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69  Personal Sharing and Privacy Protection in Social Media from the Perspective of Internet Governance

*YinlLe LiYi

Privacy protection has become more important in global internet governance. Through online survey and
qualitative interpretation this paper focuses on personal sharing and privacy protection in social media from the
perspective of internet governance. First based on long-term participant observations this paper provides an
overview of the evolution of the sharing of personal life through different mass media in China and discusses
the transformation of the concept of privacy. Second this paper illustrates main characteristics of the sharing of

personal life on social media. Third this paper discusses the paths of privacy protection in China.

78 A Comparison of Netizens” Trust in Central and Local Government in China

*Zhang Hongzhong Ma Siyuan Han Xiu

This research examines netizens” trust in central provincial and county governments in mainland China. It
explores the relationship among internet media use trust of government and confidence in China’s macro—
situation. It finds that netizens place different levels of trust on central provincial and county
governments and that a significant positive correlation is shown between the credibility of local
government and the confidence in China’s macro-situation. It also finds that different media access

influence different layers of the government.

85 The Media Landscapes of European Audiences

*Rasmus Helles Jacob Jrmen Casper Rodil Klaus Bruhn Jensen

This article provides an overview of findings from a European study of media-use patterns in nine countries
and presents a typology of European media audiences. The first section offers a brief review of previous
research on audiences” uses of new and old media individually and in combination specifying the
analytical perspective of the comparative study. The following three sections detail three aspects of the
findings: a mapping of the landscape of media in which European audiences move in terms of their choice
of and time spent on different media types; a cluster analysis of the distinctive ways in which
differentsociodemographic groups locate themselves in the media landscape overall; and a further analysis
and interpretation of how audiences integrate media audiences into the contexts of their everyday lives.
The conclusion notes some theoretical lessons of the project and considers ways of conceptualizing and

operationalizing the communicative practices of audiences in future research.
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