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Abstrak

Peranan media sosial dari segi penyertaan politik dalam talian tidak boleh dipandang
remeh. Namun, agak kurang kajian dijalankan bekaitan fenomena ini, terutamanya
dari perspektif perbandingan. Oleh itu, kajian ini menggunakan Teori Penglibatan
Kognitif (CET) untuk mengkaji hubungan antara Akses kepada Maklumat Politik di
Facebook dan Twitter (APIFT), Minat kepada Politik (PI), Kepuasan terhadap Polisi
(PS) dan Penyertaan Politik dalam talian di Facebook dan Twitter (OPPFT ) di Nigeria
dan Malaysia yang digabungkan, serta secara individu mengikut negara. Peranan
Pengetahuan Politik (PK) sebagai penyederhana dalam hubungan ini turut dianalisis.
Satu kajian keratan rentas telah dijalankan ke atas 369 pelajar pra-ijazah daripada
Ahmadu Bello University, Zaria dan Universiti Utara Malaysia. Borang soal selidik
telah digunakan untuk mengumpul data yang dianalisis menggunakan Partial Least
Squares-Structural Equation Modelling (PLS-SEM) dan Partial Least Squares-
MultiGroup Analysis (PLS-MGA). Hasil kajian menunjukkan semua hubungan
langsung yang dihipotesis antara APIFT, PI, dan PS dengan OPPFT dalam kajian ini
diterima bagi gabungan responden, responden Nigeria dan Malaysia secara individu,
kecuali untuk hubungan antara PS dan OPPFT bagi responden Malaysia. Juga, PK
tidak menyederhana hubungan antara APIFT dan OPPFT bagi responden gabungan
serta responden Malaysia, bagaimanapun ia menjadi penyederhana untuk responden
Nigeria. Begitu juga dalam hubungan antara Pl dan OPPFT, PK tidak
menyederhanakan hubungan bagi responden gabungan dan responden Nigeria,
bagaimanapun ia menyederhana untuk responden Malaysia. Tambahan lagi, PK tidak
menyederhana hubungan antara PS dan OPPFT bagi responden gabungan dan
responden Malaysia tetapi menyederhana untuk responden Nigeria. Selain itu, bagi
perbezaan negara dari segi hubungan langsung, tidak terdapat perbezaan yang
signifikan antara responden Nigeria dan Malaysia dari segi hubungan antara APIFT
dan OPPFT, bagaimanapun terdapat perbezaan yang signifikan bagi hubungan antara
Pl dan PS dengan OPPFT. Secara umumnya, kajian ini menunjukkan bahawa APIFT,
Pl dan PS mengurangkan jurang dalam OPPFT dalam kalangan belia di Nigeria dan
Malaysia. Di samping itu, PK juga merupakan penyederhana yang berpotensi untuk
hubungan ini. Dengan itu, kajian ini telah menyumbang kepada pemodelan hubungan
antara CET dan penyertaan politik. Jadi, penemuan kajian empirikal ini menambah
kepada pengetahuan mengenai penyertaan politik dalam talian.

Kata kunci: media social, penyertaan politik dalam talian, penglibatan kognitif, ,
Nigeria, Malaysia.



Abstract

The role of social media in online political participation cannot be understated. Yet,
limited research has been conducted in this area. Thus, this study aims to investigate
this phenomenon in comparative terms from the cognitive engagement perspective.
This study adopts the Cognitive Engagement Theory (CET) to examine the
relationship between Access to Political Information on Facebook and Twitter
(APIFT), Political Interest (Pl) and Policy Satisfaction (PS) and Online Political
Participation of youth via Facebook and Twitter (OPPFT) in Nigeria and Malaysia
combined, and each country individually. This study also analyses the moderating role
of Political Knowledge (PK) in this relationship. A cross-sectional survey was
conducted on 476 undergraduate students of Ahmadu Bello University, Zaria and
Universiti Utara Malaysia. A questionnaire was used to collect data which was
analysed using Partial Least Squares-Structural Equation Modelling (PLS-SEM) and
Partial Least Squares-MultiGroup Analysis (PLS-MGA). Results reveal that APIFT,
Pl and PS lead to OPPFT among the youth in Nigeria and Malaysia, except the
relationship between PS and OPPFT for Malaysian youth. Also, PK moderates the
relationship between APIFT and OPPFT for the combined youth as well as Malaysian
youth, but not for Nigerian youth. Furthermore, in the relationship between PI and
OPPFT, PK does not moderate the relationship for the combined youth and Nigerian
youth, but it does for the Malaysian youth. Additionally, PK is found not to moderate
the relationship between PS and OPPFT for the combined youth and Malaysian youth
but it does for Nigerian youth. Furthermore, for country differences in terms of direct
relationships, there is no significant difference between Nigerian and Malaysian youth
in terms of the relationship between APIFT and OPPFT, but there is a significant
difference in the relationship between Pl and PS with OPPFT. Generally, these
findings suggest that from a social media angle, access to political information, PI, PK
and PS are likely to reduce the gap in political participation among the youth in Nigeria
and Malaysia. Consequently, this study contributes in the modelling of the
relationship between CET and political participation. Thus, empirical findings of this
study add to the body of knowledge on online political participation.

Keywords: Social media, online political participation, cognitive engagement,
Nigeria, Malaysia
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CHAPTER ONE
INTRODUCTION

1.1 Background of the Study

The Internet, from its web 1.0 technology to its recent web 2.0 technology, has affected
the way politics works (Dimitrova & Bystrom, 2013; Deursen, Dijk & Helsper, 2014;
Iwokwagh & Okoro, 2012; Yamamoto & Kushin, 2013). It is a ‘deliberative space’
which is highly democratic (Cogburn & Espinoza-Vasquez, 2008), such that it has
added to tools of politicking among citizens (Ternes, Mittelstadt & Towers, 2014).
This has made it a powerful tool for political participation (Campante, Durante &

Sobbrio, 2013).

Seemingly, the role played by the Internet in politics has led to the emergence of
concepts, such as e-participation (Gibson & Cantijoch, 2013; Gronlund & Wakabi
2015; Vincente & Novo, 2014); cyber-democracy (Chun, 2012); digital democracy
(Hyun, 2012); and ‘Netizens’. These concepts have led to situations where the Internet
is being used as an important participation tool during political campaigns (Boubacar,
2005). Therefore, the Internet has made possible the provision of inexpensive news
releases, such that political elites could communicate with voters and build online
communities. Hence, the political lives of citizens and candidates have been
strengthened by Internet through interactivity, which is crucial to the functioning of

democracy (Zhao, 2014).
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