
 

MICRO-ENTREPRENEUR: MOTIVATIONS, CHALLENGES 

AND SUCCESS FACTORS 

 

 

 

 

 

 

KALIMAH SHAHIDAN 

 

 

 

 

 

 

MASTER OF SCIENCE IN BANKING 

UNIVERSITI UTARA MALAYSIA 

2011 

 

brought to you by COREView metadata, citation and similar papers at core.ac.uk

provided by Universiti Utara Malaysia: UUM eTheses

https://core.ac.uk/display/268138545?utm_source=pdf&utm_medium=banner&utm_campaign=pdf-decoration-v1


 

MICRO-ENTREPRENEUR: MOTIVATIONS, CHALLENGES AND 

SUCCESS FACTORS 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

A dissertation submitted to the Othman Yeop Abdullah Graduate School in partial 

fullfilment of the requirements for the degree 

Master of Science in Banking 

Universiti Utara Malaysia 

 

By 

 

Kalimah binti Shahidan (807279) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

© Kalimah Binti Shahidan, 2011.  All rights reserved. 



i 
 

PERMISSION TO USE 

 

 

In presenting this thesis in partial fulfillment of the requirements for a postgraduate 

degree at Universiti Utara Malaysia, I agree that the University Library may make it 

freely available for inspection.  I further agree that permission for copying of this thesis 

in any manner, in whole or in part, for scholarly purposes may be granted by my 

supervisor or, in their absence, by the Dean of the Othman Yeop Abdullah Graduate 

School of Business. It is understood that any copying or publication or use of this thesis 

or parts thereof for financial gain shall not be allowed without any written permission.  It 

is also understood that due recognition shall be given to me and to Universiti Utara 

Malaysia for any scholarly use which may be made of any material from my thesis. 

 

Requests for permission to copy or to make other use of materials in this thesis, in whole 

or in part should be addressed to: 

 

 

Dean of Othman Yeop Abdullah Graduate School of Business 

Universiti Utara Malaysia 

06010 UUM Sintok 

Kedah Darul Aman 

 



ii 
 

USAHAWAN KECIL: FAKTOR MOTIVASI, CABARAN DAN FAKTOR 

KEJAYAAN 

 

ABSTRAK 

 

Perniagaan kecil memainkan peranan  penting dalam membantu kestabilan sosial dan 

pertumbuhan ekonomi komuniti setempat. Industri kecil, terutamanya perniagaan kecil-

kecilan (memiliki kurang dari lima orang pekerja) diperlukan dalan membina dan 

mengekalkan budaya sosial dan pembangunan ekonomi koumiti di sesebuah tempat. 

Tujuan kajian ini dijalankan adalah untuk mengenalpasti faktor motivasi, halangan dan 

faktor kejayaan bagi usahawan kecil di Kedah dan Perlis. Usahawan kecil mendedahkan 

bahawa mereka termotivasi untuk meningkatkan pendapatan semasa mereka memasuki 

perniagaan. Menguruskan usaha dengan baik dan perkhidmatan pelanggan sebagai faktor 

kejayaan dalam perniagaan mereka. Selain dari itu, kekurangan sumber kewangan dalam 

perniagaan adalah cabaran dan halangan bagi mereka dalam mengendalikan pernigaan. 

Kajian ini bermanfaat untuk penggubal dasar Malaysia bagi  menerangkan beberapa 

langkah untuk mengukuhkan sektor perniagaan kecil. 

 

Kata Kunci: Usahawan Kecil, Faktor Motivasi, Cabaran Dan Faktor Kejayaan 
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MICRO-ENTREPRENEUR: MOTIVATIONS, CHALLENGES AND SUCCESS 

FACTORS 

 

ABSTRACT 

 

Micro-enterprise plays an important role in contributing toward a stable and sustainable 

social and economic community environment. A core of small enterprise, particularly 

micro-enterprise (five or fewer employees), is needed to build and maintain the 

sustainability of social cultural, environment and economic development of communities. 

The purpose of this study is to examine the motivations, challenges and key success 

factors for micro-entrepreneur in Kedah and Perlis. The micro-entrepreneur reveals that 

they are motivated to increase their income at the time they entering their business. 

Manage the business well and customer services as the key of success factors in their 

business.  More than that, scarcity of financial resources in their business is a challenge to 

them.   

 

Keywords: Micro-Entrepreneur, Motivation, Challenges and Success Factors. 
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CHAPTER 1: 

INTRODUCTION 

 

1.0 INTRODUCTION 

A development of entrepreneurship is significant phenomenon in contemporary 

economy (Ivan, Slobado and Ljubodrag, 2010)   Micro-entrepreneur is linked to small 

medium sized enterprises (SMEs), which is currently the main developing force of 

developed market economy in Malaysia. According to Small and Medium Industries 

Development Corporation (SMIDEC), an enterprise is considered as SMEs in each of 

representative sectors are based on the annual sales turnover or the number of full 

time employees.  

 

The micro and small enterprise sector is described as the natural home of 

entrepreneurship. It has the potential to provide ideal environment for enabling 

entrepreneurs to optimally exercise their talents and to attain their personal and 

professional goal. In successful economies, SMEs are seen as essential springboard 

for growth, job creation and social progress. The small business sector is also seen as 

important force to: generate employment and more equitable income distribution; 

activate competition; exploit niche market; enhance productivity and technical change 

and through the combination of all of these measures, to stimulate economic 

development.  

 

 

 



The contents of 

the thesis is for 

internal user 

only 



61 

 

REFERENCES 

  

 

Abu Bakar, J., Mad, C. A. & Abdul Latif, R. (2006). Liberalization and 

globalization: a case of Naza and a lesson to SME. Proceedings of 

Persidangan Kebangsaan IKS 2006, Kuala Lumpur: Universiti Utara 

Malaysia. 

 

 

Ahmed, S.M., Adams, A.M., Chowdhury, M. and Bhuiya, A. (2000), “Gender, 

socioeconomic development and health-seeking behaviour in Bangladesh”, 

Social Science & Medicine, Vol. 51, pp. 361-71. 

 

 

AIM (Amanah Ikhtiar Malaysia) (1989), Amanah Ikhtiar Malaysia Annual 

Report 1989,  Penang Jutaprint. 

 

 

Amin, S., Rai, A.S. and Ropa, G. (2003), “Does microcredit reach the poor and 

vulnerable? Evidence from Northern Bangladesh”, Journal of Development 

Economics, Vol. 70, pp. 59-82. 

 

 

Ayyagari, M. Beck, T. and Derirguch- Kunt (2005) Small and Medium 

Enterprises across the Glocbe. 

http://siteresources.worldbank.org/DEC/Resources/84797- 

114437274304/SME-globe.pdf [Accessed 27/02/2007]. 

 

 

Aziz, Z. A. (2000). Globalization and open market- challenges for Bumiputra 

entrepreneurs. Young Malays Professional Congress, 26 February, Kuala 

Lumpur. 

 

 

Bank Negara Malaysia. (2006). National SME Development Council Reports. 

Kuala Lumpur. Department of Statistics Government of Malaysia. (2006). 

Ninth Malaysia Plan, 2006-2010. Kuala Lumpur. 

 

 

http://siteresources.worldbank.org/DEC/Resources/84797-1114437274304/SME-globe.pdf
http://siteresources.worldbank.org/DEC/Resources/84797-1114437274304/SME-globe.pdf
http://siteresources.worldbank.org/DEC/Resources/84797-1114437274304/SME-globe.pdf
http://siteresources.worldbank.org/DEC/Resources/84797-1114437274304/SME-globe.pdf


62 

 

 

Benzing, C. and Chu, H.M. (2005), “Entrepreneurial behavior in Andhra 

Pradesh, India”, paper no. 5, Proceedings of the Association for Global 

Business, Miami, FL, November 8. 

 

 

Benzing, C., Chu, H. M. and Kara, O. (2009) “Entrepreneurs in Turkey: A Factor 

Analysis of Motivations, Success Factors and Problems”, Journal of Small 

Business Management, Vol. 47, No. 1, pp. 58-91. 

 

 

Benzing, C., Chu, H.M. and Callanan, G. (2005), “Regional comparison of the 

motivation and problems of Vietnamese entrepreneurs”, Journal of 

Developmental Entrepreneurship, Vol. 10, pp. 3-27. 

 

 

Benzing, C., Chu, H.M. and Szabo, B. (2005), “Hungarian and Romanian 

entrepreneurs in Romania – motivations, problems, and differences”, 

Journal of Global Business, Vol. 16, pp. 77-87. 

 

 

Berry, A. von Blottnitz, M. Cassim, R. Kesper, A. Rajaranam, B. and van 

Seventer, D. (2002). The Economics of SMME's in South Africa. Trade and 

Industry Policy Strategies, 1-33.  

 

 

Bewayo, E.D. (1995), “Uganda entrepreneurs: why are they in business?”, 

Journal of Small Business Strategy, Vol. 6, pp. 67-78. 

 

 

Birley, S. and Westhead, P. (1994), “A taxonomy of business start-up reasons 

and their impact on firm growth and size”, Journal of Business Venturing, 

Vol. 9, pp. 17-31. 

 

 

Blanchflower, D.G. and Oswald, A.J. (1998). “What Makes an Entrepreneur?”, 

Journal of Labor Economics, University of Chicago Press, 16, 26-60. 

 

 

 

 



63 

 

 

Burke, A., Fitzroy, F. R., and Nolan, M.A. (2002). “Self Employment Wealth 

and Job Creation: The Role of Gender, Non-Pecuniary Motivation and 

Entrepreneurial Ability”, Small Business Economics, Vol. 19 (3), pp. 255-

270.  

 

 

Buttner, E.H. and Moore, D.P. (1997), “Women’s organizational exodus to 

entrepreneurship:  self-reported motivations and correlates with success”, 

Journal of Small Business Management, Vol. 35 No. 1, pp. 34-46. 

 

 

Carree, M., A. van Stel, R. Thurik and S. Wennekers (2002), Economic 

development and business ownership: an analysis using data of 23 OECD 

countries in the period 1976-1996, Small Business Economics 19, 271-290. 

 

 

Central Bank of Malaysia (2003). A comprehensive framework for the 

development of small and medium enterprises in Malaysia. [On-line]. 

Available: http://www.bnm.gov.my. 

 

 

Cetindamar, D. (2005). Policy issues for Turkish entrepreneurs. International 

Journal of Entrepreneurship and Innovation Management, 5(3/4), 187-205. 

 

 

Chamlee-Wright, E. (1997), The Cultural Foundations of Economic 

Development: Urban Female Entrepreneurship in Ghana, Foundations of the 

Market Economy Series, Routledge, London and New York, NY. 

 

 

Chell, E. (1985), “The entrepreneurial personality: a few ghosts laid to rest?”, 

International Small Business Journal, Vol. 3 No. 3, pp. 43-54. 

 

 

Chowdhury, A.M.R. and Bhuiya, A. (2004), “The wider impacts of BRAC 

poverty alleviation programme in Bangladesh”, Journal of International 

Development, Vol. 16 No. 3, pp.  369-86. 

 

 

 



64 

 

 

Chu, H. M., Benzing, C., and McGee, C. (2007). Ghanaian and Kenyan 

entrepreneurs: Analysis of their motivations, success characteristics and 

problem. Journal of Developmental Entrepreneurship, 6, 17-31. 

 

 

Chu, H.M., Benzing, C. and McGee, C. (2007), “Ghanaian and Kenyan 

entrepreneurs: a comparative analysis of their motivations, success 

characteristics, and problems”, Journal of Developmental Entrepreneurship, 

Vol. 12 No. 3, September, pp. 295-322. 

 

 

Cole, R.A. and Wolken, J.D. (1995). “Financial Services used by Small 

Businesses: Evidence form 1993 National Survey of Small Business 

Finances”, Federal Reserve Bulletin 81 (7): 629-666. 

 

 

Collins, C.J., Hanges, P.J. and Locke, E.A. (2004), “The relationship of 

achievement motivation to entrepreneurial behavior: a meta-analysis”, 

Human Performance, Vol. 17 No. 1, pp. 95-117.  

 

 

Cook, P. (2001). Finance and small and medium-sized enterprises in developing 

countries. Journal of Developmental Entrepreneurship, 6, 17-31. 

 

 

Cromie, S. (1987), “Motivations of aspiring male and female entrepreneurs”, 

Journal of Occupational Behavior, Vol. 8 No. 3, pp. 251-61.  

 

 

Curran, J. and Blackburn, R.A. (2001), “Older people and the enterprise society: 

age and Self employment propensities”, Work, Employment & Society, 

Vol. 15 No. 4, pp. 889-902. 

 

 

Daily, C. M. et al. (2002) “Governance and Strategic Leadership in 

Entrepreneurial Firms”, Journal of Management, Vol. 28, No. 3, pp. 387-

412.  

 

 

Danco, Leon A. (1992) “The Real World of the Entrepreneur”, Agency Sales 

Magazine, 21(5):, 60 to 62. 



65 

 

 

Department of Statistics. (2006). Census of Establishments and Enterprises 2005, 

Preliminary Report – Profile of Small and Medium Enterprises. Putrajaya. 

 

 

Duchesneau, Donald A and William B Gartner (1990). A Profile of New 

Venturing 5(5): 297 to 312.  

 

 

Edelman, L. F., Brush, C. G., Manolova, T. S., Greene, P. G. (2010). Start-up 

motivations and growth intentions of minority nascent entrepreneurs. 

Journal of Small Business Management 48, (2), 174-196. 

 

 

Elfring, T., Hulsink, W. (2007) “Networking by Entrepreneurs: Patterns of Tie-

Formation in Emerging Organizations”, Organization Studies, Vol. 28, No. 

12, pp. 1849-1872. 

 

 

Ennew, C.T. and Binks, M. (1995). “The Provision of Finance to Small 

Businesses: Does the Banking Relationship Constrain Performance?” 

Journal of Small Business Finance 4 (1): 57-73. 

 

 

Fabowale, L., Orser, B and Riding, A. (1995). “Gender, Structural Factors and 

Credit Terms between Canadian Small Businesses and Financial 

Institutions”, Entrepreneurship Theory and Practice 19 (4); 41-65.  

  

 

Frese, M., Brantjes, A. and Hoorn, R. (2002) “Psychological Success Factors of 

Small Scale Businesses in Namibia: The Roles of Strategy Process, 

Entrepreneurial Orientation and the Environment”, Journal of 

Developmental Entrepreneurship, Vol. 7, No. 3, pp. 259-282. 

 

 

Ghobadian, A., O’Regan, N. (2006) “The impact of ownership on small firm 

behaviour and performance”, International Small Business Journal, Vol. 24, 

No. 6, pp.555-586. 

 

 

 



66 

 

 

Ghosh, B.C., & Kwan, W. (1996). An analysis of key success factors of SMEs: A 

cross national study of Singapore and Australia/New Zealand. ICSB, 

Sweden, in the proceedings of selected papers. 

 

 

Gibbons, D.S and Kasim, S. (1990), Banking on the Poor, Penang, Malaysia: 

AIM.  

 

 

Ginsburg, A. and Buchholtz, A. (1989), “Are entrepreneurs a breed apart? A look 

at the Journal of General Management, Vol. 15 No. 2, pp. 32-40. 

 

 

Graham, J. R., (1992). “What Skills Will You Need to Succeed?”, Managers 

Magazine, 67(l):, 23 to 24. 

 

 

Gray, K. R., Cooley, W., and Lutabingwa, J. (1997). Small scale manufacturing 

in Kenya. Journal of Small Business Management, 35(1), 66-72.  

 

 

Gray, K., Foster, H. and Howard, M. (2006), “Motivations of Moroccans to be 

entrepreneurs”, Journal of Developmental Entrepreneurship, Vol. 11 No. 4, 

pp. 297-318.  

 

 

Harris, K.M. and Marmer, J.K. (1996), “Poverty, parental involvement, and 

adolescent wellbeing”, Journal of Family Issues 17 (5): 614-640.  

 

 

Hibbert, E. (2000). The Globalisation of markets- How can SME's compete? 

Middlesex University Business School.  

 

 

Hisrich, R. and Brush, C. (1986). “Characteristic of Minority Entrepreneur”, 

Journal of Small Business Management 24 (4): 1-8. 

 

 

Hulme, D., & Mosley, P. (1996). Finance Against Poverty (First ed. Vol. 1). 

London: Routledge 

 

 



67 

 

 

Hussain, D. and Yaqub, M.Z. (2010). “Micro-entrepreneurs: Motivations 

Challenges and Success Factors”. International Research Journal of Finance 

and Economics, Issue 56. 

 

 

Jentzsch, R. (1998) Getting the Balance Right. The 1998 Information Industry 

Outlook Conference: 7 November 1998, [internet] Available from 

http://www.acs.org.au/prresident/1998/past/io98/rghtbl.htm [Accessed 

29/08/07]. 

 

 

Johnson, B. (1990), “Toward a multidimensional model of entrepreneurship: the 

case of achievement motivation and the entrepreneur”, Entrepreneurship 

Theory and Practice, Vol. 14, pp. 39-54. 

 

 

Johnson, Susan. (1999), “Gender and Microfinance: Guidelines for Good 

Practice”, manuscript, suzanjohnson@compuserve.com. 

 

 

Khandaker, S.R. (2000), “Savings, informal borrowing, and microfinance”, The 

Quarterly  Journal of the Bangladesh Institute of Development Studies, Vol. 

26 Nos 2/3, pp. 49-78. 

 

 

Khandaker, S.R. (2003), Micro-finance and Poverty: Evidence Using Panel Data 

from  Bangladesh, World Bank Policy Research Working Paper No. 2945, 

World Bank, Washington, DC. 

 

 

Kiggundu, M. (2002). Entrepreneurs and entrepreneurship in Africa: What is 

known and what needs to be done. Journal of Developmental 

Entrepreneurship, 7(3), 239-258. 

 

Kitching, J. & Blackburn, R. (1998). Intellectual property management in the 

small and medium enterprise (SME). Journal of Small Business and 

Enterprise Development, 5(4), 327-335. 

 

 

 



68 

 

 

Kozan, M. K., Oksoy, D., Ozsoy, O. (2006). Growth plans of small business in 

Turkey:  Individual and environmental influences. Journal of Small 

Business Management, 44(11), 114- 129. 

 

 

Krake, F. B. G. J. M. (2005) Successful brand management in SME's: a new 

theory and practical hints. The Journal of Product and Brand Management, 

14 (4/5), 228-238. 

 

 

Krejcie, R. V., & Morgan, D. W. (1970). “Determining sample size for research 

activities”. Educational and Psychological Measurement, 30, 607-610. 

 

 

Kritikos, A.S., and D. Vigenina. (2005), “Key Factor of Joint-Liability Loan 

Contract; An Empirical Analysis.” Kyklos: International Review for Social 

Science 58: 213-238. 

 

 

Kuratko, D. F., Hornsby, J. S. and Naffziger, D. W. (1997) “An Examination of 

Owners’ Goals in Sustaining Entrepreneurship”, Journal of Small 

BusinessManagement, Vol. 35, No. 1, pp. 24-33. 

 

 

Latif, M.A. (2001), “Microcredit and savings of rural households in Bangladesh”, 

The Quarterly Journal of the Bangladesh Institute of Development Studies, 

Vol. 27 No. 1, pp. 51-71. 

 

 

Leaman, S.H.,Cook, T.J. and Steward, L.S. (1992). “Rural Economic 

Development: Learning from Success”, Economic Development Review 10 

(4): 27-33. 

 

 

Levy, B. (1993). Obstacles to developing indigenous small and medium 

enterprises: An empirical assessment. Review the World Bank Economic, 7, 

65-83. 

 

 

Loscocco, K.A. and Robinson, J. (1991). “Barriers to Women’s Small Business 

Success in United States”, Gender and Society 5: 511-532. 



69 

 

 

Lyon, D. W., Lumkin, G. T. and Dess, G. G. (2000) “Enhancing Entrepreneurial 

Orientation Research: Operationalizing and Measuring a Key Strategic 

Decision Making Process”, Journal of Management, Vol. 26, No. 5, pp. 

1055-1085. 

 

 

Masten, A.S. and Coatworth, J.D. (1998), “The development of competences in 

favorable and unfavorable environment”, American Psychologist 53 (2): 

205-220. 

 

 

McLeod, J.D. and Shanahan, M. (1993), “Poverty, parenting and children’s 

mental health”, American Sociological Review 58: 351-566. 

 

 

McMahon, R. G. P. (2001). Business growth and performance and the financial 

reporting practices of Australian manufacturing SMEs. Journal of Small 

Business Management, 39(2), 152-164. 

 

 

Miller, D. (1996) “Configurations Revisited”, Strategic Management Journal, 

Vol. 17, No. 7, pp. 505-512. 

 

 

Moore, D.P. and Buttner, E.H. (1997). “Women Entrepreneurs. Moving Beyond 

the Glass Ceiling”, Sage Publication, Thousand Oaks, CA.  

 

 

Nadkarni, S., Narayanan, V. K. (2007) “Strategic Schemas, Strategic Flexibility, 

and Firm Performance: The Moderating Role of Industry Clock speed”, 

Strategic Management Journal, Vol. 28, No. 3, pp. 243-270. 

 

 

Malhotra, K. N. (2004). Marketing Research, an Applied Orientation, 4
th

 Edition, 

Prentice Hall, USA 

 

 

Neider, L. (1987). “A Preliminary Investigation of Female Entrepreneur in 

Florida”, Journal of Small Business Management 25 (3): 22-29. 

 

 



70 

 

 

Nelson, C. (1986). “Starting Your Own Business - Four Success Stories”, 

Communication World, 3(8): 14 to 16. 

 

 

Olsen, S.E. and Currie, H.M. (1992). “Female Entrepreneurs: Personal Value 

Systems and Business Strategies in a male-dominated industry”, Journal of 

Small and Business and Management 30 (1): 49-57. 

 

 

Pirolo, L., Presutti, M. (2010) “The Impact of Social Capital on the Start-ups’ 

Performance Growth”, Journal of Small Business Management, Vol. 48, 

No. 2, pp. 197-227. 

 

 

Pitt, M. and Khandker, S. (1996). "Household and Intrahousehold Impact of the 

Grameen Bank and Similar Targeted Credit Programs in Bangladesh”, 

World Bank Discussion Papers No. 320. Washington D.C. 

 

 

PKSF (2005), Follow up Monitoring and Evaluation System (MES) Study, HB 

Consultant Limited, Dhaka. 

 

Plotkin, Harry M, (1990). “Portrait of a Successful Small Business Owner”, 

Small Business Reports, 15(l): 15 to 19. 

 

 

Rauch, A., Frese, M. (1998) A Contigency Approach to Small Scale Business 

Success: A Longitudinal Study on the Effects of Environmental Hostility 

and Uncertainty on the Relationship Between Planning and Success, in 

Reynolds, P. D., W. D. Bygrave, N. M. Carter et al. (eds) Frontiers of 

Entrepreneurship Research, Babson Park, MA: Babson College Press. 

 

 

Riding, A.L. and Swift, C.S. (1990). “Women Business Owners and Term of 

Credit: Some Empirical Finding of the Canadian Experience”, Journal of 

Business Venturing 5: 327-340. 

 

 

Robichaud, Y., McGraw, E. and Roger, A. (2001), “Toward the development of a 

measurement instrument for entrepreneurial motivation”, Journal of 

Developmental Entrepreneurship, Vol. 6, pp. 189-202. 



71 

 

 

Runyan, R., Droge, C. and Swinney, J. (2008) “Entrepreneurial Orientation 

versus Small Business Orientation: What Are Their Relationships to Firm 

Performance?”, Journal of Small Business Management, Vol. 46, No. 4, pp. 

567-588. 

 

 

Samad, N. A. (2007). Positioning Malaysian SMEs in the global. Proceedings of 

Persidangan  Kebangsaan IKS 2007, Kota Kinabalu: Universiti Utara 

Malaysia. 

 

 

Say, J. B. (1971) A Treatise on Political Economy, or the Production, 

Distribution and Consumption of Wealth, New York: Augustus M. Kelley. 

 

 

 

Schaper, M. T. (2006). Distribution pattern of small firms in developed 

economies: Is there an emergent global pattern? International Journal of 

Entrepreneurship and Small Business, 3(2), 183-189. 

 

 

Scheinberg, S. and MacMillan, I. (1988), “An 11-country study of the 

motivations to start a business”, in Kirchhoff, B., Long, W., McMullan, W., 

Vesper, K. and Wetzel, W (Eds), Frontiers of Entrepreneurship Research, 

Babson College, Wellesley, MA. 

 

 

Sekaran, U. (2003). Research Methods for Business: A Skill Building Approach 

(4th ed.). John Wiley & Sons, Inc.  

 

 

Sexton, D. L. and Nancy B. (1985). “The Entrepreneur - A Capable Executive 

and More”, Journal of Business Venturing, l (l): 129 to 140. 

 

 

Shane, S., Kolvereid, L. and Westhead, P. (1991), “An exploratory examination 

of the reasons leading to new firm formation across country and gender”, 

Journal of Business Venturing, Vol. 6, pp. 431-46. 

 

 



72 

 

 

Shaver, K.G. and Scott, L.R. (1991), “Person, process, choice: the psychology of 

new venture creation”, Entrepreneurship Theory and Practice, Vol. 16 No. 

2, pp. 23-45. 

 

 

Silver, A David, (1988). “The Entrepreneurship Life: How To Go For It and Get 

It, New York: John Wiley, 1983, 26. Also, A Portrait of the Entrepreneur, 

Accountancy (UK), 102 (1134): 77 to 80. 

 

 

Sinha, A. (2003). Experience of SMEs in south and south-east Asia. South Asia 

Enterprise Development Facility, Dhaka, Bangladesh. 

 

 

SMIDEC 2002. “SMI Development Plan (2001–2005)”, Percetakan Nasional 

Malaysia Berhad, Kuala Lumpur. 

 

 

SMIDEC 2004. “SME Performance 2003”, Report, Kula Lumpur, Malaysia. 

 

 

SMIDEC. (2007). SME development programmed. [On-line]. Available:  

http://www.smidec.gov.my/detailpage.jsp?section=defsme&level=1. 

 

 

South African Revenue Service, (2005) Small Business: FAQs [internet] 

available from 

http://www.sars.gov.za/contents%20page/small_businesses.htm  [accessed 

27/02/07 

 

 

Stewart, W.H., Carland, J.C. and Carland, J.W. (1996), “Empirically defining the 

entrepreneur”, Journal of Business and Entrepreneurship, Vol. 8 No. 1, pp. 

1-18. 

 

 

Swierczek, F. and Ha, T.T. (2003), “Motivation, entrepreneurship and the 

performance of SMEs in Vietnam”, Journal of Enterprising Culture, Vol. 11 

No. 1, pp. 47-68. 

 

 



73 

 

 

Temtime, Z.T., Pansiri, J. (2005) “Managerial competency and organizational 

flexibility in small and medium enterprises in Bostwana”, Problems and 

Perspectives in Management, Vol. 1, pp.25-36.  

 

 

Teoh, W. M. Y. & Chong, S. C. (2008). Improving women entrepreneurs in 

small and medium enterprises in Malaysia: policy recommendations. 

Communication of The IBIMA, 2, 31-38. 

 

 

Turner, R., Wheaton, B and Lloyd, D. (1995), “The epidemiology of social 

stress”, American Sociological Review 60 (1): 104-125. 

 

 

Van Praag, C. M., Cramer, J. S. (2001) “The Roots of Entrepreneurship and 

Labour Demand: Individual Ability and Low Risk Aversion”, Economic, 

New Series, Vol. 68, No. 269, pp. 45-62. 

 

 

Wang, C., Walker, E.A. and Redmond, J. (2006), “Ownership motivation and 

strategic planning in small business”, Journal of Asia Entrepreneurship and 

Sustainability, Vol. 11 No. 4, special issue–initiate 21, available at: 

www.asiaentrepreneurshipjournal.com (accessed May 25, 2007). 

 

 

Zaman, H. (2001), “Assessing the poverty and vulnerability impact of micro-

credit in Bangladesh: a case study of BRAC”, World Bank Policy Research 

Working Paper No. 2445, World Bank, Washington, DC. 

 

 

Zikmund, W.G. (2003). “Business Research Methods”. 7
th

 ed. Mason: Thomson 

South-Western. 

 

 

 

 

 


