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Abstrak

Kajian ini meneliti penerimaan laman web berdasarkan kualiti sistem maklumat dan
impak dimensi budaya dan komponen bahasa terhadap penerimaan sebenar dan
penggunaan laman-laman web yang dikenalpasti. Berdasarkan data daripada tiga
kelompok pengguna iaitu pengguna laman web bbc.com yang mewakili laman web
media yang berbahasa Inggeris tulen, al-jazeera.com yang mewakili laman web media
separa tempatan dan al-rai.com yang mewakili laman web media tempatan.
Soalselidik telah disempurnakan terhadap 420 pengguna Internet dari tiga kawasan
berbeza di Jordan. Soal selidik ini mengukur sembilan parameter iaitu kebolehcapaian
sistem, masa tindakbalas, kualiti maklumat, adaptasi budaya, bahasa Arab, tanggapan
kemudahgunaan, tanggapan kebergunaan, sikap terhadap penggunaan laman web
sesawang dan niat gelagat. Bertunjangkan kaedah penyelidikan kuantitatif dengan
memperkembang model penerimaan teknologi bagi membentuk kerangka kajian,
dapatan kajian menunjukkan dimensi budaya yang merangkumi ‘power distance’,
‘collectivism’, *masculinity’ dan ‘uncertainty avoidance’ mempunyai impak positif
terhadap pemilihan laman web media oleh pengguna di Jordan. Rumusan-rumusan
dibuat berdasarkan impak positif adaptasi budaya terhadap anggapan mudah guna
laman web tempatan dan juga sikap pengguna mengenai kebergunaan laman web
tempatan. Bagaimanapun, terdapat impak negatif terhadap kekurangan penyesuaian
terhadap sikap pengguna mengenai penggunaan laman web yang asalnya berbahasa
Inggeris. Demikian juga, tidak terdapat impak yang signifikan dari segi penyesuaian
budaya mengenai sikap pengguna terhadap penggunaan laman web separa tempatan.
Dapatan kajian menunjukkan bahawa kualiti sistem maklumat laman web,
penggunaan bahasa Arab dan penyesuaian budaya Arab mempunyai impak positif
terhadap persepsi dan penerimaan pengguna Jordan dalam memilih laman web media

sebagai laman web yang lebih digemari.

Kata kunci: Lokalisasi, Budaya, Internet, Laman web media



Abstract

This study examines the website acceptance based on the information system quality
and the impact of cultural dimensions and language components on the actual
acceptance and usage of the identified media websites. Based on the data from three
groups of users, namely the users of bbc.com to represent the purely English media
websites, the al-jazeera.com representing the semi-localized media website and the al-
rai.com representing the local websites. Questionnaires were administered to 420
internet users in different regions in Jordan. The questionnaire measures nine
parameters which include the system accessibility, the response time, information
quality, cultural adaptation, Arabic language, perceived ease of use, perceived
usefulness, attitudes towards using the websites and the behavioral intention to use the
websites. Capitalizing on the quantitative research methodology by expanding the
technology acceptance model for the research framework, the findings showed that
the cultural dimensions of power distance, collectivism, masculinity and uncertainty
avoidance have the positive impact on the Jordanian users’ preference of the media
websites. The conclusions are drawn from the positive impact of cultural adaptation
on the perceived ease of use of the local websites and also on the users’ attitudes
towards the use of the local websites. However, there is a negative impact based on
the lack of cultural adaptation on the users’ attitudes towards the use of English
originated websites. Similarly, there is no significant impact of the cultural adaptation
on the users’ attitudes towards the use of the semi- localized websites. The research
findings showed that the websites’ information system quality, the Arabic language
usage and the Arabic cultural adaptation have positive impacts on the Jordanian users’
perceptions and acceptance in choosing the media websites as preferred websites.

Keywords: Localization, Culture, Internet, Media website
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CHAPTER ONE

INTRODUCTION

1.1 Introduction

The terms “internet” and “world wide web” are often used by most people in their
day-to-day life. This global system of interconnected information and
communication raises a number of questions and one of them is the question of
how it affects people from different regions and cultures. Common questions that
are being raised, are on how the internet effects and influences people and how
these technologies contributing to the benefit of every human being (see Callahan,

2006).

It is the interest of many to look into the effects of culture towards the usage of IT
(for example Al-Gahtani, Hubona and Wang (2007), and Hsieh, Holland and
Young (2009)). Another example is Loch, Straub and Kamel (2003) where they
examined culture-specific inducements and impediments to using the internet in
the Arab world. Initial reviews on this subject shows that the studies on the
cultural aspects are considered as among the popular topics on the academic level

as well as the social level.

One of the most common areas of study is on the representation of culture by the
websites, which represent the key component of the internet usage. For example,
Marcus and Gould (2000) examined how different cultures being represented on
the web and how these website are designed for specific cultures. He has also
discussed about the purpose and the practical consequences of these website

designs.
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groups is the respondents who choose and preferred bbc.com website. The result
of the mean comparison test indicates that alrai.com group believes that there are
Jordanian cultural elements in alrai.com media website and the website is
reflecting the Jordanian culture. However, the aljazeera.net and bbc.com groups
do not agree that the alrai.com media website reflecting Jordanian culture. This
relates to the variation in the observation of Jordan culture among the respondents

and it explains the extent of how the respondents know their local culture.

Why do the alrai.com group members choose and preferred alrai.com media
website but not aljazeera.net media website or bbc.com media website. This is the
same for aljazeera.com group member who prefer aljazeera.net media website
and for bbc.com members. In answering these questions, the Hofstede’s cultural
index for each cultural value had been calculated and the result shows that the
alrai.com group has a high power distance, high masculinity, high uncertainty

avoidance and low individualism compared with the other two groups.

High power distance value influences users and unconsciously directs them to
prefer the website which is closer to the Jordan culture. Obviously alrai.com is
the website that shows all these aspects, moreover it is a local media website
under the control of government who want to ensure the culture is being

protected.

The result also indicates that the alrai.com fan group and the aljazeera.net fan
group have a low individualism value than bbc.com group, combine with the fact
they are high collectivism are more likely to emphasis on tradition and history.

Thus, this explains the alrai.com media website is closer to the Jordanian user’s
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traditions and history of being a local website which focuses more on the local

NEws.

In calculating the masculinity index as stated before, the results show that the
alrai.com and the aljazeera.net members have high masculinity index and the
bbc.com members have low masculinity index. Whilst some conclusions are
made earlier, actually the study has not enough evidence to claim that the
alrai.com and aljazeera.net media websites have masculine design or the bbc.com

has feminine design. This probably can be explored more in the future research.

The results indicate that the alrai.com fans have high uncertainty avoidance and
this explains their preference for alrai.com website and not aljazeera.net or
bbc.com. The alrai.com fans that have high uncertainty avoidance are looking for
something clear and well known by them and to get away from anything exotic or
unknown. Since alrai.com website is a local Jordan website and well known by
the Jordanian users than the other two media websites, therefore they prefer it.
However, the aljazeera.net and the bbc.com fans that have low uncertainty
avoidance are looking for everything new and they like to discover new things.
Therefore, they preferred bbc.com or aljazeera.net since both media websites are

not a Jordanian website.
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	Taylor and Todd 1995b 
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	342 individuals from org. data retrieval system
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	Information accessibility, community adaptivity=>PU, PEOU(ITU, Other mediations
	69 subjects, six virtual learning communities
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	Vallerand and Bissonnette 1992
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	Richer and Vallerand 1995 
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	Tested the TAM by integrating the effect of intrinsic motivation. (playfulness=>game)
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	Venkatesh 1999
	FIve studies (experimental) with survey to measure the situational motivation scale SIMS
	Developing a measure for four constructs: situational intrinsic mot., identified regulation, external regulation, and a motivation
	Five studies each using different sample.
	Guay, Vallerand, and Blanchard 2000
	Model explained 60% of PEOU. Playfulness (intrinsic motivation) played a role in predicting PEOU,  enjoyment (intrinsic motivation) become significant with time.
	Tested the TAM + proposed a set of antecedents for PEOU (Anchors and adjustments) moderated by experience. The IV is intention
	246 employees- online help desk + new multimedia system
	Venkatesh 2000
	Ease of use was a significant determinant of cell phone use. Other finding reported
	Included: Gender, Age, Income, EOU, Apprehensiveness, Extrinsic motivation, social pressure, Extent of use.
	176 responses, cell phone adoption
	Kwon, Chidambaram, 2000
	The author discusses different differences between the model and the self-determination theory of Deci and Rayan 1985
	The Hierarchical motivation model (see the article for reference)
	Conceptual review
	Vallerand 2001
	a successful e-learning system should integrate the components of both utility and fun.
	Extending TAM for Online Learning Systems: An Intrinsic Motivation Perspective
	Zhang et al. (2008)
	Technology and sample
	Comments and results
	Model descriptions
	Study
	Habit was stronger than intention in predicting behavior, but when suppressing habit intentions are a stronger predictor before
	Intention and Habit affecting behavior
	77 teachers, using classroom observation technique
	Landis, Triandis, and Adamopoulos 1978
	All variables were significant in influencing utilization except affect.
	LT conceptual, job-fit, complexity, affect, social factors facilitation condition=>utilization of PC
	278 knowledge workers, PC usage
	Thompson, Higgins, and Howell 1991
	PC utilization, 325 surveys, org. users. PC usage
	Thompson, Higgins, and Howell 1994
	Social factors, affect, job performance facilitation, and facilitating conditions are significant predictors of utilization.
	Behavior, LT consequences, PC, complexity, affect, social factors, facilitating conditions, experiences, training, degree of PC access=> utilization.
	200 knowledge workers, variety of systems
	Al-Khaldi and Wallace 1999
	Near-term consequences, social factors, complexity, and facilitation condition are significant predictors of current usage. Complexity affects LT&NT consequences and affect significantly
	Complexity, NT&LT consequences, affect, social factors, facilitating conditions=>current usage.
	241 MBA students, internet/WWW usage
	Cheung, Chang, and lai 2000
	user experience is directly and positively related to usage
	tested the moderating impact of user experience on the MPCU construct interrelationships.
	measured by self reported skill level and length of time having used personal computers
	Panagopoulos, 2010
	Technology and sample
	Comments and results
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	Study
	The instrument yielded a good reliability measure, 34 items were selected
	Validate an instrument of the IDT. Rate of adoption significantly influenced  by Voluntariness, image, ease of use, visibility, relative advantage, compatibility, result demonstrability, trialability.
	540 users of personal work stations
	Moore and Benbasat, 1991
	the relationship with compatibility moderated by only  PIIT. r² value was 0.46 significant (p<0.01). Usefulness was the only direct significant effect  (Beta=0.253, p<0.01).
	Explored a subset of the IDT constructs moderated by personal innovativeness (PIIT) 
	175 business professionals, www context
	Agarwal and Prasad, 1998
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	Agarwal 200
	The IDT explained 46% when the TAM explained only 32.7%. The TAM is simple to extent that it is misleading. IDT provide more details.
	Contrasted the TAM and the IDT.
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	Plouffe, Hulland, Vandenbosch, 2001
	Relative advantage, compatibility, enthusiasm of top manager, and computer knowledge in firm.
	The Model adopted two constructs from the IDT, relative advantage and compatibility. Refer to study for more details on other constructs
	60 responses, e-commerce adoption
	Mirchandani and Motwani 2001
	Attitude is a strong predictor of intent to use, and result demonstrability and risk were the significant with respect to adopters, risk with respect to non adopters.
	The IDT constructs were used as antecedents of attitude. Other constructs were used.
	128 responses, online purchasing
	Fitzgerald and Kiel 2002
	Relative advantage and voluntariness yielded significant results. Sales person rejection is related to job-related perceptions.
	A comprehensive model to measure perceptions of sales person towards technology, used all IDT constructs
	454 salespeople, sales force automation technology
	Speier and Venkatesh, 2002
	Five significant constructs were confirmed and their Arabic instruments were validated: Relative advantage, compatibility, complexity, observability, trialability (alpha=0.52).
	Used a subset of IDT constructs to explore the adoption rate of computer technology
	1190 org. workers, computer technology
	Al-Gahtani 2003
	Usefulness, compatibility, org. mandate, social pressures were significant. Complexity was not but was significant in predicting usefulness.
	Tested a subset of integrated models to predict intention to follow a methodology.
	128 surveys, ADM CASE tool
	Hardgrave, Davis, Riemenschne-ider 2003
	Relative advantage, compatibility, and trialability have a significant im 
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	surveyed 1164 business and MBA students in four public universities in Malaysia.
	Nor et al. (2010)
	attitude significantly affects the intention to use Internet banking. pact on attitude.
	Technology and sample
	Comments and results
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	Study
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	Ability, post training performance, self-efficacy, strategy training and strategies used.
	209 students. Behavior 
	Locke, Frederick, Lee, and Bobko 1984
	Self-efficacy was major determinant of training performance.
	Tested the relationship between the computer self-efficacy and training and their interaction.
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	Gist, Sshwoerer, and Rosen 1989
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	Earley 1994 
	CSE was a significant influence of outcome expectations, usage, anxiety, and affect. Encouragement by others and others’ use will affect CSE and outcome expectations.
	The model is a comprehensive one, CSE will affect usage, outcome expectations, anxiety, and affect. + Other relationships.
	1020 knowledge workers, computer usage
	Compeau and Higgins 1995b
	CSE was significant for traditional modeling, and cognitive modeling. Outcome expectations were negatively related to performance.
	The model explores behavior modeling=> outcome expectations, CSE=> performance.
	88 subjects to test for lotus 1-2-3 or WP
	Compeau and Higgins 1995a
	CSE is significantly related to performance. discriminate analysis was used.
	CSE=>performance discriminated with diverse technologies
	776 employees, diverse technologies 
	Harrison, Rainer, Hochwarter, Thompson 1997
	Efficacy and outcome expectations are two distinct constructs.
	Relationship between efficacy and outcome expectations.
	160 students, (behavioral) 
	Makoul and Roloff 1998
	CSE was significant predictor of all constructs. Other significant relationships were found. CSE predicted significantly usage.
	A modified model with CSE=> Anxiety, affect, P/P outcome expectations, usage. Multiple relationships.
	394 users, computer usage
	Compeau, Higgins, and huff 1999
	Self-efficacy significantly influenced outcome expectations
	Tested the effect of dinning frequency on SE and on outcome expectations
	101+220 students (behavioral)
	Susskind 2000
	The direct effect of gender and age was stronger than the effect of culture on CSE.
	Organizational culture=>CSE. Moderated by gender and age.
	352 employees, computer usage
	Pearson, Bahmanziari, Crodby, and Conrad, 2002
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