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Abstract— The rapid development of mobile-based information
technology, can change an existing business process. Such as
loss of distributors in a single chain of business processes.
Mobile Commerce industry is getting a good condition to grow.
With the decrease in Mobile communication costs, more and
more people are using mobile computing devices that can
connect to the Internet. There are several M-Commerce
applications in Indonesia, namely Lazada, Tokopedia, Buka
Lapak, Shoppee and etc. The existence of these applications in
Indonesia traders switches to online stores. This study takes three
examples of M-Commerce applications in Indonesia with the top
three criteria in terms of the best reviews and the highest number
of reviews. The results of the sampling application are Lazada,
Tokopedia and Buka Lapak. The process of collecting data taken
will be analyzed to know about the level of consumer confidence
in an M-Commerce application. This is evidenced by a collection
of examples of online stores that exist in M-Commerce
applications that inform ratings, discount information, and
existing features. The results obtained from this research is,
consumer confidence can be seen from the review feedback that
exists in each - each M-Commerce. Many discounts and low
prices have no effect on consumer buying interest in the online
store. The researcher's suggestion is to reward the most traded
buyers with points that can be redeemed for certain goods,
discounted goods or subsidized postage.

Keywords—Mobile Commerce; business process; online stores;
Industrial Information System

I. INTRODUCTION

The rapid development of mobile-based information
technology, can change an existing business process. Such as
loss of distributors in a single chain of business processes.
Sellers can directly communicate and handle to consumers.
Sellers can also control stock and understand the trends that
exist in society. The Mobile Commerce (M-Commerce)
industry is getting good conditions for growth, and some new
applications from Mobile Trade are emerging. With the
decrease in Mobile communication costs, more and more
people in many countries are moving using mobile
computing devices that can connect to the Internet. These
devices are widely applied to personal communication,
website browsing, and scheduling, play a more important
role in people's lives, and provide more commercial
opportunities for Mobile Commerce development [1].

In Indonesia, many M-Commerce applications are
superior and often used by the public, such as Lazada,
Tokopedia, Buka Lapak, Shopee and so forth. M-Commerce
has a different way of marketing strategy. With available M-
Commerce applications in Indonesia, the sellers switch to
online stores. In its application, the sellers can be found in
some M-Commerce. In research Puspha P.V, examines the
characteristics of buyers who make transactions with
different mobile commerce. In his research, he observed a
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real pattern of traction in customers using mobile commerce
[2]. A research conducted by A. Hussain, measured the
perceived usefulness of mobile commerce application
performance in the aspect of effectiveness, efficiency and
satisfaction to improve the receipt of the application and user
loyalty or seller [3].

II. LITERATURE REVIEW

A. Mobile Commerce

Mobile Commerce is the development of E-commerce
that utilizes the smartphone as the medium with the principle
of mobility. Mobile commerce as a further development on
the mobility side of e-commerce. As a trusted transaction
service through mobile devices to exchange services and
services both between consumers, merchants, and financial
institutions. During a transaction or cash flow carried out by
a mobile device, it will be categorized as mobile commerce
[4]. Mobile commerce can also be interpreted as a platform
where users can buy products using mobile devices
connected via wireless data connections [5]. The difference
between mobile shopping and mobile shopping is in
customer's mobile shopping using a mobile device (mobile)
while they're shopping online they can use mobile devices
and stay like pc [6]. And so in order to increase or influence
a customer's trust, M-Commerce application must provide a
quality system, information, and service to promote user's
comfort in purchasing [7][8]. M-Commerce becomes a new
innovation in trading and also part of electronic commerce
[9].In the future, M-Commerce continues to grow in the
market with the knowledge developed from longitudinal
research on how people relate to M-Commerce from time to
time can provide a significant advantage[ 10].

B. Customer Behavior

In a study conducted by T.Lei, writing that personalized
service can influence the habits of customers in shopping
through M-Commerce, some of the components that affect
the Social Environment, Content Services, Interface Design
[11]. Customer behavior and Feedback can be obtained
through data sources, including structural and unstructured
data. It is important to optimize user engagement and user
attitudes toward products and services [12]. Consumer habits
need to be analyzed with the aim of predicting and
promoting products intelligently and in accordance with the
target [13].

C. The Development of M-Commerce in Indonesia

There are four elements that influence the development
of M-Commerce in Indonesia, namely Information
Technology Infrastructure, M-Commerce Knowledge Level
in Indonesia [14], Online Traction of Trustworthiness and
Information Supply Limitation [15].
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D. Determinants of Purchase’s Continuance Intention

According to S. W. Chou, satisfaction factors, beliefs,
learning, habits, and quality of product information examined
from cellular services have been studied based on factors
such as playfulness, perceived ease of use (EOU), attitudes,
and subjective norms [16]. A study shows that purchasing
intentions have been determined by three factors such as
trust, flow and perceived usefulness [17]. According to C.
Chang online purchases are considered as loyalty influenced
by direct satisfaction and perceived value based on the
context of web and mobile use [18]. Purchasing intentions as
electronic loyalty influenced by flow, perceived ease of use,
and perceived usefulness have been reviewed based on
determinants such as system quality, information quality,
service quality, perceived usefulness, perceived ease of use,
perceived risk, and satisfaction perceived [19].

III. RESEARCH METHOD

Step in doing this research can be seen from figure
1, that is a flow of research process.

Start

Literature Review

Data Collection

Choose the Example of M-
Commerce Application

Data Analysis

Fig. 1.  Research Method

Researchers collected M-Commerce applications, from
ten apps are taken rating and total reviewers. The data is
taken three M-Commerce again. The criteria are the rating
and the most total reviews. Rating rules taken from 4 - 5
scale, total reviews above 500,000 viewers [20]. Data was
taken on March 12, 2018, with Play Store source.

The expected results of the research conducted is from
the data obtained, researchers know the characteristics of
sellers and buyers in online stores. In addition, researchers
also want to see how big the level of confidence of buyers in
online stores.

IV. DISCUSSION

A. Data retrieval
Table I shows those applications with high ratings are
directly proportional to a large number of reviewers.

TABLE L M-COMMERCE INDONESIA
M-Commerce Revievzi_/sg{ating Total Reviewers
Lazada 4.3 1,323,186
Tokopedia 43 725,763
Shopee 4.2 460,449
[Elevenia 4.1 96,166
Blibli 4.1 136,000
Bukal.apak 4.4 539,072
Matahari Mall 3.9 38,454
Alfacart 3.8 9,110
Blanja.com 3.7 8,048
JD.1d 43 81,891
Bhinneka 3.1 77

B. Selecting a 3 M-Commerce as an Example

Data were taken on Monday, March 12, 2018, is sourced
from existing data in the Play Store. The three (3) M-
Commerce are selected to be studied they areLazada,
Tokopedia, and BukalLapak. Here is an explanation of the
results of the observations obtained.

1) Lazada
e There are 2 language features (Indonesian &
English)

e High rating

e Many Discounts

e Payment can be
(installments).

e The stock is not displayed, but the maximum
purchase limit is 5 pcs for all items.

e At the time of making the purchase will go
through 3 processes namely the delivery
process, payment process, and review process.

¢ In the sending process to enter data correctly if
the contents of the "*" of the data must be filled,
if it is advanced to the payment process ..

e On the payment process will make the selection
of payment according to the options listed.

e For payment, there is a choice of pay where the
payment is made when the courier to send the
goods to the destination and the goods have
come to the consumer who made the purchase of
goods.

e The Review Process will display Details of the
purchase and will proceed with order
confirmation.

2) Tokopedia
e There are 2 language features (Indonesian &

made  periodically

English)
e Payment can be made  periodically
(installments).

e The level of consumer confidence is higher,
judging by the positive reviews.

e Stock not shown

e Product information shown is the number of
sold, who saw the goods, insurance, dam Weight
of goods.
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e At a time of purchase will do login first. To do
list login can enter through facebook, google,
and Email.

e Purchase data must be filled correctly and
accordingly

e Purchase data for address can directly connect to
the maps application to get clarity of location for
delivery of goods.

3) BukaLapak

e There is only one language.

e Offer many discounts

e Payment can be
(installments).
The displayed stock is visible
Purchase Data (address and phone number) must
be filled in correctly. Example: phone number
must be filled Indonesian phone code. The
address in the content must contain the word
"Street, J1." If it does not exist then the input in
the user's content is considered invalid.

made  periodically

C. Data Analysis

Researchers took 30 online stores randomly on three (3)
M-Commerce. Tabel II shows the strengths and weaknesses
of each M-Commerce in Indonesia.

TABLE II. ONLINE SHOP LIST
No | Store Name Application | Price | Discount | Rating
Needs of Women (Cosmetics, Shoes, Clothes, Bag)
Pluvia Shoes Lazada 90000 55% 77%
(Flat Shoes . ) 98.68
1 Slip On Tokopedia 100000 %
Kanvas) BukaLapak | 100000 - 95%
Beauty Lazada 100000 14% 97%
Bonney(Natu
2 re Republic Tokopedia 85800 - 100%
Aloe Vera
Soothing Gel | BukaLapak | 85800 - 95%
92% 300Ml)
Lazada 82600 26% 70%
Velopestore( 3919
3 Women'’s Tokopedia 97200 - o)
%
Trousers)
BukaLapak 100000 - 98%
X Lazada 90500 30% 0%
Batik Er
4 25(Square Tokopedia 88300 0% 100%
Hijab)
BukaLapak 100000 45% 100%
Lazada 100000 - 37%
Tokohita(W
5 omen’s Kulot Tokopedia 90000 - 100%
Pants
) Buka Lapak 90000 - 99%90
Lazada 100000 - 0
Sweet Honey .
6 (Rattan Bags) Tokopedia 100000 - 0
Buka Lapak 90000 10% 100%
Baby Needs
Indo Lazada 94490 42% 83%
Ultimate . 92.11
7 (Baby Tokopedia 100000 - %
Carrier) BukaLapak | 97600 ; 89%

No | Store Name Application Price Discount | Rating
Faradisa Lazada 100000 - 100%
Batik(Child . 92.98
8 Batik Tokopedia 100000 - %
Clothes) BukaLapak | 100000 - 97%
Lazada 100000 54% 79%
Kembarshop 9691
9 (Baby Gift Tokopedia 84000 - o,
%
Wrap)
BukaLapak 84000 - 100%
Lazada 100000 20% 95%
Lolibi (Bab .
10 Bon(le) Y| Tokopedia | 99300 - 100%
Buka Lapak 99300 - 97%
. Lazada 100000 55% 89%
Bloombing_
11 Deal(Glass Tokopedia 100000 - 100%
Bottle)
Buka Lapak 100000 - 98%
BabyMania$ Lazada 100000 40% 90%
hop(Apron . 99.46
12 Breastfeeding Tokopedia 95500 - 9
) Buka Lapak | 95500 . 95%
Lazada 91300 19% 91%
13 | BabYKUK®G |y edia | 100000 - 98.61
amas) %
Buka Lapak 86780 5% 99%
Needs of Men (Bag, Wristwatch, Clothes)
Raja Lazada 96400 66% 79%
OB(Sling 578
Bag USB Tokopedia 100000 - %
14 Port charger 0
smart
backpack BukaLapak 100000 - 95%
B295)
Resinda Lazada 94100 50% 72%
Fashion . 1)
15 Store (Men’s Tokopedia 100000 - 100%
Pants) Buka Lapak | 100000 - 90%
Rafflesia Lazada 100000 - 71%
Outdoor . 72.73
16 (Purse and Tokopedia 97100 - %
Bag) Buka lapak | 100000 - 90%
Lazada 100000 52% 53%
Keyshima . o
17 (Batik Shirt) Tokopedia 80900 - 100%
Buka Lapak 90090 - 100%
Lazada 100000 20% 75%
Saver Store . o
18 (Wristwatch) Tokopedia 66700 - 100%
Buka Lapak 65000 - 96%
Lazada 100000 - 77%
Nee Cloth . 89,47
19 (Shirt) Tokopedia 100000 - v,
Buka Lapak 100000 - 0%
Lazada 100000 46% 78%
Sumber Tas
20 Grosir Tokopedia 100000 - 100%
(Backpack)
Buka Lapak 100000 - 100%
Redwingmit Lazada 100000 - 73%
21 ary
(Backpack) Tokopedia 50000 - 100%
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No | Store Name Application Price Discount | Rating
Buka Lapak 48000 - 98%
Lazada 100000 42% 90%
Mutiara 93.10
22 Alkes (Hot Tokopedia 75000 - (;
Water Bag) 2
Buka Lapak 75000 - 99%
Other Equipment
TokoEELIC Lazada 81700 58% 80%
(Table Lamp 9957
23 Learning Tokopedia 95800 - 0}
Architects .
RJ800) BukaLapak 100000 - 98%
Modemku Lazada 89500 76% 81%
Mega 97.96
24 | SaramaMini | Tokopedia | 100000 - %
ature
Dewaruci BukaLapak | 100000 - 100%
Ship)
Lazada 100000 - 75%
Roemahsula 92.98
25 p(A Tokopedia 85700 - o
S %
Magician)
BukaLapak 89300 - 97%
Galeri Lazada 98700 - 92%
Medika
26 (Electric Tokopedia 87100 - 950’40
%
Massage
Device) Buka Lapak 100000 - 96%
Lazada 100000 32% 91%
GlobalNetLi 91.30
27 | ve (Stick the Tokopedia 86700 - 0}
0Old Man) >
Buka Lapak 82400 5% 100%
Lazada 95600 1% 83%
Innofoto(Wa . 95,79
28 11 Clock) Tokopedia 100000 - %
Buka Lapak 75000 - 97%
Lazada 100000 33% 89%
Alfaindo(Bo . 98.14
29 x Store) Tokopedia 95000 - %
Buka Lapak 95000 - 96%
Lazada 62500 - 82%
OfficeExpres 9720
30 s(Strappler Tokopedia 100000 - (;
Kangoro) 2
Buka Lapak 99700 - 97%
V. RESULT

Researchers calculate the average price sold on each M-
Commerce. Figure 2 shows the price average diagram of the
online shop. The diagram shows that the highest price is
Lazada rather than Tokopedia and Buka Lapak. TABLE II
shows Lazada offers the most discounts, but the price after
the discount is not much like the normal price of tokopedia
and Buka Lapak.

Average Price of 3 M-Commerce

95000
95000
94000
93000
92000
91000
90000
83000
Lazada Tokopedia Buka Lapak
Fig. 2. Average Price of 3 M-Commerce

In addition, the average rating of each store on M-
Commerce is also calculated. Tokopedia's results are
superior among the other two (2)M-Commerce. Figure 6
shows that Tokopedia does not offer many discounts, but its
rating is the highest.The strategies of the three existing M-
Commerce examples can be studied further.

Average Rating 3 M-Commerce Indonesia

Lazada Tokopedia Buka Lapak

Fig. 3. Average Rating 3 M-Commerce Indonesia

A. Characteristics of Buyers and Sellers in Indonesia

On Research Prof. Shanti, says everyone's habits are
different. In his research also mentioned the population of
gender also affect the habit of shopping online[21]. In
Indonesia, sellers easily offer their products on more than
one M-Commerce app[22].

Table II shows that many sellers in Indonesia offer more
products on more than one M-Commerce. At Lazada, many
discounts are always there in every item sold, but it did not
affect the rating obtained. Because of that, then buyers in
Indonesia are also often moving around in buying a product
in more than one M-Commerce. A trend in Indonesia many
M-Commerce are competing to attract a lot of consumers,
strategies that also do diverse. Trust one of the important
strategies that need to be done.

VI. CONTRIBUTION AND IMPLICATION

Effective strategies can result in more customers, but
greater costs. However, it can produce "goodwill" in the long
run [23]. This research is seen if the marketing method by
offering more discounts cannot attract more consumers. The
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confidence of every store in M-Commerce is also one factor
of the many interests of the buyers. Suggestions that can be
given to researcher’s M-Commerce especially in Indonesia is
to add or adopt from the current trend developing. Suppose,
M-Commerce application that tracking the most number of
transactions on the consumer then provide points that can be
exchanged with certain goods, discounts, or subsidized
shipping cost. In terms of the seller, also awarded for sellers
who sell the most goods and have the highest rating by
giving "Highlight" the name of the store and its products on
the main page. Other studies, also reinforce that the
packaging of the information presented is also very
influential on consumer interest to visit existing M-
Commerce [24]. Consumer confidence can maintain long-
term trading competition. Each M-Commerce must also have
controls on the comments section of every item and store
listed in M-Commerce. The comment section is one part that
is first read and reviewed by every consumer who will buy a
product [22]. Other research also needs to study the
inhibiting effects of an M-Commerce business process. The
goal is to see how much customers trust, and how many
products are purchased and the number of transactions made
by consumers[25].

The novelty found in the paper written is that there has
never been a study comparing consumer confidence from M-
Commerce in Indonesia. M-Commerce retrieval can be from
the top three rating and viewers, namely Lazada, Tokopedia,
and Buka Lapak with the acquisition of rating 4.3 with
viewers 1,323,186 (Lazada), rating 4.3 with viewers 725,763
(Tokopedia), rating 4,4 with viewers 539,072 (Buka Lapak).
Data samples taken were sellers who sold the same product
in the three M-Commerce.

VII. CONCLUSION

From the results and discussions obtained, there are
several conclusions that can be taken. The trust of an online
store is crucial in the marketing strategy of an online
business. In the above data, a good belief can be seen from
the feedback review every M-Commerce. Examples of
existing M-Commerce also show that many discount offers
have no effect on the number of sales and good reviews from
consumers. When viewed from the price, indicating that
consumers are not affected by the low prices and discounts
offered. Reasonable price and brand from M-Commerce
Application are also considered by consumers before
purchasing goods. In addition to having the right strategy, it
is also necessary to know the inhibiting factors in doing the
strategy. It can also add new ideas in strategies to conduct
business processes from M-Commerce. Looking at M-
Commerce in the future will continue to grow from time to
time.

REFERENCES

[1] L. Pucong, Z. Yuansheng, and Z. Wenqiang, “Analysis of Mobile

Opportunistic Commerce Value Chain,” 2015 2nd Int. Conf. Inf.
Sci. Control Eng., pp. 132-136, 2015.

[2] P. V. Pushpa, “Customer Context Based Transactions in Mobile
Commerce Business Environment,” Proc. - 13th IEEE Int. Conf.
E-bus. Eng. ICEBE 2016 - Incl. 12th Work. Serv. Appl. Integr.
Collab. SOAIC 2016, pp. 208-213, 2017.

[3] A. Hussain, E. O. C. Mkpojiogu, N. H. Jamaludin, and S. T. L.
Moh, “A usability evaluation of Lazada mobile application,” 4/P

(4]

(6]

(7

(8]

(91

[10]

[11]

[12]

[13]

[14]

[15]

[16]

[17]

(18]

[19]

[20]

(21]

[22]

[23]

[24]

(25]

404

Conf. Proc., vol. 1891, 2017.

I. Nabhani, “M-Commerce Adoption and Performance

Improvement : Proposing a Conceptual Framework,” vol. 111, no.

4, pp. 1-9, 2015.

L. P. Chiang and Y. S. Liao, “Exploring the key success factors of
mobile commerce in Taiwan,” Proc. - 26th IEEE Int. Conf. Adv.
Inf. Netw. Appl. Work. WAINA 2012, pp. 369-374, 2012.

J. H. Wu, L. Peng, Q. Li, and Y. C. Chen, “Falling in love with
online shopping carnival on singles’ day in China: An uses and
Gratifications perspective,” 2016 IEEE/ACIS 15th Int. Conf.

Comput. Inf. Sci. ICIS 2016 - Proc., 2016.

D. L Sensuse, I. T. Handoyo, W. R. Fitriani, A. Ramadhan, and

P. Rahayu, “Understanding Continuance Intention to Use Mobile

Commerce : A Case of Urban Transportation Service,” 2017.

S. Assegaff, D. Zaenal Abidin, and K. Kunci, “Jurnal Teknologi

dan Sistem Informasi User Behavior in Adopt Mobile Commerce

(Scale Development: Perspective of Trust and Risk),” vol. 3, no.

3, pp. 320-325, 2017.

L. Priyambodo, F. Tjiptono, and Suyoto, “M-Commerce in

Indonesia : Problems and M-Commerce in Indonesia : Problems

and Prospects,” Int. J. Comput. Appl. Inf. Technol., vol. 1, no. 11,

pp. 71-76,2012.

R. Blaise, M. Halloran, and M. Muchnick, “Mobile Commerce

Competitive Advantage: A Quantitative Study of Variables that

Predict M-Commerce Purchase Intentions,” J. Internet Commer.,

vol. 17, no. 2, pp. 96-114, 2018.

T. Lei and J. W. Cao, “The Relationship Study between the

Mobile Commerce Personalized Service Scene and Customer

Behavior,” Proc. - 2014 7th Int. Symp. Comput. Intell. Des. Isc.

2014, vol. 2, pp. 467471, 2015.

X. Deng, “Big Data Technology and Ethics Considerations in

Customer Behavior and Customer Feedback Mining,” pp. 3842—

3845, 2017.

R. Mahajan, “Customer Behavior Patterns Analysis in Indian

Mobile Telecommunications Industry,” IEEE Access, no. April

2013, pp. 1165-1169, 2016.

W. R. Advanced and I. Network, “With Real-time Advanced

Inexpensive Network Computing,” pp. 6-11, 2014.

J. Weiyn, T. A. Napitupulu, and Harisno, “The relationship

between the high usage of mobile chatting with M-Commerce

progress: A case of Indonesia,” Proc. - 11th 2016 Int. Conf.

Knowledge, Inf. Creat. Support Syst. KICSS 2016, pp. 1-5, 2017.

S. W. Chou and C. S. Hsu, “Understanding online repurchase

intention: social exchange theory and shopping habit,” Inf. Syst.

E-bus. Manag., vol. 14, no. 1, pp. 19-45, 2016.

T. Zhou, “Understanding continuance usage intention of mobile

internet sites,” Univers. Access Inf. Soc., vol. 13, no. 3, pp. 329—

337,2014.

C. C. Chang, “Exploring mobile application customer loyalty:

The moderating effect of use contexts,” Telecomm. Policy, vol.

39, no. 8, pp. 678690, 2015.

N. P. Rana, Y. K. Dwivedi, M. D. Williams, and V. Weerakkody,
“Investigating success of an e-government initiative: Validation
of an integrated IS success model,” Inf. Syst. Front., vol. 17, no.

1, pp. 127-142, 2014.

M. Naili, A. Boubetra, and A. Tari, “Mobile commerce websites

ranking,” Proc. - 2014 8th Int. Conf. Next Gener. Mob. Appl.

Serv. Technol. NGMAST 2014, pp. 43-47, 2014.

P. S. Verma, “Association Between Shopping Habit and

Demographics of M- Commerce user ’ s in India using Two way

ANOVA,” pp. 3843, 2017.

Q. Li, M. Gu, K. Zhou, and X. Sun, “Multi-Classes Feature

Engineering with Sliding Window for Purchase Prediction in

Mobile Commerce,” Proc. - 15th IEEE Int. Conf. Data Min.

Work. ICDMW 2015, pp. 1048—1054, 2016.

J. Choi and D. L. Nazareth, “Repairing trust in an e-commerce

and security context: An agent-based modeling approach,” Inf.

Manag. Comput. Secur., vol. 22, no. 5, pp. 490-512, 2014.

N. Shin, D. Kim, S. Park, and J. Oh, “The moderation effects of

mobile technology advancement and system barrier on M-

Commerce channel preference behavior,” Inf. Syst. E-bus.

Manag., vol. 16, no. 1, pp. 125-154, 2018.

M. Maity and M. Dass, “Consumer decision-making across

modern and traditional channels: E-commerce, M-Commerce, in-

store,” Decis. Support Syst., vol. 61, no. 1, pp. 34-46, 2014.




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Gray Gamma 2.2)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.7
  /CompressObjects /Off
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams true
  /MaxSubsetPct 100
  /Optimize true
  /OPM 0
  /ParseDSCComments false
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo false
  /PreserveFlatness true
  /PreserveHalftoneInfo true
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Remove
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
    /AbadiMT-CondensedLight
    /ACaslon-Italic
    /ACaslon-Regular
    /ACaslon-Semibold
    /ACaslon-SemiboldItalic
    /AdobeArabic-Bold
    /AdobeArabic-BoldItalic
    /AdobeArabic-Italic
    /AdobeArabic-Regular
    /AdobeHebrew-Bold
    /AdobeHebrew-BoldItalic
    /AdobeHebrew-Italic
    /AdobeHebrew-Regular
    /AdobeHeitiStd-Regular
    /AdobeMingStd-Light
    /AdobeMyungjoStd-Medium
    /AdobePiStd
    /AdobeSongStd-Light
    /AdobeThai-Bold
    /AdobeThai-BoldItalic
    /AdobeThai-Italic
    /AdobeThai-Regular
    /AGaramond-Bold
    /AGaramond-BoldItalic
    /AGaramond-Italic
    /AGaramond-Regular
    /AGaramond-Semibold
    /AGaramond-SemiboldItalic
    /AgencyFB-Bold
    /AgencyFB-Reg
    /AGOldFace-Outline
    /AharoniBold
    /Algerian
    /Americana
    /Americana-ExtraBold
    /AndaleMono
    /AndaleMonoIPA
    /AngsanaNew
    /AngsanaNew-Bold
    /AngsanaNew-BoldItalic
    /AngsanaNew-Italic
    /AngsanaUPC
    /AngsanaUPC-Bold
    /AngsanaUPC-BoldItalic
    /AngsanaUPC-Italic
    /Anna
    /ArialAlternative
    /ArialAlternativeSymbol
    /Arial-Black
    /Arial-BlackItalic
    /Arial-BoldItalicMT
    /Arial-BoldMT
    /Arial-ItalicMT
    /ArialMT
    /ArialMT-Black
    /ArialNarrow
    /ArialNarrow-Bold
    /ArialNarrow-BoldItalic
    /ArialNarrow-Italic
    /ArialRoundedMTBold
    /ArialUnicodeMS
    /ArrusBT-Bold
    /ArrusBT-BoldItalic
    /ArrusBT-Italic
    /ArrusBT-Roman
    /AvantGarde-Book
    /AvantGarde-BookOblique
    /AvantGarde-Demi
    /AvantGarde-DemiOblique
    /AvantGardeITCbyBT-Book
    /AvantGardeITCbyBT-BookOblique
    /BakerSignet
    /BankGothicBT-Medium
    /Barmeno-Bold
    /Barmeno-ExtraBold
    /Barmeno-Medium
    /Barmeno-Regular
    /Baskerville
    /BaskervilleBE-Italic
    /BaskervilleBE-Medium
    /BaskervilleBE-MediumItalic
    /BaskervilleBE-Regular
    /Baskerville-Bold
    /Baskerville-BoldItalic
    /Baskerville-Italic
    /BaskOldFace
    /Batang
    /BatangChe
    /Bauhaus93
    /Bellevue
    /BellMT
    /BellMTBold
    /BellMTItalic
    /BerlingAntiqua-Bold
    /BerlingAntiqua-BoldItalic
    /BerlingAntiqua-Italic
    /BerlingAntiqua-Roman
    /BerlinSansFB-Bold
    /BerlinSansFBDemi-Bold
    /BerlinSansFB-Reg
    /BernardMT-Condensed
    /BernhardModernBT-Bold
    /BernhardModernBT-BoldItalic
    /BernhardModernBT-Italic
    /BernhardModernBT-Roman
    /BiffoMT
    /BinnerD
    /BinnerGothic
    /BlackadderITC-Regular
    /Blackoak
    /blex
    /blsy
    /Bodoni
    /Bodoni-Bold
    /Bodoni-BoldItalic
    /Bodoni-Italic
    /BodoniMT
    /BodoniMTBlack
    /BodoniMTBlack-Italic
    /BodoniMT-Bold
    /BodoniMT-BoldItalic
    /BodoniMTCondensed
    /BodoniMTCondensed-Bold
    /BodoniMTCondensed-BoldItalic
    /BodoniMTCondensed-Italic
    /BodoniMT-Italic
    /BodoniMTPosterCompressed
    /Bodoni-Poster
    /Bodoni-PosterCompressed
    /BookAntiqua
    /BookAntiqua-Bold
    /BookAntiqua-BoldItalic
    /BookAntiqua-Italic
    /Bookman-Demi
    /Bookman-DemiItalic
    /Bookman-Light
    /Bookman-LightItalic
    /BookmanOldStyle
    /BookmanOldStyle-Bold
    /BookmanOldStyle-BoldItalic
    /BookmanOldStyle-Italic
    /BookshelfSymbolOne-Regular
    /BookshelfSymbolSeven
    /BookshelfSymbolThree-Regular
    /BookshelfSymbolTwo-Regular
    /Botanical
    /Boton-Italic
    /Boton-Medium
    /Boton-MediumItalic
    /Boton-Regular
    /Boulevard
    /BradleyHandITC
    /Braggadocio
    /BritannicBold
    /Broadway
    /BrowalliaNew
    /BrowalliaNew-Bold
    /BrowalliaNew-BoldItalic
    /BrowalliaNew-Italic
    /BrowalliaUPC
    /BrowalliaUPC-Bold
    /BrowalliaUPC-BoldItalic
    /BrowalliaUPC-Italic
    /BrushScript
    /BrushScriptMT
    /CaflischScript-Bold
    /CaflischScript-Regular
    /Calibri
    /Calibri-Bold
    /Calibri-BoldItalic
    /Calibri-Italic
    /CalifornianFB-Bold
    /CalifornianFB-Italic
    /CalifornianFB-Reg
    /CalisMTBol
    /CalistoMT
    /CalistoMT-BoldItalic
    /CalistoMT-Italic
    /Cambria
    /Cambria-Bold
    /Cambria-BoldItalic
    /Cambria-Italic
    /CambriaMath
    /Candara
    /Candara-Bold
    /Candara-BoldItalic
    /Candara-Italic
    /Carta
    /CaslonOpenfaceBT-Regular
    /Castellar
    /CastellarMT
    /Centaur
    /Centaur-Italic
    /Century
    /CenturyGothic
    /CenturyGothic-Bold
    /CenturyGothic-BoldItalic
    /CenturyGothic-Italic
    /CenturySchL-Bold
    /CenturySchL-BoldItal
    /CenturySchL-Ital
    /CenturySchL-Roma
    /CenturySchoolbook
    /CenturySchoolbook-Bold
    /CenturySchoolbook-BoldItalic
    /CenturySchoolbook-Italic
    /CGTimes-Bold
    /CGTimes-BoldItalic
    /CGTimes-Italic
    /CGTimes-Regular
    /CharterBT-Bold
    /CharterBT-BoldItalic
    /CharterBT-Italic
    /CharterBT-Roman
    /CheltenhamITCbyBT-Bold
    /CheltenhamITCbyBT-BoldItalic
    /CheltenhamITCbyBT-Book
    /CheltenhamITCbyBT-BookItalic
    /Chiller-Regular
    /Cmb10
    /CMB10
    /Cmbsy10
    /CMBSY10
    /CMBSY5
    /CMBSY6
    /CMBSY7
    /CMBSY8
    /CMBSY9
    /Cmbx10
    /CMBX10
    /Cmbx12
    /CMBX12
    /Cmbx5
    /CMBX5
    /Cmbx6
    /CMBX6
    /Cmbx7
    /CMBX7
    /Cmbx8
    /CMBX8
    /Cmbx9
    /CMBX9
    /Cmbxsl10
    /CMBXSL10
    /Cmbxti10
    /CMBXTI10
    /Cmcsc10
    /CMCSC10
    /Cmcsc8
    /CMCSC8
    /Cmcsc9
    /CMCSC9
    /Cmdunh10
    /CMDUNH10
    /Cmex10
    /CMEX10
    /CMEX7
    /CMEX8
    /CMEX9
    /Cmff10
    /CMFF10
    /Cmfi10
    /CMFI10
    /Cmfib8
    /CMFIB8
    /Cminch
    /CMINCH
    /Cmitt10
    /CMITT10
    /Cmmi10
    /CMMI10
    /Cmmi12
    /CMMI12
    /Cmmi5
    /CMMI5
    /Cmmi6
    /CMMI6
    /Cmmi7
    /CMMI7
    /Cmmi8
    /CMMI8
    /Cmmi9
    /CMMI9
    /Cmmib10
    /CMMIB10
    /CMMIB5
    /CMMIB6
    /CMMIB7
    /CMMIB8
    /CMMIB9
    /Cmr10
    /CMR10
    /Cmr12
    /CMR12
    /Cmr17
    /CMR17
    /Cmr5
    /CMR5
    /Cmr6
    /CMR6
    /Cmr7
    /CMR7
    /Cmr8
    /CMR8
    /Cmr9
    /CMR9
    /Cmsl10
    /CMSL10
    /Cmsl12
    /CMSL12
    /Cmsl8
    /CMSL8
    /Cmsl9
    /CMSL9
    /Cmsltt10
    /CMSLTT10
    /Cmss10
    /CMSS10
    /Cmss12
    /CMSS12
    /Cmss17
    /CMSS17
    /Cmss8
    /CMSS8
    /Cmss9
    /CMSS9
    /Cmssbx10
    /CMSSBX10
    /Cmssdc10
    /CMSSDC10
    /Cmssi10
    /CMSSI10
    /Cmssi12
    /CMSSI12
    /Cmssi17
    /CMSSI17
    /Cmssi8
    /CMSSI8
    /Cmssi9
    /CMSSI9
    /Cmssq8
    /CMSSQ8
    /Cmssqi8
    /CMSSQI8
    /Cmsy10
    /CMSY10
    /Cmsy5
    /CMSY5
    /Cmsy6
    /CMSY6
    /Cmsy7
    /CMSY7
    /Cmsy8
    /CMSY8
    /Cmsy9
    /CMSY9
    /Cmtcsc10
    /CMTCSC10
    /Cmtex10
    /CMTEX10
    /Cmtex8
    /CMTEX8
    /Cmtex9
    /CMTEX9
    /Cmti10
    /CMTI10
    /Cmti12
    /CMTI12
    /Cmti7
    /CMTI7
    /Cmti8
    /CMTI8
    /Cmti9
    /CMTI9
    /Cmtt10
    /CMTT10
    /Cmtt12
    /CMTT12
    /Cmtt8
    /CMTT8
    /Cmtt9
    /CMTT9
    /Cmu10
    /CMU10
    /Cmvtt10
    /CMVTT10
    /ColonnaMT
    /Colossalis-Bold
    /ComicSansMS
    /ComicSansMS-Bold
    /Consolas
    /Consolas-Bold
    /Consolas-BoldItalic
    /Consolas-Italic
    /Constantia
    /Constantia-Bold
    /Constantia-BoldItalic
    /Constantia-Italic
    /CooperBlack
    /CopperplateGothic-Bold
    /CopperplateGothic-Light
    /Copperplate-ThirtyThreeBC
    /Corbel
    /Corbel-Bold
    /Corbel-BoldItalic
    /Corbel-Italic
    /CordiaNew
    /CordiaNew-Bold
    /CordiaNew-BoldItalic
    /CordiaNew-Italic
    /CordiaUPC
    /CordiaUPC-Bold
    /CordiaUPC-BoldItalic
    /CordiaUPC-Italic
    /Courier
    /Courier-Bold
    /Courier-BoldOblique
    /CourierNewPS-BoldItalicMT
    /CourierNewPS-BoldMT
    /CourierNewPS-ItalicMT
    /CourierNewPSMT
    /Courier-Oblique
    /CourierStd
    /CourierStd-Bold
    /CourierStd-BoldOblique
    /CourierStd-Oblique
    /CourierX-Bold
    /CourierX-BoldOblique
    /CourierX-Oblique
    /CourierX-Regular
    /CreepyRegular
    /CurlzMT
    /David-Bold
    /David-Reg
    /DavidTransparent
    /Dcb10
    /Dcbx10
    /Dcbxsl10
    /Dcbxti10
    /Dccsc10
    /Dcitt10
    /Dcr10
    /Desdemona
    /DilleniaUPC
    /DilleniaUPCBold
    /DilleniaUPCBoldItalic
    /DilleniaUPCItalic
    /Dingbats
    /DomCasual
    /Dotum
    /DotumChe
    /DoulosSIL
    /EdwardianScriptITC
    /Elephant-Italic
    /Elephant-Regular
    /EngraversGothicBT-Regular
    /EngraversMT
    /EraserDust
    /ErasITC-Bold
    /ErasITC-Demi
    /ErasITC-Light
    /ErasITC-Medium
    /ErieBlackPSMT
    /ErieLightPSMT
    /EriePSMT
    /EstrangeloEdessa
    /Euclid
    /Euclid-Bold
    /Euclid-BoldItalic
    /EuclidExtra
    /EuclidExtra-Bold
    /EuclidFraktur
    /EuclidFraktur-Bold
    /Euclid-Italic
    /EuclidMathOne
    /EuclidMathOne-Bold
    /EuclidMathTwo
    /EuclidMathTwo-Bold
    /EuclidSymbol
    /EuclidSymbol-Bold
    /EuclidSymbol-BoldItalic
    /EuclidSymbol-Italic
    /EucrosiaUPC
    /EucrosiaUPCBold
    /EucrosiaUPCBoldItalic
    /EucrosiaUPCItalic
    /EUEX10
    /EUEX7
    /EUEX8
    /EUEX9
    /EUFB10
    /EUFB5
    /EUFB7
    /EUFM10
    /EUFM5
    /EUFM7
    /EURB10
    /EURB5
    /EURB7
    /EURM10
    /EURM5
    /EURM7
    /EuroMono-Bold
    /EuroMono-BoldItalic
    /EuroMono-Italic
    /EuroMono-Regular
    /EuroSans-Bold
    /EuroSans-BoldItalic
    /EuroSans-Italic
    /EuroSans-Regular
    /EuroSerif-Bold
    /EuroSerif-BoldItalic
    /EuroSerif-Italic
    /EuroSerif-Regular
    /EUSB10
    /EUSB5
    /EUSB7
    /EUSM10
    /EUSM5
    /EUSM7
    /FelixTitlingMT
    /Fences
    /FencesPlain
    /FigaroMT
    /FixedMiriamTransparent
    /FootlightMTLight
    /Formata-Italic
    /Formata-Medium
    /Formata-MediumItalic
    /Formata-Regular
    /ForteMT
    /FranklinGothic-Book
    /FranklinGothic-BookItalic
    /FranklinGothic-Demi
    /FranklinGothic-DemiCond
    /FranklinGothic-DemiItalic
    /FranklinGothic-Heavy
    /FranklinGothic-HeavyItalic
    /FranklinGothicITCbyBT-Book
    /FranklinGothicITCbyBT-BookItal
    /FranklinGothicITCbyBT-Demi
    /FranklinGothicITCbyBT-DemiItal
    /FranklinGothic-Medium
    /FranklinGothic-MediumCond
    /FranklinGothic-MediumItalic
    /FrankRuehl
    /FreesiaUPC
    /FreesiaUPCBold
    /FreesiaUPCBoldItalic
    /FreesiaUPCItalic
    /FreestyleScript-Regular
    /FrenchScriptMT
    /Frutiger-Black
    /Frutiger-BlackCn
    /Frutiger-BlackItalic
    /Frutiger-Bold
    /Frutiger-BoldCn
    /Frutiger-BoldItalic
    /Frutiger-Cn
    /Frutiger-ExtraBlackCn
    /Frutiger-Italic
    /Frutiger-Light
    /Frutiger-LightCn
    /Frutiger-LightItalic
    /Frutiger-Roman
    /Frutiger-UltraBlack
    /Futura-Bold
    /Futura-BoldOblique
    /Futura-Book
    /Futura-BookOblique
    /FuturaBT-Bold
    /FuturaBT-BoldItalic
    /FuturaBT-Book
    /FuturaBT-BookItalic
    /FuturaBT-Medium
    /FuturaBT-MediumItalic
    /Futura-Light
    /Futura-LightOblique
    /GalliardITCbyBT-Bold
    /GalliardITCbyBT-BoldItalic
    /GalliardITCbyBT-Italic
    /GalliardITCbyBT-Roman
    /Garamond
    /Garamond-Bold
    /Garamond-BoldCondensed
    /Garamond-BoldCondensedItalic
    /Garamond-BoldItalic
    /Garamond-BookCondensed
    /Garamond-BookCondensedItalic
    /Garamond-Italic
    /Garamond-LightCondensed
    /Garamond-LightCondensedItalic
    /Gautami
    /GeometricSlab703BT-Light
    /GeometricSlab703BT-LightItalic
    /Georgia
    /Georgia-Bold
    /Georgia-BoldItalic
    /Georgia-Italic
    /GeorgiaRef
    /Giddyup
    /Giddyup-Thangs
    /Gigi-Regular
    /GillSans
    /GillSans-Bold
    /GillSans-BoldItalic
    /GillSans-Condensed
    /GillSans-CondensedBold
    /GillSans-Italic
    /GillSans-Light
    /GillSans-LightItalic
    /GillSansMT
    /GillSansMT-Bold
    /GillSansMT-BoldItalic
    /GillSansMT-Condensed
    /GillSansMT-ExtraCondensedBold
    /GillSansMT-Italic
    /GillSans-UltraBold
    /GillSans-UltraBoldCondensed
    /GloucesterMT-ExtraCondensed
    /Gothic-Thirteen
    /GoudyOldStyleBT-Bold
    /GoudyOldStyleBT-BoldItalic
    /GoudyOldStyleBT-Italic
    /GoudyOldStyleBT-Roman
    /GoudyOldStyleT-Bold
    /GoudyOldStyleT-Italic
    /GoudyOldStyleT-Regular
    /GoudyStout
    /GoudyTextMT-LombardicCapitals
    /GSIDefaultSymbols
    /Gulim
    /GulimChe
    /Gungsuh
    /GungsuhChe
    /Haettenschweiler
    /HarlowSolid
    /Harrington
    /Helvetica
    /Helvetica-Black
    /Helvetica-BlackOblique
    /Helvetica-Bold
    /Helvetica-BoldOblique
    /Helvetica-Condensed
    /Helvetica-Condensed-Black
    /Helvetica-Condensed-BlackObl
    /Helvetica-Condensed-Bold
    /Helvetica-Condensed-BoldObl
    /Helvetica-Condensed-Light
    /Helvetica-Condensed-LightObl
    /Helvetica-Condensed-Oblique
    /Helvetica-Fraction
    /Helvetica-Narrow
    /Helvetica-Narrow-Bold
    /Helvetica-Narrow-BoldOblique
    /Helvetica-Narrow-Oblique
    /Helvetica-Oblique
    /HighTowerText-Italic
    /HighTowerText-Reg
    /Humanist521BT-BoldCondensed
    /Humanist521BT-Light
    /Humanist521BT-LightItalic
    /Humanist521BT-RomanCondensed
    /Imago-ExtraBold
    /Impact
    /ImprintMT-Shadow
    /InformalRoman-Regular
    /IrisUPC
    /IrisUPCBold
    /IrisUPCBoldItalic
    /IrisUPCItalic
    /Ironwood
    /ItcEras-Medium
    /ItcKabel-Bold
    /ItcKabel-Book
    /ItcKabel-Demi
    /ItcKabel-Medium
    /ItcKabel-Ultra
    /JasmineUPC
    /JasmineUPC-Bold
    /JasmineUPC-BoldItalic
    /JasmineUPC-Italic
    /JoannaMT
    /JoannaMT-Italic
    /Jokerman-Regular
    /JuiceITC-Regular
    /Kartika
    /Kaufmann
    /KaufmannBT-Bold
    /KaufmannBT-Regular
    /KidTYPEPaint
    /KinoMT
    /KodchiangUPC
    /KodchiangUPC-Bold
    /KodchiangUPC-BoldItalic
    /KodchiangUPC-Italic
    /KorinnaITCbyBT-Regular
    /KristenITC-Regular
    /KrutiDev040Bold
    /KrutiDev040BoldItalic
    /KrutiDev040Condensed
    /KrutiDev040Italic
    /KrutiDev040Thin
    /KrutiDev040Wide
    /KrutiDev060
    /KrutiDev060Bold
    /KrutiDev060BoldItalic
    /KrutiDev060Condensed
    /KrutiDev060Italic
    /KrutiDev060Thin
    /KrutiDev060Wide
    /KrutiDev070
    /KrutiDev070Condensed
    /KrutiDev070Italic
    /KrutiDev070Thin
    /KrutiDev070Wide
    /KrutiDev080
    /KrutiDev080Condensed
    /KrutiDev080Italic
    /KrutiDev080Wide
    /KrutiDev090
    /KrutiDev090Bold
    /KrutiDev090BoldItalic
    /KrutiDev090Condensed
    /KrutiDev090Italic
    /KrutiDev090Thin
    /KrutiDev090Wide
    /KrutiDev100
    /KrutiDev100Bold
    /KrutiDev100BoldItalic
    /KrutiDev100Condensed
    /KrutiDev100Italic
    /KrutiDev100Thin
    /KrutiDev100Wide
    /KrutiDev120
    /KrutiDev120Condensed
    /KrutiDev120Thin
    /KrutiDev120Wide
    /KrutiDev130
    /KrutiDev130Condensed
    /KrutiDev130Thin
    /KrutiDev130Wide
    /KunstlerScript
    /Latha
    /LatinWide
    /LetterGothic
    /LetterGothic-Bold
    /LetterGothic-BoldOblique
    /LetterGothic-BoldSlanted
    /LetterGothicMT
    /LetterGothicMT-Bold
    /LetterGothicMT-BoldOblique
    /LetterGothicMT-Oblique
    /LetterGothic-Slanted
    /LevenimMT
    /LevenimMTBold
    /LilyUPC
    /LilyUPCBold
    /LilyUPCBoldItalic
    /LilyUPCItalic
    /Lithos-Black
    /Lithos-Regular
    /LotusWPBox-Roman
    /LotusWPIcon-Roman
    /LotusWPIntA-Roman
    /LotusWPIntB-Roman
    /LotusWPType-Roman
    /LucidaBright
    /LucidaBright-Demi
    /LucidaBright-DemiItalic
    /LucidaBright-Italic
    /LucidaCalligraphy-Italic
    /LucidaConsole
    /LucidaFax
    /LucidaFax-Demi
    /LucidaFax-DemiItalic
    /LucidaFax-Italic
    /LucidaHandwriting-Italic
    /LucidaSans
    /LucidaSans-Demi
    /LucidaSans-DemiItalic
    /LucidaSans-Italic
    /LucidaSans-Typewriter
    /LucidaSans-TypewriterBold
    /LucidaSans-TypewriterBoldOblique
    /LucidaSans-TypewriterOblique
    /LucidaSansUnicode
    /Lydian
    /Magneto-Bold
    /MaiandraGD-Regular
    /Mangal-Regular
    /Map-Symbols
    /MathA
    /MathB
    /MathC
    /Mathematica1
    /Mathematica1-Bold
    /Mathematica1Mono
    /Mathematica1Mono-Bold
    /Mathematica2
    /Mathematica2-Bold
    /Mathematica2Mono
    /Mathematica2Mono-Bold
    /Mathematica3
    /Mathematica3-Bold
    /Mathematica3Mono
    /Mathematica3Mono-Bold
    /Mathematica4
    /Mathematica4-Bold
    /Mathematica4Mono
    /Mathematica4Mono-Bold
    /Mathematica5
    /Mathematica5-Bold
    /Mathematica5Mono
    /Mathematica5Mono-Bold
    /Mathematica6
    /Mathematica6Bold
    /Mathematica6Mono
    /Mathematica6MonoBold
    /Mathematica7
    /Mathematica7Bold
    /Mathematica7Mono
    /Mathematica7MonoBold
    /MatisseITC-Regular
    /MaturaMTScriptCapitals
    /Mesquite
    /Mezz-Black
    /Mezz-Regular
    /MICR
    /MicrosoftSansSerif
    /MingLiU
    /Minion-BoldCondensed
    /Minion-BoldCondensedItalic
    /Minion-Condensed
    /Minion-CondensedItalic
    /Minion-Ornaments
    /MinionPro-Bold
    /MinionPro-BoldIt
    /MinionPro-It
    /MinionPro-Regular
    /Miriam
    /MiriamFixed
    /MiriamTransparent
    /Mistral
    /Modern-Regular
    /MonotypeCorsiva
    /MonotypeSorts
    /MSAM10
    /MSAM5
    /MSAM6
    /MSAM7
    /MSAM8
    /MSAM9
    /MSBM10
    /MSBM5
    /MSBM6
    /MSBM7
    /MSBM8
    /MSBM9
    /MS-Gothic
    /MSHei
    /MSLineDrawPSMT
    /MS-Mincho
    /MSOutlook
    /MS-PGothic
    /MS-PMincho
    /MSReference1
    /MSReference2
    /MSReferenceSansSerif
    /MSReferenceSansSerif-Bold
    /MSReferenceSansSerif-BoldItalic
    /MSReferenceSansSerif-Italic
    /MSReferenceSerif
    /MSReferenceSerif-Bold
    /MSReferenceSerif-BoldItalic
    /MSReferenceSerif-Italic
    /MSReferenceSpecialty
    /MSSong
    /MS-UIGothic
    /MT-Extra
    /MTExtraTiger
    /MT-Symbol
    /MT-Symbol-Italic
    /MVBoli
    /Myriad-Bold
    /Myriad-BoldItalic
    /Myriad-Italic
    /Myriad-Roman
    /Narkisim
    /NewCenturySchlbk-Bold
    /NewCenturySchlbk-BoldItalic
    /NewCenturySchlbk-Italic
    /NewCenturySchlbk-Roman
    /NewMilleniumSchlbk-BoldItalicSH
    /NewsGothic
    /NewsGothic-Bold
    /NewsGothicBT-Bold
    /NewsGothicBT-BoldItalic
    /NewsGothicBT-Italic
    /NewsGothicBT-Roman
    /NewsGothic-Condensed
    /NewsGothic-Italic
    /NewsGothicMT
    /NewsGothicMT-Bold
    /NewsGothicMT-Italic
    /NiagaraEngraved-Reg
    /NiagaraSolid-Reg
    /NimbusMonL-Bold
    /NimbusMonL-BoldObli
    /NimbusMonL-Regu
    /NimbusMonL-ReguObli
    /NimbusRomNo9L-Medi
    /NimbusRomNo9L-MediItal
    /NimbusRomNo9L-Regu
    /NimbusRomNo9L-ReguItal
    /NimbusSanL-Bold
    /NimbusSanL-BoldCond
    /NimbusSanL-BoldCondItal
    /NimbusSanL-BoldItal
    /NimbusSanL-Regu
    /NimbusSanL-ReguCond
    /NimbusSanL-ReguCondItal
    /NimbusSanL-ReguItal
    /Nimrod
    /Nimrod-Bold
    /Nimrod-BoldItalic
    /Nimrod-Italic
    /NSimSun
    /Nueva-BoldExtended
    /Nueva-BoldExtendedItalic
    /Nueva-Italic
    /Nueva-Roman
    /NuptialScript
    /OCRA
    /OCRA-Alternate
    /OCRAExtended
    /OCRB
    /OCRB-Alternate
    /OfficinaSans-Bold
    /OfficinaSans-BoldItalic
    /OfficinaSans-Book
    /OfficinaSans-BookItalic
    /OfficinaSerif-Bold
    /OfficinaSerif-BoldItalic
    /OfficinaSerif-Book
    /OfficinaSerif-BookItalic
    /OldEnglishTextMT
    /Onyx
    /OnyxBT-Regular
    /OzHandicraftBT-Roman
    /PalaceScriptMT
    /Palatino-Bold
    /Palatino-BoldItalic
    /Palatino-Italic
    /PalatinoLinotype-Bold
    /PalatinoLinotype-BoldItalic
    /PalatinoLinotype-Italic
    /PalatinoLinotype-Roman
    /Palatino-Roman
    /PapyrusPlain
    /Papyrus-Regular
    /Parchment-Regular
    /Parisian
    /ParkAvenue
    /Penumbra-SemiboldFlare
    /Penumbra-SemiboldSans
    /Penumbra-SemiboldSerif
    /PepitaMT
    /Perpetua
    /Perpetua-Bold
    /Perpetua-BoldItalic
    /Perpetua-Italic
    /PerpetuaTitlingMT-Bold
    /PerpetuaTitlingMT-Light
    /PhotinaCasualBlack
    /Playbill
    /PMingLiU
    /Poetica-SuppOrnaments
    /PoorRichard-Regular
    /PopplLaudatio-Italic
    /PopplLaudatio-Medium
    /PopplLaudatio-MediumItalic
    /PopplLaudatio-Regular
    /PrestigeElite
    /Pristina-Regular
    /PTBarnumBT-Regular
    /Raavi
    /RageItalic
    /Ravie
    /RefSpecialty
    /Ribbon131BT-Bold
    /Rockwell
    /Rockwell-Bold
    /Rockwell-BoldItalic
    /Rockwell-Condensed
    /Rockwell-CondensedBold
    /Rockwell-ExtraBold
    /Rockwell-Italic
    /Rockwell-Light
    /Rockwell-LightItalic
    /Rod
    /RodTransparent
    /RunicMT-Condensed
    /Sanvito-Light
    /Sanvito-Roman
    /ScriptC
    /ScriptMTBold
    /SegoeUI
    /SegoeUI-Bold
    /SegoeUI-BoldItalic
    /SegoeUI-Italic
    /Serpentine-BoldOblique
    /ShelleyVolanteBT-Regular
    /ShowcardGothic-Reg
    /Shruti
    /SILDoulosIPA
    /SimHei
    /SimSun
    /SimSun-PUA
    /SnapITC-Regular
    /StandardSymL
    /Stencil
    /StoneSans
    /StoneSans-Bold
    /StoneSans-BoldItalic
    /StoneSans-Italic
    /StoneSans-Semibold
    /StoneSans-SemiboldItalic
    /Stop
    /Swiss721BT-BlackExtended
    /Sylfaen
    /Symbol
    /SymbolMT
    /SymbolTiger
    /SymbolTigerExpert
    /Tahoma
    /Tahoma-Bold
    /Tci1
    /Tci1Bold
    /Tci1BoldItalic
    /Tci1Italic
    /Tci2
    /Tci2Bold
    /Tci2BoldItalic
    /Tci2Italic
    /Tci3
    /Tci3Bold
    /Tci3BoldItalic
    /Tci3Italic
    /Tci4
    /Tci4Bold
    /Tci4BoldItalic
    /Tci4Italic
    /TechnicalItalic
    /TechnicalPlain
    /Tekton
    /Tekton-Bold
    /TektonMM
    /Tempo-HeavyCondensed
    /Tempo-HeavyCondensedItalic
    /TempusSansITC
    /Tiger
    /TigerExpert
    /Times-Bold
    /Times-BoldItalic
    /Times-BoldItalicOsF
    /Times-BoldSC
    /Times-ExtraBold
    /Times-Italic
    /Times-ItalicOsF
    /TimesNewRomanMT-ExtraBold
    /TimesNewRomanPS-BoldItalicMT
    /TimesNewRomanPS-BoldMT
    /TimesNewRomanPS-ItalicMT
    /TimesNewRomanPSMT
    /Times-Roman
    /Times-RomanSC
    /Trajan-Bold
    /Trebuchet-BoldItalic
    /TrebuchetMS
    /TrebuchetMS-Bold
    /TrebuchetMS-Italic
    /Tunga-Regular
    /TwCenMT-Bold
    /TwCenMT-BoldItalic
    /TwCenMT-Condensed
    /TwCenMT-CondensedBold
    /TwCenMT-CondensedExtraBold
    /TwCenMT-CondensedMedium
    /TwCenMT-Italic
    /TwCenMT-Regular
    /Univers-Bold
    /Univers-BoldItalic
    /UniversCondensed-Bold
    /UniversCondensed-BoldItalic
    /UniversCondensed-Medium
    /UniversCondensed-MediumItalic
    /Univers-Medium
    /Univers-MediumItalic
    /URWBookmanL-DemiBold
    /URWBookmanL-DemiBoldItal
    /URWBookmanL-Ligh
    /URWBookmanL-LighItal
    /URWChanceryL-MediItal
    /URWGothicL-Book
    /URWGothicL-BookObli
    /URWGothicL-Demi
    /URWGothicL-DemiObli
    /URWPalladioL-Bold
    /URWPalladioL-BoldItal
    /URWPalladioL-Ital
    /URWPalladioL-Roma
    /USPSBarCode
    /VAGRounded-Black
    /VAGRounded-Bold
    /VAGRounded-Light
    /VAGRounded-Thin
    /Verdana
    /Verdana-Bold
    /Verdana-BoldItalic
    /Verdana-Italic
    /VerdanaRef
    /VinerHandITC
    /Viva-BoldExtraExtended
    /Vivaldii
    /Viva-LightCondensed
    /Viva-Regular
    /VladimirScript
    /Vrinda
    /Webdings
    /Westminster
    /Willow
    /Wingdings2
    /Wingdings3
    /Wingdings-Regular
    /WNCYB10
    /WNCYI10
    /WNCYR10
    /WNCYSC10
    /WNCYSS10
    /WoodtypeOrnaments-One
    /WoodtypeOrnaments-Two
    /WP-ArabicScriptSihafa
    /WP-ArabicSihafa
    /WP-BoxDrawing
    /WP-CyrillicA
    /WP-CyrillicB
    /WP-GreekCentury
    /WP-GreekCourier
    /WP-GreekHelve
    /WP-HebrewDavid
    /WP-IconicSymbolsA
    /WP-IconicSymbolsB
    /WP-Japanese
    /WP-MathA
    /WP-MathB
    /WP-MathExtendedA
    /WP-MathExtendedB
    /WP-MultinationalAHelve
    /WP-MultinationalARoman
    /WP-MultinationalBCourier
    /WP-MultinationalBHelve
    /WP-MultinationalBRoman
    /WP-MultinationalCourier
    /WP-Phonetic
    /WPTypographicSymbols
    /XYATIP10
    /XYBSQL10
    /XYBTIP10
    /XYCIRC10
    /XYCMAT10
    /XYCMBT10
    /XYDASH10
    /XYEUAT10
    /XYEUBT10
    /ZapfChancery-MediumItalic
    /ZapfDingbats
    /ZapfHumanist601BT-Bold
    /ZapfHumanist601BT-BoldItalic
    /ZapfHumanist601BT-Demi
    /ZapfHumanist601BT-DemiItalic
    /ZapfHumanist601BT-Italic
    /ZapfHumanist601BT-Roman
    /ZWAdobeF
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 150
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 2.00333
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.76
    /HSamples [2 1 1 2] /VSamples [2 1 1 2]
  >>
  /ColorImageDict <<
    /QFactor 0.76
    /HSamples [2 1 1 2] /VSamples [2 1 1 2]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 15
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 15
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 150
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 2.00333
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.76
    /HSamples [2 1 1 2] /VSamples [2 1 1 2]
  >>
  /GrayImageDict <<
    /QFactor 0.76
    /HSamples [2 1 1 2] /VSamples [2 1 1 2]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 15
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 15
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 600
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.00167
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e55464e1a65876863768467e5770b548c62535370300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc666e901a554652d965874ef6768467e5770b548c52175370300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /GRE <>

    /HRV (Za stvaranje Adobe PDF dokumenata pogodnih za pouzdani prikaz i ispis poslovnih dokumenata koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA (Utilizzare queste impostazioni per creare documenti Adobe PDF adatti per visualizzare e stampare documenti aziendali in modo affidabile. I documenti PDF creati possono essere aperti con Acrobat e Adobe Reader 5.0 e versioni successive.)
    /JPN <>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020be44c988b2c8c2a40020bb38c11cb97c0020c548c815c801c73cb85c0020bcf4ace00020c778c1c4d558b2940020b3700020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken waarmee zakelijke documenten betrouwbaar kunnen worden weergegeven en afgedrukt. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /ENU (Use these settings to create Adobe PDF documents suitable for reliable viewing and printing of business documents.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
>> setdistillerparams
<<
  /HWResolution [600 600]
  /PageSize [612.000 792.000]
>> setpagedevice


