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Abstract: The trend of citizen journalism enables people to actively share 
knowledge. This research aimed to analyse which factors influence the 
individual to share knowledge in citizen media. Our research model was 
organised using stimulus-organismic-response (SOR) framework by focusing 
stimulus from social and technological environment. The five points Likert 
scale questionnaire was developed and distributed to 850 Kompasiana’s 
contributors (the largest citizen media platform in Indonesia) via message 
feature, thus obtaining 295 valid respondents who fill the questionnaire 
completely. Those data then were analysed by structural equation modelling 
method using AMOS 22.0. The result shows that both social and technological 
environment significantly influences the intention to share knowledge. 
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1 Introduction 

Web 2.0 is a common phrase in describing the website technology which users can make 
and share their own content independently (Thomson, 2008). The emergence of Web 2.0 
allows users not to interact passively with the website only, but also contribute actively 
by sharing the content. One of the consequences of Web 2.0 is the concept of citizen 
journalism. Citizen journalism is a process of gathering, analysing, and distributing 
information and news from the civil society though they are not a journalist. 
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This phenomenon then triggers the raising of platform enhancing citizen journalism, 
popularly called citizen media. Since citizen media is similar to and basically uses a 
concept of blog, hence it depends largely on the participation and contribution of its 
members. The prominent activity of blogging and citizen journalism is knowledge 
transfer among the members (Kumar and Thondikulam, 2005). It is followed by the 
challenging part to encourage members to contribute and share their knowledge (Hsu and 
Lin, 2008). Furthermore, citizen media does not give monetary reward as the contribution 
to its members. So, it becomes important to find the factors influencing members to 
contribute and share their knowledge. 

Recent researches had examined the factors involved in knowledge sharing, like 
social asset (Chang and Chuang, 2011; Wasko and Faraj, 2005; Aslam et al., 2013), 
social cognitive aspect (Hsu et al., 2007; Oo Tha, 2014), motivation (Bock et al., 2005; 
Yang and Lai, 2010; Chang and Chuang, 2011; Wasko and Faraj, 2005), trust (Chai and 
Kim, 2010; Chao et al., 2014; Hsu et al., 2007), performance model of expectancy theory 
(Cho and Jahng, 2014), and technology acceptance (Hsu and Lin, 2008; Lu et al., 2009; 
Miralbell, 2015). Nonetheless, there has not been a specific research evaluating 
environmental factor specifically. Besides, environment is a significant factor influencing 
the intention to share knowledge as what Carlson and Davis (1998) found in their 
research of technological environment. Technology can create the environment that 
makes members share knowledge easier and more flexible (Yu et al., 2010). Another 
significant environmental factor is social environment likewise (Zhang et al., 2014). 
Therefore, this research focuses on environmental factor influencing user’s intention to 
share knowledge. In this research, environmental factor is divided into social 
environment and technological environment. 

This research uses stimulus-organismic-response (SOR) framework that is adapted 
from environmental psychology. SOR framework says that aspects within environment 
act as stimulus (S) that influences someone’s state (O) and then resulting on how he/she 
responses (R) (Mehrabian and Russell, 1980). SOR framework is able to proceed 
applicative model in explaining how individual’s internal reaction and behaviour 
response as a consequences of environmental stimulus (Zhang et al., 2014). Counting on 
SOR framework, this research seeks the relation between environment in citizen media 
platform and contribution of user. 

The case study is Kompasiana, one of the biggest and most popular citizen media 
platforms in Indonesia. The contributors of Kompasiana, which called Kompasianer, can 
share numerous contents of various topics such as politic, economic, technology, local 
news, etc. This platform also allows the contributors to interact and communicate to each 
other so then prompts the community forming. However, according to Nurulloh, content 
manager of Kompasiana, only 30% of members who are contribute actively, otherwise; 
the remaining are passive readers. It may be concluded that the intention to share 
knowledge is not coming along with the numerous amount of members. 

The rest of this paper is organised as follow: Section 2 discuses about literature 
review and theoretical background; Section 3 accentuates the model on this research; 
Section 4 describes the method used in this research; Section 5 presents the result of the 
study; Section 6 discusses the discussion and implication; Section 7 emphasises the 
conclusion. 
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2 Theoretical background 

2.1 Knowledge sharing 

Citizen media is a tool used by its members to share knowledge to others. Then, 
knowledge is a set of data and information to support the decision making process 
(Becerra-Fernandez and Sabherwal, 2010). Becerra defines knowledge as a justified 
belief of the relationship of particular concept. Based on her statement, knowledge is a 
way more substantial and valuable than data and information. 

The process involving knowledge in citizen media is knowledge sharing. This process 
happened only when knowledge is successfully transferred from one individual to the 
other (Becerra-Fernandez and Sabherwal, 2010). There are three most important 
processes within the process of knowledge sharing. First, it should be an effective 
process, which means the receiver should understand the knowledge given by the sender 
(Becerra-Fernandez and Sabherwal, 2010). Second, message communicated is the 
knowledge itself, not the derivative recommendation based on knowledge. Last, this 
process can be done within group, department, or organisation (Becerra-Fernandez and 
Sabherwal, 2010). 

2.2 The concept of citizen journalism 

Citizen journalism is a concept adapted in citizen media where civil society have chance 
to publicise and share any occurrence or event happened in their vicinity and tell it with 
their own point of view (Khamis and Vaughn, 2011). This method is different with 
professional journalists that should maintain their journalism ethic code. People who are 
doing citizen journalism called citizen journalists. They use digital media to report the 
information, give the description of event, and it can be supported by photo or video 
(Khamis and Vaughn, 2011). 

2.3 Stimulus-organismic-response (SOR) framework 

SOR framework is adapted from environment psychology that contains three parts: 
stimulus, organismic, and response. Aspects in stimulus influence individual’s internal 
state and cause the response of something (Mehrabian and Russell, 1980). Belk (1974) 
had said that environment was a factor in particular time and place that has systemic 
effect for individual’s behaviour. According to Houston and Rothschild (1977), 
environment is the instance of stimulus aspect. They divided stimulus into two categories. 
The first one is stimulus came from particular object that becomes individual’s 
consideration (Houston and Rothschild, 1977). In the context of knowledge sharing, 
usability or technology features can be a consideration for individual. Based on Goodhue 
and Thompson (1995), system capability helps individual finish their task and be a major 
factor of individual’s performance (Larsen et al., 2009). 

The second category is stimulus from socio-psychology environment. This stimulus 
emphasises on individual’s expectation to the presence or absence of other individuals. 
For the knowledge sharing, the feedback by other member can be a stimulus to share 
knowledge. This is followed by Oo Tha’s research that found that feedback by other 
individual influences cognitive side (Oo Tha, 2014). 
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Organismic is an individual’s state to process stimulus that came to him/her (Jacoby, 
2002). It also divided into two types. The first one is individual’s degree of familiarity to 
a product or system. Second type is how individual interacts with value of the product or 
system. 

According to Jacoby (2002), organismic is emotional and cognitive state of individual 
on a system like experience, knowledge, trust, and attitude from individual. Based on the 
theory, individual’s cognition like knowledge self-efficacy and reputation are 
organismics. Enjoyment is an organismic as well because it describes how individual 
interacts with the system. 

Response comes from the cognitive and attitude of individual that affects the process 
of decision making (Arora, 1982). For the context of knowledge sharing, individual 
interacts with the environment that is presented by its technological and social 
environment. This interaction then influences the cognition and experience of individual. 
Those are factors triggering individual to share knowledge. 

3 Hypotheses development 

3.1 Stimulus (S) 

Feedback is a form of advice, critiques, or information relating to individual’s 
performance upon particular task (Oo Tha, 2014). Individual can feel more competence 
and in consequence affects her/his achievement (Barr and Conlon, 1994). According to 
Bock et al. (2005), feedback constitutes the motivation to share knowledge since 
individual can reckon his/her performance of contribution. Therefore, hypotheses are as 
following: 

H1 Feedback has relationship with reputation. 

H2 Feedback has relationship with knowledge self-efficacy 

Social reward, such as status and achievement, is a decoy that can increase the intensity 
of behaviour. In the context of citizen media, Kompasiana implements social reward to 
appreciate the contributors. They put the qualified and comprehensive articles into the 
‘featured’, ‘highlight, ‘headline, or ‘highlight’ columns in the front page. This 
mechanism allows other members to notice the article so that it will elevate contributor’s 
reputation. This is followed by cognitive evaluation theory (CET) (Deci and Ryan, 1985) 
that accentuates social reward as a factor that affects individual’s cognitive aspect. 
Hence, we propose the following hypotheses: 

H3 Social reward has relationship with reputation 

H4 Social reward has relationship with knowledge self-efficacy 

Kompasiana as the citizen media provides feature for its contributors to share their 
knowledge directly in the system. By using this feature, contributors can make their own 
articles, modify the content, attach the picture and video, and also publicise their articles 
in particular channel. This feature let contributors utilise the system to share their 
knowledge. 
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The compatibility between technology and task is one of the prominent factors to 
improve user’s performance (Goodhue and Thompson, 1995). The more suitable the 
technology to the task’s specification, the more it can improve contributor’s 
accomplishments. Larsen et al. (2009) also found that the compatibility leads to the level 
of utility of contributor. The research done by Chen et al. (1999) states the utility upon to 
the system can make contributor feels comfortable and enjoy. Therefore, the hypothesis 
is: 

H5 Task-technology fit has relationship with enjoyment. 

As stated by Phang et al. (2009), the usability is a system’s capability to be used easily 
and effectively. Hornbæk (2006) found that usability is formed by the relationship 
between technology, task, and individual. This is related to how individual feels control 
of the technology. Control is a notable factor for individual to enjoy the system since 
he/she will not be comfortable when being anxious (Chen et al., 1999). So, it can be said 
that usability is a salient component to make individual enjoy and comfortable. Hence, 
the hypothesis is: 

H6 Usability has relationship with enjoyment 

3.2 Organismic 

According to the social exchange theory (Emerson, 1976), individual is interacting to 
each other in order to gain acknowledgement of appreciation and recognition. Reputation 
constitutes one of the significant assets of individual to escalate his/her status. When 
he/she shares his/her knowledge, individual believe that his/her participation will gain the 
respect and elevate his/her status (Wasko and Faraj, 2005). This finding is consistent with 
prior research that reputation is the strong motivation to share knowledge (Davenport and 
Prusak, 2000) and affects individual’s behaviour when sharing knowledge (Hsu and Lin, 
2008). Hence, the following hypothesis is: 

H7 Reputation has relationship with intention to share knowledge. 

Self-efficacy is the individuals’ degree of belief upon his/her capability on completing the 
task and reaching the goal. Individual’s knowledge self-efficacy is degree of belief that 
his/her knowledge can be useful for other people (Kankanhalli et al., 2005). The prior 
research stated the evidence that individual with higher self-efficacy has bigger 
motivation to share knowledge (Lai and Chen, 2014; Kuo and Young, 2008; 
Papadopoulos et al., 2013). Therefore, the hypothesis is: 

H8 Knowledge self-efficacy has relationship with the intention to share knowledge. 

Enjoyment is a condition where individual found that using technology is pleasure 
activity (Davis et al., 1992). Research done by Davis et al. (1992) and Venkatesh et al. 
(2002) revealed that enjoyment is a factor that encourages individual’s intention to share 
knowledge. 

Yi and Hwang (2003) in their research also accentuates that enjoyment has significant 
effect on how individual decides to use the technology. In the context of citizen media, 
once a contributor feels comfort and with the system within the platform, then he/she 
tends to use citizen media as a medium to share his/her knowledge. Hence, the hypothesis 
is as follow 
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H9 Enjoyment has relationship with intention to share knowledge. 

Based on the hypotheses mentioned above, the research model is illustrated in Figure 1. 

Figure 1 Hypotheses and research model design 

 

4 Research methodology 

The research method used is quantitative approach that uses deductive logic, generalises 
a phenomenon, and assumes that the phenomenon is a result of other phenomenon 
(Martono, 2012). This research denotes the survey research and uses questionnaire as the 
instrument. The survey was done by sending questionnaires to the samples of particular 
population. The result from questionnaires is generalised and used to depict the condition 
of particular population. 

4.1 Data collection 

Population of this research is all contributors within Kompasiana. Based on the report 
from Kompasiana, the number of contributors reaches more than 280,000 people. This 
number is increasing every day. 

The sample used on this research is the contributors who active within the last one to 
two months. The sample was chosen by observing profiles that appeared on the front 
page of Kompasiana. 

In this research, questionnaires are spread to targeted respondents with the help of 
messaging feature in Kompasiana. We sent message to each profile of respondent and 
gave the online questionnaire address. The respondents fulfilled the questionnaires via 
Typeform. Respondents must mention their unique ID in Kompasiana to prevent 
duplicate data. The profile of our respondents can be seen in Table 1. 
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Table 1 Respondent demographics 

Measure Items Frequency Percentage 

Gender Male 224 76 
Female 71 24 

Age Under 20 17 6 
20–40 185 62 
40–60 88 30 

Over 60 5 2 
Duration of 
membership 

Under one year 87 30 
One to two year 60 20 
Two to four year 78 26 
Over four year 70 24 

Frequency of 
contribution 

1–25 articles 78 27 
26–100 articles 68 23 

101–300 articles 74 25 
301–500 articles 33 11 
Over 500 articles 42 14 

From the total of 850 questionnaires, was obtained 295 data with 34.7% response rate. 
This number has complied minimum sample needed in SEM. 

4.2 Research instrument 

Research instruments are adapted from prior researches and the instruments are arranged 
in a questionnaire using five points Likert scale. By using this scale, respondent were 
asked about their opinion of particular statement whether they agree or not. The list of 
questions in our instrument can be seen in Table 2. 
Table 2 Research instruments 

Code Statement References 

FE1 My article got feedback from other member in Kompasiana if my 
article was interesting 

Oo Tha (2014) 

FE2 My article was get the rating from other member in Kompasiana  

SR1 My article was put into ‘Teraktual/actual’ column if it got many 
ratings from other members 

Oo Tha (2014) 

SR2 My article was put into ‘Bermanfaat/useful’ column if it got many 
ratings from other members 

 

SR3 My article was put into ‘Inspiratif/inspiring’ column if it got many 
ratings from other members 

 

SR4 My article was put into ‘Menarik/interesting’ column if it got many 
ratings from other members 

 

SR5 My articles was shared by other members through social media if 
my article was interesting and useful 
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Table 2 Research instruments (continued) 

Code Statement References 

In helping me to write an article in Kompasiana: 

TTF1 The functionality of Kompasiana was adequate Lin and Huang 
(2008) 

TTF2 The functionality of Kompasiana was appropriate 

TTF3 The functionality of Kompasiana was useful 

TTF4 The functionality of Kompasiana was very helpful 

TTF5 The functionality of Kompasiana was compatible with the task 

USA1 Overall, I understood easily the interface of Kompasiana Hidayanto  
et al. (2013) 

and Lee et al. 
(2015) 

USA2 I found it was easy to learn Kompasiana 

USA3 I found it was easy and fast to find what I want in Kompasiana 

USA4 I found it was easy to use Kompasiana 

USA5 I could remember easily how to use Kompasiana 

RE1 I felt appreciated by other members when I wrote my article in 
Kompasiana 

Lai and Chen 
(2014) 

RE1 I thought, making the article in Kompasiana could leverage my 
status 

 

RE1 I thought, making the article in Kompasiana could leverage my 
reputation 

 

KSE1 I had the ability to write an article in Kompasiana Lin and 
Hwang (2014) 

KSE2 I felt confident with my capability in writing useful article 

KSE3 Other contributors could make the better articles than me 

EN1 When I participated in Kompasiana, I felt enjoy Papadopoulos 
et al. (2013) 
and Hsu and 
Lin (2008) 

EN2 I enjoyed to share my knowledge in Kompasiana 

EN3 It is a pleasure to use Kompasiana 

IKS1 To participate in Kompasiana was useful Hsu and Lin 
(2008), He and 

Wei (2009) 
and Lai and 
Chen (2014) 

IKS2 I intended to continue using Kompasiana to write my opinion and 
knowledge 

IKS3 I intended to continue using Kompasiana to share my opinion and 
knowledge 

IKS4 If I had opinion or article of particular topic, I would consider to 
share and write in Kompasiana 

4.3 Data analysis 

Method used to analyse the collected data is statistic with multivariate technique called 
structural equation modelling (SEM). SEM constitutes the technique that can explain 
relationship between variables. Microsoft Excel and AMOS 22.0 were used to process the 
collected data. 
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5 Results 

In order to reckon research model, it is needed to test the measurement model and then 
followed by structural model (Wijanto, 2008). Measurement model represents the theory 
that shows how a construct is formed by manifest variables. Meanwhile, the structural 
model depicts about how the latent or constructed variables are interconnected. 

5.1 Measurement model 

Measurement model test is based on the result of reliability and validity test. To test the 
validity of the model, we have to see the value of loading factor and goodness of fit from 
each indicator. The value of loading factor indicates the relation between indicator and its 
variable. According to Hair et al. (2014), the acceptable value of loading factor is above 
0.5. Table 3 shows loading factor values of each instrument. The instrument KSE3 was 
removed because it did not meet the lower limit of loading factor. 
Table 3 Results of validity and reliability test 

Indicators Loading factor AVE CR 
Feedback  0.770 0.919 
 FE1 0.892 
 FE2 0.674 
Social reward  0.593 0.992 
 SR1 0.851 
 SR2 0.914 
 SR3 0.945 
 SR4 0.937 
 SR5 0.524 
Task-technology fit  0.837 0.992 
 TTF1 0.827 
 TTF2 0.849 
 TTF3 0.899 
 TTF4 0.817 
 TTF5 0.808 
Usability  0.703 0.991 
 USA1 0.783 
 USA2 0.823 
 USA3 0.781 
 USA4 0.868 
 USA5 0.844 
Reputation  0.775 0.980 
 RE1 0.530 
 RE2 0.940 
 RE3 0.888 
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Table 3 Results of validity and reliability test (continued) 

Indicators Loading factor AVE CR 

Knowledge self-efficacy  0.576 0.974 
 KSE1 0.891 
 KSE2 0.880 
 KSE3 –0.341   
Enjoyment  0.738 0.984 
 EN1 0.734 
 EN2 0.825 
 EN3 0.863 
Intention to share knowledge  0.661 0.990 
 IKS1 0.825 
 IKS2 0.918 
 IKS3 0.911 
 IKS4 0.971 

Reliability can be seen from the average variance extracted and construct reliability 
numbers. Average variance constructed (AVE) is the mean value from the sum of 
squares of all loading factors from each instrument. The minimal acceptable value of 
AVE is 0.5 and construct reliability is 0.7 (Santoso, 2014). The result of reliability test 
can be seen at Table 3 that shows both AVE and construct reliability value meet the 
standard. 

After reckoning the loading factor, we measure the fitness of the model by looking at 
goodness of fit values. There are several indexes to measure goodness of fit as shown at 
Table 4. Based on Table 4, overall, the model has good fitness value. 
Table 4 Results of goodness-of-fit test 

Measurement index Limit Result Note 

DF > 0 368  
Chi-square As small as possible 472.337  
GFI > 0.8 0.801 Good fit 
RMR As small as possible 0.145 Good fit 
NC ≤2 1.284 Good fit 
NFI > 0.9 0.936 Good fit 
RMSEA < 0.05 0.034 Good fit 
CFI ≥ 0.9 0.999 Good Fit 
TLI ≥ 0.9 0.999 Good fit 

In the testing process, there is new path between usability and task-technology fit. This 
relationship is in line with the research from Yu et al. (2012) which found that there is a 
significant relationship between usability and task-technology fit. The usability accounts 
the easiness of individual when using technology (Nielsen, 2000). Research from 
Mathieson and Keil (1998) also showed that task-technology fit affected ease of use 
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significantly. Therefore, relationship between usability and task-technology fit is 
considered as a new path. 

5.2 Structural model 

After testing measurement model, then the structural model testing. In this occasion, we 
did hypothesis testing to measure the significance level of relationship between variables 
that was mentioned at hypothesis. The p-value of each relationship must be below α (5%) 
or |C.R| > 1.96 which means exogenous construct has significant association to endogen 
construct with 5% of error level (Hair et al., 2014). Based on the calculation of p-value 
and CR shown in Table 5, seven hypothesises were accepted and two hypothesises were 
rejected out of nine. 

Table 5 Results of structural model test 

Hypothesis C.R P 

H1 Reputation ← feedback 4.882 *** 

H2 Knowledge self-efficacy ← feedback 4.609 *** 

H3 Reputation ← social reward 1.271 0.204 

H4 Knowledge self-efficacy ← social reward 4.949 *** 

H5 Enjoyment ← task-technology fit 4.16 *** 

H6 Enjoyment ← usability 3.119 0.002 

H7 Intention to share knowledge ← reputation 0.74 0.459 

H8 Intention to share knowledge ← knowledge self-efficacy 2.099 0.036 

H9 Intention to share knowledge ← enjoyment 12.974 *** 

6 Discussion and implication 

6.1 Discussion 

The result from the measurement found the result model as shown in Figure 2. It can be 
seen that both social and technological environment stimulus have salient impact to their 
organismics. Meanwhile, the technological environment factor has the stronger impact to 
the intention to share knowledge, rather than social environment. It was seen in the 
stronger relationship between enjoyment and intention to share knowledge, compare to 
individual’s cognitive. Figure 2 also illustrates the new path between usability and  
task-technology fit with high significance. This path indicates the relationship between 
those variables. 
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Figure 2 Final research model 

 

6.1.1 Relationship between social environment and individual cognition 

This study shows that the social environment has a direct relationship with individual 
cognition. Social environment, which is represented by feedback and social reward, affect 
the level of individual cognition represented by reputation and knowledge self-efficacy. 

Figure 2 shows that the reputation of the individual only significantly influenced by 
feedback, and not by social rewards. Furthermore, it can be seen that feedback and social 
reward has a significant relationship to knowledge self-efficacy. However, feedback 
gives a more significant influence on knowledge self-efficacy. Feedback also has a 
significant influence on reputation. From Figure 2, it concluded that feedback has a more 
significant impact than social rewards in influencing individual cognition. 

In the theory of extended cognition, Clark and Chalmers (1998) accentuate that 
human’s organismic is linked strongly with external entity in two-way interaction. It was 
said that cognition is not only within human brain but also coupled with its environment. 
Clark and Chalmers (1998) also found that human cognition leans heavily on 
environmental support. In Kompasiana case, human cognitive is represented by 
knowledge self-efficacy which is depended on social system in Kompasiana, namely 
feedback and social reward. When social environment easily supports human’s need, this 
will be the resource and coupled with cognitive package in human’s brain. Hence, both 
feedback and social reward in technological environment can encourage cognitive 
process in human mind. 
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The study’s result confirms the CET (Deci and Ryan, 1985), where environmental 
aspects can affect individual cognition. The study conducted by Deci and Ryan (1985) 
and Harackiewicz (1979) indicated that social reward and feedback given to individuals 
could increase motivation and competence. This means that knowledge self-efficacy is 
influenced by feedback given. In Kompasiana system, a contributor can give a feedback 
to others in the forms of comment or rating to a particular article. By having feedback 
from others, a contributor feels more appreciated and confident with his/her knowledge. 

Similarly, social rewards given by others could increase individual confidence to 
his/her knowledge. In Kompasiana system, if a contributor gets more ratings from other 
contributors, the article will go into a special column on the front page. This social 
reward given by Kompasiana is able to increase the confidence of the contributors of 
their knowledge. 

Unfortunately, social reward does not significantly affect the individual reputation. 
The argument is that special column provided by Kompasiana is located less visible and 
covered by other larger columns such as Headline, featured article, or highlights. So that 
it is not able to boost the individual reputation. 

6.1.2 Relationship between technological environment and enjoyment 

Our research results indicate that the technological environment has a significant 
influence to individual enjoyment in using Kompasiana. Technological environments, 
which is represented by task-technology fit and usability, has a significant relationship 
with individual enjoyment. Figure 2 shows that task-technology gives more influence to 
enjoyment, rather than the usability does. In addition, we also found a new significant 
path that relates between task-technology fit and usability that we did not include in our 
initial model. 

The influence of task-technology fit to individual enjoyment is in line with results of 
Goodhue and Thompson (1995), which shows that the more relevant and supportive a 
technology for individual tasks, the higher the level of its utilisation. The same finding 
also was found by Larsen et al. (2009) which showed that the task-technology fit can 
increase the utilisation level of a technology. Larsen et al. (2009) also found that high 
utilisation of a technology had a significant impact on the continuation of individuals in 
using the technology. This is consistent with study of Chen et al. (1999) which showed 
that the utilisation level increases the sense of comfort and pleasure in using the 
technology. 

Kompasiana provides functions and features to its contributors to share knowledge 
directly through the system. Through these features, a contributor can write a text, modify 
a text, attach a media, and publish an article directly. This makes the contributor feel 
happy and can utilise Kompasiana to contribute and share his/her knowledge. 

The relationship between usability and individual enjoyment is reinforced by several 
results of previous researches. Hornbæk (2006) stated that usability has a significant 
impact to individual control in using technology. Chen et al. (1999) in his research 
indicated that control becomes an important thing for individuals to get a sense of 
pleasure and comfort in using technology. 

Suchman (2007) found that the obscurity when user interacts with machine or system 
is not because of lacking technology sophistication, but lacking familiarity and easiness. 
The system which is too complicated brings obscurity and uncomfortable condition for 
user. Suchman suggested that machine should have self-explanatory system that allowed 
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user to easily understand. This is also accentuated by Fogg (2009) that one of three 
important factors to create behaviour is user ability. Therefore, machine or system should 
provide an easy and familiar interaction between human and computer. 

Navigation in Kompasiana facilitates contributors to explore the system. Kompasiana 
arranges the category of knowledge according to popular topics such as politics, 
economics, lifestyle, media, young people, etc. Kompasiana also provides direct button to 
write an article on the front page. Navigation and display make it easy for contributors to 
understand and find what they need in Kompasiana. This easiness then gives pleasure and 
comfortable to contributors in sharing knowledge in Kompasiana. 

The close relationship between usability and task-technology fit is in line with the 
research result of Yu et al. (2012) which stated that there is a significant relationship 
between task-technology fit and usability. The same also was found by Mathieson and 
Keil (1998) which concluded that the task-technology fit significantly affects the ease of 
individuals in using the system (Phang et al., 2009). 

6.1.3 Relationship between individual cognition and intention to share 
knowledge 

Social cognitive theory by Bandura (1986) shows that individual cognition has an 
influence on behaviour. Knowledge self-efficacy, as a form of individual cognition, has 
an influence on the individual’s intention to share his/her knowledge (Hidayanto et al., 
2015; Kuo and Young, 2008; Lai and Chen, 2014). Individual, who have knowledge  
self-efficacy, believes that their knowledge give benefits for others. Thus, knowledge 
self-efficacy eventually influences individual motivation in sharing knowledge. 

Individual cognition is also represented by reputation. According to Hsu and Lin 
(2008) and Davenport and Prusak (2000), reputation has influence the intention to share 
knowledge. Research from Wasko and Faraj (2005) also shows a significant relationship 
between individual’s reputation and his/her contribution in sharing knowledge. However, 
our study produced different result, where reputation did not show any significant 
relationship to knowledge sharing intention. Our finding is in line with the results of Lai 
and Chen (2014), which indicated that there is no significant effect of the reputation on 
knowledge sharing intention. 

The argument regarding to the citizen media is that the contributors in Kompasiana 
are not motivated to get a high reputation. One of possible reasons is no status level that 
clearly distinguishes between contributors who have a lot of contribution and the ones 
who have not. Due to lack of levels, the contributor might not feel the importance of the 
status and reputation in Kompasiana. 

6.1.4 Relationship between enjoyment and intention to share knowledge 

Results from this study showed that there is a relationship between enjoyment and 
individual’s intention to share knowledge. This result is consistent with the result of 
previous studies of Lai and Chen (2014), which showed the significant relationship 
between enjoyment and the intention to share knowledge. This result is also in line with 
the result of Hsu and Lin (2008), which indicated that enjoyment, has a substantial effect 
on individual attitudes toward technology. Although not direct, Hsu and Lin’s research 
suggests a path between individual enjoyment and the intention to share knowledge. This 
result is also strengthened by the result of Venkatesh et al. (2002) which showed that the 
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enjoyment received by individual becomes a determinant that motivate him/her to do 
something. 

6.2 Implication 

Regarding to the theoretical implication, this research confirms that SOR model can be 
applied to explore determinants of knowledge sharing intention in citizen media. The 
intention to share knowledge is triggered by stimulus from environment. The stimulus 
then affects the organismic that gives response that is the intention to share knowledge. 
The stimuli tested in this study are in the form of social and technological environment. 
The results indicate that social environment has a significant influence on individual 
cognition, both to reputation and knowledge self-efficacy. Moreover, the environmental 
technology was proven to be a stimulus for individual enjoyment. Cognition and 
enjoyment of individual then produce a response in the form of an intention to share 
knowledge. However, this study shows that the reputation has no significant effect on the 
intention to share knowledge. 

This result can be used as guidance for citizen media management in improving its 
members’ intention to share knowledge. In triggering the individuals’ intention to share 
knowledge, citizen media should create an interactive social environment, and equipped 
with an easy environment and adequate technology. 

Related to the social environment, citizen media users need to feel cared by their 
social environment so that they are willing to share knowledge. Also, citizen media sites 
need to provide functionalities for their members to interact and provide feedback to each 
other. The result proves that the feedback gives significant effect on individual cognition. 
The feedback feature can be in forms of response feature or discussion feature that 
enables members to discuss a particular article. In addition, citizen media also needs to 
provide a social rewards feature. The feature can be in forms of special award for 
individuals who get the most comments, or get the highest rating. In addition, the citizen 
media platform also can give a special status in the contributor profile to distinguish the 
ones who have contribute a lot or the ones who have a little contribution. This status can 
adapt the mechanism in social commerce platforms or recommender systems, where each 
member will have a credibility status. The social interactive environment proves to 
increase individual self-efficacy, and thus motivates individuals to continue to share 
knowledge. 

Related to technological environment, citizen media needs to provide convenience 
platform for its members. The platform should be equipped with features and 
functionalities that will support members doing their tasks for knowledge sharing such as 
writing or sharing articles. In addition, the citizen media should be easy to use by its 
members, so that the usability factors should be paid attention by citizen media platform 
developers. Considering the advancement forms of knowledge, we suggest the citizen 
media site also provides the functionality to share any forms of knowledge such as audio, 
video or image, and not only text. This function is to suit with member needs in sharing 
any forms of knowledge. 

7 Conclusions 

This research analysed the environmental factors in citizen media that affects individual’s 
intention to share knowledge. The environmental factors are divided into two separate 
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groups: social environment and technological environment. This research was using 
quantitative approach by spreading online questionnaire. Based on the analysis, it is 
concluded that social factor has significant influence to individual cognitive aspect. This 
cognitive aspect is then related to the intention to share knowledge. The significant 
relationship between social factor and cognitive aspect are feedback with reputation and 
knowledge self-efficacy, and social reward with knowledge self-efficacy. Knowledge 
self-efficacy is considered as significant factor influencing intention to share knowledge, 
though reputation is not. Moreover, the results indicate the strong relationship between 
technological environment (usability and task-technology fit) and enjoyment. The 
enjoyment feeling then affects the intention to share knowledge strongly. Also, the result 
reveals a new path that shows a significant relationship between usability and  
task-technology fit. 
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