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ABSTRACT 
 

The purpose of the study is to examine  the relationship between bank characteristics which 

include bank size, ownership and profitability and level of corporate social responsibility 

disclosure in Libyan banks. This study employs the quantitative approach to examine the 

relationship between bank characteristics and the level of CSR disclosure in Libyan banks.  

This study found that firm's characteristics influence the level of CSR disclosure information. 

Bank size, ownership and profitability were found to be positively significant associated with the 

corporate social responsibility (CSR) disclosure. This study provides crucial information for the 

understanding the benefit of  CSR disclosure in the annual report in Libyan banks and extends 

the knowledge derived from previous studies in developing countries, especially Libya. 

 

 

 

 

 

 

 

 

 

 

 



v 
 

ACKNOWLEDGEMENT 

 

In the Name of Allah, the Most Gracious and the Most Merciful, I give thanks to my creator, the 

able and powerful Almighty Allah for his help in seeing me through my master program. It 

would not have been an easy achievement if not for His love and mercy on me. Peace is upon our 

Prophet Mohammed S.A.W, who has given light to mankind. 

Firstly and foremost, I am grateful to Allah the Almighty for everything He has granted me, the 

Most Merciful who has granted me the ability and willing to start and complete this study. I do 

pray for His Greatness to inspire and enable me to finish this dissertation at the required time. 

Without his permission, for sure I cannot make it possible. 

Secondly, from the inception to the completion of this research, my sincere appreciation and 

innumerable thank you goes to my supervisor - Dr.Che Zuriana Muhammad Jamil, she has 

generously found time out of her busy schedule to meet me and give me guidance and advices on 

different stages of my work. I am really very grateful for her effort, and time spent in sailing me 

through this research. 

My sincere appreciation also goes to my father, mother, brothers and my wife. Their words of 

encouragement, advice, love, and moral support brought me to where I am today. I really 

appreciate their love and effort. I pray God gives them long life and sound health. 

I would like to express my high appreciation to my all lecturers of College of Business, 

especially, lecturers of the Financial Modeling. I am grateful to my hardworking and diligent 

lecturers, who have academically grounded me, and impacted their previous knowledge and 

experience on me. 



vi 
 

Lastly, I am thankful to my dignified university utara Malaysia for giving me the opportunity to 

carry out this research in a very conducive environment. Thanks a lot. 

Ragab. F. Werfalli  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



vii 
 

TABLE OF CONTENT 

 

 

Contents 

DECLARATION ............................................................................................................................ ii 

PERMISSION TO USE ................................................................................................................. iii 

ABSTRACT ................................................................................................................................... iv 

ACKNOWLEDGEMENT .............................................................................................................. v 

TABLE OF CONTENT ................................................................................................................ vii 

LIST OF TABLES ........................................................................................................................ xii 

CHAPTER ONE ............................................................................................................................. 2 

INTRODUCTION .......................................................................................................................... 2 

1.0 Introduction ............................................................................................................................... 2 

1.1 CSR disclosure .......................................................................................................................... 4 

1.2 Problem statement ..................................................................................................................... 6 

1.3 Research questions .................................................................................................................... 7 

1.4  Research objective ................................................................................................................... 8 

1.5 Significant of the study ............................................................................................................. 8 

CHAPTER TWO .......................................................................................................................... 10 

LITERATURE REVEW ............................................................................................................... 10 

2.0 Introduction ............................................................................................................................. 10 



viii 
 

2.1 CSR in Libyan......................................................................................................................... 10 

2.2 Determinant factors of CSR disclosure................................................................................... 12 

2.2.1 Corporate characteristics .................................................................................................. 12 

2.2.1.1 Size ............................................................................................................................ 12 

2.2.1.2 Group of industry....................................................................................................... 12 

2.2.1.3 Ownership status........................................................................................................ 13 

2.2.1.4 Company performance .............................................................................................. 13 

2.2.2 External factors ................................................................................................................ 13 

2.2.2.1 Country of origin of the company ............................................................................. 14 

2.2.2.2 Political and social context ........................................................................................ 14 

2.2.2.3 Corporate cultural. ..................................................................................................... 14 

2.2.2.4  Media context. .......................................................................................................... 14 

2.2.3 Internal factors.................................................................................................................. 15 

2.2.3.1 Company chair  and board of directors ..................................................................... 15 

2.2.3.2 Corporate social reporting committee ....................................................................... 15 

2.2.3.3 Governance procedures and Corporate structure ....................................................... 15 

2.2.3.4 Extent and nature of stakeholder involvement .......................................................... 16 

2.3 CSR and disclosure ................................................................................................................. 16 

2.4 Empirical research studies ...................................................................................................... 19 

2.4.1 Empirical studies of the relationship between CSR and performance ............................. 19 



ix 
 

2.4.2 Empirical studies of the relationship between CSR and ownership................................. 22 

2.4.3 Empirical studies of the relationship between CSR and company size ........................... 24 

2.5 Conclusion .............................................................................................................................. 25 

CHAPTER THREE ...................................................................................................................... 26 

RESEARCH METHOD................................................................................................................ 26 

3.0 Introduction ............................................................................................................................. 26 

3.1 Theoretical framework ............................................................................................................ 26 

3.1.1 Legitimacy theory ............................................................................................................ 27 

3.1.2 Research framework ......................................................................................................... 29 

3.2 Research hypothesis ................................................................................................................ 30 

3.2.1 Company Size and CSR Disclosure ................................................................................. 30 

3.2.2 Company ownership and CSR Disclosure ....................................................................... 30 

3.2.3 Company profitability and CSR Disclosure ..................................................................... 31 

3.3 Methodology ........................................................................................................................... 31 

3.3.1 Research approach............................................................................................................ 31 

3.3.2 Sample of study ................................................................................................................ 32 

3.3.3 Data collection.................................................................................................................. 32 

3.4 Measurements of variables ..................................................................................................... 33 

3.4.1 Measurements of dependent variables ............................................................................. 33 

3.4.1.1 Level of CSR disclosure ............................................................................................ 33 



x 
 

3.4.2 Measurements of independent variables .......................................................................... 34 

3.4.2.1 Size ............................................................................................................................ 34 

3.4.2.2 Profitability ................................................................................................................ 34 

3.4.2.3 Ownership .................................................................................................................. 34 

3.5 Research model ....................................................................................................................... 35 

3.6 Data analysis ........................................................................................................................... 35 

3.7 Conclusion .............................................................................................................................. 36 

CHAPTER FOUR ......................................................................................................................... 37 

DATA ANALYSIS AND RESULT ............................................................................................. 37 

4.0 Introduction ............................................................................................................................. 37 

4.1 Descriptive analysis ................................................................................................................ 37 

4. 2 Correlations Analysis ............................................................................................................. 38 

4.3 Regression Analysis ................................................................................................................ 40 

4.4 Hypothesis Test ....................................................................................................................... 42 

4.5 Conclusion .............................................................................................................................. 42 

CHAPTER FIVE .......................................................................................................................... 43 

CONCLUSIONS AND RECOMMENDATIONS ....................................................................... 43 

5.0 Introduction ............................................................................................................................. 43 

5.1 Discussions ............................................................................................................................. 43 

5.2 Conclusion .............................................................................................................................. 44 



xi 
 

5.3 Implication of the study .......................................................................................................... 45 

5.4 Limitations of the Study.......................................................................................................... 46 

5.5 Suggestion and Recommendation for future studies .............................................................. 47 

REFERANCE ............................................................................................................................... 48 

APPENDIX 1 ................................................................................................................................ 61 

APPENDIX 2 ................................................................................................................................ 62 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xii 
 

LIST OF TABLES 

Table 4.1: Descriptive Analysis .................................................................................................... 37 

Table 4.2 Correlations Analysis………………………………………………………………….38 

Table 4.3: The multiple correlation coefficient and coefficient of determination ........................ 40 

Table 4.4: Regression results of selected variable ........................................................................ 41 

 

LIST OF FIGURE 

 

Figure 2.1: Conceptual framework ............................................................................................... 29 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



2 
 

CHAPTER ONE 

INTRODUCTION 

 

 

1.0 Introduction  

Corporate social responsibility (CSR) has variously been described as a ‘motherhood issue’ 

(Ryan 2002) ‘the hot business issue of the naughtiest’ (Blyth, 2005) and ‘the talk of the town in 

corporate circles these days’ (Mees & Bonham, 2004). There are to be an infinite number of 

definitions of CSR, ranging from the simplistic to the complex, and a range of associated terms 

and ideas including ‘corporate sustainability, corporate citizenship, corporate social investment, 

the triple bottom line, socially responsible investment, business sustainability and corporate 

governance’ (Prime Minister's Community Business Partnership, 2007). There is one and only 

one social responsibility of business – to use its resources and engage in activities designed to 

increase its profits so long as it stays within the rules of the game, which is to say, engage in 

open and free competition, without deception or fraud. (Friedman & Turner 2006).  

 In July 2001, a Green Paper Promoting a European Framework for Corporate Social 

responsibility presented by the Commission of the European Communities provides a wider 

definition of CSR as a concept whereby companies integrate social and environmental concerns 

in their business operation and in their interaction with their stakeholders on a voluntary base as 

they are increasingly aware that responsible behavior leads to sustainable business success. 
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