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1. [XC&HIZ

Corporate Social Responsibility (LA T : CSR) & 1 ABEDIERMBFLEREND Z 1% <,
EENFEEICB W THIRZEBET 57200 Tl R, KE, (R, Iolk, Hlk
HRREDERIRAT =7 RN E— L OFBREER L2 O RICTHENELEOZ L TH
%, FE, BREFPBENIC, BOLOFEEHZEL T, LLITELOERAZRZMT S Z
ETC, ISR LD IV EDICTH7DITESEG LT ZETHD (Kotler and Lee,
2005), ITAE, BHEFHEO—BTHD LD FAENE | E7- Cause-Related Marketing (LA
T :CRM) EWOHBLEND, BREOCHSBEINGEEZ~—7 7 4V 7HIEO—BRELTEDH
A KOBIEHICEEOMB AA 2T 720, FHEE), BEEER, N7 7 4 T8k
ElEx IR T TV D,

ZDORRIZ DN TR A 2oL b OFFER e ST D, CSR IEENR> CRM (%, 4%
FIZHR U, BERERDOA A—VIIRY T 4 T B A2 5. %2 T\b, (Katsioloudes et al., 2007,
Meyer,1999, Sen and Bhattacharya, 2001, Till and Nowak, 2000, Varadarajan and Menon,1988), 4
(DAT c EVRRTIEVHAED LD, HDLWIEEDOE Y g A LITIEBNAE DT
DR TH D (Brink et al., 2006, Pracejus and Olsen,2004), CSR |, ESKROFHE A1 U

. B ORI £ T2 A 52 T S (Brown and Dacin,1997), CSR < Strategic Corporate
Philanthropy I%, ¥R T T2 A A—VIIFR YT 4 7B E2HEZ2 WD, BEESE
WZIxdH F 0 A 5 2 TUW 2V (Ricks,2005, Sen and Bhattacharya, 2001), = D X 512, 1HE
FAKROT AT RAA—VH 5252 LICKHRE, FHRNEOEWVICL SR, BEE
E~OEBI EEERH LT RN %L RhEn T D

Carroll (1979, 1991)iZ. CSR ® 47 =Y — % T[Economic responsibilities] , [ Legal
responsibilities] , [Ethical responsibilities| , [Discretional (Philanthropic) responsibilities| @
4 DA LTV 5, [Economic responsibilities] 1, BEHENREERNTAKINT D Z & 3 tE2HY
FEICBW TR BEZE/RZ L THY ., lLegal responsibilities] X, Flig4d Bif 25 Z & NEE
Th 5 PMEECHUOREANTIT) 2 &L RERMWEMLETHD & LT, [Ethical
responsibilities | 1L, WFEIZ XD MERREHIIHEO—B L L THERFEHTH Y |

[Discretional (Philanthropic) responsibilities ] 1%, B L T\ D kR4 Zertfi@EICR L, 2
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70 AR =Y HHTH CSR DIEENZDWT

MEETITOWEI CTHDHE L TN, Flo 4D LT I — T8 AEWIZEE L,
JERM EIZHD DO TH DA, ITFEIZHBW TR ERANEE) & BEEEIIEE R AEL O T
W5 & L, CSRIZHEWT [Ethical responsibilities| & [Philanthropic responsibilities] ¢ H %L
AR L T2 (Carroll, 1991,1999)

AGw 3L Tl Carroll 23433 L 72 CSR @ 71 7 = — D [ Ethical responsibilities | & [ Discretional
(Philanthropic) responsibilities] D 22D 7 AV —IZE R ZH TV, $H A A, [Economic
responsibilities| & [Legal responsibilities| |£, 7B AR—Y U —F0F— AL > THEHER
ATAV—=Thd, Pl BNy T77ua—XRNFY v 7 A« TN—0 =—T DFEES
FlCRE R (2005 4F), BERT U o2 — L A0SR~ Y AICRILEDF (1999 4F) 7e &
X, BISHRAR P —REOREEHS LUK - 7 7 7 ORERROEIZE D HDT
bbb, $lo, BEOARER, F—E 2 VB, 2005-2006 fF — A AR 7oA 2 VT &
Uz ADNEEME (WvFa ZAxx o H0) 2813 =PRI 8 Lo 7o 2
EWRKT, 77 a2 RkESE, 77 VHEROER E 2D 956D T, TrAR=VIZ
Lo TN GEERTT IV —Thsd, LL, KX TEH7 v AR = 3 Hugtt 212 1m
J T HEMEMICEREZH T, e AR—Y RHIKICEET 272012, HD0IEY —
IRF—LOMEZEGD DO ED L) RIEFZIT > THWDLDNEN I MENE, 7 'r
AR=Y DT H CSR DEEIZI LA LIz,

2. 7ARKR—Y & CSR
1) BEIDREE

Babiak and Wolfe (2006)/%. 7' 1 AR —Y F—ANKIHTHI21F, F—2RNZDa o=
T AEE L, O THEO R IT IRV v & L, 72 National Football League (LA
T :NFLYD =2 X v ¥ 3 7 —"Td DHRoger Goodellt,, V—27L L TaI==7 4ZkT 54k
AT BOEENMEZ R RTN D (Goodell, 2008), J UV —27"Tix, J UV—7H#K (AAT
Yy H—U—7, 2005 I []J7 TR —LF T AZBNT, Mlltha skt
w7 77 (aEEE 2 5T) 2170, Yo =% XU LT HAR—Y DR
FOMEBLZE D I uiE e 72 (BB214:218, pl6-17) 1, ] 7 7 7 OfET 5 JLMIEE),
77 Y ATEEEB O ERIEE OB (8856 p31) | #EITHRE L L CThr@E
SiFTVWa,

70 AR=Y F—ANENT HITIE, TOHIRICE SNAFETRITIER LRV,
AI2=T A DAXIZESTZOHIROFEY & LTHETHZ ENEETH L, T0D
IC) =7 RF— LT a2 =T 41T L, xRt SiE# 21T > T %, Extejt (2004)i%,
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TAVHIOTaAR=YF—= LT 0RFEICL ST, K350 bOF ¥ U T 4 EEILEEN
fToh Tk, £l 1 ENVEBZ L FM0N I OSBERNEERNIZ DL T\ D &
LTW5, FFiZ, 20 20 £ TTrAKR—=YDIT9H CSR {HFEHNIKIEIZHIIM L TV 2 (Kott,
2005),

78 AR —Y OFT 9 CSRIEBHILRAI L T 3FEOEENH 5, U — 7 Mt T 5158,
BF—LPZENENTITOEY, BFEABIOERFIMTIEHOIETHL, V—7
DIEEE L CTIT H 1R8N & L CTfREM 72 b D2, National Basketball Association (UL T : NBA)ZS
EHAT > T % [Read to achievel 23 & 5, BENFIRCMELE 72 Slcim &, FH7= Bkt
U AEJEICHE S TARZHT Z L OFRME L L S 2 % H1EE)(The NBA cares commitment, 2008)
T, HEBOFEMIIE T — 2T T D2, U — 7 OREO RS ETRNES (EEEM)
LLTHIT WD, HEF— LB ENEINTIT O IEB O] & LT, New Orleans Hornets (NBA)
73T 7 THoops for Homes| NZFIF b5, HLThHLH=a—F4—V AN Fr—r
F1 R U —7F(2005 TN LV REeEEZ T 2720, FZOBERCEHZ T8 5 5758 T,
WL OO R EIEFT 1,250,000 R/LDBRAE Z i 5 OIEENZHE S #1172 (Hoops for
Homes, 2007), £72, U 1 v E/AMFORFELRMITHNO/NFAIZ, BEE2FOZ L ORYIS
R DFRGEM “STEXLDL” (K, TR, 2007) 2L, BT —LRZTIHIE L
DR ZIRD DT DIC TR AZEES UTEE L T\ 5, BFE AT 5 JEE) TlL, Derek
Jeter (New York Yankees)<® Payton Manning (Indianapolis Colts)iﬁ ELL DOBEFENE LEAD
EerREL, HEMERREFLZEND LI, HOIWFEETRWEIED L7
i%Tét@@%ﬁ&7D7?A%ﬁﬁfwémwﬂmﬂgit\@$ﬁkﬁ%éﬂ¢K
FELTWDHHIE LT, @Y 7 b7 R—7 AOFMBEE TN, @ EEOE 7
HIZU 7 F el o@Es)) (CERIL, BoOREEX10 A (BRHRFOSEE 1 ERT 20
AR) ZEFSTHIEEE 2005 0BT T D (FIHAFEAX HP, 2008), 2416 OIEE)LY
—IRF =L LFF LA LR BREEAOBETITON TOLIEHNNL L,

2) TEthical responsibilities] & [Discretional (Philanthropic) responsibilities]

Carroll DFE LT 25D H 7 AV —% T 0 AR—VITEZH 2 TH 2 THiz\, [Ethical
responsibilities | ZERAIZRIGEN T, HIROMHERZ A EIfTOND L) ICTHRERH D B
DT&HVY ., [Discretional (Philanthropic) responsibilities] (ZfExD—EB & LT, aI=2=7 ¢
®” Quality of Life” 3@ E 5 & O ICHERT H158) CUIEEIRC T~ RSB BTG E) 2
&ip) O L THDH(Carroll, 1991),

[Ethical responsibilities] D ZZET 2 & ] U —27 037> T2 BRETUGE 4 &k L 72t
WHAN N DD, AZVTLIRBTD A Ay 7] TVa—20 v 7] ZE8AL,
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BREEEIA, ¥, BIAREHHE L CREMBICERY A TWD (B4, 2008), Major
League Baseball(LL T : MLB)C % MLB Goes Green| (Team Greening Program, 2008) & L C,
National Hockey League(VA T : NHL)C#% [NHL Green| (NHL Green, 2008) & LT, filivd
The Natural Resources Defense Council (NPO) & U CERERMBICID AHA TV D, £
Tos 1993 MDA LT T R T LIT V=70 7o T D NEZERI T 64 2 I 5%
B [Kick It Out] (Kick it out,2008)H Z U725 TH A 9,

[Discretional (Philanthropic) responsibilities| (2%, R [Read to Achieve] <Cfitia% -
K7 EOFRTEERN N S TLE D, DI, HARRT T4 T7RF v VT 4 15H), HER
BR7RT T L, BHIZA—RAEZHRITLIZEDY) =T DAR=YFHAEZHAD AT —/L7R
Eb, ZOBTAY —ZnEsnD, BHEO T n AR—=VIZBTF LMD 2=7 4
I5EhI%, [Discretional (Philanthropic) responsibilities] (27 4L TV 5

TR HEHE (77 2) O CSR T3 273 E E£ - T Y (Irwin et al.,2003,Roy and
Graeff2003). & L HiT, L DT R AR—=Y Y —=FR0F—LATlL, ZNHDOIHFHIAZH
72 % philanthropic 72 % 7" — bk & L CHDOFIZ, [Cause-Related Marketing] & L THZE-SIT,
77 OEERT Ty MEOE— L AT RV g v DT, LIRS
CSR {HE) & 1T > TV B &7 — A%\ (Roy and Graeff,2003),

3. B—JDFBAE

AR ATz 7 B AR —Y AT 9 3 FEHOFEOF T, KL TIEL ) — 7B L TiT-
TWHIEENCESZ K> Thg L2V, ZAULDIEENTY — /B —H—2 v 7% L 0 b
L7 —~&lF, TNEHET—LREA TEEL TV —ANEN, T—23%Y) —7
DARF—L_R=UNBIE LD THD, 22T, ko7 a 2R—YI1ZB8\T 4
K7 a AR—> LIEEN S NFL, NBA, MLB, NHL ZHt v Fif7=, iz kvibko 7o =
A=K =T PHERaIa=T I L, EOXORT—<ICHEHAZES, thaEm
(o> TV D OMEA & B THRTZ,

1) NFL

NFL CIItHERICEBRT 572D, HD5WEa I 2 =7 0 L ORREIED 572D, off-the-field
TORR& IRIEE TN TV D, 6 OIEENE [Youth) , TCommunity] , [Diversity] ,
[Health] , [Volunteer] , [Charities] @ 6 2D 7’1 7T ATHERIN TS, R TH a3
22T AT DT X VT o, RT 0T 4 TIEBEZIEIZIE > T T, b aHlio &
W3 X o2 =7 4 {F#) % L7 NFL O F2(X, [Walter Payton NFL Man of the Year Award] 73
Bohd, @FEUNTHLZENENOHMIBORT 7 4 TIHFEI CROENTZY) —F— v
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% %48 L72 AlZiE INFL Community Quarterback Award] 2S5, Fio, &K - KRFED
FRONTENTIEEZTT 572 A2 S [NFL Junior Community Quarterback| 73 541, %
FOLRLT—HROANBRRICL TEEAREG L, 20X RIEEBZIEHL TV D,

F7o, A—8=R T ILDKRA kT 12 INFL Youth Education Towns) & Fr LT, XIEAH,
HE, arva—¥E, 74y MRRAGOASTREZ#ET, HHICIVE2—FHER
Fr U7 hL—=27F2To TS, THETI0H 12 VETHICETHN, KA YT
A DEFEOHEGHCL 7 V= —a FUEENICEBKL TW\W5d, S 5HIZ [Pro Bowl
Outreach] Ti%. NFL O A —/L A X —4— 21 [ProBowl| OFEHA /vl aI 2= 4
XL, FEHEOHEBET 07T AT 4 v bR AR Z ST, [Hawaii’s Children’s
Cancer Foundation| ZEDOMIAIZ, [ 100,000 R Z2FAF LTS, ZD X HIZ NFL A F
BT 2220y 74X FDOKRANTT 41T L, 4% (non-athlete youth) & %f 5212 L 72t
SEBIEB 21T 5 T D OITBIRZEN,

2) NBA

NBA Tl3t2 oMo x4 2 BlkiEEh 4 TNBA Cares) & L., = ®H1|Z lEducation] , [ Youth
and Family Development| , [Health-Related causes] O 3 2D H 7 IV —Zi%IF T\ 5, AR
? [Read to Achieve] 1% [Education] OA7 AV —IZEENTEY, V—r 2K o1t
BENEEI CTH D, Z0IFENEA XY 207 aY > 1—1U —27Th% Premier League TH

[Reading Stars| & L CTITH4L T\ %, [Education] DOfIZEH /N2y MAR— V&2 L7
2= ARG OTEECREEE I BT DTGB A NAT O TN D, NAT y hAR—LVEFIH L
fea— AR ROEHOT 1 7T hDO—~>Thh% [Basketball without Borders) TlE, FdLT
AUH, TVT, d—avN, T7UIOEHMICHT TRELa—FZIREL, NAT v
FR—= IV DOEMRY =X =y T OHY i EOfmEE 7 a— VR L T\ 5D,
(2B 3 HiEEIO—>Td 5 [Nothing But Nets| Ti&, United Nation Foundation % & 184 L
T 77V 0BT D~7 VT 2THid5i5821T>Tb, INBA Fit] T, —X*{it
RO ZPIET 572012, #F, JLNBAEFE, a—F, 7ALF v/ hb—F—N2 &
ETEOUFE, KEICET 2, EHN20EE 28R T 52 S TIT> TV, &6
{Z. NBA TlX American Red Cross, Unicef, United Nations World Food Programme & 245 L |
[ESh D G FEE 2 SR T HIEE 1T > TV %, Ak [Basketball without Borders] <° [Nothing
ButNets] &< 9 THLM, HiERICHZATTala=T 470l T L7 TR 7
1= WA B ENEE A B L T\ 5,

3) MLB
MLB THEkx 2O 2 X 2 =7 A IFEENTOI TV D0, FrZ— A 2581 LB
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HRAHZ DIEE), DWW — AR BF IR Akt 92 72 0 ORIEH 1% <AThb T
v . TAquafina MLB Pitch, Hit & Run], [Baseball Tomorrow Fund], [Youth baseball Academy] ,

[Reviving Baseball in Inner cities] , Rookie League] D717 7 ARFNICHTD, T

[Youth Rules! | Ti%, BFERIZIZRIFRD 22V 22— Z (non-athlete) & #F 52 LT, #HEMZR 7 0
775, BEERRT 07T LEE L ORESCHIE L #EEL TIT> TW\W5, [Breaking
Barriers| ClX, AOAANEOA ¥ — U =7 SMOELZRWZY vy vF— - nb Y 28
MIZLTeBE T v 77 5T, NEENNCHT 2REELZ 2 T2 0FE 2 PR ORETTT
25 £ ITHERRENTWS, Boys & Girls Clubs of America] ClX. Boys & Girls Clubs of
America & MLB OAXTF ¥ U 7 ¢ B L LTIREEL . FHEBI 21T T, 2D X9
MLB TIFEFERICBEHREL b D, £ 5 TRVWHDEED, 2—AZHRIILTLaIa=T 4
IHECBIEE N L A B D,
4) NHL

NHL Ti% [Hockey is for Everyone|, [Hockey Fight Cancer] , [NHL Green] > 3 >®D 7' 1
77 LM T T %, [Hockey is for Everyone] %, Youth Hockey Organization (NPO) & &
TL, LROFELLELIITA ARy =T oM 25225 0bDT, ZHETIT 45,000
N EDOTEH B0 2SI LT 5, [Hockey Fight Cancer] I3 1998 47> 5174041 T
V% FEHEE) T, National and Local Cancer Research Institution, Children’s Hospital %52 Z 41 %
T 10,000,000 F/VEL EDFAF 24T > T %, INHL Green] 13,2008 47> S #A E - 7218 T,
The Natural Resources Defense Council (NPO) & i U CERBEIEICH Y #A TV 5,

4. EBE

kD 4 K70 ZR—=2 LTINSV —2 D CSR{E#Z Table 1 ([ZF & D7z, ZDOERT
43J8 L 72 Youth(athletic), Youth(non-athletic), Health, Community Development, Education @ 5 -2
DOHT Y —I%, ExtejtRO0)NDIEL7-bDEFIH L=, 2% & LT, Extejt(2004)7> 545
AT AV =DFNEONN—t T =V EGIH LI (=X PED DA REE EDHD
EEFR—OT v 7T ATERG, £lo, FHEO =ty T =VIEFXTONFICEI T, H
BITHH0, HOWVEHIT AV —IZHBTERVEORHY | B LIED 100%21378 -
TV, 77758 HVEFMED S~ T—VEHRTHDLE, V—TITLo
THT IV —HORY B 5D Z L3 7h5H, NFL Tk Community Development O FEFE M
DY — 7 L el UTERIRIZZ W L, MLB Tl Youth(athletic)DFERENZ < . WAL FEEL
TWo, £, ZOROHT Y —2IFRVA, NBA TiIHIEO =7 I 2 =7 1 FE S 4y
2TV 23 5, [Basketball without Borders] <> [Nothing But Nets] £ DIEE) T, [FIRFIZ 7 =
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70 AR =Y HHTH CSR DIEENZDWT

— VRS EIEB 2B L WD LW b AL, £, £V —7IcdEmL T
BHNEDIE, TRTOHT I —Ta—ADERERNRIZ LT 0 7T AMEY BNEL 7

INTNWHZEThD,

KBS DT 1 ) — 7B DT H M-S TIEE N Thh Tnd, A XU 20T
4 J)— 1 — 27 (Premier League) Cid, U — 27 B2ROIER D 3 AKHED O & DT [Helping our
community] Z#F, AR Y —EECHMAMER & TH LTI 2R AT 5 b 02T
T, 2 a2a=T AIFEHV0HE 2 V=7 MCHHEE L T2 (Premier league annual
report 2006/07,2007), Z L5 D2 EEEE A2 #F L T [Creating Chances] & FFOY, 4R fH
15,000,000 7> K% HiZE L. 200 ADBETFA 500 FAHD 7 12 25 ACEA LTV % (Premier
league community report 2006/07, 2007), *##!Z. [Barclays Space for Sports] TiL, 3 #fM T
30,000,000 K> FEHETHZ LT, TNENOAI 2 =T 4 ICAR=Y 7T T K (¥
v A—=7T77 RIZRLA) Z2RE L, fROTTRICAR =Y 217 5 L2124 L T
%, F7c Playing for Success] Tl A ¥ U ABUFEEED Department for Education and Skills
L L, FROFEIR—- e F—2ZNEND 7 T T OMHFENIZOD, alia=
T4 OFEOHBIEEHTR L T\ 5, ZOMOIEETH Youth(athletic), Education 0 71
T AN —ICHEEE, 22— AOFEREPLICHSENEER N THhA TV D,

1) A—XAAERDEH

ZDEHIicFm AR—">TiZ, Youth(athletic), Youth(non-athletic), Education % H1/[r = —
AP BRI LTTR 8NN % < 2 H 5, Roy and Graeff(2003)iX, 70 AR —Y 31T 9 H
HOEENEE T, BEWE, v ) x—vay, FHROMERER Y. FHOEDE S
WCL7ZEENEETHDH E LT D, F7z James(2001)1E, 5 %< W OEEN D AR —Y
F—2IZKT D3Iy b A RBEREIVIGED, T OBPIEIC T — 22 R 2 BT
LTS ELTWS, ZOXIRIEHL, F—LREFICESTT 7y~ TAT T4
TAr—=varemd b DICHERREEZRIZTHLOT, F—obala=7 12—k
SH, F—L2OHNEFEDDLZENT 7 TRV T 4 T 7B % 5 2 5 (Sutton et al.,1997)
ZEnD, 2= AOFEREMRIC LIZHIREBNEENE, fko=a 727 7 VB LW 5 12T
T, F—=blaia=T 42— KbIELDICHERERZ b o TEH TH S & A
PID,

2) FEEDZER

England Premier League Tl&, 77 VI3 2 =7 A {EHDRTDITR SN TV D0 OFHE
%17 T\ % (National Fan Survey 2006/07, 2007), [3F23fE2 Ofsds & L CEE 25 & 3
72 LT D00? ] ORWIZ 92% 23 EI(Strongly Agree & Agree DFN) T, [ 7 7 7 A HURIC
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i LHEARBERZRIZLTOD002 ] 1L 96%NDHENTHY , 1FEALEDT 7 U PRRFRR
7T T DIEMZOWVWTHEMNZRFML TWD, 72, ED XS et BBIER N HEZ &
Bo7r? ) ORMWTIE, THER L O RAFRBIFR] 25 8.4%, [HU CoOfEEICE R 2 E <
NE] D 83%, HUOEFEE O RIFREMR] 23 8.0% T EL3 2o Thkh | b i
TNOIT7T7Daa=7 4 ZHOLICREE L, BEWICEGREREZERSIZOD LW B
MENTND, ZOXIRT 7 o ~OFEFEET, 770827 771G LED LS 2%
HEHHFL TCWLONEHELEDLZ N TED, —hH, FE7 7 VA RPITHLTETW
BMNY =7 TR, 77 Y ORERLT TR, AfROMIBERN T w0 U —ZIZXH L ED
LS BINER Z G L TV ENE NI FHEHCRETHA I,

Varadarajan and Menon (1988)i%. 12¥2% CSR {EE) 2 RINT HERIC, REOFEREOHE
FOT 0T 4=V EHEET DX REHEZBRT 5& TH Y, WELY —EXDORH,
TIURA A=V EREDORT Y ay, v—F vy NOREMLED T, THICHA LIS
BIERT HEThHDHELTND, Eo, KV HIEAY T L0 2R RBRIEENC T 5 72 1T,
CRM D70 7T AP EFEDAT « EVRALEEDOE Y a LA LTV DN EERNR
A4 N T2 E LTV 5H(Brink et al., 2006, Pracejus and Olsen, 2004), 7' 1 AR —> F— AT
%WT\mywmm%%ﬁ®77yk%%@iéﬁ%ﬁ MFEOT7 7 ~DCSRbHHA
AREITH LN, FHO7 7 o OEHEDT-DIZH | non-target group (Z[A1F TD CSR & F
L2 nidie brauy,

AARDTuZAR=YDa a=7 A 1FHOBRIL, BEFOT 7 o — 2 AR (FFEAR
—VHERE) BRBIZ LT DNRE < B EL, non-target group,interest non-consumers (7
7 7 V) I COFENIFT S TH D 1TV 22, £72. 2 5 OFEENE Extejt(2004)
WO LIZ5 DDOHT Y =D T, —2Oh T IY —ZEPTLHZ Ll NTURAR
KERTIHIRENDD, LIENR->T, TRAR=YDA A=, EVartHH77 &
Lo TEDLIRTa T T ANHROBZONERS LEDLERNDG, DX RiEEh%
BIRTRERDD, HOHWIED LS RPN H 2D Ea 5 HOMEL Lz,

SHIT, XVIREHTH720iE, EHNREE LIV b, AC7e 7T Ae R
S TAT D IEEID K 5410 TV> 5 (Brink et al.,2006, Meyer,1999, Varadarajan and Menon,1988),
L7eRoT, ZOXIREBEZBRT LRI, #2PaIa=7 1 THEIZR>TWDLT
—~EZEBEIOER L, TNERINTE > TITWREIT 22 L T, TOREIZE > TI VIR
HIRIEENC/R D TH A I,
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3) 41 A—TomEE

BENHIECAHZICE R T 2IEBZ1T Y 2 LD, BRERRDOA A—URT T KA A—
LR YT 4 T A 5 2 TE Y (Katsioloudes et al., 2007, Meyer,1999, Sen and
Bhattacharya, 2001, Till and Nowak, 2000, Varadarajan and Menon,1988), & &2, Mayer(1999),
Katsioloudes et al.2007)iX., Z D X 5 elFE 2179 2 & THMOREAZ R T Z LN TE,
FEFERULS D 2 LI D, £ O EBHBRE OREICKTou A ¥ U T 1 Off EiZo
MWD EETRBLTCND, T AR—VIZBWTHREOHEN SN TS, Roy and
Graeff(2003)i1X, 7R AR—YRFEN I 2 =7 (ITEHBKT HIHENTKT L, 90% O Hidgk{E
MARTT AT RAA—TE o TEY, IO w AR—YF—LNaI2=7 1 IZHEHK
TOWEENCK L, 8T%DHURERNR YT 4 7oA A=V b o T0DHE LTINS,

ETANB, TOXIRIFEEEIT) ZLICK - T, RECHTIAA-—URMETLZ L
FZ S DIFEFEIZL > TRRENTVDN, A A=V O EAEFEORZLH —E ADE
BIZORNBY | FlEEO R EIZFEO DN TN D 3B 2N DW THIE L343 23 Ty % (Brown
and Dacin,1997, Sen and Bhattacharya, 2001, Ricks, 2005), 7' 2 AR —{Z & > THEHZE DK E
i, BTy FEBALRABGZAZ T ATEBT L2 L, LK, F—20F7
4TI =T F— BRARBT v R E AT HZ L ThH D, 1K, LAEQR007)IX, 7
HAR=Y T 77 OHBMEEBZRAEL, 7 7 7RRFLINET 2RFHITTEEHHT LY
BOFPERBITHIML T, F7y bRy AOBEBEIZ DWW TXERBIZIZFE DT
W oleE LTS, T7bb, F—A (777) RBFEICKTHELBHEL, A A—
POmEIZIFR OOV TN L2, BREEE L OBEMIIA LR o1,

L 7L, Varadarajan and Menon(1988)iZ, CSR TUNiEZ X L 7= ¥ L LN D, FliE
LI LR b LARKEL L THARM MBI A TND L 5 BEARYT
HBHELTWVWD, TrAR—YTF—AF, HIHIES X2 5, HUl)» 6 Z SN B FEEI
RHZEN, F—LERNSELHEHTHD, v AR—YOIT 5 Hill - S EBIEE)
1L, F— LD & EAEIZITFE OO0 W ATRENE S & 5 23| grass-roots 7R21EENOF v >~ —
YHED, TOXDRIEETIT— LI L o TRARRIEH TH D725 9,

5. F&OH

7'a AR—"7T 9 CSR % Carroll 2343%8 L 7= [Ethical responsibilities| & [Discretional
(Philanthropic) responsibilities] D 2 >DO A7 TV —IZEHAZH T, EHITILKD4 KT r X
R=y V=7 Lwnwbhdl—7DiEE 7 a7 7 A% Youth(athletic), Youth(non-athletic),
Health, Community Development, Education ® 5 2D 7 2V —|ZF & & TH7=, NFL TiX

34 N3Gtk 455



70 AR = HMTH CSR DIEENZDWT

Community Development, MLB T Youth(athletic)®®> % 7 = U —3FEFE L TH Y, NBA Ti
A 2 =T AIEB B RTIATO RN D, R 7 — Lt R B ISE & B LT\ 5
EWVS R L BT,

V=L ThHT IV —FOMRIE Y BHRLNTZN, £V =71l L TALBNLDE, T
TOHT TV —CT2—ADERERBRII LT 07T MEVREL RENTHDHZ L ThHD,
BN CSRIICEY M H 7o W BE/A Z Lix, EO XS REHOIEE 2RI 500 &
WHZEThDH, BREOEMEHE, Filh - Y—EXOBMOBEDA A—, EVa (T
ABLIIEBZSIRT 2 & LRI THL SN TWD, £, LVIREHIT D701
FEHRAREH LY b, R e 77 A2 RHICE > TYTH)IEEA RO ATV D, Lt
WNoT, ZOXIRIEFBERIRT 2BE, HEPLaIa=7 1 CHEICR>TVET—~
HETOAR=Y DA A=V a VRO LADERPLEEISERL, ThaEHIC
S TITWRET D Z LT, 7R AR—=YF—AIZE > TR RIRIEERN/2DHTHA D,
Fo. BEHFEO 7 7 KT DIEICOBRERETS | FR T 7 o OEROIODT 0 7T A
HEET, Extejt (LD 5 20Oh 73V —%N"T AR LTITH 2 &0, BIAWT 7
VIBEEST DX onTIzhs b,

L L, BROT v AR =YD a a=7 ({FHOBIRIL, BEfFEO 7 7 oo — A AR
(FFEAR—VHERE) 2RI LTZbONREL AL, FHRO7 7 VEICmiT TolE
HIFESTHD LT 2R, LI > T, 6 OIEENT Extejt RO LIZ5>DH T
Y —OHT, —2OHT IV —IZEFTT LI L, NTUARLES L, BEFO T 7
VIEbEXVEHOT 7 o EEBRUIIEERE BT ICNA D NER S DHTEA S, TR AKR—
YDA A=Y, BEVarFH T s VB o TEDL Y T T T ARHRNIE DN E
O LADLERNBDL, EOX ) RIGEIZBIN L7 5 L0 RMR2IEENC 72 5 D0 5
THZEEAHOMEE LIz,

CSR Z1TH Z LIch b, BERKRDOAL A=V D EIZHEL->TWD Z & %% L OIEE
DRELTWEN, ZNANHEBFOHEEEIZORBDENE I MO N TiE, BERAR D)
NTNo, Z7aAR=VIZBWTHREKKT, ZOXIRESHEITH>ZLICL>T, F—24
RBEFAOELRLIGET 2ZFFOIIEEDLN, F7y MRF—ABE S v XOEAIZILE
BEISRO DN TND LITEARVOBPIBRTH D, L, 7'r AR—YF — L3
ICELSZZ b, HBERNPOEISNAFIEILRD ZERMERAARTH D, 22 ZEh
D, EERICRE 2RISR 52 < T, Mk - AEARIEIC K L, BEsAIZER D
ATWDENIEE HHWVETHIRICD L THEL LD LT 2R3N EETHY, T0D
T EMHUIIZ & o TENAIFEIZ DR N > TV TEA D,
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