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ABSTRACT. Social networking sites have had an impact on the twenty-first century generations of
internet user, making it a very active means of communications, particularly among university
students. Questions arise about the impact of social networking sites on academic performance and
the possibility of using them as an effective educational tool to improve academic performance. The
study assesses students’ opinion regarding usage of social networking sites and its impact on their
academic performance. Non-probability convenience sampling technique was used to select a
sample of ninety-six undergraduate students from seven private universities and they were asked to
complete a structured questionnaire set with 18 questions. Descriptive-comparative research design
was adopted. The data was subjected to descriptive analysis, particularly percentages and frequency
table counts.

1. INTRODUCTION

Millions of people generally use social networking sites on a regular basis across the globe for
different reasons. A big portion of social network users is made up of youths where most of them
are college or university students. In recent times, online social networking sites engage students
significantly. This engagement is not merely limited to as sources of information only, and hence
needs to be studied. The internet itself has been changed as a medium of communication with
growth in its multifarious applications. Particularly the interactive nature of the online environment
has been functional in expanding social networks. Although connecting through social networks
began as merely a niche activity, with time, it now has become a regular phenomenon. The social
networking sites are now being used in various ways, ranging from forming communities, chatting,
blogging, reaching out to close friends or relatives, to collecting information for research and so on.
In addition, numerous institutions are formally forming number of groups or communities on
various social networking sites.

The purpose of this research is to determine the perception of the impact of the social
networking sites on the academic performance of students. The objective of this research is to
discover whether there is any impact assessed by the students related to the effect of spending time
on social networking sites on the academic performance of university students. Hence, the research
questions include: (a) do students belief that the use of social media sites has any impact on
university students’ academic performance, (b) what are the benefits they see ( if any), when they
engage themselves in social networking, and (¢) why do student visit their social networking sites.

People of Bangladesh use various kinds of Social Networking Sites on the internet and this
study seeks to advice on how the Social Networking Sites can be fully utilized and used as a

platform for knowledge and education. The finding of this research hopefully will create an
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awareness among university students accessing social networking sites. Therefore, the primary
reason of this research is to determine whether social networking sites affect the academic
performance of university students and make sure that social networking site would not negatively
affect students' academic performance.

2. LITERATURE REVIEW

Social networking can be defined as the “...collection of internet websites, services, and
practices that support collaboration, community building, participation, and sharing” (R. Junco, G.
Heiberger & E. Loken, 2010). The term “networking” gives emphasis to relationship initiation
between the strangers, (NB Ellison, C Steinfield & C Lampe, 2007). Hence, the prime activity of
Social Networking Sites users is to form social relations and/or maintain it. Twitter, MySpace,
Facebook, and Google+ are the most prominent examples of social networking sites. The ever-
increasing usability and the growing popularity of these sites over the past several years made it an
international concern for the academicians and the practitioners as well. These sites are
frighteningly popular among the students of college and undergrad level. A recent survey of three
thousand students from across the United States shows that ninety percent of college students use
Facebook and thirty-seven percent use twitter (Eden Dahlstrom, To de Boor, Peter Grunwald &
Martha Vockley, 2011). It is a way to form association and establish connection not only on
campus, but also with friends and close acquaintances that are staying outside of school. Further,
due to the increased popularity of such sites, experts and professors are calling into question of
whether grades of students are being affected by spending longer period on social media (Choney,
2010). It is often argued, that the social media negatively affects students’ GPA, and the amount of
time they spend preparing for their classes (R. Junco, G. Heiberger & E. Loken, 2010). One
explanation for such an impact is that social media provides excessive level of stimulation that
distract the students and hamper the level of concentration, hence put a hindrance to complete their
coursework (Rithika M. & Sara Selvaraj, 2013).

(13

Social network sites were initially established to facilitate interaction among them who have
similar fields of interest. Therefore, social networking is being used mostly for interacting with
people within the institute, and beyond it, depending upon the area of interest (Danah M.Boyd &
Nicole B. Ellison, 2007). However, regarding the standard undergraduate course of instruction, in
which the instructor’s goal is to make a captivation ambience that boosts inscrutable learning,
throughout the course session, very often than not, many students are on Facebook rather than
following the lecture (Waleed Mugahed Al-rahmi, Mohd Shahizan Othman & Mahdi Alhaji Musa,
2014). Thus, the use of the internet as such, can be considered as a factor that can influence
students’ performance positively or adversely (Saba Mehmood & Tarang Taswir, 2013). The
majority of Social Networking Sites users are of tender aged, commonly the students in higher
education, and they are often regarded as the ‘Digital Natives’(Prensky, 2010). Their chief purpose
of using the Social Networking Sites is to stay in touch with their friends, and bolster existing
connections rather than forming a new one (NB Ellison, C Steinfield & C Lampe, 2007). This
usance exposed the potentiality for Social Networking Sites to comprise a medium for online
learning. It would be a valuable and convenient e-learning platform if the activenesses of e-learning
could be properly incorporated into the lineaments of Social Networking Sites. (JUANG, 2010).

Collaboration through social media affirms several constructivist approach to learning, where
both the students and educators can work collectively to co-create understanding of a specific issue,
instead of an approach that stresses separate contributions (Stevens, 2009). For that, students and
educators can become equal participants in the knowledge sharing process. Although this seems
beneficial for creating and disseminating knowledge, social media can also become a privacy
concern, such as cyber-plagiarism and cyber-bullying (Baiyun Chen & Thomas Bryer, 2012; Fryea,
Elizabeth M., Woodrow Trathena & David A. Koppenhavera, 2010; Jackson, 2011; Joanne
Smailesa and Pat Gannon-Leary, 2011). This indicates that constituting standards for social media
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usage ought to include code of conduct and attitude guidelines similar to those implemented in the
classroom.

Researchers like Choney (2010), San Miguel (2009) and Enriquez (2010) shows that students’
use of the social media sites and level of academic performance are inversely related. Nielsen
Media Research study conducted in June 2010 stated that almost one-fourth of the students spend
their valuable time on the internet, in general, and on social networking sites in particular (Wade C.
Jacobsen, B.S., and Renata Forste, 2011). The American Educational Research Association
conducted a research and clearly mentioned that social media users study less and generate lower
grade (Abaleta, A. B, Centaza, SM, & Calimlim, M. E, 2004). Further, friendship networks
oftentimes demand access to information and knowledge directly and indirectly, and impressions of
friendly relationship webs on student academic performance are already affirmed (TT Baldwin, MD
Bedell & JL Johnson, 1997). A student’s adherence in actions such as making acquaintances on
Social Networking Sites need to be seen as students bearing access to crucial information. This can
be conveyed toward improving the students’ academic performance. It has been analyzed that
cyberspace use for educational activities and some pertinent task such as online tutorials, online
lectures and training material downloading are beneficial. However, using internet for only social
networking is, indeed, useless and perhaps dangerous as well. Thus, the pros and cons of
networking sites in reality, depends on the ability and willingness of the concerned individual, of
whether they would be able to harness the opportunity, as well as have the capacity to cope with
academic performances. (K Banquil, C Burce, N Chua & S Dianalan, 2009).

3. METHOD

Descriptive-comparative research design was adopted and the data was collected with the help
of a questionnaire in a survey. In this research, the data was collected using a method of survey
questionnaire which was distributed among students using Google Form. Seven academic
institutions were used to select respondents from -United International University, North-South
University, South-east University, Brac University, East-West University, University of Liberal
Arts Bangladesh (ULAB), and American International University (AIUB).The data was subjected
to descriptive analysis, particularly percentages and frequency table counts.

In this research, convenience-sampling technique was used to select the universities and
ninety-six undergraduate students fully completed questionnaires. The age-range of respondents
was under 18 to 25 years. Different types of tools such as five-point Likert scale, check box,
multiple —choice and dichotomous scales were used in this study. A questionnaireconsisting of 18
items was designed and distributed. The questionnaire was composed of two parts, namely, Part I —
containing the respondents' personal data such as age, gender, semester and department. In
addition, Part II — contained the questions for analyzing students’ perception regarding impact of
social networking sites. The questions were formulated on the basis of readings in relevant theses,
journal articles, and magazines as well as interview with experts. The data was subjected to
descriptive analysis, particularly percentage and frequency table counts, and Microsoft Excel was
used to analyze the data.

4. FINDINGS & DISCUSSIONS

The questionnaire starts with demographic questions, finding age, gender, academic
performance. The responses showed that 45.1 percent of those who participated are male while
54.9percent are female.
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Gender Distribution of Respondents

B Male B Female

Fig 1. Gender Distribution of Respondent

Age group of those who participated in the survey are from less than 18 years old 1.2 percent ,
18 — 21 old 50 percent , 22 — 25 year and above 48.8 percent .

Respondent Age

Under 18
1%

EUnderl8 m18-21 m22-25

Fig 2. Respondents Age

* Effect of social network sites in your teaching and learning

Effect of social network
70% 65.90%
60%
50%
40%
30% -
20% -

10% -

0% 5]
Very Negative Megative Effect Mo Effect Positive Effect Very Positive
Effect Effect

Fig 3. Effect of social network

The study shows that 65.9 percent of undergraduate students from seven universities agreed that
social networking sites have positive effect on their studies. Only 9.8 percent of the students
reported facing negative effect. From the analysis the researchers conclude that social networking
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sites are one of the fastest ways information is shared, however it has caused negative effect to
some extent to those addicted to it.

* Do you use social network for academic purposes

Usage of social network

4.90% 4.90%
. o

>

HYes EWNo W Undecided

Fig 4. Usage of social network

Findings indicate that undergraduate students in the seven universities paved together 90.2
percent of the students use social networking sites for academic purposes. In addition, only 4.9
percent do not use it for academic purposes and another 4.9 percent students still on undecided
stage of social networking sites. This proves that a large number of students use social networking
sites for academic purposes.

* In which sectors do social networks help you

Academic Activities of social network in university

Other Activities H 20.70%

0% 10% 20% 30% 40% 50% 60% 70% 80% 9S0% 100%

Figure 5: Academic Activities of social network in university

Analysis shows that 90.20 percent undergraduates of the seven universities said social
networking sites help them for general information, for assignment 63.40 percent and for research
42.70 percent. However, only 20.70 percent use it for other activities.
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*  Social Networking sites always used by university students in Bangladesh

Social networking sites often use by university students
His [ 2.40%
My Space :l 2.40%
7 O Facebook
Windows Live | 9.80%
_ ’ O Skype
Yahoo Messenger/Flikr 25.60% O Viber
B I Whats App
Twitter 31.70%
i O Google +
Youtube | 46.30% O Youtube
| ‘ | O Twitter
Google + | 61%
| ‘ | | OYahoo Messenger/Flikr
Whats App | 75.60% OWindows Live
B ‘ | | O My Space
Viber | 80.50%
_ ‘ | | | CIHIS
Skype | 84.10%
Facebook | 197.60%
i | | | |

Fig 6. Social networking sites often use by university students

The study indicates the extent of students' usage of popular social networking sites — Facebook
97.6, Skype 84.1 percent, Viber 80.5 percent , Whats app 75.6 percent ,Google+ 61 percent,
Youtube 46.3 percent, Twitter 31.70 percent, Yahoo Messenger/Flikr 25.60 percent, while
Windows Live,My Space and Hi5 were not that much commonplace to students.

*  How much time do you spend daily in social network activities?

Time spend daily in social network

B 0-30 minutes ..
30-1 hour |
= 1-2 hours
m 3-5 hours
5 hours and ahove

5hours
and above
6
7%

0—30 minutes

30-1 hour 3
22%

Fig 7. Time spend daily in social network

It is found that 7.3 percentundergraduates spent close to five hour and above per day in social
networking sites, 36.5 percent of them spent one to two hours in social networking activities. Some
students (3.7 percent) spent 0 - 30 minute and others (30.5 percent) spent 3 — 5 hours.
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* Reasons for social networking sites usage by undergraduates

Reasons for social networking sites use by students

For information about academic works 54.90%

For general information about life 2.40%

|

Meeting new friends 23.20%

Justto handout 9.50%

= I

Reaching out to close/distance friends/family m 76.8
0] 10 20 30 40 50 60 7

0%

6]

Fig 8. Reasons for social networking sites usage by undergraduate

Findings show that the majority of the respondents ( 76.8 percent) use social networking sites for
reaching out to friends/family, for collecting or sharing information about life (52.4 percent), for
sharing information about academic works (54.9 percent), for meeting new friends (23.2 percent)
and just for hanging out(19.5 percent). This showed that undergraduates in the seven universities
use social networking sites for reaching out to friends/family and for information about academic

activities.

*  Social networking sites have had an effect on grades or performance.

Effect on grades or performance

m Very Negative Effect
B Negative Effect
= No Effect

m Positive Effect

H Very Positive Effect

Negative Very Negative Very Positive
Effect Effect Effect
17 1 3
21% 1% 4%

Fig 9. Effect on grades or performance

When respondents were asked whether the social networking sites had an effect on their grades
or academic performance, 34.1 percent answered in the positive way while 20.7 percent gave
negative responses. It was found surprisingly from the analysis that majority of the respondents
(40.2 percent) confirmed that the use of social networking sites had no effect at all on their grades

or academic performance.
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*  Academic performance - Cumulative Grade Point Average (CGPA)

CGPA

0,0.00%

— 1,1.22%

m0-0.99 1-199 @2-299 m3-4

Fig 10. Academic performance - Cumulative Grade Point Average (CGPA)

The study indicates that among the undergraduate students of the select universities, 73.2 percent
had a reasonably high academic performance while 25.6 percent perform moderately and only 1.2
percent had a rather poor performance. The results imply that students using social networking sites
show high academic performance.

* Do you think your educational institution uses social network sites well?

Educational establishment uses social network sites

m Very Well
B Neither well or poorly

Not Very Well

7.30%

Fig 11. Effects of educational institutions using social network sites

It is found that while most students used social networking sites for educational purposes, only
42.7 percent said they were benefited by their educational institutions using social networking
facilities. Fifty percent students were still undecided while 7.3 percent students found social
networking sites not helpful in their educational establishment.

5. IMPLICATIONS FOR FURTHER STUDIES

This study on effects of social networking sites on university students' academic performance
was centralistic in nature. Further studies can be done in more specific subject areas to see whether
usage of social networking could have varied impacts on students' academic achievement.
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6. CONCLUSION

The researchers found that students spend no less than thirty minutes a day browsing through

social networking sites. However, most of the respondents do feel that social networking sites have
positive impact on their academic performance, because social networking sites can be used for
various academic activities such as communication with faculty members and university authorities,
discussing academic topics with classmates and assignment purposes. On the other hand, the
negative impacts of social networking sites on their academic performance are considerably low.
The social networks, if designed and modified to the specific educational needs of each student,
related to each major in communication, can be useful instruments in improving academic
performance of undergraduate students.
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