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Abstrak 

Hutang kad kredit merupakan perkara yang membimbangkan di Malaysia. Laporan 

statistikdari Kementerian Pendidikan Malaysia menyatakan bahawa perkadaran bagi 

penggunaan kad kredit dikalangan guru-guru di Malaysia adalah tinggi berbanding 

bidang perkerjaan yang lain. Bagi lebih memahami keadaan ini, kajian ini dilakukan 

dengan memfokuskan kepada guru-guru di Perlis. Kajian ini menggunakan Polisi 

Bank, Manfaat Kad Kredit dan Attribute Pengguna sebagai pembolehubah bebas dan 

Penggunaan Kad Kredit sebagai pembolehubah bersandar. Hasil kajian memberikan 

pemahaman yang lebih baik tentang sebab mengapa tingginya penggunaan kad 

kredit dikalangan para guru. Dapatan kajian menunjukkan bahawa manfaat kad 

kredit memepunyai hubungan positif yang signifikan dengan Penggunaan Kad 

Kredit. Sentara itu, kedua-dua pembolehubah yang lain (Polisi Bank, Atribut 

Pengguna) tidak mempunyai kesan yang signifikan terhadap Penggunaan Kad Kredit 

dikalangan guru. 

 

Katakunci: Polisi Bank, Manafaat, Atrinut Penguna, dan Pengunaan Kad Kredit. 
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Abstract 

Credit card debt is an area of concern in Malaysia. Statistics from the Ministry of 

Education reports that credit card usage among teachers is disproportionately high in 

Malaysia when compared to other professions. To be able to further understand this 

situation, this study focused in the teachers in Perlis. The measures for the study 

were Bank Policy, Credit Card Benefits and User Attributes as the independent 

variables and credit card usage as the dependent variable. The outcome of the study 

enabled a better understanding of the reasons for the high usage of credit card by 

teachers. The findings indicate that credit card benefits have a significant positive 

relationship on Credit Card Usage. The other two variables (Bank Policy, User 

Attributes) did not have a significant influence on credit card usage among teachers. 

 

 

Keyword: Bank Policies, Benefits, User Attributes, and Credit Card Usage. 
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CHAPTER ONE 

INTRODUCTION 

 

1.0 Introduction 

 Credit cards can be said to be the most common financial transaction modes in the 

world, and this applies to Malaysia as well. This study is about credit card usage 

among teachers in Perlis. In today’s world it is a common phenomenon that everyone 

carries a credit card wherever they go, but, the problem is, most credit cards user do 

not know how to use their credit cards wisely. Hence, there havebeen lots of issues 

with credit cards users and the way they deal with their debt problems.  

 

 

Malaysian consumers seem to display excessive buying behavior or as is commonly 

referred to as ''compulsive buying'' (Ahmad, Ismail, Soheil, Tabash and Alias, 2010).  

When it comes to spending, the typical Malaysian consumer is very brand conscious 

and themain purpose of owning credit cards is to keep up appearances or to maintain 

peer group standards as well as convenience. It is relatively easy to own a credit card 

in Malaysia and this has contributed to the compulsive spending by the Gen Y in 

order to maintain their lifestyle. This has become a major concern as spending needs 

to correlate with income. There is another finding that opines that a particularly 

interesting the attribute of credit card users in Malaysia is that they tend to use the 

card to grant loans to themselves (Ahmad, 2010). In Malaysia, it is an accepted fact 

that it is easy for people to apply for credit cards rather than applying for personal 



The contents of 
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only 



 61 

REFERENCES 

 

Abdul-Muhmin, A. G. and Umar, Y. A. (2007). “Credit Card Ownership and 

Usage Behaviour in Saudi Arabia: The Impact of Demographics and 

Attitudes toward Debt”.Journal of Financial Services Marketing, 12(3), 

219-234. 

 

Ali Kara, E. and Kucukemiroglu, O. (1994). “Credit Card Development 

Strategies for the Youth Market”. International Journal of Bank 

Marketing 

 

Agarwal, S. and C. Liu, (2003), Determinants of credit card delinquency and 

bankruptcy: Macroeconomic factors. Journal of Economics and Finance 

27, 75-84.  

 

Agarwal, S., C. Liu and L. Mielnicki, (2003), Exemption laws and consumer 

delinquency and bankruptcy behavior: An empirical analysis of credit 

card data. The Quarterly Review of Economics and Finance 43, 273-289. 

 

Ausubel L. M., (1991), The Failure of Competition in the Credit Card Market. 

Amercial Economic Rreview 81(1), 50-81. 

 

Aoyama Yuko(2000). The info Society, Japanese style: corner stores as hub of 

e-commerce. World of e-commerce: economic, geographical, and social 

dimension. West ussex: Willey & sons ltd. 

 

Borzekowski, R. , E.K. Kiser and S. Ahmed, 2008, Consumers' use of debit 

cards:Patterns,preferences and price response. Journal of Money,Credit 

and Banking 40(1), 149-172. 

 



 

 62 

Boot, A. and A. Thakor, 1994, Moral Hazard and Secured Lending in an 

Infinitely Repeated Credit Market Game," International Economic 

Review, 35(4), 899-920. 

 

Bellman Lose SGL, Johnson EJ (1999). Predictors of online buying behavior. 

Communications of ACM. 42(12):32-48. 

 

Calem, Paul, and Mester, Loretta, “Consumer Behavior and the Stickiness of 

Credit Card Interest Rates,” American Economic Review, 85(1995). 

 

Chakravorti, Sujit. (1997) how do we pay? Federal Reserve Bank of Dallas 

Financial Industry Issues, First quarter, 1-6, 8 

 

Dillion WR, Goldstein M (1994). Multivariate Analysis Methods and 

applications. New York. John Willey & sons. 

 

Ezzi, S. (2005), “ An empirical investigation of factors influencing the 

adoption of credit cards in Saudi Arabia”, unpublished PhD thesis, 

Nottingham University, Nottingham. 

 

Faber, R.J. (2011), “Dignosis and epidemiology of compulsive buying”, in 

Muller, A. and Michell, J.E. (Eds), Compulsive Buying: Clinical 

Foundations and Treatment, Taylor and Francis, New York, NY, pp. 3-

17. 

 

Feinberg, R. A. (1986) Credit Cards as Spending Facility Stimuli: a 

Conditioning Interpretation, Journal of Consumer Research, 

13(December), 348-353. 

 

Feinberg, R.A. (1990), “The social nature of the classical conditioning 

phenomena in people: a comment on Hunt, Florsheim, Chatterjee, and 

Kernan”, Psychological Reports, Vol. 67 No. 1, pp. 331-334. 



 

 63 

Gan, l. l., Maysami, R. C. and Koh, H. C. (2008) Singapore Credit 

Cardholders: Ownership, usage Patterns, and Perceptions, Journal of 

Services Marketing, 22(4), 267-279. 

 

Hamsawi, R. (2012), “Nearly half of Malaysian credit card users pay in full  

each               month” 

www.btimes.com.my/Current_News/BTIMES/articles/niels/Article/ 

(accessed July 20 2012) 

 

Hayhoe, C.R., Leach, L., Allen, M.W. and Edwards, R. (2005), “Credit cards 

held by college students”, Financial counselling and planning Education, 

Vol. 16 No. 1, pp.1-10. 

 

Howarth, C. (1990) Going Gets tough in Hong Kong Credit Card Boom, 

Amcham, 22(11), 47-9. 

 

Hook, G.E.R. and Lucier, G.W. (1995), “Attitudes affect behavior”, 

Environmental Health Perspectives, Vol. 103 No. 4, p. 318  

 

Horlic.com (2012), “Bankruptcy statistics based on credit card debts in 

Malaysia”, www.horlic.com/bankruptcy-statistics-based-on -credit-card-

in-Malaysia/. 

 

Hussin, S. R., Kassim, S. and Jamal, N. (2011) Credit Card Marketing Strategy 

and Its Impact on usage among Malaysians. Proceedings of the 15th 

National MACFEA Seminar, Hotel UiTM, Shah Alam, Selangor, pp. 1-

23. 

 

Kara, a., Keynak, E. and Kucukemiroglu, O. (1994) Credit Card development 

Strategies for the Youth Market: the use of Conjoint Analysis, 

International Journal of Bank Marketing, 12(6), 30-36. 

http://www.horlic.com/bankruptcy-statistics-based-on%20-credit-card-in-Malaysia/
http://www.horlic.com/bankruptcy-statistics-based-on%20-credit-card-in-Malaysia/


 

 64 

Jamal AS, Ahmed AF (2007). Socio-sulture Factors Influencing Consumer 

Adoption of Online Transactions. Management of eBusiness, 2007. 

WCMeB 2007.  

 

James F. Devlin, Steve Worthington, P. Gerrard, (2007) "An analysis of 

main and subsidiary credit card holding and spending", International 

Journal of Bank Marketing, Vol. 25 Issue: 2, pp.89-101. 

 

Joo, S.H., Grable, J.E. and Bagwell, D.C. (2003), “Credit card attitudes and 

behavior of college student”, College Student Journal, Vol.37 No.3, pp. 

405-419. 

 

Kara, A. Kaynak, E. and Kucukemiro, O.(1994), “Credit card development 

strategies for the youth market: the use of conjoint analysis”, 

International Journal of Bank Marketing, Vol. 12 No. 6, pp. 30-36. 

 

Karin Braunsberger, Laurie A. Lucas, Dave Roach, (2004) "The 

effectiveness of credit‐card regulation for vulnerable 

consumers", Journal of Services Marketing, Vol. 18 Issue: 5, pp.358-

370. 

 

Kassim, S., Abd. Majid, M. S. and Amin, N. (2009) the influence of 

macroeconomic variables on credit card usage in Malaysia. 13th National 

MaCFEa Seminar, organized by Malaysian Consumer Federation 

association, university technology MARA, Concorde Hotel, Shah Alam, 

August 4-5. 

 

Kassim, S. (2010) the Viability of Islamic Credit Card to Replace the 

Functionalities of Conventional Credit Card: an Exploratory Study in 

Malaysia. 

 

http://www.emeraldinsight.com/author/Devlin%2C+James+F
http://www.emeraldinsight.com/author/Worthington%2C+Steve
http://www.emeraldinsight.com/author/Gerrard%2C+P
http://www.emeraldinsight.com/author/Braunsberger%2C+Karin
http://www.emeraldinsight.com/author/Lucas%2C+Laurie+A
http://www.emeraldinsight.com/author/Roach%2C+Dave


 

 65 

Kinsey, J. (1981) determinants of Credit Card accounts: an application of to bit 

analysis, Journal of Consumer Research, 8(September), 172-182. 

 

Lydia L. Gan, Ramin C. Maysami, Hian Chye Koh, (2008) "Singapore 

credit cardholders: ownership, usage patterns, and 

perceptions", Journal of Services Marketing, Vol. 22 Issue: 4, pp.267-

279. 

 

Mansor, N. and Mat, a. C. (2009) Islamic Credit Card: are demographic 

Factors a Good Indicator?, Asian Social Science, 5(12), P17. 

 

Malaysian Communication and Multimedia Commission (MCMC) (2008). 

Communication and Multimedia Yearly Report. Kuala Lumpur. 

 

Malaysian Communication and Multimedia Commission (MCMC) (2016). 

Internet User Survey, Statistical Brief Number Twenty. 

 

Park, H.J. and Burns, l. d. (2005) Fashion Orientation, Credit Card use, and 

Compulsive Buying, Journal of Consumer Marketing, 22(3), 135-141. 

 

Roberts, J. and Jones, E. (2001), “ Money attitudes, credit card use, and 

compulsive buying among American college students”, Journal of 

Consumer Affairs, Vol. 35 No. 2, pp. 213-240. 

 

Ramayah, T., Nasser, N., Aizzat, M. N. and Lim, H.C. (2002) Cardholders’ 

Attitude and Bank Credit Card Usage in Malaysia: An Exploratory 

Study, Asian Academy of Management Journal. 7. 75-101. 

 

Soman, D. (2001), “Effects of payment mechanism on spending behavior: the 

role of rehearsal and immediacy of payment”, The Journal of Consumer 

Research, Vol. 27 No. 4, pp. 460-474. 

 

http://www.emeraldinsight.com/author/Gan%2C+Lydia+L
http://www.emeraldinsight.com/author/Gan%2C+Lydia+L
http://www.emeraldinsight.com/author/Maysami%2C+Ramin+C
http://www.emeraldinsight.com/author/Chye+Koh%2C+Hian


 

 66 

Steidle, R.P. (1994), “Determinants of bank and retail credit card resolvers: an 

application using the life-cycle income hypothesis”, Consumer Interest 

Annual, Vol. 40, pp. 170-177. 

 

Subramaniam, R. and Marimuthu, M. (2010), “Bank credit card and the 

selection criteria: an exploratory study”, African Journal of Business 

Management, Vol. 4 No. 16, pp. 3463-3472. 

 

Sumarwan, u. and hira, t. K. (1993) the Effects of Perceived locus of Control 

and Perceived Income adequacy on Satisfaction with Financial Status of 

Rural households, Journal of Family and Economic Issues, 14(4), 343-

364. 

 

Syed Sharaf. (1998) Factors Influencing the Level of Credit Card Usage. 

unpublished MBA thesis, Universiti Sains Malaysia, Penang. 

 

Tang, T.L.P. (1992), “The meaning of money revisited”, Journal of 

Organizational Behavior,Vol. 13 No. 2, pp. 197-202. 

 

Thomas Foscht, Cesar Maloles III, Bernhard Swoboda, Swee‐Lim Chia, 

(2010) "Debit and credit card usage and satisfaction: Who uses which 

and why – evidence from Austria", International Journal of Bank 

Marketing, Vol. 28 Issue: 2, pp.150-165. 

 

Tokunga, H. (1993), “The use and abuse of consumer credit: application of 

psychological theory and research”, Journal of Economic Psychology, 

Vol.14 No.2, pp. 285-316. 

 

Yamauchi, K. and Templer, D. (1982), “The development of a money attitude 

scale”, Journal of  Personality Assessment, Vol. 46 No. 5, pp. 522-528. 

 

http://www.emeraldinsight.com/author/Foscht%2C+Thomas
http://www.emeraldinsight.com/author/Maloles%2C+Cesar+III
http://www.emeraldinsight.com/author/Swoboda%2C+Bernhard
http://www.emeraldinsight.com/author/Chia%2C+Swee-Lim


 

 67 

Zinman, J. (2009), “Debit or credit?”, Journal of Banking and Finance, Vol. 33 

No. 2, pp. 358-366.  



 

 68 

Appendix 

 

Appendix A : Questionnaire 

  

 

Soal Selidik 

Salam sejahtera, 

Tuan / Puan yang dihormati, 

Soal selidik ini adalah sebahagian daripada maklumat yang diperlukan untuk 

melengkapkan kajian yang berkaitan dengan Penggunaan Kad Kredit dikalangan 

Guru di Perlis. Adalah diharapkan Tuan / Puan dapat membaca, menjawab dan 

menanda item – item soalan selidik ini dengan seikhlas hati. 

2.  Soal selidik ini bukanlah satu ujian. Oleh yang demikian tidak ada jawapan yang 

betul atau salah. Sila berikan jawapan anda seikhlas mungkin berdasarkan fikiran, 

perasaan dan pengalaman anda sendiri. 

3. Semua jawapan adalah dirahsiakan dan akan digunakan untuk tujuan kajian ini 

sahaja. 

Saya ucapkan ribuan terima kasih kepada Tuan / Puan sekalian atas kerjasama yang 

diberikan. 

 

Salam hormat daripada saya, 

Mohamad Hisham b. Shamardi 
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Demographic information 

Please circle or tick the answers in the boxes that is provided. 

 

1. Gender  

a) Male  b) Female  

 

2. Age  

a) Below 20 

years old 

b) 21 -30 

years old 

c) 31 – 40 

years old 

d) 50 and 

above 

 

3. Academic qualification  

a) Phd / postgraduate     b) undergraduate 

c) Diploma d) certificate 

 

4. Monthly gross income 

a) < 3000 b) RM 3000 – RM 5000 

c) RM 5001 – RM 8000 d) RM 8001 – RM 10000 

 

5. Working experience  

a) 0 – 5 years b) 6 years – 10 years 

c) 11 years – 15 years d) 16 years and above 

 

6. How many credit card do you have? 

a) None b) 1 c) 2 d) > 2 cards 

 

7. How long have you been using the credit card? 

a) Less than 1 year b) 1 – 3 years 

c) 4 – 6 years d) 7 years and above 
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From your point of view what do you really think about the usage of your 

credit card. In the scale of 1 – 5 please tick the suitable answer which you 

feel suitable. 

 

1) Strongly 

agree 
2) Agree 3) Neutral 4) Disagree  

5) Strongly 

disagree 

 

 

8. I apply for credit card to get free gifts 

 

1) 2) 3) 4) 5) 

 

9. I spend using credit card to earn points and exchange for gifts. 

 

1) 2) 3) 4) 5) 

 

10. I was attracted by the cash rebate system, thus I always spend using credit 

card 

 

1) 2) 3) 4) 5) 

 

11. I only need to pay the minimum required amount monthly if I cannot afford 

to pay in full. 

 

1) 2) 3) 4) 5) 

 

12. I always pay only the minimum required amount  as I want to keep more 

money on hand 

 

1) 2) 3) 4) 5) 

 

13. I do not need to provide previous bills settlement of credit cards when I am 

applying another credit card. 

 

1) 2) 3) 4) 5) 
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14. The bank offers me a credit card so I accept it. 

 

1) 2) 3) 4) 5) 

 

15. I got my credit card because the agent approached me in the shopping center 

and gave me a credit card 

 

1) 2) 3) 4) 5) 

 

16. It is easy for me to apply for more credit cards from issuer once I owned a 

credit card 

 

1) 2) 3) 4) 5) 

 

17. I always pay my credit card bills monthly 

 

1) 2) 3) 4) 5) 

 

18. I always make excess payment than the amount required 

 

1) 2) 3) 4) 5) 

 

 

19. I will call the bank if I did not receive the monthly statement before the 

payment due date 

 

1) 2) 3) 4) 5) 

 

20. I will make sure I did make payment of credit card bills every month 

 

1) 2) 3) 4) 5) 
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21. I will make sure I reserve my money to pay for the credit card bills 

 

1) 2) 3) 4) 5) 

 

22. I know exactly how much I spend using credit card every month 

 

1) 2) 3) 4) 5) 

 

23. I know exactly the remaining debt that I owed from previous transactions 

 

1) 2) 3) 4) 5) 

 

24. I will check on my bills to ensure all the transactions are made by me and the 

amount is correct 

 

1) 2) 3) 4) 5) 

 

25. I can easily find out if there is any transaction stated in the statement which 

was not made by me. 

 

1) 2) 3) 4) 5) 

 

26. I know exactly how much I still owing after I have made the monthly 

payment 

 

1) 2) 3) 4) 5) 

 

27. My income is always not enough for me to spend 

 

1) 2) 3) 4) 5) 

 

28. I always use credit card to pay in order to preserve more cash in hand. I 

seldom make payment by using cash. 

 

1) 2) 3) 4) 5) 
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29. I will use credit card to pay when I have insufficient salary to spend 

Management of income vs expenses. 

 

1) 2) 3) 4) 5) 

 

30. I must admit that I purchase things because I know they will impress others 

 

1) 2) 3) 4) 5) 

 

31. I behave as if money were the ultimate symbol of success. 

 

1) 2) 3) 4) 5) 

 

32. I seem to find that I show more respect to people with more money than I 

have 

 

1) 2) 3) 4) 5) 

 

33. I often try to find out if other people make more money than I do 

 

1) 2) 3) 4) 5) 

 

34. I argue or complain about the cost of things I buy  

 

1) 2) 3) 4) 5) 

 

35. It bothers me when I discover I could have got something for less elsewhere. 

 

1) 2) 3) 4) 5) 

 

36. After buying something, I wonder if I could have got the same for less 

elsewhere 

 

1) 2) 3) 4) 5) 
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37. When I buy something, I complain about the price I paid 

 

1) 2) 3) 4) 5) 

 

38. It’s hard for me to pass up a bargain 

 

1) 2) 3) 4) 5) 

 

39. I spend money to make myself feel better.  

 

1) 2) 3) 4) 5) 

 

40. I show signs of nervousness when I don’t have enough money. 

 

1) 2) 3) 4) 5) 

 

41. I worry that I will not be financially secure. 

 

1) 2) 3) 4) 5) 

 

42. My credit card are usually at their maximum credit limit 

1) 2) 3) 4) 5) 

 

43. I frequently use the available credit on one credit card to make a payment on 

another credit card 

 

1) 2) 3) 4) 5) 

 

44. I am less concerned with the price of a product when I use a credit card. 

 

1) 2) 3) 4) 5) 
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45. I am more impulsive when I shop with credit cards 

 

1) 2) 3) 4) 5) 

 

46. I spend more money when I use a credit card 

 

1) 2) 3) 4) 5) 

 

 

This is the end of the questionnaire 

Thank you for your cooperation 
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Appendix B: Descriptive Statistics and Correlation 

 

 

Descriptive Statistics 

 Mean Std. Deviation N 

CCUSAGE 3.2694 .81804 67 

BANKPOL 3.1556 .75611 67 

BENEFITS 2.9224 .75763 67 

USERATT 2.6177 .70057 67 

 

 

Correlations 

 CCUSAGE BANKPOL BENEFITS USERATT 

Pearson Correlation CCUSAGE 1.000 .336 .396 .042 

BANKPOL .336 1.000 .366 .080 

BENEFITS .396 .366 1.000 .198 

USERATT .342 .380 .398 1.000 

Sig. (1-tailed) CCUSAGE . .003 .000 .001 

BANKPOL .003 . .001 .002 

BENEFITS .000 .001 . .002 

USERATT .001 .002 .002 . 

N CCUSAGE 67 67 67 67 

BANKPOL 67 67 67 67 

BENEFITS 67 67 67 67 

USERATT 67 67 67 67 
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