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Barnett’s four types of university values / knowledge:

a) ‘Ivory tower’

b) ‘The professionalised university’

c) ‘The entrepreneurial university’

d) ‘The developmental university’ (Barnett, 2011, p.31)

In (d): ‘Knowledge-in-the-world/Knowledge-for-the-world: 

This university is… intent on helping to improve the world –

its knowledges are put to work for-the-world.’ 

(Barnett, 2011, p.32)

What’s a university for?



▪ The business school: a ‘holding environment’ for ‘identity 

work’ (Petriglieri and Petriglieri, 2010, p.44, citing Winnicott, 1975)

▪ Provides ‘… a social context that… facilitates sense making’ 

→ ‘identity stabilization (consolidating an existing identity)’ or 

‘identity transition’ (Petriglieri and Petriglieri, 2010, p.44)

▪ Increasingly ‘fluid organizations’ don’t provide ‘a polished, 

decisive narrative’ for managers (Petriglieri and Petriglieri, 2010, p.56)

▪ Awareness: ‘to see reality in a way that goes beyond superficial 

appearances… is a necessary precursor to generative thinking.’ 
(Bartunek and Carboni, 2006, p.503) 

What’s a Business School for?



▪ Adler: urged 21st century leadership to find the courage to 

‘Envision Possibility’ (2006, p.495): challenged management 

educators not to ‘collude with illusion… not settle for anything less 

than our highest levels of aspirations’ (Adler, 2006, p.497)

▪ Maak and Pless: argued for ‘humanism on a global scale’ in 

contemporary leadership: ethical action demands self-awareness 
(2009, p.546)

▪ The arts, simulations and experiential learning → 

‘transformation of experience into new forms of knowing’
(Sutherland et al., 2015, p.616)

▪ ‘Design thinking’: The arts in the development of spaces or 

products: management ‘as a research-based design science’ 
(Starkey et al., 2014, p.281)

Why the arts?



Learning as a shift 

in perception

Richard introducing the Ames Window

https://www.youtube.com/watch?v=tc_LqIaO2b8



MICL Group performances

© MICL students, 2013



©
 M

IC
L
 s

tu
d

e
n

ts
, 2

0
1

2

MICL Artefacts



Impersonal - Personal

MICL Artefact Show

13 April 2018
Source: © MICL student Sebastiano Conte 2018



Some references for Arts in Management research

Adler, N.J. (2006) The Arts and Leadership: Now that we can do anything, what will we do? 

Academy of Management Learning and Education, 5(4), pp.486–99.

Adler, N.J. (2015) Finding Beauty in a Fractured World: Art Inspires Leaders—Leaders 

Change the World, Academy of Management Review, 40(3), pp.480–94.

Barnett, R. (2011) Being a University. London and NY: Routledge.

Barnett, R. (2013) Imagining the University. London and NY: Routledge.

Bartunek, J.M. and Carboni, I. (2006) A time for hope: A response Nancy Adler, Academy of 

Management Learning and Education, 5(4), pp.500–4.

Bartunek, J.M. and Carboni, I. (2006) A time for hope: A response Nancy Adler, Academy of 

Management Learning and Education, 5(4), pp.500–4.

Bate, J. (2011) Introduction, in Bate, J. (ed.) The Public Value of the Humanities. London: 

Bloomsbury, pp.1–13. 

Brigstocke, J. (2013) Immanent authority and the performance of community in late 

nineteenth century Montmartre, Journal of Political Power, 6(1), pp.107–26.

Claxton, G. (2015) Intelligence in the Flesh: Why your mind needs your body much more than 

it thinks. London and New Haven, CN: Yale UP. 

Colby, A., Ehrlich, T., Sullivan, W.M., Dolle, J.R. and Shulman, L.S. (2011) Rethinking 

Undergraduate Business Education: Liberal Learning for the Profession. Stanford, CA: 

Carnegie Foundation for the Advancement of Teaching.

Dane, E. and Pratt, M.G. (2007) Exploring Intuition and its Role in Managerial Decision 

Making, Academy of Management Review, 32(1), pp.33–54.

Heron, J, (1992) Feeling and Personhood: Psychology in Another Key. London and Thousand 

Oaks, CA: SAGE.



Kaiser, R.B. and Kaplan, R.B. (2006) The deeper work of executive development: Outgoing 

sensitivities, Academy of Management Learning and Education, 5(4), pp.463–83.

McGilchrist, I. (2009) The Master and His Emissary: The Divided Brain and the Making of the 

Western World. London and New Haven, CN: Yale UP. 

RSA Animate (2011) Iain McGilchrist: The Divided Brain and the Making of the Western 

World, YouTube [Online]. Available: 

https://www.youtube.com/watch?v=dFs9WO2B8uI&t=13s [9 May 2017]. 

Petriglieri, G. and Petriglieri, J. L. (2010) Identity Workspaces: The Case of Business 

Schools, Academy of Management Learning and Education 9 (1), pp.44–60. 

Schiuma, G. (2011) The Value of Arts for Business. Cambridge: Cambridge University Press.

Schrage, M. (2000) Serious Play: How the world’s best companies simulate to innovate. 

Cambridge, MA: Harvard Business School Press. 

Starkey, K., Hatchuel, A. and Tempest, S. (2004) Rethinking the business school, Journal of 

Management Studies, 41(8), pp.1521–31.

Sutherland, I. (2012) Arts-Based Methods in Leadership Development: Affording Aesthetic 

Workspaces, Reflexivity and Memories with Momentum, Management Learning, 44, 

pp.25–43. 

Sutherland, I., Gosling, J.R. and Jelinek, J. (2015) Aesthetics of Power: Why teaching about 

power is easier than learning for power, and what business schools could do about it, 

Academy of Management Learning and Education, 14(4), pp.607–24.

Taylor, S.S. and Radkin, D. (2009) Understanding Arts-Based Methods in Managerial 

Development, Academy of Management Learning & Development, 8(1), pp.55–69.

Winnicott, D.W. (1974) Between Reality and Phantasy: Transactional objects and 

phenomena. NY: Aronson.

https://www.youtube.com/watch?v=dFs9WO2B8uI&t=13s


City, University of London

Northampton Square

London

EC1V 0HB

United Kingdom

T: +44 (0)20 7040 5060

E: english@city.ac.uk

www.city.ac.uk/english


