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Abstract

The disparity of coverage within print media between meaml women’s football
is significant (WSFF cited in Topping, 2012). Women’s football in the last ten years has
experienced growth in terms of the number of women taking part in the, de@wever
the growth in coverage within women’s football seems to be slow to react. This thesis
analysed the men’s World Cup of 2014 and the women’s World Cup of 2015 to
investigate the extent of the disparity betweemand women’s football. It
acknowledges whether women are being fairly represented wWhikeiMirror, The Daily
Mail, andThe Guardiann comparison to men. To answer this question, a combination of
both content and discourse analysis was applied to 911 articles.sUite show that even
during times of heightened popularitymen’s football still experiences significantly less
coverage than their male counterparts. This shows that the dispantifoother studies
historically is still being experienced today. Moreover, there are significless female
journalists than male journalists involved in the construction of evees creating
significant problems for the ecology of journalism. Further investigasimeeded to
analyse whether this exists across a greater number of institutidnvesUiKt Moreover, it
would also be beneficial to explore whether this is indeed the casleeincountries,
acknowledging whether there are still high levels of patriarab@licance within the

economy of football journalism.
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INTRODUCTION

“The assumption I get is, the sports editors assume people don’t want to read about

women’s football” (Powell, in Creighton, 2011)

The number of women playing football professionally in the UK has rhare t
doubled between 2001 and 2007, increasing from 55,500 to 147,302 female players
(Simmons, 2007). Aiepopularity of the women’s game has grown significantly through
events such as theomen’s World Cup, which broke records in terms of TV popularity
with a 2.5 million peak in viewership. Despite the increase in papulacademics have
expressed concern that, in recent years, within the broadcast and pritriyindasen are
continuously underrepresented (Boyle and Haynes 2010). These concerns agbtadyhli
by the Women’s Sport and Fitness Foundation (WSFF), which concluded that the
disparity of coverage within print media between men and women’s football is significant
(WSFF cited in Topping, 2012)h¢& difference in popularity between men’s and women’s
football is evidenedhistorically; in the UK for exampleyomen’s football experienced a
turbulent past and was even banned in 1921 by the Football Associatioof ([E#gland
and Scotland officially, however it implicated women in Irelamd Wales as well.
Although this ban was eventually revoked in 1971 (BBC, 2014) the ban itself had far-
reaching implications for the women’s game. Initially, it denied the chance for the game to
grow professionally and economic ramifications resulted from tlias€quently, the
number of women pursuing a career in professional football is signlfidawer than

men, and one reason for this is monetary differences (Thompson and Lewjs, 2014

A further example of the English and Scottish FA segregatinméhés game
from the women’s is given by Hope Powell, the former England women’s manager, who
recounts in &uardianarticle that at the age of 12 she was forced to stop playing for her
school football team because of her gerf@adwalladr, 2011) causing much controversy
at the time. Powell’s early struggles because of her gender, present one of the key issues
that women’s football has faced from its formation, that women’s sport - not just
football - is often segregated in our culture. In support of the clairds praviously,
evidence of this appeared within my undergraduate dissertation, the uceegralge
between men and women’s football emerged as a subsidiary finding. The undergraduate
dissertation analysed a sample of 465 newspaper articles and discbae@uyt two

articles featured women’s football. This master’s thesis expands the scope of the findings



within the undergraduate dissertation in order to broaden research into women’s football.
This substantial disparity suppothe hypothesis of segregation between men’s and
women’s football and the coverage of sport in general. Indeed, evidenced acount
regarding the history of the women’s game are few, leading it to be labelled as the ‘hidden
history’ of football, which is often under studied and makes identifying the challehges
the women’s game has previouslyaced imperative in contemporary studies (Williams,
2017).

These historical examples demonstrate early forms of influencpatrarchal
institutions, such as the FA in England and Scotland, can hauppors of cultured
hegemony within society. These cultural assumptions manifest themsetiiesmnedia
when journalists repostomen’s football and are simply due to a lack of inclusion within
mainstream media itself. An example of this was evidenced iceatretudy which found
that only 2% of articles and 1% of images within print media were devoted targpver
female athletes and women’s sport (Women’s Sport and Eness Foundation, 2009). On an
economical level, this lack of inclusion creates significant grok| as it damages the
commercial viability of women’s football in the grand ecology of journalism.
Additionally, the lack of inclusion also has cultural ramificas,asprint and e-media still
shape our culture. Raymond Williams also links the broadcast ameetispaper industry
and discusssthe implications of their need for commercial viability (Eldridge a
Eldridge, 2005). Through theclusion of articles covering women’s football within print
and online news outlets, these institutions risk further damaging the women’s game.
However, articles will only be written with the intention of coemgial interests and this,
for Williams, damages the integrity of the print industry as, in tkasrgle, the
institutions are placing less value on the women’s game in comparison to the men’s game.
Realistically, if institutions continue to be patently lesgusiveof the women’s game, it
is likely that women’s football will become more stigmatised, which could lead to men’s
football being labelled as the more popular version of the sport, thuesgalegwomen’s
football. A recent example of this can be found on websites tHatisfootball in online
journalism. There have been recent calls by academics to inchldedstabs on the
welsites that clearly separate the men’s football from the women’s, in order to avoid the
mental connection that consumers may subconsciously mhakenen’s football is the
only version of the sport (Revel and Gareau, 2014). Revel and Gareau (2014) discuss to

what extent e-media contributes to the imbalance of commersiak phat women’s



football has, and this will be explored in more detail in the liteeareview of the thesis.
The argument highlighted by Revel and Gareauwaien’s football does not share the
same commercialiability as men’s is compelling and will be a central theme of this
thesis.

Commercial viability within print media is especially relevantia modern day
as the industry has been in decline for many years with ingtisusuch as theaily Mail
reporting profit losses of 29% in 2016 (Greenslade,2016). In addition to this, a paper b
Lisa George shows evidence tHat internet is one influence which ‘attracts younger,
educated, urban individuals away from daily newspag&sorge, 2008). This has
resulted in institutions becoming increasingly more selectitle n@gards to the stories
they choose to utilise, particularly in relatitmfootball, as it is such a popular sport in the
UK and therefore receives significant coverage within mainstream nideiassue of the
representation of women in football has received increased attentiomiudtiple outlets
in recent years, primarily due to controversy within the mes@fitFor example, in 2011,
Andy Grey was fired from Sky due to his comments regardingesvoman. He was
reported to have said that sHBrobably does’t know the offside rule” (Gibson, 2011).
Moreover, new female football leagues have recently emerged, which ingfgas
sexualise women’s football, despite claiming to be fighting for gender equality. One
serious example of this i&ingerie football’, which encourages women to play in as little
clothing as possible, with an intent to increase viewership, areimiaghich is included
here. As can be seen on the website homepage, the women wear revedialgkitst

Lingerie Football League

Playing Football and Fighting for Equality

Lingerie Football League official website homepage. Accessétldize 2017



Sepp Blatter, the former head of FIR#As been reported to have ‘urged’ women
footballers to wear tighter shirts and more revealing sheftaake the female game more
attractive’ (Mullock, 2015). Gemma Hughes, the founder of Lingerie Football League UK,
insists that the sexualisation of women will attract sponsorship for the women’s game.
Feminists would argue that this is damaging to the women, becayse¢heot being
recognised as professional sporting individuals and skilled players, theiage
recognised for theheteronormative sexuality, which promotes male gaze (Mulvey,
1975). The findings of this thesis come at a crucial tes#he founder of Lingerie
Football League UK is adamant that, today, the only way to guarsgmbesorship and for
women to progress in football, is by sexualising the female playarsgke their
participation in the sport more attractive to a male audience. Thisnkasprisingly
caused controversy amongst academics many of whom have found that mengeporti
women’s football often portray them as over-sexualised and are misogynistic w

writing about female footballers (Kame al, 2013).

This thesis will explore the represensatbf women’s football in both print and e-
media. It will contrast and compare the differences between tleeastgllcoverage of the
men’s and women’s game on the two platforms. Moreover, the project will utilise feminist
theory put forward by Judith Butler, a leading theorist in the fenrmmistement, who has
written extensively on performative gender and the construction oégerithin culture.
This will allow for a comprehensive understanding surrounding the cotistrwof both
the male and female genders in journalism, showing how the mediareces masculine
and feminine gender norms within football journalism. To achieve tnigpoehensive
understanding, images of female and male professional footballelsevexamined, and
the image of the wonmefootballer will be scrutinizedsing Mulvey’s ‘male gazéetheory
to explore to what extent it can be claimed that the medexisatising women in
football, and if these female players are being sexualised, hawidatiffers from the
men’s game. Again, this analysis will tell us whether there are significant differences in
the ways in which both the genders are being utilised to either Highlltat the
institutions are trying to say, but also to show what tactics they erptogir style of
reporting, in order to analyse the different ways in which the playerastructed. This
will show whether there is still an undeipresentation of women’s football in print

media, as there was in 2012, and how the coverage changes during tisigsteied



interest in women’s football such as the women’s World Cup in 2015. This will show
firstly the commercial valuation that print media is puttimgvomen’s football and
secondly, it will compare how the representations differ within the ngxespghemselves
and the strategies they implement when reporting on men’s and women’s football. Closely
related to this, the researcher will also explore how many male antefEmmalists are

writing the articles.

As this study concerns itself with various issues in foothatlbsinding women
and the marginalisation of women’s football, the feminist movement and its
advancements, over the past few decades, naturally play a signifiaimt this thesis.
Patriarchy, for instance, is one paramount term which has hadpatmgues to havey
major impact on women’s football and therefore has a presence throughout the thesis. This
iIssue and issues closely linked to patriarchy will be exploredde®per level within the
following literature review, which explores both the developments of thanigt
movementand women’s football from a historical perspective. For the benefit of the
reader, a concrete definition of patriarchy and the different ways in whgterm can be
understood will be explored from various perspectives, including the wiksignificant
figures in the feminist movement. Patriarchy literally means ‘rule of the fathers’. From
this, it is clear to see why this term plays such a pivotal role ifethmist movement and
furthermore in this thesis. Briefly, the issue of patriarchy governs theédwp approach
of male dominance which, historicallyas damaged the significant growth of women’s

football over the past century.



LITERATURE REVIEW

Feminist Theory

Patriarchy and feminism have been closely interlinked througheuast century.
Patriarchy, in short, refers to the imbalance of power between rdemamnen and
acknowledges the power that men exert over women. Patriarchy is defikéatdon and
Hill (2012:220) as a “society ruled by or dominated by men: patriarchy means father, thus
patriarchyrelates to a culture shaped and governed by the interest of men”. It explains that
generally men hold the most powerful positions and dominate f@eare influential in
society, for example within journalism. Both liberal and radieatiinists claim that
patriarchy exists throughout all aspects of our modern world. Thigpisrtant because it
shows that despite the many advancements that have been made bysimoeéme start
of the 2" century, including securing the right to vote in the UK and having female
political leaders in many powerful countries in the world, @moiety remains male-
dominated. This can be seen in various top-level jobs with highesalavhere the gender
pay gap can still be observed (Fortin, Bell and B6hm, 2017). Even in 2@ Apt just
the wage gap which shows the inferiority of women, but also the percearitagenen in

top-level positions is significantly lower than their male reuparts.

Feminism is seen daving three distinctive and separate ‘waves’ which will be
explored at length further on in this thesis. Each wave of feminismarisfthe issue at
patriarchal society and its implications for women, as it clictestes what feminists
fundamentally hope to eventually achieve; the reversal of thesgipn of women. The
main difference between liberal and radical feminism, in terntiseopatriarchy, is the

belief in the ways patriarchy affects society.

Radical feminism has been influential in social change camp&ign®men’s
rights such as campaigns against domestic violence and for thisrieas been a
prominent factor when conducting a study into feminism and sportkgya20153.
Radical feminism recognises four major factors of the patriarchimsyéirstly, they
recognise male supremacy in culture, secondly, they understaadoaagainst women
by men includes both prostitution and pornography - this differs froer strands of

feminism - thirdly, there is a significant focus on male supremacglationships, they



reject the stereotypical view of the woman being the motherietyaand that women too
can have careers and other priorities aside from procreation. Riediists also accept
that heteronormative relationships are damaging to women, as san@iksao not
have a position in the nuclear family model and thus their gendendbdsfine their
power within the relationship. In the 1970s, radical feminists were respofwible
campaigns against domestic violence and for same-sex marriagéy, Fadital feminists
insist that women should dominate higher levels in socidtlaey even go as far to
suggest that men should be removed from all positions of power (Mackay, ZHdical
feminism has also been accredited with the change in the rtfle Gther, with men now
playing a much more significant role in the upbringing of their childtensequently,
paternity leave is now a legal requirement for fathers in theBékh the increasing role
of the father and the introduction of statutory paternity leave, noengdman more
options in terms of if and/or when they return to the workplaceinBiine conception of
radical feminism this opportunity for working mothers would nénaere been thought
possible and shows the steps that radical feminism has takestaba traditional

patriarchy, which continues to exist in society today.

Patriarchal dominance within sports journalism will be a cerfteahe throughout
this thesis, and as such, it is essential to provide a sound definipatriafchy and the
impact it has had and continues to have on modern day society. Hiyorathin
football, there has been strong evidence that this has certaimyHzeease, as seen in the
example of the 1921 ban on women’s football by the leading figures of football in
England and Scotland at the time, the FA (Williams, 2017). This ban nohadlgreat
implications on the growth and popularity of women’s football, it also meant that after the
ban there was no professional space for women to engage in the gamat &ppiars
that notions of patriarchy within feminist theory seem to be maiedyeyl around the
oppression of women, it is important to acknowledge that it alsorgations for men
(Richards,2014). A patriarchal society has a substantial impact upon wosasigty and

can cause many problems for them in various aspects of their lives.

The problems caused by the patriarchy are not, however, exclusive to the women
of society. One example of how patriarchy impacts men caadrevghen analysing the
physical health of male footballers. In the last ten years, adesleoch as Stanistreet,

have noted a correlation between higher mortality rates among nfen satieties where



higher levels of patriarchy are present (Stanistreet et al, 2005). Thepatsl an

increase in health issues amsh@en outside of football. They theorise that these health
issues could be avoided if society acknowledged the power that the pathascbyer
both sexes. On the other hand, it should also be recognised th&t despiseemingly
benefitting in a multitude of ways from a patriarchal system, dugetgeénder norms
accepted by society and men adhering to the cult of masculinitypfiegnsee themselves
asunable to express thoughts and emotions in the same way that worabtedre This

is one reason that may explain why statistically more men cosungitie than women
(Siddique, 2014), due to their inability or unwillingness to discuss enscéiod feelings,
because in our modertay society this is widely seen as a ‘female’ or ‘womanly’
behaviour. On a more sombre note, evidence of this can also be seen theough th
reluctance of many men to discuss domestic violence and physiexival assaults. The
feeling that men are being emasculated through assault an@@@té cautious to
discuss these cases is something which continues to be, largely, nisedog clear link
can be seen between male behaviour and the normality and expsatdagoatriarchal

society (Coyle and Morgan-Sykes, 1998).

It is important to acknowledge that football has primarily alwassn viewed as a
male centric game by both the media and society that womenihakie past, not entered
which hascawsed tension and conflict between the genders (Bell, 2012). Furthermore,
when analysing how women are being represented in the media, fatmoist should be
present to underpin whether there is a change in representation betweemamdmeen
within sports journalism. This section will analyse contemporaryrfist theory regarding
issues surrounding power and representation and will apply them to footloatlemto
analyse how women are being represented within contemporary medreeasglies they

face in comparison to men.

Specifically in the last five years, there have been numefalenges to the
concept of patriarchy. Both academics and journalists have arguedishatideed, an
outdated concept in our society, and is not helpful when anglgender equality in
contemporary media (Hodson, 2010). Hodson challenges the very notioniarichgtby
claiming that there are several factors which hold both men and womenrikit ksanot
simply down to the patriarchal system, rather other issues atarhe instead, such as

“ethnicity, class and economics and education” (Hodson, 2010). Tlis view has been



labelled ‘Kyriarchy’ (Hodson, 2010) which was developed by Elisabeth Schiissler
Fiorenza. While gender is incorporated in the theory, it ish@sble reason for
oppression but rather a combination of other aforementioned aspectsisamd it
culminationof all these aspects that “intersect to oppress us all” a quote taken from
Harvard theologian Elisabeth Schissler Fiorenza by Nichi HodgsdreiGuardian
(Hodson, 2010)Hodson continues by taking the controversial view even further by
claiming that one of the biggest salled ‘sins’ of feminism is that it is entirely focused

on women’s oppression and not men’s. This links with the previous idea, whereby men
too can suffer from a patriarchal society, although clearly nbteisame ways as women.
The major aspect that sets the theory of kyriarchy apart fromnpaiyies the fact that
oppression has an impact on both genders and not just women. Imgor#ey society,
kyriarchy and patriarchy are facilitated by a capitalist systengiwtan be seen in most
of the Western world. There are several separating factors thaatefi@ward by theorists
of kyriarchy, which emphasise the differences and even theiagasietween different
people within society. These factors can include not just gender budlads, ethnicity
and sexuality. The relationship between capitalism and patriarctkytagether in
modern society; they fundamentally co-exist as the idealsdfdlitional man at work
and woman at home, which fit the capitalist framework to a largameftiartmann,
1976).

In recent years, two main groups of feminists have emerged dominamt whe
discussing the layers of inequality within football: Liberal femgand radical feminists.
Liberal feminists challenge conventional arguments put forward histgriiamen, who
believe that due to biological differersz@&vomen are inferior, especially within the
context of sport. Conceptually, liberal feminism follows a similar sti@argument as
Butler, as these feminists claim that gender itself shoetldetermine one’s destiny,
rather gender is culturally learned within society (Butler, 2011). Within fddths is
evidenced at aealty age as boys and girls experience early forms of gender segregation
within the school playground. For example, the places of play are ofegnedsnainly
for boys with young girls isolated, unless they can indicate thatdbility is of a similar
standard as boys (Epstein et al, 2001). Furthermore, it is common for yousglyirkre
interested in a ‘boy dominant’ sport to be ridiculed, or at least segregated from other girls
because of gender stereotyping, which is present even in the minds ofcyadren.

This demonstrates how ingrained patriarchal values are withinygo&egen though the



age restriction has been elevated by one year, the FA across Boitaon allow women
and men to professionally play football together after the age eksiXEA, 2014).

Liberal feminists, like other strands of feminism, campaign for ¢jualty between men
and women and challenge historical views produced from patriarchmhance.
Importantly, Dunn and Welford (2017) credit liberal feminists as onkeoletading

reasons for gains that women have made regarding the emergequality én football.
The values that liberal feminists promote have successipéyed the game up to women
looking to play the game professionally. Recent years have seen annnflormen

coming from abroad to play in the newly created women’s professional leagues, such as

the WSL (Women’s Super League) (Williams, 2013).

While liberal feminism has been praised for gains made for women jaspec
regarding football, significant criticism has been initiated frame academics. One
interesting point raised by Caudwell (2011) argues that the changes liberal e hans
implemented have mainly benefitted white middle-class women.i§ kignificant and
causes problems because football, traditionally, has er-Holass stigma attached to it
(Jolly, 2010). For Caudwell, this meant that the benefits only helped the mintngy ra
than the majority. This shows a clear correlation to kyriarchy whichrepasses class a
a major differentiating factor between people of society. Additionalbgn be argued
that although the changes have helpethen’s football, realistically, it has caused other

class-based tensions between white middle-class and lcagsrsgbmen.

Criticism also comes from radical feminists who have arguedhbatitanges
implemented by liberal feminists are trivial, because while mamewn are indeed
playing football, liberal feminists have failed to challenge thedgred dominance within
sport and the culture of patriarchy within football (Dunn and Welford, 2017). Moreover,
this view is shared by Fielding-Lloyd and Mean (2008:141) who argue that affienati
action policies like those produced by liberal feminism cause prabldmn applied to a
highly masculine ecology; in this case, English football. In short, afikm action
policies fail to make an impact on the institutions that produeguality, thereby having
little or no effect on the source of masculine dominance. As Dunn atfdnd/(2017:147)
claim: “the emphasis on promoting woman’s football as a sport in its own right, as

pleasingly and appropriately different to the men’s game, mean it is likely to remain on the

1C



margins, outside the mainstream, ‘malestream’, sporting discourse, ’outside’ real

football”.

This quote demonstrates the criticisms posed by radical feminisoknibaledges
the fact that the promotion of the women’s game is a positive and successful necessity,
however it recognises the barrier thahains between men’s and women’s football and
consequentlyhe ‘us and them’ label, which separates the two versions of the sport and
causes the devaluation of the women’s game. Instead of simply making the game more
attractive to women, radical feminists aim to change the labels given to men’s and
women’s football. Additionally, the fact that there has been no apology from the FA either
in England or Scotland regarding the bagrof women’s football in 1921, is also an
example of how liberal feminism has had a limited impadtil®the FA has changed
elements of football to try and push for equality, the reality is theaga of the 1921 ban
has already puvomen’s football back a century, causing arguably irreversible damage to

attempts for equality (Williams, 20D3

Radical feminism gained significamtomentum in the late 1960°’s.
Chronologically, it gained recognition and notoriety during the rise of secand w
feminism, however in the UK in the late 1970s there was a keyirgplitwo of the major
groups associated with feminism ‘liberal’ and ‘radical’. One of the main aims of radical
feminism was and still is to end violence against waraed their argument that men’s
violence against women continues to facilitate gender in-equalithivecent years, the
movement has been extremely focused on issues such as rape, dowleske \dand
sexual harassment, to combat the oppression of women (Dean, 2011). Radiicaht
has been successful in many aspects, but one of their more notalglessgocame in
highlighting the issues above and moving them into public discom@®over, they are
accredited with other successes. One such success is the ideartisdtomd now take a
more active role in childcare. This has had two effects; firstly, itssthi& image of the
woman away from matriarchal, thereby challenging hetamative gender roles which
have been assignedwmmen in the past. Furthermore, it challenges traditional notions of
gender ideology, which would not have existed 20 years ago, thus indittai cause and
effect that the movement has had over tiE&n Willis claims (1984:92) “It was radical
feminism that put women’s liberation on the map, that got sexual politics recognised as a

public issue”. This quotation highlights the true value that radical feminism has iakei
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past, which continues to this day in contemporary society, thus inflgetiaenstudy to a

large extent.

Within this sample period there seems to be a strong indicationaiyalittle has
changedn regardto the progression of women’s football in print coverage, especially
within the last few years. Print coverage may be one specific dgasnpce in other ways
female footballers are receiving more exposure than before. Within thededy years,
the visibility of female footballers on televisions in Britain raseased substantially not
just in advertisements but also on television shows themselvesasuédéx Scott
participating in and winning Bear Grylls: Mission Survive in 2016 (Daly, 2016). Thke lac
of print coverage however has been noted in criticisms from rddimaism, which
argue extensively that the challenges from liberal feminisre hat been substantial
enough, especially concerning football. Within this sample, the sesaralisation of the
images of women extended both to the players and fans alike tingit@at sexism and
misogyny still exists within the media today. At its veoye; radical feminism challenges

some of the central arguments put forward by liberal feminists.

While liberal feminism explores the implications of women Imaiding positions
of power, radical feminism explores this issue at a deeper level, igamsiboth the
biological and social issues created by patriarchal power. One of thesgitagngths of
radical feminismis that it creates a direct link between men’s sexuality, and its domination
over women within all aspects of their careers (Scraton and Flintoff, 20023eXbality
of men plays an increasingly important role in the creatioheofrhage of the woman,
especially when we analyse football. Interestingly and as early asd@emics such as
Creedon et al claim that there is an element of control in tkikkamath regards to the type
of clothing that the women athletes wear and the objectificafimomen within the
media itself (Creedon et al, 1994). This claim, despite being over 200jeassill stands
today within contemporary media this has recently manifestdélatseé was found
evidenced in the sample. Whilst, it may not be the case that the fde#ople chooses
what the women wear per se; both the journalists and the imstgdtame the image of
the womerto over-sexualise thenf.aura Mulvey’s male gaze theory links intrinsically to

this view and whilst it focusses on cinema, it can and should alapdied to imagery.
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Within this project, elements of over-sexualisation relatingpéddnguage and
imagery used were found in some articles and these have beenahatyss within the
critical discourse analysis. Approaching this thesis from a raf#inahist perspective
allows the researcher to challenge the top-down mechanic @rphayr and intrinsically
analyse the mechanics of oppression that institutions still utile writing about
women’s football. Furthermore, a radical feminist approach always reiterates the
fundamental need to “recreate sport into forms that celebrate women’s values rather than
those more traditionally associatedwitasculine aggression” (Scranton and Flintoff,
2002). This recreation for women would mean a separation from their maleerparts
and for the ability to be recognised independently, possibly lgadigreater economic

and cultural support.

Although radical feminism has been praised for its social aahients in recent
times, it is essential to understand some of the key sriigto radical feminism. Firstly,
one of the biggest criticisms of radical feminism is its focubiological reductionism
and essentialism (Scraton and Flintoff, 2002). It is difficult to claimabhabehaviours
are simply down to our biology and is more logical to argue thatwimiras a mixture of
both social conditioning and biology (Scraton and Flintoff, 2002) thereforaxrish all
men as supportive of the patriarchal movement may be extreme. The suggastion th
men’s oppressive nature is innate, based on gender, is also difficult to justify. Another
criticism is that implementing changes imposed by radamalrfism would make it
difficult for men and women to work together. Moreover, it has also bhgeed that
radical feminism fails to acknowledge the class struggles intargetifferent classes of
women (Willis, 1984). IrEllen Willis’ essay ‘Radical Feminisnand Feminist Radicalism’
she makes the argument that some of the early followers of radialden were white,
middle-class women; this in turn means most of their views aliicpl ideology
benefitted a minority of women and not the majority found in foatfdlis is a significant
issue as football is one of the most widely played sports in ohiel v60 the nature of the
sport intersects different classes of women, therefore, it is a signiflmarf radical

feminism.
Applying Butler’s ideas put forward in ‘Gender Trouble’ (Butler, 2011) is essential

because it gives the reader an indication into some of the reasonsdgynyi within

women’s football in the UK; as Butler ascertains that misogyny is solely a masculine trait.
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It intrinsically analyses how gender can impact the women trassggeinto a historically
masculine environment. Moreover, Butler’s work tells us that ideas of sex and gender are
not interconnected, but rather the idea of sex is socially constructed tluutigle, both
sexuality and gender are performed and there is a direct correlation between sex and one’s
sexuality (Woodward, 2037Woodward applies Butler’s work to football directly,

arguing that within football, sex and sexuality often intertwine leadirigrision within
the heteronormative world of football. Woodward (2009) dismisses criit€ldim the
biological differences between men and women have an influence on thigirtalplay
the game, as it can be argued that both men and women’s bodies can be trained and
adapted for any sport, therefore the athletic potential for both ntewa@men should be
equal. Fundamentally, this poses another challenge to the hegemony afomahance
within football, arguing that women should not only be able to play foatithout
fearing judgement or segregation, but they also have the potential ta liaysame level

as men.

Woodward (2009) makes it clear that women can essentially train themszihe same
athletic ability as men, therefore there should be no reason for segndggtween men
and women’s football. It is important to acknowledge the cultural connotations that

football itself holds, because although women and men may be aiiée/ton the same
level, for women to be accepted into the sport there needs to beladueptance by the

consumers of the game.

Arguments which have emerged more recently show that football issictily
linked with misogyny (Woodward, 2017). This has been evident in recent j@ars
example, women playing football in both Northern Europe and the USA erped
“verbal and ideological forms of intimidation” (Caudwell, 2016:309). Caudwell (20]6
notes, however, that much of the abuse towards women was based anahkditi
stereotypes given to women. Furthermore, abuse has also manifested iteethedia.n
2011, for example, both Andy Grey and Richard Keys made sexist commentsnggardi
linesvoman. This is extremely telling for many reasons; firstly, this lefskxism
occurred not only in a public space, but the comments were méegley daring a Premier
League game. Secondly, although there seemed to be repercussions for bidiaiscs
they were fired fronsky Sportsfor their comments, they later joined another company

where they were free to comment on games again. The implicatiotiserafore be
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described as reasonably minimal for the presenters, but the effects [fioesieoman
were major, as it undermined her professional ability. Karen Bradyjdeechairman of
West Ham United Football Club has commented that she is ‘genuinely disappointed’ and
that ‘what really upsets me is the fact only females in our industry are judged by their
gender. And that isategorically wrong’ (The Telegraph2011). This example shows how
it is ingrained in the mentality of people that even today womestglrbelieved to be
incapable of understanding or playing football on a professional [Bwetommentators’
words demonstrate that they view women as being invasive of their masqpdine
Further on in the interview, Brady mentions the fact that there were roanmpents made
off-air, which shows that the commentators knew that the opinions weseitadile and
yet were still made in the vicinity of a womarhg Telegraph2011). Moreover, the fact
that there has not been a significant growth in the number of fenfieriea® or
lineswomen supports the theory that women are avoiding becoming ofiictats
professional gamer that when they are referees for men’s matches, even amateur ones,

women are faced with marginalisation and sexism (Forbes, Edwards andd;[2614).
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SPORTS JOURNALISM AND WOMEN’S FOOTBALL IN THE NEWS

This thesis focuses specifically on the print media industry, asdnifportant to
have an understanding of the dynamic of sports journalism withecthlegy of the
journalism sector itself, and in effect directly comparing tteer forms of journalism.
This is essential, because it shows how different types of journatswiewed by the
institutions and journalists themselves, additionally it altems the commercial valuation
that newspaper editors put on football and sports journalism as a whtie Wi
contemporary studies which involve print media this is crucial, agettyenature of the
print journalism industry has changed dramatically in recent yehis isTpartly due to
the decline in readership (Jackson,2105) and is an issue which will be discugse

next paragraphs.

A recent paper produced by Raymond Boyle poses the argument that for many,
sports journalism has been characterised as ‘soft journalism’ as it lacks the scrutiny and
rigor found in ‘hard journalism’ (Boyle,2017). Crolley and Hand (2013) give us a clear
definition of the differences between hard and soft journalism. They clairsttinees
which focus on “gossip, scoops, exclusives, biography” can be labelled as ‘soft
journalism’ whereas stories labelled as ‘hard journalism’ focus on factual analysis which
is backed up by evidence and objective in the nature of the reporting (Gnadley
Hand,2013:14). This distinction between so called ‘hard’ and ‘soft’ journalism has been
challenged historically, with some journalists arguing thateasier to find truth in sports
journalism than it is to find in political journalism for exampliéc({lvanney,1991, cited in
Boyle and Haynes, 2009). Regardless of how sports journalism is viewed imetia, it
cannot be disputed that the sports section of the newspaper still camieg@al weight
for the institutions and is considered one of the most integral parts rdwspaper.

Boyle (2017) argues that this is due to sports journalism’s ability to cater its stories to the
young male demographic making it one of the biggest and most populansextthe
newspaper (Boyle, 2017). Within sports journalism, it has also been acknowibdged
there is a key difference within journalistic practice between breadsimd tabloid
newspapers, more specifically the amount of freedom the jousniadise to choose what
stories to print. Tabloid newspapers give little room for jourtialgigressions, whereas

broadsheet institutions allow for more flexibility for their joalists (Boyle,2017).
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One of the major developments of the last ten years has been thetiatel e-
media and this has extensively changed the way in which gport&lism has operated
(Siapera and Spyridou,2012). Siapera and Spyridou (2012) write that the rise of the
internet has led to a decline in journalism’s overall power within the media. They pin this
on the rise of websites and mobile applications by delivering our nesgtlgito us and
often for free, which for many has replaced the need for the newspaper.abghis w
evidenced in &uardianreport, which claims that national daily newspaper sales declined
by half a million between 2014 and 2015 (Jackson, 2015). Moreover, it was also reported
in 2012 thaffhe Guardiantself utilised so called ‘citizen journalists’ on the online
version of the website for their stories across multiple topiosjally this represented a
collaboration of the professional and the public. This not only clobitgeway in which
news was being produced, in that information could now be accessedimerthet, and
from new sources such as social media, it also gave institatiertgpportunity to save
money on professional journalism stafhe Guardiarclaimed at the time that this simple
change was in a bid for the institution to save a total of £25 millidritars ensure their
survival (Rushton, 2012). For sports journalism, this was also monumentatheenit
guest journalists from football would now have the ability tdewstories for the

newspapers.

To combat the decline of print journalism, many news outlets Ihagdo
transition into web-only format meaning that these instituti@ve host money from the
revenue of the papers sold; however also important to note ihéyanow have the
opportunity gain revenue from other methods such as online adgdisihsubscriptions.
The Guardians an excellent example of this, the newspaper developed a digital first
policy and in a study conducted by Peter English (2015), it was found thaft 18
articles counted, over 70 percent of them were developed for the web feshtdimet
has also changed the dynamic in a different way, some newspsiiitions save stories
exclusively for their print newspapers. This means that thereresased competition
among journalists to get their stories featured online. Moreoverpitradans that while
the commercial valuation of web articles is lower than if it wmabe actual newspapers
themselves, the value of getting the news available to the pubdidyand being the first
to publish the news and beat the competition is essential andfteiltake priority over
profit (English, 2015).
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Outlining the current conditions for the sports journalism market helptugte
the state of the ecology of women’s football. The previous two paragraphs gave insight
into some of the challenges and developments within sports jamnalier the last ten
years. The nepparagraph will focus on women’s football in the news analysing modern
studies which focused on the English market and the Australidketvanich reveal how
women’s football journalism is received in different markets within contemporary media
around the world. Firstly, one of the most important findings amarmjest by academics
in recent years is that women’s football has featured slow or little change in the last 100
years. Pfister supports this claim by arguing that women were only beingdouhd
outer limits of sports coverage, he argues that quantitative stndesent years have
acknowledged thatless that 10% of either newspaper space or broadcasting time is
devoted to women’s sport” (Pfister, 2015: 641). Consequently, this was also highlighted
by other academics who argue that the women’s game is not in favour within media
institutions globally, this manifested itself in other studies whookéd into the wmen’s
World Cup of 2015. Black and Fielding-Lloyd found that while the 20&mew’s World
Cup saw increased coverage of women’s football, the crucial defining factor was the way
in which women were depicted within the media. They found that/timeen were being
represented as outsiders within the sport through various discteshi@ques within the
articles. This lead to the men’s version of the game being represented more positively in
comparison to the women’s. However, despite the setbacks that women’s football has
faced in recent years there has been develogmewbmen’s sports journalism in recent

times.

The issues facing contemporary print media have impactedagh@which it
operates especially in the sports journalism market. As wélisa women’s sport also
faces significant issues. An abundance of studies focuses splgotficghe representation
of women’s sport in the media, finding specific studies which discuss the representation of
women’s football exclusively is difficult. Analysing these studies is useful because it
provides insight into the ways in which print institutions operate concerning women’s
sports which shows how they deal with women’s football. One study which analysed the
way in which sports, such as netball and football were being represertedAustralian
newspapers found that women’s sport has now actively incorporated itself into the daily
beat of national newspapers, however the representation thaatheinlthe newspapers

Is small in comparison to m&nSherwood et al (2017) give three reasons for this, firstly,
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the sports newsroom is dominated by men. Secondly, the general assumpasihis t
readership is male, and the players are male. Thirdly, the repetitive obtiee
newsroom and the fear to disrupt routine influences the content bedwrptb Earlier, it
was discussed that the sports section of the newspaper holds a tremeruousoam
weight for the institutions, and in the Australian study, this meadifferent. Sherwood et
al (2017) claims that if women featured regularly within the newspapdrsrathe
institutions websites, it would be commercially damaging for the men’s versions of the
games and thereby would decrease the commercial value. This is impedanse the
amount of revenue that the institutions make determines the typesied sivey choose to
use, and as has been found in other studies this usually excludes’wespoets (Gee and
Leberman, 2011). This correlates whtiktorical findings which argue that men’s
professional sports are limiting access for women (Suggs,2015). Sherwood’s study(2017)
Is insightful in other ways too, through interviews with spastsjalists both male and
female it successfully demonstrated the inner workings of the spwts institutions in
Australia. Sports journalists face guidance from their insbiistiand editors. Using
Sherwoods study as a case study, journalists are dibedts’. These are themes which
journalists are assigned to follow, it allows a journalist o gagnificant experience with
a topic and build deeper relationships with their sources. (Sherwood, 2@/t et al
make it clear that these beats in the newsroom are ofigmead by men to service the
hegenonic nature of masculine sport and this means that often women’s sports stories are
indeed overlooked. This study, however, is quick to recognise that despi@utimalistic
practice taking place in most newsrooms regularly, some jouskiistthe ones used in
Sherwood et al’s study are conscious to try and balance the number of stories they produce
for both men’s and women’s sport. Therefore, it is the decision of the institutions to

attempt to break historical routine in the creation of newsestor

During the course of the study, however, there has been significantpraeesls
in the field of Women’s sports journalism which is important to mention. Derby County
football club in collaboration with the University of Derby announcedithdanuary
2018, it would be introducing three scholarship opportunities for the Derby women’s
football team players to study on the football journalism coursdhbatniversity offers.
This is important, because it marks one of the first instances Wiatball clubs and
universities have collaborated in order to encourage more women tohentietd of sport

journalism. Other notable women who have pursued a career in footba#ljsar after
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their careers in women’s football include Kelly Smith and Alex Scott. The programme
was set up by a former freelance journalist and it is a demonstoédtioe direction that
individuals are now taking to try and encourage more female joustalisnter the

profession.

History of Women’s Football

To acknowledge the contemporary isssi@sounding women’s football regarding
thelack of representation in comparison to men’s football, it is paramount to analyse the
history of women’s football and the challenges that the game has faced. There can be no
doubt that the past has influenced the state of the game insticer®liry and it is
important to note the changes in recent times. One of the mosnimdlugoverning
bodies within the ecology of football is the FA. The English versidgh®fA was
established in 1863, and the Scottish equivalent was founded in 1873pteegeyl most
aspects of football in the UK historically and to the present dag. ¥ Isignificant
because the FA in England and Scotland gdaymajor role in the dismissal of women’s
football in the early part of the ®&entury (Williams2017). The first recorded women’s
international game between England and Scotland took place in 18RAtimg the first
recorded start of the professional warsezame in the UK. While 1881 marked the
official start of women’s football in the UK, Williams notes that the game officially did
not gain popularity until the early 2@entury after the First World War; for example, in
one charity game in 1920, crowd numbers soared with an estimated 55,0@0vpleop!
cameto watch the game held at Everton football club (Williams, 2017). Thelg@aty
proved shortived however as women’s football was banned by the FA in England and
Scotland in 1921. This meant that women were no longer allowedytthel@ame in the
same spaces as their male counterparts. The ban was subsequentgdnattiiftt 961
(Williams, 2017). This is one of the earliest examples of women’s football facing
segregation from the male game. It is also an early examgie phtriarchy dominating
women’s football; in this case, the male hegemony of E#eof England and Scotland
determining the course of women’s football. While 1921 seemed conclusive for the
women’s game, it was also the year that the game gained commercial inteyest fr
businessmen, who acknowledged that commercial viability was priestatvomen’s
game. This is significants it marked the first instance that women’s football was actively

recognised, and the female players classed as professionalsr(i/ili@17). It can be
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noted that 1921 appeared as a contradiction for women’s football, as on the one hand it
was faced with segregation but contradictorily it also gained coamhentoriety from
businessmen, indicating the potential that business saw withgathe. Lopez has
commented that with the lift of the ban in 1961, female interest ibddarew
substantially in the 1960s (Lopez, 1997). She makes it clear that developnahes in
countries, such as Germany, the USA and Scandinavian countrideaigly outweigh
the derelopments for women’s football, which have up until 1997 when her book was
published, far been achieved in the UK (Lopez, 1997).

Between the years of 1991-201%mmen’s football has becme much more
popular; however, it has still fallen victim to issues whelve undoubtedly prevented the
sport from making progress. One relevant example of this can bengberfirst women’s
World Championship, held in China in 1991, as it was marked by controveesymFA
argued that the hosting nation were to make no money from the occadiadditionally
the FA subsequently wouldn’t lose any money from hosting the event (FIFA, 1988:3).
This is significant becauseshows the valuation that women’s football was given and
“defined women’s football as an amateur spectacle rather than a professional mega event”
(Williams, 2017. Moreover, this supports the idea that some institutions still did not
recognise the commercial viability of the sport, something that had bemgnieed as
early as 1921 by other businessmen. The mood regarding women significantygdh
recently in 2011, when Germany hosted thenen’s World Championship, to such a
large extent that academics have recognised this event as a turmingegarding the
popularity of women’s football. Duringthe women’s World Cup final in 2011, over 7,100
tweets per second were being sentTwigtter regarding the World Cup final. This is
significant because the number of tweets regarding the game was highegrtieVorld
Cup than other events such as the Royal Wedding and the death of Osdraddsi
(Fanning, 2011). Moreover, 2012 was more significant for women’s football as the
London Olympic games of 2012 had a record crowd attendance of over 660,000 (Fanning,
2011).

Historically, men and women’s football has been treated differently in the
commercial market and there has been a number of examples of ttiswithbe
discussed in this paragraph. Firstly, male football teams and playe¢rearselves treated

as brands making them valuable to print institutions, which meareaged investment
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and support fomen’s football in comparison to women’s football, which receives
minimal support (Adams et al, 2009). Evidently, this is still the case, as of .5,
Guardianclaims that not one female footballer has attracted any sort of yangasship
even during the wmen’s World Cup of 2015. Moreover, within the article, it is made
clear that male footballers such as David Beckham have sponsorshipsdtoanforands
such as Armani and they argue this type of sponsorship should extend to women’s

football, to make the game more economically attractive for profeaisi (Cocozza,
2015). However, it remains essential to question Addimgings because wom&
football is growing in the UK, and at the time of Addmsiting it can be argued that
women’s football was still in a state of transition and growth. This is further demonstrated
by the fact that in the same artidlee Guardiarargues that 2015 was a successful year
for the women’s game. The Guardiameferences the fact that viewership received a 2.5
million peak during the wmen’s World Cup, which demonstrates the increase in
popularity. Indeed, while print institutions historically havagald more importance on
their coverage of the male game, there can be no doubt that other newssoatieighe
Guardianare producing more articles promotithg women’s game and pushing for
equality within the game. This could be partially due to their libeegahda which makes
these types of stories attractive to this institutitie articles promoting women’s football
at first glance are minimal, perhaps due to the nature of spontgljisan in the 2%
century.Messer (2002) even argues that the nature of sport carries a “cultural centre of
masculinity” and therefore women’s achievements within sport are degraded or often
ignored within journalism. A sigficant problem with coverage regarding women’s

football is that newspapers coverage is not consistent and follows meer@Rfister et al,
2002).

As aforementioned, the underrepresentation of woman’s football goes beyond
economics and speaks volumes regarding the situation concerning gendars @athe
215 century. Moreover, work on gender studies and football have found that the
enmergence and increase in popularity of woman’s football in recent years can be viewed
as a direct challenge to the hegemony of male dominance withingitelishnews
market (Clark2011). While Clark’s article notes this challenge in hegemony, it iS
acknowledged within the article that this contest is having littleetfe the state of
journalism. Others such as Adams ef28l14) challenge this view claiming it is haviag

drastic impact and changing the very nature of the reporting itséliStasically the
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newsroom has been defined in ‘male’ terms (Carter et al, 1998). However, both Adams
and Carter mige it clear that the ecology of women’s football is dependent on the
investment by various stakeholders and the ‘gatekeepers’ of the newsroom; although the
journalist personally may want to be increasingly inclusive of woman’s football, the
reality is theyare at the whim of the institutions. To combat this ‘male dominance’ the
suggestion has been made that more female journalists should be hired wigports
newsroom to create a gender balance. However, simply hiring mork flemanalists
ultimately will fail to make an impact, as many of them willlgtdopt masculine
tendencies set out by the institutions (Tamir and Bernstien, 201 LyaNwtthis has had
and continues to have, a detrimental effect on sport, as @resagingly encouraging a
segregation between men’s and woman’s sports, not simply regarding football but also
between male and female sport in more general terms. This esgestiediding to more
serious issues such as sexism and leaving football fragmented rathenited. This is
supported by Connell (20084) who explains that “The global economic system can be
described as ‘male’ in terms of its interest and character, in that a ‘transitional business
masculinity’ is dominant”. There is, howevera significant flaw in Tamir and Bernstein’s

argument, as the generalisation of institutions values causes psoblem

Moreover, in recent years there has been a rise in academics conduciex stud
regarding feminism and the representations of female footballerpitalst media. For
instance, Ravel and Gareau (2014) developed a study which analysed the wiaigh
the French national women’s team were represented in online articles of the French
Football Federation, the official governing body of football in FrancelL 'Equipe a
popular French newspaper. They analysed how both these institutions gueséintes
during the 2011 wmen’s World Cup and the 2012 Olympic Games in London. The
findings indicated that there was a noticeable difference in élyanemens and nen’s
football wasbeing referred to. For example, both websites made a distinction between
‘football’ and ‘women’s football’ and for Revel and Gareau (2014) this creates an
unnecessary discrepancy between the two, leading the readéeto that men’s football
is the truer version of football. Moreover, they acknowledged that the tabs welisites
themselves made finding articles relating to women’s football difficult. They argue that
this is an obviousign of ‘marginalization’ and ‘subordination’ (Revel and Gareau, 2014

838). This facilitates conclusions found in other studies which havelfthat ultimately,
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in comparison to men’s, women’s football again lacks the same commercial interest,

which means that the websites put less emphasis on the stonseles (Mean, 2010).

This ‘marginalization’ and ‘subordination’ between the two sexes causes
considerable tension within the wider ecology of football journalismmerapecifically,
the sexual economy of media (Merrill et al, 2015). Referring to Laura Msl{eiyle
gaze’ theory of 1975, which describes the relationship that the viewer has wigntont
screen, with particular reference to film, she argues that the mgwsually viewing
content through heterosexual male eyes. In effect, this meansrsregthe content
essentially sexualise female characters to appeal to thermateative man, which means
that the female characters are construtidze looked at by the man (Mulvey, 1975). This
is extremely relevant within the ecology of football journalissjt has been noted in
other studies that woman’s football is formatted in a way to attract men’s attention
through the sexualisation of the players themselves as a mistgynarketing strategy.
Many print institutions acknowledge that ‘sex sells’ therefore this sexualisation of women
plays a key role in the marketing of woman’s football (Kane et al, 2013). A recent
example of this would be through the recent rise of so called ‘lingerie football’. Lingerie
football describes a recent variation of football which first startede USA, but has
recently transitioned over to the UK. It is simply a game of fdbgit@yed by women in
their lingerie. When it first appeared in the UK, it unsurprisingly lsggicontroversy.
Gary Neville and others allowed the league to use their hotel (Bteg4x15), this
facilitation of the sport by a mainstream Manchester United foettdall to claims by
feminists that he was ‘setting women’s football back25 years’ (Presscott, 2015).
Essentiallythe very nature of ‘lingerie football’ has sexual connotations and promotes
‘male gaze’, as it invites attention to the players, not because of their athletigeabitiut
instead focuses solely assthetics. This intrinsically links with ‘male gize’ as Mulvey
would argue that the tournament is ultimately set up for a maleraedand in the article
a quote is used implying that men are only coming to the games for voyeurism. Thi
example is important because as other academics have fhisnype of representation
has damaging social effects for women, often leading them to thinjtipsical
attractiveness is more important than their actual ability (Rawé/Gareau, 2014). Again,
this links back to the idea that women’s athletic ability is being overlooked (Ravel and
Gareau, 2014
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While ‘lingerie football’ may be an extreme example of how Mulvey’s ‘male gaze’
theory infiltrates women’s football, it iS important to include, because it speaks volumes
regarding the relationship between the capitatiws market and women’s football.
Moreover, it shows how the representation differs from men and in wiags ivis
similar, while it can be argued that men’s football does incur a similar amount of ‘female
gaze’. In some advertising campaigns, male footballers are ovenyabsed to gain the
attention of the viewer, (Miller, 2003) to a similar extent as femalibatlers, howeveit
cannot be argued that the stigma is the same. Male footballers alenstithbered and
praised for their athletic ability, whereas in comparison, women arddditionally, this
conceptual idea that ‘sex sells’ in football journalism has drastic consequences for women
in the workplace of journalism. Some believe that the misdiasentially supporting the
patriarchal power structure, through using gender stereotyping, andubescsignificant

issues for female football journalists (Hammer,2009).

The number of women who enter the profession of sports journalismitesdiemnd
speaks volumes regarding the ecology and gender make-up of the news room. For
example astudy conducted by Hardin and Whiteside (2009) discovered that only 6% of
sport editors and 10% of reporters in the sports newsroom were ferttadeghl this may
have since changed, these percentages are still very telling oé2tlry sports
journalism. They suggest that instead of women making up an actabénin the
newsroom they are fallingnder ‘positive discrimination’ and they are being hired to
simply tick a box legally, rather than being hired solely on merit. Tériglgr stereotyping
essentially follows the traditional constructed inherently miase discourse within the
news media (Houston 2008). This means for female sports journalists makirogssuic
career in football journalism can be difficult and progressing in the gsiofe invoke
unforeseen challenges (Strong, 2007). Whereas their male counterparts insmmgra
given many more opportunities, and to some extent, sports journshsewed as a
‘private boys’ club’ where it is difficult to gain entry as a woman (Eastman & Billings,
2000). Moreover, Hardin and Whiteside make it clear that the nature of the sport
newsroom is inherently viewed as masculine, alluding to thelfattheir gender is a sign
of weakness. Despite some prominent female pundits and sportdigiarnaving a
position in commentary, such as Sue Barker or Gabby Logan for the BBC, men still
outnumber women in this industry, especially within sports journgldicholson, 2007).

This canleadto women losing out on a long-term career in sports journagirHardin

25



and Whitesid€2009) even argue that sports journalism is even like a ‘revolving door’ for
women with people entering and leaving the profession quickly. Thisated the issues
of women in the workplace. Nicholson (2007) like Hardin and Whiteside (200€y tiit
women are genuinely conflicted regarding their advancement in the profdssicating
they feel unsupported by management above them, leading them tadheavefession to
find other work. This indicates the institutions are not supportiferole journalists and
this is perhaps due to the nature of journalism itself. In jdismathe aim is to remain
objective and detached from values that exist in many othergobgtions are not solely
absent from journalism, but the reality is many institutions expeen to be absent from
the work itself (Robinson 2005
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METHODOLOGY

To investigate the representatiofwomen’s football within print media, a
combination of Content and Critical Discourse Analysis, moreifsgadly Feminist
Critical Discourse Analysis, has been applied. This combination nopondiyces
statistical data through the application of quantitative comealysis, but also allows the
researcher to examine the data in more detail using discourse amsyis project is
derived from a feminist perspective, Feminist Critical Discounsalysis (Lazar, 2007)
provides a useful framework to conduct the examination of the discymsiggces around
women’s football. This chapter provides a review of the methodological approach,
explaining how it is utilised within the study, and provides an explan&drahe sampling
process and criteria. The combination of Content Analysis with Cridisglourse
Analysis provides a more thorough understanding of the language used to depict women’s
football, as the former allows for deep analysis of the language used “beyond the
sentence”, allowing for greater insights into the power structures that underpin specific
linguistic choices (Fairclough, 1995). This historical analysis will providenaparison of
how female footballers are being represented during times of heightenedrppidr
example during the women’s World Cup, which hypothetically offers different coverage
in comparison to normal sporting days. This will demonstrate whédtber ts a key
difference in the style of reporting during times of popularity, indgligavhether women’s
football is featured predominately regularly or simply in timesatfonal competition.
The next two paragraphs will discuss the decision for choosing thdesperd studied,
it will also discuss what the researcher considers an artidleoasiarify the different
types of articles that were discovered when conducting the reseaeeixliscussion

into the newspaper selection itself is discussed further in this.thes

This period of analysis focused on an eight-day sample which enssetpa busy
period for men aneévomen’s football within sports journalism. This was a deliberate
choice as it gave significant amount of data for analysis, more iamtlyrit facilitated the
possibilityto find the most articles relating to women’s football. It was predicted that
women’s football stories would be incorporated into the dailyeat’ of the institutions
selected thereby giving increased opportunity to find articlating to womers football.
As other studies, which have been conducted in a similar way have deédged; finding

women’s Sports stories can be challenging, despite the increase ingartini
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(Sherwoods,2017). While the thesis produced ample data for analysisygbigant to
recognise that this sample in the ecology of print media repreasntgpshot ofiine and
therefore it is not possible to make wider assumptions regarding wbethet there has
been increased or a decreased coverage. Nonetheless it wa®gossinhpare the
findings to other studies, thereby giving increased insight intceiresentation of

womeris football in contemporary print media.

The researcher counted all relevant articles that appeared in therssaitshin all
three of the institutions websites in order to create statistata for analysis. All of the
articles used in this study were skimread to ensure their relevandecanddre analysed
more closely using content analysis. On the websites, two ngr tf articles appeared,
articles which consisted of images and text and articles that atlyéel images.
Duplicate images that were used in multiple articles werecstilhted, as they were still
being utilised by the journalists who carefully selected them. Evietearthat contained
predominately only images were included in the study as the imageagaals insight into
the represrtation of women. The researcher discounted video stories, because in thi
study it was considered to be a different type of journalism. Moreoy mstitutions
use video clips from third party sources that are not associated withWenah length
varied by institutionThe Guardiarfeatured the longest articles, followedThe Daily
Mail and therThe Sun It was noted that often football stories transgressed into other
categories such asews’ and ‘economics’. These were scanned and counted if relevant, if
football was only mentioned in one sentence or only a few words oftitle ¢his was

discounéd as it was not the main theme of the article.

Content Analysis

Content analysis is defined by Wright (1986: 125-126) as a research method for
the “systematic classification and description of communication content according to
certain usually predetermined categories”. Berger defines content analysis further,
explaining that it is used for “obtaining statistical data from a collection of texts that are a
similar in some respect” (Berger, 2013: 345). Content analysis is widely considered to be
one of the most used research methods when undertaking any researchgnweldia
and communications (Berger, 2013). Content analysis usually consists obmaiom of

the three strands of analysis; conventional, summative and directeth @#si Shannon,
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2005). In this thesis, a combination of counting and coding will be apiegirocess of
coding involves systematically combing through text with an ainmétyae the amount of
times a word or theme is mentioned. According to Hseih and Sh&ad0%5) this is the
summative strand of content analysis. Coding will be utilised irthkisis to analyse
words used in the articles themselves and to see whether &niamimore positive or
negative in the style of writing. This combination of both afidihe researcher to analyse
how the journalists are trying to portray meind women’s football and whether there is

a difference within the style between them. Counting will ingithe total numbers and
frequency of the articles in the sample. Both coding and rauwill be used to compare
the opening four days and the closing four days of botAthemen’s World Cup and

the 2015 wmen’s World Cup. The characteristics of content analysis makes ibfahe
most viable options when analysing newspapers, as data isaaslsible and the
systematic nature of content analysis produces ample dataalgsis. Producing
statistical data useful when comparing two samples, this makes Gognihee frequency

and number of articles easy showing key differences betweendahe tw

There are significant strengths in using a content analysis withiraly $tirstly,
the method is unobtrusive, as it does not involve human subjectdyditieerefore ethical
iIssues are not present. As representation studies often carry sohod dégwetional
attachment and response through other research methods such asustunedt
interviews which can cause issues, content analysis avoids theseafoomed issues.
Gender issues can be a sensitive topic for various reasons, so degadirgj @andertaking
a methodological strategy involving interviewing for example was a causdecision.
Moreover, it covers contemporary as well as histbigsues and the data collected can be
grouped and quantified. This means that it is easy to analyse the reduyt®edes
statistical data for analysis (Berger, 2013). Moreover, the method is cost eféeatitiee
data is also easy to obtain and work with. The data can be acceasggaint and is
number-based so it is easily quantifiable (Berger,2013). This will befioeh for this
project, as it deals with a large amount of numbers, this allows daeqtazison of the
two sample period providing numerical data to discuss. Howevemlga important to
consider the implications and challenges of content analyssssue that presents itself
Is coder reliability. When conducting coding, it is important tauemseliability, and one
way in which this can be achieved is by having another researcher who fidrecks

reliability and continuity. Berger claims that within academia a rdiliglsicore of 90% or
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over for the findings is required to be considered as acceptable (Berger, 2013) tM&thin
sample, the researcher used a second individual to check the resuiteoviiiomed the

results as reliable.

When conducting a content analysis there are six main questions thiaf lsb@nswered:

“1. Which data are analysed? 2. How are they defined? 3.What is the jpopintah
which they are drawn? 4.What is the context relative to which theadatgsed? 5.What
are the boundaries of the analysis? 6.What is the target oftérfaces?(Krippendoff,
2008).

From the start of the sampling, the researcher must consider these six questions
decide what is and is not useful or relevant to the study. As svb#iag the first question
presented by Krippendoff, the data to be analysed is also thdiingthat has to be
considered when deciding to undertake a research project of this kincerfmotg, these
guestions fundamentally can function as a basis upon which one carsergadhi

structure data collection on a large scale such as this.

A fundamental suggestion put forward by Berger is that, when conducting content
analysis, the researcher should consider the historical perspectiveclade it within the
project (Berger, 2013). This is essential, because it creates a compathsantbings
may have developed or changed over time. Historical anadysigoortant, in this case
especially, because the concept of feminism has changed consiadembilime, the
historical aspect of this project will allow a direct comparison betwsder studies which
analyse me®n and women’s football as discussed within the literature review. Content
analysiswill give an indication of how many times women’s football is featured within
the newspapers, in comparison to articles about men’s football, and the type of terms
journalists include when writing news stories about women’s football. The purpose of this
is to give insight into the frequency and style of both the men and women’s sample.
Moreover, the number of journalists will also be counttedetermine the amount of male
and female journalists constructing stories about football, thisicsat because it will
whether there is a significant difference between them as it coulémcButhe content
being produce. Moreover, it will show which gender holds the most power when

constructing stories about football, thereby showing whether thetik @13mbalance in
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power between men and women and if there is still patriarchal doogneathin football

journalism.

Content analysis was not only used to count how many articles were praduced
the sample period and the number of female and male journalisispMastalso used to
analyse the language use within the articles. The results can hie feefanguage use
section of the results. This study focuses on the representation of sdoweball and as
such positive and negative words were counted in order to determine whetlaegtiege
of the journalists was more positive or negative. Therefore, thiksggue a snapshot into
the language choice implemented by the journalists showing any disranen writing

about merand women’s football.

Critical Discourse Analysis

Critical Discourse Analysis or (CDA) is the study of words eithettamior
spoken, in short it is the study of the language beyond what is w(fizémclough,1995).
However,the word ‘language’ can be misleading as CDA can be expanded to different
forms of messages such as images, music and symbols, which are dlledencgants for
the duplication of messages in society (Forchtner, 2012). CDA is intg@idiacy in
nature, and this study combines content analysis witA @roducing a mixed method
study. The combination of content analysis and Discourse Aadfalitates the deeper
understanding of language beyond the sentence and allows for a dedpsis af the
images utilised in the articles to underpin the power behind théeartt€airclough, 1995)
which is something that Kress and van Leeuwen argued for as £4199é. Moreover,
CDA has often been hailed as one the best methods to utilise when mtvegimpwer
and gender (Blommaert and Bulcaen, 2000). Although the majority of the finditigs
study can be quantified as ‘content analysis’, CDA was applied tamages and sentences
within the articles in the sample periespecially in the ‘sexism and misogyny’ section of
the results. Moreover, the method was used to analyse specific senteaciesths
articles in order to analyse how the journalists were repregethie women featured and
the power imbalance between the individuals being represented godrtiaists
themselves. The utilisation of images in this study also tackledrkeysms from
academics that CDA dinguistically defined’ (Van Dijk,1994).
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The researcher followed the guidance laid out by Fairclough, who pravides
comprehensive guide when analysing CDA data. Fairclough, stateseliasttistage of
analysing a text should involve interpretation, the second involves descriptidhirl
involved interpretation again, this circular method of condud@ibg\ is beneficial
because allows for a balance between analytical and descriptive research
(Fairclough,1992). What separateBA from other research methods is the analytical
nature of the method itself and is the favoured method for studies which deeslswéh
of power. For Foucault, the dominance of power through discourse appeasdisentm
therefore it is seen in abundance within the media (Seale, 2002) andjautirialism this
power is omnipresent. Another key strength for ugimgeault’s techniques is that he is
not only going concerned with power among writing, but he also recognisesethat th
conditions in which these messages are created must also bsedn(@ly and
Batool,2015). And this was attempted in this study through the counting efesdernal
conditions of the study, like for example the number of female andjmalealists

writing the stories.

Studies that have utilised CDA in the past have often focused on prgrsotial
change, traditionally DA aligns itself with the political left (Blommaert and
Bulcaen,2000). This benefited the study as it incorporated feminism asraateapent
because it can identify social issues this is something whichresearch methods often
miss. In recent years new strands of CDA have emerged as a resudtlighment with
the political left such as Feminist Critical Discourse Analysisich will be explore in the
next section. Research that involves feminism and deal with digcowst explore this
research method as it combines popular feminist theory witbadrénalysis which helps

when dealing with issues of representation or power.
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FEMINIST CRITICAL DISCOURSE ANALYSIS

This section will examine Feminist Critical Discourse Anasly§CDA) which is a
combination of feminism and Critical Discourse Analysis. FORiAbe used on the
corpus to analyse both the newspaper articles and adverts, applyingfén@ory to
amalyse the representations of women’s football. Undertaking a research project that
analyses notions of feminism will logically explore notions opoand hegemony,
naturally the most appropriate research method for the researcher to nsexploeing
these concepts has traditionally been discourse analysis witlomcaudddian perspective.
While Discourse Analysis customarily has been the mostiusefearch method, various
academics such as Lazar, in the last ten years have utilcsgdanation of discourse
analysis and feminism. The blend of discourse analysis aridi$@mhas been termed as
Feminist Critical Discourse Analysis (FCDA) (Lazar, 2007). Lazar (2007) introdbees
concept in her book “Feminist Critical Discourse analysis: studies in Gender Power and
Ideology: Gender, power and ideology in Discourse” but writes at length about this
method in a journal produced a year earlier edtitl&eminist critical discourse analysis:
articulation a feminist discourse praxis” (Lazar, 2007). The following paragraphs will
outline the themes put forward in her journal, which provide the researcisesful

guideline when utilising FCDA.

At a fundamental level, the aim of FCDA is to provide a further utalgifg in
the ways in which the complex notions of power and hegemony are utilided te
media, and the ways in which discourse is facilitating hieraropalown mechanics
associated with nodes of patriarchal dominance in society (Lazar, 2087inpiortant to
acknowledge the word ‘associated’ because Lazar recognises that this top-down mechanic
is detrimental to both men and women. An example of this isatetian post-feminist
advertisements, i.e. while some perfume adverts solely focus on tleevempent of
women, it is often at the expense of the men in the adverts, abdzar it is this
degradation that causes significant issues. She states “Structurally, the gender order
remains dualistic and hierarchical, but the players have been switched” (Lazar, 2007: 159).
This is telling, because it suggests that instead of tacklingghesisreated by gender
order and hierarchy, in this case the media is simply using notidhe empowerment of
women for advertisement purposes, rather than real social change heefore be

argued that the problem with women’s football, while it is now utilised in mainstream
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media more often, it is also presented in a way which solehiqaes the woman’s game

intrinsically, but controversially makes the pioneering of female fdotba

The research method, like conventional discourse analysis, is stiptuiary
which malesit versatile and applicable. Lazar notes that many academi&mngamder
the frame of CDA when dealing with issues of gender and gender relaligpisaa
feminist perspective. She provides a historical example within tinegbwhich gives an
indication into historical feminist perspective of traditionahie of MA, as Cameron
(1998: 969970) explains “[CDA] is one of those broadly progressive projects whose
founders and dominant figurese nevertheless all straight white men”. While this is a
marginalising statement, which is easily critiqued, it providsight into some of the
issues of CDA.

Using FCDA has several strengths which makes it beneficialltgeut a study.
Firstly, the combination of CDA and feminism can provide a richudision for social
change. Indeed, one of the biggest strengths of a FCDA is its poliinakson gender,
because it is intent on discovering and demonstrating the power gishiesdiscourse.
Furthermore, it allows for the analysis of both text and visual areglially, neither is
favoured over the other. For the researctigs means that FCDA offers a ‘corrective
approach’ for studies which favour one text or another, leading to a more comprehensive
study, as both are incredibly useful when analysing gender issuds.inaditional
forms of critical discourse analysis, there has been a signifitareiase in the use of a
corpus containing both forms of media, for example text and visual medanabysing
the corpus from a feminist perspective, the researcher can get a gregtgnmasithe
texts being researched. Additionally, another strength within FCDA f¢héhat is gives

feminists a direct voice in academia, allowing a greater discussibimviéminist theory.

While Cameron’s article gives great insight into what constitutes a FCDA @ als
provides the reader with a clear critique within studies that exclusixaiyiae women.
The label ‘women’ carries significant issues. Lazar (2007) argues that the label
traditionally applies to middle class white women; however, theresignificant issues
with this, as middle class white woméo not represent the entirety of the female
population. Therefore, Lazar suggests that studies involving feminism shootgorate

women from different ethnic backgrounasgain greater understanding and appreciate the
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bigger picture. This approach will be effectively managed in this studyygethe corpus
will feature articles from other countries to ensure a fair reptagen of a range of
ethnicities. It will also allow for a significant insight into tways that different media
outlets portray women’s football abroad and at home, showing a greater understanding
among the wider ecology of football. Although this project deals with leeyegswithin
feminism, Lazar (2007) outlines the importance of reflexivity when utgishe research
method. She notes that feminists using this method need to be in a cstadtaat self-

reflection.

Pilot study: Euro Tournament

To test whether online articles counted would yield sufficient resultscaform
the hypothesis, two of the sample newspapers were sel€btedaily MailandThe
Guardian,and articles were counted for the Euro 2012 acting as the male period and the
Euro 2013 acting as the female sampdgpectively. The Euro period for the men’s
football lasted a month, starting 08/06/2012 and ending 08/07/2012. The total mimber
articles counted during the Euro 2012 period stood at 526 articléaddBuardiarand
699 forThe Daily Mail During thewomen’s Euro period the total stood at 20 for The
Guardianand 9 forThe Daily Mail This pilot study seems to suggest that there may be a
disparity between men and women’s football within online print journalism. A significant
finding indicated that within this samplée Guardiarfocused the most on theomen’s
football, dedicating double the number of articles in comparisdhédaily Mail From
this pilot study, the coding sheet was refined and developed to analyaeghage used.
The initial data allows the researcher to form a hypothesis regahdirayitcome of the
study, with the main hypothesis following the trend of the euro resuitgy tietThe
Guardianwill have the most articles regarding women’s football and that there will be a

significant disparity between the men’s World Cupand the women’s.
Newspaper Selection

The decision to use online articles from the newspapers, insteac:lafsantithin
the traditional print versions of the newspapers themselves, was a asraéeoision by

the researcher. Within the UK, and other countries such as Australiacadditbd States,

traditional print media has been impacted heavily by the advantamdmcreased

35



availability of the internet, which has naturally led to increasedwuopsion of content
through the medium of the web, something that did not exibeipast (Steen, 2008).
This is important because it has changed the very nature ofrtidiions, leading to
convention and schedule changes adopted by institutions in oradenbatand develop
the change. For the institutions themselves, it means thgycdance new stories and
articles at all hours of the day and has also lead to an inénetéienumber of citizen
journalists being able to contribute to the news, resulting in less eelamprofessional
journalists. Moreover, on the internet, institutions suchhasDaily Mail even utilise
other news agency companies sucRastersto gain content for their stories, which
provides the researcher with opportunities to analyse how the tiostiare using the
stories online to convey the message matching the institutiors Ftyk is fundamental
when dealing with representation, as message construction uljirdatisites the

representation an institution or individual gives when constmitkia story.

With regards to sports journalism specifically, it has been argueththatture of
the department means that it is extremely suitable and applicable to produce ‘web-first’
articles (English, 2011). Web-first articles refers to articles whickaledy meant to
appear on the internet first. One relevatmple of this would be in the use of ‘Live
from’ articles which are used on an institution’s website to discuss the play-by-play of the
game, giving similar coverage seen in other areas, such as broadcastjourifater
English found in his study thabhe Guardiann 2009 employed this strategy putting them
at “the forefront of the industry” (English, 2011:155). While this tactic is now employed
by the majority, if not all, of print institutions in recent yearss useful to analyse how
the sample newspapers implemented and reacted to the changesariibles were found
in all three newspapers and often included multiple journalistswene in charge or
reporting the events of the match. The nature of the traditional neerspakes it
difficult to include all thedays’ stories, instead the newspapers condense the best stories
that they wish to include and are much more selective; howeers thot the case within
the online versions of the newspapers. There is the desire to reporivéh@shbours a
day and seven days a week, so the editors are far less selectiveesiteng in multiple

stories about the same topic being produced.

The print industry still contributes significantly to British societithough the

consensus by academics seems to suggest that it is in sharp deritnerBions of the
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paper are certainly still prominent. A recent study from 2017 which measuted tha
popularity and usage of the print versions of the papers themselves addHati88.5%
of people still came to the print versions of papers to consumevse(iburman, 2017).
Although print media may be experiencing significant issues, illisfat most people at
least, the active source of the news. One of the significant difeesdi@ween online and
print version of the newspapers is the way in which the stories amexkfor the papers
themselves. There is a stringent process when deciding whicts strieelected and
developed for the print versions. Additionally, it is important toaeter that stories
selected to be placed in the newspaper are carefully selectedparison to online
media, where a stringent selection process is also still practioeever, the major
difference is that there is much more room for the esoflue to space constraints, the

process of story selection within the print versions of newspapers must hestmcter.

The three newspapers that have been selected to analyse the repyasefntat
women’s football areThe GuardianThe Daily Mail,andThe Mirror. This section will
give an overview of the papers themselves, their political swing aled sifythe papers
and the reasons for choosing them. It is important to note theggbarcher is focused
solely on the online versions of these newspapers. This overviewdalcwhile the
medium may be different from the traditional print versions of paperstérnal political
message of the institutions themselves remain prominent, etlén the online articles.
Relevant examples of this will be highlighted in the results seofitims thesis, through
the discourse analysis, and the use of language chosen when diseussen in the
articles, to demonstrate the political nature of the writing itsélf be examined. All
three newspapers provided ample and complete number of articledyseaon the

websites.

The Daily Mailis a British tabloid newspaper that circulates daily with gtesi
paperThe Mail on Sundayperating at weekends. The paper aligns itself with the political
right, outwardly supporting the Conservatives. 131 December 2016[he Daily Mail
saw a circulation of 1,491,264 copies (Ponsford, 2017). The daily circulation figures as of
34 March 2017 stand at 1,511,357 average papers sold per day (Newswork, 2017),
demonstrating their popularity in the UK, although it is importamtdte that these
statistics represent year-on-year declines for the newspaper, @gthnstitutions seeing a

10 % decline in readership figures. Despite this, the institutidh@DailyMail owns
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close to 30 percent of the market share in terms of consumption ratesséfaateShe

Daily Mail from other UK newspapers is their demographic figures. The newspaper share
the biggest readership among a female audience; this primarily makesat the

strongest choices when analysing the representations of vixofaetball which,

theoretically, should be more prominent witfiime Daily Mail. The Daily Mailis also the

only newspaper that features a significant women’s section named ‘Femail’, which is

unique amongst the three newspapers chosen.

The Guardians a broadsheet daily newspaper, founded in 1821, and associates
itself with the left and is more liberal in its style of wrgirhowever it is mainly described
as‘centre-left’. In 2016, the print edition of the newspaper had a daily circulation of
around 162,000 copies (Ponsford, 2017). The key difference between this paper and th
two other newspapers selected is that it features significantigr fstories regarding
sports and, in fact, segregates sports stories away from the rdgiofitbe paper. The
other two place sport at the back ofith@apers. All papers segregate the sport into
different sections, which is natural in print medibe Guardiarsolely excludes the
stories to a separate section of their newspaper, with the excegftgpts stories that
feature a political or economic aspect; an example of this being tfierdnvs France
football match of 2015, which crossed the boundaries of sports andgsttivas

featured on both.

The Mirror is also a British tabloid newspaper which was founded in 1903 and has
typically supported Labouihe Mirror is owned by Trinity Mirror Media Company and
in December 2016 he Mirror saw a circulation of 716,923. In this sample seleciibe,
Mirror received the biggest fall in readership from last year, experiendibgb8% fall
(Ponsfield, 2017)The Mirror aligns itself with Labour and therefore is centre-left in its
political stance. Interestingly, durinig conception in 1903, Lord Northcliffe claimed that
it was originally made and tailored for a female audience. While a#wespapers within
this sample have developed elements of their papers for a female avidieEn®irror is
the only newspaper whose conception began with women in mind (Goldsmith, P94 2).
Mirror is synonymous with sport and both the website and the newspaper features
dedicated sections for football, with the print edition reserving coverage batkeof the

newspaper.
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Analysing these three newspapers offers a comprehensive review ot eune
popular newspapers in the UK, and it will show whether there is aatitfe, or similarity,
in the way they portray both wamand men’s football. The study encompasses four days
for the women’s sample and four days during the 2014 and 2015 World Cups. It is
recognised that this sty utilises one broadsheet and two tabloid newspapers; however,
the sample produced an ample amount of data for analysis. The choicedaso try
and analyse three different newspapers from different ends of thegdaectrum, and
while it can be argued th@ihe GuardiarandThe Mirror are similar in their political
stance, the difference between therther style of writing;The Guardiarns a broadsheet
andThe Mirror is tabloid.The Daily Mailis significantly different in terms of its political

leanings and this is what separates it from the two in the sample.
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FINDINGS

Total number of articles

The total number of articles counted totalled 911 and encompassed wan 8-da
period, which comprised of the first four opening and the last four closing dagshothe
men and wmen’s football tournaments. As broken down in Table 1, this consisted of 823
(90% ofall articles) classified as male articles and ®3% of all articleg classified as
female articles.The Mirror had the largest number of articles in both the male and female
sample, 342 and 56 respectivelyhe Daily Mail had the lowest number of articles in both
the male and female samples with 183 and 18 respecti#@tally, The Guardiarhad
298 male articles and 19 female articles. The number of articl@aéavlirror in the

male sample represented 42% of all male articles and 50% of all femelkesarti

Newspaper Male Sample Female Sample

Total & (% males only) | Total & (% females only)

The Daily Mail 183(22%) 18(19%)
The Guardian 298 (36%) 19(21%)
The Mirror 342 (420) 56 (60%)
Total & (% overall papers) 823(90%) 93(10%)

Table 1: Total Articles: Male and Female Samples

The table above shows the total number of articles counted during thentline
July sample period for both the men and women’s tournaments. Tables 2 and 3 below give
individual breakdowns of the two samples to demonstrate the diffEsdietween the
opening and closing days of the tournaments themselves. This will besgiddugher in
the discussion section to give an overview of the number of artiolegg the start and

end of the tournaments respectively.
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Newspaper Male sample Female Sample
12-158" June 2014 7th to 10" June 2015
The Daily Mail 108 17
The Guardian 213 5
The Mirror 247 23
Total 568 45

Table 2: Showing the June sample results

Newspaper Male sample Female Sample
10-13" July 2014 2" to 51 July
The Daily Mail 75 1
The Guardian 85 14
The Mirror 95 33
Total 255 48

Table 3: Showing the July sample results

The total number of articles produced during the opening and closing fauoflay
the 2015 wmen’s World Cup are similar, with only a small variation of three articles
between the two. The men’s sample, however, produced differing results, with the
newspapers seemingly reducing the coverage towards the latterteedamfrnament
itself. This meant thah the men’s sample, there was a significant disparity in the number
of articles between June and July, with July featuring lesshidl&iof the articles in
comparison to June. This may be due to external factors, suchasséree of the home
country in this case England, in the competition. The result gialad being eliminated
meant that there was a significant drop in coverage offered by titetioas themselves
resulting in less articles being produced, perhaps indicating the deicr@aeeest in
readership or the commercial valuation of the stories changingmpw@tant to note,
however that the opposite occurred within the women’s sample. In July, for example the
coverage increased slightly, with a total of three more articles beidgqe® during the
last four days of the women’s tournament, thereby devoting more stories to the England

women’s team and their significant achievements during the campaign.

Another important acknowledgement was made during the counting process,

which showed there were instances where the England teams perfemcioang the
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women’s World Cup was directly compared to the men’s, and in some instances their
performance was praised as greater than the male teams. All theiorsiviewed the

success of the women’s team as substantial; however, when compared witlhe men’s
tournament they still produced significantly less articles. Wheerésearch cannot

indicate for certain whether the cultural valuation indeed changedige of the success

of the women’s game, the numbers seem to suggest that this could be the case. Institutions
such asThe Mirror andThe Guardianncreased their coverage during the latter stages of
the women’s World Cup at a heightened time of success for the women, however, it could
indicate a cultural peak in polarity for women’s football, a peak that is based on the
success of the women’s team. While this was the case for two newspapers in the sample,
importantly, this was not evidencedTihe Daily Mail,as it appears the newspaper
significantly dropped theicoverage of the women’s tournament in the latter stages of the

women’s world cup, regardless of their success.

Comparing the frequency of coverage during the tournaments for botrethand
women indicates a disparity between them, with the newspapargring coverage of the
male game in comparison to the female game. Comparing the newspiegetiyg offers
the reader an insight into how football is being utilised by the ihstgutions, and
whether there is a variation between men and women’s football. The numbers indicate that
The Mirror featured the most articles relating to football stories andsaed women’s
football; this was then followed byhe Guardianwhich featured the second largest
number of articles relating to both mieand women’s football, and finally byrhe Daily
Mail which featured the least number of articles for both gentieesMirror is
synonynous with sport, and so perhaps this result is unsurprising; however, what wa
surprising was thathe Guardiardeatured more stories surrounding footballtfae

Daily Mail.

The variation in the frequency of the articles themselves wataddiy a key
finding, as between June and July women’s football featured a similar amount in the total
number of articles. During the sample period however, it was eviderstdimet of the
newspapers significantly dropped the frequency of their coverage for exdimplaily
Mail, which in e women’s sample only offered one article relating to women’s football.
If the men’s sample is compared directlyith the women’s during similar periods of

competition, thenen’s football articles featured significantly more, and this was uniform
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among all three institutions. To summarise, when comparing the freqaeocyerage of
womeris and men’s articles during this time, there is a clear disparity between them, with

the newspapers favouring coverage of the male game in compariserfeéaidie game.

The data shows that durinigetmen’s World Cup, almost double the number of
articles were written in comparistmthe closing days. One reason for this could be that
coverage for both the genders significantly drops when the host natibig case
England, is no longer in the tournament, and therefore focus of thencendrops
making world cup stories less popular. This is demonstrated by the dukynis World
Cup sample throughhe Daily Mail,as it appears to decrease its coverage significantly in
the latter stages of the tournament. It is also important tothetéuly sample for the men,
as the results suggest that the newspapers selected seem to be produdiagraisiber
of stories with only a 10-article difference betwdée Daily MailandThe Guardiarand
The Guardiarand TheMirror. This is a key finding as is not reciprocated isnmwn’s
tournament the differences between the number of articles featurgzhese gerhaps
indicating the commercial valuation that the papers are putting ototweaments. The
differences in the amount between the three newspapers variesulbstantial - as seen
in Junés results - to minimal seen in Jidyresults. This shows the difference between the
frequency and style of coverage of the two months indicating how it ahdtghanges in
peak times. It also shows how the coverage changes when the rmstisatiminated
and what impact this has on the coverage. In this sample, theageanastically changed
in the last four days of the World Cup with the absence of Englatfunwie male
sample the coverage drastically declined but within the female saoydeage increased
slightly and there were still sulastial articles devoted to the England women’s team and

their significant achievements during the campaign.

43



Gender of Journalists

Gender The Mirror The Daily Malil The Guardian | Overall | Overall
Total & (%) Total & (%) Total & (%) Total %
Male 319(94%) 158 (86%) 206 (68%) 683 83
Female 6 (2%) 4 (2%) 20 (7%) 30 4
Unknown 5 (2%) 18 (10%) 54 (18%) 77 9
Multiple 8 (2%) 4 (2%) 21(7%) 33 4
Total 338(100) 184(100) 301(100) 823 100.00

Table 4. Gender of Journalists (total and %) from Male Sample

Gender of Journalist— Male Sample

Table 4 shows a total of 823 journalists with 110 either classified as unlatown
multiple. In the male sample, 83% were male journalists, 4% werdef? were
unknown and 4% Multiple. When looking more specifically at the gender pegesrita
each paper within the male sample in Tabl&h Mirror utilised 94% male journalists,
2% female journalists with 2% unknown and 2% multiple journaliStsee Mirror had the
highest male percentage, joint lowest female percentage and lavkestun/multiple
percentageThe Daily Mail utilised 86% male journalists, 2% female journalists and 12%
joint unknown/multiple journalistsThe Mirror had the second highest male percentage,
joint lowest female percentage and second highest unknown/multiglenpege.The
Guardianutilised 68% male journalists, 7% female journalist with a joint 25%
unknown/multiple journalistsThe Guardiarhad the lowest male percentage, highest

female percentage together with the highest unknown/multiple percentage

Gender The Mirror | The Daily Mail | The Guardian | Overall | Overall
Total & (%) Total & (%) Total & (%) Total %
Male 16 (84%) 8 (45%) 15 (27%) 39 42
Female 2 (11%) 4 (22%) 24 (43%) 30 33
Unknown 1 (5%) 6 (33%) 16 (28%) 23 25
Multiple 0 (0%) 0 (0%) 1 (2%) 1 1
Total 19 (100%) 18(100%) 56 (100%) 93 100

Table 5 Gender of Journalists (total & %) from Female sample
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Gender of Journalist— Female Sample

Table 5 shows a total of 93 journalists with 24 either classified as unkorown
multiple. In the female sample, 42% were male journalists, 33% werdefe2b& were
unknown and 1% Multiple. When looking more specifically at the gender percsritaige
each paper within the female sample in Tablehe, Mirror utilised 84% male journalists,
11% female journalists with 5% unknown and 0% multiple journaliste Mirror had
the highest male percentage, the lowest female percentage & lmknown/multiple
percentageThe Daily Mailutilised 45% male journalists, 22% female journalists and
33% joint unknown/multiple journalistsThe Mirror had the second highest male
percentage, second highest female percentage and highest unknowt®mpattentage.
The Guardianutilised 27% male journalists, 43% female journalists with a joité 30
unknown/multiple journalistsThe Guardiarhad the lowest male percentage, highest
female percentage, which is a similar pattern to the male sangd¢héo with the highest

unknown/multiple percentage.

Gender of Journalist: Comparison of Male and Female Samples

When comparing the two samples for the gender of the journalistgntiadef
sample represents only 10 of the overall sample and the unknown/mpitipéntage is
twice as high in the female sample, when compared with the amaleles (26% vs. 13%
respectively). The gender of journalists in the male sample isipiedotly male (84%)
and whilst the gender of journalists in the female sample htssssthat there were more
male journalists, it should be noted that at 42%, this is half of thatlesta the male
sample. The gender of the female journalists in the female sasnpiuch higher than in
the male sample (33% vs 4%), and as such, the difference between the mateadend fe
journalists in the female sample is much closer than tleatisethe male sample (79% vs.
9%).
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Gender of Journalist: Comparison of Papers

When comparing the three papers in the male sample, all three paparkigher
percentage of male journalists, which is not unsurprising given tialbpercentage of
male journalists at 83% of all male articles. However, in the fesmhpleThe
Guardianis the only paper to have a higher percentage of female to mataljets(43%
vs. 27% respectively). When compared with the other two paffeesGuardiaralso has
the highest percentage of female journalists in the male sahgulever, at 7%, this is

still considerably lower than the males at 68%.

When comparing the unknown/multiple percentages of all three pépeidirror
has the lowest percentage of journalists that fall in toctitisgory and is consistent
between both sample i.e. 4% male sample vs. 5% female sample ,mdack that the
results for this paper indicate that this paper does not regularly rektesnad agencies
for their stories, in either male or female reporting. The unknown/rfeufigrcentages
are considerably higher in the female sample for BbthMirror andThe Guardian
which suggests that these two papers use external agencies mdreetihinror, but also
more regularly for female football reporting than male football reporting.eXamnple,
there is a 21% difference between the male and female samgie faily Mailand a

15% difference fofhe Guardian

The results again show a disparity in the gender of journalistegvtite football
stories. When correlating the data from all the papers, many mfuh@lists constructing
the stories were men. Even within the female sample there seeneteto female
journalists, with the exception @he Guardianwhich seems to utilise more. However,
there is a key issue within the findings in tifae Guardiarhad the most journalists
classed as ‘unknown’. This is important for several reasons and tells us that the newspaper
utilised agencies in the production of the stories. While the othespagpers also utilised
agenciesThe Guardiarutilises them heavily in both the memnd womeis samples.
This hints at the valuation that the newspapers are putting on the sasribe
information is often pulled from other journalists work. The utilisationgeineies makes
the job easier for the journalist because the content is simply tiadta elsewhere and
referenced in the text and it allows the institutions jourrsalsfocus on other stories.

This shows that the stories are being constructed elsewhere. On refleetmrd have
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been beneficial to have categories which broke down whether thesartiete classeda
‘Reuters’ or ‘staff” in order to analyse this in more detail. However, the results are still
beneficial when conducting a study into representation because & sloawjournalists,
during this time, were utilising outside soesgcrather than their in-house journalists.
This, in turn, shows how the institutions are utilising other soucgaih news content,
rather than simply relying on their journalists, which &gnificant finding when

analysing representation.

The disparity between the number of women and men constructingties st
regarding the tournaments differs in each of the samples. The mgleses larger
than the smaller sample for females. As this is the case, wheradogthe two samples,
it is important to look at the percentages, rather than using jsirnaibers, in each
sample. Within the male coverage of the game there seems tibeber lito female
journalists. Interestingly, whilst there are still more male jolistsain the female sample,
the difference is far less than that shown in the male sampdereBearch showed the
extent to which newspapers utilise agencies to create their stbiges again evidenced
through some aitles referencing ‘Reuters’ or simply ‘agencies’. This made the
identification of the gender of the journalists difficult to traceinstiese instances the
journalists were simple coded asmknowri. However, this caused significant problems
for the researcher, as determining gender was crucial in the analysis. Furéhetrmsor
important to note that if there were more than one journalist, regauaflgender, it was
coded simply as ‘multiple’. While there were several instances of this happening during
the course of the research, it did not significantly impact the numberstitigave an

indication into how male and female journalists were consimgithie news.

Images
The images published within the articles gave insight into how thepagpers

themselves were presenting both men and women and the frequency thah#uese i
appeared within the articles. Within this sample there were signifycauatie images of
men than women. This is evidenced in the graphs below (see Graphs 1 anth).th§
sample, the total number of images of men counted within the men’s sample often doubled
the total number of images counted for $henen’s sample. The Daily Mail,for example,
included a number of male images which stretched into the thagiSBine newspapers

themselves varied in how many images they used. Ultimately, this wastdaheir style.
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For example, there were many times whie Guardiarwould only utilise one image in
an article, whereas other newspapers, sudtma®aily Mail would utilise on occasions
ten or even twenty images in one artidlee Mirror utilised the most pictures in their
articles and this is seen through the last three days ofdiie World Cup. The Mirror
used a total of 832 images of men in their articles, whereas in coompéinis Guardian
only utilised 362. One of the key reasons for the significant disparity imutin@er of
images used between the institutions was due to the style aésthelt they produced.
For exampleThe Mirror andThe Daily Mail offered articles which featured live, play-
play, broadcast style coverage of some of the significant matches dotmghe
tournaments. The playy-play articles were picture heavy and often featured links to
picture galleries taken by professional photographers. The meant that ¢éhnergeome
newspapers utilising more images than others, and this impacted theraureavily.
Especially newspaper articles that were text heavy, such asafdoomd iriThe
Guardian It is also important to note that these live action articles mere prominent
in the men’s game than in the women’s, naturally leading to a disparity in the number of
images used. Additionally, some newspapers featured links to photesattieke were
included in this study, because they were still utilised by the jourmalstier to create or
add to the story. The way in which the journalist utilises tireages can give an
indication into how they are wishing to portray the sport or theichaal, therefore it

would not be logical to leave them out.

Comparing the number of female and male journalists gave an ingighie total
number of men and women writing football stories, which is impoldacause it shows
the gender imbalance between men and women sports journaliststallimber of
women journalists counted across both samples accounted to 6parison with the
male sample which amounted to 722, (56 for unknown and 34 for multiple). This shows us
that within this sample, during peak times in sport, male journalets laeing utilised
more than women, backing up claims from other academics who argue thaih\amen
marginalised from sports journalism. The results are alarmsnityappears that the
journalists are predominately male, therefore they are given therpdven creating the
image of women’s football. While it is important to note that there were significantly more
articles reporting on men’s football, and this appeared to have a negative effect on the
number of women reporting on football, the opportunity and sheer numbeickesart

written would provide ample opportunity for women to cover the games. Unftetyna
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this was not the case, and the sample provided evidence that footballigouisanainly
covered by men. Again, this is important because the man, in tlaagestas cultural
hegemony within football journalism, and within these three papées valking about
men's and women’s football. This is significant because it means female professional
journalists are not being given fair representation in the world of gpartsalism. This
poses deeper questions into the nature of the newsroom and whether wayreen pl
significant role in the process of football journalism or whether theysalated from it.
The nature of the research methods utilised by the researcher could not pudfidient
insight to answer this question directly, but the numbers offer an fimhicato the
utilisation of female journalists in football. Interviews andugrded observation with

female journalists would provide greater insight in answering thetignemore directly.

Graph 1: Showing the frequency of images, Women’s World Cup for July
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Graph 2: Showing the frequency of images, Men’s World Cup-July
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Language Use in the Articles

Deeper content analysis was conducted into four of the days for thermand
four of the days for the men. The results show the language utilised loythalists
when constructing stories surrounding football. Some of the words aotlieg sheet
appeared more than once such as the word ‘good’. In the interest of accuracy, the results
of the duplicated words were removed. This is key in a representation studyebiécaus
indicates the choice of words that the journalists are choosir@rttaypwomen and men
within the language of the articles themselves. Controversielesrivere analysed more
deeply using discourse analysis to determine the differences iseafion between

men and women.

Additionally, some of these articles were analysed more closdlgentences and images
were taken from some of the articles to be utilised in the dismussction of the thesis.
The numbers for every individual word are shown in Tables 6, 7, 8 & 9, which can be

found below.

Women’s Sample

Between the 7 and 18" of June a total of 401 words were identified on the coding
sheet. Within the 43 articles counted, there were a total of 324 classifieditgepvords
and 77 classified as negative words. Breaking the numbers down hytimsthighlights
the differences between thefhe Mirror featured a total of 37 positive words and 9
negative wordsThe Guardiarfeatured a total of 134 positive words and 27 negative
words and lastlyThe Daily Mail featured a total of 153 positive words and 41 negative
words (Tables 8 & 9). Individually, the newspaper with the most positidenegative
words wasThe Daily Mail The Guardiarfeatured the second highest amount of positive
and negative words and this was followedTihyg Mirror which had the least. The results
indicated that in this sample all three newspapers demonstrategbosiiree words tha
negative words utilised by the journalists. Contextually, this sugdestthey were more
complimentary when writing about women’s football utilising positive language.

However, newspapers suchTase Daily Mail utilised significantly more negative words
than other newspapers. Some institutions sudtasirror utilised only 9 negative

words in their articles, again suggesting that they were indeeddgasive when talking
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about women’s football. However, it is important to note that in comparison to therot
newspapersthe Mirror featured significantly less articles, meaning that the journalists
had less opportunity to talk neither positively nor negativeigncovering women’s
football.

Men’s Sample

Between the I0and 13 of July, across all three institutions the articles featured a
total of 1345 words coded. Within the 1345 words coded, 967 words were classified as
positive and 378 were classified as negafive Mirror in this sample featured a total of
214 positive words and 102 negative woilise Guardiarfeatured a total of 454 positive
words and 191 negative words, withe Daily Mail featuring a total of 299 positive
words and 85 negative words. Within the men’s sample (Tables 6 & 7) it can be seen that
The Guardiarfeatured the most positive and negative wortie.Daily Mail featured the
second largest number of positive words but featured the least negatds&e andrhe
Mirror featured the least positive words but was the second largest newspiaadurte
negative words. Again, all three newspapers were complimentary tatkeng about
men’s football, as they all featured more positive words than negative; howgwer,

GuardianandThe Daily Mailfeatured a significant amount of negative words.

This tells us that there are key differences in the ways th#trbe newspapers are
portraying meis andwomen’s football. This is important, because it indicates a disparity
between the three newspapers themselves. For example, it showkribasspbhpers
utilised significantly more positive words than negative words. Thssus that despite
the differences in style between them all, institutions utilaté positive and negative
words when constructing stories about both memd women’s football respectively.
Analysing anccomparing both the men and women’s sample we can see that, in line with
other findings of this studyhe men’s sample yielded significantly more data. As a result
of this, it made comparing the style of the writing between theédaed the women’s
game difficult in terms of the language used by the three papers, anegirency of the
positive to negative words themselves. However, both the weraghmen’s sample
featured significantly more positive words than negative words. Withirsénigle, the
results seem to suggest, despite the differences in genderni$@apers remain
reasonably objective when writing about football, utilising $lighhore positive words

then negative. However, it is important to remember that withirsemgple there were
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significantly more articlecounted for men’s football, essentially, the language used by
the journalists only represents a small sample in comparison to the men’s, this being a key
issue when analysing the language within the articles themselvas, Aglemonstrates a

key disparity between the marand women’s football.

In both samples, the marandwomen’s football were equal in how it was being
portrayed in the newspapers, meaning that generally they remaieetivdbyvhen talking
about both men and wontarfootball. This was a significant finding showing that the
journalists are trying to remain objective. While they ayang to be objective, the reality
is that there were still significantly less artictes women’s football, in comparison to the

mernis, and this remains a constant problem when analysing the articles.
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Positive Word | The Mirror The Guardian The Daily Mail

fought 1
fighting 4

warm 10 17
good 46 115 59
elated

optimism 2

confident 4 5
confidence 7 17 3
happy 12 26 12
dominated 1 5 1
determined 4 8 2
stunning 4 8 5
impressively 1

love 9 14 10
professional 3 6 4
capable 9

Biggest 16 19 28
rise 2 5 3
support 10 10 22
success 4 25 11
biggest 16 19 29
excellent 6 8 11
brilliant 16 23 13
Strong 7 12 11
dominate 2 4 2
passion 1 4 11
positive 2 7 2
performance 18 31 17
confident 3 9 5
promising 1 5 1
spirited 1

positive 1 7 2
nice 3 6 6
confident 4 9 5
ambitious 4 1
positive 7 2
love 14 10
loved 3 1
successful 5 13 4
strength 3 8 4
excellent 7 8 11
nice 3 6 6
Totals 347 792 490

Table 6: Showing positive words men’s sample
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Negative Word The Mirror The Guardian The Daily Mail
unbearable
tedious 1
testing
strict
cowardice
confidence 7 17 3
pressure negative 17 32 23
problems 7 14 8
Under-achievement
suffering 4
corruption
overshadow
shock 5
Tough 10 4
failed 23 12
shell-shocked
controversial 4
controversy 4
hard 15 33 10
worst 16 15 3
disappointing 2 2
negative 1
dominant 1
performance negative 5
Totals 102 191 85

Table 7: Showing negative words men’s sample

55




Positive Word

The Mirror

The Guardian

The Daily Mail

fought

fighting

warm

good

19

10

elated
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Totals

37
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151

Table 8 Showing positive words women’s sample
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Negative Word

The Mirror

The Guardian

The Daily Mail

unbearable

tedious

testing

strict

dictatorial

cowardice

confidence

disappointment

pressure negative

10

problems

under achievement

suffering

corruption

overshadow

shock

Tough

16

failed

shell-shocked

controversial

Controversy

Hard

Worst
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Disappointing

Negative

dominant

Performance

2

Totals

9

27

41

Table 9: Showing negative words women’s sample
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DISCUSSION

Patriarchal Dominance within Football Journalism

The results of this study are damning famen’s football, within the environment
of online print journalism withifThe Daily Mail The Mirror andThe GuardianThe total
number of articles counted for the women was significantly lesstieammde
counterparts over a similar period of time. While this was predicted in tlwh®gis, the
total difference in the number of articles produced for women and men was
unprecedented. This dissimilarity in the total number of articles deératesthe extent of
the underepresentation of women’s football within the three newspapers themselves,
despite the noteworthy increase in popularity of women’s football over the last 10 years
(Simmons, 2007).

While this study focused on three newspapers and not the whole of priat, medi
based on the findings of this study, it is logical to suggest tha gample size were
expanded the results would correlate with the findings of the WSFF in 28G1pport
the view that “only 2 percent of articles and 1 percent of images in the sports pages of the
UK print media were devoted women’s football” (WSFF, 2009). While it is important
to note that this was within a small sample of 911, it is a cruciahfinoiecause it shows,
to an extent, the lack of change and developmenwbafen’s football in recent years. The
findings within this sample also correlate with the pilot study duried=ilivo tournament
showing the significant imbalance between men and women’s football. Moreover, it
demonstrates the commercial valuation of thewn’s game within the ecology of
football journalism, because of the lack of total number oflestigithin the women’s
sample. In this instance, the results from the study acknowledge that women’s football is
seemingly absent in the circulation of the sports newsroom, watelling, because it
suggests that the sports editors within the newspapers do assurhe tkater is not
interested in women’s football, offering the women’s as a form of tokenism, rather than
incorporating it into the daily workings of the print newsroom (Powell ingbiten,

2011). The numbers for the individual days demonstrate this alone. Analysiagtthe
three days of the mé&hand women’s World Cup sample shows thate Daily Mail for
example only featured one article dedicated to women’s football during this period but

utilised a total of 75 for the men’s. This is evidence of the difference in the commercial
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valuation of women’s football. The Daily Mail print routines of the newspapers
demonstrate thatamen’s football is being subordinated, through the lack of commercial
interest from the newspaperselcultural capital of women’s football is significantly
diminished because they do not feature in the newspapers themaatVésappears there
IS no set routines in the journalism for themen’s game, representing a hegemonic
imbalance between the two genders (Pfister,2002). This lack of inclusianiaibge
underminesvomen’s achievementsjn comparison to the men’s, and supports the view

that sport itself still carries a ‘cultural centre of masculinity’ (Messer,2002).

The patriarchal dominance within print media also extends itsétietway in
which the articles are utilised on the websites themselves Whas been demonstrated
that within this sample there are significantly more articles constrémteden there are
for women. The results also demonstrated the ways in which women’s football is often
segregated away frorhe¢ men’s game academics have in the past acknowledged this
arguing that the segregation of “Women’s football” and ‘Men’s’ on the websites
themselves leading to the reader making a mental comparison betwégo (Revel and
Gareau, 2014). During the counting process of the articles themseteeSuardiarand
The Mirror segregated Women’s football stories away from the Men’s, utilising categories
for the tournaments and creating an elementaginalisation between men and women’s
football. The Daily Mail, on the other hand, presented the search results differently and
included articles which covered both men and women’s football, in both sets of samples.
Additionally, other news appertainitig football was shown; wheredse Mirror andThe
Guardiansolely focused on the World Cup news in the media, rather than iraohyde
other stories. Through thi¥he Daily Maildemonstrated that there were other stories
regarding football on both occasions. This is an interesting Gintecause it
demonstrates that either (1) the online versions of the newspapers arg theaérticles
differently and utilising them in different places, which suggests that tkesegregated
or (2) it could show the weaknesses of the search engines WihkiDaily Mail in
comparison to the other newspapéiisis again supports the idea that women’s football is
treated as tokenism by the media. This is showrhenGuardiarandThe Mirror, as the
articles are segregated into two gendered categdfi@smen’ and ‘mer’. Similar to
findings in other academic papers regarding the labelling of genders oiteaeRevel
and Gareau (2014) found that the same tactics were being utilisedLionithen 2012
Olympics by the French Football Federation, arielquipein the French media, where
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they argued the segregation of rieeand women’s football, resulting from labelling

men’s football and women’s football separately, led to distinctions between the two.

While this was found in this thesis, a more significant finding was ttiadwajh both the
men's and women’s World Cup stories were segregated away into dedicated sections, the
total number of articles utilised by the papers was even more sga@ While botfThe

Mirror andThe Guardianutilise binary labelling to segregate the two sports, this caused
problems for the researcher, as it made it difficult to analysetihese articles appeared at
the time of production, as the websites always link to these categoriesrf@nua women

within the World Cup sample.

The results of this sample show the extent the ‘cultural capital’ that women’s hold
within the three newspapers, but an important aim of this study wassimdate which
gender was dominant when writing about football. The results show that #te gender
of the journalist, when writing about football, is predominately maletrdstmgly, this
was still the case even during the women’s tournament. Although there were more women
journalists writing content at that time, The Daily MailandThe Mirror there were still
more male journalists then female, and within the male sampleffidsesdce in the ratio
between male and female journalists is even greater. This irglibatehe newsroom is
still dominated by men, which agreegh a stug conducted in 1998 which argued that
the newsroom is ultimately defined as male. This directly afibet representations of
women in media, because women are not responsible for their own ctastwithin
media. The patriarchy in this instance creates the constructiothexmdplication of this
for women is a sense of displacement within football journalism. Dgrwomen the
chance to construct stories surrounding women’s football causes issues in the ecology of
football; for instance, some academics align the whole economy adbtie ghedia as
male, which in turn causes issues such as sexism and misoggngomimance of male
journalists within football causes controversy and leads to many womennsaing a
career in football journalism, thereby leading to a cycle of malerhome because
women simply are not entering the profession. Radical feministgmése the lack of
change within the ecology of media and pin the issues that wonepifiabe institutions
behind the stories and their criticisms, in this instance, arefougitied. Although women
are increasingly becoming involved in football in terms of playing theegdhe reality is
that women are still being let down by journalism, which continues teslseinclusive of

them.
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Frequency and Style of the Articles

The numerical results from the pilot study and the sample period deatertsie
frequency and style of football reporting during both the Euro period and thd Gigpl
period for both the men and women. While it has already been noteddteaistia
significance difference in the total number of articles between theam&women, a
deeper analysis into the three individual papers is necesssttgwwoany differences
between them, providing deeper insight in to how football is being repeelsa both
versions of the game. As the results shoke Mirror featured the most articles featuring
women’s football 56, followed byThe Guardiarat 19 andrhe Daily Mailat 18. When
comparing the two-sample period of June and Julynih€s coverage seems more
uniformed In July, for example, there was only a 10-article difference bettireen
newspapersThe Daily Mail was the exception in June however, as it featured
significantly less than bothhe Mirror andThe GuardianWithin the women’s sample
this was not the case and the difference in the total number ofaketlgeen the three
newspapers was significant. In June, for example, the difference betwedaghbst
number of articles counted and the lowest number stood at 18;dieilve number for
July stood at 32, witlithe Daily Mail only dedicating onetory to women’s football
during the last few days of theowten’s World Cup. This finding demonstrates the
differences in frequency between the two genders and moreover, shandiviteial

breakdown of the papers themselves.

While this represents a small sample within the ecology of footbafigism it
matches the findings in the pilot study, suggesting that this is thees&seduring other
competitions. The en’s competition in this instance seems to carry more commercial
value than the women’s, since the newspapers dedicated significantly more articles in
comparison to the women’s. Additionally, in this sample the frequency demonstrates that
the men’s competition follows a more uformed wave of coverage than the women’s,
which was sparser and less frequent. Furthermore, it also showlsetimawspapers
follow a coverage pattern when dealing wtiilh men’s tournament; however, this was not
the case for the women’s. This key finding showed that theomen’s football is still often
segregatedway from the men’s. In this sample, this was certainly the case in ot

GuardianandThe Mirror,wherebywomen’s and men’s articles never appeared in each
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other’s search results. This meant that there was a clear segregation between the two,
which was not the case wilthe Daily Mail where the articles often crossed over,
resulting in football articles for both genders appearing in the seawlstel his issue of
segregation was discovered in other studies, therefore the resultsstuthy support this

claim that women’s football is segregated away from the men’s.

Sexism and Misogyny

Within the critical discourse analysis, controversial artielese analysed more to
determine how the women were being portrayed at a deeper level. Thefrdsis lead
to the discovery that there were several instances in wistitutions utilised images of
women which sexualised them. Crucially, these articles were discoveredsartiple
period and contribute to the arguments put forward in the literature review. Ote artic
produced byrhe Daily Mailfocused on the gender imbalance between men and women in
Brazil and argued that the increase in the amount of men comingtahe World Cup
has been beneficial for Brazilian women. This article has significankgpnshwithin it
which belittle the women in the text. As the author is not creditexldifficult to
determine whether a man or womarote the article; however, in this article the cultural
power is given to the men. (Associated Press Reporter).20tdption under the image
demonstrates this “A dejected looking Brazil fan, but at least her country is full of foreig
men’ (Associated Press Reporter, 2014). This quote is important because isdégact
reader away from the football, highlighting that although the womareiarticle is upset
because of the result of the game, the fact that men are availalelecountry will
change the way she feels about the result. The article is suggestitig tfmegtn are the
key to her happiness. Additionally, there are several instancesthdauthor utilises
images of women that promote the male gaze perspective (See figure 1)inTdupse
were utilised in the article to create a representation of Brazilian mohés over-
sexualisation of women also manifested itself in an articl&leyMirror (McCann, 2014).
The article simply utilised sexualised images of the female \Uetea presenters and was
written by a man with quotations such“&ghile the football at the World Cup has been
catching the eye on the pitch, so have these TV presentér’s affd “it's just a shame
that the Venezuelan national team didn't make it to the finals” (McCann, 2014). These
comments oversexualise the women within the article. Whilst thesegstemces took

place during thenen’s sample, one possible explanation is that the newspapers themselves
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tailored their content to attract male readers, as studies have feuaderage consumer

of football news is indeed male (Zimmermann, 2016

© AFP/Getty'images

Figure 1: AFP 2014. Brazilian Women
AFP PHOTO/TASSO MARCELOTASSO MARCELO/AFP/Getty Images, 2014.

Brazilian Women. [online] Available at: http://www.dailymail.co.oéyvs/article-

2687430/At-women-scored-Brazilfemale-population-greatly-outhnumbearsenreaps-

benefits-World€up-football-fans-arriving.html [accessed 29/8/17]

Interestingly, there were also instances in the femalglsarhere women were
being oversexualisedhe Daily Malil, for instance, utilised a story which solely focused
on the women being objects of desire, using stories flierwomen’s pasts to create the
articles themselves. The article employs tactics to achievgtthtilises over-sexualised
images of the women, for example the one shown in Figure One; theld#ebeing that
these images are of the footballers and not the fans. This is tthgiveader a glimpse of

the women and focesextensively on their beauty and the controversial actions of their
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pasts, in ordertcreate a sexualised representation of the women footballers. The article
constantly refers to the women’s beauty and physical features, rather than solely focusing

on their sporting achievements within the game itself. The artigleitien by a woman

andis branded as ‘Femail’ (Tweedy, 2015) meaning it is targeted for a female audience.
This is telling because it shows us that articles which sexualise waradeing

constructed by both men and women and could indicate the ississt@mic within tk

print institutions and not simply the journalists creating the reptasens themselves.

These types of articles where only seen in bl Daily MailandThe Mirror.

All these instances demonstrate levels of sexism withiartigles themselves and
while this is more prominent within the male sample, it wasestifitent within the female
sample. This demonstrates that there is still an element ofrseaikin the media itself,
when it comes to talking about women and women’s football extensively. While this
article mentions the politics of women’s football and attempts to suggest that it
understands the issues facing this version of the game, realisticilihe way in which
the articles are constructed that has implications for the repregemBwomen’s football
because it detracts way from their professional achievements arsg$oon the
controversies that the women have faced in the past, such as theyRlagboshoot. The
images utilised within the papers do indeed seem to be constructed drounale gaze
to appeal to a male audience; the patriarchal power in themoesis institutional. This is
also demonstrated within thBemail’ article by Tweedy(2015) which was written by a
woman, but still featured images and slogans which are detrimetial tepresentation
of the women themselves, detracting from and degrading their professiagal an
footballers within the media. The timing of the article is alsy welling, as it was
developed at the very start of the tournament, perhaps showing us tha aftml

institutions in creating the images of and thus the represamtitivomen footballers.

Whilst the aforementioned evidence indicates that there still is eepteof
sexism withinThe Daily MailandThe Mirror, The Guardiaavoided producing these
types of articles and focused on the tournament and the resultsnodititiees themselves.
Again, indicating the differences between the ‘liberal’ left wing papers and the more right
wing Conservative papers. There were instances withenGuardiarsample which
promoted the women’s game and focused on the empowerment of women, which was

achieved by disusing the deeper gendered politics within the articlerdiag sexist
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attitudes toward women (Kessell, 2015). The narrative of this artiakisdscon the history
of Jill Ellis, who is the head coach of the USA’s women’s national team. The article talks
extensively about the history of the women and her move fromkhi® the USA,
indicating her struggles to get involved in Women’s football in the 1970’s (due the
constraints at the time) and her move to the USA in tB8’39which marked a pivotal
time in the growth of women coaches (Kessell, 2015). The article refenaiotiesrhood
and she explains that for women, the set up in America faclibatth being a mother and
being a professional footballer. Jill Ellis pins this on thestaction of women’s football

in the USA being “Light years ahead of English football” (Kessell, 2015).

This article is important for several reasons: firstly, becaus®ivs howrhe
Guardianis choosing to focus on the political elemefitvomen’s football, giving an
indication into the differences between the UK and the USA amhdbg because it
reveals how the set-up of thetitution of Women’s football, according to Ellis, seems to
be more inclusive and inviting for women in the USA. While this studydes on UK
media outlets, this direct comparison to other countries offers the @adesight into the
state of women’s football in the UK. This article either intentionally, or not, demonstrates
how professional women players bridge the gap between motherhood andipnales
football. In this instance, the challenge is welcomed into tblegyg of football, which
directly challenges the traditional nodes prescribed to women aimgrhood. Within
society there is a prescribed patriarchal view thahen’s so-called “true calling” is to
have children and look after them (Weedon,1997). This view is supported culturaly. O
of the ways in which this is demonstrated is that women receive ima®ff for
maternity leave then men in the UK and earn less than th&arcoanterparts in domestic
labour (Weedon, 1997). The underlying theme of the article is success aomteament
of women footballers and coaches. In this article, the woman i€nbaiy the hegemonic
view prescribed to women, showing that a woman can, in fact, both play footbal
professionally and be a mother. The resistance by the women in thiscmss welcomed
and supported byhe Guardiarthrough the construction of the article itself. This is
significant because articles of this calibre were rarely fourithéMirror andThe Daily
Mail, which highlights the differences in the style of journalism betwt&e three
newspapers themselves and how they choose to represent women. Howewvey, th

examples shown in boifhe Daily MailandThe Mirror appear to be facilitating the

65



devaluation of women within the article, seemingly choosing to focus on vsyefar

the men, thus avoiding the padil nature of women’s football as seen in The Guardian.

Women’s articles were rarelyfound in the search results for the men’s sample;
however, men were often found when logktor the women’s articles, which was the
case in all three of the newspapers. This could suggest that the persspaline were
actively attempting to try and segregate the women’s articles from the men’s, but still
show the men within the women’s. There were a few exceptions to the rule however, as
many of the articles were divided into two categoimesri and‘women’s’ football
respectively, and these were often grouped to give more concise covétagevas
especially prominent ithe GuardiarandThe Mirror, howeverThe Daily Mail appeared
to haw both the women’s and the men appear in their search results. This is also reflected
in the total number of images utilised of women and men adressainple. Within all the
papers women hardly featured. It is important to note that tHentotéber of images of
women signifies a combination of players, celebrities and membeére pftiblic,

representing the number of times the image of the womenisedtih articles themselves.

Acknowledging the total amount women’s football articles indicates the level of
involvement thatvomen’s sport has in the ecology of media. This study gives an insight
into a small number of articles, in comparison to the ecology of predia as a whole,
but these findings correlate with the findings of Wiemen’s Sports and Fitness
Foundation of @08 which found that “only 2 percent of articles and 1 percent of images in

the sports pages of the UK print media were devoted to women’s football”.

Disparity of Coverage

The initial results of the first three days show the extent of disdzettyeen the
coverage of men and women’s football during the opening three days of both tournaments.
This is demonstrated by the lack of available articles that deal with the women’s
tournament extensively. This sample showed during the peak of women’s football, all
three newspapers only dedicated a total of 45 articles during the begintieg26fL5
women’s World Cup, in comparison to 344 articles counted for the men’s tournament.
Starting with the women’s World Cup in 2015The Guardiardedicated the most articles
to women’s football with a total of 23, The Mirror dedicated a total of 5 articles afie
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Daily Mail dedicated 17. In comparison, during thenfs World Cup of 2014The
Guardiandedicated a total of 213he Mirror dedicated 23 articles to the men’s game and
The Daily Maildedicated 108. Initial indications of the results suggest thangosti
routines in all three papers differed significantly, regardless of the gehtiher World
Cup.Overall, The Mirror had the least number of articles with a total of2& Daily

Mail sat in the middle with a total of 125 ankde Guardiarhad the most with 236. These
results seem to correlate with arguments put forward by Pfister in 2002 who argued tha
women’s football in compaison to men’s follows no set routines and coverage within
media is not consistent within print media (Pfister et al, 2002). Thissstiilei case as late
as 2015. Although the results do not definitely show the commercial valuadioting
papers themgees place on men and women’s football, they do suggest that men’s

football carries a higher level based on the significant differentieinumber of articles
being utilised; however, a bigger sample would be needed in order to pivé would
also be beneficial to conduct interviews to acknowledge how jouhatis briefed when

talking about both men and women’s football.
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CONCLUSION

This thesis demonstrates the inequality within the coveragetlofrberis and
women’s football by comparing two of the biggest tournaments during the fdotbal
calendar; thenen’s FIFA World Cup of 2014 and the women’s FIFA World Cup of 2015.
Crucially, the thesis also analyses how women are presentssl anticles that deal with
women’s football and demonstrate that there are elements of misogyngeathsstill
evident in articles found in tHeaily Mail and theMirror. The disparity in coverage
between me®B and women’s football within the online versions of the newspapers was
significant and reflected findings in other studies from recent yealsasuthe findings of
the Women’s Sport and Fitness Foundation (2009). This demonstrates a significkrflac
change within recent years. While this is the primary finding of treashiere are also
sub findings, which give further insights into substantial differencegdeet the
representationsf both men and women’s football across the three newspapers. This was
evidenced through several key ways, firstly by the total numbertiofes counted for
both themeris and womeis samples, secondly within the evidenced inequality between
male and female journalists utilised by the newspapers, shpthe lpercentages and
amounts of journalists for both the meand women’s samples. Another paramount
example of this found in the research was the disproportionate numbeagas of men
and women included in the articles. Due to the substantial spread oftcomérsis
undertaken by the researcher, the disparities discussed thus farcéwrenore reliable,
due to the sheer volume of articles considered. To further strengthenelo$ dlesearch,
in the future it could be constructive to include even more papess and from different
countries, thus broadening the scope and producing results which could lmecegen

conclusive than the data provided in this thesis.

Consolidating the results of this thesis in greater depth and includisg dfithe
Euro 2012 pilot study, this thesis has been able to prove, based upon theleetidgol
that women’s football in print media is consistently being under-represented in
comparison to the male game. All three newspaper&tiaedian theDaily Mail and the
Mirror, featured sigificantly more articles for the men’s tournament in comparison to the
women’s. The findings of this project correlate with other studies conducted in thietas
years, indicating that women’s football perhaps is still in an @ of transformation and not

yet fully embedded in the daily routines of print journalism. Undedsbly, for the
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progression ofvomen’s football and for female players this is frustrating, as the World
Cup in 2015 would have been an ideal time for women’s football to flourish and increased
coverage could have been included within the three newspapers. Motheayerage

for women’s football in this sample seems sparse and inconsistent in compariken t
men’s results. Overall,the men’s sample seems uniformed in terms of coverage and article
production, with all three of the newspapers producing similar amotiatsicles at

similar time, supporting the claim théie men’s version of the game featured much more
uniformed coverage. When the institutions construct football artictas stve male game,
the coverage appears to be consistent, whereas the same cannot be repoeted for th
women’s game. The dissimilarity between the miarand the womes articles in this
instance was considerable, indicating that the newspapeétha media place increased
commercial viability on the men’s game and this is reflected in the total number of articles
written about it. Another interesting finding also showed that withirotii@e versions of

the newspapersyomen’s football was almost entirely segregated fromen’s football.

There were few occasions where women’s articles could be found in the men’s
and vice versa, this marginalisation was also a finding in othelestuthis is a somewhat
concerning discovery because it means that when individualslgc@aech for football
they are much more likeky find the men’s game rather than the women’s game. The
reason that this is important is because in our culige’s football remains easier to find
on the websites of these institutiansomparison to the women’s. Academics make the
issues that this causes increasingly clear, even hinting at thbdatte segregation of
women’s sport often leads to a culture where one version of the sport is valued much more
by journalists, who can at least be held partially responsible fosélgiegation, which
can no doubt cause issues both socially and politically. The only wayntoat this
significant issue is to have both mieand women’s articles appear in search results
simultaneously to improve coverage and thereby making the coverage hetereand
women’s football equal. If this were the case, fans would be offered the chance to observe
both mens and women’s sport and they would be able to inform themselves about both
the women’s and the men’s games instead of being presented with a male dominated
results page. This would help to create more equal coverage between tratwould
certainly have an impact ahe historical perspective of women’s football. Furthermore,
this development could also make the stories more attrdotimth male and female

readerships. \Wnen’s football was marginalised as a sport featuring few instances where
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both women’s and men’s football stories appeared in each other’s search results,
reiterating the separation of meand women’s football. This adaptation of the search
function on these online news source websites would hopefully béodinleg an end to
marginalisation, not just in football reporting, but also in othertspohere women find

themselves underrepresented in comparison to men.

As aforementioned, this thesis encompasses articles which featured eaflenc
sexualisation whewomen’s games were reported on within some of the selected
newspapers, namely thirror and theDaily Mail. In some articles from these two
newspapers, women - both fans and playexgre objectified by the journalist and this
can fundamentally be recognised firstly through the language of itlesagind secondly,
perhaps more obviously, through the utilisation of oversexualised snodigeomen, such
as the example given earlier in the thesis. Additionally, one exdmpid in theDaily
Mail linked the happiness of Brazilian women to the arrival of foreign (Associated
Press Reporter, 2014)saming the women’s heteronormative gender. The journalist
wrote that ‘The World Cup is God’s gift to women’ explicitly suggesting that Brazilian
women are in desperate need of attention from foreign malésulkdshowever be noted
that the subject matter of the article, despite producing some coniabeceraments
about women, was namely the disproportionate numbers of Braziliammemparison
to women due to a demographic imbalance, as women outnumber neshytimeore than
four million. Nonetheless, the article features controversial imagferyersexualised

women underpinning the tone of the article.

Furthermore, there were significant differences between the newspapers
themselves, for example elements of sexualisation were found inheditirtor and the
Daily Mail whereas the articles examined from @wardianin this sample featured no
articles including the same level of sexism or degradation. Thid be due to the style
of writing found in theGuardianas it is a different style of newspaper and the underlying
ethics of the institution itself should also be considered. Témeant of sexism, apparent
here highlights the historical connotations of women’s football, which manifest
themselves within mainstream media,important exenple of similar gravity was found
in the broadcasting industry with the Andy Gray scandal (Gibson,2014 séMism
against female footballers and the female game more broadly wasdeatezhthrough

both the content and discourse analysis elements of this thesis.
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Moreover, the thesis identified the gender disparity betweenuheajsts writing
the stories themselves. Again, a huge disparity was observed bethwerart and
women, in all papers there were significantly more male journalistsiéingale journalists
writing about football. This finding shows the inner workings of the unsoihs and
acknowledges the contemporary issues of the newsroom being gender biased.
Consequently, it is still the case within the modern-day newsrconssall three
institutions. Men still dominate the newsroom in relation to sparhglism and this
causes issues because they are almost entirely in control when dieaimgge and
story for both the men and women. The male journalists inn$tignce represent the
patriarchy within journalism. Still, it appears that women hétle br no input into the
creation of football stories. While this was found in the sample patimddifficult to
ascertain the complete number of female and male journalsasig® within this sample
there were several articles within which the journalists were notifieéelnsince the
institutions utilised articles from agencies, which fail to &t gender of the journalists.
While this was the case for a small number of articles, based on ths resaih be
predicted that there are far more men in positions of powemwilta journalism industry
than there are women. However, to completely verify this ¢laomprehensive
interviews with members of staff from the institutions would ¢elgde beneficial and
this could be considered as the next step for further research feothdasis. Moreover,
additional research methods such as structured interviews with femalalists within
the sports industry would give further insight into their vatratvithin the ecology of

sports journalism.

Additionally, an audit would have to take place in other artiderify whether
there are more men than women reporting on football. As well as thigultl be useful
to analyse papers from other counttiesletermine whether this is the case exclusively in
the UK or whether it is the case on a global scale. It wouldiradscate the levels of
patriarchy in other countries and not just the UK and this would pnbeeesting as it is
certainly a point of interest whether the position of women in the Ulkeisame or differs
abroad. Since one article claims that American football for wos&ar more facilitating
than in the UK. (Kessell, 2015). While this study focuses on UK mediaquflé is
indeed the case that the female side of football is still underesyieels then it would be

advisable to, in future studies, examine the underrepresentation of women’s football in all
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media. This would give the researcher the ability to estahlfifgnehces not only to the
changes in popularity of the game in other countries, but al¢mw lsow news outlets in
different countries utilise and value the women’s game. With the growth of other women’s
sports, such as women’s rugby or women’s cricket, for further enquiry it would be
beneficial to this field to perhaps compare coverage of different sporth at@ popular
among men as well to analyse whether this issue is unique to famtbafact present in
other sports too. Such explorations will give further insight into the state of women’s
sport, their changing role in society, the popularity of women playiog $or both
players and viewers and the acceptance of women’s ability. It is hoped that in the future
the cultural valuation of women’s sport will be at a similar if not the same level as men’s
sport and this goal can only be achieved if different institutions of giscourse start or
continue to facilitate coverage of women’s sport regularly. The regularity is of utmost
importance, because even though newspapers reported on the FIFA women’s World Cup,
their articles contain men’s football stories week after week, but it is fair to say that
outside of global competition, coverage of women’s football is somewhat lacking when

compared to men’s, as this thesis has proved.

Overall, this thesis supported other studies in the past which investigated women’s
football, unfortunately as some radical feminists claimed the sféddiberal feminists
were present but somewhat lacking as little has changed, despitgggheumbers of
women now playing the sport professionally. At a grassroots level, thelgaggown
exponentially, but nonetheless culturally within at least three of daWspapers in the

UK the growth is nominafior articles about women’s achievements in football.
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