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ABSTRACT (BAHASA MALAYSIA)

Projek ini bertujuan untuk membangunkan satu prototaip bagi aplikasi
katalog e-dagang untuk IZON (EDARAN OTOMOBIL NASIONAL). Laman
EON menyediakan servis menempah kenderaan dan membuat tempahan
kenderaan mengikut pesanan secara talian kepada petanggan. Kenderaan
vang terdapat pada laman ini adalah Proton Waja, Proton Perdana V6, Proton
Wira Sedan dan Proton Iswara. Servis yang lain terdiri daripada penempahan
masa untuk servis kereta secara talian, maklumat tentang kenderaan sepertt
harga, spesifikasi model, gambar-gambar kenderaan dan lain-lain, hubungan
ke laman yang lain scperti institusi kewangan, syarikat insuran dan agen
kereta terpakai Proton. Terdapat juga maklumat tentang cawangan jualan
EON dan pusat servis EON di scluruh Malaysia. Terdapat empat modul
utama bagi modul perniagaan laman EON iaitu modul mendapatkan
maklumat, modul tempahan dan membuat tempahan mengikut pesanan
secara talian, modul pesanan masa secara talian dan modu!l pengiklanan.
Projek ini dibangunkan berdasarkan metodologi Web Page Development
Methodaology (WPD). Akhir sekali, projek ini membincangkan tentang

kelemahan, kekangan dan cadangan untuk masa depan.




ABSTRACT (ENGLISH)

The purpose of this project is to develop a prototype e-commerce catalogue
application for LON (EDARAN OTOMOBIL. NASIONAL). The EON web
page provides on-line customization and ordering of cars services to
customers. The cars available are Proton Waja, Proton Perdana V6, Proton
Wira Sedan and Proton Iswara, Other services include on-line booking of
time lo service cars, information about the cars such as prices, model
specifications, pictures of cars etc, links to other homepages such as financial
institutions, insurance companies and second hand Proton cars dealers. There
is also information about the EON sales branches and EON services centers
throughout Malaysia. The business module of EON web page consists of
four main functional modules. They are the view information module, online
customization and ordering module, on-line booking module and
advertisement module. This project uses the Web Page Development
Methodology {WPID3) as the development methodology. Finally, this project
discusscs some flaws, constraints and recommendations for future

development.
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CHAPTER 1

INTRODUCTION

There are many definitions about e-commerce that have been found in the
Internet. This is due to the different view given by different people or
organizations based on different perspectives. E-commerce definition can be
categorized into three types that is the definition of e-commerce from the
perspective of the public or society, business and government or public

seclors.

I'rom the perspectives of the public or society, e-commerce is defined as,
using the Internet to learn more about a product befzore driving to the storc to
purchase it, placing an order on-line and having the product physically
shipped to the front door, ordering and receiving sofiware, music or a video
without ever leaving the house, participating in degree program from a
college hundreds of miles away, or renewing a driver’s license at a kiosk on
the corner.

(http://www.cspp.org/projects/cspp gec/index2.html)

From the perspective of the business sectors, e-commerce is defined as,

providing company and product information, and technical assistance on-line
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