
Introduction
As part of the SRS What Works? programme Creative Technologies (CT) identified potential issues 
with course identity and clarity of information available to applicants during the pre-entry process. In 
response, CT staff looked at infographics, visual design principles, technology and interactivity to 
redesign course content and information with the aim of engaging students more, helping them decide 
if CT is the right course for them, enhance clarity of information and course identity and make 
information more accessible on multiple platforms.

Infographics are visual representations of large amounts of data designed to present information 
quickly and clearly. They are easily shared via social media and are viewable on a range of devices.  
The infographic can help to centralise all course content for both online / offline usage. It helps to bring 
clarity to complex information. The infographic presents more information in a smaller space and 
facilitates layered information for applicants who wish to know more.  

Students who choose to study on the correct course generally tend to feel a greater sense of belonging 
to both their course and university. The What Works? Project (2012) has shown the importance of 
effective pre-entry interventions because as noted in the report students can have insufficient 
information to inform pre-entry decisions impacting on students’ university experience.  Project 7 of 
What Works? reported that many students reported feeling only partially or not at all prepared, and this 
contributed to negative feelings relating to their study life.  

Objectives
1. To develop an interactive infographic that visualises course information in an engaging way that 
enhances understanding and clarity of the course during pre-entry.

2. To help students decide if CT is the right course for them, and make course identity more clear.

5. To develop an online interactive infographic which can be viewed on multiple devices i.e. desktop, 
tablet, smartphone. 

Methodology
Staff and students worked as partners to gather specific needs and requirements of applicants during 
the pre-entry process. This informed the development of a course specific project brief.

An initial student led half day focus group took place designed to gather and analyse the range of 
existing literature available to students in pre-entry. This included Ulster University websites, printed 
materials, presentations and existing graphics, as well as discussing experiences and information at 
open days and staff talks. Issues identified included 'not enough detail on modules or course structure'. 
It was felt that staff talks and open days gave a good 'flavour' of what the course entailed but lacked 
granular detail. It was also considered due to the nature of the CT course, more information on 
facilities would be beneficial. 

An existing static graphic detailing the course structure was also reviewed. The primary issue with this 
graphic was poor display on smaller screens such as smart phone and tablets. It was primarily 
designed for display on desktops only. Students suggested a responsive approach would facilitate 
better accessibility across multiple platforms. It was felt the information graphic didn't convey the 
'multidisciplinarity' of the CT course either. This is particularly important given the range of 
backgrounds from which students traditionally apply to the course. 

The result of this focus group was a clearly defined project design brief. As part of the second phase 
two BDes Design students collaborated to design and implement advanced prototypes of the course 
infographic, specifically responding to the design brief. This included exploring typography, layout, 
colour, responsive web design, web technologies, infographics, testing on multiple devices and 
interactivity. The students also explored the possibilities and limitations of creating a modular generic 
template design which could be suitable for all courses.  

Results
The resulting infographics were used by staff during pre-entry talks and school visits to students 
considering applying for university study. Feedback was gathered from 67 respondents. 

72% of students agreed or strongly agreed they found the infographic more engaging than traditional 
sources of information ie prospectus, university websites, brochures. General comments from open 
questions were positive with students agreeing the infographic 'looked modern and new', and was 
'simple and easy to read information'.

61% agreed / strongly agreed the infographic helped them decide if this course was right for them or 
not. On further examination students agreed the infographic could contain more information such as 
'show more student work examples' and 'show students at work in class'.

73% felt the infographic helped make the course identity more clear. Open question responses 
supported the inclusion of detailed module information and the use of icons and visual imagery, 
reducing the 'overwhelming amount of text' normally presented.

Conclusion
Students appreciate and benefit from courses sharing information in 'contemporary' ways using modern 
styles that are compatible with new technology. Students have clearly stated that how information is 
presented has a significant impact on how they engage with it. It is important that courses empathise 
with students' situations during pre-entry and to consider how and when they might choose to access 
course information, in what context (online / offline), through which medium and which information they 
use to inform their choices. If students are more engaged with this information, it is more likely they will 
understand what the course offers and if its right for them.
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