THE INFLUENCE OF EMPLOYEE ENGAGEMENT ON ORGANIZATIONAL

PROFIT

MOHAMMED I. F. DAWWAS

MASTER OF HUMAN RESOURCE MANAGEMENT

UNIVERSITI UTARA MALAYSIA

2010


https://core.ac.uk/display/268138195?utm_source=pdf&utm_medium=banner&utm_campaign=pdf-decoration-v1

THE INFLUENCE OF EMPLOYEE ENGAGEMENT ON ORGANIZATIONAL PROFIT

A thesis submitted to the College of Business in partial Fulfillment of the requirements for the

degree of Master of Human Resources Management

Copy right@ Mohammed I. F. Dawwas October, 2010



DECLARATION

The author is responsible for the accuracy of all opinion, technical comment, factual
report, data, figures, illustrations and photographs in this dissertation. The author bears
full responsibility for the checking whether material submitted is subject to copyright or
ownership right. Universiti Utara Malaysia (UUM) does not accept any liability for the
accuracy of such comment, report and other technical and factual information and the

copyright or ownership rights claims

The author declares that this dissertation is original and his own except those literatures,
quotations, explanations and summarizations which are duly identified and recognized.
The author hereby granted the copyright of this dissertation to College of Business,

Universiti Utara Malaysia (UUM) for publishing if necessary.

Date: \g,/l of 2=\ Student Signature: C € \v——




PERMISSION TO USE

In presenting this project paper in partial fulfillment of the requirements for a Post
Graduate degree from the Universiti Utara Malaysia (UUM), I agree that the Library of
this university may make it freely available for inspection. I further agree that permission
for copying this project paper in any manner, in whole or in part, for scholarly purposes
may be granted by my supervisor or in their absence, by the Assistant Vice Chancellor of
the College of Business where I did my project paper. It is understood that any copying
or publication or use of this project paper or parts of it for financial gain shall not be
allowed without my written permission. It is also understood that due recognition shall be
given to me and to the Universiti Utara Malaysia (UUM) in any scholarly use which may

be made of any material in my project paper.

Request for permission to copy or to make other use of materials in this project paper in

whole or in part should be addressed to:

Dean Research and Innovation

College of Business

Universiti Utara Malaysia (UUM)

06010 Sintok

Kedah Darul Aman

ii



ABSTRACT

This study is designed to determine the relationship between employee engagement, and
organizational profit. In addition the study examines whether there is a significant
difference in mean score on employee engagement between males and females in
Palestinian telecommunication company. The scope of the study is limited to managers in
Palestinian Telecommunication Company. The results showed statistically significant
positive relationships between employee engagement and organization performance. It
also shows that there is a significant difference in employee engagement between male

and female in Palestinian Telecommunication Company.
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CHAPTER ONE

1.0 INTRODUCTION

This chapter describes a brief background of the research. It explores the problem
statement, objectives of the study, research questions of the study, scope of the study and
the significance of the study. Definition of key terms and outline of the thesis is also

provided at the end of the chapter.

1.1 BACKGROUND OF THE STUDY

The increasing pressures from the rapid changes that are occurring in the business
environment have led to a variety of responses among industrial organizations.
Globalization of markets and production, the rate of technological innovation and
fluctuation in consumer demand are among the factors that have increased the dynamism
of the competitive environment to which organizations must respond. This factors make
it very difficult for companies to further differentiate themselves from their competitors

on the basis of products, prices, and technology (Fisher, Schoenfeldt, & Shaw, 2006).

For Palestinian firms to survive in a global economy nowadays, they need to
invest all the available resources in order to get the high profit and increase the

organizational performance, So they should focusing more on human resource which is
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