] v % ‘clarity’ Hake] 7
© 4.9(1.179)%} 2.47(1.214); ‘intention’ M3t 3.52(1.306)2} 1.88(0.904)
2 o34 WARE A Bl 3-b7F GAIH wAA] Fael 4-bHY =& Ghe
wolth, whebd A clole] 45 SIA olo] s AAbe] olelE A wm
ste] A 159 9l B FHA YFL F 5 Y DA AA 74
Hhalole slolat 2= 9Joirt.

4.3. 211 13 =4 299 BRIV A7)

Sl 27 134 29] A3 G viAle mAIA] A Ao #Aldl Bk
o] AAE BT $45HE ‘clarity’e] A9 dF, 12l "”\17‘q A
A 773 WA BiFellA] RadioXth TVete] AaAdA7E gk Aoz =it

T 4olxje} Zo] A wAA|9F TVE 22 5.13, 22jal GAA mAA]9}
TVE 5.22 (r=0.077, p< .046)Z 2|87 w|A]x]¢} Radiod] 3.85%} 01/\]%4
HWAx)s} Radio®] 3.21 (r=0.251, p< .031)xt} 2A=el Hate] BA=
ol Ao I A WA} TV A Z2olA 9] ‘intention’ ‘?i
e 4.19, GAIF AR} TV 79 2.71 (r=0.086, p< .024)= 237
HAAe} RadioZ71oAe] 2.43, A& WAJR]2} Radiod 1.93 (r=0.134,
p< .004)] 7f-Hrt o FAl x3 o= HRI

£ 4. vjAe} wAA] 7997 ko) )

Clarity Overt Covert Intention Overt Covert
5.13 5.22 4.19 2.71
TV TV
r=0.077, p< .046 r=0.086, p< .024
. 385 | 321 _ 243 | 193
Radio Radio
r=0.251, p< .031 r=0.134, p< .004

of/Fellr dui wuie} o] oJAZ wiAZF TVuAle A w) mA1A] a4 <]
HEAdS wolFl Hol d¥Hos kel A A sAHA] FFE € T
S Aoz ddtdn. = Aol wiAR] A Y be] A& Ame o
AAAFTV > AH wAX+TV > o]@d3 wA|x]+Radio > HAF wA[A]
+Radio =02 =T} o3 di= AE2 FALs HHT u WE A
2k Qhell 22 Ag] o st dejar} she oot Uraa) she o B
T2 & BT sk APl FRlde dAlel kL ddkEh
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5. =9

221 10w 30 w2 ZahellA] SRIGA ulel o] Hzlo| osE wo 1
E9] A A 3AA JFe = 5 J' AT TV oe A=
TVE AIZb 283 37 33485 o] 83te] vy g2 ARE Well FAtolAl 8-
H(compacted) AHE AL 4 3= &40 viAlRE Holxd Al <A
Aol 2HA JFE 71 & ke 54S AN7] WiEeR sAdn. o=
Qate] TVE 7HEAR1 wAIA o] thal] AP} et 78S o BAs 5
AJaL Yozt ape] olalE(comprehensibility) S = & U= F&Z< FaL
A wrlo g ket whd A7t gavks &85k Radiow $H4E ARF Y
o Agd 4 = FH o] TVl vIs| v AlgHA o= @3- Adt}. o]
oh= Abe 8-8 F48h= McLuhan (2001)2] d7olld TV 2 Azt
A7} opd A wiAleRs e FgshAA TVHAIRY Aol HAAE
olo] U= w0 d3tEn 7o ggo] Tadhe AHstal glrk. 1o AFtelld A
7 JRE A ZEEY U 9% e A VAR sk Qi oA
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TV Radio

+ A==t

Overtness

Covertness
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