
Clemson University
TigerPrints
Graduate Research and Discovery Symposium
(GRADS) Research and Innovation Month

Spring 2015

Binge Watching: Exploring the Relationship of
Binge Watched Television Genres and Colleges at
Clemson University
Amanda E. Moore
Clemson University

Follow this and additional works at: https://tigerprints.clemson.edu/grads_symposium

This Poster is brought to you for free and open access by the Research and Innovation Month at TigerPrints. It has been accepted for inclusion in
Graduate Research and Discovery Symposium (GRADS) by an authorized administrator of TigerPrints. For more information, please contact
kokeefe@clemson.edu.

Recommended Citation
Moore, Amanda E., "Binge Watching: Exploring the Relationship of Binge Watched Television Genres and Colleges at Clemson
University" (2015). Graduate Research and Discovery Symposium (GRADS). 138.
https://tigerprints.clemson.edu/grads_symposium/138

https://tigerprints.clemson.edu?utm_source=tigerprints.clemson.edu%2Fgrads_symposium%2F138&utm_medium=PDF&utm_campaign=PDFCoverPages
https://tigerprints.clemson.edu/grads_symposium?utm_source=tigerprints.clemson.edu%2Fgrads_symposium%2F138&utm_medium=PDF&utm_campaign=PDFCoverPages
https://tigerprints.clemson.edu/grads_symposium?utm_source=tigerprints.clemson.edu%2Fgrads_symposium%2F138&utm_medium=PDF&utm_campaign=PDFCoverPages
https://tigerprints.clemson.edu/rim?utm_source=tigerprints.clemson.edu%2Fgrads_symposium%2F138&utm_medium=PDF&utm_campaign=PDFCoverPages
https://tigerprints.clemson.edu/grads_symposium?utm_source=tigerprints.clemson.edu%2Fgrads_symposium%2F138&utm_medium=PDF&utm_campaign=PDFCoverPages
https://tigerprints.clemson.edu/grads_symposium/138?utm_source=tigerprints.clemson.edu%2Fgrads_symposium%2F138&utm_medium=PDF&utm_campaign=PDFCoverPages
mailto:kokeefe@clemson.edu


Q U I C K  S TA RT  ( c o n t . )  
 

How to change the template color theme 
You can easily change the color theme of your poster by going to the 
DESIGN menu, click on COLORS, and choose the color theme of your 
choice. You can also create your own color theme. 
 
 
 
 
 
 
 
You can also manually change the color of your background by going to 
VIEW > SLIDE MASTER.  After you finish working on the master be sure to 
go to VIEW > NORMAL to continue working on your poster. 
 

How to add Text 
The template comes with a number of pre-
formatted placeholders for headers and text 
blocks. You can add more blocks by copying and 
pasting the existing ones or by adding a text box 
from the HOME menu.  

 

 Text size 
Adjust the size of your text based on how much content you have to 
present. The default template text offers a good starting point. Follow 
the conference requirements. 

 

How to add Tables 
To add a table from scratch go to the INSERT menu and  
click on TABLE. A drop-down box will help you select rows 
and columns.  

You can also copy and a paste a table from Word or another PowerPoint 
document. A pasted table may need to be re-formatted by RIGHT-CLICK > 
FORMAT SHAPE, TEXT BOX, Margins. 
 

Graphs / Charts 
You can simply copy and paste charts and graphs from Excel or Word. 
Some reformatting may be required depending on how the original 
document has been created. 
 

How to change the column configuration 
RIGHT-CLICK on the poster background and select LAYOUT to see the 
column options available for this template. The poster columns can also 
be customized on the Master. VIEW > MASTER. 

 
How to remove the info bars 

If you are working in PowerPoint for Windows and have finished your 
poster, save as PDF and the bars will not be included. You can also delete 
them by going to VIEW > MASTER. On the Mac adjust the Page-Setup to 
match the Page-Setup in PowerPoint before you create a PDF. You can 
also delete them from the Slide Master. 
 

Save your work 
Save your template as a PowerPoint document. For printing, save as 
PowerPoint of “Print-quality” PDF. 
 

Print your poster 
When you are ready to have your poster printed go online to 
PosterPresentations.com and click on the “Order Your Poster” button. 
Choose the poster type the best suits your needs and submit your order. If 
you submit a PowerPoint document you will be receiving a PDF proof for 
your approval prior to printing. If your order is placed and paid for before 
noon, Pacific, Monday through Friday, your order will ship out that same 
day. Next day, Second day, Third day, and Free Ground services are 
offered. Go to PosterPresentations.com for more information. 
 

Student discounts are available on our Facebook page. 
Go to PosterPresentations.com and click on the FB icon.  

© 2013 PosterPresentations.com 
    2117 Fourth Street , Unit C         
     Berkeley CA 94710 
    posterpresenter@gmail.com 

(—THIS SIDEBAR DOES NOT PRINT—) 
D E S I G N  G U I D E  

 
This PowerPoint 2007 template produces a 36”x48” 
presentation poster. You can use it to create your research 
poster and save valuable time placing titles, subtitles, text, 
and graphics.  
 
We provide a series of online tutorials that will guide you 
through the poster design process and answer your poster 
production questions. To view our template tutorials, go 
online to PosterPresentations.com and click on HELP DESK. 
 
When you are ready to print your poster, go online to 
PosterPresentations.com 
 
Need assistance? Call us at 1.510.649.3001 
 

 

Q U I C K  S TA RT  
 

Zoom in and out 
 As you work on your poster zoom in and out to the level 
that is more comfortable to you.  
 Go to VIEW > ZOOM. 

 
Title, Authors, and Affiliations 

Start designing your poster by adding the title, the names of the authors, 
and the affiliated institutions. You can type or paste text into the 
provided boxes. The template will automatically adjust the size of your 
text to fit the title box. You can manually override this feature and 
change the size of your text.  
 
TIP: The font size of your title should be bigger than your name(s) and 
institution name(s). 
 
 

 
 

Adding Logos / Seals 
Most often, logos are added on each side of the title. You can insert a 
logo by dragging and dropping it from your desktop, copy and paste or by 
going to INSERT > PICTURES. Logos taken from web sites are likely to be 
low quality when printed. Zoom it at 100% to see what the logo will look 
like on the final poster and make any necessary adjustments.   
 
TIP:  See if your school’s logo is available on our free poster templates 
page. 
 

Photographs / Graphics 
You can add images by dragging and dropping from your desktop, copy 
and paste, or by going to INSERT > PICTURES. Resize images 
proportionally by holding down the SHIFT key and dragging one of the 
corner handles. For a professional-looking poster, do not distort your 
images by enlarging them disproportionally. 
 

 
 
 
 
 
 

Image Quality Check 
Zoom in and look at your images at 100% magnification. If they look good 
they will print well.  

ORIGINAL DISTORTED 

Corner handles 

G
oo

d 
pr

in
ti

ng
 q

ua
lit

y 

B
ad

 p
ri

nt
in

g 
qu

al
it

y 

This study explored the relationship between students’ area of study at 
Clemson University and their choice in binge watched programming. 
This article focuses on the uses and gratifications theory to explain 
that individuals have different motivations for viewing particular 
media, such as television genres. This article examines how area of 
study and gender can influence individuals’ preferences of binged 
watched television content. In addition, this article discusses how the 
combination of online-streaming options and viewers personal 
television consumption preferences have resulted in an increase in 
overall binge watching habits. The study was conducted through an 
online survey using convenience sampling. A one-way ANOVA was 
conducted to test the significance of differences. The ANOVA 
reported the difference in gender for preference of binge watching 
fantasy genres was (F (1,38) = 4.431, p =. 042), therefore the results 
were statistically significant at the p<. 05 level. In regards to the 
College of Engineering and Sciences the correlation resulted with 
Drama (F (4,35) = 2.228, p =. 086) and Fantasy (F (4,35) = 1.821, p 
= .147) both approaching significance.  

ABSTRACT

INTRODUCTION

For the purpose of this study I conducted an online survey and 
distributed it to Clemson University Students. I distributed the survey 
link via social media, e-mail, and asked participants to pass it on to 
other students. Participants were asked to record their biological sex, 
major at Clemson, and indicate if they had binge watched any of the 
listed shows. Participants were between the ages of 18 and 24; this 
age demographic is a portion of the millennial age group who are the 
most prominent binge watching group (Annalect, 2014, p.5). 
Clemson University is a good representative for this study because 
binge watching viewers are more likely to be a millennial and from 
the South (Annalect, 2014, p.5).The genres for this study were 
selected based upon Internet Movie Database’s (IMDb) current list of 
most popular TV shows (Most Popular TV Series, 2014). The genres 
are: Action, Comedy, Crime, Drama, and Fantasy. The shows, 
corresponding accordingly, were: Arrow, The Big Bang Theory, Sons 
of Anarchy, The Walking Dead, and Game of Thrones. Analects' 
Binge Watching survey also reported The Walking Dead, Game of 
Thrones, and The Big Bang Theory to be some of the most binge 
watched television shows (Annalect, 2014, p.16). I asked the 
participants to provide their majors, then from the data collected I 
sorted the majors of participants into appropriate colleges.  

METHODS

Forty participants were surveyed; 19 (47.5%) participants were 
female and 21 (52.5%) male. The participants were not equally 
representative of the colleges. Of the colleges there were 14 
(35%) from CAFLS, 6 (15%) from CAAH, 7 (17.5%) from 
CBBS, 11(27.5%) from CES, and 2 (5%) from CHEH. A one-
way ANOVA was conducted to test the significance of 
differences between female and male television show genre 
preferences as well as differences in preferences amongst the 
five colleges of Clemson University. The ANOVA reported the 
difference in gender for preference of binge watching fantasy 
genres was statistically significant at the p<. 05 level. This was 
determined by a one-way ANOVA (F (1,38) = 4.431, p =. 042), 
revealing more males prefer Fantasy genres than females. 
There was not a significant relationship between females and 
genres of binge watched television shows. Although there was 
not a significant relationship between college and genre select 
categories were approaching significance. In regards to the 
College of Engineering and Sciences the correlation resulted 
with Drama (F (4,35) = 2.228, p =. 086) and Fantasy (F (4,35) 
= 1.821, p = .147) both approaching significance. Specifically, 
the results suggest that the correlation between genre and 
biological sex is more significant than the correlation between 
genre and college. 

 

RESULTS

CONCLUSIONS
This study extends the literature of binge watching by exploring the 
demographics of binge watchers in relation to preference of binge 
watched programming. This study could contribute information to 
media effect studies, online streaming services, and the television 
production realm. If the study were expanded the information could 
be applied by online streaming services to either create more 
audience specific shows or target audience members by increasing 
their suggested shows list. For example, Netflix created both season-
released television shows House of Cards (drama) and Orange Is The 
New Black (comedy). These two season-released shows are crafted to 
be binge watched television shows; comedies and dramas are the top 
most binge watched genres (Annalect, 2014, p.16). Netflix could 
capitalize on these shows by crafting their suggested show lists to the 
type of viewer. Since “over half of all binge- viewers discover new 
programs through bingeing” it’s beneficial for online- streaming 
services to suggest content that will sustain their binge watching 
habits and keep the user captivated (Annalect, 2014, p. 8). Netflix 
already suggests television shows based upon what other users who 
are watching that specific show are also watching, however an 
individualized suggestion list could more accurately target the 
viewer. This hyper-individualized tactic would enable Netflix to 
create “niche audiences” (Jenner, 2014, p. 14). Individualized target 
marketing would expand upon the features online streaming services 
have already started to build upon, such as using a hyper-serialized 
format or season-released shows. For example, if males prefer 
season-released shows and fantasy genres, then Netflix could suggest 
shows similar to Game of Thrones that have all the episodes 
available, such as Lost. Both Game of Thrones and Lost are 
considered to have cult followings; therefore Netflix could suggest 
shows with similar “cult” followings (Most Popular TV Series, 
2014). Although certain television shows have been aimed at 
targeting specific demographics, the information from this study 
could contribute to the conversation and provide producers with 
insight on the audience members their show is not reaching.  

 

REFERENCES

Binge watching has become a prominent trend, especially amongst 
Millenials. Binge watching or sometimes referred to as binge viewing is 
defined as “watching multiple episodes or seasons of a show in one 
sitting” (Binge Watching, 2014). Although there is debate over how 
many episodes constitutes a binge, the standard definition is usually: 
“4-5 episodes of an hour long series and 6-7 for half hour series” (Binge 
Watching, 2014). Although the term has been around for almost a 
decade, binge watching “reached a new level of recognition in 2013” as 
a result of online streaming services providing their own original 
content (Annalect, 2014, p. 2). Online-streaming services are portals for 
viewers to immerse themselves in hours of endless content. Producers 
and services are noticing the effects of binge watching; binge watching 
“is transforming the way people watch television and changing the 
economics of the industry” (Jurgensen, 2012). The producer-consumer 
dynamic is shifting, therefore it is important to explore viewer 
preferences and habits. My research question stems from the uses and 
gratifications theory; the theory explains that individuals find media that 
provides them with particular gratifications. Individuals have different 
motivations for viewing particular media, such as television genres 
(Harwood, 1999). Certain factors can influence individuals’ preferences, 
which may originate at the individual level or the interpersonal level 
(Harwood, 1999) This study examined gender and college major as 
factors that may affect binge watching preferences.  

 

Binge Watching: Exploring the Relationship of Binge Watched 
Television Genres and Colleges 

Major Demographics

CAF
LS 

CAA
H 

Amanda E. Moore
Communication, Technology, and Society

 

Annalect (2014, July). Tune In: The impact of binge viewing. Annalect 
Primary Research & Insights Group. Retrieved October 10, 2014. 
 
Binge-Watching and It’s Effect On Television. (2014) Retrieved from 
Television Culture Website: October 10, 2014 
 
Harwood, J. (1999). Age identification, social identity gratifications, 
and television viewing. Journal of Broadcasting & Electronic Media, 
43(1), 123-136. 
 
Hinckley, D. (2014, March 5). Average American watches 5 hours of 
TV per day, report shows. Retrieved October 10, 2014. 
 
Jenner, M. (2014). Is this TVIV? On Netflix, TVIII and binge-
watching. New Media Society, 1461444814541523. 
 
Jurgensen, J. (2012). Binge viewing: TV’s lost weekends. Wall Street 
Journal,13.  
 
Most Popular TV Series. (2014). IMBD. Retrieved November 20, 2014, 
from http://www.imdb.com/search/title 
at=0&sort=moviemeter&title_type=tv_series 

 
15 % CAAH

5 % CHEH

17.5 % CBBS

35 % CAFLS

27.5 % CES

Participants

Females 

Males 

47.5 % Females

52.5 % Males

1. What is your biological sex? Male or Female

2. What is your major at Clemson? 

3. Have you binge watched the Big Bang Theory? Yes or No

4. Have you binge watched Arrow? Yes or No

5. Have you binge watched Game of Thrones? Yes or No

6. Have you binge watched Sons of Anarchy? Yes or No

7. Have you binge watched The Walking Dead? Yes or No 

Survey

0 0.1 0.2 0.3 0.4 0.5 0.6 0.7 

Action/ Arrow

Comedy/ Big Bang Theory

Crime/ Sons of Anarchy

Drama/ The Walking Dead

Fantasy/ Game of Thrones

Male 

Female 

Genres


	Clemson University
	TigerPrints
	Spring 2015

	Binge Watching: Exploring the Relationship of Binge Watched Television Genres and Colleges at Clemson University
	Amanda E. Moore
	Recommended Citation


	tmp.1437665406.pdf.ZY9Zf

