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ABSTRACT 

According to data from the Ministry of Manpower (Menaker) in 201 8 the number of entrepreneurs who grew in 
Indonesia rose 3.4% from the previous year of 3.1%. This growth exceeds International Standards of 2%. This 
growth rate is still very small for other ASEAN neighboring countries such as Malaysia which has grown 5%, 
Thailand has grown 4% and Singapore has grown to 7%. Chinese entrepreneurship growth has reached 10% and 
Japan has reached 11%. By looking at the comparison of the growth achievements of other countries , Indonesia 
is expected to become more competitive. To be able to achieve an increase in entrepreneurial growth, the 
government must work together with major companies to provide education and training 
entrepreneurship. Community empowerment by conducting entrepreneurship training and development aimed at 
Micro, Small and Medium Enterprises and Youth Youth Organization . In addition, there is also a need for 
training on how to get access to funding in creating a new company. As is known, one of the obstacles in 
creating new entrepreneurs is funding. . Entrepreneurs are considered to have a special role in innovation and 
bringing social change, traditionally from a macroeconomic perspective (Bosma et al, 2012). 
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INTRODUCTION 
The SME empowerment policy in general is directed at supporting efforts to reduce poverty and inequality, 
create employment opportunities and increase exports, and revitalize agriculture and rural areas, which are the 
priority of national development in the year . In this framework, the development of small and medium 
enterprises (SMEs) is directed towards making a significant contribution to the creation of employment 
opportunities, increasing exports and increasing competitiveness, while the development of micro-scale 
businesses is directed to contribute to increasing the income of low-income people, especially in the sector 
agriculture and rural areas. 

The real performance faced by most businesses, especially micro, small and medium enterprises (MSMEs) in 
Indonesia, which is most prominent is the low level of productivity, low value added, and low product 
quality. Although it is also recognized that MSMEs provide employment for the majority of workers 
in Indonesia, the contribution in national output is low. This is because MSMEs, particularly the microenterprise 
and the agricultural sector (which absorb a lot of labor), have very low productivity. 

If wages are used as productivity, average wages in micro and small businesses are generally below the 
minimum wage. This condition reflects the low productivity of the micro and small sectors when compared to 
larger businesses. Among the various contributing factors, the low level of technological mastery and 
entrepreneurial ability among MSMEs has become a prominent issue today. The development of UMKM 
partially so far has not provided many maximum results to the improvement of MSME performance, economic 
development more broadly results in the level of our competitiveness lagging behind our neighboring countries 
such as Malaysia. 

Therefore, the policy for MSMEs is not because of their small size, but because of their low 
productivity. Increased productivity at MSMEs will have a broad impact on improving people's welfare because 
MSMEs are a place where many people depend their livelihoods. One alternative in increasing MSME 
productivity is by modernizing . 

According to data from the Ministry of Manpower (Menaker) in 201 8 the number of entrepreneurs who grew in 
Indonesia rose 3.4% from the previous year of 3.1%. This growth exceeds International Standards of 2%. This 
growth rate is still very small for other ASEAN neighboring countries such as Malaysia which has grown 5%, 
Thailand has grown 4% and Singapore has grown to 7%. Chinese entrepreneurship growth has reached 10% and 
Japan has reached 11%. 
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By looking at the comparison of the growth achievements of other countries , Indonesia is expected to become 
more competitive. To be able to achieve an increase in entrepreneurial growth, the government must 
work together with major companies to provide education and pelati han entrepreneurship. Community 
empowerment by conducting entrepreneurship training and development aimed at Micro, Small and Medium 
Enterprises and Youth (Karang Taruna) Organization . In addition, there is also a need for training on how to get 
access to funding in creating a new business. As is known, one of the obstacles in creating new entrepreneurs is 
funding. On the other side of the small culture of Indonesian people where the measure of success is graduating 
from high school or college and then getting a job. 

 In recent years, along with the development of sophisticated information technology through the internet and 
social media that emerged it has made a major contribution to the creation of new entrepreneurs. Many people 
have begun to use the internet and social media as their business platform. Even through social media they have 
created business groups or business communities. 

  

LITERATURE REVIEW 
Schumpeter's theory that capitalism develops entrepreneurship as a driving force has recently attracted more 
attention (Aghion and Akcigit, 2015). The Schumpeterian model presents entrepreneurship and companies as 
centers of economic growth. Entrepreneurship in a managed economy has a negative impact on economic growth 
but the entrepreneurial economy is the main driving force of growth (Armington, 2004). Failure of companies in 
a managed economy is considered negative and is seen as a waste of social capital. On the other hand , failure in 
the entrepreneurial economy is considered as a result of experimental activities and social learning. 

There must be an entrepreneur innovator to drive innovation, and this is the key. So, it is necessary to make 
research on entrepreneurship that is more academic and political. Innovation in transition is basically dangerous 
and has to do with failure. Therefore, it is not important to support successful projects, not to pursue 
experimental innovations (Kim, 2018). 

Also, there are qualitative studies about entrepreneurial research. (Joseph, Wayn, 2008) they focus on 
entrepreneurs in the maritime field pilot industry who want to make a difference and illustrate how professional 
associations that work with and through government can prevent individual members from being 
innovative. (Shin, 2017) learn to examine organizational processes turning into new entrepreneurship such as 
corporate spinoffs or intrapreneurship. 

(Santandreu-Mascarell, Garzon and Knorr, 2013) revealed that one of the ways entrepreneurs contribute to 
economic development is through innovations that involve the growth of new products, new processes, new 
sources of supply, exploitation of new markets, and the development of new ways to regulate business; thus 
innovation can be associated with entrepreneurial intention. 

(Harris and Gibson, 2008) report that students with family business experience have developed strong 
entrepreneurial attitudes. Families have an impact on individual entrepreneurial intentions in terms of role 
modeling perspectives and assume parents play an important role in their children's entrepreneurial 
careers. (Franke and Luthje, 2004) claim that environmental factors are facilitating entrepreneurial activities then 
influencing the percentage of benefits expected from new companies; hence may have an important role in 
shaping entrepreneurial intentions among students. 

Entrepreneurship barriers include difficulties in getting institutional support for entrepreneurs who inspire, 
receive family support, secure financing from lenders, build relationships with suppliers and a solid customer 
base (Shinnar, Giacomin & Jansen, 2012). When potential entrepreneurs are aware of a hostile environment for 
business founders such as limiting credit conditions, they tend to become entrepreneurs regardless of their 
attitude towards entrepreneurs. 

The legal framework, financing and access to capital are subject to interest for entrepreneurs. The highest 
ranking determinant of entrepreneurial activity is access to finance and access to knowledge or training. This 
training uses experiential learning methods with interactive communication techniques, dialogues, discussions, 
role plays / games, where participants are introduced to concepts, then directly involved with feelings, 
experiences, discuss the process and results of this training. to generate the entrepreneurial spirit of young people 
in Meruya Utara area.  
This training was held in collaboration with the Faculty of Economics and Business, Mercu Buana University 
(UMB) with MSMEs and youth organization Karang Taruna Meruya Utara. UMB helped provide speakers, 
seminar leaflets, pre-post examinations, evaluations, and snacks, while Karang taruna Meruya Utara helped to 
condition the participants, provided a place (room), and training equipment / equipment. Training participants are 
30 participants in this activity. 
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 Phase 1: Participant's pre-test and initial assessment 
After the opening ceremony and before the material was delivered, participants were asked to fill in the 
questionnaire as a pre-test. Initial assessment of the participants is done by filling out the training registration 
form. 
Phase 2: Submission of training material by the instructor 
The training material consists of presentations, brainstorming, brainstorming, and dialogue. The selection of this 
method is carried out with the aim of achieving the desired targets of successful training in developing 
entrepreneurship 
Phase 3: Post-test and feedback 
Before closing, participants are asked to fill in a post-test, and evaluate the event, messages and impressions 
from the participants as feedback. 
  
RESULTS AND DISCUSSION 
This community service activities consist of two training sessions that occur with the p Participants Youth North 
Meruya . The training method is a combination of marketing training and entrepreneurship concepts. For this 
activity marketing training is given by lecturers who are experts in their fields . For entrepreneurship training 
given by UMB lecturers . Provision of marketing supplies is given with general product marketing materials, as 
well as about entrepreneurship and how to work with SMART. 
At the time of providing training not only stories about the theory but rather the discussion of the problems they 
faced so far. In the field of entrepreneurship, the training room is divided into business people who produce 
goods, services, and trade or sell. They can discuss the problems they have faced so far. 
Then the training program was continued with FGD, about the problems faced by MSME and youth organization 
(Karang Taruna) related to the training needs to solve the existing problems. It turns out that the most problems 
are problems in the financial sector, both in its management which is still mixed with family financial 
management and business finance, lack of capital, difficulty in getting a network with financial institutions or 
banks. In the field of marketing, the problems they face are problems with the difficulty of getting a place to sell, 
the difficulty of expanding the market, ignorance of promotional tools and the importance of product 
development.  
 
CONCLUSION 
Supporting competitiveness it is necessary emphasize the importance of competitive advantage arising from 
creativity and  good quality human resources and high competence. To be able to create competitive advantage 
then 3 things are needed, namely knowledge, creativity, and innovation. Knowledge will be the basis for 
exploring the creativity of a person or group, as the basis for various innovations. Innovations sourced from 
knowledge and creativity will be able to produce something new that does have characteristics certain. This will 
be the source of competitive advantage. Therefore the availability of good quality human capital is very much 
needed. 
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