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ABSTRACT 

The main purpose of this study was to investigate the mediating effect of Market 

Orientation (MO) on the relationship between total quality management (TQM), 

entrepreneurial orientation (EO), and organizational performance (OP). The motivation 

for this study was driven by the inconsistent findings in the literature concerning the 

relationships between TQM, EO, and organizational performance. Due to the 

inconsistent results, a new research has emerged and this has prompted further 

investigation on the effect of other variables that may better explain the nature of these 

links. In the related literature, many theories have suggested that the compatibility 

between strategies, resources, and capabilities as the keys for success. To achieve this 

purpose, this study has integrated different theories such as the resource-based view, 

and the Congruence Model   . Questionnaires were distributed to 400 Sections of the 

Libyan banks. 230 questionnaires were returned and used in the analysis using the PLS-

SEM. The results of this study revealed that TQM, and EO were positive and have also 

been proven to be significant predictors of organizational performance. More 

importantly, the results have also confirmed the mediating effect of Market Orientation 

on the relationships between TQM, EO, and organizational performance.  

Keywords: total quality management, entrepreneurial orientation, market orientation , 

organizational performance, Libyan banks 
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ABSTRAK 

Tujuan utama kajian ini adalah untuk meneliti kesan pengantaraan  orientasi pasaran 

(MO) dalam hubungan antara pengurusan kualiti menyeluruh (TQM), orientasi 

keusahawanan (EO) dan prestasi organisasi (OP). Motivasi yang mendorong kajian ini 

dilakukan adalah disebabkan oleh penemuan yang tidak konsisten yang ditunjukkan 

oleh kajian lepas mengenai hubungan antara TQM, EO dan OP. Hasil yang tidak 

konsisten ini telah menerbitkan satu kajian baru dan mencadangkan penyelidikan lanjut 

terhadap kesan pemboleh ubah lain yang mungkin boleh memberikan penjelasan yang 

lebih baik. Berdasarkan kajian literatur yang berkaitan, banyak teori telah 

mencadangkan bahawa kesesuaian antara strategi, sumber dan keupayaan sebagai kunci 

untuk berjaya. Untuk mencapai tujuan tersebut, kajian ini mengintegrasikan teori yang 

berbeza seperti teori Pandangan Berdasarkan Sumber dan Model Kekongruenan. 

Borang soal selidik telah diedarkan kepada 400 bahagian di bank Libya. Sebanyak 230 

borang soal selidik telah dikembalikan dan digunakan untuk tujuan analisis 

menggunakan PLS-SEM. Hasil kajian ini menunjukkan bahawa TQM dan EO terbukti 

sebagai peramal yang positif dan signifikan terhadap prestasi organisasi. Lebih penting 

lagi, dapatan turut mengesahkan kesan pengantaraan orientasi pasaran terhadap 

hubungan antara TQM, EO dan prestasi organisasi. 

Kata kunci: pengurusan kualiti menyeluruh, orientasi keusahawanan, orientasi pasaran, 

prestasi organisasi, bank Libya. 
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1. CHAPTER ONE  

INTRODUCTION 

1.1 Background of the Study  

Measurement of performance is very important for effective management in any 

organization (Demirbag, Tekinus, & Zaim, 2006). Deming (1986) argued that 

improvement of any process cannot be done without measuring its outcomes. 

Therefore, the organizational performance improvement needs some measurements 

to determine the extent of effectiveness of organizational recourses on business 

performance (Gadenne & Sharma, 2002 ). Kanji and Sa (2007) pointed out that the 

first condition to enhance performance is to develop and implement a performance 

measurement system. Traditionally, financial indicators have been used to measured 

organizational performance that have some  shortcomings, however, to overcome 

these shortcomings some authors added non-financial indicators to the traditional 

measuring systems (Demirbag et al, 2006). 

In today's business changing environment, organizations require to evaluate their 

external and internal environment for opportunities and challenges in order to remain 

competitive and sustain their growth . In such environment, organizations in order 

for them to grow and survive have to improve their performance and achieve 

competitive advantage over competitors, however how this performance can be 

enhanced and what strategies that should be implemented towards that, is still the 

issue that needs to be further investigated. 

To achieve an enhanced organizational performance, strategic management is 

considered as one of the most important factor and it is also the most commonly 

studied approach in the field of organizational behavior (Chen, 2005). Strategic 

management is the process of examining current and future environments, initiating 
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