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ABSTRAK

Berdasarkan teori berasaskan sumber dan teori kontingensi, kajian ini meneliti
peranan budaya organisasi dalam menyederhana hubungan antara keusahawanan
korporat serta dimensi-dimensinya dengan prestasi perniagaan. Sejumlah 249
pengurus pertengahan daripada lima bank utama di Pakistan telah mengambil
bahagian dalam kajian ini. Dapatan kajian menyokong hipotesis yang mengusul
tentang hubungan positif antara keusahawanan korporat dengan prestasi perniagaan.
Budaya organisasi juga didapati mempunyai hubungan positif dengan prestasi
perniagaan serta menyederhanakan hubungan antara keusahawanan korporat dengan
prestasi perniagaan. Mengenai hubungan antara dimensi-dimensi keusahawanan
korporat dengan prestasi perniagaan, dapatan menunjukkan hubungan signifikan
positif di antara sokongan pengurusan, sempadan organisasi, ketersediaan masa, dan
budibicara kerja, dengan prestasi perniagaan. Bagaimanapun tidak wujud hubungan
signifikan antara ganjaran dan pengukuhan dengan prestasi perniagaan. Dapatan
kajian seterusnya menunjukkan wujudnya kesan penyederhanaan budaya organisasi
ke atas hubungan antara batasan organisasi, ketersediaan masa, dan budibicara kerja
dengan prestasi perniagaan. Umumnya, hasil kajian ini mengemukakan sokongan
bahawasanya  keusahawanan  korporat serta dimensi-dimensinya mampu
meningkatkan prestasi perniagaan dengan berkesan. Malahan, dapatan kajian ini
menyokong peranan budaya organisasi sebagai satu faktor penting yang menyumbang
ke arah pengukuhan prestasi perniagaan sama ada secara individu atau secara kolektif
dengan dimensi-dimensinya. Akhir sekali implikasi-implikasi teoritikal, metodologi,
dan praktikal berserta dengan limitasi dan cadangan kajian masa hadapan dibincang
dalam kajian ini.

Kata kunci: keusahawanan korporat, prestasi perniagaan, budaya organisasi, bank,
Pakistan



ABSTRACT

Drawing upon resource based view of the firm and contingency theory, this study
examined the role of organizational culture in moderating the relationship between
corporate entrepreneurship and its dimensions with business performance. A total of
249 middle managers of the big five banks of Pakistan participated in the study. The
findings of the study supported the hypothesized positive relationship between
corporate entrepreneurship and business performance. Similarly, it was found that
organizational culture was positively related with business performance as well as
moderating the relationship between corporate entrepreneurship and business
performance. With regards to the relationships between dimensions of corporate
entrepreneurship and business performance, the findings revealed positive significant
relationships between management support, organizational boundaries, time
availability, and work discretion, and business performance. However, no significant
relationship exists between rewards and reinforcement and business performance. The
findings further revealed that organizational culture moderated the relationship
between organizational boundaries, time availability, and work discretion with
business performance. Generally, these results supported the view that corporate
entrepreneurship and its dimensions could effectively foster business performance.
Furthermore the findings supported the prominent role of organizational culture
towards enhancement of business performance either individually or collectively with
corporate  entrepreneurship and its dimensions. Finally, the theoretical,
methodological and practical implications as well as limitations and suggestions for
future research are provided in this study.

Keywords: corporate entrepreneurship, business performance, organizational culture,
banks, Pakistan
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CHAPTER ONE
INTRODUCTION

1.1 Background of the Study

The world witnessed Global Financial Crisis (GFC) in the great depression that
started in 2007-2008 bringing the world towards highest unemployment level in the
developed countries such as like USA, UK, and other EU countries. Billions of dollars
were spent by these countries in bailing out their financial systems. The banking
sector performance of these countries determines their overall economic direction.
The banking industry has always earned reputation in countries financial systems
although banking sector’s role has varied depending upon a society’s structure, its

economic development stage, and the socio-political environment.

Performing the intermediary role in between savers and investors, the banks mobilize
the savings of a large number of depositors and lending them to other economic units
to lead an economy for future economic stability. The bank’s efficient performance is
necessarily required for the maximization of profits for the shareholders and in the
benefit of stakeholders who have significant interest in banking operations. A single
bank’s failure can lead to the whole economy’s failure (Janjua, 2003). In the past
financial crises, banks have been rescued by the governments as these banks are main
source of credit for businesses (Lietaer, Ulanowicz & Goerner, 2008). In the
developing countries, as literature suggests, there has been very little, if any, attention

paid towards the performance of banks.



The contents of
the thesis is for
internal user
only



REFERENCES

Abbott, B. B., & Bordens, K. S. (2011). Research design and methods: a process
approach (ed.): New York: McGraw-Hill.

Adams, J. B., Adams, J., Rice, R. W., & Instone, D. (1985). Effects of Perceived
Group Effectiveness and Group Role on Attributions of Group Performancel.
Journal of Applied Social Psychology, 15(5), 387-398.

Agca, V., Topal, Y., & Kaya, H. (2012). Linking intrapreneurship activities to
multidimensional firm performance in Turkish manufacturing firms: an empirical
study. International Entrepreneurship and Management Journal, 8(1), 15-33.

Aiken, L. S., West, S. G., & Reno, R. R. (1991). Multiple regression: Testing and
interpreting interactions: Sage.

Akehurst, G., Comeche, J. M., & Galindo, M.-A. (2009). Job satisfaction and
commitment in the entrepreneurial SME. Small Business Economics, 32(3), 277-
280.

Akgln, A. E., Byrne, J. C., Lynn, G. S., & Keskin, H. (2007). Team stressors,
management support, and project and process outcomes in new product
development projects. Technovation, 27(10), 628-639.

Akhtar, S. (2007). Lecture: Banking sector reforms: Performance and challenges.

Akhtar, S. (2007). Pakistan Banking Sector Reforms: Performance and Challenges.
Speech delivered by Dr. Shamshad Akhtar Governor State Bank of Pakistan,
Geneva, 1.

Allaire, Y., & Firsirotu, M. E. (1984). Theories of organizational culture.

Organization studies, 5(3), 193-226.

221



Al-Marri, K., Moneim M. Baheeg Ahmed, A., & Zairi, M. (2007). Excellence in
service: an empirical study of the UAE banking sector. International Journal of
Quality & Reliability Management, 24(2), 164-176.

Alpkan, L., Bulut, C., Gunday, G., Ulusoy, G., & Kilic, K. (2010). Organizational
support for intrapreneurship and its interaction with human capital to enhance
innovative performance. Management decision, 48(5), 732-755.

Al-Swidi, A. K., & Al-Hosam, A. (2012). The effect of entrepreneurial orientation on
the organizational performance: A study on the Islamic banks in Yemen using the
partial least squares approach. Arabian Journal of Business and Management
Review (Oman Chapter), 2(1), 73.

Al-Swidi, A. K., & Mahmood, R. (2011). How does organizational culture shape the
relationship between entrepreneurial orientation and the organizational
performance of banks? European Journal of Social Sciences, 20(1), 28-46.

Amit, R., & Schoemaker, P. J. (1993). Strategic assets and organizational rent.
Strategic management journal, 14(1), 33-46.

Andersen, T. B., & Tarp, F. (2003). Financial liberalization, financial development
and economic growth in LDCs. Journal of international development, 15(2), 189-
200.

Antoncic, B., & Hisrich, R. D. (2001). Intrapreneurship: Construct refinement and
cross-cultural validation. Journal of business venturing, 16(5), 495-527.

Antoncic, B., & Hisrich, R. D. (2001). Intrapreneurship: Construct refinement and

cross-cultural validation. Journal of business venturing, 16(5), 495-527.

222



Antoncic, B., & Hisrich, R. D. (2004). Corporate entrepreneurship contingencies and
organizational wealth creation. Journal of Management Development, 23(6), 518-
550.

Antoncic, B., & Hisrich, R. D. (2004). Corporate entrepreneurship contingencies and
organizational wealth creation. Journal of Management Development, 23(6), 518-
550.

Antoncic, B., & Zorn, O. (2004). The mediating role of corporate entrepreneurship in
the organizational support-performance relationship: An empirical examination.
Managing global transitions, 2(1), 5.

Antoncic, J. A., & Antoncic, B. (2011). General Employee Satisfaction, Corporate
Entrepreneurship, and Growth of Companies: An Empirical Study in Slovenia.
International Leadership Journal, 3.

Antony, J. P., & Bhattacharyya, S. (2010). Measuring organizational performance and
organizational excellence of SMEs-Part 1: A conceptual framework. Measuring
Business Excellence, 14(2), 3-11.

Armstrong, J. S., & Overton, T. S. (1977). Estimating nonresponse bias in mail
surveys. Journal of marketing research, 396-402.

Atkinson, H., & Brander Brown, J. (2001). Rethinking performance measures:
assessing progress in UK hotels. International Journal of Contemporary
Hospitality Management, 13(3), 128-136.

Atkinson, H., & Brander Brown, J. (2001). Rethinking performance measures:
assessing progress in UK hotels. International Journal of Contemporary

Hospitality Management, 13(3), 128-136.

223



Auer Antoncic, J., & Antoncic, B. (2011). Employee satisfaction, intrapreneurship
and firm growth: a model. Industrial Management & Data Systems, 111(4), 589-
607.

Avolio, B. J., & Bass, B. M. (1995). Individual consideration viewed at multiple
levels of analysis: A multi-level framework for examining the diffusion of
transformational leadership. The Leadership Quarterly, 6(2), 199-218.

Bacon, D. R., Sauer, P. L., & Young, M. (1995). Composite reliability in structural
equations modeling. Educational and Psychological Measurement, 55(3), 394-
406.

Baden-Fuller, C. (1995). Strategic Innovation, Corporate Entrepreneurship and
Matching Outside-in to Inside-out Approaches to Strategy Researchl. British
Journal of Management, 6(s1), S3-S16.

Bagozzi, R. P., & Yi, Y. (1988). On the evaluation of structural equation models.
Journal of the academy of marketing science, 16(1), 74-94.

Baird, I. S., & Thomas, H. (1985). Toward a contingency model of strategic risk
taking. Academy of management Review, 10(2), 230-243.

Baker, M. J. (1993). Bank marketing-myth or reality? International Journal of Bank
Marketing, 11(6), 5-11.

Balmer, J. M., & Wilson, A. M. (2001). Understanding organisational culture and the
implications for corporate marketing. European Journal of Marketing, 35(3/4),
353-367.

Balmer, J. M., & Wilson, A. M. (2001). Understanding organisational culture and the
implications for corporate marketing. European Journal of Marketing, 35(3/4),

353-367.

224



Bank, T. W. (2015). Pakistan Devlopment Update 2015 (APril, 2015 ed.).

Barclay, D., Higgins, C., & Thompson, R. (1995). The partial least squares (PLS)
approach to causal modeling: Personal computer adoption and use as an
illustration. Technology studies, 2(2), 285-309.

Barney, J. (1991). Firm resources and sustained competitive advantage. Journal of
management, 17(1), 99-120.

Barney, J. B. (1986). Organizational culture: can it be a source of sustained
competitive advantage? Academy of management Review, 11(3), 656-665.

Baron, R. M., & Kenny, D. A. (1986). The moderator—mediator variable distinction in
social psychological research: Conceptual, strategic, and statistical considerations.
Journal of personality and social psychology, 51(6), 1173.

Barrett, H., & Weinstein, A. (1998). The effect of market orientation and
organizational flexibility on corporate entrepreneurship. Entrepreneurship:
Theory and Practice, 23(1), 57-58.

Barrett, H., & Weinstein, A. (2015). Corporate entrepreneurship, the marketing mix,
and business performance. Paper presented at the Proceedings of the 1997
Academy of Marketing Science (AMS) Annual Conference.

Barrett, H., Balloun, J. L., & Weinstein, A. (2012). Creative climate: a critical success
factor for 21st century organisations. International Journal of Business Innovation
and Research, 6(2), 202-219.

Bartlett, J. E., & Bartlett, M. E. (2011). Workplace bullying: An integrative literature
review. Advances in Developing Human Resources, 13(1), 69-84.

Bartlett, J. E., & Bartlett, M. E. (2011). Workplace bullying: An integrative literature

review. Advances in Developing Human Resources, 13(1), 69-84.

225



Baruch, Y., & Holtom, B. C. (2008). Survey response rate levels and trends in
organizational research. Human Relations, 61(8), 1139-1160.

Bates, T. (1990). Entrepreneur human capital inputs and small business longevity. The
review of Economics and Statistics, 551-559.

Baum, J. R., Locke, E. A., & Smith, K. G. (2001). A multidimensional model of
venture growth. Academy of management journal, 44(2), 292-303.

Baumol, W. J. (1996). Entrepreneurship: Productive, unproductive, and destructive.
Journal of business venturing, 11(1), 3-22.

Beach, L. R. (2006). Leadership and the art of change: A practical guide to
organizational transformation: Sage.

Beer, M., & Spector, B. (1990). The critical path to corporate renewal: Harvard
Business Press.

Benitez-Amado, J., Llorens-Montes, F. J., & Nieves Perez-Arostegui, M. (2010).
Information technology-enabled intrapreneurship culture and firm performance.
Industrial Management & Data Systems, 110(4), 550-566.

Berg, N. (2005). Non-response bias.

Bharadwaj, S. G., Varadarajan, P. R., & Fahy, J. (1993). Sustainable competitive
advantage in service industries: a conceptual model and research propositions. The
Journal of Marketing, 83-99.

Bhardwaj, B., & Momaya, K. (2007). Corporate entrepreneurship: Application of
moderator method. Singapore Management Review, 29(1), 47.

Biggadike, E. R. (1979). Corporate diversification: Entry, strategy, and performance:
Division of Research, Graduate School of Business Administration, Harvard

University; Cambridge, MA.

226



Bijttebier, P., Delva, D., Vanoost, S., Bobbaers, H., Lauwers, P., & Vertommen, H.
(2000). Reliability and validity of the Critical Care Family Needs Inventory in a
Dutch-speaking Belgian sample. Heart & Lung: The Journal of Acute and Critical
Care, 29(4), 278-286.

Biloslavo, R., & Lynn, M. (2007). Mission statements in Slovene enterprises:
Institutional pressures and contextual adaptation. Management decision, 45(4),
773-788.

Birkinshaw, J. (1997). Entrepreneurship in multinational corporations: The
characteristics of subsidiary initiatives. Strategic management journal, 18(3), 207-
229.

Birkinshaw, J. (1997). Entrepreneurship in multinational corporations: The
characteristics of subsidiary initiatives. Strategic management journal, 18(3), 207-
229.

Birx, H. J. (2009). Encyclopedia of time: science, philosophy, theology, & culture
(Vol. 1): Sage Publications.

Bolton, D. L. (2012). Individual entrepreneurial orientation: Further investigation of a
measurement instrument. Academy of entrepreneurship journal, 18(1), 91.

Borch, O. J., Huse, M., & Senneseth, K. (1999). Resource configuration, competitive
strategies, and corporate entrepreneurship an empirical examination of small
firms. Entrepreneurship: Theory and Practice, 24(1), 49-49.

Borenstein, M., Rothstein, H., Cohen, J., Schoefeld, D., Berlin, J., & Lakatos, E.
(2001). Power and Precision (TM). Englewood, NJ: Biostat Inc.

Bourne, M., Neely, A., Platts, K., & Mills, J. (2002). The success and failure of

performance measurement initiatives: Perceptions of participating managers.

227



International journal of operations & production management, 22(11), 1288-
1310.

Bouwmeesters, A., & van Vuuren, J. (2007). Corporate Entrepreneurship within a
Private Hospital: A Case Study of the Pretoria East.

Bowen, G. A. (2005). Preparing a qualitative research-based dissertation: Lessons
learned. The Qualitative Report, 10(2), 208-222.

Brizek, M. G. (2003). An empirical investigation of corporate entrepreneurship
intensity within the casual dining restaurant segment. Virginia Polytechnic
Institute and State University.

Bruin, J. (2006). Newtest: command to compute new test. UCLA: Academic
Technology Services, Statistical Consulting Group.

Bruining, J. (1999). New ownership, entrepreneurial orientation and performance.

Bryman, A. (2015). Social research methods: Oxford university press.

Bryman, A., & Bell, E. (2015). Business research methods: Oxford University Press,
USA.

Buckley, M. R., Cote, J. A., & Comstock, S. M. (1990). Measurement errors in the
behavioral sciences: The case of personality/attitude research. Educational and
Psychological Measurement, 50(3), 447-474.

Burgelman, R. A. (1983). A process model of internal corporate venturing in the
diversified major firm. Administrative Science Quarterly, 223-244.

Burgelman, R. A. (1983). Corporate entrepreneurship and strategic management:
Insights from a process study. Management science, 29(12), 1349-1364.

Burgelman, R. A. (1984). Designs for corporate entrepreneurship in established firms.

California Management Review, 26(3), 154-166.

228



Busenitz, L. W., Gomez, C., & Spencer, J. W. (2000). Country institutional profiles:
Unlocking entrepreneurial phenomena. Academy of management journal, 43(5),
994-1003.

Butt, F. Y. (2010). A Measure of Banking Industry Paradigm in Pakistan. Available at
SSRN 1696862.

Calder, B. J., Phillips, L. W., & Tybout, A. M. (1981). Designing research for
application. Journal of consumer research, 197-207.

Callaghan, W., Wilson, B., Ringle, C. M., & Henseler, J. (2007). Exploring Causal
Path Directionality for a Marketing Model: Using Cohen’s Path Method.

Cassel, C., Hackl, P., & Westlund, A. H. (1999). Robustness of partial least-squares
method for estimating latent variable quality structures. Journal of applied
statistics, 26(4), 435-446.

Chandler, G. N., & Hanks, S. H. (1994). Founder competence, the environment, and
venture performance. Entrepreneurship: Theory and Practice, 18(3), 77-90.

Chandler, G. N., & Hanks, S. H. (1994). Market attractiveness, resource-based
capabilities, venture strategies, and venture performance. Journal of business
venturing, 9(4), 331-349.

Chaston, 1. (1997). Small firm performance: assessing the interaction between
entrepreneurial style and organizational structure. European journal of Marketing,
31(11/12), 814-831.

Chatterjee, S., & Yilmaz, M. (1992). A review of regression diagnostics for
behavioral research. Applied Psychological Measurement, 16(3), 209-227.

Chiang, F. F., & Birtch, T. A. (2008). Achieving task and extra-task-related

behaviors: A case of gender and position differences in the perceived role of

229



rewards in the hotel industry. International Journal of Hospitality Management,
27(4), 491-503.

Chin, W. W. (1998). Commentary: Issues and opinion on structural equation
modeling: JSTOR.

Chin, W. W. (2010). How to write up and report PLS analyses Handbook of partial
least squares (pp. 655-690): Springer.

Chin, W. W., & Newsted, P. R. (1999). Structural equation modeling analysis with
small samples using partial least squares. Statistical strategies for small sample
research, 2, 307-342.

Chin, W. W., & Newsted, P. R. (1999). Structural equation modeling analysis with
small samples using partial least squares. Statistical strategies for small sample
research, 2, 307-342.

Chin, W. W., Marcolin, B. L., & Newsted, P. R. (2003). A partial least squares latent
variable modeling approach for measuring interaction effects: Results from a
Monte Carlo simulation study and an electronic-mail emotion/adoption study.
Information systems research, 14(2), 189-217.

Chua, Y. P. (2006a). Kaedah penyelidikan. Shah Alam: McGraw-Hill Education.

Chui, A. C,, Lloyd, A. E., & Kwok, C. C. (2002). The determination of capital
structure: is national culture a missing piece to the puzzle? Journal of
international business studies, 33(1), 99-127.

Chvala, R. (1991). How to launch a market-oriented Biz-to-biz firm. Marketing News,
25(5), 4.

Coakes, S., & Steed, L. (2001). SPSS: analysis without anguish: version 10.0 for

Windows,(Version 10.0 for Windows.): Brisbane, Wiley.

230



Coakes, S., & Steed, L. (2001). SPSS: analysis without anguish: version 10.0 for
Windows,(Version 10.0 for Windows.): Brisbane, Wiley.

Cohen, J. (1988). Statistical power analysis for the behavioral sciences. 2nd Lawrence
Erlbaum Associates. Hillsdale, NJ.

Collin, S.-O., & Smith, E. (2003). Corporate governance and corporate
entrepreneurship in public associations: The case of the riding school.

Collin, S.-O., & Smith, E. (2003). Disciplining and enabling action: corporate
governance influencing corporate entrepreneurship.

Collis, D. J. (1994). Research note: how valuable are organizational capabilities?
Strategic management journal, 15(S1), 143-152.

Combs, J. G., Crook, T. R., & Shook, C. L. (2005). The dimensionality of
organizational performance and its implications for strategic management
research. Research methodology in strategy and management, 2(05), 259-286.

Conway, J. M., & Lance, C. E. (2010). What reviewers should expect from authors
regarding common method bias in organizational research. Journal of Business
and Psychology, 25(3), 325-334.

Cooper, A. C. (1993). Challenges in predicting new firm performance. Journal of
business venturing, 8(3), 241-253.

Cornwall, J., & Perlman, B. (1990). Organizational Entrepreneurship, Homewood, IL:
Richard D. Irwin (Ad1 Gegcen Kaynak: Covin, JG and Slevin, DP, A Conceptual
Model of Entrepreneurship as Firm Behavior, Entrepreneurship Theory and
Practice, 1996, Vol. 16, Issue. 1, pp. 7-24).

Covin, J. G. (1991). Entrepreneurial versus conservative firms: A comparison of

strategies and performance. Journal of management studies, 28(5), 439-462.

231



Covin, J. G. (1991). Entrepreneurial versus conservative firms: A comparison of
strategies and performance. Journal of management studies, 28(5), 439-462.

Covin, J. G.,, & Miles, M. P. (2007). Strategic use of corporate venturing.
Entrepreneurship Theory and Practice, 31(2), 183-207.

Covin, J. G., & Slevin, D. P. (1986). The development and testing of an
organizational-level entrepreneurship scale. Frontiers of entrepreneurship
research, 1(1986), 626-639.

Covin, J. G., & Slevin, D. P. (1989). Strategic management of small firms in hostile
and benign environments. Strategic management journal, 10(1), 75-87.

Covin, J. G., & Slevin, D. P. (1991). A conceptual model of entrepreneurship as firm
behavior. Entrepreneurship: Critical perspectives on business and management, 3.

Covin, J. G., Green, K. M., & Slevin, D. P. (2006). Strategic process effects on the
entrepreneurial orientation—sales growth rate relationship. Entrepreneurship
Theory and Practice, 30(1), 57-81.

Covin, J. G., Prescott, J. E., & Slevin, D. P. (1990). The effects of technological
sophistication on strategic profiles, structure and firm performance. Journal of
management studies, 27(5), 485-510.

Covin, J. G., Slevin, D. P., & Heeley, M. B. (2000). Pioneers and followers:
Competitive tactics, environment, and firm growth. Journal of business venturing,
15(2), 175-210.

Covin, J. G., Slevin, D. P., & Schultz, R. L. (1994). Implementing strategic missions:
Effective strategic, structural and tactical choices. Journal of management studies,

31(4), 481-506.

232



Creswell, J. W. (2013). Research design: Qualitative, quantitative, and mixed methods
approaches: Sage publications.

Creswell, J. W., & Clark, V. L. P. (2007). Designing and conducting mixed methods
research.

Dalrymple, D. J., & Parsons, L. J. (1995). Basic marketing management: John Wiley
& Sons.

Damanpour, F. (1991). Organizational innovation: A meta-analysis of effects of
determinants and moderators. Academy of management journal, 34(3), 555-590.
Darini, M., Pazhouhesh, H., & Moshiri, F. (2011). Relationship between Employee's
Innovation (Creativity) and time management. Procedia-Social and Behavioral

Sciences, 25, 201-213.

Davis, D. (1996). Business research for decision making (4th ed). Belmont, CA:
Duxbury Press.

Davis, D., & Cosenza, R. M. (2005). Business research for decision making/Duane
Davis and Robert M. Cosenza.

Davis, J. L. (2007). Firm-level entrepreneurship and performance: an examination and
extension of relationships and measurements of the entrepreneurial orientation
construct: ProQuest.

Dawes, J. (2000). Market orientation and company profitability: further evidence
incorporating longitudinal data. Australian journal of management, 25(2), 173-
199.

Day, G. S. (1990). Market driven strategy (\Vol. 163). New York: Free Press.

Day, G. S. (1994). The capabilities of market-driven organizations. The Journal of

Marketing, 37-52.

233



Deal, T. E. (1985). Cultural change: Opportunity, silent killer, or metamorphosis.
Gaining control of the corporate culture, 292, 331.

Deal, T. E., & Kennedy, A. A. (1982). Corporate cultures reading. MA: Addison-
Wesley.

Deal, T. E., & Kennedy, A. A. (1982). Corporate cultures: The rites and rituals of
organizational life. Reading/T. Deal, A. Kennedy.—Mass: Addison-Wesley, 2, 98-
103.

Dean, J. W., & Bowen, D. E. (1994). Management theory and total quality: improving
research and practice through theory development. Academy of management
Review, 19(3), 392-418.

Demirci, A. E. (2013). In pursuit of corporate entrepreneurship: How employees
perceive the role of formalization and centralization. Journal of Management
Research, 5(3), 115.

Demoranville, C. W., Kaminski, P., Ridnour, R. E., & Young, T. (1999). How
Sandwich State Bank took a market orientation to face the changes in traditional
community banking. Journal of Retail Banking Services, 21(2).

Denison, D. R. (1984). Bringing corporate culture to the bottom line. Organizational
dynamics, 13(2), 5-22.

Denison, D. R. (1990). Corporate culture and organizational effectiveness: John
Wiley & Sons.

Denison, D. R. (2000). Organizational culture: Can it be a key lever for driving
organizational change. The international handbook of organizational culture and

climate, 347-372.

234



Denison, D. R., & Mishra, A. K. (1989). Organizational Culture and Organizational
Effectiveness: A Theory and Some Preliminary Empirical Evidence. Paper
presented at the Academy of Management Proceedings.

Denison, D. R., & Neale, W. S. (1996). Denison organizational culture survey. Ann
Arbor, MI: Aviat.

Denison, D. R., Janovics, J., Young, J., & Cho, H. J. (2006). Diagnosing
organizational cultures: Validating a model and method. Documento de trabajo.
Denison Consulting Group.

Dension, D., & Neale, W. (1996). Dension organisational culture survey: Facilitator’s
guide. Ann Arbor, MI: Aviat.

Deresky, H. (1994). International management: Managing across borders and
cultures: Pearson Education India.

Deshpande, R. (1983). " Paradigms Lost": on theory and method in research in
marketing. The Journal of Marketing, 101-110.

Deshpande, R., & Webster Jr, F. E. (1989). Organizational culture and marketing:
defining the research agenda. The Journal of Marketing, 3-15.

Deshpande, R., Farley, J. U., & Webster Jr, F. E. (1993). Corporate culture, customer
orientation, and innovativeness in Japanese firms: a quadrad analysis. The Journal
of Marketing, 23-37.

Dess, G. G., Ireland, R. D., Zahra, S. A, Floyd, S. W., Janney, J. J., & Lane, P. J.
(2003). Emerging issues in corporate entrepreneurship. Journal of management,

29(3), 351-378.

235



Dess, G. G., Lumpkin, G. T., & Covin, J. G. (1997). Entrepreneurial strategy making
and firm performance: Tests of contingency and configurational models. Strategic
management journal, 18(9), 677-695.

Dess, G. G., Lumpkin, G., & McKee, J. E. (1999). Linking corporate entrepreneurship
to strategy, structure, and process: Suggested research directions.
Entrepreneurship: Theory and Practice, 23(3), 85-85.

Detert, J. R., Schroeder, R. G., & Mauriel, J. J. (2000). A framework for linking
culture and improvement initiatives in organizations. Academy of management
Review, 25(4), 850-863.

Detert, J. R., Trevifio, L. K., Burris, E. R., & Andiappan, M. (2007). Managerial
modes of influence and counterproductivity in organizations: a longitudinal
business-unit-level investigation. Journal of Applied Psychology, 92(4), 993.

Diamantopoulos, A., & Hart, S. (1993). Linking market orientation and company
performance: preliminary evidence on Kohli and Jaworski's framework. Journal
of strategic marketing, 1(2), 93-121.

Diamantopoulos, A., Siguaw, J. A., & Siguaw, J. A. (2000). Introducing LISREL: A
guide for the uninitiated: Sage.

Diamantoppoulos, A., & Siguaw, J. A. (2000). Introducing LISREL: A guide for the
uninitiated: London: Sage Publications.

Dijkstra, T. (1983). Some comments on maximum likelihood and partial least squares
methods. Journal of Econometrics, 22(1), 67-90.

Dillman, D. A. (1991). The design and administration of mail surveys. Annual review

of sociology, 225-249.

236



Dimitratos, P., Lioukas, S., & Carter, S. (2004). The relationship between
entrepreneurship and international performance: the importance of domestic
environment. International Business Review, 13(1), 19-41.

Doh, J. P. (2000). Entrepreneurial privatization strategies: Order of entry and local
partner collaboration as sources of competitive advantage. Academy of
management Review, 25(3), 551-571.

Drazin, R., & Van de Ven, A. H. (1985). Alternative forms of fit in contingency
theory. Administrative science quarterly, 514-539.

Drazin, R., & Van de Ven, A. H. (1985). Alternative forms of fit in contingency
theory. Administrative science quarterly, 514-539.

Drucker, P. F. (2007). Management challenges for the 21st century: Routledge.

Duarte, P. A. O., & Raposo, M. L. B. (2010). A PLS model to study brand preference:
An application to the mobile phone market Handbook of partial least squares (pp.
449-485): Springer.

Dunlop, P. D., & Lee, K. (2004). Workplace deviance, organizational citizenship
behavior, and business unit performance: The bad apples do spoil the whole
barrel. Journal of organizational behavior, 25(1), 67-80.

Elliott, A. C., & Woodward, W. A. (2007). Statistical analysis quick reference
guidebook: With SPSS examples: Sage.

Engelen, A., Flatten, T. C., Thalmann, J., & Brettel, M. (2014). The effect of
organizational culture on entrepreneurial orientation: A comparison between
Germany and Thailand. Journal of Small Business Management, 52(4), 732-752.

Falk, R. F., & Miller, N. B. (1992). A primer for soft modeling: University of Akron

Press.

237



Fase, M. M., & Abma, R. (2003). Financial environment and economic growth in
selected Asian countries. Journal of Asian economics, 14(1), 11-21.

Faul, F., Erdfelder, E., Buchner, A., & Lang, A.-G. (2009). Statistical power analyses
using G* Power 3.1: Tests for correlation and regression analyses. Behavior
research methods, 41(4), 1149-1160.

Field, A. (2009). Discovering statistics using SPSS: Sage publications.

Fisher, C. J. (1997). Corporate culture and perceived business performance: A study
of the relationship between the culture of an organization and perceptions of its
financial and qualitative performance. ProQuest Information & Learning.

Fitzgerald, L., Brignall, S., Silvestro, R., Voss, C., & Robert, J. (1991). Performance
measurement in service businesses: Chartered Institute of Management
Accountants London.

Flynn, B. B., Sakakibara, S., Schroeder, R. G., Bates, K. A., & Flynn, E. J. (1990).
Empirical research methods in operations management. Journal of operations
management, 9(2), 250-284.

Ford, J. D., & Schellenberg, D. A. (1982). Conceptual Issues of Linkage in the
Assessment of Organizational Performancel. Academy of management Review,
7(1), 49-58.

Fornell, C., & Larcker, D. F. (1981). Evaluating structural equation models with
unobservable variables and measurement error. Journal of marketing research,
39-50.

Fornell, C., & Larcker, D. F. (1981). Structural equation models with unobservable
variables and measurement error: Algebra and statistics. Journal of marketing

research, 382-388.

238



Frary, R. B. (1996). Hints for designing effective questionnaires: ERIC Clearinghouse
on Assessment & Evaluation, the Catholic Unviversity of America.

Frese, M., Rousseau, D. M., & Wiklund, J. (2014). The Emergence of Evidence-
Based Entrepreneurship. Entrepreneurship Theory and Practice, 38(2), 209-216.

Friedman, A. (1970). Foundations of modern analysis: Courier Corporation.

Galbreath, J. (2005). Which resources matter the most to firm success? An
exploratory study of resource-based theory. Technovation, 25(9), 979-987.

Garcia-Morales, V. J.,, Bolivar-Ramos, M. T., & Martin-Rojas, R. (2014).
Technological variables and absorptive capacity's influence on performance
through corporate entrepreneurship. Journal of business research, 67(7), 1468-
1477.

Garrido-Moreno, A., & Padilla-Meléndez, A. (2011). Analyzing the impact of
knowledge management on CRM success: The mediating effects of organizational
factors. International Journal of Information Management, 31(5), 437-444.

Garrido-Moreno, A., & Padilla-Meléndez, A. (2011). Analyzing the impact of
knowledge management on CRM success: The mediating effects of organizational
factors. International Journal of Information Management, 31(5), 437-444.

Gartner, W. B. (1985). A conceptual framework for describing the phenomenon of
new venture creation. Academy of management Review, 10(4), 696-706.

Geisser, S. (1974). A predictive approach to the random effect model. Biometrika,
61(1), 101-107.

Geisser, S. (1974). A predictive approach to the random effect model. Biometrika,

61(1), 101-107.

239



Geladi, P., & Kowalski, B. R. (1986). Partial least-squares regression: a tutorial.
Analytica chimica acta, 185, 1-17.

George, B. A., & Marino, L. (2011). The epistemology of entrepreneurial orientation:
Conceptual formation, modeling, and operationalization. Entrepreneurship
Theory and Practice, 35(5), 989-1024.

George, G., Robley Wood Jr, D., & Khan, R. (2001). Networking strategy of boards:
implications for small and medium-sized enterprises. Entrepreneurship &
Regional Development, 13(3), 269-285.

Ghoshal, S., & Bartlett, C. (1997). Building the entrepreneurial corporation: new
organisational processes, new managerial tasks. International Marketing Strategy:
Contemporary Readings, 338.

Ginsburg, H. P., & Opper, S. (1988). Piaget's theory of intellectual development:
Prentice-Hall, Inc.

Glancey, K. (1998). Determinants of growth and profitability in small entrepreneurial
firms. International Journal of Entrepreneurial Behavior & Research, 4(1), 18-
27.

Goodale, J. C., Kuratko, D. F., Hornshy, J. S., & Covin, J. G. (2011). Operations
management and corporate entrepreneurship: The moderating effect of operations
control on the antecedents of corporate entrepreneurial activity in relation to
innovation performance. Journal of operations management, 29(1), 116-127.

Goosen, C. J., de Coning, T. J., & Smit, E. (2002). Corporate entrepreneurship and
financial performance: The role of management. South African Journal of

Business Management, 33(4).

240



Goosen, C., De Coning, T., & Smit, E. d. M. (2002). The development of a factor
based instrument to measure corporate entrepreneurship: A South African
perspective.

Gotz, O., Liehr-Gobbers, K., & Krafft, M. (2010). Evaluation of structural equation
models using the partial least squares (PLS) approach Handbook of partial least
squares (pp. 691-711): Springer.

Gotz, O., Liehr-Gobbers, K., & Krafft, M. (2010). Evaluation of structural equation
models using the partial least squares (PLS) approach Handbook of partial least
squares (pp. 691-711): Springer.

Guba, E. G., & Lincoln, Y. S. (1994). Competing paradigms in qualitative research.
Handbook of qualitative research, 2(163-194), 105.

Gingor, P. (2011). The relationship between reward management system and
employee performance with the mediating role of motivation: A quantitative study
on global banks. Procedia-Social and Behavioral Sciences, 24, 1510-1520.

Gupta, V., MacMillan, I. C., & Surie, G. (2004). Entrepreneurial leadership:
developing and measuring a cross-cultural construct. Journal of business
venturing, 19(2), 241-260.

Guth, W. D., & Ginsberg, A. (1990). Guest editors’ introduction: Corporate
entrepreneurship. Strategic management journal, 11(5), 5-15.

Hair Jr, J. F., Hult, G. T. M., Ringle, C., & Sarstedt, M. (2013). A primer on partial
least squares structural equation modeling (PLS-SEM): Sage Publications.

Hair Jr, J. F., Wolfinbarger, M., Money, A. H., Samouel, P., & Page, M. J. (2015).

Essentials of business research methods: Routledge.

241



Hair, J. F., Black, W. C., Babin, B. J., Anderson, R. E., & Tatham, R. L. (2006).
Multivariate data analysis (Vol. 6): Pearson Prentice Hall Upper Saddle River,
NJ.

Hair, J. F., Ringle, C. M., & Sarstedt, M. (2011). PLS-SEM: Indeed a silver bullet.
Journal of Marketing theory and Practice, 19(2), 139-152.

Hair, J. F., Ringle, C. M., & Sarstedt, M. (2013). Editorial-partial least squares
structural equation modeling: Rigorous applications, better results and higher
acceptance. Long Range Planning, 46(1-2), 1-12.

Hair, J. F., Sarstedt, M., Pieper, T. M., & Ringle, C. M. (2012). The use of partial
least squares structural equation modeling in strategic management research: a
review of past practices and recommendations for future applications. Long Range
Planning, 45(5), 320-340.

Hair, J. F., Sarstedt, M., Ringle, C. M., & Mena, J. A. (2012). An assessment of the
use of partial least squares structural equation modeling in marketing research.
Journal of the academy of marketing science, 40(3), 414-433.

Hall, R. (1993). A framework linking intangible resources and capabiliites to
sustainable competitive advantage. Strategic management journal, 14(8), 607-
618.

Han, J. K., Kim, N., & Srivastava, R. K. (1998). Market orientation and
organizational performance: is innovation a missing link? The Journal of
Marketing, 30-45.

Hansen, D. R., & Mowen, M. M. (2003). Cost Manaoement: Cincinnati, Ohio: South-

Western Publishing Co.

242



Hansen, G. S., & Wernerfelt, B. (1989). Determinants of firm performance: The
relative importance of economic and organizational factors. Strategic management
journal, 10(5), 399-411.

Harman, D. (1967). A single factor test of common method variance. Journal of
Psychology, 35, 359-378.

Harris, L. C., & Ogbonna, E. (1999). Developing a market oriented culture: a critical
evaluation. Journal of management studies, 36(2), 177-196.

Harrison, J. K., Chadwick, M., & Scales, M. (1996). The relationship between cross-
cultural adjustment and the personality variables of self-efficacy and self-
monitoring. International Journal of Intercultural Relations, 20(2), 167-188.

Hatch, M. J. (1993). The dynamics of organizational culture. Academy of management
Review, 18(4), 657-693.

Hayton, J. C., George, G., & Zahra, S. A. (2002). National culture and
entrepreneurship: A review of behavioral research. Entrepreneurship: Theory and
Practice, 26(4), 33-53.

Heavey, C., & Simsek, Z. (2013). Top management compositional effects on
corporate entrepreneurship: The moderating role of perceived technological
uncertainty. Journal of Product Innovation Management, 30(5), 837-855.

Heck, R. H., Larsen, T. J., & Marcoulides, G. A. (1990). Instructional leadership and
school achievement: Validation of a causal model. Educational Administration
Quarterly, 26(2), 94-125.

Helm, S., Eggert, A., & Garnefeld, 1. (2010). Modeling the impact of corporate
reputation on customer satisfaction and loyalty using partial least squares

Handbook of partial least squares (pp. 515-534): Springer.

243



Henseler, J., & Chin, W. W. (2010). A comparison of approaches for the analysis of
interaction effects between latent variables using partial least squares path
modeling. Structural Equation Modeling, 17(1), 82-109.

Henseler, J., & Fassott, G. (2010). Testing moderating effects in PLS path models: An
illustration of available procedures Handbook of partial least squares (pp. 713-
735): Springer.

Henseler, J., & Sarstedt, M. (2013). Goodness-of-fit indices for partial least squares
path modeling. Computational Statistics, 28(2), 565-580.

Henseler, J., & Sarstedt, M. (2013). Goodness-of-fit indices for partial least squares
path modeling. Computational Statistics, 28(2), 565-580.

Henseler, J., Dijkstra, T. K., Sarstedt, M., Ringle, C. M., Diamantopoulos, A., Straub,
D. W., . .. Calantone, R. J. (2014). Common beliefs and reality about PLS
comments on Rénkko and Evermann (2013). Organizational Research Methods,
1094428114526928.

Henseler, J., Wilson, B., Gotz, O., & Hautvast, C. (2007). Investigating the
moderating role of fit on sports sponsorship and brand equity. International
Journal of Sports Marketing and Sponsorship, 8(4), 34-42.

Herbig, P., Golden, J. E., & Dunphy, S. (1994). The relationship of structure to
entrepreneurial and innovative success. Marketing Intelligence & Planning, 12(9),
37-48.

Herron, L., & Robinson, R. B. (1993). A structural model of the effects of
entrepreneurial characteristics on venture performance. Journal of business

venturing, 8(3), 281-294.

244



Heskett, J. L., & Schlesinger, L. (1994). Putting the service-profit chain to work.
Harvard business review, 72(2), 164-174.

Hisrich, R. D., & Peters, M. P. (1986). Establishing a new business venture unit
within a firm. Journal of business venturing, 1(3), 307-322.

History, H. U. R. C. i. E., & Schumpeter, J. A. (1949). Change and the Entrepreneur:
Postulates and Patterns for Entrepreneurial History: Harvard University Press.
Hofer, C. W., & Sandberg, W. R. (1987). Improving new venture performance: Some

guidelines for success. American journal of small business, 12(1), 11-25.

Hofer, C. W., & Sandberg, W. R. (1987). Improving new venture performance: Some
guidelines for success. American journal of small business, 12(1), 11-25.

Holmes, S., & Marsden, S. (1996). An exploration of the espoused organizational
cultures of public accounting firms. Accounting Horizons, 10(3), 26.

Hoque, Z., & James, W. (2000). Linking balanced scorecard measures to size and
market factors: impact on organizational performance. Journal of management
accounting research, 12(1), 1-17.

Hornsby, J. S., Kuratko, D. F., & Montagno, R. V. (1999). Perception of internal
factors for corporate entrepreneurship: A comparison of Canadian and US
managers. Entrepreneurship: Theory and Practice, 24(2), 9-9.

Hornsby, J. S., Kuratko, D. F., Shepherd, D. A., & Bott, J. P. (2009). Managers'
corporate entrepreneurial actions: Examining perception and position. Journal of
business venturing, 24(3), 236-247.

Hornsby, J. S., Montagno, R. V., & Kuratko, D. F. (1992). Critical organizational
elements in corporate entrepreneurship: An empirical study. Academy of

Management, 52.

245



Hornsby, J. S., Naffziger, D. W., Kuratko, D. F., & Montagno, R. V. (1993). An
interactive model of the corporate entrepreneurship process. Entrepreneurship:
Theory and Practice, 17(2), 29-38.

Hornsby, J. S., Naffziger, D. W., Kuratko, D. F., & Montagno, R. V. (1993). An
interactive model of the corporate entrepreneurship process. Entrepreneurship:
Theory and Practice, 17(2), 29-38.

Hufnagel, E. M., & Conca, C. (1994). User response data: The potential for errors and
biases. Information systems research, 5(1), 48-73.

Hulland, J., & Business, R. I. S. 0. (1999). Use of partial least squares (PLS) in
strategic management research: A review of four recent studies. Strategic
management journal, 20(2), 195-204.

Hult, G. T. M., & Ketchen, D. J. (2001). Does market orientation matter?: A test of
the relationship between positional advantage and performance. Strategic
management journal, 22(9), 899-906.

Hult, G. T. M., Ketchen, D. J., & Nichols, E. L. (2002). An examination of cultural
competitiveness and order fulfillment cycle time within supply chains. Academy
of management journal, 45(3), 577-586.

Hult, G. T. M., Snow, C. C., & Kandemir, D. (2003). The role of entrepreneurship in
building cultural competitiveness in different organizational types. Journal of
management, 29(3), 401-426.

Hult, G. T. M., Snow, C. C., & Kandemir, D. (2003). The role of entrepreneurship in
building cultural competitiveness in different organizational types. Journal of

management, 29(3), 401-426.

246



Hunt, S. D. (2000). A general theory of competition: too eclectic or not eclectic
enough? Too incremental or not incremental enough? Too neoclassical or not
neoclassical enough? Journal of Macromarketing, 20(1), 77-81.

Hunt, S. D., & Morgan, R. M. (1995). The comparative advantage theory of
competition. The Journal of Marketing, 1-15.

Indreica, E.-S., Cazan, A.-M., & Truta, C. (2011). Effects of learning styles and time
management on academic achievement. Procedia-Social and Behavioral Sciences,
30, 1096-1102.

Ireland, R. D., Covin, J. G., & Kuratko, D. F. (2009). Conceptualizing corporate
entrepreneurship strategy. Entrepreneurship Theory and Practice, 33(1), 19-46.
Ireland, R. D., Hitt, M. A., & Sirmon, D. G. (2003). A model of strategic
entrepreneurship: The construct and its dimensions. Journal of management,

29(6), 963-989.

Ireland, R. D., Hitt, M. A., Camp, S. M., & Sexton, D. L. (2001). Integrating
entrepreneurship and strategic management actions to create firm wealth. The
Academy of Management Executive, 15(1), 49-63.

Ireland, R. D., Kuratko, D. F., & Covin, J. G. (2003). Antecedents, elements, and
consequences of corporate entrepreneurship strategy. Paper presented at the
Academy of Management Proceedings.

Ireland, R. D., Kuratko, D. F., & Morris, M. H. (2006). A health audit for corporate
entrepreneurship: innovation at all levels: part 1. Journal of business strategy,

27(1), 10-17.

247



Ireland, R. D., Kuratko, D. F., & Morris, M. H. (2006). A health audit for corporate
entrepreneurship: innovation at all levels: part Il. Journal of business strategy,
27(2), 21-30.

Jarnagin, C., & Slocum, J. (2007). Creating corporate cultures through mythopoetic
leadership. SMU Cox School of Business Research Paper Series(07-004).

Jaworski, B. J. (1988). Toward a theory of marketing control: environmental context,
control types, and consequences. The journal of Marketing, 23-39.

Jaworski, B. J., & Kohli, A. K. (1993). Market orientation: antecedents and
consequences. The journal of Marketing, 53-70.

Jaworski, B. J., & Kohli, A. K. (1996). Market orientation: review, refinement, and
roadmap. Journal of Market-Focused Management, 1, 119-135.

Jaworski, B., Kohli, A. K., & Sahay, A. (2000). Market-driven versus driving
markets. Journal of the academy of marketing science, 28(1), 45-54.

Jennings, D. F., & Lumpkin, J. R. (1989). Functioning modeling corporate
entrepreneurship: An empirical integrative analysis. Journal of Management,
15(3), 485-502.

Jennings, D. F., & Young, D. M. (1990). An empirical comparison between objective
and subjective measures of the product innovation domain of corporate
entrepreneurship. Entrepreneurship Theory and Practice, 15(1), 53-66.

Jermier, J. M., Slocum Jr, J. W., Fry, L. W., & Gaines, J. (1991). Organizational
subcultures in a soft bureaucracy: Resistance behind the myth and facade of an

official culture. Organization science, 2(2), 170-194.

248



Jiménez-Zarco, A. I., Pilar Martinez-Ruiz, M., & lzquierdo-Yusta, A. (2011). The
impact of market orientation dimensions on client cooperation in the development
of new service innovations. European Journal of Marketing, 45(1/2), 43-67.

Jing, F. F., & Avery, G. C. (2011). Missing links in understanding the relationship
between leadership and organizational performance. International Business &
Economics Research Journal (IBER), 7(5).

Jing, F. F., & Avery, G. C. (2011). Missing links in understanding the relationship
between leadership and organizational performance. International Business &
Economics Research Journal (IBER), 7(5).

Jing, R, Wan, Y., & Gao, X. (2010). Managerial discretion and executives'
compensation. Journal of Chinese Human Resources Management, 1(1), 17-30.
Jobber, D. (1989). An examination of the effects of questionnaire factors on response
to an industrial mail survey. International Journal of research in Marketing, 6(2),

129-140.

Johannessen, J.-A., Olaisen, J., & Olsen, B. (1999). Strategic use of information
technology for increased innovation and performance. Information management &
computer security, 7(1), 5-22.

Johannessen, J.-A., Olaisen, J., & Olsen, B. (1999). Strategic use of information
technology for increased innovation and performance. Information management &
computer security, 7(1), 5-22.

Jones, M. V., Coviello, N., & Tang, Y. K. (2011). International entrepreneurship
research (1989-2009): a domain ontology and thematic analysis. Journal of

business Venturing, 26(6), 632-659.

249



Joreskog, K. (1978). Structural analysis of covariance and correlation matrices.
Psychometric Society Presidential Address: Research Report 78: 10, Department
of Statistics, University of Uppsala.

Joreskog, K. G. (1982). The LISREL approach to causal model-building in the social
sciences. Systems under indirect observation, Part I, 81-100.

Jung, D. ., & Avolio, B. J. (1999). Effects of leadership style and followers' cultural
orientation on performance in group and individual task conditions. Academy of
management journal, 42(2), 208-218.

Jusoh, R., Nasir Ibrahim, D., & Zainuddin, Y. (2008). The performance consequence
of multiple performance measures usage: Evidence from the Malaysian
manufacturers. International Journal of Productivity and Performance
Management, 57(2), 119+-136.

Kanji, G. K., & Wallace, W. (2000). Business excellence through customer
satisfaction. Total Quality Management, 11(7), 979-998.

Kanter, R. (1985). Supporting innovation and venture development in established
companies. Journal of business Venturing, 1(1), 47-60.

Kanter, R. M. (1983). The Change Masters (Simon andSchuster, New York).
KanterThe Change Masters1983.

Kaplan, R. S., & Norton, D. P. (1996). Using the balanced scorecard as a strategic
management system: Harvard business review Boston, MA.

Kaplan, R. S., & Norton, D. P. (2001). Transforming the balanced scorecard from
performance measurement to strategic management: Part I. Accounting horizons,

15(1), 87-104.

250



Kaplan, R. S., & Norton, D. P. (2005). The balanced scorecard: measures that drive
performance. Harvard Business Review, 83(7), 172.

Kaplan, R. S., & Norton, D. P. (2005). The balanced scorecard: measures that drive
performance. Harvard Business Review, 83(7), 172.

Karagozoglu, N., & Brown, W. B. (1988). Adaptive responses by conservative and
entrepreneurial firms. Journal of Product Innovation Management, 5(4), 269-281.

Kelley, K., & Maxwell, S. E. (2003). Sample size for multiple regression: obtaining
regression coefficients that are accurate, not simply significant. Psychological
methods, 8(3), 305.

Kemal, M. A,, Janjua, M. A., & Janjua, M. A. (2004). History of the State Bank of
Pakistan (1988-2003): JSTOR.

Kenny, D. A., & Judd, C. M. (1984). Estimating the nonlinear and interactive effects
of latent variables. Psychological bulletin, 96(1), 201.

Kent, D. (1982). Sexton y KH Vesper (Eds.) Encycopedia of Entrepreneurship:
Englewood Cliffs: Prentice Hall.

Kent, D. (1982). Sexton y KH Vesper (Eds.) Encycopedia of Entrepreneurship:
Englewood Cliffs: Prentice Hall.

Kessapidou, S., & Varsakelis, N. C. (2002). The impact of national culture on
international business performance: the case of foreign firms in Greece. European
Business Review, 14(4), 268-275.

Kessler, L. (1998), “Bank Performance: The Path to Sustainable High Performance,”
Bank Marketing, 30 (12): 48-49.

Ketikidis, P. H., Lenny Koh, S., Gunasekaran, A., Demirbag, M., Tatoglu, E.,

Tekinkus, M., & Zaim, S. (2006). An analysis of the relationship between TQM

251



implementation and organizational performance: evidence from Turkish SMEs.
Journal of manufacturing technology management, 17(6), 829-847.

Khan, A. J. (1997). Five Decades of Banking in Pakistan. Karachi: Economics
Research Wing, National Bank of Pakistan.

Khan, D. A., Mahmood, A., Saeed, A., & Qureshi, M. A. (2013). Time Spent and
Importance of Managerial Activities for Senior and Middle Managers in a
Banking Unit: Self versus Other Perceptions. International Journal of Business
and Management, 8(20), 87.

Khan, M. A., Qayyum, A., & Ghani, E. (2006). Trade Liberalisation, Financial Sector
Reforms, and Growth [with Comments]. The Pakistan Development Review, 711-
731.

Kihu, S., Gitao, C., Bebora, L., Njenga, M., Wairire, G., Maingi, N., & Wahome, R.
(2012). Participatory risk assessment of Peste des petit ruminants: Factor analysis
of small ruminants' pastoral management practices in Turkana district, Kenya.
Research opinions in animal & veterinary sciences, 2(9).

Kihu, S., Gitao, C., Bebora, L., Njenga, M., Wairire, G., Maingi, N., & Wahome, R.
(2012). Participatory risk assessment of Peste des petit ruminants: Factor analysis
of small ruminants' pastoral management practices in Turkana district, Kenya.
Research opinions in animal & veterinary sciences, 2(9).

Kilmann, R. H., Saxton, M. J., & Serpa, R. (1985). Gaining control of the corporate
culture: Jossey-Bass Inc Pub.

Kirzner, I. M. (1997). Entrepreneurial discovery and the competitive market process:

An Austrian approach. Journal of economic Literature, 35(1), 60-85.

252



Kohli, A. K., & Jaworski, B. J. (1990). Market orientation: the construct, research
propositions, and managerial implications. The journal of Marketing, 1-18.

Kohli, A. K., Jaworski, B. J., & Kumar, A. (1993). MARKOR: a measure of market
orientation. Journal of marketing research, 467-477.

Kotey, B., & Meredith, G. (1997). Relationships among owner/manager personal
values, business strategies, and enterprise performance. Journal of Small Business
Management, 35(2), 37.

Kotrlik, J., & Higgins, C. (2001). Organizational research: Determining appropriate
sample size in survey research appropriate sample size in survey research.
Information technology, learning, and performance journal, 19(1), 43.

Kotter, J. P., & Heskett, J. L. (1992). Organizational culture and performance: Free
Press, New York, NY.

Krejcie, R. V., & Morgan, D. W. (1970). Determining sample size for research
activities. Educ Psychol Meas.

Kumar, B. (2012). Theory of planned behaviour approach to understand the
purchasing behaviour for environmentally sustainable products.

Kuratko, D. (2016). Entrepreneurship: Theory, process, and practice: Cengage
Learning.

Kuratko, D. F. (2009). The entrepreneurial imperative of the 21 st century. Business
Horizons, 52(5), 421-428.

Kuratko, D. F. (2010). Corporate entrepreneurship: An introduction and research

review Handbook of entrepreneurship research (pp. 129-163): Springer.

253



Kuratko, D. F., & Audretsch, D. B. (2009). Strategic entrepreneurship: exploring
different perspectives of an emerging concept. Entrepreneurship Theory and
Practice, 33(1), 1-17.

Kuratko, D. F., & Audretsch, D. B. (2013). Clarifying the domains of corporate
entrepreneurship. International Entrepreneurship and Management Journal, 9(3),
323-335.

Kuratko, D. F., Hornsby, J. S., & Bishop, J. W. (2005). Managers’ corporate
entrepreneurial actions and job satisfaction. The International Entrepreneurship
and Management Journal, 1(3), 275-291.

Kuratko, D. F., Hornsby, J. S., & Covin, J. G. (2014). Diagnosing a firm's internal
environment for corporate entrepreneurship. Business Horizons, 57(1), 37-47.
Kuratko, D. F., Hornsby, J. S., & Covin, J. G. (2014). Diagnosing a firm's internal
environment for corporate entrepreneurship. Business Horizons, 57(1), 37-47.
Kuratko, D. F., Hornsby, J. S., & Hayton, J. (2015). Corporate entrepreneurship: the
innovative challenge for a new global economic reality. Small Business

Economics, 45(2), 245-253.

Kuratko, D. F., Ireland, R. D., & Hornshy, J. S. (2001). Improving firm performance
through entrepreneurial actions: Acordia's corporate entrepreneurship strategy.
The Academy of Management Executive, 15(4), 60-71.

Kuratko, D. F., Ireland, R. D., & Hornshy, J. S. (2001). Improving firm performance
through entrepreneurial actions: Acordia's corporate entrepreneurship strategy.

The Academy of Management Executive, 15(4), 60-71.

254



Kuratko, D. F., Montagno, R. V., & Hornshy, J. S. (1990). Developing an
intrapreneurial assessment instrument for an effective corporate entrepreneurial
environment. Strategic management journal, 11(5), 49-58.

Kuratko, D. F., Morris, M. H., & Covin, J. G. (2011). Corporate innovation and
entrepreneurship: entrepreneurial development within organizations: South-
Western/Cengage Learning.

Kuratko, D. F., Morris, M. H., & Covin, J. G. (2011). Corporate innovation and
entrepreneurship: entrepreneurial development within organizations: South-
Western/Cengage Learning.

Kuratko, D., & Welsch, H. (2004). Strategic Entrepreneurial Growth, edn. United
States of America: Thompson, South-Western.

Lambert, D. M., & Harrington, T. C. (1990). Measuring nonresponse bias in customer
service mail surveys. Journal of Business Logistics, 11(2), 5-25.

Lawrence, P. R., & Lorsch, J. W. (1986). Organization and environment: managing
differentiation and integration (Harvard Business School Classics).

Lee, C., Lee, K., & Pennings, J. M. (2001). Internal capabilities, external networks,
and performance: a study on technology-based ventures. Strategic management
journal, 22(6-7), 615-640.

Lee, J.-S., & Hsieh, C.-J. (2010). A research in relating entrepreneurship, marketing
capability, innovative capability and sustained competitive advantage. Journal of
Business & Economics Research, 8(9), 109.

Lee, L., Petter, S., Fayard, D., & Robinson, S. (2011). On the use of partial least
squares path modeling in accounting research. International Journal of Accounting

Information Systems, 12(4), 305-328.
255



Lee, P.-M., Khong, P., Ghista, D. N., & Mohammad Mosadegh Rad, A. (2006). The
impact of organizational culture on the successful implementation of total quality
management. The TQM Magazine, 18(6), 606-625.

Lee, S. K. J,, & Yu, K. (2004). Corporate culture and organizational performance.
Journal of Managerial Psychology, 19(4), 340-359.

Leedy, P. Ormrod (2005), Practical research: Planning and design. New Jersey:
Pearson Education Inc.

Lerner, M., Brush, C., & Hisrich, R. (1997). Israeli women entrepreneurs: An
examination of factors affecting performance. Journal of business Venturing,
12(4), 315-339.

Lewis, D. (2002). Five years on-the organizational culture saga revisited. Leadership
& Organization Development Journal, 23(5), 280-287.

Lietaer, B., Ulanowicz, R., & Goerner, S. (2008). White Paper on All the Options for
Managing a Systemic Bank Crisis. Center for Sustainable Resources, USA:
University of California at Berkeley.

Lindell, M. K., & Whitney, D. J. (2001). Accounting for common method variance in
cross-sectional research designs. Journal of Applied Psychology, 86(1), 114.

Little, R. J., & Rubin, D. B. (2014). Statistical analysis with missing data: John Wiley
& Sons.

Locke, E. A., & Schweiger, D. M. (1979). Participation in decision-making: One
more look. Research in organizational behavior, 1(10), 265-339.

Lohmoller, J.-B. (1989). Predictive vs. Structural Modeling: PLS vs. ML Latent
Variable Path Modeling with Partial Least Squares (pp. 199-226): Springer.

Lohr, S. (2009). Sampling: design and analysis: Nelson Education.

256



Low, M. B., & MacMillan, 1. C. (1988). Entrepreneurship: Past research and future
challenges. Journal of Management, 14(2), 139-161.

Lumpkin, G. T., & Dess, G. G. (1996). Clarifying the entrepreneurial orientation
construct and linking it to performance. Academy of management review, 21(1),
135-172.

Lumpkin, G. T., & Dess, G. G. (2001). Linking two dimensions of entrepreneurial
orientation to firm performance: The moderating role of environment and industry
life cycle. Journal of business Venturing, 16(5), 429-451.

Lumpkin, G. T., & Dess, G. G. (2001). Linking two dimensions of entrepreneurial
orientation to firm performance: The moderating role of environment and industry
life cycle. Journal of business Venturing, 16(5), 429-451.

Lund, D.B. (2003). Organizational Culture (OC) and job satisfaction. Journal of
Business and Industrial Marketing.18(3), 219-236.

Lussier, R. N. (1996). A business success versus failure prediction model for service
industries. Journal of Business and Entrepreneurship, 8(2), 23.

Magcées, M. A. R., Farhangmehr, M., & Pinho, J. C. (2007). Market orientation and
the synergistic effect of mediating and moderating factors on performance: The
case of the fashion cluster. Portuguese Journal of Management Studies, 12(1), 27-
44,

Mack, L. (2010). The philosophical underpinnings of educational research.
Polyglossia, 19, 5-11.

Mackenzie, K. D. (1986). Organizational design: The organizational audit and

analysis technology: Ablex Pub.

257



MacKenzie, S. B., & Podsakoff, P. M. (2012). Common method bias in marketing:
causes, mechanisms, and procedural remedies. Journal of Retailing, 88(4), 542-
955.

MacMillan, I. C., & Day, D. L. (1987). Corporate ventures into industrial markets:
Dynamics of aggressive entry. Journal of business Venturing, 2(1), 29-39.

MacMillan, I. C., & Day, D. L. (1987). Corporate ventures into industrial markets:
Dynamics of aggressive entry. Journal of business Venturing, 2(1), 29-39.

MacMillan, 1. C., Block, Z., & Narasimha, P. S. (1986). Corporate venturing:
alternatives, obstacles encountered, and experience effects. Journal of business
Venturing, 1(2), 177-191.

Mahmood, R., & Wahid, R. A. (2012). Applying corporate entrepreneurship to bank
performance in Malaysia. Journal of Global Entrepreneurship, 3(1), 68-82.

Maignan, I., & Ferrell, O. (2001). Antecedents and benefits of corporate citizenship:
An investigation of French businesses. Journal of Business Research, 51(1), 37-
ol.

Makadok, R. (2001). Toward a synthesis of the resource-based and dynamic-
capability views of rent creation. Strategic Management Journal, 22(5), 387-401.

Makadok, R. (2010). The four theories of profit and their joint effects. Journal of
Management, 0149206310385697.

Malina, M. A., & Selto, F. H. (2001). Communicating and controlling strategy: an
empirical study of the effectiveness of the balanced scorecard. Journal of

Management Accounting Research, 13(1), 47-90.

258



Marcus, B., Schuler, H., Quell, P., & Himpfner, G. (2002). Measuring
Counterproductivity: Development and Initial Validation of a German Self-Report
Questionnaire. International Journal of Selection and Assessment, 10(1-2), 18-35.

McCrae, R. R., Kurtz, J. E., Yamagata, S., & Terracciano, A. (2010). Internal
consistency, retest reliability, and their implications for personality scale validity.
Personality and Social Psychology Review.

McDougall, P. P., & Oviatt, B. M. (2000). International entrepreneurship: the
intersection of two research paths. Academy of Management Journal, 43(5), 902-
906.

McGrath, R. G., Venkataraman, S., & MacMillan, 1. C. (1992). MEASURING
OUTCOMES OF CORPORATE VENTURING: AN ALTERNATIVE
PERSPECTIVE. Paper presented at the Academy of Management Proceedings.

Mcgrath, R. G., Venkataraman, S., & MacMillan, I. C. (1994). The advantage chain:
Antecedents to rents from internal corporate ventures. Journal of Business
Venturing, 9(5), 351-369.

McKinnon, J. L., Harrison, G. L., Chow, C. W., & Wu, A. (2003). Organizational
culture: Association with commitment, job satisfaction, propensity to remain, and
information sharing in Taiwan. International Journal of Business Studies, 11(1),
25.

McMillan, B., & Conner, M. (2003). Using the theory of planned behaviour to
understand alcohol and tobacco use in students. Psychology, Health & Medicine,
8(3), 317-328.

Meenai, S. A. (2004). Money and banking in Pakistan: Oxford University Press,

USA.
259



Menguc, B., & Ozanne, L. K. (2005). Challenges of the “green imperative”: A natural
resource-based approach to the environmental orientation—business performance
relationship., 58(4 Journal of business Research), 430-438.

Miles, M. P., & Arnold, D. R. (1991). The relationship between marketing orientation
and entrepreneurial orientation. Entrepreneurship Theory and Practice, 15(4), 49-
65.

Miller, D. (1983). The correlates of entrepreneurship in three types of firms.
Management science, 29(7), 770-791.

Miller, D. C., & Salkind, N. J. (2002). Handbook of research design and social
measurement: Sage.

Miller, D., & Friesen, P. H. (1982). Innovation in conservative and entrepreneurial
firms: Two models of strategic momentum. Strategic Management Journal, 3(1),
1-25.

Miner, J. B. (1997). A psychological typology of successful entrepreneurs:
Greenwood Publishing Group.

Mirza, S. (1995). Privatisation in Pakistan: Ferozsons.

Montes, F. L., & Jover, A. V. (2004). Total quality management, institutional
isomorphism and performance: the case of financial services. The Service
Industries Journal, 24(5), 103-1109.

Montoro-Sanchez, A., & Soriano, D. R. (2011). Human resource management and
corporate entrepreneurship. International Journal of Manpower, 32(1), 6-13.

Moore, J. (2010). Philosophy of science, with special consideration given to
behaviorism as the philosophy of the science of behavior. The psychological

Record, 60(1), 137.

260



Morris, M. H., & Kuratko, D. F. (2002). Corporate entrepreneurship:
Entrepreneurial development within organizations: South-Western Pub.

Morris, M. H., & Paul, G. W. (1987). The relationship between entrepreneurship and
marketing in established firms. Journal of Business Venturing, 2(3), 247-259.

Morris, M. H., & Sexton, D. L. (1996). The concept of entrepreneurial intensity:
Implications for company performance. Journal of Business Research, 36(1), 5-
13.

Morris, M. H., Davis, D. L., & Ewing, J. (1988). The role of entrepreneurship in
industrial marketing activities. Industrial Marketing Management, 17(4), 337-346.

Morris, M., Kuratko, D., & Covin, J. (2008). Corporate Entrepreneurs and
Innovation: Mason, OH: South-Western.

Morris, M., Kuratko, D., & Covin, J. (2011). Corporate Entrepreneurship and
Innovation, 3rd edn, Cengage: SouthWestern Publishers, Cincinnati, OH.

Mullins, J. W. (1996). Early growth decisions of entrepreneurs: the influence of
competency and prior performance under changing market conditions. Journal of
Business Venturing, 11(2), 89-105.

Murray, J. A. (1981). Marketing is home for the entrepreneurial process. Industrial
Marketing Management, 10(2), 93-99.

Myers, M. D. (2013). Qualitative research in business and management: Sage.
London

Nakos, G., Brouthers, K. D., & Brouthers, L. E. (1998). The impact of firm and
managerial characteristics on small and medium-sized Greek firms' export

performance. Journal of Global marketing, 11(4), 23-47.

261



Naman, J. L., & Slevin, D. P. (1993). Entrepreneurship and the concept of fit: A
model and empirical tests. Strategic Management Journal, 14(2), 137-153.

Nagvi, S. R., & Nadeem, S. (2011). Impact of high performance work practices
system on motivation. Interdisciplinary Journal of Contemporary Research in
Business, 3(8), 197.

Narver, J. C., & Slater, S. F. (1990). The effect of a market orientation on business
profitability. The journal of Marketing, 20-35.

Neely, A. (1999). The performance measurement revolution: why now and what next?
International journal of operations & production management, 19(2), 205-228.
Neuman, W. L., & Kreuger, L. (2003). Social work research methods: Qualitative

and quantitative approaches: Allyn and Bacon.

Nielsen, R. P., Peters, M. P., & Hisrich, R. D. (1985). Intrapreneurship strategy for
internal markets—corporate, non-profit and government institution cases.
Strategic Management Journal, 6(2), 181-1809.

North, D. C. (1990). Institutions, institutional change and economic performance:
Cambridge university press.

Norusis, M. J. (1985). Advance statistics guide: SPSS X: McGraw-Hill, New York,
NY.

O’Connor, A., & Yamin, S. (2011). Innovation and entrepreneurship: Managing the
paradox of purpose in business model innovation. International Journal of
Learning and Intellectual Capital, 8(3), 239-255.

Ogbonna, E.(1993). Managing Organizational Culture (OC): Fantasy or reality.

Human Resource Management Journal, 3(2), 42-54.

262



Ogbonna, E., & Harris, L. C. (2000). Leadership style, organizational culture and
performance: empirical evidence from UK companies. International Journal of
Human Resource Management, 11(4), 766-788.

OReilly, C. A., & Chatman, J. A. (1996). Culture as social control: Corporations,
cults, and commitment. Research in Organizational Behavior, VOL 18, 1996, 18,
157-200.

Organ, D. W., & Ryan, K. (1995). A meta-analytic review of attitudinal and
dispositional predictors of organizational citizenship behavior. Personnel
Psychology, 48(4), 775-802.

Ouchi, W. (1981). Theory Z: How American business can meet the Japanese
challenge. Business Horizons, 24(6), 82-83.

Ouchi, W. G., & Wilkins, A. L. (1985). Organizational culture. Annual Review of
Sociology, 457-483.

Oudan, R., & Luparelli, A. N. (2011). Marketing And Growth Strategies For
Emerging Economies: A Case-Study Of Trinidad And Tobago. The International
Business & Economics Research Journal, 10(10), 71.

Pakistan Economic Survey, 2012-13. Retrieved from
http://finance.gov.pk/survey 1213.html

Pallant, J. (2010). A step by step guide to data analysis using the SPSS program.
SPSS survival manual 4th ed. Australia: Allen and Unwin Books.

Parker, M. (2002). Against management: Organization in the age of managerialism:

Polity Press in association with Blackwell.

263


http://finance.gov.pk/survey_1213.html

Pavlovich, K., & Corner, P. D. (2006). Knowledge creation through co-
entrepreneurship. International Journal of Knowledge Management Studies, 1(1-
2), 178-197.

Payne, A. F. (1988). Developing a marketing-oriented organization. Business
Horizons, 31(3), 46-53.

Pearce, J. A., Kramer, T. R., & Robbins, D. K. (1997). Effects of managers'
entrepreneurial behavior on subordinates. Journal of business Venturing, 12(2),
147-160.

Peng, D. X., & Lai, F. (2012). Using partial least squares in operations management
research: A practical guideline and summary of past research. Journal of
Operations Management, 30(6), 467-480.

Peng, M. W., Sun, S. L., Pinkham, B., & Chen, H. (2009). The Institution-Based
View as a Third Leg for a Strategy Tripod. The Academy of Management
Perspectives, 23(3), 63-81.

Penrose, E. T. (1995). The Theory of the Growth of the Firm: Oxford University
Press, USA.

Perlesz, A., & Lindsay, J. (2003). Methodological triangulation in researching
families: Making sense of dissonant data. International Journal of Social
Research Methodology, 6(1), 25-40.

Peteraf, M. A. (1993). The cornerstones of competitive advantage: A resource-based
view. Strategic Management Journal, 14(3), 179-191.

Peters, T. J., Waterman, R. H., & Jones, I. (1982). In search of excellence: Lessons

from America's best-run companies.

264



Peterson, R. A., & Kim, Y. (2013). On the relationship between coefficient alpha and
composite reliability. Journal of Applied Psychology, 98(1), 194.

Pfeffer, J. (1994). Competitive advantage through people. California management
review, 36(2), 9-28.

Pfeffer, J., & Salancik, G. R. (1978). The external control of organizations: A
resource dependence approach. NY: Harper and Row Publishers.

Phan, P. H., Wright, M., Ucbasaran, D., & Tan, W.-L. (2009). Corporate
entrepreneurship: Current research and future directions. Journal of business
Venturing, 24(3), 197-205.

Pinchot 111, G. (1985). Intrapreneuring: Why you don't have to leave the corporation
to become an entrepreneur. University of Illinois at Urbana-Champaign's
Academy for Entrepreneurial Leadership Historical Research Reference in
Entrepreneurship.

Plunkett, W. R., & Attner, R. F. (1992). Introduction to management: Thomson South-
Western.

Podsakoff, P. M., & Organ, D. W. (1986). Self-reports in organizational research:
Problems and prospects. Journal of Management, 12(4), 531-544.

Podsakoff, P. M., MacKenzie, S. B., & Podsakoff, N. P. (2012). Sources of method
bias in social science research and recommendations on how to control it. Annual
review of psychology, 63, 539-569.

Podsakoff, P. M., MacKenzie, S. B., Lee, J.-Y., & Podsakoff, N. P. (2003). Common
method biases in behavioral research: a critical review of the literature and
recommended remedies. Journal of Applied Psychology, 88(5), 879.

Prahalad, C. K., & Hamel, G. (1990). The core competence of the corporation.

265



Prajogo, D. I., & McDermott, C. M. (2005). The relationship between total quality
management practices and organizational culture. International journal of
operations & production management, 25(11), 1101-1122.

Prajogo, D. I., & Sohal, A. S. (2001). TQM and innovation: a literature review and
research framework. Technovation, 21(9), 539-558.

Prescott, J. E. (1986). Environments as moderators of the relationship between
strategy and performance. Academy of management journal, 29(2), 329-346.

Prescott, John E. 1986 ‘Environments as moderators of the relationship between
strategy and performance.” Academy of Management Journal 29/2:329-346.

Ramanathan, R. (2007). Performance of banks in countries of the Gulf Cooperation
Council. International Journal of Productivity and Performance Management,
56(2), 137-154.

Rao, B. P., & Swaminathan, V. (1995). Uneasy alliances: Cultural incompatibility or
culture shock. Paper presented at the Proceedings of the Association of
Management 13th Annual International Conference.

Rauch, A., Wiklund, J., Lumpkin, G. T., & Frese, M. (2009). Entrepreneurial
orientation and business performance: An assessment of past research and
suggestions for the future. Entrepreneurship Theory and Practice, 33(3), 761-787.

Raymond, M. R. (1986). Missing data in evaluation research. Evaluation & the health
professions, 9(4), 395-420.

Reinartz, W., Haenlein, M., & Henseler, J. (2009). An empirical comparison of the
efficacy of covariance-based and variance-based SEM. International Journal of

research in Marketing, 26(4), 332-344.

266



Reuber, R. A., & Fischer, E. M. (1994). Entrepreneurs' experience, expertise, and the
performance of technology-based firms. Engineering Management, IEEE
Transactions on, 41(4), 365-374.

Reynolds, P. D. (1986). Organizational culture as related to industry, position and
performance: a preliminary report [1]. Journal of Management Studies, 23(3),
333-345.

Riefler, P., Diamantopoulos, A., & Siguaw, J. A. (2012). Cosmopolitan consumers as
a target group for segmentation. Journal of International Business Studies, 43(3),
285-305.

Rigdon, E. E. (2012). Rethinking partial least squares path modeling: in praise of
simple methods. Long Range Planning, 45(5), 341-358.

Rigdon, E. E., Schumacker, R. E., & Wothke, W. (1998). A comparative review of
interaction and nonlinear modeling.

Ringle, C. M., Sarstedt, M., & Straub, D. (2012). A critical look at the use of PLS-
SEM in MIS Quarterly. MIS Quarterly (MI1SQ), 36(1).

Ringle, C. M., Sarstedt, M., & Straub, D. W. (2012). Editor's comments: a critical
look at the use of PLS-SEM in MIS quarterly. MIS quarterly, 36(1), iii-xiv.

Ringle, C. M., Sarstedt, M., & Straub, D. W. (2012). Editor's comments: a critical
look at the use of PLS-SEM in MIS quarterly. MIS quarterly, 36(1), iii-Xiv.

Ringle, C., Wende, S., & Will, A. S. (2005). 2.0 (beta). University of Hamburg,
Hamburg, Germany.

Roper, S. (1998). Entrepreneurial characteristics, strategic choice and small business

performance. Small Business Economics, 11(1), 11-24.

267



Rosenthal, J., & Masarech, M. A. (2003). High-performance cultures: How values can
drive business results. Journal of Organizational Excellence, 22(2), 3-18.

Rumelt, R. P., & Teece, D. J. (1994). Fundamental issues in strategy: A research
agenda: Harvard Business Press.

Russo, M. V., & Fouts, P. A. (1997). A resource-based perspective on corporate
environmental performance and profitability. Academy of management journal,
40(3), 534-5509.

Sadri, G., & Lees, B. (2001). Developing corporate culture as a competitive
advantage. Journal of Management Development, 20(10), 853-859.

Sambrook, S., & Roberts, C. (2005). Corporate entrepreneurship and organizational
learning: a review of the literature and the development of a conceptual
framework. Strategic Change, 14(3), 141.

Sandberg, W. R. (1986). New venture performance: The role of strategy and industry
structure: Lexington Books.

Sathe, V. (1989). Fostering entrepreneurship in the large, diversified firm.
Organizational Dynamics, 18(1), 20-32.

Sathe, V. (1989). Fostering entrepreneurship in the large, diversified firm.
Organizational Dynamics, 18(1), 20-32.

Sattler, H., Volckner, F., Riediger, C., & Ringle, C. M. (2010). The impact of brand
extension success drivers on brand extension price premiums. International
Journal of Research in Marketing, 27(4), 319-328.

Sattler, H., Volckner, F., Riediger, C., & Ringle, C. M. (2010). The impact of brand
extension success drivers on brand extension price premiums. International

Journal of research in Marketing, 27(4), 319-328.

268



Saunders, M., Lewis, P., Thornhill, A., & Wilson, J. (2009). Business Research
Methods. Financial Times, Prentice Hall: London.

SBP (State Bank of Pakistan) (2000). Pakistan: Financial Sector Assessment.
Karachi: State Bank Printing Press.

Schafer, J. L. (1999). Multiple imputation: a primer. Statistical methods in medical
research, 8(1), 3-15.

Schein, E. H. (1983). The role of the founder in creating organizational culture.

Schein, E. H. (1984). Coming to a new awareness of organizational culture. Sloan
Management Review, 25(2), 3.

Schein, E. H. (1985). Defining organizational culture. Classics of organization theory,
3, 490-502.

Schein, E. H. (1990). Organizational culture (Vol. 45): American Psychological
Association.

Schein, E. H. (1992). Organizational Culture (OC). American Psychologist, 45, 109-
119.

Schein, E.H. (1991), Organisational Culture and Leadership, 2nd ed., Jossey-Bass,
San Francisco, CA.

Schildt, H. A., Maula, M. V., & Keil, T. (2005). Explorative and exploitative learning
from external corporate ventures. Entrepreneurship Theory and Practice, 29(4),
493-515.

Scholz, C. (1987). Corporate culture and strategy—The problem of strategic fit. Long
Range Planning, 20(4), 78-87.

Schuler, R. S. (2000). The internationalization of human resource management.

Journal of International Management, 6(3), 239-260.

269



Schumpeter, J. A. (1934). TheTheory of economic development: Harvard University
Press.

Schumpeter, J. A. (1942). Socialism and democracy: New York, Harper.

Scotland, J. (2012). Exploring the philosophical underpinnings of research: relating
ontology and epistemology to the methodology and methods of the scientific,
interpretive, and critical research paradigms. English Language Teaching, 5(9),
9.

Scott, W. R. (1995). Institutions and organizations. Foundations for organizational
science. London: A Sage Publication Series.

Sekaran, U., & Bougie, R. (2010). Research Method for Business, A Skill Building
Approach. John Wiley & Sons Inc: Singapore.

Selto, F. H., Renner, C. J., & Young, S. M. (1995). Assessing the organizational fit of
a just-in-time manufacturing system: testing selection, interaction and systems
models of contingency theory. Accounting, Organizations and Society, 20(7), 665-
684.

Selya, A. S., Rose, J. S., Dierker, L. C., Hedeker, D., & Mermelstein, R. J. (2012). A
practical guide to calculating Cohen’s f2, a measure of local effect size, from
PROC MIXED. Frontiers in psychology, 3(111), 1-6.

Shane, S., & Venkataraman, S. (2000). The promise of entrepreneurship as a field of
research. Academy of management review, 25(1), 217-226.

Sharma, P., & Chrisman, S. J. J. (2007). Toward a reconciliation of the definitional
issues in the field of corporate entrepreneurship* Entrepreneurship (pp. 83-103):

Springer.

270



Shook, C. L., Ketchen, D. J., Hult, G. T. M., & Kacmar, K. M. (2004). An assessment
of the use of structural equation modeling in strategic management research.
Strategic management journal, 25(4), 397-404.

Shortell, S. M., & Zajac, E. J. (1988). Internal corporate joint ventures: Development
processes and performance outcomes. Strategic management journal, 9(6), 527-
542.

Sila, 1., & Ebrahimpour, M. (2002). An investigation of the total quality management
survey based research published between 1989 and 2000: A literature review.
International Journal of Quality & Reliability Management, 19(7), 902-970.

Sila, 1., & Ebrahimpour, M. (2005). Critical linkages among TQM factors and
business results. International journal of operations & production management,
25(11), 1123-1155.

Silva, M. S., Smith, W., & Bammer, G. (2002). Telephone reminders are a cost
effective way to improve responses in postal health surveys. Journal of
epidemiology and community health, 56(2), 115-118.

Simsek, Z., & Heavey, C. (2011). The mediating role of knowledge-based capital for
corporate entrepreneurship effects on performance: A study of small-to medium-
sized firms. Strategic Entrepreneurship Journal, 5(1), 81-100.

Sinclair, A. (1993). Approaches to organisational culture and ethics. Journal of
Business Ethics, 12(1), 63-73.

Sinclair, A. (1993). Approaches to organisational culture and ethics. Journal of

Business Ethics, 12(1), 63-73.

271



Singhapakdi, A., Vitell, S. J., & Franke, G. R. (1999). Antecedents, consequences,
and mediating effects of perceived moral intensity and personal moral
philosophies. Journal of the academy of marketing science, 27(1), 19-36.

Slater, S. F., & Narver, J. C. (1994). Does competitive environment moderate the
market orientation-performance relationship? The journal of Marketing, 46-55.
Slater, S. F., & Olson, E. M. (2001). Marketing's contribution to the implementation
of business strategy: An empirical analysis. Strategic management journal,

22(11), 1055-1067.

Slevin, D. P., & Covin, J. G. (1997). Time, growth, complexity, and transitions:
Entrepreneurial challenges for the future. Entrepreneurship: Theory and Practice,
22(2), 53-54.

Smallbone, D., Leig, R., & North, D. (1995). The characteristics and strategies of high
growth SMEs. International Journal of Entrepreneurial Behavior & Research,
1(3), 44-62.

Smart, D. T., & Conant, J. S. (1994). Entrepreneurial orientation, distinctive
marketing competencies and organizational performance. Journal of applied
business research, 10(3), 28.

Smircich, L. (1983). Concepts of culture and organizational analysis. Administrative
science quarterly, 339-358.

Smith, A. C., & Shilbury, D. (2004). Mapping cultural dimensions in Australian
sporting organisations. Sport management review, 7(2), 133-165.

Snijders, T. A. (2005). Power and sample size in multilevel linear models.
Encyclopedia of statistics in behavioral science.

Sonquist, J. A. (1977). Survey and opinion research: procedures for processing and.

272



Sarensen, J. B. (2002). The strength of corporate culture and the reliability of firm
performance. Administrative science quarterly, 47(1), 70-91.

Sosik, J. J., Kahai, S. S., & Piovoso, M. J. (2009). Silver bullet or voodoo statistics? A
primer for using the partial least squares data analytic technique in group and
organization research. Group & Organization Management, 34(1), 5-36.

Spector, P. E. (2006). Method variance in organizational research truth or urban
legend? Organizational research methods, 9(2), 221-232.

Stam, W., & Elfring, T. (2008). Entrepreneurial orientation and new venture
performance: The moderating role of intra-and extraindustry social capital.
Academy of management journal, 51(1), 97-111.

Steenkamp, J.-B. E., & Baumgartner, H. (2000). On the use of structural equation
models for marketing modeling. International Journal of research in Marketing,
17(2), 195-202.

Stevens, J. P. (2012). Applied multivariate statistics for the social sciences:
Routledge.

Stevenson, H. H., & Jarillo, J. C. (2007). A Paradigm of Entrepreneurship:
Entrepreneurial Management*: Springer.

Stone, M. (1974). Cross-validatory choice and assessment of statistical predictions.
Journal of the royal statistical society. Series B (Methodological), 111-147.

Stopford, J. M., & Baden-Fuller, C. W. (1994). Creating corporate entrepreneurship.
Strategic management journal, 15(7), 521-536.

Stuart, R., & Abetti, P. A. (1987). Start-up ventures: Towards the prediction of initial

success. Journal of business Venturing, 2(3), 215-230.

273



Summers, J. K., Munyon, T. P., Perryman, A. A., & Ferris, G. R. (2010).
Dysfunctional executive behavior: What can organizations do? Business Horizons,
53(6), 581-590.

Sun, W., Chou, C.-P., Stacy, A. W., Ma, H., Unger, J., & Gallaher, P. (2007). SAS
and SPSS macros to calculate standardized Cronbach’s alpha using the upper
bound of the phi coefficient for dichotomous items. Behavior Research Methods,
39(1), 71-81.

Sykes, H. B. (1992). Incentive compensation for corporate venture personnel. Journal
of business Venturing, 7(4), 253-265.

Tabachnick, B., & Fidell, L. (2007). Using Multivariate Statistics., 5th edn.(Allyn and
Bacon: Boston, MA.).

Tajeddini, K., & Mueller, S. L. (2009). Entrepreneurial characteristics in Switzerland
and the UK: a comparative study of techno-entrepreneurs. Journal of
International Entrepreneurship, 7(1), 1-25.

Tajeddini, K., & Mueller, S. L. (2012). Corporate entrepreneurship in Switzerland:
evidence from a case study of Swiss watch manufacturers. International
Entrepreneurship and Management Journal, 8(3), 355-372.

Tang, J., Tang, Z., Marino, L. D., Zhang, Y., & Li, Q. (2008). Exploring an inverted
U-Shape relationship between entrepreneurial orientation and performance in
Chinese ventures. Entrepreneurship Theory and Practice, 32(1), 219-2309.

Tarafdar, M., & Vaidya, S. D. (2006). Challenges in the adoption of E-Commerce
technologies in India: The role of organizational factors. International Journal of

Information Management, 26(6), 428-441.

274



Tashakkori, A., & Teddlie, C. (1998). Mixed methodology: Combining qualitative
and quantitative approaches (\Vol. 46): Sage.

Teece, D. J., Pisano, G., & Shuen, A. (1997). Dynamic capabilities and strategic
management. Strategic management journal, 18(7), 509-533.

Tello, S., Latham, S., & Kijewski, V. (2010). Individual choice or institutional
practice: which guides the technology transfer decision-making process?
Management Decision, 48(8), 1261-1281.

Temme, D., Kreis, H., & Hildebrandt, L. (2010). A comparison of current pls path
modeling software: Features, ease-of-use, and performance Handbook of partial
least squares (pp. 737-756): Springer.

Thompson, E. P. (1967). Time, work-discipline, and industrial capitalism. Past &
Present(38), 56-97.

Thompson, P. (1990). Organizational Culture. Journal of Management Studies, 23(3),
287-297.

Traina, S. B., MacLean, C. H., Park, G. S., & Kahn, K. L. (2005). Telephone
reminder calls increased response rates to mailed study consent forms. Journal of
clinical epidemiology, 58(7), 743-746.

Twomey, D. F., & Harris, D. L. (2000). From strategy to corporate outcomes:
Aligning human resource management systems with entrepreneurial intent.
International Journal of Commerce and Management, 10(3/4), 43-55.

Ulrich, D. (1997). Measuring human resources: an overview of practice and a
prescription for results. Human Resource Management, 36(3), 303-320.

Uma, S., & Roger, B. (2003). Research methods for business: A skill building

approach. United States.

275



Umrani, W. A., & Mahmood, R. (2015). Examining the Dimensions of Corporate
Entrepreneurship Construct: A Validation Study in the Pakistani Banking Context.
Mediterranean Journal of Social Sciences, 6(6), 278.

Uttal, B. (1983). The corporate culture vultures. Fortune, 108(8), 66-72.

Van de Ven, A. H., & Drazin, R. (1984). The Concept of Fit in Contingency Theory:
DTIC Document.

Van der Post, W., De Coning, T., & Smit, E. (1998). The relationship between
organizational culture and financial performance: some South African evidence.
South African Journal of Business Management, 29(1), 30-41.

Vanwyk, R., & Boshoff, A. (2004). Entrepreneurial attitudes: a distinction between
two professional groups. South African Journal of Business Management, 35(2).

Venkatraman, N. (1989). Strategic orientation of business enterprises: The construct,
dimensionality, and measurement. Management science, 35(8), 942-962.

Venkatraman, N. (1989). Strategic orientation of business enterprises: The construct,
dimensionality, and measurement. Management science, 35(8), 942-962.

Venkatraman, N. (1989). Strategic orientation of business enterprises: The construct,
dimensionality, and measurement. Management science, 35(8), 942-962.

Venkatraman, N., & Ramanujam, V. (1986). Measurement of business performance in
strategy research: A comparison of approaches. Academy of Management Review,
11(4), 801-814.

Venkatraman, N., & Ramanujam, V. (1986). Measurement of business performance in
strategy research: A comparison of approaches. Academy of Management Review,

11(4), 801-814.

276



Verardi, V., & Croux, C. (2008). Robust regression in Stata. Available at SSRN
1369144.

Vesper, K. H. (1984). Three faces of corporate entrepreneurship: A pilot study:
University of Washington. Graduate School of Business.

Vink, J. M., & Boomsma, D. I. (2008). A comparison of early and late respondents in
a twin—family survey study. Twin Research and Human Genetics, 11(02), 165-
173.

Viswanathan, M., & Kayande, U. (2012). Commentary on “Common Method Bias in
Marketing: Causes, Mechanisms, and Procedural Remedies”. Journal of Retailing,
88(4), 556-562.

Wallace, M., & Weese, W. J. (1995). Leadership, Organizational Culture, and Job
Satisfaction in Canadian CA Organizations. Journal of Sport Management, 9,
182-193.

Walumbwa, F. O., Lawler, J. J., Avolio, B. J.,, Wang, P., & Shi, K. (2005).
Transformational leadership and work-related attitudes: The moderating effects of
collective and self-efficacy across cultures. Journal of Leadership &
Organizational Studies, 11(3), 2-16.

Weerawardena, J., & O'Cass, A. (2004). Exploring the characteristics of the market-
driven firms and antecedents to sustained competitive advantage. Industrial
Marketing Management, 33(5), 419-428.

Wei, Y. S., & Atuahene-Gima, K. (2009). The moderating role of reward systems in
the relationship between market orientation and new product performance in

China. International Journal of research in Marketing, 26(2), 89-96.

277



Weick, K. (1969). E.(1979) The social psychology of organizing. Reading, Addison-
Wesley.

Welter, F., & Smallbone, D. (2011). Institutional perspectives on entrepreneurial
behavior in challenging environments. Journal of Small Business Management,
49(1), 107-125.

Wernerfelt, B. (1984). A resource-based view of the firm. Strategic management
journal, 5(2), 171-180.

Wetzels, M., Odekerken-Schroder, G., & Van Oppen, C. (2009). Using PLS path
modeling for assessing hierarchical construct models: Guidelines and empirical
illustration. MIS quarterly, 177-195.

Wiklund, J. (2006). The sustainability of the entrepreneurial orientation—performance
relationship. Entrepreneurship and the growth of firms, 141-155.

Wiklund, J., & Shepherd, D. (2003). Knowledge-based resources, entrepreneurial
orientation, and the performance of small and medium-sized businesses. Strategic
management journal, 24(13), 1307-1314.

Wiklund, J., & Shepherd, D. (2005). Entrepreneurial orientation and small business
performance: a configurational approach. Journal of business Venturing, 20(1),
71-91.

Wilden, R., Gudergan, S. P., Nielsen, B. B., & Lings, I. (2013). Dynamic capabilities
and performance: strategy, structure and environment. Long Range Planning,
46(1), 72-96.

Willis, J. (2007). Chapter 4. History and Foundations of Interpretivist Research.
Foundations of Qualitative Research: Interpretive and Critical Approaches, 95-

147.
278



Wold, H. (1974). Causal flows with latent variables: partings of the ways in the light
of NIPALS modelling. European Economic Review, 5(1), 67-86.

Wold, H. (1982). Soft modelling: the basic design and some extensions. Systems
under indirect observation, Part 11, 36-37.

Wold, H. (1985). Partial least squares. Encyclopedia of statistical sciences.

Wood, C. C., Holt, D. T., Reed, T. S., & Hudgens, B. J. (2008). Perceptions of
corporate entrepreneurship in air force organizations: antecedents and outcomes.
Journal of Small Business & Entrepreneurship, 21(1), 117-131.

Wortman, M. S. (1987). Entrepreneurship: An integrating typology and evaluation of
the empirical research in the field. Journal of Management, 13(2), 259-279.

Yaghmale, F. (2009). Content validity and its estimation. Journal of Medical
Education, 3(1).

Yiing, L. H.,, & Ahmad, K. Z. B. (2009). The moderating effects of organizational
culture on the relationships between leadership behaviour and organizational
commitment and between organizational commitment and job satisfaction and
performance. Leadership and Organization Development Journal, 30(1), 53-86.

Yilmaz, C., & Ergun, E. (2008). Organizational culture and firm effectiveness: An
examination of relative effects of culture traits and the balanced culture hypothesis
in an emerging economy. Journal of world business, 43(3), 290-306.

Zahra, S. A. (1986). A Cannonical Analysis of Corporate Entrepreneurship
Antecedents and Impact on Performance. Paper presented at the Academy of
Management Proceedings.

Zahra, S. A. (1991). Predictors and financial outcomes of corporate entrepreneurship:

An exploratory study. Journal of business Venturing, 6(4), 259-285.

279



Zahra, S. A. (1991). Predictors and financial outcomes of corporate entrepreneurship:
An exploratory study. Journal of business Venturing, 6(4), 259-285.

Zahra, S. A. (1993). Environment, corporate entrepreneurship, and financial
performance: A taxonomic approach. Journal of business Venturing, 8(4), 319-
340.

Zahra, S. A. (1995). Corporate entrepreneurship and financial performance: The case
of management leveraged buyouts. Journal of business Venturing, 10(3), 225-247.

Zahra, S. A. (1995). Corporate entrepreneurship and financial performance: The case
of management leveraged buyouts. Journal of business Venturing, 10(3), 225-247.

Zahra, S. A. (1999). The changing rules of global competitiveness in the 21st century.
The Academy of Management Executive, 13(1), 36-42.

Zahra, S. A. (2010). Harvesting family firms' organizational social capital: A
relational perspective. Journal of Management Studies, 47(2), 345-366.

Zahra, S. A. (2012). Organizational learning and entrepreneurship in family firms:
Exploring the moderating effect of ownership and cohesion. Small Business
Economics, 38(1), 51-65.

Zahra, S. A., & Covin, J. G. (1993). Business strategy, technology policy and firm
performance. Strategic management journal, 14(6), 451-478.

Zahra, S. A., & Covin, J. G. (1995). Contextual influences on the corporate
entrepreneurship-performance relationship: A longitudinal analysis. Journal of
business Venturing, 10(1), 43-58.

Zahra, S. A., & Covin, J. G. (1995). Contextual influences on the corporate
entrepreneurship-performance relationship: A longitudinal analysis. Journal of

business Venturing, 10(1), 43-58.

280



Zahra, S. A., & Garvis, D. M. (2000). International corporate entrepreneurship and
firm performance: The moderating effect of international environmental hostility.
Journal of business Venturing, 15(5), 469-492.

Zahra, S. A., & Garvis, D. M. (2000). International corporate entrepreneurship and
firm performance: The moderating effect of international environmental hostility.
Journal of business Venturing, 15(5), 469-492.

Zahra, S. A., & George, G. (2002). Absorptive capacity: A review,
reconceptualization, and extension. Academy of management review, 27(2), 185-
203.

Zahra, S. A., Jennings, D. F., & Kuratko, D. F. (1999). The antecedents and
consequences of firm-level entrepreneurship: The state of the field.
Entrepreneurship: Theory and Practice, 24(2), 45-45.

Zahra, S. A., Neubaum, D. O., & Huse, M. (2000). Entrepreneurship in medium-size
companies: Exploring the effects of ownership and governance systems. Journal
of Management, 26(5), 947-976.

Zajac, E. J., Golden, B. R., & Shortell, S. M. (1991). New organizational forms for
enhancing innovation: The case of internal corporate joint ventures. Management
science, 37(2), 170-184.

Zheng, W., Yang, B., & McLean, G. N. (2010). Linking organizational culture,
structure, strategy, and organizational effectiveness: Mediating role of knowledge
management. Journal of business research, 63(7), 763-771.

Zikmund, W. (2003). Business research methods 7th ed., Thomson/South-Western:

Appendices.

281



Zikmund, W., Babin, B., Carr, J., & Griffin, M. (2012). Business research methods:
Cengage Learning.
Zimmerman, J. (2010). Corporate entrepreneurship at GE and Intel. Journal of

Business Case Studies, 6(5), 77.

282



	Copyright
	Title Page
	PERMISSION TO USE
	ABSTRAK
	ABSTRACT
	ACKNOWLEDGEMENT
	TABLE OF CONTENTS
	LIST OF TABLES
	LIST OF FIGURES
	LIST OF APPENDICES
	LIST OF ABBREVIATIONS
	CHAPTER ONE: INTRODUCTION
	1.1 Background of the Study
	1.2 Problem Statement
	1.3 Research Questions
	1.4 Research Objectives
	1.5 Scope of Study
	1.6 Research Significance
	1.7 Definition of Terms
	1.8 Organization of the Chapter

	CHAPTER TWO: LITERATURE REVIEW
	2.1 Introduction
	2.2 Business Performance
	2.3 Corporate Entrepreneurship
	2.4 The Dimensions of Corporate Entrepreneurship
	2.5 Organizational Culture
	2.6 Underpinning Theories
	2.7 Corporate Entrepreneurship and Business Performance
	2.8 Organizational Culture and Business Performance Relationship
	2.9 Rationality of Organizational Culture as a Moderator in the relationshipbetween CE and BP
	2.10 Dimensions of Corporate Entrepreneurship and Business PerformanceRelationship
	2.10 Moderating Role of Organizational Culture on Dimensions of CorporateEntrepreneurship and Business Performance Relationship
	2.11 Research Framework
	2.12 Chapter Summary

	CHAPTER THREE: RESEARCH METHODOLOGY
	3.1 Introduction
	3.2 Research Philosophy
	3.3 Research Design
	3.4 Population, Sampling and Power Analysis
	3.5 Instruments and Measurements
	3.6 Demographic Variables
	3.7 Pretesting of the Instrument
	3.8 Pilot Study
	3.9 Data Collection Procedures
	3.10 Data Analysis
	3.11 Chapter Summary

	CHAPTER FOUR: RESULTS
	4.1 Introduction
	4.2 Response rate
	4.3 Data Screening and Preliminary Analysis
	4.4 Non-Response Bias
	4.5 Common Method Variance Test
	4.6 Demographic Profile of the Respondents
	4.7 Descriptive Analysis of the Latent Constructs
	4.8 Assessment of PLS-SEM Path Model Results
	4.9 Assessment of Measurement Model
	4.10 Assessment of Significance of the Structural Model
	4.11 Testing Moderation Effect
	4.12 Summary

	CHAPTER FIVE: DISCUSSION, IMPLICATIONS AND CONCLUSION
	5.1 Introduction
	5.2 Recapitulation of the Key Findings of the study
	5.3 Discussion
	5.4 Theoretical Implications
	5.5 Significant Moderating Role of Organizational Culture
	5.5 Significant Moderating Role of Organizational Culture
	5.6 Practical Implications
	5.7 Methodological Implications
	5.8 Limitations and Future Research Directions
	5.9 Conclusion

	REFERENCES



