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ABSTRACT 

The article is devoted to globalization processes taking place in the modern world. 

Particular attention is paid to the impact of globalization on tourism. Both positive 

and negative effects of globalization processes on different spheres of society are 

considered. The article describes the main factors of globalization in international 

tourism and their impact on its development. Globalization is often seen as a special 

state of human society. In the context of tourism, globalization allows tourists to be 

perceived as consumers, bringing a culture of consumption to developing countries 

and contributing to the growth of global society. 
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1. INTRODUCTION 

One of the key processes of development of the global economy of the 21st century is 

progressive globalization, i.e. a qualitatively new stage in the development and 

internationalization of economic life. Attitude to globalization is ambiguous, and sometimes 

diametrically opposite. Some see it as a threat to the global economy, others as a means of 

further economic progress. Globalization has a mixed impact on tourism. On the one hand, 

there is a rapprochement of different peoples in all positions. And this, in turn, gives an 

impetus to the development of international tourism. However, in the process of globalization 

of tourism activities, serious problems also appear. With the rapprochement of peoples, a new 

culture emerges, but at the same time, part of one of the folk cultures may be lost. Sometimes 

the process of assimilation (absorption) of one culture by another can occur. Then popular 

cultural phenomena can supplant national cultural traditions or turn culture into an 

international one. And this, in turn, can be regarded as the loss of national culture in general. 

Accordingly, a country – a culture that has been lost – is losing cultural tourism [1-3]. 

Now the tourism industry is one of the forms of international trade in services, which is 

developing most dynamically. International tourism has become not only a popular form of 

recreation but is becoming the leading export industry in the world. 

Tourism is an active vacation that affects the promotion of health, the physical 

development of a person, associated with movement outside the boundaries of a permanent 

place of residence. Important factors affecting the development of tourism have become the 

development of transport, communications, comprehensive mobilization, concentration, and 

the growth of public welfare. In these conditions, the socio-economic position of tourism is 

rapidly strengthening. Its share in world trade in services is already more than 30%. In the 

world market, the tourist product is leading along with oil. In many countries of the world, 

tourism is the main sector of the economy. Tourists are attracted by natural, historical, cultural 

and religious monuments, a favourable climate, magnificent beaches, a stable political and 

social environment. The main region of international tourism is Europe, which accounts for 

672 million tourists, 323 million to the countries of the Asia-Pacific region, and 211 million 

to North and Latin America (Fig. 1).  

 

Figure 1 Annual number of foreign tourists in 2019 by region 
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Table 1 Top 10 countries with tourist arrivals and Tourism earners 

№ Destination Arrivals (million) Tourism earners (USD billion) 

1 France 86.9 67 

2 Spain 83 74 

3 USA 80 214 

4 China 63 40 

5 Italy 62 49 

6 Turkey 46 25 

7 Mexico 41 23 

8 Germany 39 43 

9 Thailand 38 63 

10 United Kingdom 36 52 

 

The economic attractiveness of tourism as an integral part of services lies in the quick 

return on investment and profit. Tourism business stimulates the development of such sectors 

of the economy as construction, trade, agriculture, communications, etc. This business attracts 

entrepreneurs for many reasons: small start-up investments, each time a greater demand for 

travel services, a minimum payback period. 

One of the prerequisites for the development of international tourism is the progress of 

world transport, without which tourism is almost impossible. Even pilgrim travellers and 

pilgrims now get to the sacred places of their religions, if not on foot, but with the help of 

modern vehicles [3-7]. 

Tourism, in addition to great economic importance, helps to expand the boundaries of 

understanding and trust between people of different races, ethnic groups, religions, cultures. 

His activity is not limited only to the sale of goods, services and the search for new trading 

partners. It is also aimed at establishing relationships between citizens of different countries to 

preserve and prosper the world. 

2. THE IMPACT OF GLOBALIZATION ON THE TOURISM 

INDUSTRY 

The modern information society and digitalization allows tourists to plan their trip 

independently: make a route, book and pay for a hotel, excursions, plane tickets, train or 

cruise, etc. The world market of tourist services is developing in the conditions of competition 

between countries. The structure and direction of tourism services of individual countries are 

influenced by changes in the competitiveness of their tourism products in the world market. In 

modern conditions, the position of transnational corporations is strengthening in the global 

tourism market. Franchised networks are the most civilized form of work in the tourism 

business, a model for its development, which has proved its viability and significant potential. 

As a result of a business partnership for the joint transportation of tourists, the industry of 

tourist transport services began to develop rapidly. Central to this industry is air transport. 

Many cross-border tourist routes have also been developed. 
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Business partnership processes affect international tourism. It is possible to satisfy 

customer needs only using the resources of many companies. Not a single producer of tourist 

services (accommodation facilities, transport companies, entertainment industry, travel 

agencies) is able to provide all the variety of services alone, as well as to ensure the integrated 

development of centres visited by tourists. 

Business partnership in tourism leads to various forms of cooperation (Fig. 2): 

 to fight competitors; 

 association with business participants from other fields of activity; 

 for joint transportation of tourists; 

 creation of franchising networks; 

 introduction of innovations. 

 

 

Figure 2 Signs of tourism globalization 

The globalization of business within the framework of a tourism organization contributes 

to the formation of a strong competitive position in comparison with competing organizations. 

The competitive advantages of the organization depend on the ability to use many factors: 

 access to cheap resources; 

 national investment incentives; 

 overcoming trade barriers; 

 access to strategically important markets and others.  

Global tourism associations are formed through mergers, acquisitions and acquisitions of 

tourism organizations. The tourism industry, as well as other industries, is characterized by 

the emergence of the process of concentration of enterprises beyond national borders through 

the creation of transnational corporations. To conduct an effective foreign investment policy, 

tourism organizations should consider: 

 opportunities and competitiveness of the proposed tourist services; 

 managerial experience; 

 production efficiency; 

 firm size and concentration level; 

 host country investment climate. 
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The goals set by the tourist organization and the consideration of factors characterizing 

this organization, the economy and politics of the host country, allows it to choose the 

direction of activity that brings additional profit at lower production costs. 

The creation of a new organization of tourism services is one of the most expensive and 

complex forms, associated with considerable risk since it is necessary to act in an unfamiliar 

environment. You need a good knowledge of local conditions and market features; it is 

desirable to have a well-known and reputable brand. Such a form of foreign activity in 

tourism can be done only by a few national tourism organizations. The acquisition of a 

foreign organization operating in the tourism industry enables the investor to immediately join 

the local structures, use the connections and authority of the acquired organization. The 

advantage of this form of investment is that it is possible to accelerate the functioning of the 

absorbed organization; there is no need to carry out operations related to the organization of a 

new enterprise. The largest international travel companies have settled in the UK, USA, 

Germany and Japan. The largest market for tourist flows is Germany, where Touristik Union 

International (TUI) and Neckermann und Reisen (NUR) companies operate, producing more 

than half of all tour packages - 33 and 18%, respectively, in Europe. Globalization processes 

are accompanied by an increase in the number of mergers and acquisitions of tourism 

companies. In the tourism sector, industrial companies, banks, associations and associations 

are being introduced. Many market participants are reducing their activities in their traditional 

fields and are focusing their efforts on tourism and travel, which is considered more 

profitable. Conglomerates appear on tourist markets. 

Thus, the American real estate company Cendant, whose presence is recorded in more 

than 100 countries, the tourism business brings 32% of revenue. The company is engaged in 

real estate under the Century 21 brand, is the owner of the Avis car rental corporation (the 

fleet has more than 700 thousand cars, a car is rented every two seconds) and the world leader 

in hotel franchise and timeshare. The industry of tourist transport services is developing 

rapidly. One of the largest industries is the air transport services sector. 

To measure the level of globalization in countries, use the KOF Index of Globalization. 

The index is based on three main sets of indicators: economic, social and political. Using 

these three dimensions, the overall globalization index attempts to assess current economic 

flows, economic constraints, data on information flows, data on personal contacts and data on 

cultural affinity in the countries studied. 

Figure 3 shows the statistics of the top 30 countries in the globalization index 2019. 

Thus, globalization in tourism can be defined as a process of a sharp increase in tourist 

flows, as well as flows of services, capital, information and technology, which usually do not 

fall under the regulation of national governments. Globalization has a long-term nature, and 

its signs are innovations in the field of information and communication technologies, 

increased international competition, the creation of franchise networks, integration with 

business participants from other fields of activity, business partnership for the joint 

transportation of tourists. Effective possibilities of finding the necessary information on the 

Internet, new portable wireless devices that provide access to the network, expanding the 

quantity and quality of information about tourist centres and all services having from Ocean 

for travelling, portend great changes in the tourism business and e-commerce. 
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Figure 3 Top 30 countries in the Globalization Index 2019 

The impact of globalization of international tourism on the development of international 

relations 

Modern tourism embraces and influences global economic, humanitarian and political 

processes. It inevitably influences the life of the local population, its culture and everyday 

behaviour, and in a number of countries, it stimulates the transition from the traditional way 

of life to the post-industrial one. In addition, tourism affects the culture of countries sending 

tourists. In modern tourism, one can distinguish its special form - cultural tourism, which 

implies immersion in an unfamiliar culture and stay in it with the aim of mastering it. 

In addition to domestic social and humanitarian functions (improving the living standards 

of the population, cognitive, educational, recreational and recreational, etc.) tourism occupies 

one of the leading places in the global economy. In a number of countries, it has become the 

main article of national income, which often makes it significant leverage in international 

relations. 

As a result of the development of the provision of tourist services, a huge tourism industry 

has emerged, the basis of which is commercial organizations that implement tourist trips and 

sell tours and tours that provide services for the accommodation and catering of tourists, their 

movement around the country, as well as governing bodies, information, advertising, 

enterprises for production and sale of tourist goods, which in turn involves the active 

development of international relations. 

The international tourism business, on the one hand, provides a significant part of the 

services consumed by the population that is of a specific socio-recreational nature, i.e. leisure, 

the possibility of personal development, the study of historical and cultural values, 

participation in cultural events, sports, etc. On the other hand, it provides a platform for 

international relations in the field of business, taking into account not only economical, but 

also social and humanitarian components. Thus, tourism combines the social, humanitarian, 

economic, educational and aesthetic sides, which are based on intercultural interaction. 

The modern factors of globalization of international tourism include: 
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 peaceful political coexistence of the population on most of the planet, 

 increase in public welfare, 

 improving the level of public consciousness, 

 economic development, 

 improving the demographic situation by improving the quality of life. 

Currently, international tourism in a global society is actually becoming the basis of a 

global lifestyle. Globalization has affected the processes taking place in tourism in the same 

way as in other areas of the economy. The influence of globalization processes on the middle 

class, which is growing due to developing countries, is obvious (Fig. 4). In developing 

countries, the population has become rapidly wealthy. By 2020, the share of the Asia-Pacific 

middle class reached 54% of the world in number and 42% in purchasing power. 

One of its characteristic features is the cooperation of states and social organizations in the 

economic, political, cultural and other fields. 

Globalization processes in the field of international tourism are manifested in the 

expansion of international economic ties in tourism production, the growth of 

internationalization of tourism production factors, the spread of transnational corporations in 

the tourism business, and are also accompanied by increased competition, a growing number 

of acquisitions and mergers, the introduction of third-party companies and associations. 

Today, tourist services are offered by about 150 countries of the world, each of which has 

its own national flavour and seeks to create an attractive tourist image, but states can truly 

position themselves on the international market of international tourism only through joint 

efforts. 

 

Figure 4 The impact of globalization processes on the middle class 

Over the past decades, international tourism has emerged as a sphere of intercultural 

relations as a way of communication between people and the world. The aim of international 

cooperation is to promote the tourism product in the world market and the formation of 

common tourist space. 

International tourist relations are one of the forms of international relations that actively 

influence the politics of the states of the world. Tourism has the potential to influence the 

international prestige of individual states and their foreign policy image. 
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In general, we can conclude that, despite the fact that states control tourist flows and use 

their influence as a lever of international influence, tourism and tourism activities positively 

affect all spheres of social life and international relations at all levels. The main objectives of 

the state are the development and maintenance of inbound tourism on its territory, for which it 

is necessary to develop clear principles of tourism policy, create favourable conditions and a 

friendly environment for tourism, create an attractive image of the country, taking into 

account historical, regional, cultural features. International cooperation should be based on 

ensuring the accessibility of each country's participation in tourism events. The practice of 

international relations indicates that tourism is an incentive for the development of foreign 

economic, political, social, humanitarian and cultural relations, so most countries are 

interested in developing international cooperation in the field of tourism. 

3. THE IMPACT OF COVID-19 ON INTERNATIONAL TOURISM 

Being closely connected with economic development trends, the tourist market is very active 

in responding to changes in the global economy at different levels. Tourism has become one 

of the most rapidly developing sectors of the economy in the world, as well as one of the 

leading players in international trade and one of the main income sources for many countries. 

A typical example of globalization, which has an ambiguous effect on the tourism sector, 

is the tragic outbreak of COVID-19, which changed the fate of people and greatly turned the 

travel world around. The virus from Wuhan has already spread to 100 countries. It was 

recorded on all continents except Antarctica. More than 114,000 thousand people fell ill with 

coronavirus, more than 4,000 infected died, 62,000 were completely cured. According to the 

Statista Research Department, due to the crisis with the coronavirus COVID-19 and the 

following travel restrictions, booking of air tickets from China was reduced in early 2020. As 

of the beginning of February, bookings for departure from China to regions of the world in 

March and April fell by almost 56% compared to the same period last year. Orders to 

America with a six per cent market share fell 63.2 per cent (Fig. 5). 

Seventy airlines have suspended all flights to and from China, another 50 have reduced 

the number of flights to the country due to the virus. 

 

Figure 5 Decrease of outbound flight bookings affected by the coronavirus COVID-19 outbreak from 

China for trips between March 1 and April 30, 2020, by region 

According to preliminary estimates of the International Civil Aviation Organization, for 

the first quarter of 2020, passenger traffic to and from China will decrease from 16.4 to 19.6 

million passengers. This means that airlines will lose from $ 4 to $ 5 billion only during this 

period. Due to the decrease in the number of tourists, the tourism industries of Japan ($ 1.29 

billion) and Thailand ($ 1.15 billion) have large losses [8]. 
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In February, COVID-19 broke out in Italy. Since March 10, a quarantine has been 

declared throughout the country (previously restrictions were only valid in the Lombardy 

region and another 14 provinces): public meetings, sporting events were limited, schools were 

closed. Noisy Venice before now looks like a ghost town. 

From March 1, all flights to Italy were cancelled by Turkish Airlines. The number of 

flights to Italian cities was significantly reduced by WizzAir and Ryanair. The leading 

American air carriers Delta Air and American Airlines have also reported a temporary 

cessation of flights to Milan. Since March 5, SkyUp has also not flown to Turin. March 1 

closed the Louvre in Paris. The most visited museum in the world has stopped working at the 

request of 2.3 thousand of its employees who are wary of infection with the COVID-19 virus 

from visitors. Now the museum has resumed work. But the ticket can only be taken online the 

next day. Tickets are sold for a specific time and in limited quantities. The EU tourism sector 

has already lost 2 billion euros due to coronavirus. The World Travel Business Association 

claims coronavirus could cost the industry $ 47 billion in losses per month. 

The International Air Transport Association predicts $ 30 billion in revenue cuts due to 

falling airline sales. Tour operator TUI AG said it could not yet assess the financial 

consequences of an outbreak. 

As of March 9, the coronavirus is gradually leaving China. In the province of Hubei, 

where the spread of coronavirus began, 18 thousand people were registered (data from the 

John Hopkins Institute) [9]. More than 46 thousand have already recovered. In total, 67700 

cases have been recorded here since the beginning of the epidemic - this is more than half of 

all coronavirus cases that have been recorded worldwide since the start of the epidemic. China 

is now recording a recovery in demand for domestic tourist trips, 

4. CONCLUSION 

The processes of globalization in the tourism market today are characterized by the following 

features: 

 change and unification of tourism technologies aimed at improving services; 

 modernization of transport infrastructure; 

 internationalization of business activity; 

 the creation of a mechanism for managing and regulating international tourism 

through the creation of regional and international organizations in the field of tourism. 

The analysis of various approaches to the problems of tourism represents a wide field for 

research. Tourism is a phenomenon that is diverse in content and is being transformed into a 

global factor in the development of society, its social, spiritual and economic components. 

Globalized international tourism, which is the main source of income for many countries, is 

experiencing a large decline as a result of the outbreak of coronavirus. Airlines, tour operators 

and hotels are approaching the crisis, which implies an ever greater activation and 

implementation of new forms of cooperation between states and public organizations at 

various levels. This gave rise to the need for interaction between different states in the tourism 

industry at the international level, the development of cooperation between states in order to 

improve the international situation as a whole. Since the development of international tourism 

requires peaceful coexistence, the support of international and national organizations, it 

becomes possible to use tourism as an instrument of political influence. Globalization is an 

objective and irreversible process of increasing interdependence of the world and the 

formation of a single sociocultural space, the interconnection of all peoples. Tourism is an 

essential tool for the dialogue of cultures and the creation of a community of countries and 

peoples. However, the further development of tourism should be determined, to a greater 
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extent, not by economic, but by sociocultural significance in order to create a new model of 

humanistic globalization. 
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