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Abstract :

In this study, | investigate how tourists’ interests affect tourist psychology and behavior. The concept of “interest” in
consumer behavior research is used to define tourist “involvement.” The level of involvement of tourists who visited
Okinawa, Japan, is measured and the relationship between their level of involvement and tourist psychology and
behavior was examined. The following results were obtained: (1) the number of visits, intention to relocate, travel
planning period, and satisfaction differed depending on the level of involvement; (2) the high involvement group showed
a high tendency toward all; (3) the low involvement group showed a low tendency in terms of number of visits, intention
to relocate, and satisfaction; and (4) the medium involvement group’s level of satisfaction and migration intentions
are compared with that of other groups, the intermediate trend, travel planning period was shorter than for the high
involvement group. The findings indicated that the high involvement group visited Okinawa more frequently, showed a
greater willingness to relocate, was highly satisfied with their visits, and schedule their visits further in advance, making
them important and “royal customers” for tourist destinations.
|
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(Involvement) | 123 EHL 720 BI5-1E. A& L THWS
N, BRIHBETIIS A SN GRS TH 5. 1
BEATEI R BV CIHE B O BIRR B O A 23R &
ELTHWHITED, HEBIIFEDORE M7 7L
T BopsEIE R ENZTEENEV), BEHER
PERHI BT 2IEERELTHV SN, LYY —ITRICE
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RV BIAERL ARV, AN (Havitz,
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TR O LN TW 2D (Park & Young,1986; Ratchford,1987;
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9 20 HHOBE BN LT 7 BERED) v — AT —WEIZ K
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(2009) TH%, Hu (2009) & HIYH TORERIRK D
BICE DI B 5.2 500220\, BEPEERT
MR 2L VO IEAREEL. BT 558528119
HiB 5. (Destination Involvement) &L CIHEIEMFEEIT>T
Who ORGSR, HRYMBI G, B3 i & il
MOBERIIHELY 5252 2WO0ICL TS, F72. B
B 5- oK ERLFAUISFL, CoOERLOKE L7
EZAh, FHEHIHEAIMTAERALYES, SHICHWTO
AR HDREWIEZH LML TWA,

Pl EoXoic, 5 oM a2 BULI I L2 % T
. BIGKEEIC IS TLERRATENCE DI R B R 5- 2 570
IZDOWTHRE DR EN TS, BGKIENEL L 2 2 H R
ELT, FRITHER. HRITED OO EEILE (Clements &
Josiam, 1995). JRATHD T avy¥o 74T LTO,. RN
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BEITHFIRICBNTE, HAR (1989) DEFRPINET
DHFEMFTHCON TELEREZUHEIITE AT VD720,
FRINIIENRTOBLEENTWS Y (R, 2015), €0
K (1989) DEFESZIHH (2015, p29) ZF5% [H
2 (BWLY—ER) Oh7T)=bLAIFE 7T VRIS
W95, B RVLODIRN RGO E->THELS, B
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(2009) &, Destination Involvement {22V TR EFRITL
TRV, ZZT, AWFZEIZBWTIE, BDEH (Destination)
W55 % [#HDOEHE S (Destination Involvement) |
&L, fIH (2015) OEFwEEMAL [HBOLGHIH 35, &
THNZRVULEI R U DEIE-STHELS, B AR
by &9 5,

U EOEFRITIEDE, BOUITEIZEIC BT 52 L
T2 RATHIGE 20 IR DOMESE AT o T3 828 L 72, Hu (2009)
DFEFEAIZEIC LB, BOGHL B G253 9 5 BRI 2
5.2, EoIZBDGH COMTER D RALAEAADH L. 2
DI BIABE T IEH O BIRIZOWTIL, TRETHIF
ZFEDMTHITHY, Santos, Ramos and Magquieira (2014) <.
Oppermann (1997) DOWFIEAS. HAFEEOBOLHA~DFH
AL WU E XA H B R A 1A% 5 Z L & 451
LCTw%, L#°L.Santos etal. (2014) X, Oppermann (1997)
DWFFETIE. ZDII %MD REAEINZDPITONWTIE
FRENTRV, LAL%R2IS, Hu (2009) OWFFEH,
A FE H AN O 52 BB 5 05 b > T BT
EOSHERR NG, Z2Ty LT ORF AR ET b0

PG 1 BOEHBE G-, BERII B E L 52 5o
IR 2 - BOEHBI 5%, FEAEHEBANE R 52 5o

Hu (2009) (3BDGHEIG-2%, BOEHIZ BT B I
2H2BELTWD, TOZEph, LT ORFERELT .

IR 3 BUEHBE 513, BUEHIIH § B R~ e 5
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A2 ERF L EBFEOT SN, KRG HIEREITHESN
Tw5 (Dowling & Staelin, 1994) . 4K (2007) 12&bE,
#BOGIX., BHE. BERN, BRMICEIANTH L7720, )
AT IIEWAITEIE SN TW5h, Lo T, Miser and Weiermair
(1998) 1. HIMIZH L TOMEY Ay DKM, [EHRIE
RICKELEBEG25LL TS Y, ThHnIlnb, b
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BET Do

P 4 - BUEHIBE G-\, FRAT T R~ e 52 b

Bowen and Schouten (2008) (X, AXA DI~
BAELZLORMEF L. BADHIOBDEIZES> TR L
JELT-AEERAS, BAZUETHERILS>TWEELTWA,
F7o HHE (2013) & AR AL 2B BE DA S 2 —
B, VE=NEARNICED, AR COATRICE WK D Z K5 X
NIZRY, BAETLEHEL TS, FAIZ/NE (2019) b,
MHEANDOVE =5 —ZFF 2D T8I, AR
PR BAEL 7 WRFF LD SN AL DL E L2, T
NEDOIEDS, BOLHITH§ 2BV ANRE W) EIE SR
TP SNDZENEZOND, ZZT. LT ORE %
AT Bo

I 5 - BUEH B 513, FEE D BDEH A~ ORI~
252 %0

V. BEAE

AWFZETIE. BGOSR AT L2HN D20,
NAOBOEHE L TPRZ RNz ZOIEILLLT i
VThHbH, AWFEIIBOCHE 51281 2.0 ETEI~ O
EHGET AZENHNTH L, 2070, il RERLHEED
ML DL MRIMIEEOS WBULE L WL, S5IT,
BAENZROBOCE DT 505800 A RN T 20
B BoTzo 2017 4O WHEIL O BOGAE R 92 RE T AR
FCEBE, WHEAOBDLE L FFFEE 1 H25 30
| DL, WEAEHEUE 1 HAS 30 HEL EOWAELTEBY, Sk
LR REAEAE T (DhHREL | 2018), F7-. BAEEINC
DWTHD MHREAORAEE (AF) DL WEIR (BEE
2018) A3BY. SHIIE, MHREAORAE R INEZE OIS
FoT, MMHANOBAEIIZBII25H 528 (BRI 55 4
RUANEE | 2017) Z#EADE, MHRNOBARITE X2 AFE
FTHELDTHEHEE R D, LIzhioT, AR FMGEEZH
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H—UCR [Fo%—=X] 1ZBWT, #EwmEzZEEL, |
L7 B LT o r =M Sl 7o SEENAITON
T MBI LA B OREISOEE T 572012, @
5 LN R E DRI O W TR Z 83, M IEA~8
THRATOREERD B BT X TaFRELT. OB WA~
OF BN SBOCLAR, IR R E 7T L 5 H T
Hol AT LN ORI 72 DL D ZEHEE 2017 47 8
H1H»5i757:25 8 H 6 HOK; T 281 #4D i JIOHL
BB, ZNLRER 1B EB N h 72720, 8 HTHT
BEAERR T LIz Wh)% 281 IS LTT v — O
PARIAL. RNIEDLLGW TERD 72O 1 - L HD
ATIIABBY, G TELRDoTzDOW 2 o770, 3 1
RO EPOERINL. 279 Tt RE L7z, A
DAEFOBIER LK 1,000 5 A (EHEE | 2018) TH5H
bOD, ARG 279 2 TH Y TVEER R v, Lae
L. #EEHIZIE. RY 7 VTR 95%. #7722 10%2L
MIHIZHITED, AR EITB W TIERRZE 10% LN TH
UL BT DS FECTHHELTnD (KA, 2013) 0 &
Ty ABFSEC BT ABDUHLEIRIC BT 2 P02 aT 984 L <,
BRI Y- O ZERZ LT HEVHH NS, YTV
BUCHEI I SR B L7z,

AN, BARNBEEEUTHN. Fim, i, 5%
FEOIRBEB IO, MHA~OFH HIREERE LT, 3 B (K
a1 WTEHE (G 2) 12w TIdgEHE. WHiRITo
FHEIR (36 3) 122w Tk, 1 EBL LRI ~ATHET% 10
BRI oL CTRE 2z 720 MAISN3 25Hfi A S
LG R (IREE4) EBERER (KEBLS) 12w Tid7
BERICX AL THExfE72,

WA, BIG KD E R EEIZD W Tid, Zaichkowsky
(1985) #3BA%E L7z, PII (Personal Involvement Inventory)
OREZZZI, UTOINGRELR (F1), PIIE. 4
EDRBITONWTOEZE, Falk. BHREOHBEE 7
BREDV = bR —ViETHE T 2R THhb, T0 Pl
DN, BIGEREWEETHETES2D, HOWLHF ik
NOBAEIENTBY), F25% 1 IKeEEL Qw572
O, MEDHEDEHIITELLEL TS, DFD, PILIZHYS
DIRHEZPE T HIEEHMICHTIEIN., HOWALFIEICHE
JATEL72D BENTHEENI A SN TS (Clements
& Josiam, 1995)c MR&SNLDIE, Ak PILILFEE OB
R A5 E T AEMN TR ESN/2720, #5 DIALE
DOMEZFEL TV RNEVI T THDL, LiL. BIThisk
IZBWT, 2O PHRFRITEVIIEEI OB G5k #E%, 10 THH
DM P Z FVClllE 3528 T. B5-LIRITORAR
PEASFEREEN, ZOREOH HEITOVWTHHEIFEIN TS
(Clements & Josiam, 1995), LT, ZOW%ER. FRATH
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DIHFENATT AR5 E  (Josiam et al., 2004) DG FLEEF
A&, BE DO G ENETHRELLTOR LD
HEEZONDL, INLDZEND, RIFEICBVTD, [BE
Wl GG ERH T AIEE LT, 2T BFTO
WS SDLLRWIHEZ AL 10 BHHO 8 iR 5- K
HWRNETHIELz, HHDREICBWTIE, W OBED
NI EMZF 27§ 5720 10 HHDHSH 5 HE (1-3+4-
6-9) ZHEREHE L7, MLk, K1 OREZHWT, il
NAINTREER OB HBOCHEE R, BOGHEL TOMHMD
B 5K e Al L7z

T 8IS B 5KEDNERE
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1. AEHREOREN

A LB OWTERBEREERL/2LZA, WHIT
ADHE, BYE92 4 (33.0%). 187 %4 (67.0%) L7zb,
I AEREE 34.7 R TH o720 SFEARBILFETIE, 20 i~ 40
RETAARD 91.2% 2720, ZOTEDNSLHMR G, KA
SRR DIFE AL ol BEN TR, &
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Elodze JRAEHLTIZBIR SR DL 108 44 (38.7%) K\
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2L TBY, FERIS, Jain and Srinivasan (1990) 3 [H
Pl & [PhREE] @2 R TRHIKEhAELTWwb, PIIAS 2
WICIZ e HT LI L Tld, Pl Z B 58 L 72 Zaichkowsky (1985)
HEBM DA RL TV 5, Clements and Josiam (1995)
i3, ZO2RITHEEIIOWT, F1IRFO [EEHE] T
LD 60% L Eahed, B2 /T RLE ] & 10%FEE
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X .64 THY, BRCHHBIRRA R ONIz, 2T [ BB
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3. BBKEICLDAEMNREBEDSEE

B 5K B KO I AE R R EZ BT BT, YRS —
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