
Rosen Research Review Rosen Research Review 

Volume 1 
Issue 1 Spring 2019 Article 9 

February 2020 

How Effective are Virtual Reality Experiences as Destination How Effective are Virtual Reality Experiences as Destination 

Marketing Tools? Marketing Tools? 

Alessandra Marasco 
Institute for Research on Innovation and Services for Development, a.marasco@iriss.cnr.it 

Piera Buonincontri 
Institute for Research on Innovation and Services for Development, p.buonincontri@iriss.cnr.it 

Mathilda van Niekerk 
University of Central Florida, mathilda.vanniekerk@ucf.edu 

Marissa Orlowski 
University of Central Florida, marissa.orlowski@ucf.edu 

Fevzi Okumus 
University of Central Florida, Fevzi.Okumus@ucf.edu 

 Part of the Advertising and Promotion Management Commons, Hospitality Administration and 

Management Commons, and the Tourism and Travel Commons 

Find similar works at: https://stars.library.ucf.edu/rosen-research-review 

University of Central Florida Libraries http://library.ucf.edu 

Recommended Citation Recommended Citation 
Marasco, Alessandra; Buonincontri, Piera; van Niekerk, Mathilda; Orlowski, Marissa; and Okumus, Fevzi 
(2020) "How Effective are Virtual Reality Experiences as Destination Marketing Tools?," Rosen Research 
Review: Vol. 1 : Iss. 1 , Article 9. 
Available at: https://stars.library.ucf.edu/rosen-research-review/vol1/iss1/9 

This Article is brought to you for free and open access by 
the Rosen College of Hospitality Management at STARS. 
It has been accepted for inclusion in Rosen Research 
Review by an authorized editor of STARS. For more 
information, please contact lee.dotson@ucf.edu. 

https://stars.library.ucf.edu/
https://stars.library.ucf.edu/
https://stars.library.ucf.edu/rosen-research-review
https://stars.library.ucf.edu/rosen-research-review/vol1
https://stars.library.ucf.edu/rosen-research-review/vol1/iss1
https://stars.library.ucf.edu/rosen-research-review/vol1/iss1/9
http://network.bepress.com/hgg/discipline/626?utm_source=stars.library.ucf.edu%2Frosen-research-review%2Fvol1%2Fiss1%2F9&utm_medium=PDF&utm_campaign=PDFCoverPages
http://network.bepress.com/hgg/discipline/632?utm_source=stars.library.ucf.edu%2Frosen-research-review%2Fvol1%2Fiss1%2F9&utm_medium=PDF&utm_campaign=PDFCoverPages
http://network.bepress.com/hgg/discipline/632?utm_source=stars.library.ucf.edu%2Frosen-research-review%2Fvol1%2Fiss1%2F9&utm_medium=PDF&utm_campaign=PDFCoverPages
http://network.bepress.com/hgg/discipline/1082?utm_source=stars.library.ucf.edu%2Frosen-research-review%2Fvol1%2Fiss1%2F9&utm_medium=PDF&utm_campaign=PDFCoverPages
https://stars.library.ucf.edu/rosen-research-review
http://library.ucf.edu/
https://stars.library.ucf.edu/rosen-research-review/vol1/iss1/9?utm_source=stars.library.ucf.edu%2Frosen-research-review%2Fvol1%2Fiss1%2F9&utm_medium=PDF&utm_campaign=PDFCoverPages
mailto:lee.dotson@ucf.edu
https://stars.library.ucf.edu/
https://stars.library.ucf.edu/









	How Effective are Virtual Reality Experiences as Destination Marketing Tools?
	Recommended Citation

	tmp.1581968857.pdf.sSnOx

