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ABSTRACT ARTICLE HISTORY
Whilst the importance of considering the positive societal benefits of Received 18 December 2016
a product, in addition to other social, economic and environmental Accepted 11 August 2017

factors, has received wider recognition, its definition, concept, and KEYWORDS
integration into product design are not so well developed and studied. SLCA; sustainable design;
A literature review on sustainable design identified the potential of  5quct development; toy
Social Life-Cycle Assessment as a tool to measure societal benefits manufacturing; societal
of products; however further analysis of sustainable assessment benefit

methods highlighted the lack of a coherent definition and method

for achieving this. This paper presents a framework for including

societal benefits within a product portfolio management process and

a prototype tool which aims to support the implementation of the

framework within the toy industry, specifically on the societal benefit

assessment of the products during the first stage. Finally a simulated

case study of three toys is used to exemplify the intended application

of this tool and to support the concluding discussions.

1. Introduction

With growing material scarcity, future scenarios suggest that as competition for access to
these resources increases, alternative economic models will be required if a fair and equita-
ble society is to be maintained (Rahimifard, Sheldrick, Woolley, Colwill, & Sachidananda,
2013). Specifically it is suggested that other factors such environmental performance and
the value of the company’s outputs to society (societal benefits) (Shin, Colwill, & Young,
2015), will have a significant influence on future manufacturing sustainability. The frame-
work providing a systematic approach to undertaking this ‘Societal Value Assessment’ at
various levels within the organisation; was presented in a previous paper and is summarised
in Section 2 (Shin et al., 2015). Further research identified the need for a specific assessment
methodology tailored to the company’s industry sector, which is further summarised in
Section 3 (Shin & Colwill, 2016). This paper presents the design for a decision support tool
to assist in the implementation of the framework and assessment methodology within the
Toy industry. This industry was selected as it provides a good example of a sector where
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the products differ in terms of their societal benefits and where they are targeted at specific
age groups.

2. Methodology

This research aims to provide a systematic approach for manufacturers to incorporate soci-
etal benefit considerations into their broader sustainable product management and design
practices. In order to achieve this aim the following five objectives were established; to iden-
tify existing methods for assessing a products positive societal benefits through a review of
relevant literature, to establish the limitations of these current approaches and identify areas
for improvement, to develop a framework for including societal benefit assessment within
existing sustainable manufacturing methods, to develop a methodology for assessing the
positive societal benefits of a specific product category, and to present a design of a decision
support tool for the implementation of the framework and methodology.

A literature review of current ‘sustainable’ product assessment methodologies was con-
ducted to identify where the positive societal benefits of a product were being included. A
number of concepts and frameworks were identified, such as Corporate Social Responsibility
(CSR); however Social Life Cycle Assessment (SLCA) was the most advanced in considering
a product’s impact throughout its life cycle. An in depth review of SLCA was conducted and
three main approaches for measuring positive impacts were summarised and scrutinised.

Following this review a framework was developed to incorporate positive societal benefit
considerations into sustainable product management and design (Shin et al., 2015). The
assessment phase of the framework identified the need for developing product category spe-
cific assessment method for measuring societal benefits. The framework and methodology
are based on the widely-accepted ISO14040 LCA standards, but include some significant
additions and modifications.

From this a tool was developed to support the implementation of the framework within
a specific product category. The tool brought together a compilation of assessments and
methodologies to follow the steps set out by the framework. A case study was carried out
in order to test and validate the tool. Both the assessment methodology and the tool were
developed to be used by the toy industry. Toys were selected for the case study as the benefits
of toys are ambiguous, and yet most researchers in early development would point out the
importance of play. Three toy products were chosen for this case study to demonstrate the
application of both the societal benefit assessment methodology and the decision support
tool.

3. Literature review
3.1. Sustainability

The concept of sustainability began to emerge as environmental issues were first brought to
the public’s consciousness by the release of ‘Silent Spring’ (Carson, 1962). Heightened public
awareness led to a wave of greenwashing by companies who tried to capitalise on these con-
sumer concerns with dubious claims rather than substantive improvements. Increased public
pressure also put pressure on governments to respond which further highlighted the lack of
understanding as new policies and legislation failed to deliver the required benefits (Chitnis,
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Sorrell, Druckman, Firth, & Jackson, 2014). This knowledge gap was soon embraced by the
academic community as a growing number of researches aimed to better understand the
ecological factors and effects. In 1987, the UN Environment Commission Report set the
tone for sustainability efforts to follow. More commonly known as the Bruntland report, it
defined sustainable development as development that meets the needs of the present without
compromising the ability of future generations to meet their own needs’ (World Commission
on Environment & Development, 1987). The fundamental principle of sustainability is devel-
opment that considers economic, environment, and social issues, which is often referred
as the three pillars of sustainability (Elkington, 1997; Hansmann, Mieg, & Frischknecht,
2012; Kajikawa, 2008; Schoolman, Guest, Bush, & Bell, 2012). These principles have been
adopted into product design practices to various degrees over the past decades and design
for sustainability theories and practices are thus developed.

3.2. Sustainable product design tools

Sustainable product design has three distinctive phase over the years; Green design, Eco-
design, and Sustainable design (Argument, Lettice, & Bhamra, 1998; Bhamra & Lofthouse,
2007; Keitsch, 2012). Green design takes into account the impact of the product on the
environment whilst Eco-design aims to minimise environmental impacts while meeting
cost, quality, and performances goals. As a result eco-design has been more broadly accepted
and adopted by industry as it recognises the commercial environment that companies must
operate in. Sustainable design aims to take this one step further by balancing the environ-
mental and economic concerns of eco-design with social considerations (the triple bottom
line). As these phases evolved so a range of product design tools were developed to support
the implementation of these new considerations within the design process, with social
considerations being a recent addition. Currently these design tools can be grouped into six
categories; frameworks, analytical tools, checklists and guidelines, rating and ranking tools,
software and expert systems, and organising tools. A recent review of 108 product design
tools that considered at least one of the three ‘pillars’ identified that only 59 considered social
issues, compared to 92 with economic and 69 with environmental considerations(Shin et al.,
2015). Based on these numbers alone one might assume that social considerations in product
design are close to reaching parity with environmental ones, however further investigation
shows that this is not the case. A report by the OECD (2012) states that social sustainability
is largely considered in terms of the social implication of environmental policies instead of
an equally integral component of sustainability. These findings were substantiated by the
review which found that of the 59 design tools that included social considerations only 18
did so with equal emphasis to environmental. In fact the majority of tools reviewed tended
to be specific to one ‘pillar’ for example Life Cycle Assessment (LCA) only considers the
environmental impacts whilst economic considerations are well advanced with tools such as
life cycle costing, sustainable supply chain practices, and lean production practices (Chiarini,
2014b, 2014a; Finkbeiner, Inaba, Tan, Christiansen, & Kliippel, 2006; ISO, 2006a, 2006b;
Mostafa, Dumrak, & Soltan, 2013; Womack, Jones, & Roos, 1990). This is to be expected
with financial sustainability being the main driver in commercial enterprises.

Although the need for social considerations in sustainable assessment is slowly growing,
it is widely acknowledged that the three pillars of sustainability have received differing
degrees of attention in sustainable product design tools (Colantonio, 2007; Drakakis-Smith,
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1995; Hussain, Ahmad, & Case, 2015; Marghescu, 2005). One of the reasons for this is that
economic and environmental aspects can be quantified more accurately and with a higher
degree of objectivity. Social aspects on the other hand can be highly subjective and difficult
to quantify often having directly opposing benefits or impacts (Neugebauer et al., 2014).
Furthermore, many of the social impacts associated with a product occur during its use
phase which can be highly variable and complex making it difficult to assess accurately.
However, the majority of the benefits to the user and society are generated during the prod-
ucts use; these benefits can be regarded as the positive social impacts. Current sustainable
design tools offers little consideration for positive impacts and only a handful of tools that
identify and quantify the positive impacts of products (Shin et al., 2015).

3.3. Positive impacts in sustainable assessment

A key assertion of this paper is the need to assess the positive impacts of products through-
out their life cycles. However, there is little consensus on the definition of positive impacts
and on methods that incorporate them into impact assessments (Shin et al., 2015). To a
certain extent, the development in SLCA embodies the evaluation of positive impacts. The
assessment boundary of SLCA is set in relation to an Area of Protection, which is inferred
to be human well-being. According to the SLCA guideline, human well-being is described
as the state of an individual’s life situation (Benoit & Mazijn, 2009). SLCA can be carried
out on two different levels: generic product chain on a general level and/or actual product
chain of specific product. Generic assessments are often carried out to identify social hot-
spots. The results are used to highlight potential risks of significant negative social impacts
and risks to brand reputation instead of the positive benefits that the products brings about
(Benoit-Norris, Cavan, & Norris, 2012).

In comparison to its environmental life cycle assessment (ELCA) predecessor, which
largely considers only negative impacts, SLCA also includes positive impacts relating to
social factors (Ekener, Hansson, & Gustavsson, 2016). However, these positive impacts are
sometimes simply the absence of a negative one. For example, a factory’s strategy of not
using child labour is considered to be a positive impact, whereas in reality, the elimination
or reduction of child labour is really only achieving a neutral or reduced negative impact.
While the concept of positive impacts has arisen in recent years, there is still no shared
definition of positive social impacts (Sala, Vasta, Mancini, Dewulf, & Rosenbaum, 2015).

SLCA guideline defines positive impact as impacts that go beyond compliance specified
by laws, international agreements and certification standards. This indicates that social
benefits/ social security issues are only considered positive only under the assumption that
they provide additional benefits to the stakeholders. To be precise, this means benefits above
the level expected and already given in society. Therefore, positive impacts should cause
a ‘net gain’ in human well-being. Furthermore, similar to ELCA, which SLCA inherited,
majority of the researches in SLCA so far mainly focuses on negative impacts or generic
hotspot assessment on potential negative impacts. Thence, there are no consensus, well-de-
veloped, clear definition of positive impacts and methods that truly incorporate these into
impact assessment.

Various ways of addressing positive impacts are identified from reviews of literature.
Ekener-Petersen and Finnveden (2013) inverted the issue by measuring the lack of/ low level
of positive aspects as negative impacts. However, this approach has limitation in identifying
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positive impacts. Benoit and Mazijn (2009) expanded this approach by setting performance
target points that the impacts are assessed against, thus positive and negative impacts can be
determined from the performance target points. Ramirez, Petti, Brones, and Ugaya (2014)
also adopted this approach, however positive and negative impacts were not distinguished.

A second approach is use by Ciroth and Franze (2011), where negative and positive
impacts are rated by assigning values from 1 to 6, (1 for positive and 6 for very negative
impacts). This approach is easy to use; however there are arguable elements such as assess-
ing the lack of forced labour as a positive aspect, whilst this merely put it back to neutral
impacts at best. Another approach to address positive impacts is the theory of hand printing,
proposed by Norris (2013). Hand printing attempts to measure the positive impacts in terms
of avoided negative environment impacts that would have contributed to the environment
footprint. While the activities discussed in hand printing involves interactions between
individuals and social groups, the fundamental theory is still environmentally linked.

Ekener et al. (2016) divides the subcategories in the SLCA guidelines into positive and
negative impacts, and suggested tentative indicators for the 12 positive social impacts that
were identified. However, there is no proposed way to identify, measure, and assess the ben-
eficial user values. While life cycle approach should assess the entire life cycle of products,
it can be argued that societal benefits (user values) are the most important social impacts
as they characterise the products and fulfil the needs of products. To put it simply, all the
other positive or negative impacts should not be made if the products are not fulfilling a
need, thus should not be manufactured in first place. Therefore, it is important to assess
the benefits of products in particularly during their use phase. The next section outlines a
framework of societal benefits assessment.

4. Framework for incorporating societal benefits into sustainable product
design

The framework as shown in Figure 1 provides an overview of a systematic approach to
incorporating societal benefits into manufactured products. The sustainable toy design
framework consists of three stages: assessment & target setting (strategic positioning), tra-
jectory correcting & prioritisation (tactical plans) and design. The aim of the strategic
framework is to facilitate the translation and communication of the strategic goals into
design and manufacturing of toys. The main focus of this research falls primarily within
the first and second stages of this framework, specifically the development of a novel social
benefit assessment methodology (SBA), incorporating the SBA results with the product’s
environmental performance and integrating this within the company’s product portfolio
management review process. It is intended that this framework can be implemented within
the company’s existing management and design processes. Thus stage three is primarily
concerned with how the outputs from the earlier stages can be incorporated into the com-
pany’s existing design process.

4.1. Societal benefits assessment

Firstly, this assessment is developed to measure the societal benefits of products. It is called
‘societal’ as it intends to measure the benefits of products for the greater society instead
of individual social issues. For the assessment method, it is necessary to define the terms
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Stage1 Stage 2 Stage 3
Strategic Positioning Tactical Planning Design
Assessment and target setting Trajectory correcting & prioritisation
" Design
- Identify current Targo Bricfs
Organisation A - & 1SN i
defined TS, product’s > of targets 1 Identify needs
strategy performance '
Design specification
\ \J -
Y
Distinguish products’ | ‘tformation
e P . Outline tactical options Concepts
trends and trajectory
Detailed design
\ 4 \/
Information '
Outline performance Outline product plans/ N
P Design for
targets design briefs Products

manufacturing

Figure 1. Framework for incorporating societal benefits into sustainable product design.

‘play values” and ‘play benefits. ‘Play’ is defined as the quality of mind during enjoyable,
captivating, intrinsically motivated and process focused activities. Hence ‘play value’ is the
affordance of play and the higher its value the more effective the toy is in benefiting child’s
development. This definition of play value means that it focuses mainly on the action or
activity of play and the affordance of an enjoyable, captivating, and intrinsically motivated
play from the toys, whilst ‘play benefits’ focus on the skills and growth that are developed
through playing i.e. the effects that are created after play (Kudrowitz & Wallace, 2010).
Therefore play value and play benefits, whilst closely related, are not the same.

The structure of the SBA methodology, as illustrated in Figure 2, is based on the similar
approach to that used within the ISO14040 standard for LCA (ISO, 2006a, 2006b). In place
of inventory impacts, the SBA substitutes play types, and for mid points the SBA equivalent
is play benefits. The individual steps undertaken during an assessment are similar to that
of an LCA with the initial scoping and definition of the societal group, aggregation and
allocation of the play types, and classification and characterization into play benefits, with
an optional final stage of weighting and grouping into a single score.

For the purposes of demonstrating the SBA methodology a case study of three 2-3 years
old toys have been chosen for assessment and comparison; an interactive singing and danc-
ing soft toy, a pull-along toy with small parts inside, and some wooden sensory blocks with
colourful panels were assessed. It should be noted that the age range within the societal
group chosen represents a key stage of child sensory-motor and preoperational develop-
ment, according to the Piaget’s stages of development (Bee & Boyd, 2012).

4.1.1. Inventory stage

In traditional LCA, inventories are selected before being quantified as there is an extensive
list of environmental inventories. Conversely, SBA for toys has a limited amount of play
types, which is the equivalent of inventories in this case. The data collection phase consists
of the scoring of all the play types of the toys. The play types are adopted from previous
work on the play pyramid, in which a list of play types were summarised from previous
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CHILD DEVELOPMENT

TYPES OF PLAY

1. Sensory

i. Creativity
2. Construction
ii. Social Behaviour
3. Challenge
ii. Communication

4. Fantasy a. Linguistic & Language

b. Other Representational Abilities

5. Social Play
v Cognitive Development
6. Solitary Play a. Logical/Critical Thinking
b. Basic Physics/Mechanism
7. Free Play
v. Physical Skill
8. Play with Rules n a. Fine Motor Movement
b. Gross Motor Exercise
9. Mental

vi. Emotional Well-being

10. Physical a. Parent Attunement

b. Meta-cognitive development
c. Peace Affordance

ENTERTAINING VALUE

i. Sensory Stimulation
ii. Excitement

ii. Amusement

i. Time Occupying

Figure 2. Societal benefit assessment methodology.

researches (Kudrowitz & Wallace, 2010). The play types defined and used in this case study
are: sensory play, construction play, challenge, fantasy, social play, solitary play, free play,
play with rules, mental play and physical play.

Sensory play refers to how the toys and play feels, looks, smells, tastes and sounds.
Fantasy play refers to the ability of the toy to put the player into a world or state of mind
that is outside of the ordinary. Construction play refers to toys and play that allows users
to create. Challenge play refers to play that tests one’s abilities against others or oneself.

The rest of the play types can be referred to play characteristics, they refer to the atmos-
phere or the setup for which the toys are played in. for example social play and solitary play
refers to whether the toys enable children to play together or alone. One toy can be played
both socially and solitarily, and may bring different benefits from different play. This is the
same case for free play vs. play with rules, and mental vs. physical play. All the play types are
scored from 0 to 10, where 0 means the toy being assessed does not afford that type of play
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and 10 means it fully affords that type of play. The scores are modified objectively to relate
to the societal scope, this process is similar to relating inventory data to the functional unit
in LCA. The scores are weighted to their importance to that specific age. The importance
weighting will be calculated with the use of analytical hierarchy process (AHP) (Saaty, 2008).
AHP generates the weightings objectively through pairwise comparisons of each play types.

AHP is a one of the more recognised approaches for multi-criteria decision-making. It
is normally used to establish a hierarchy of importance for alternative options selection,
such as selecting manufacturing strategies for multiple customer requirements (Hofmann
& Knébel, 2013). Within the process, a priority weight is determined for each option. It is
this process that was adopted into the societal benefit assessment methodology.

The priority weights are calculated following the Saaty approximation method. This
method involves comparing the importance of each pair of play types. The number of
pairwise comparisons required follows a n(n — 1)/2 relationship, in this case, there are ten
play types, and therefore 45 comparisons are needed. A judgment matrix is generated with
10 rows and 10 columns. A normalised matrix is obtained from the judgement matrix by
dividing each entry in each column by the total of that column. The average of each row is
obtained by adding the values in each row of the normalised matrix and dividing the sum
by the number of entries in each row. The result is the priority weight of the alternative. A
consistency test is performed to ensure that the pairwise comparisons are consistent.

The score on the play types will be multiplied by the priority weighting for further
classification and characterisation into play benefits. An example of the scoring chart is
illustrated in Figure 3.

4.1.2. Assessment stage

Table 1 below shows how the play types are classified into play benefits. The play types are
given classification score of 0-5 where 0 means that particular play type does not contribute
to that benefit and 5 means it strongly contributes to that play benefit. The list of play ben-
efits are summarised from a number of literatures that focuses on the relationship between
playing and child development (Goldstein, 2012; Whitebread et al., 2012). Play benefits
can be grouped into two categories: child development and entertainment value. Child
development entails physical development, cognitive development, emotional well-being,
etc. entertainment value entails sensory stimulation, excitement, and amusement.

A societal benefit value is calculated by multiplying the inventory score by the classifi-
cation score. The societal benefit values for all benefits are averaged and converted into a
societal benefit potential by dividing it by a theoretical maximum benefit value. The indi-
vidual play benefits values were consistent with similar qualitative assessments carried out
by toy and children development experts such as the ones that are evaluated by The Good
Toy Guide (Fundamentally Children, 2017). The overall societal benefits potentials of the
singing and dancing soft toy, the pull along toy, and the sensory blocks are 50, 58 and 53%
respectively.

There are two concerns with the assessment methodology:

(1) The scoring classifications should be reviewed and refined, as the results can have a
bigger differentiation. The overall scores do show the difference between products,
however some results in the individual benefit potentials are not consistent with
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Product Name
Fullplay Colourful Score |AdjScores
Sound Sensory
Blocks
Sensory 9 9.00
Construction 6 3.04
Challenge 3 0.64
Fantasy 0 0.00
Social Play 2 0.10
Solitary Play 7 0.86
Free Play 10 3.15
Play with Rules 5 0.45
Mental 4 1.56
Physical 4 2.94

Product Description
It consists of a few colourful boxes filled

with coloured beads and balls. It allows
children to sort them, stack them and
making different sounds and noise with
them. The hollow boxes allow children to
look through and see a world with
different colours. These blocks should
engage the children and develop basic
ideas like shapes, colour and sound
recognition. They would encourage fine
motor skill development and creativities.
This toy is assessed through the tool
along with other identified competitors’.
Intended age |12 months to 2 yrs

Figure 3. Play type scoring chart for wooden sensory blocks.

real life expert opinions. More expert inputs would be preferable in classifying play
type into playing benefits.

(2) The setup of the assessment lean towards favouring toys with multiple features,
which can explain the pull-along toy scores in which the toy provides good fea-
tures for both gross and fine motor developments. This causes potential concern
with toys being overrated by the assessment. This problem is similar to ELCA,
where detailed results should be reviewed for critical judgements before making
key decisions. The assessment methodology provides clear transparent steps to
be retraced, and in some respect, it is more important than a definitive score in
subjective decision-making.

4.2. Cost benefit matrix

Cost Benefit Matric (CBM) is the integration and presentation of the results from LCA and
SBA. CBM essentially plots each product’s environmental and social performances onto a
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graph. As shown in Figure 4, the y axis represents the environmental impact scores from
environmental assessment in the form of single points. This can be calculated by software
such as SimaPro or the Eco-indicator 99 worksheet which utilises key information from
Eco-indication 99 database or Streamlined assessment like Environmentally Responsible
Product Assessment (ERPA) (Hochschorner, 2003; Pré Consultants, 2000; SimaPro UK,
2016). The x axis represents the societal benefits factor, which is determined from applying
SBA. The products’ performances are plotted onto a graph, this visualises the performances
and makes it more straightforward to compare performances. A matrix can be set up by
setting benchmark performances for both environmental and societal performances; illus-
trated as dash lines in Figure 4. These targets are set by the practitioners who are carrying
out the assessment. In the case of a toy company, these will the predetermined strategic
goals in the form of environmental and societal benchmark performances.

5. Anintegrated tool for incorporating of societal benefits in sustainable
design

A tool is developed based on the same structure of the framework proposed in the previous
section. The overall inputs and outputs are illustrated by an IDef0 diagram as illustrated
in Figure 5. it clearly highlights the requirements and corresponding mechanisms for each
process box as well as the input and output. Requirements are represented by arrows going
into the boxes from the top (e.g. Legal Requirements). Mechanisms are represented by
arrows going into the boxes from the bottom (e.g. the corresponding officers in charge of
finishing the task of that stage and methods required for the task). Thus, the data required
and information feeding out of each process are clearly defined and indicated.

Figure 1 shows the expanded system of the overall product level tool. It clearly demon-
strates the three stages of the tool: Strategic positioning, Tactical planning and operational
design/redesign. The strategic directions are fed in as input into this tool from the brand
level management. It feeds into the strategic planning stage, a LCA and SBA are carried out

90
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Figure 4. Cost benefit matrix.
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Requirements
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Figure 5. Overall view of the integrated tool for incorporating of societal benefits in sustainable design.

and the results are combined in CBM matrix. The presentation and the use of CBM will be
discussed in more details in later section.

5.1. Stage one - strategic positioning

This tool aims to answer three strategic questions about the product(s). The results will aid
the determination of the targets that will set the directions for the entire manufacturing
company. The three questions are: ‘How is/are the product(s) performing in terms of the
social and environmental sustainability?), ‘What is the products’ future performance?’ and
‘How should the products be doing in the future?’

The three steps in the tool are set up to answer these questions and aid to develop a
clear set of targets and goals for the tactical planning stage. The three steps in the strategic
planning are Current Products’ Performance Assessment, Products’ Trends & Trajectory
Analysis, and Performance Targets Formulation. Figure 6 shows the steps with the corre-
sponding methodologies and requirement in an IDef0 format.

5.1.1. Current products’ performance assessment

This step determines the sustainable performance of the product/products, both envi-
ronmentally and socially. Two methodologies are adopted for this step; ERPA is used for
assessing the environmental performance while SBA is applied for the social performances.
Results from both the SBA and ERPA are combined into the cost benefit matrix, Figure 4.
The results show that all toys have acceptable performances. However, it is important to
strive to improve. Just having more than 50% for societal benefit potential is not enough.
Therefore, it is important to set the targets to be higher than 60% for any improvements
in design. Environmentally, the wooden sensory blocks are performing well and does not
necessarily require any major changes. Whereas, the two toys that required batteries and
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Figure 6. Strategic positioning tool.

international shipment would require improvements in both the design and the supply
network system.

5.1.2. Distinguish product’s trends & trajectory

Forecasting methodologies can be applied to determine the future social and environmental
performances of the products. The performance trends and targets are plotted onto CBA
in Figure 4. The performance trends indicate that current existing development in design
will bring the toys down in terms of environmental impacts. For the sensory blocks, it is
the possibility of incorporating flashing electronic lights. The two battery operated toys are
going to add new sophisticated features that required more battery powers and capacitors;
features such as a voice recording and processing element.

5.1.3. Outline performance targets

New targets are set for future products (re)development. These targets are set based on
information of future legislative requirements and expectations for social and environmen-
tal improvements. The targets are set with the urgency and priority in mind. In this case,
all toys are performing relatively well environmentally, therefore their targets mostly aim
to improve the societal benefits. For the two battery-operated toys, the efforts required to
improve the environmental scores are accounted for, hence the shorter targets for improve-
ments in societal benefits.

5.2. Stage two - tactical planning

The tactical stage aims to translate newly set targets into a clear design brief for product
development. It consists of three steps that will utilise the CBM. Firstly, the targets are to be
examined in order to determine priorities and time scale for any actions. Secondly, suitable
tactical options are listed and chosen for achieving the targets. The options should be chosen
in the light of the information of timescale and priorities determined in the previous step.



Downloaded by [Loughborough University] at 07:03 08 November 2017

204 K. L. F. SHIN AND J. COLWILL

Lastly, a design brief should be generated for the design team. This brief should embody the
tactical options that were chosen. The overall processes are illustrated in Figure 7.

5.2.1. Analysing the targets and outlining tactical options

The targets set in the strategic planning stage provides an objective or a goal to be achieved,
however there are no indications of timing and priorities when multiple products are
involved in the decision-making process. There are multiple products and product lines in
even SMEs, and it is essential to determine priorities and time scale along with the targets
for sustainability performances. This is because of the fast and unpredictable nature of the
industry and its market trends. In order to determine time scale and priorities, CBM and
a Boston matrix are used for visualising and comparing the products on both matrices
(Boston Consulting Group, 1970).

With high market share and slow or stagnating market growth, the singing and danc-
ing soft toy is in its second year of sales. This makes it a ‘cash cow’ in a Boston matrix.
Considering that sales are likely to decrease slowly in the following years, it is sensible
to reduce the batches or stop sales all together instead of committing valuable time and
resources to improve a finishing product. The pull along toy is a relatively new product on
the market, with spectacular market growth and share, this means that it would be better
to improve the design for better societal benefits. However, the environmental impacts
also need to be addressed as it is very near the benchmark line for environmental impacts.
The sensory blocks have low market share due to its niche market, but it has shown a good
and steady market growth from increasing awareness from parenting websites and general
mindfulness for environmentally friendly toys. It would be sensible to improve its design
for societal benefits.

5.2.2. Outlining design brief

For redesigning options, a design brief should be generated for designers and manufacturing
engineers to follow. The brief should be a clear statement that is instructive for achieving

Market Market Future Trends &

Share Forecast Policies
Performance Assessing
Targets Targets
A21

Outline

Tactical

Options

A22
Draft Design
Brief — Design Brief

A23

CBM Boston OpFion

Matrix List

Figure 7. Tactical planning tool.
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targets; however, it should not be specific so that there is room for creativity and innova-
tion. The design brief should embody the targets that were set in strategic phase and should
give clear indication of what to achieve. For both the sensory blocks and pull along toys,
societal beneficial features need to be added or enhanced. This would mean aims for the
toys. The pairwise comparisons results can be used as a guide. And that means improving
the designs in the sensory and physical play types mostly and features that would provide
a constructive play opportunities.

5.3. Stage three - operational design

The operational design stage only applies where design or redesigning was selected as the
tactical option. The processes involved are depicted in Figure 8 along with the methods, tools
and information that are required for each stage. The design process follows a well-estab-
lished, widely used methodology of design; it starts with identifying needs and formulating
a specification for the design where the needs are fulfilled. In this case, societal benefits will
be highlighted as one of the more important needs. CBM can be used to quickly assess the
specification to see whether the product described in the specification is going to perform
to the brief drafted in the tactical stage and the targets set in the strategic stage. Design
concepts are generated in accordance to the specification, where detailed design and pro-
totypes are made. Quality function deployment methodology can be applied to ensure that
the specification answers all the needs listed. Once again, the concepts, detailed design and
prototypes can all be measured in CBM to ensure the social and environmental elements
are properly and thoroughly considered. The final design put forward for manufacturing
can be evaluated with performance data and put into CBM for a detailed assessment to
confirm whether the final products are performing to the targets set in the strategic stage.

Customer  Societal Tooling
Needs Benefits Capabilities

Identify

Design Brief — Needs
A31
Design
Specification
A32
Design
Concepts
A33
Detailed
Design
A34
Design FO!’ Sustainable
Manufacturing [—

Products

A35

f

CBM QFD

Figure 8. Operational design tool.
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6. Discussion and conclusion

Current sustainability LCA methods primarily consider the negative impacts, and to a
lesser degree the positive impacts, of a product over its life cycle. However these impacts
are associated with the resources used in delivering these functions rather than the benefits
derived from the functions themselves. How well a function is delivered and the benefit of
that function are not generally considered in sustainable product assessment. It is proposed
that in a resource constrained future, choices will have to be made as to which products are
manufactured based on their value/benefit to society. This assertion led to an investigation
of existing product assessment methods which identified a lack of capability in defining
and quantifying positive societal impacts both a product and business level. Prior methods
accounted positive impacts by avoiding or reducing negative impacts, instead of creating
and enhancing positive social values. Based on the findings of this review a framework for
incorporating societal benefits into sustainable product design was developed. This frame-
work provides a systematic approach to encompassing societal benefit considerations into
a company’s product portfolio management process and ultimately its products.

A key activity in the first stage of the framework is the need to conduct a societal benefit
assessment of individual products. The initial methodology for achieving this was developed
within the framework however it became clear that a ‘product category’ assessment method
would need to be developed to support this process. An assessment method was developed
for toys aimed at 2-3 year olds that helps managers to quantify their products’ positive
impacts on this societal group. Whilst the initial method provides a quantitative result, the
inputs used to achieve this have been determined through a largely qualitative process; its
accuracy and objectivity have been enhanced through the use of AHP and other statistical
methods. It is clear that whilst the initial findings and results are encouraging more work,
including comparing the repeatability of the assessments, is needed to validate this approach.

The tool developed to support decision-making and strategic target settings for toy man-
ufacturing and design helps to ensure a successful translation of the strategies from initial
design brief to final product. Data obtained from the environmental and societal benefit
assessments are compared and graphically presented within the tool to provide a simple
and effective representation of the company’s current position and trajectory that enables
future sustainability targets, objectives and actions to be realistically set. The accuracy and
effectiveness of the tool is dependent on the quality of the data input however the transparent
application of this data would allow anomalies to be easily identified and investigated. Also
whilst the tool supports the decision-making process it does not replace it and the final
business outcomes will be dependent on the decisions taken.

The case study presented in the paper provides a clear demonstration of how the frame-
work, method and tool are applied in a specific scenario. However it does not validate
or measure the effectiveness of the tool and accuracy of the result. Due to the qualitative
approach used to obtain the assessment metrics, weightings and scores, further case studies
will need to be conducted in order to achieve a reliable measure of the tools success.

6.1. Limitations of research

As identified within the previous section, one of the biggest limitations of this approach
is the ability to assess the societal benefits of product accurately. The accuracy of results
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from the assessment method and the decision support tool depends on the appropriate-
ness of scoring, measuring metrics, and weighting methods. These determine the ability
to convert subjective data into quantitative and objective outcomes. Attempts have been
made to address this limitation by combining expertise (in early child development and
child psychology) with statistical processes to mitigate bias in the assessment. However,
the effectiveness of these measures can only be determined through multiple case studies
and the consistency of the results.

6.2. Further work

o More expert comments and opinions are required for AHP importance.

o Experts opinions in classification of play types scores into play benefits. This will
address the assessment bias to toys with multiple features.

o The SBA results should be formally scrutinised against other results for verification
of SBA.

o A detail case study is currently being carried out for validation of the tools for sup-
porting design improvements for managers.

Disclosure statement

No potential conflict of interest was reported by the authors.

Funding

This work was supported by Engineering and Physical Sciences Research Council [grant number
EP/1033351/1].

ORCID
James Colwill "= http://orcid.org/0000-0003-3541-0096

References

Argument, L., Lettice, F, & Bhamra, T. (1998). Environmentally conscious design: Matching
industry requirements with academic research. Design Studies, 19, 63-80. doi:10.1016/S0142-
694X(97)00017-3

Bee, H., & Boyd, D. (2012). The developing child (13th ed.). Boston, MA: Pearson Education.

Benoit, C., & Mazijn, B. (Eds.). (2009). Guidelines for social life cycle assessment of products. UNEP.
Retrieved from https://www.unep.fr/shared/publications/pdf/DTIx1164xPA-guidelines_sLCA.pdf

Benoit-Norris, C., Cavan, D. A., & Norris, G. (2012). Identifying social impacts in product supply
chains: Overview and application of the social hotspot database. Sustainability, 4, 1946-1965.
doi:10.3390/s5u4091946

Bhamra, T., & Lofthouse, V. (2007). Design for sustainability: A practical approach. Gower Publishing.

Boston Consulting Group. (1970). The Product Portfolio (pp. 66). Boston: Author.

Carson, R. (1962). Silent spring. New York, NY: Houghton Mifflin Harcourt.

Chiarini, A. (2014a). Strategies for developing an environmentally sustainable supply chain:
Differences between manufacturing and service sectors. Business Strategy and the Environment,
23,493-504. doi:10.1002/bse.1799


http://orcid.org
http://orcid.org/0000-0003-3541-0096
https://doi.org/10.1016/S0142-694X(97)00017-3
https://doi.org/10.1016/S0142-694X(97)00017-3
https://www.unep.fr/shared/publications/pdf/DTIx1164xPA-guidelines_sLCA.pdf
https://doi.org/10.3390/su4091946
https://doi.org/10.1002/bse.1799

Downloaded by [Loughborough University] at 07:03 08 November 2017

208 K. L. F. SHIN AND J. COLWILL

Chiarini, A. (2014). Sustainable manufacturing-greening processes using specific Lean Production
tools: An empirical observation from European motorcycle component manufacturers. Journal
of Cleaner Production, 85, 226-233. doi:10.1016/j.jclepro.2014.07.080

Chitnis, M., Sorrell, S., Druckman, A., Firth, S. K., & Jackson, T. (2014). Who rebounds most?
Estimating direct and indirect rebound effects for different UK socioeconomic groups. Ecological
Economics, 106, 12-32. doi:10.1016/j.ecolecon.2014.07.003

Ciroth, A., & Franze, J. (2011). LCA of an ecolabeled notebook - Consideration of social and
environmental impacts along the entire life cycle.

Colantonio, A. (2007) Social sustainability: An exploratory analysis of its definition, assessment methods
metrics and tools EIBURS (Working Paper Series, 2007/01). Oxford: Oxford Brooks University,
Oxford Institute for Sustainable Development (OISD) - International Land Markets Group.

Drakakis-Smith, D. (1995). Third world cities: Sustainable urban development, 1. Urban Studies, 32,
659-677. doi:10.1080/00420989550012825

Ekener, E., Hansson, J., & Gustavsson, M. (2016). Addressing positive impacts in social LCA -
discussing current and new approaches exemplified by the case of vehicle fuels. International
Journal of Life Cycle Assessment, 1-13, d0i:10.1007/s11367-016-1058-0

Ekener-Petersen, E., & Finnveden, G. (2013). Potential hotspots identified by social LCA - part 1:
A case study of a laptop computer. International Journal of Life Cycle Assessment, 18, 127-143.
doi:10.1007/s11367-012-0442-7

Elkington, J. (1997). Cannibals with forks. Cannibals with forks: The triple bottom line of 21st centuryThe
triple bottom line of 21st century. Retrieved from https://doi.org/https://doi.wiley.com/10.1002/
tqem.3310080106

Finkbeiner, M., Inaba, A., Tan, R., Christiansen, K., & Kliippel, H.-]. (2006). The new international
standards for life cycle assessment: ISO 14040 and ISO 14044. The International Journal of Life
Cycle Assessment, 11, 80-85. doi:10.1065/1ca2006.02.002

Fundamentally Children. (2017). Good toy guide. Retrieved May 17, 2017, from https://www.
fundamentallychildren.com/

Goldstein, J. (2012). Play in children’s development, health and well-being. Brussels: Toy Industries
of Europe.

Hansmann, R., Mieg, H. A., & Frischknecht, P. (2012). Principal sustainability components: Empirical
analysis of synergies between the three pillars of sustainability. International Journal of Sustainable
Development & World Ecology, 19, 451-459. doi:10.1080/13504509.2012.696220

Hochschorner, E. (2003). Evaluation of two simplified life cycle assessment methods, 8 (Graedel
1998), 119-128.

Hofmann, E., & Knébel, S. (2013). Alignment of manufacturing strategies to customer requirements
using analytical hierarchy process. Production and Manufacturing Research, 1, 19-43. doi:10.108
0/21693277.2013.846835

Hussain, A., Ahmad, A., & Case, K. (2015). Inclusive design drivers and barriers - A manufacturing
perspective from Pakistan. Production and Manufacturing Research, 3, 289-309. doi:10.1080/21
693277.2015.1094757

ISO. (2006a). Environmental management — Life cycle assessment — Principles and framework (ISO
14040:2006). Retrieved from https://www.iso.org/standard/37456.html

ISO. (2006b). Environmental management - Life cycle assessment — Requirements and guidelines (ISO
14044:2006). Retrieved from https://www.iso.org/standard/38498.html

Kajikawa, Y. (2008). Research core and framework of sustainability science. Sustainability Science, 3,
215-239. d0i:10.1007/s11625-008-0053-1

Keitsch, M. (2012). Sustainable design: A brief appraisal of its main concepts. Sustainable Development,
20, 180-188.

Kudrowitz, B. M., & Wallace, D. R. (2010). The play pyramid: A play classification and ideation tool
for toy design. International Journal of Arts and Technology, 3, 36. doi:10.1504/IJART.2010.030492

Marghescu, T. (2005). Greening the lisbon agenda?= Greenwashing?. In Greening of the lisbon agenda
conference, EPSD. Strasbourg: European Parliament.

Mostafa, S., Dumrak, J., & Soltan, H. (2013). A framework for lean manufacturing implementation.
Production & Manufacturing Research, 1, 44-64. doi:10.1080/21693277.2013.862159


https://doi.org/10.1016/j.jclepro.2014.07.080
https://doi.org/10.1016/j.ecolecon.2014.07.003
https://doi.org/10.1080/00420989550012825
https://doi.org/10.1007/s11367-016-1058-0
https://doi.org/10.1007/s11367-012-0442-7
https://doi.org/https://doi.wiley.com/10.1002/tqem.3310080106
https://doi.org/https://doi.wiley.com/10.1002/tqem.3310080106
https://doi.org/10.1065/lca2006.02.002
https://www.fundamentallychildren.com/
https://www.fundamentallychildren.com/
https://doi.org/10.1080/13504509.2012.696220
https://doi.org/10.1080/21693277.2013.846835
https://doi.org/10.1080/21693277.2013.846835
https://doi.org/10.1080/21693277.2015.1094757
https://doi.org/10.1080/21693277.2015.1094757
https://www.iso.org/standard/37456.html
https://www.iso.org/standard/38498.html
https://doi.org/10.1007/s11625-008-0053-1
https://doi.org/10.1504/IJART.2010.030492
https://doi.org/10.1080/21693277.2013.862159

Downloaded by [Loughborough University] at 07:03 08 November 2017

PRODUCTION & MANUFACTURING RESEARCH e 209

Neugebauer, S., Traverso, M., Scheumann, R., Chang, Y. J., Wolf, K., & Finkbeiner, M. (2014). Impact
pathways to address social well-being and social justice in SLCA — Fair wage and level of education.
Sustainability (Switzerland), 6, 4839-4857. doi:10.3390/su6084839

Norris, G. (2013). The new requirement for social leadership: Healing. In S. Groschl (Ed.), Uncertainty,
diversity and the common good: Changing norms and new leadership paradigms (pp. 125-139).
London: Gower Publishing.

OECD. (2012). OECD environmental outlook to 2050: The consequences of inaction. Paris: Author.

Pré Consultants. (2000, October). Eco-indicator 99 manual for designers. Ministry of Housing, Spatial
Planning and the Environment. Retrieved from https://www.pre-sustainability.com/download/
manuals/EI99_Manual.pdf

Rahimifard, S., Sheldrick, L., Woolley, E., Colwill, ]., & Sachidananda, M. (2013). How to manufacture
a sustainable future for 9 billion people in 2050. Re-Engineering Manufacturing for Sustainability,
1-8, doi:10.1007/978-981-4451-48-2_1

Ramirez, P. K. S., Petti, L., Brones, E, & Ugaya, C. M. L. (2014). Subcategory assessment method for
social life cycle assessment. Part 2: Application in Natura’s cocoa soap. International Journal of Life
Cycle Assessment, 21, 106-117. doi:10.1007/s11367-015-0964-x

Saaty, T. L. (2008). Decision making with the analytic hierarchy process. International Journal of
Services Sciences, 1, 83. doi:10.1504/1JSSCI.2008.017590

Sala, S., Vasta, A., Mancini, L., Dewulf, J., & Rosenbaum, E. (2015). Social life cycle assessment - State
of the art and challenges for supporting product policies. JRC technical reports (Vol. EUR 27624).
doi:10.3390/5u6074200

Schoolman, E. D., Guest, J. S., Bush, K. E,, & Bell, A. R. (2012). How interdisciplinary is sustainability
research? Analyzing the structure of an emerging scientific field. Sustainability Science, 7, 67-80.
doi:10.1007/s11625-011-0139-z

Shin, K. L. E, & Colwill, J. (2016). Societal benefit assessment: An Integrated tool to support sustainable
toy design and manufacture, 14th International Conference on Manufacturing Research, incorporating
the 31st National Conference on Manufacturing Research (Vol. 3), (2016, September 6 - 8),
Loughborough University, UK, IOS Press. ISBN 978-1-61499-668-2.

Shin, K. L. E, Colwill, J. A., & Young, R. I. M. (2015). Expanding the scope of LCA to include “societal
value”: A framework and methodology for assessing positive product impacts. Procedia CIRP, 29,
366-371. doi:10.1016/j.procir.2015.02.076

SimaPro UK. (2016). SimaPro8: Sustainability life cycle assessment. Retrieved December 5, 2016, from
https://www.simapro.co.uk/index.html

Whitebread, D., Basilio, M., Kuvalja, M., & Verma, M. (2012). The importance of play. Brussels,
Belgium: Toy Industries of Europe (TIE). Retrieved, 10(16), 2015.

Womack, J. P, Jones, D. T., & Roos, D. (1990). The machine that changed the world: The story of lean
production. New York, NY: HarperCollins.

World Commission on Environment and Development. (1987). Our common future. Oxford, UK:
Oxford University Press.


https://doi.org/10.3390/su6084839
https://www.pre-sustainability.com/download/manuals/EI99_Manual.pdf
https://www.pre-sustainability.com/download/manuals/EI99_Manual.pdf
https://doi.org/10.1007/978-981-4451-48-2_1
https://doi.org/10.1007/s11367-015-0964-x
https://doi.org/10.1504/IJSSCI.2008.017590
https://doi.org/10.3390/su6074200
https://doi.org/10.1007/s11625-011-0139-z
https://doi.org/10.1016/j.procir.2015.02.076
https://www.simapro.co.uk/index.html

	Abstract
	1. Introduction
	2. Methodology
	3. Literature review
	3.1. Sustainability
	3.2. Sustainable product design tools
	3.3. Positive impacts in sustainable assessment

	4. Framework for incorporating societal benefits into sustainable product design
	4.1. Societal benefits assessment
	4.1.1. Inventory stage
	4.1.2. Assessment stage

	4.2. Cost benefit matrix

	5. An integrated tool for incorporating of societal benefits in sustainable design
	5.1. Stage one – strategic positioning
	5.1.1. Current products’ performance assessment
	5.1.2. Distinguish product’s trends & trajectory
	5.1.3. Outline performance targets

	5.2. Stage two – tactical planning
	5.2.1. Analysing the targets and outlining tactical options
	5.2.2. Outlining design brief

	5.3. Stage three – operational design

	6. Discussion and conclusion
	6.1. Limitations of research
	6.2. Further work

	Disclosure statement
	Funding
	References



