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«MADE IN ITALY: KYJIbTYPHOE OTY4YK/IEHHE H/TH
KOJUIEKTHBHAA HAMATH?»
(AHHOTALIHA KPYTJIOI' O CTOJIA)

20  oxkts6ps 2016 roma B  UHcturyte  dumocodpmu  CIIOIY  mpo-
wen Mex ayHapoasbiii Kpyristii cron «Made in Italy: kyasTypHOe oTuy:XmeHue min
KOJUIEKTHBHAsA NMaMsATh?». OpraHu3aTopsl MEPONPHATHS CO3HATEIBbHO BHIOpAM MEX-
JTUCHUIUTMHAPHBIN (hopMaT, B KOTOPOM IPHHSIN yYacTHE POCCHIICKHE, WTAIbSHCKHE U
JIpyTHe WHOCTPAaHHBIE YUEHbIE — MPEACTABUTENIN Pa3HBIX 00lacTed TyMaHHTApPHOTO 3Ha-
HUA, a Takke acrnupaHTsl u cryaeHTsl CIIGIY, mHTepecylomascs KynbTypoit Mranmu
001IECTBEHHOCTb.

OpraHu3aTopamy KpyTJIoro cTosia cTajiy MHCTUTYT UTalbsHCKOM KyJIbTypsl B CaHKT-
IMerepbypre, Cankrt-IleTepOyprekuii rocynapcTBeHHblil yHuBepcuret (MHCTHTYT (huto-
copun, Kadenpa pycckoii ¢umocodpun u KyapTypsl), Jlabopatopusi OHTONOTHYECKUX
uccienosanuii (LabOnt) Typunckoro yHusepcurera, Coruosoruueckuit uactutyr PAH
(LlenTtp m3ydeHns 30H KyJIbTypPHOTO OTUY>KICHHS U IOTPAaHUIbs). MeponpHusTHE BXOJUIO
B (hopmar Tpetbeit MexxayHapoaHoit HaydHO#H KoHpepeHunn «Mexanu3mbl GopMHupo-
BaHHUS 30H KYJbTYPHOI0 OT4y:KIeHHs U norpanmubs — 2016» u XVI Hegenmn urans-
SIHCKOIO SI3bIKA U KYJABLTYPbI B Mupe: «Tanus 1 KpeaTHBHOCTh: OpeH/bl U TPaJH-
UM, MOJA U TU3AH».

Ha xpyrnom crone mpezaiaranock oOCyIUTh akageMHYeCKHe aCHEKThl TAKHX Kyllb-
TYPHBIX ¥ (UIOCO(PCKO-aHTPONOJIOTHYECKHX (EHOMEHOB KaK HTalbSHCKUE MaTTEPHbI
KOJUIEKTUBHOTO CO3HAHUS, UASCHTHYHOCTh M OTUYXKACHHE HA MPHUMEPE MEKAUCLUIIIH-
HapHOTO Mera-koHuenta «Made in Italy» yke n3BecTHOro B MHUpe Kak MpeaMeT HayIHOTO
OCMBICIIEHHS U KaK YHUBEPCUTETCKOE 00pa30BaTeIbHOE HAIPABICHUE, PACCMOTPEB €T0, B
TOM UHCIIE, U KaK PENPe3eHTAINI0 HTATbIHCKOH KOJJIEKTUBHON MaMSITH.

T'oBops o penomene «Made in Italy», IMEIOT B BUIy HE TOJIBKO MErabpeH KaK COBO-
KyITHOCTB ITIPOM3BOJCTBA apTedakToB M CMBICIOB. CKOpee, 9TO BBIPAKCHHE MMEET Or-
POMHOE M C TPYIOM IOJJAloNIeecs BBIACICHUI0 MHOXKECTBO 3HAYEHHH, COBOKYITHOCTB
KOTOPBIX OTpakaeT MpeJCTaBIeHHe 0 MUpe U obpase xu3HU. Cpean 3TUX 3HaYEHHUH eCTh
HECKOJIBKO KJIIOYEBBIX, CBSI3aHHBIX C OCOOEHHOCTAMH, OTIMYaromMmMu MTtammuio oT Bcex


https://core.ac.uk/display/295705174?utm_source=pdf&utm_medium=banner&utm_campaign=pdf-decoration-v1

96 STUDIA CULTURAE: Bem. 1 (31)

NPOYHX CTPaH MHUpa. JTO, B IIEPBYIO OUepe.ib, HCKYCCTBO (M BCE CBA3AHHBIC C HUM SIBJIE-
HHS OT MOJIBI 10 JU3aifHa U, B YaCTHOCTH, JaHAMA(PTHOro Au3aifHa), KyJIbTypHOE Hacie-
Jue (M ero MHTerpamys B IIaH S5KOHOMUYECKOTO M KyJIbTYPHOTO Pa3BUTHS) U TaCTPOHO-
MU (B LeTIOM, ceifuac peusb HIET 000 Beeil oTpacian MpOU3BOACTBA MPOAYKTOB MUTAHUS U
BuHa). Ecii MBI mombITaeMcsi HAUTH YTO-TO, OOBEIMHSIONICE PA3IUYHbIE Cephl, OTHO-
csmuecst kK «Made in Italy», To, HecOMHEHHO, 9TOif 00mIel YepToii OyneT Bceraa MposB-
nsBumiics Wrtanueit BKyc U CTpeMiIeHHE K OOTaTCTBY M ITOJHOTE XXHM3HH, KpacoTe ropo-
OB ¥ JaHAWA(TOB, BEJIHMKOJCIHO BBIPAXXCHHOH B HCKYCCTBE, M YIOBOJILCTBHIO,
MepeKMBAcMOMY BO BCeEil ero moyiHoTe. B cBsi3u co BceM ckaszaHHbIM, mepen «Made in
Italy» B HacToOslIIee BpeMs CTOMT JIBE 3aJa4H: BO- NIEPBBIX, CIIOCOOCTBOBATh MHTETPALIUK
U B3aUMOBIIMSHHIO PA3IIMYHBIX KYJIbTYD; BO-BTOPBIX, (M 3TO HE MEHEe Ba)XKHO), COAEUCT-
BOBaTh TEXHHUYECKOMY Pa3BHTHIO W CO3[aHMIO XH3HECHOCOOHOI HPOMBIILICHHOCTH,
CIOCOOHOM TMPEoJ0NeTh UCKYIIEHNSI KOHCEPBATU3Ma, JacTO MPOSBILIONINECS BO MHOTHX
CTOpPOHAX XHU3HH HaIIero o0IecTsa.

skeksk

Ha Kpyriom crome Beictynmamu — npo¢. Turmana  Auguna (YHHBepcuTeT
Typuna, LabOnt) — npenopaBartens TeopeTinyeckoi Gunocodpun u aBTop KHUT 10 HUIIo-
copun wuckyccrBa u a-pPenenta Madderrone (Jupekrop wurambsHckoro MuctutyTta
KynbTypbl B CaHkT-IleTepOypre), mpemoaaBarenn o0pa3oBaTenbHOM mporpaMmbl «Kyiib-
Typa Urtanmum» WuctutyTa dmmocoduu CIIGIY, Momonmeie ydeHbIE MpeCTaBISIONINE
HanpasiieHne «Italian Studies». MimMu ObUIM W3JT0KEHBI OCHOBHBIC HJICH O COBPEMCHHOM
cocTostHUM 1 uctopuu penomena «Made in Italy», ero akTyanusanuu u pe-akTyaau3annuu
B HAIlM JTHH, O 3HAYCHUHM MOJIBI M AW3aiiHa JUIl TPAHCHAPEHTHOCTH COLMOKYJIBTYPHBIX
IPaHUIL, O BO3MOXHOCTSIX TPaHC(HOPMALUH H, JJaXKe, ITOCTTPaBMAaTHIECKOT0 OOHOBIICHHUS
B HAI[MOHAJILHOM CO3HaHMU OJlarofaps sIBJICHUSM MTOTPEOUTENBCKOH KyJIbTYPBIL.

XK. B. Hukonaesa (Mucturyt ¢unocopun CIIGIY, LHU3KOII CU PAH)
u K. A. Ouepersunsiii (CIIGI'ACY) B cBoem moknane «Moaa Ha Mranuio: nmpeonoieHue
KyJIbTypPHOTO OTUYKICHHS» MPEUIOKHUIN PacCMOTPETh «MOAy Ha MTammioy», Kak mpo-
I[ECC, Pe3yJIbTaTOM KOTOPOTO CTaJl0 MPEOJONEHHE KyJIbTyPHOTO OTIYXJICHUS U BO3HHK-
HOBCHHE HOBOIl commanbHOW peanbHOCTH. A. A. Tpounnkas (MacTuTyT duIocodun
CII6I'Y) obpatmnacs k Teme «Made in Italy» B smoxy Bospoxnenust u, uepe3 paccMmot-
pEeHHE ee WJIealoB, paccKa3ala O BO3MOXKHOCTH ITOHHUMAHMSI M HHTEPIPETaLid ITOrO
(eHOMEHa B UCKYCCTBE Ha IPUMEpPE HOCHUTEJNST ¥ BOCIMUTAHHUKA MHOIM KyJIBTYpPBI — XY-
noxuuka-omurpanta JLxyiano Kiosuo. Ipod. E. I'. CokonoB (Muctutyt dunocodpun
CII6I'Y) mpencraBun «Uranpanckue dapsl [loctMonepHy» kak 0O6passl U CUMBOJIbI, BbI-
XOJSIIIE TAJIEKO 32 TPeIeIIbl HAlIMOHATBHOU KynbTypsl Utamuu. [{-p Jleitna Tasu (YHu-
BepcuteT PuMm-3, mccnemoBaTenb PycCKOH KyJIbTyphl M BOCHOMHUHAHHH HTalbSTHCKHX
MyTEHIECTBEHHUKOB B POCCHIO) BHICTyNMIA B POJIM NMPAKTHYECKOTO YYacTHHUKA W aHAJH-
THKa IpoekTa «MTanpsHCKHi KynbTypHBIH «cTapT-am» «Fashion for theatre» mpenma-
ralollero akTyaJbHYI0 MOJENb AaibHeliero pasButusi ¢eHomena «Made in Italy» B
ommxaimem Oynymem.A. B. CmuproB (MHcTHTYT Quiiocoduu CIIOIY) mpemnoxun
Y4acTHHMKAM HCCIIEJI0BaHHME BIHMSHHS MTAIbSHCKOTO AM3aifHa Ha KyIbTypy MOTpeOneHHs
B CCCP B 1960-1970 — e ronsl. OTa TeMa, Kak HaM Ka)eTcCsl, CBSI3aHa U ¢ TEMOW, KOTOPOI
nmocBsATHIA cBoe uccienoanue Jlenka Hannonésa (YauBepcuter Octpassl, Yexus) «O0
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ocobenHocTsix Metona Jlxanuu Ponapu u ero myOiauKanusx O JETCKOI KPeaTUBHOCTH B
Coserckom Coroze».

«Made in Italy» Taxke siBisieTCsl aKkaJeMHYECKON TUCLMILTMHONW U 00pa30BaTeIbHOM
MporpaMMoi psiga YyHUBepcHTeToB Mrtamuu u apyrux crpad. OQWH U3 OCHOBaTeNed Ma-
TUCTEPCKOH MPOTpaMMBbl, IPEAJararomei CTyAeHTaM CIICIHAIN3aIII0 B 3TOH 00nacTu B
Vuusepcurere JIMYK um. Kapno Karrameo (Uramus, okpyr r. Bapese) ®abuo Ila-
a pacckasayl 00 OCHOBHBIX aCIEKTaxX M3y4eHUs ()eHOMEHa KaK YHHKAIBHOH SKOHOMHYE-
CK0-00pa30BaTeJIbHON MOJIEIIH.
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ENGLISH SUMMARY FOR ROUND TABLE
MADE IN ITALY: IDENTITY EXCLUSION OR COMMON
MEMORY?

October 20, 2016, the Institute of Philosophy, SPbSU, hosted an international Round
table “Made in Italy: identity exclusion or common memory?”. The organizers delib-
erately chose an interdisciplinary format of event in which took part Russian, Italian and
other foreign scientists — representatives of different areas of the Humanities, as well as
postgraduate and undergraduate students of St. Petersburg state University, the public
interested in the culture of Italy.

The roundtable was organized by the Italian Institute of culture in Saint-Petersburg,
Saint-Petersburg state University (Institute of Philosophy, Department of Russian Philos-
ophy and Culture), Laboratory for ontological research (LabOnt) of the University of
Turin, Institute of sociology of Russian Academy of Sciences (Research Center for Cul-
tural Exclusion and Frontier Areas). The event has taken place in the framework of the
Third International conference “Mechanisms of Formation Zones of Cultural Exclu-
sion and Frontier Areas — 2016” and in the framework ofXVI Week of Italian Lan-
guage and Culture in the World: “Ttaly and Creativity: brands and tradition, fashion and
design”.

The format of the Round table was offered to discuss the academic aspects of such
cultural and philosophical-anthropological phenomena as the Italian patterns of the col-
lective consciousness, identity and exclusion with the example of interdisciplinary mega-
concept of “Made in Italy” is already known in the world as a subject of scientific study
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and how a University education, after considering it how the representation of Italian
collective memory.

When we talk about Made in Italy we are not referring only to a mega-brand as a set
of production artifacts and meanings. Rather the made in Italy expresses a constellation of
meanings wide, and hardly circumscribed, which captures a vision of the world and a way
of life. There are some central pillars of this constellation, which correspond to some
typical characteristics for which Italy stands out in the world. It is essentially the art (and
all its derivatives ranging from fashion, to design, to the care of the landscape), cultural
heritage (and their integration in a plan of economic and cultural development) and food
(in general, the reference is now to the entire sector of food and wine). If we find the
common thread that unites the various sectors of the made in Italy we can certainly say
that Italy has always expressed the taste and the search in favor of the quality of life, the
beauty of the places, of the landscapes, and beautifully expressed by our art), and of the
pleasure experienced as a total size. In this framework, the challenges that the made in
Italy today before they are essentially two: in the first place, to promote a cultural integra-
tion, the true, that is at the same time, integration and contamination with different cul-
tures, and the second is that, not less important, to promote technical development and
sustainable industrial able to overcome the temptations of conservatism often evident in
many sectors of our society.

sdkok

The Round table was made by prof. Tiziana Andina (University of Turin, LabOnt) —
Professor of theoretical philosophy and author of books on philosophy of art and Dr.
Redenta Maffettone (Director of the Italian Institute of culture in Saint-Petersburg), pro-
fessors of the Educational program “Culture of Italy” from the Institute of Philosophy,
SPbSU, young scientists representing the direction of “Italian Studies”. They set out the
basic ideas on the current state and history of the phenomenon of “Made in Italy” its ac-
tualization and re-actualization in our days, on the value of fashion and design for trans-
parency of social and cultural borders, on the possibilities of transformation and even
post-traumatic updates in the national consciousness through the phenomena of consumer
culture.

Zh. V. Nikolaeva (Institute of philosophy, SPbSU; Research Center for Cultural Ex-
clusion and Frontier Zones) and K. A. Ocheretianij (Saint-Petersburg State University of
Architecture and Civil Engineering) in its report “Italy in Trend: Surmounting of the Cul-
tural Exclusion” invited to consider “the Moda” for Italy as a process, which resulted in
the overcoming of cultural exclusion and the emergence of a new social reality. A.
Troitskaya (Institute of philosophy, St. Petersburg state University) addressed the topic of
“Made in Italy” in the Renaissance and, through examination of its ideals, spoke about
the possibilities of understanding and interpretation of this phenomenon in the art by ex-
ample of the media and the trainee from another culture — artist-émigré Giulio Clovio.
Prof. E. G. Sokolov (Institute of philosophy, SPbSU, Russia) presented “Italian Gifts to
the Post-Modern” as images and symbols beyond the national culture of Italy. Dr. Leila
Tavi (University of Rome-3, the researcher of Russian culture and of the memories of the
Italian travelers in Russia) acted as a practical participant and analyst of the project “Ital-
ian cultural "start-up" “Fashion for theatre” offers a relevant model for further develop-
ment of the phenomenon of “Made in Italy” in the near future. A. V. Smirnov (Institute of
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philosophy, St. Petershurg state University) invited participants to study the influence of
Italian design on the culture of consumption in the USSR in 1960-1970s. This topic is, we
think, connected with the subject, to whom he dedicated his study Lenka Naldoniova
(University of Ostrava, Czech Republic) “On the specifics of the method of Gianni
Rodari and his publications on child creativity in the Soviet Union”.

Kpyanwiii cmon nposeden npu gpunancogoii nodoepaicke epanma Poccuiickozo nayynozo
¢onoa (npoexm Ne 14-18-00192), CII6I'Y u npu ¢punancosou u ungopmayuorHou
nooodeposcke Uncmumyma umanvauckou kynomypol 6 Canxkm-Ilemepoypee.

A round table held with the financial support of grant of Russian scientific
Foundation (project No. 14-18-00192), St. Petersburg state University and with
the financial and informational support of the Italian Institute of culture in Saint-Petersburg.
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