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ABSTRAK

Proses pengambilan keputusan diawali oleh adanya kebutuhan yang berusaha untuk
dipenuhi. Pemenuhan ini terkait dengan beberapa alternatif sehingga perlu dilakukan
evaluasi yang bertujuan untuk memperoleh alternatif yang terbaik dari presepsi
konsumen. Di dalam proses ini konsumen memerlukan informasi yang jumlah dan
tingkat kepentingannya tergantung kebutuhan konsumen serta situasi yang
dihadapinya. Keputusan pembelian akan dilakukan dengan menggunakan kaidah
menyeimbangkan sisi positif dengan sisi negatif suatu produk dan ataupun mencari
solusi terbaik dari perspektif konsumen yang telah dievaluasi kembali. Dalam
penelitian ini data yang dikumpulkan melalui metode kuisioner terhadap semua
pelanggan PT Delphia Prima Jaya yang berjumlah 75 Responden, dengan melakukan
analisis untuk menguji data-data yang sudah didapatkan dari responden yang
bermetode kuantitatif. Penelitian ini melakukan beberapa uji, yaitu uji validitas
dinyatakan valid karena (r hitung) lebih besar dari pada (r tabel), dan juga reliabilitas
dinyatakan reliabel karena nilai Cronbach Alpha lebih besar dari 0,6 , uji asumsi
klasik, serta uji koefisien korelasi diterminasi dengan nilai adjusted R square 75,3%,
yang menunjukan bahwa hubungan antara produk, harga, promosi terhadap keputusan
pembelian kuat, serta uji regresi linier berganda yang memiliki data yang telah
dihasilkan yaitu Y1 = 0,077 + 0.486 x; + 0.453 x» + 0.049 .3, dan yang terakhir adalah
hasil dari uji t terhadap beberapa variabel yaitu, pengujian uji t produk (X1)
dinyatakan signifikan terhadap keputusan pembelian (Y) karena t hitung 4.256 > t tabel
1.99444, uji t harga (X2) dinyatakan signifikan terhadap keputusan pembelian (Y)
karena t hitung 4.610 > t tabel 1.99444, uji t promosi (X3) dinyatakan tidak berpengaruh
secara signifikan terhadap keputusan pembelian (Y) karena t hitung 0.049 > t tabel
1.99444 dari hasil beberapa uji yang telah dilakukan, mendapatkan bahwa variabel
produk dan harga memiliki pengaruh positif dan signifikan terhdap keputusan
pembelian, pengujian yang dilakukan menggunakan uji t menunjukan bahwa variabel
independen yang diteliti berpengaruh signifikan terhadap keputusan pembelian,
sedangkan variabel promosi tidak berpengaruh terhadap keputusan pembelian.

Kata kunci : Produk, harga, promosi, keputusan pembelian



ABSTRACT

The decision making process effort is expected to begin by the fact that there preaches
reconciliation and has ditched the need for it is to be fulfilled .The fulfilment of
rudimentary living is related to a number of alternatives and it is requisite to it would
be evaluated on an upcoming international seminar aimed at peaceful and steady in
order to gain some held back the best from the world largest oil consumers
perception .In in the process of this time consumers need information that have large
numbers of out for their interests and the extent to which the drop will depend upon
the customer s needs as well as the situation he who puts his trust .Pt indofood
acquired misp shares decision of such a move would be carried out either by the use
of the anglo saxons balancing the positive side with the negative side a product and
or seeking for the best solution from the perspective of a consumers that make up the
has been evaluated in terms of back .In this research the data collected through a
method of of the questionnaire was against all the customers pt delphia prima jaya
which holds a significant proportion of respondents there were a total of 75 To test by
analyzing the data which has been obtained of the respondents who bermetode
quantitative .This research do some test , namely the practical expressed valid
because it ( r count ) were greater than on (' r table ) , and also because the value of
reliability expressed it is reliable cronbach alpha greater than 0.6 , classical test , and
test a correlation coefficient terminated with a value of adjusted r square 75,3 % ,
which showed that the relationship between products , the price of , promotion of the
decision of the purchase of strong , and linear regression test and the worship of idols
that has the data that has been produced which is yl = 0.077 + 0.486 xI + 0.453 x2

+ 0.049 x3 , and the last was the results of the t against several variables that is ,
testing t test the product ( x1 ) expressed significant of the decision of the purchase of
(v ) because t count 4.256 > t 1.99444 table t test of prices ( x2 ) expressed
significant of the decision of the purchase of (y ) because t count 4.610 > t 1.99444
table , t test promotion ( x3 ) expressed do not affect significantly with the resolution
of the purchase of (y ) because t count 0.049> t table 1.99444 from the results of
some test that has been carried out , get that product and price variable have a
positive influence and significant with purchase decision , tests carried out using t
test show that the independent variable for which researched significant of the
decision of the purchase , while variable promotion did not influence of the decision
of the purchase .

Key word : Product, Price, Promotion, decision of the purchase



