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Abstract 
 The purpose of this paper is to clarify the framework of the Japanese way of 
management on the view of managerial objectives as the value creation of the firm. 
The main job of the CEO is to create the value of the firm in relation to the 
stakeholders. The role of CEO is to pursue the CSR activities. The goals of the CSR 
activities is for the CEO to build good relationships with stockholders, financial 
institutions, consumers, competitive corporations, labor unions, communities, 
governments, environmental groups and subordinates. Managerial capability is the 
driving force to managerial objectives under the managerial vision. The CEO could 
develop the corporation by these management capabilities. These managerial 
practices would create the principles of the Japanese way of management. 
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