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Abstrak

Kajian lepas telah memberi tumpuan terhadap penggunaan berita dalam kalangan
kumpulan inter-etnik dengan perhatian terhad terhadap kumpulan intra-etnik.Malah
kajian sebelum ini telah tidak berusaha mengaitkan kepuasan berita dicari dengan
kepuasan berita yang diperolehi.Kajian tersebut juga tidak berupaya mengkaji
peranan penyederhana penghijrahan etnik terhadap penggunaan berita kumpulan
etnik.Kajian ini bertujuan meneroka hubungan antara berita dengan etniksiti sebagai
fenomena sosial yang penting.Ini bersandarkan dakwaan bahawa etniksiti
mempunyai pengaruh yang kuat kepada personaliti warga Nigeria.Pendekatan
kaedah gabungan telah digunakan.Borang soal selidik telah ditadbir terhadap
sekumpulan sampel mahasiswa di Nigeria.Temu bual mendalam juga telah
dijalankan dalam kalangan ahli National Youth Service Corps (NYSC),
Nigeria.Partial Least Structural Equation Modeling (PLS-SEM) telah digunakan
untuk menganalisis data kuantitatif manakala data kualitatif dianalisis menggunakan
perisian NVivo.Hasil kajian menunjukkan terdapat perbezaan yang signifikan antara
kumpulan etnik berhubung kepuasan berita mereka.Penghijrahan etnik secara
signifikan menjadi penyederhana hubungan antara kepuasan berita dicari dengan
kepuasan berita diperolehi.Data kualitatif turut menunjukkan bahawa terdapat
perbezaan berhubung penggunaan media untuk kepuasan berita bersandarkan
kumpulan etnik.Menerusi kajian ini, etniksiti sebagai peramal penggunaan berita
telah diteroka dengan lebih mendalam dari konteks kepelbagaian intra-etnik
khususnya. Ditambah pula dengan penerokaan khusus penghijrahan etnik sebagai
penyederhana dalam proses penggunaan berita, kajian ini telah memperluaskan
perspektif Teori Kegunaan dan Kepuasan. Secara praktikalnya, Kerajaan
Persekutuan Nigeria boleh menggunakan hasil kajian ini untuk perancangan strategik
yang lebih realistik dalam pemobilisasian belia Nigeria.

Katakunci: Berita, kepuasan, etnisiti, penghijrahan, media



Abstract

Previous studies have focused on news usage among inter ethnic groups with limited
attention on intra ethnic groups. Furthermore, these previous studies have not
attempted to correlate the news gratifications sought with the news gratifications
obtained. These studies have not also attempted to examine a possible moderating
role of ethnic migration on the news usage of ethnic groups. The study aims at
exploring the relationship between news and ethnicity as important social
phenomena. This is against the backdrop of the strong influence that ethnicity has on
the personality of Nigerians. Mixed method approach was used. Survey
questionnaires were administered on sampled undergraduates in Nigeria. In-depth
interviews were also conducted among members of the National Youth Service
Corps (NYSC), Nigeria. Partial Least Structural Equation Modeling (PLS-SEM) was
used to analyze the quantitative data while qualitative data were analyzed on NVivo
software. Findings show a significant difference among the ethnic groups in their
news gratifications. Ethnic migration significantly moderates the relationship
between news gratifications sought and news gratifications obtained. Our qualitative
data show that the ethnic groups differ in several ways on how they use media for
news gratifications. Through this study, ethnicity as a predictor of news usage has
been further explored from a peculiar context of intra ethnic diversity. Coupled with
the novel exploration of ethnic migration as a moderator in the news usage process,
this study has expanded the horizon of Uses and Gratifications Theory. Practically,
the Federal Government of Nigeria can use the findings of this study to evolve more
realistic strategies for effective mobilization of Nigerian youth.
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Acknowledgement

My first gratitude goes to Almighty ALLAH for His protection and guidance during
the Ph.D programme (Alhamdulillah). | also express my thanks to my supervisors,
Dr. Adrian. M. Budiman and Dr. Mohd. Khairie Bin Ahmad for their immense input
into this work and for their priceless companionship and understanding. Dr
Budiman’s immense patience and humility are quiet inspiring. | also acknowledge
the support of my former Dean of SMMTC, Dr Rosli Mohamed for his input and
companionship. The support of other staff of SMMTC, notably, Dr. Walters,
Professor Dr. Che Su Mustaffa, Dr. Awan, Dr. Sobihatun, Sister Sharifah and Sister
Fariha are also appreciated.My appreciation also goes to my friends, brothers, sisters
and colleagues, particularly Rasaq Adisa, Abdulkadir Oba Laaro, Yunus Saleeman,
Dr. Salmon Ishaqg Rasheed, Abbas Ramdani, Kehinde Kadiri, Ulka, Tajudeen
Adeyemi, Aliyu Akoshileand Hajia Zuwaira Bakori for their varring support.Not the
least, | appreciate the ceaseless prayers of my aged mother, Hajia Rabiat Ajike
Saleeman. Equally appreciated is the understanding of my wife, Hasiya and my eight
children; Rabiat, Ganiyat, Mubarak, Al-Amin, Usama, Khadijah, Abidah and

Sumayyah.This work is dedicated to Islam, my mother, my wife and my children.



Table of Contents

PErMISSION 10 USE....eitiiiiiiiiiieiieieie ettt sttt sttt r e s ii
N 0] 3 1< ii
A DSETACE . ..\ttt iv
ACKNOWIEAGEMENT ...ttt re e e %
TabIE OF CONTENTS ....vecvieieieciee et te e reenaeeneeas Vi
LISt OF TADIES ..ottt bbb Xii
I o) T U= USSP Xiv
LSt OF APPENAICES ...ttt bbb XV
List OFf ADDIEVIATIONS ......c.eevieiecie st XVi
CHAPTER ONE ..ottt e e e b e e aaeennnee e 1
1.1 INErOTUCTION ...ttt ettt bt st nb e s nne s 1
1.2 Background t0 the STUAY ..o 2
1.2.1 News Consumption iN NIGEIa. ..o 3
1.2.2 News Consumption in an Ethnic SEetting ...........ccvvvviir e iisieese e, 3
1.2.3 Nigeria’s Ethnic Landscape .......cco.ooviiiiiii e i 5

1.3 Statement 0f the Problem ... ..ottt errr e 9
1.4 RESEArCH QUESTIONS. ... e.vierresiesseesiessiesssessssssssseessesssssssessessssssesssessssssessesssessseensens 13
1.5 ReSeareh Objeciives.. U niversiti. Utara. Malaysia.......... 14
1.6 ReSEArCN HYPOTNESES ....cvviiiieiiectee ettt 15
1.7 SIgNITICANCE OF STUAY ..o 16
1.8 LIMiItationN/SCOPE ..ottt 18
L0V 1oy 19
CHAPTER TWO ..ottt et e e s e e e nnneas 20
2.1 INEOTUCTION ..ttt ettt e et sne b 20
2.2 The NAUIE OF NBWS .....ooiiiieiiesieee et nne s 20
2.3 The Nature of EtNNICITY........ccoooiiiiiii s 23
2.4 Theoretical FrameWOrK ...........cooiiiiiiiiiieiee e 27
2.4.1 Evolution and Development of the Uses and Gratifications Approach.....29
2.4.2 Methodological Approaches to the Uses and Gratifications Theory......... 32
2.4.2.1 Media vs. Content SEIeCtiON...........covviriiiiieere e 32

Vi



2.4.2.2 Gratifications Sought (GS) vs. Gratifications Obtained (GO) ......33

2.4.2.3 Factors Affecting Individual Use or Content Selection................. 35

2,5 Uses and Gratifications in the Context of NEeWS.........cccocovevenenineninnneenn 36

2.6 Ethnicity and Media USage ..........couiiiiiiiiiiie et 37
2.7 Ethnicity and NEWS USAQE .......ccviiiirieieieiesie et 39
2.8 Migration as a Factor in NEWS USAQE .........cccereriririninieieese e 39
2.9 Online versus Conventional Media in News Consumption ............c.ccoccveveieennne 40
2.9.1 Online Media and News USAQE.........ccceeviiriieiiiieiie e 43
2.9.2 Conventional Media and NeWs USage ............cervrirreiieieneneniesieseseeeenes 44
2.10 Conceptual FramewWorK ..........ccooiiiiiiiiesescreeses s 45
2.11 The ReSearch MOdel ... s 46
2.12 Discussion of Research HYypotheses..........cccocvviiieiiiiiic e 47
2.13 SUMMAIY ..ottt b e nneene s 51
CHAPTER THREE ..ottt e 52
3.1 Intrgduetrorsd........ ... ... BN ... 0 . BN ... 48N .. ......... 52
3.2 Regeasall Tiamic ... ... ... ... OO ... D PR ............... 52
ol Dfe MIWEE VR B WY SR . A PR 53
3.2.2 Population/Universe oF STUY ..........cciiiiiiiiiiiieeees e 55
33 I G PrOCEFYIR 2 e v g 585 - L B g N ooy omymop e g oo veeeneeene 59
3.2.4 SAMPIE SIZE....o et 63
3.2.5 Quantitative Data Collection InStrument ...........ccoceeeeveeiiie v, 65
3.2.6 Quantitative Statistical Procedure...........cccoveeviiiiievie e 69
3.2.7 Qualitative Data ColeCtiON..........cccvvieiieiesie e 70
3.2.8 Qualitative Informants SEIECHION ...........ccceeivviiiiiiie e 70
3.2.9 Qualitative Data ANAlYSIS ........coiuiiiiiiiciie e 72

3.3 Validity and ReHADIITY .......cc.oiviiiiiiiiiccce e 73
3.3.1 POt StUAY REPOIT......c.eiiiiiiiiiesieeeeee e 75

3.4 Operational DefiNItIONS.........ccoivieiieiicie e 77
3.4.1 NEWS CONSUMPLION ...c.veitiiniiiiiesiieiiesiee st e ettt 77
4.2 NEWS USAQE.......eeiiiiiiieiieeie ettt 77
3.4.3 News Gratifications SOUGNL ..........ccccoveiiieiiiiere e 78

vii



3.4.4 News Gratifications ODtaAINEd..........ueeeeeeeeeeee e eeeaees 78

3.4.5 Conventional MEdIa........ccccviieiiereee e 78
3.4.6 ONENE MEAIA. ..o 79
3.4.7 Ethnic Migration NEWS .........ccueiiiieiiiiiie e 79
3.4.8 COgNILIVE NEEUS.......eiiiiieieii e 80
3.4.9 AfTectiVe NEEAS. .. ouiiie e 80
3.4.10 Personal Integrative NeedS. ........oouivuiieiiiiiiiii et eie et eeeeeeaaeans 80
3.4.11 Social Integrative Needs. ... ....c.viuitiiiiiiiiii e 81
3. 412 ESCAPISt NCOAS. ..t vttt ettt ettt ettt e e e et et e aaaaas 81
B4 L3 GNUET ...ttt bbbttt bbb 81
3.5 SUMMIAIY et e et e e et e e e be e e snb e e e enbeeennes 82
CHAPTER FOUR ..ottt 83
g I 1o (0T L1 [ o OSSP 83
4.2 SUIVEY RESPONSE ....eieiuiiieiiiiiesitetesiieeesiieessteessibesssbbeessbbeesbe e s sbeesssbeeesnbeeesnbeeennneeans 83
4.2.1 Response Rate of DiStriDULION ..ociveevveivesiuimsneesisissine e enreesisssssessneessessnnes 83
4.2.2 NON-RESPONSE BIAS TOST..uieueiviiiierieiiieiiiinteeseesieesneassssbeeshasnasssesseesssesseeseens 85
4.3 Profile 0f RESPONUENTS ... ..cvveiieeeeeeee e ie st e caesnae s anae s e eneannesneeneeeneenes 86
4.3.1 Ehtnic Identity Profile of Respondents.............ccceeevieiiicieiieeie e 86
4.3.2 Respondents’ Age Profile ... 87
4.3.3 Gender Profile of ReSpONdentsS ........c.ccccvevieiiii i 87
4.3.4 Respondents’ Income Profile...........cocovveiiiiiiiiiiiiiicicccecec 88
4.3.5 Respondents’ Profile by University .......cc.cccooveriiiiniiiniene e 89
4.4 Descriptive Statistics of the Research Constructs (Variables)...........cccccevvvennnee. 89
4.5 Data SCIEENING ...eovveiiiieitie ettt e et e s e et e st e e sbe e s eesteesnseesreeanbeenreeas 90
4.5.1 MISSING VAIUES......ooiviiiiiiitiiieeeee e 91
4.5.2 Test Of NOrMAlILY ......cooiiiiiiiieee e 92
4.5.3 LiNEarity ASSESSIMENT .........ccviiieiieeieeiesteeseeeeseesre e sre et e ee e e sreaee e e nae s 94
4.5.4 Detection and Management of QULHIErs ...........ccccevveevie e 95
4.5.5 Assessment of MUltiCOHINEAIEY ........ccoveiiiiiiiiiiece e, 95
4.6 Data analysis and Presentation of FINAINGS ......cccccevviieiieincic e 97
4.6.1 Overview of Statistical Methods for Testing Hypotheses .............ccccoc..... 97
4.6.2 Evaluating Measurement Model ... 99

viii



4.6.3 Reliability and Validity ASSESSMENT.........ccccceeiiiiieiiiie e 100

4.6.3.1 Internal Consistency Reliability .........cccccooeviiiiiiiiiins 101

4.6.3.2 Convergent Validity ..........cccooveveiiieiiieii e 104

4.6.3.3 Discriminant Validity ........ccccvviiiiiiiiiiciie e 104

4.7 Structural Model Assessment (PLS-SEM) ..o 107
O R O 1Y T T SRR 107
4.7.2 Assessing the Structural Model for Collinearity............cccovveveiieivenenne. 108
4.7.3 Assessment of the Structural Model ... 109
4.7.3.1 Coefficient of Determination (R?) .........ccoevvveeveeeeeeesreeenenennns 109

4.7.3.2 EffeCt SIZ€ (F2) oo, 110

4.7.3.3 Predictive Relevance (Q2) ......ccevcveeeveeeeeeeee e, 111

4.7.3.4 Assessmnet of the Relevance and Significance of the Path
(O00T=] 1 T3 [=] 01 £ F PRSP 113

4.7.3.5 Results of Hypothesis TeSting . .......ccoovvvirieiineniresiseseeeens 115

4.7.4 Moderating €ffECt............iiiiueseiiiiin e iriein e ibe s e s sRa e e e nes 117
4.7.5 Multi-Group Analysis (MGA) ...cceeviiiiiiiieeiie e ieesre et s ibeesnessneesieesee e 118
4.7.5.1 Ressults of Multi-Group ANalysiS ..........ccoveviiieiieiieerin e e 119
ASSHNWEATE AT . /= .. N ... . .. NN ... B 122
CHARTERMSINL /6. /... 1 kv ivrmn v e 55 L Bomy g IV oy oo e oo veeeeeneen 123
ST A [ oo [8Tox 1 [0 LTRSS 123
5.2 INtEIVIEWING PrOCESS .....vviiiieitie ettt et a e 123
5.3 C00ING PrOCESS. ...ttt ettt 123
5.4 Profiles of RESPONUENTS........c.oiiiiiiiiiieieee s 124
5.5 Description of Themes and Analysis 0f RESUILS ............coevveieiiieiicre e, 125
5.5.1 News Gratifications Sought (NGS).........cccccvveiiiiiiiiiicc e, 125
5.5.2 RESUITS OF NGS ..o 126
5.5.2.1 CognitiVe NEEUS ......cceiiiiiiiieiiesesie e 126

5.5.2.1.1 Seeking News for Surveillance............c.cccccoevvevvennne. 127

5.5.2.1.2 Seeking News for Knowledge .........cccooeviiiiinncinnnn. 127

5.5.2.1.3 Seeking News to Confirm...........ccoovvvrenencnencinnnn 128

5.5.2.2 ATTECTIVE NEEUS .......oiuiiiiiiieiee e 128



5.5.2.3 Social Interactive NEEAS .........oovvveveeieeieeeeeeeeeeeeee 129

5.5.2.4 Personal Interactive NEEAS .........cccvevveieriieiiiie e 131
5.5.2.5 ESCAPISt NEEUS ......ccveiieeieciese e 132

5.5.3 News Gratifications Obtained (NGO).........ccccevveiieiiieiic e 133
5.5.3.1 ReSUItS OF NGO ..o s 134

5.5.4 Relative Advantages of Online Media...........c.ccoovviriinienencncneniseees 138
5.5.5 Relative Advantage of Conventional Media............cccccoovveveivieiiennenene 141
5.5.6 Seeking and Obtaining News Gratifications: Online vs. Conventional
1o LT USSR PRRTRTRRR 143
5.5.7 EthNiC MIGration .......ccoovuiiiiiiiiiieieeeee s 145
5.5.7.1 Results of Ethnic Migration...........cccceccevveeve i 147

5.5.8 NEWS SIENQtN ....c.veeiieiic s 151
5.5.8.1 Results of News Strength ..., 152
5.5.8.2 NEWS VOIUME ....c.vviviiiiieie et 153

5.6 COMPAratiVe ANAIYSIS ciuee..evveveiiiiieresiiiaieeesreesiibass e dessasaseessesseesbasbseneesseeneens 154
5.6.1 Difference in EthNiC IAeNtItIES ...cccvevveviiiieite e cesisieie st 155
5.6.1.1 News Gratifications SOUghL..........cccoooiiiiniiii s 155
5.6.1.1.1 CognitivVe NEedS.....c.evvuerreereeiiiieeieecieseevcsaeseeesee e e 155

5.6.1.1.2 Affective NEeds ........cccovveieieeriee e 156

5.6.1.1.3 ESCAPISt NEEUS......ccoeiieieiiecieecir e 156

5.6.1.1.4 Social Interactive Needs .........cccoovierreniieiinnieic e 157

5.6.1.2 MEOIA TYPES ...cuveviiiiiieieeieeiete ettt 158
5.6.1.3 Ethnic Difference on NGO ..........cccoviveiiiieiiee e 161
5.6.1.4 Inter-Ethnic Migration...........c.ccoevveieeiiiiieie e 162

5.6.2 DIfference iN GENGE .........ooiiiiiieiieie e 166
5.6.2.1 News Gratifications SOUgNt...........cccooviiiiiiiiiees 166
5.6.2.1.1 Difference in Cognitive NEWS .........cccorerererenisnnnenns 166

5.6.2.1.2 Affective NEeds ........ccovveveriiinieee s 166

5.6.2.1.3 ESCaAPISt NEEUS......cccviiiiieiie e 167

5.6.3 MEAIA TYPES. ...ttt bbbt 167
5.7 SUMMIBIY <.ttt ettt b et e e bb e e b e e e bt e e e sbn e e snbeeesnbeeennneeans 172



CHAPTER SIX oo s 173

G700 Vo1 (0T [ o1 1o o S ORRUPOPRRO 173
6.2 RESEAICH OVEIVIEW .....vveviiiieie ettt sae e e e e e e sae e nnes 173
6.3 Discussion of Hypothesized Relationships ..........ccccovviiieiieiiicic e 175

6.3.2 Relationship between news gratifications sought (NGS) and news
gratifications obtained (NGO) among the Hausa-Fulani, Yoruba and Ibo ethnic

(0T o TN T NN Lo T o - SR 180

6.3.3 Ethnic migration influence on news gratifications obtained (NGO) among

the Hausa-Fulani, Yoruba and 1bo ethniC groups .........cccoeverenenineninieee, 182
GRS o] o] 11151 o] o USSR 183
6.5 Theoretical Implications of StUdY..........cooviriiiiiii e 184
6.6 RECOMMENUALIONS .....cvviiiiiiiiiie st 185
REFERENCQGES. ...... ..ot e e e 188
AP P EN DI X ALt e 213
APPENRIDECAZ2E 4. ... - ... B .- ... A0 ... 214
APPENP LEABe i) .. B . B B B B . 215
APPENCMES AVEE .|| S ... ... ... . W . 224

Xi



List of Tables
Table 3.1 The six geographical zones in Nigeria and corresponding states..........56
Table 3.2 Thet number of undergraduate students in the sampling frame by

UNIVBESITIES . . . oottt e e 59

Table 3.5 Distribution of the sample frame among the sampled Universities and the

three ethnic groups Zone of Nigeria............cocoeiiiiiiiiiiiinin 62

Table 3.6 Distribution of the sample size among the sampled universities and the

three ethNICOIOUPS. ... .ooeit et e e e e e eeeaens 65

Table 3.7 Questionnaire items as generated from previous studies..................... 69

Table 3.8 Reliability results of instrument constructs generated from previous

StUTIES. ... ... 75
Table 3.9 Results of pilot Study............cooii e 76
Table 4.1 Response Rate of the Questionnaires...............ccoooiiiiiiiiiiennn. .. 84
Table 4.2 ReSpoNnse Bias TeSt.......ooviiiiiii e 86
Table 4.3 Ethnic profile of reSpondents...........ocoeiiiiiiniiiiicie e 87
Table 4.4 Age profile Of reSPONAENTS..........coiiiiiiiiireee e 87
Table 4.5 Gender profile of reSPONAeNnts.........cccooeiiieiiiinii e 88
Table 4.6 Income profile Of reSPONdENtS.........ccooeiiiiiiiiiir 88
Table 4.7 Respondents DY UNVEISILY.........ccceiviieieere e seese e see e e 89
Table 4.8 Descriptive statistics for the continuous variables............................ 90
Table 4.9 Kolmogorov- Smirnov test of normality for all measured variables....... 93

Xii



Table 4.10 Values of Skewness and Kurtosis of the measured variable............... 94

Table 4.11 Collinearity Test with NGO as Endogenous Construct ....................... 97
Table 4.12 Item loadings, internal consistency reliabilities and average

Variance extracted. ........o.oviiii i 103
Table 4.13 Latent Variable Correlations and the Square root of AVE................. 105
Table 4.14 Cross LoadingsS. .......ouviniiiiii i e 106
Table 4.15 Collinearity Test among exogenous variables.............................. 109
Table 4.16 Effect Size (12)......ooviin e 111
Table 4.17 ResUlt Of Q2. oo 113
Table 4.18 Hypothesis Test (Direct relationship).............cooooiviiiiiiinn .. 114

Table 4.19 Hypothesis Test (Moderating relationship) ............c..ccco oo ... 118

Table 4.20 Results of Krushak Wallis test (NGS)............covviiiiiiiiiiiinn, 120
Table 4.21 Results of Krushak Wallis test (Media selection).......................... 121
Table 4.22 Results of hypotheses teSting............ccoeiiiiiiei i, 121
Table 5.1 Informants” demographic profiles............oooo 124

Xiii



List of Figures

Figure 2.1 D0g ShOOtS MaN. .. ... i, 21
Figure.2.2 The burning monk........ ..o 22
Figure 2.3 Man DIteS d0g. ... ..vvnie et 22
Figure 2.4 The researchmodel..............oooiiiiiiiii e 47
Figure 4.1 A Two-Step Process of PLS Path Model Assessment....................... 99
Figure 4.2 Measurement model of the Study ... 107
Figure 4.3 Structural model of the study (Direct relationships...........c.ccoccoevrvinnnne 115
Figure 4.4Structural model of the study (Moderating effects...........cc.ccoevrivvvniennns 118
Figure 5. INGS With itS SUD-ThEMES .......ccviiiiiie 125
Fjgure 5.2 COgNItIVE NEWSUSAGE. ... ..v vt ereetitent et ettt et ere e e e eaeeaeaeaas 126
Figure 5.3 Affective NEWS USAZE. . .. .ouinieetinietetieet e 128
Figure 5.4 Social INteractive NEWS USAQE. .. uu. ueneeienee ettt et te e eenanns 129
Figure 5.5 ESCapPISt NEWS USAZE. . ... ceeuenrirane et artaaaneeneaneasanaaananeananieaneanans 132
Figure 5.6 NGO and its sub themes..............ooiiiiiiiiiiir e 133
Figure 5.7 Media types and sub themes. ..............ocoiiiieiiiiiiiiiiii e, 136
Figure 5.8 Channels used fOor NEWS...........ouiiiiiiiiiiiie e, 138
Figure 5.9 TV media used fOr NEWS. .........ooviiiiiii e 141
Figure 5.10 Ethnic migration theme and its sub themes................................. 147
Figure 5.11 NeWs SEeKING. .....oiniii e, 154

Xiv



List of Appendices

Appendix Al; Map of Nigeria showing the major ethnic groups.........c.ccccevevvvenen. 213
Appendix A2; Map of Nigeria showing the six geograhical zones .............cccccoe..... 214
Appendix A3; The study’s quUeSttIONNAre. ..........c.ovivriiiiiiiiriieieeieeeenananns. 215
Appendix A4; The interview protocol.............coooiiiiiiiiii e 224

XV



List of Abbreviations

AVE

BUK

CB-SEM

EMN

GO

GS

ICT

MGA

NGO

NGS

NTCM

NTOM

NYSC

PLS-SEM

SPSS

Average Variace Exracted

Bayero University Kano

Covariance Based Structural Equation Modeling

Ethnic Migration News

Gratifications Obtained

Gratifications Sought

Information Communication Technology

Multi-Group Analysis

News Gratifications Obtained

News Gratifications Sought

News in The Conventional Media

News in The Online Media

National Youth Service Corp

Partial Least Square Structural Equation Modeling

Statistical Package for Social Sciences

XVi



Ul University of Ibadan

UNN University of Nigeria Nsukka

XVii



CHAPTER ONE
INTRODUCTION

1.1 Introduction

This chapter provides the background to the study by situating news consumption
phenomenon in Nigeria within a theoretical context to provide a rationale for the
study. In many media studies, the word ‘consumption’ has been loosely and broadly
used to describe the various patterns of relationship that media users have with
media types and contents. However, the word, ‘usage’ has specifically been
describing the motivations that drive media users to seek certain media types and
contents. Media usage, thus, describes the gratifications sought and the gratifications
obtained from the media by media consumers. It is this conception of media usage
that creates the notion of active and passive media usage or instrumental and
ritualised media usage (Yadamasurren & Erdelez, 2010). This study is-adopting this
notion of media usage to the mediagenreof news by conceiving news usage (using

news to gratify certain needs) as a specific form of news consumption.

One of the most prominent theoretical approaches to the study of media usage is
the Uses and Gratifications (U&G) approach. For over 60 years, U&GTheory has
been used to assess what motivations people derive from using the media (Thapa,
2002). Many empirical studies have used this approach to explore how and why
people consume news (Palmgreen, Weiner& Rayburn, 1981; Althaus and

Tewksbury, 2000; Ghorui, 2012). More particularly, U&G theory has been used
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