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Are Online

(ompanies
Dinosaurs?

By Carol Tenopir & Jeff Barry

CIENTISTS DON'T KNOW for certain why dinosaurs no longer
roam the earth. Some theorize that they just grew too big and too
unwieldy to compete with the evolving, more agile, smaller mam-
mals. Others assert dinosaurs didn’t disappear at all—they merely
evolved and adapted to become birds. The most popular theory these
days, however, is that some cataclysmic event, most likely a giant mete-
or falling to Earth. changed the planet’s environment so dramatically that
dinosaurs died off in huge numbers and became extinct. It's easy to see
how any one of these theories might describe the impending fate of the
traditional information companies in the Database Marketplace 2000.

The cataclysmic event

The Internet. more specifically the
World Wide Web, just may be the cata-
clysmic event that dnves the traditional.
fee-based information industry to extine-
tion. Several years ago, when the online
service NewsNet announced it was clos-
ing shop, Andrew Elston, NewsNet's
founder and president, blamed its demise
at least in part on the Internet, because
primary information providers began
putting up their content and offering it
[ree on their own web sites. Elston spec-
ulated that only those aggregators that
added “a substantial amount to the equa-
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tion” would survive in a web world. In a
January article in Forbes descnibing the
woes of Dialog, the author portrayed the
traditional fee-based information servic-
es as “‘victims” of the Internet and
mourned, “There is no better and sadder
example than how Dialog Corp., the pi-
oneer of the data retrieval industry, has
been brought low by the Internet” (*Dial-

This is the fourth annual database market-
place survey. This years survey provides
profiles for 21 information companias. That
number cantinues to decline because of ac-
guisitions and mergers, a trend we've beany
fracking each year of ihis survey. Many of
these companies offer multiple inforrmation
services as a result of these acquisitions
and mergers. Several companies did not re-
turn the surveys, thus limiting their inclusion
10 text, not tables. The authars would like to
thank Jennifer Carless for her assislance
with this year's survey
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a-Mess,” Seth Lubove. Forbes, 1/24/00,
www.forbes.com/forbes/00/0124/
6502068a.htm).

Dialog President Dan Wagner may
have solved his debt overload problem by
selling Dialog’s Information Services Di-
vision (0 the Thomson Corporation in
March 2000 to “focus on is eCommerce
and Web Solutons businesses.”” Because
of the huge debt that burdened Dialog ever
since its purchase by M.A.LD from
Knight-Ridder in 1997, Dialog needed
cash. When the current deal is finalized,
Thomson will pay $275 million in cash for
Dialog’s Information Services Division,
which consists of the Dialog. Data-Star,
TradStat, and Profound online services.
The Dialog Corporation will be renamed
Bright Station plc (www.brightstation.
com) and will retain s dizzying array of
new web-based end user products, mclud-
ing InfoSort, Muscat. WebTop. We-
bCheck, Sparza. OfficeShopper, and the
knowledge management (KM) business.

From the M.A.L.D purchase to this
impending sale to Thomson, the new Di-
alog Corporation never seemed to have
its heart in the information aggregator
business and managed to alienate many
ol its once faithful information profes-
sional customers. Thomson better under-
stands these customers and this business
but still will have 1ts hands full reestab-
lishing these traditional online business-
es in a new web world. No word yet on
what will happen to Dialog’s employees
or its new offices in North Carolina.

Free flow via government

The web has also allowed govern-
ment-sponsored databases to flourish and
provide no-fee access to valuable biblio-
graphic databases that link to fee-based
full texts. The National Institutes of
Health (NIH)/National Library ol Medi-
cine’s PubMed service (which provides
free searching of the Medline database)
introduced a new, natural-language inter-
[ace recently that makes access to this
valuable medical research database even
easier. PubMed gets millions of hits each
year, although much of the literature in-
dexed in Medline is not understandable
by anyone but a medical professional.
Many of PubMed’s bibliographic records
are hot-linked to full texts of the articles
on the web sites of the primary publish-
ers. Fee-based access to Medline still ex-
ists, and some online services, such as
Ovid and Infotrnieve., stull count access to
Medline as their key offering.

The Department of Energy (DOLE)/
Office of Science and Technology fol-
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lowed NIH's lead in the fall of 1999
when they introduced the free web serv-
ice PubSCIENCE. Like PubMed, Pub-
SCIENCE provides free acecess 10 a huge
government-created biblhiographic data-
base—in this case the Energy Science
and Technology Database—linked to
full texts at the primary publishers” web
sites. PubSCIENCE is just one part of
DOE's EnergvFiles tnlogy—together
with the PrePRINT Network and DOE
Information Bridge (gray literature and
reports). In the last few months DOE has
created the foundation of a gigantic sci-
tech information service on the web.

(zetting bigger

Dinosaurs got bigger over several
eras before their unwieldy size and ap-
petites kept them from moving quickly
enough or finding enough to eat in lean
times. Similarly, a small number of
multinational megacompanies are bal-
looning, as they continue to gobble up
smaller information firms. The biggest
news in March 2000 in the online world
was not unexpected, as Canada’s Thom-
son Corporation added Dialog’s Infor-
mation Services Division to its substan-
tial information holdings that also in-
clude Westlaw, Gale Group, Information
Access Company, and the Institute for
Scientific Information.

Last year and in years past, Dutch
company Reed Elsevier gobbled up Engi-
neering Information, Cahners Publishing,
and Lexis-Nexis. Just a little over a year
ago, German-based Wolters-Kluwer

added the online and CD-ROM distributor
Ovid Technologies to its holdings. Bell &
Howell merged its newly named Bell &
Howell Information and Leaming Divi-
sion (formerly UMI) with its Publications
Division, plus it digested Chadwyck-
Healey—a specialist in humanities and
social sciences nformation, The company
will soon be renamed again, this time with
the more recognizable ProQuest.

So far most, though not all, of these
large beasts are doing well, and some are
using their growing size to their advan-
tage. Products such as Gale Group's
(Thomson) Resource Centers and Bel] &
Howell's mcorporation of Chadwyck-
Healey content into ProQuest, are begin-
ning to take content from one part of the
company and merge 1t with newly ac-
quired products and services. (Reed El-
sevier hasn't done much of that yet.) A
larger size can take some financial pres-
sure off as well and should benefit Dia-
log’s information services.

Evolve or die

No player in the fee-based informa-
tion industry can ignore the Intemet, but
many see 1t as an opportunity to expand
services to their library customers rather
than as a threat. Some companies that
started in the CD-ROM business have
adapted by offering web versions as well
and are seeing much more growth in
their web-based services. Gale Group is
one that has successfully shifted its em-
phasis from CD-ROM to web versions.
Gale's Beth Dempsey says, “The web
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has been a boon for Gale. We're able to
deliver databases through a keystroke,
update continuously, and integrate data
from a variety of publishers. The web
has eliminated the issues of limited shelf
or tower space, allowing Gale to dra-
matically increase the breadth of data
provided in a single product”” Rather
than relying on separate bibliographic,
directory, and full-text products, web
versions can more easily integrate a va-
riety of content all focused on a single
topic, as in Gale’s Resource Centers for
literature, biography, history, and busi-
ness/company information.

SIRS reports that “the number of
SIRS online database users has outpaced
the number of SIRS CD-ROM database
users.” The web versions may offer more
features than CD-ROM databases: in
fact, SIRS on the web is updated more
trequently, includes a “spotlight of the
month™ and current events, and provides
more resources than the CD-ROM prod-
ucts. EBSCO reports that more than 85
percent of its worldwide database busi-
ness 1s now web-based (the rest is CD-
ROM and DVD-ROM).

SilverPlatter also has seen “a steep
decrease in requests for CD-ROM access
in the U.S. market.” Its substantial web
efforts to date have focused on the U.S.
market, but this year the company “will
relaunch the SilverPlatter Internet Ser-
vice to the rest of the world.” Surviving
(and thriving) on the web does not come
easily. According to SilverPlatter,
“We've mvested a significant amount of
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time, money, and resources ramping up
this service.” The SilverPlatter web serv-
ices are popular in U.S. libraries not only
because users feel comfortable with a
web interface but because SilverPlatter
maintains the databases at iis central
server and provides links to full texts

through SilverLinker.
The HW. Wilson Company was at

first cautious in its web strategy. Before
launching its own web version, the com-
pany first leased access to its databases
over SilverPlatter Web. That success led to
the development of WilsonWeb, which

has seen a year of remendous growth. Ac-
cording to a Wilson spokesperson, “In Jan-
uary 2000 monthly WilsonWeb usage had
increased 244 percent compared (o last
year. This has resulted in Wilson devoting
more resources to the development, sup-
port, and maintenance of the web service

in addition to expanding our web content.”
The key to all of these success sto-

TABLE 2: Database Services and Systems by Company

ries is that the companies are adapfing
and expanding products without chang-
ing their target customers. Although the
products are used by end users, they are
selected, paid for, and marketed to end

users by libraries and librarians. These
companies know how to sell to librari-
ans, and they rely on librarians to sell to
the ultimate users. They are employmg
the web to serve their customers better,
rather than seeing the web as a way to
replace traditional customers. Compa-
nies like Dialog that didn’t seem to real-
ize the value of their traditional cus-
tomers are finding themselves replaced.

Competition from the more agile
Traditional companies recognize the
power of the Internet, but the question re-
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mains: Can they benefit from it enough to
compete with the new, highly financed In-
ternet start-up companies? Like the early
mammals, the start-up companies are not
burdened by their huge size or an en-
trenched survival model. Companies such
as Yahoo, Amazon.com, Askleeves, and
others rely on investors, advertising, prod-
uct sales, and other financial models rather
than trying to derive income and profits

Northern Light is trying to bridge the
no-fee web world and the fee-based infor-
mation world by providing both kinds of
information on its web site. Northern
Light, and UnCover before it, set the prece-
dent of charging a minimal fee for select-
ed full texts but providing access (o index-
ing information for free, This model seems
to make sense to end users, although how
much they will pay for a full article de-

purchased this year by the British infor-
mation company ingenta, but it shouldn’t
mean any changes in the philosophy. Like
UnCover, ingenta provides fee-based ac-
cess 1o journal articles through free index-
ing records. Infotrieve’s new focus on end
users also follows the model of free index-
ing linked to fee-based full article delivery.
Traditional secondary publishers that rely
on charging for bibliographic information

from subscriptions. The average informa-
tion consumer relies more and more on in-
formation access but is getling accus-
tomed to paying less and less for it.

pends on many factors—probably most
importantly whether the information is for
their job (and presumably will be reim-
bursed) or for personal use. UnCover was

Gale

Infotrieve

Lexis-Nexis

OCLC

are anxiously watching the spread of this
pricing model.

Large information companies such
as Dialog and Reed Elsevier have signif-
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icant overhead and need 1o make mongy
directly from their information products.
Early this year, Reed announced layoffs
of six percent of its work force world-
wide and more at the home office m an
ambitious “streamlining effort.” Soon al-
ter that, the president of Reed’s online
service Lexis-Nexis was replaced. Even
though Lexis-Nexis's Academic Uni-
verse product has seen tremendous pene-
tration in the U.S. academic market by
offering attractive discounts (0 consortia
and lower fees by including Limited ad-
vertisements, the Lexis-Nexis profits
continue to be lower than expected by its
parent company.

On the other hand, not-for-profit in-
tformation players seem to be doing bet-
ter. OCLC has absorbed PAILS (Public Af-

fairs Information Service) and WLN, its
FirstSearch online service, which is quite
popular in libranes, and the company has
begun to take a leadership role in helping
to tackle the problem of cataloging the
web. Chemical Abstracts Service, with its
STN International online system, has
long since picked up any slack Dialog left
in the marketplace for sci-tech biblio-
graphic and full-text databases. Research
Libraries Group (RLG) has shifted most

of its use to the web—its web version of

Eureka searching system for end users
was introduced only in 1997 but today
“has become the primary route for
scarching RLG databases” An RLG
spokesperson summanzes their adapta-
tion to the web: “as a not-for-prohit or-
ganization with limited resources, RLG

TABLE 2: Database Services and Systems by Company

SIRS Mandarin Wilson
Discoverar: :Heumlsmmi Researcher Ew&rnmantl Knowledge | WilsonWeb,
! : \ Reporter | Source |[CD-ROM&
CO-ROM, ¢ CDO-HOM, : GD-ROM i CD-FROM. i Wab CO-ROM,
Access Methods web : weh ; print I web ' web, magnetic)
' : ! tape. print
e 5 T s i b i .g _______________ .I} ______________ !._ hhhhhhhhhhhh i' ............. s e
% of Content Created 5% | 0% : 5% ; 5% ; 5% 85%
by Company | | | |
TITLES AVAILABLE BY CATEGORY
& i
Elblil:lgmphh | i ! &
- -------------.-.---..--.-.-----.--..|--.--.--.-—-.-——.--.-—-J‘r———-.- e -.-——k- ity ol P B LR B AL =~ o e ]
Directory ! i =] : @ .* &
Encyclopedias ® ! : &
Fult—Taxl Jnumaim‘ & . & ; ' L] @
Magazines !
........................................ -{--—--1-—--—--—-——1--—----—-.—--—--—5-——--—------—--—l-—----—---—--—---—---—-—----——--
Full-Text Newspapers/ ® ;’ ; &
MNewswires : :
Full-Text Other & * = i E 2 f @ &
B e s e ittt T 1- -------------------------------- e
Elﬁtlstli:uuﬂumerlc _ ' ' ] =] ]
ﬂﬂmr ' ! Maps
Document Delivery ] L] 9 ! ® @
TITLES BY SUBJECT
General e | o | e | e | e o
News @ : 5 ) [ ; ]
Business ® E % @ ; & 'L (= &
Law @& : ' @ . @ ] 5] &
Life Science/Medical ® . ® | ® | @ &
B e s s o i s e S o o T 5 i e s B e S i s S
Sci-Tech ® ! ¢ ® | @ | @ @
‘Social Sciences = @ [ 2] ] @ [
Arts&HumanItlas o ' L] ® : L ] ! 2 @
Muttidisciplinary ® | ® | L ® | o o
Z39.50 Gnmpnﬂhte ® ® & =& fin} o
PRICING OPTIONS
i I i
ConnectTime :_ :
Subscription: ® : 53] ] : @ ; @
nnrmm'l‘entﬂm*ﬂ ; ! :
""""""""""""""""""1""""""""4""' .1-1-..- .It. -
Euhaﬁrlrpti‘run ‘ ! ] !
puttmtini Useru E ! j !
Flal Fee Subscription @ E @ {. & Jr L/ | [ ] @
--------------------------------------------- . - M | S - S —— . W C—— L——_ i y—
Flat Fee Per Search 5 ; ! |
Other : : I !
e T R e - . - = N 3. o L e O B i g i i
48 LIBRARY JOURNAL/MAY |5, 2000

takes as much advantage as possible of
the web’s facility for reaching users and
potential buyers around the world.”

Finding the old i the new

Even though many of the longstand-
g 1nformation companies have mnot
completely made their old products and
services extinet (usually at the request of
their customers), most are evolving and
offering a wider variety of new products
and services that rely on web access. Di-
alogClassic, Ovid's Native Mode, Wil-
son’'s CD-ROM (and print) indexes,
Gale/1AC’s InfoTrac CD-ROM all still
exist after many years of successful serv-
tce. (Factiva is one company that decid-
ed not to support 1ts old system but gave
customers plenty of lime to adjusl to the
new service.) Database systems and serv-
ices have evolved from the early online
days of the 1970s and CD-ROM days of
the 1980s as they rely on web-based serv-
ices, but skeletal structures are evident to
those who look deeply.

The skeletal structure of BRS i1s evi-
dent in Ovid; DataTimes in ProQuest Di-
rect: Medlars in PubMed: and old- fash-
ioned command systems in advanced
search features of DialogWeb, Dow Jones
[nteractive, and Lexis-Nexis Universe.
Facuva's Dow Jones Interactive svstem
will soon be merged with its Reuters Busi-
ness Briefing to form the Factva online
system, but the structures of each will stll
be evident. If dinosaurs become birds, then
traditional database companies are hoping
they will be the ones who fly in the future.

Company Profiles

H Bell & Howell Information

and Learning

300 N. Zeeb Rd., PO Box 1346, Ann

Arbor. MI 48106-1346: 8(0-321-0600:

734-761-4700; www.umi.com;

www.infolearning.com
Bell & Howell Company. Inc. has a solid rep-
utation 1n the information services mdustry
today as an innovator through Bell & How-
ell Information and Learming (formerly UMI,
renamed last May, and to be remcamated
again as ProQuest later this year). That rep-
utation is well earned. Iis newly launched
ProQuest Coursepacks and ProQuest Acade-
mic Edition can only be described as leading
edge for information delivery 1o targeted au-
diences. As it continues to emphasize the ed-
ucaton and acadermic market, for both stu-
dents and mstructors, Bell & Howell Infor-
mation and Learning strives to make research
and learning easier and more fun. Bell &
Howell Company, Inc. acquired scholarly
journal and database publisher Chd-.’lW}’Ll'-.
Healey in September and has already incor-
porated its content into the ProQuest



Coursepacks and Academic Editon. As of
this writing, Chadwyck-Healey’s web site
(www.chadwyck.com) 18 sull going strong
and announced an agreement with Harper’s
Magazine Foundation to provide all issues of
Harper's Magazine [rom its inception,

= R.R. Bowker

121 Chanlon Rd., New Providence, NJ

07974, B88-269-5372;

www.howker.com/
Bowker contimues 1o expand the delivery
mechanisms for its core databases to the li-
brary community, among them Books in Prin
(BIP), Ulrich’s Iiternational Periodical Di-
rectory, American Library Divecrory, and Lii-
erary Murker Place. Tt has added cover 1m-
ages, tables of content, best seller information,
reviews, author and contributor biographies,
and award information o several of these
databases: collects e-mail and URL addresses
to enable linking from its web products; and
links with automated library system vendors
and other content and web providers to offer
data  in many formats, Booksinprint,
com 2000, the new web version ol BfF, de-
buted ecarlier this year with a new interface
and search engine that allows searching

across databases including BIP. Books Our of

Print, and Words on Cassetre. Bowker 1s
working on making these Z39.50-compliani
to facilitate delivery of these databases
through its online parmers. Ulnchsweb.com
18 being redesigned as well, m order to offer
links to full text and document delivery.

W CAS—Chemical Abstracts
Service
2540 Olentangy River Rd., PO Box
3012, Columbus, OH 43210; 614-447-
3600: www.cas.org
CAS has continued to add full-text journals,
patents, and links to 11s databases and now
offers over 330 million links to more than 12
million electronic  documents  through
ChemPort. Patents are more current than be-
fore—fully indexed new patents appear with-
in 30 days of issue date (for key patent of-
fices only). and partially indexed new patents
appear within two days of 1ssue date through
CAplus. Chemical literalure is now accessi-
ble prior to 1967 back to 1907 through
CAOLD and can now be searched by ab-
stract utle, author name, and patent assignee.

In addition. references from web editions of

Amencan Chemical Society journals now
link to CAS database records, With Dialog’s
emphasis continuing to shift away from sci-
ence and lechnology. the CAS online service
STN International is the major traditional
supplier of sci-tech information,

¥ The Dialog Corporation
11000 Regency Pkwy., Sutte 10, Cary,
NC 27511; 919-462-5600;
www.dialog.com
The Dialeg Corporation (formerly MLALD)
announced March 23, 2000 that it will sell
its entire Information Services Division
(ISD)), which includes Dialog, DataStar, Pro-
found (business database access for busi-
nesses), k-working (KM suite), and Intranet
Toolkit, to the Thomson Corporation, pend-
g Dalog Corporation’s stockholder and

bondholder approval. In the past year, Dia-
log had refocused on software technology
products. The company continued o have 4
troubled relationship with customers of its
traditional online services and could not
meel the huge debt encumbered when
M.ALLD purchased the Dialog products
[rom Knight-Ridder.

" EBSCO Publishing—EBSCOhost
10 Estes St.. Ipswich, MA 01938
8(H)-633-2726; www.epnel.com

In the past year, EBSCO has increased its

content offerimgs through wider access to

full-text and full-image documents and by
adding databases. It continues to target the
general library end user through a variety of
popular periodicals and bibliographic data-
bases. EBSCOs market 18 made up entirely
of libraries of various sorts, and its focus re-
mains on better interfaces and content to

serve that market, At the beginning of 2000,

EBSCO Online upped its coverage to in-

clude 4000 journals from 75 publishers, in-

cluding 13 e-journals from Professional En-
gineering Publishing and 31 titles from

Swets & Zeitlinger. In 1999, EBSCOhost

added such databases as FconLit, Basic

BIOSIS, and SPIN as well as a directory of

a million records from Dun & Bradstreet to

its already large stable of offerings.

@ Elsevier Science

6355 Ave. of the Americas, New York,

NY 10010; 212-633-3766;

www.elsevier.com
Elsevier Science launched ScienceDirect
commercially mn 1999, The new version has
been beefed up with licensed content from
eight STM publishers and three secondary
databases—Biosis, Econlit, and Inspec—
and is participating in CrossRef, the STM
linking inttative, The company also intro-
duced interlibrary loan and archival policies
for Elsevier Science journals on ScienceDi-
recl, Elsevier also established library advi-
sory boards in the United States and Europe
to help the company with policies and prac-
tices as it shifts from paper to electronic pub-
lishing. On the print front. Elsevier changed
its pricing policies, putling & cap on annual
print price increases, in an effort to ﬁ.,gdm li-
brary confidence. Community services Bio-
MedNet, ChemWeb, and Ei's Engineering
Village are being updated with new prod-
ucts, features. and services.

= factiva (Dow Jones Reuters
Business Interactive, LLC.)
PO Box 300, Princeton, NJ 08543-0300
and London: 500-369-7466; 609-452-
15311; www.factiva.com
In May 1999 Dow lJones and Reuters
merged two business information divisions,
Dow Jones Interactive (DJI) and Reuters
Business Brieling (RBB), n a joint venture
o form a new company. In November the
new company was renamed factiva, and an
aggressive public relations campaign prom-
ises il brings “the best of both™ of the org-
inal companies, Since the initial merger, DJI1
and RBB have been working 1o develop a
merged online service due to launch 1n mid-
2000—also named Factva. [t will be a com-

LIBRARY JOURNAL/MAY |5, 2000

plete redesign of the old DJT and RBB, al-
though the old services will also be main-
tained in the mansition. Originally, the rea-
son tor the merger was Dow Jones's need for
international news and customers and
Reuters's need for a North American cus-
tomer base. In January, Tim Andrews
stepped down as CEO and was succeeded by
Clare Hant, former VP ot marketing.

¥ Gale Group (owned by
Thomson Business Information,
a division of the Thomson
Corporation)
27500 Drake Rd., Farmington Hills, MI
48331, 248-699-4253;
www.galegroup.com
Gale Group, long a creator and provider of
massive amounts of information. continues to
acquire other publishers. Having previously
imcorporated content from Thomson's Infor-
mation Access Company and Primary Source
Media (now all Gale Group). Gale is current-
ly integrating the vast historical content from
Macmillan Reference and Scribner. which
became part of the company last July, With
this latest acquisition, Gale is securing its role
as both an information content creator and ag-
gregator for online distribution. Gale Group
continues to focus on libraries as its main
market. As part of the expanding Thomson
Corporation, Gale counts as siblings such di-
verse mformation companies as West Pub-
lishing, Institute for Scientific Information,
and, soon. Dialog, DataStar, and Profound.

& Information Quest
[a service of RoweCom, Inc.)
5838 Edison Place. Carlsbad, CA
92008: 800-422-3223; 760-431-7474,
x135; www.informationguest.com
[nformation Quest, recently purchased by
RoweCom, Inc., specializes in providing
journals published by academic houses.
Search software includes the capabilities of
searching by concepl, which uses natural-
language searching; related term searching;
Fuzzy Matching, which allows searches for
misspelled words, technical terms, expres-
sions, “odd characters.” and foreign lan-
guages; traditonal Boolean searching: a
“More Like This” function: and permitting
users to browse by journal title, article title,
publisher, or provider,

& Infotrieve
10966 Le Conte Ave.. Los Angeles, CA
Q0024 s00-422-4633; 310-208-1203:
www.infotrieve.com
Although Infotrieve serves the library market,
It, too, has succumbed to the end user bait and
dangles its offerines before web users on a
pay-per-view basis—searching 1s free, but
users are charged for viewing a full-text ani-
cle. Infotrieve 15 excited about expanding its
market (o end users and plans 1o continue de-
velopmg products with this in mind.

W Lexis-Nexis
PO Box 933, Dayton, OH 45401-()933:
937-863-6800; 800-227-9597:
www.lexis-nexis.com

Lexis-Nexis has added sources and expanded

its range of customers. Academic Universe tar-
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eets colleges and universities, while Scholastic
Universe targets high schools—new directions
for a service that has most of its customers in
law firms and corporations. [n continumg com-
petition for the legal market, Lexis-Nexis had
acquired Shepard's from Times Mirror in 1998,
bt Westlaw, which had licensed the content
from Shepard’s. kept the old links active, and
redirected them (o its own product. KeyCite.
Lexis-Nexis challenged Westlaw's use: the
judge concurred. and last July ordered Westlaw
to remove all Shepard’s links. The company
also launched LEXIS Publishing, combining
the technology and content of its legal brands:
| exis-Nexis, Shepard's, Matthew Bender,
MICHIE. and Martindale-Hubbell.

# Northern Light Technology, Inc.
222 3d St., Suite 1320, Cambridge, MA
02142; 617-621-5158;
www.northernlight.com

Northern Light Technology, Inc. (NI.) began

life as an innovative web search engine serv-

ice and was one of the first to combine ac-

cess 1o free web resources with indexing of

and links to lee-based journal articles. This
year NL anmounced a joint project with Stu-
dent Advantage, Inc. (research.studentad-
vantage.com), called Student Advantage Re-
search, This new product aims to enhance
college students’ research experience on the
web and includes links to NL's own Special
Collection. a database of 6200 full-text elec-
tronic journals.

#OoCLC
OCLC Online Computer Library Center,
65365 Frantz Rd., Dublin, OH 43017;
614-764-6000; 800-845-5878;
www.oclc.org
The OCLC FirstSearch service grew by 25
percent last year, from 12,000 Tibraries 1o
more than 15,000, FirstSearch was redesigned
and overhauled, given a new interface, and
now includes a weh-based online reference
service. The number of e-journals FirstSearch
provides access to has doubled to over 2000.
With its command system Epic discontinued,
(CLC relies solely on FirstSearch for refer-
ence database access.

¥ Ovid Technologies (owned by
Wolters Kluwer U.S. Corp.,
which is wholly owned by
Wolters Kluwer N.V.)

333 Tith Ave., 4th f1.. New York, NY
10001; 212-363-3006; www.ovid.com
Althouch founder and entrepreneur Mark
Nelson stepped down last August as CEO
and president of Ovid Technologies. the
company continues to make changes and en-
hancements. In the past year, Ovid has com-
pletely redone its web site, released a new
interface in version 4.1.0, made enhance-
ments to Books in Print Online, added its
300th journal to Journals@Owvid, created
Books @ Ovid, and added more content, in-

cluding additional BIOSIS matenal.

Quicklaw
PO Box 2080, 1 Gore 5t., Kingston,
Ont., Canada K7L 5J8: 613-540-4611:
800-267-9470: www.quicklaw.com/
Quicklaw, a Canadian online legal publish-

S0

er, primarily targets lawyers and other legal
researchers. Quicklaw provides access 1o
over 1900 databases of case law, legislation,
and secondary legal sources from Canada,
the United States, the Untiled Kingdom, Aus-
tralia, and Commonwealth countries n
Africa and the Caribbean. A web service,
now under development, is due to be re-
leased this year. Last year the company pur-
chased Current Legal Resources, Inc., and
changed that company’s name to Quicklaw
America, Inc., based in Bethpage, NY.

¥ RLG—Research Libraries

Group

1200 Villa St.. Mountain View, CA

Q4041-1100: 630-691-2207;

www.rlg.org
RLG continues to be centered around its
immense shared cataloging database but
each year adds more research “resources
that commercial suppliers may overlook or
find too specialized. [focusing] on the long-
term necds and potential of its members.”
RLG has been adding full-text journals on
an array of topics (general interest, busi-
ness, law, life sciences/medical, sci-
tech/engineering. arts/humanities, and mul-
tidisciplinary) and in many formats
(ASCII. scanned image. combination
ASCII and scanned image, HTML, PDF,
SGML, or XML).

¥ SilverPiatter Information
100 River Ridge Dr., Norwood, MA
2062, 781-T69-2599, x22():
www.silverplatter.com

SilverPlatter continues to make agreements
with many information content providers,
such as EBSCO, mgenty, and STAM, and 15
increasing the number of bibliographic. full-
tlext, and directory content offerings with
every passing month. The WebSPIRS online
service is now more popular than the CD-
ROM products that launched the company,
although the CD-ROM is still available and
is particularly popular outside of North
America. A Windows version of the Silver-
Platter system is still available as well. Sil-
verPlatter is now emphasizing solutions to
linking to full text, as well as providing more
full text to which to link. Last year, Silver-
Platter abandoned plans 1o develop KM
products and will stick with ils tried-and-
true focus on database products for the li-
brary market.

W SIRS Mandarin

PO Box 272348, Boca Raton, FL

33427-2348; 800-232-7477, 561-994-

0079, www.sirs.com
SIRS Mandann is making some necessary
and useful changes to its software and up-
dates to content. Most of the software en-
hancements are changes that are finally
catching SIRS up with the rest of the pack.
SIRS now has new, useful leatures that
many other database providers have been
making available for several vears, includ-
ing proximity searching, saving searches,
kcjmc:rd searching within descriptors, eic.
SIRS continues to serve only the library
cent of its customers are

school hbraries,
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= The UnCover Company

(formerly owned by CARL,

now by ingenta)

3801 E. Florida Ave., #200, Denver, CO

80210; 800-787-7979; 303-758-3030

uncweb.carl.org:50
¥ ingenta inc

124 Mt. Auburn St.. Suite 200 N. Uni-

versity Place, Cambnidge, MA (2138-

0222: 617-576-5815; www.ingenta.com
In Januwary 2000 UnCover became a sub-
sidiarv of ingenta me. an aggregator of data-
bases and a global research gateway based in
the UK., with a U.S. office in Cambridge,
MA. ingema acquired UnCover after pur-
chasing 100 percent of its stock from CARL
Corp. ingenta’s purchase of the UnCover
Company significantly increased its cus-
tomer base. especially in the United States.
For now, UnCover can still be accessed the
same as hefore—from its UnCover web page
on CARL’s web site, and users are promised
no interruption in service. ingenta provides
similar services to UnCover—indexing and
abstracting linked to document delivery of
full-text journals and magazines. Like Un-
Cover, ingenta provides free searc hing of 1ts
databases but charges for article copies.

B Westlaw (owned by West
Group, a Thomson company)
610 Opperman Dr., Eagan, MN 55123,
65 1-687-7000; www.westlaw.com

Westlaw, a West Group law and legal data-
hase ageregator and distributor in the United
States, has added several more products and
features in the past year. These include five
more separate web sites for law schools, an
online store, help with finding an attorney, at-
lomeys seeking positions, and a new wesi-
law.com site. In addition to other improve-
ments, it has added faster searching capabili-
ty, footnote linking, citation linking (KeyCite;
see Lexis-Nexis, above), natural-language
searching, a 14-day [ree trial for new users.
hourly pricing (in addition to customized sub-
scriptions), and a new online customer sery-
ice site. At the October Court Technology
Conference in Los Angeles, Westlaw unveiled
a new technology—the abilitv to electroni-
cally file court cases over the Internel—de-
veloped with SCT e-file Management system
and Orange County Superior Court, Los An-
geles, The new service is called WestFile and
has not yer been given a release date.

= H.W. Wilson

450 University Ave., Bronx, NY 10452:

800-367-6770: 718-588-8400;

www.hwwilson.com
The HW. Wilson Company continues to be
a favorite among libraries, which comprise
95 percent of its customer base. Wilson still
favors human indexing by MLS-degreed in-
dexers, believing it helps to keep indexing
and database integrity high. Wilson contin-
ues to maintain its print, CD-ROM, and
web-based indexing and abstracting prod-
ucts, some with full-text links on the web,
Its newest product is SearchPlus, which per-
mits a search to be limited to peer-reviewed
journals. Among other projects, Wilson is
currently working on a Readers’” Guide Ret-
rospective, going back to 189(). L
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