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Abstract 

A seriously growing “field of problems” of the entrepreneurship culture is not perceived, or is even ignored, 

often. In such cases, the strategy is recognized as relevant, and resources are focused on it. Barriers, inner 

conflicts, unsuccessful or defeated strategies and the refusal of the market is a result of all this. The 

entrepreneurship culture is an extremely sensitive parameter and, for its formation and development it is 

necessary to take and implement the rational decisions which should envisage in particular the aspect of the 

essence of the culture, while all this may be reflected only in the sensitive-to-culture management.   

An absolutely different way of starting the entrepreneurship, namely, the establishment of a company from the 

components, indicates an innovative entrepreneurship culture. Being in harmony with social values is a 

precondition for its success. Without changing the mentality in the digital entrepreneurship, enterprises are not 

able to implement a rapid and large-scale introduction of innovations that can bring a success. Considering that 
in the digital economy an accent is made on manufacturing the intelligent-intensive products, this factor makes it 

very actual to overcome the problems of digitalization of the entrepreneurship culture.   
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I.INTRODUCTION 

The entrepreneurship culture is an implicit consciousness of an enterprise (organization, etc.), which 

appears in the action of its members, and then reacts on it by controlling both formal and informal behavior of 

individuals. In other words, entrepreneurship culture means learn the types and rules of interdependence of 

individuals, as to how do they perceive economic developments,  where do they design and introduce the 
proprieties. 

Successful guidance of entrepreneurship is possible if its strategy and culture are in harmony with each 

other. With regards to the entrepreneurship strategy, the entrepreneurship culture acts   to manage the personnel 

“behavior” in the enterprise on one hand, and to achieve its compliance with the strategy, on the other hand. 

However, so rarely the enterprises demonstrate different forms of breach of the individual and group actions. If 

they affect the entrepreneurship culture, it will cause more global, i.e. both systemic and structural violations 

that, in its turn, will lead to a pathological organizational culture. Just such pathology of the entrepreneurship 

culture makes it difficult to achieve compliance between the entrepreneurship strategy and the entrepreneurship 

culture (Gvelesiani, 1999)  

At the leading small and medium-sized enterprises of the world market, the priorities are the innovative 

management structure, personal qualities of business leaders and the management-personnel collaboration. A 

purpose of the management should be finding a compromise and achieving compliance between the opposing 
parties. Just such an art of management   determines a rule of action of the leading companies of the global 

market. Bringing the strategy and culture of entrepreneurship in line with each other may be ensured by such a 

model of the innovative management a core of which is introduced by ambitious goals and strong management. 

The latter, in its turn, determines the internal competences of the entities and ensures their orientation. The 

internal competences imply the officers selected and motivated through a strong “labor test” a permanent 

innovation of the goods and services, and a reliance on the own forces.  Internal competences are ultimately 

transformed into external market opportunities, which, in turn, cover the narrow focus of the market (in goods, 

services, technologies), proximity to customers, clear advantages and global orientation. 

 

II. METHODOLOGY 
 

Both general and specific research methods were used in this article, namely – the methods of analysis, 

synthesis, historical, logical, induction, deduction, scientific abstraction, comparative analysis, statistics 

(selection, grouping, observation, dynamics, etc.), static, as well as the methods of experimental evaluation.  
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III.  RESULTS   

 

Absolutely Different Way of Starting the Entrepreneurship 

Until now and almost in all cases, an attention of novice entrepreneurs was focused on the resources, i.e. 

how much capital does the company own? What kind of production equipment, tools, and devices does it hold? 

Etc. This is nothing but a vision that is based on the company’s resources. However, a balance is shifted. Today 

we can start entrepreneurship without the traditional resources. The ideas and the ways of their implementation 

are more important now. Today we may consider companies as a product of an idea.  To confirm this, Günter 
Faltin - a noble German scientist and entrepreneur and founder of the legendary “Teekampagne” provides the 

principles of existence of components and of labor distribution. According to Günter Faltin, a creative idea is 

decisive, not the high technologies. So, the first step towards entrepreneurial activity is to fond out an idea and 

develop it until a perfect conception and develop an idea of the idea before forming a perfect concept will have 

been formulated. The next step is to find those already existing professional components, by help of which you 

will became able to implement the idea with considering all its artistic details (Faltin, 2008). 

G. Faltin  advises: “Of you want to create something interesting and revolutionary, learn to neglect your 

customers, because a function of most of them is very similar to the mirror that reflects the already passed way 

and, at the same time it is too conservative, boring, devoid of imagination”. He indicates also that “Usually, 

successful entrepreneurs do not invent something new, but simply take the already existing items and arrange 

them differently, i.e. they create a new thing by arranging the existing components”. Innovation is mainly 
created there where a radical confrontation to the established practice takes place (Faltin, 2008, p.98-99). 

Thus, there are three stages, according to which we can radically change a landscape of entrepreneurship. 

In fact, these are just mental steps, a way to see a problem from a different angle, which gives us an opportunity 

to approach to the issue of starting an entrepreneurship by completely different way. The first step here is to 

recognize that today a good concept is more important than a capital; the second step is to apply more radically 

in the field of the entrepreneurship the labor distribution principle; and, the third step is to set up a company 

consisting of components. The labor distribution and socialization provides us with the opportunity to establish a 

company that will be formed almost by components only. In our view, this model of G. Faltin really indicates on 

the beginning of the “entrepreneurial spring” for start-upper entrepreneurs. 

The companies established by this way, operate with high efficiency from the very beginning, require 

considerably less capital, reduce risks, are less sensitive to typical crises which may occur in line with growth of 
and, implement successfully their social, competitive, structural, and employment functions, and by this, support 

a reduction of inequality existing within the society   

The currently existing inequality in the society increasingly enhances the trend of transition from the 

business entrepreneurship to the social entrepreneurship. The idea of social entrepreneurship is being established 

globally and, it is probably preconditioned by fact that the   concept of support to the social problems is linked 

with the idea of entrepreneurial initiations, purposeful organization and orderly management of expenses by 

name of the company. Such a concept meets a movement that realizes that governments, administrations, and 

existing social organizations are not fighting sufficiently to solve the problems of certain types, perhaps because 

they are operating inefficiently are busier with administering of the organization than with satisfying the social 

needs, or, are simply rigid and outdated. We need “social entrepreneurs” who are able to search for innovative 

approaches to solving the new complex problems and react appropriately (Faltin, 2014). 

A successful entrepreneurship is in demand of people who are more than individuals only and who can 
gain an increased profit. Naturally, a serious role plays also a wish of something spectacular, independence, and 

success. Money and accumulated wealth are the signs of success only. Generation of founders often live 

economically. 

A difference between social and business entrepreneurs is much smaller than people think. As a matter of 

fact, we may become witnesses of a convergence:  reduction of the budgetary resources allocated for social 

services, enforces the social entrepreneurs to apply more frequently the methods of efficiency and market 

orientation, while the possibilities of obtaining more information, transparency, competition, and comparison, 

enforce the business entrepreneurs to manufacture better products and serve honestly to their customers, if they 

want to have a long-term success.   

 

Being in Harmony with Social Values –  Precondition for Success of Entrepreneurship  Culture 
     

Being in harmony with the social values is a precondition of the success (Morgan, 1991). The idea of 

entrepreneurship should be linked to the social values and problems, but at the same time, indifference towards 

social problems raises fear in people undermines their confidence and, this almost has negative consequences, in 

the long run, at least. Today, the entrepreneurs must demonstrate a much higher level of responsibility, but it 

does not require equal moral motivation - only a desire of survival and success. Consequently, we can say that 

the business entrepreneurs considering their own interests move to the direction of the social entrepreneurship. 
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The well-operable markets creates the mechanisms which predetermine desirable behavior, while this latter is the 

critically important feature of a functioning society. 

As for the prospects of the social entrepreneurship, as result of spread of the concept of entrepreneurship 

over the social arena, individuals, who are skeptic towards business, may become more open with regard to 

entrepreneurship as to  the activity and, this is more creative and congenial than  a business of large anonymous 

companies and multimillionaires (Faltin, 2008).   

Progress important for all in two points. First of all, it provides: 

● Evaluation of scientific achievements and innovations; and 
● At the same time, shows how close we are to the target.  

Use of this notion by the second point of view, does not require explanation, as the the set objective itself 

determines the evaluation. By the first sense, progress implies striving to something completely new and still 

unachievable. By view of rationality, in this case a man is happy with his achievements and creativity. Such a 

joy is not necessarily to be  purposefully rational, i.e. it is not depended on the benefits that you may receive 

through approaching to the set goal. However, this strengthens our joy. The main thing is not to use a  

knowledge but to get and  deepen it  (Hayek, 1960). 

In both cases, there appears a certain doubt about regarding the progress, of how desirable it is. 

Researches always try to substantiate such a critical position in terms of the Cognition Theory, knowledge 

socialization, and ethics.   

A criticism that is relied on the Cognition Theory is not directed against the progress, it does not share the 
position only, which overestimates cognitive intellectual abilities. Essentially, it is a critic of constructive 

rationalism that takes origin from Descartes and Francis Bacon's works. This form of rationalism confronts 

critical rationalism which proceeds from David Hume's works [Popper, 1960/2002]. Followers of constructivist 

rationalism believe that the true reality of nature can be understood with the help of mind and observation, while 

the critical rationalism focuses on the existence of evolutionary element in a human mind and on a possibility of 

making mistake. An error may occur beyond the margins of pure logic; therefore, possibilities of empirical 

observations cannot be rejected in advance. 

From  a constructive position it is easy to argue that a person can do as much as he knows (tantum 

possumus quantum scimus, Bacon). The researchers who supported this position made impressive progress in 

the XVIII and XIX centuries, that as if proved a power of knowledge in dominating over the nature. That's why 

in this period it was quite reasonable the optimism  stating that  use of mind brings a progress.  Such  an 
excessive assessment of mental possibilities was  contributed also by fact of giving  an exaggerated significance 

to the mind in the formation and development of   society and economics  (Hayek, 1959/2004). 

The tradition of constructivist rationalism due to such exaggerated optimism towards the mind, was fairly 

"reproached" in the Cognition Theory”  and, called “Mental Arrogance” (Röpke, 1944; Hennis, 1984). However, 

this does not mean that there an absolute suspicion  towards progresswas justified. In terms of socialization of 

knowledge, progress is nothing but the result of the reaction to the distribution of labor. It is known that a 

distribution of a scientific work is associated with growing specialization. The immediate participants of the 

research process understand how increasing paces their field of discipline is narrowing.  While as for an external 

observer, for him it becomes more and more difficult to obtain knowledge fragmentally, which application has 

an impact on the everyday processes too. 

Thus, a  gap emerges, which becomes a  source of new reproofs and extraordinary thinking  (Jonas, 

1979/2003). On the other hand, commercialization of competent scholars' publications have never had such a 
greater  chance for positioning on the marker (Boulding, 1962) as they have today. The use of such chances 

would reduce the number of remarks expressed towards deepening the knowledge by reason of labor 

distribution. The diverse forms of scientific relations are the spontaneous reaction of the open society on the 

undesirable side effects of the scientific progress.The most difficult thing is to deal with the  suspicions of the 

ethical nature, expressed towards the progress, since they  argue that the scientific advancement of mankind does 

not cause its moral improvement. Uncontrollable desire of domination over the nature  means s that there is no 

effective moral limit. To this end, the experiments (genetic-technical manipulations) aimed to change the human 

genetic structure, are always provided as an example. In connection to the above, a philosopher Hans Jonas 

stepped forward with the appeal: "Take care of God's image." He offers us to "be modest in human being as he 

wass and is; Let's think about what can happen in the fictional future" (Jonas, 1979/2003). 

The above presented position of a human’s self-awareness considers it to be his/her job to decide  whether 
it is possible to turn this moral demand into maximum. On the other hand, the open society will consider 

otherwise such a possibility. In the "fictional future," it is expected that people will be tempted to protect "the 

image of God" by force. Under the circumstances when   freedom is faced a total threat, a question arises in 

connection to the aforementioned maximum: “Whether its specific realization is possible  without abuse of 

power. In addition, we should also take into consideration that the threats related to  use of knowledge, acquire 

an intensive political forms just in the  open societies. This may be proved by the environmental protection-

related discussions, which provide the preventive assessments on the results of techniques and their 
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institutionalization. Therefore, it should be said that open societies too focus on the negative sides of progress 

and make decisions on applying the relevant political measures. Such measures may happen not to be 

satisfactory to people who know well the case, but they should take into account  that there are lots of more 

important problems related to the procedures adopted against restriction of  freedom. Thus, any single problem 

that can be brought to the forefront during discussions at this stage should not weaken the attention of society 

towards other, much more important issues. 

We have already shown what the correlation existing   between the progress and the freedom of action. It 

is impossible to break the laws of nature that create objective boundaries of  an event that may happen. But, their 
scientific discovery expands the already existing possibilities of human action. From the economic point of view, 

progress is related to the phenomenon of innovation. Market is always open for innovations (industrial 

innovations) because its state is being improving through them (innovative processes). In terms of demand, both 

of them mean the improvement of opportunities   

Misinterpretation of a competition as one of the methods of distribution may be deemed as the origin of 

conflicts between the economic progress and the social justice. In terms of the social justice, certain adjustments  

are required for the positions related to the income gained as a result of achievements of the scientific progress. 

However, on the other hand, such the adjustment would weaken or even abolish at all the incentives to create any 

innovation. In this case society would become poorer than it should have been. Such a "socialization" of the 

results of scientific progress misses from attention the fact that it is just the competition that activates and 

strengthens the process of reaching to them.   
In the economic system, progress is manifested in the form of innovation and, serves as a source of 

structural changes. On the one hand, it generates a new chance of gaining the incomes, while on the other hand it 

creates a threat to the already existing  possibilities. Innovation affects individuals, threatens their economic 

stability, creates new challenges ton them. Failure to meet such challenges, leads to structural unemployment 

and/or social degradation (forced change of status). 

In general, progress is a source for changes, while the changes create a demand for reorientation and 

adaptation with the new situations. Delaying in adaptation with the processes of the economic development 

creates conflicts. In the economy there exists a possibility of collision towards the  objectives of security  and the 

attainment of  the goals of the social justice, as the burden of conformity is unevenly distributed, while the 

distribution of useful results of the scientific progress is not envisaged at all  (Gvelesiani, Gogorishvili, 2018). 

In view of the social values, progress is related to the problems of its measurement. As far as a 
compliance with the processes of the economic development is associated with certain difficulties, it is necessary 

to take rational measures and provide assistance to people. These events usually face the barriers, since the 

processes of demonstration of a political will to act in this direction, are characterized by inertia. Another threat 

that accompanies to providing assistance, is that it can be turned into a permanently demand of an individual 

who will not do anything for ensuring his/her self-development.  

 

Problems of Digitalization of Entrepreneurship Culture 
 

The contemporary global changes are caused by intensive scientific-and-technical development. 

Formation of digital economy is an imminent and progressive phenomenon that affects live matter and changes 

the process of natural development. Digital technologies affect independently the development of human society 

and, this factor  requires a thorough study of their place and role in  a society. The trends of globalization ave 

revealed a new function of the state that is connected with capital-intensity of digitalization of the national 

economy. In the digital economy, emphasis is re-shifted on production of the intellectually intensive products, 

which requires large capital expenditures. At the same time, the problems arise in both developing  and 

developed countries with small and free economy.   

The developed countries with the large and free economy hold the possibilities for   implementation of 
their autonomous economic policy in the digital economy, that that can not be said about small and free 

economies and lowly developed countries. 

A common goal of the digital economy development policy is already undergoing a continuous 

transformation because it proceeds from the postmoderni paradigm of the processes of development and, is 

focused on an individual (not on a human society). Outstanding persons of our time (Bill Gates, among them) 

think that without changing the mentality in the digital entrepreneurship, enterprises are not able to implement a 

rapid and large-scale introduction of innovations that can bring a success. Such a situation is complicated  by  the  

fact also  that introduction of digital innovations destroys markets and causes many undesirable and unforeseen 

processes both for enterprises and a whole community. Namely, growth of unemployment among specialists 

based on the introduction of innovations, immigration and emigration processes, etc., generate social aggression, 

nihilism, depression, terrorism, and confrontations, in general. Moreover, the producers of the digital products 
and services think that a content of objectives of any single specialist, corporation, as well as of the main 

objectives of the governmental economic policy are growth and developed due to daily search for the 

innovations.   
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Progress of the digital world originates demand on a new type of the qualified labor resources. The 

postmodern paradigm of our thinking considers a human community as the unity of people with different types 

of thinking and consciousness in which certain conflicts (and as a s result, the severe consequences thereof) are 

inevitable. If take into consideration that a cause of reason of any political conflict (in any time and in any 

community) is the economic interests while a main component of their motivation is to derive material benefits, 

then it becomes clear that the new digital era, which creates the a waste availability of goods and services, allows 

people  to re-shift gradually accents  to receiving intangible benefit that creates considerably greater motivation 

and changes the content and form of the conflict of interests. The great humanists of the world were the 
individuals of highly developed  consciousness who saw the progress and the the ultimate goal of a human  in 

the understanding and empowering their own capabilities  (Frisch, 1989). 

VI. CONCLUSION 

Problems arising from the digital changes often precede the possibilities of enterprises - to respond to 

them through the manner of traditional managerial culture. Traditional managerial culture, first of all, requires to 

specify and identify the problems and, in some cases, readiness for making risky decisions. Thus, everything  

that we find in the theory and practice of management may turn into the hindering factor for introduction and 

sustainable development of innovations, in terms of formation of the digital economy. This refers especially to 

the decisions on a quick and effective response to the changes in the market system in terms of uncertainty. 

Specialists, entrepreneurial entities and state economic policies are changing fundamentally in the process of 

total digitalization which has already begun and evolves with a lightning speed. For adapting to the digital world 
in conditions of uncertainty, the entrepreneurship, society and the state have to change the directions of the 

development of the economic policy, that is impossible to implement without a new type of thinking (the 

mentality of development and growth,and the new culture). 
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