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CHAPTER I

iraODUCTIOS

Among the many problems confronting secondary-
school principals in the management of the activity
program, there Is none more In need of solution than
that pertaining to the financing of the various
activities® This is a fundamental problem and from
it grows many of the others. It is one of the most
neglected areas In the whole field of secondary-
school administration, for In no other does practice
lag so far behind theory.*

Student publications financing problems are not new in
Montana high schools. Thirty years ago Applegate was writing
that "The greatest drawback to more general use of newspapers la
the expense of publication® As a rule school papers are
only for the larger high schools, because they are costly.

Various studies - including surveys * of student
publication financing have been the basis for much of the
phenomenal growth and development of improved financing for
high school yearbooks and newspapers. Information is essential
in solving the problem of student publication financing®* The
solution of problems is clearly indicative of progress*

"Minsrd W, Stout, "Managing the Activity Program,"

Bulletin of the National Association of Secondary-
School Principals. March, 1946%*

A* A* Applegate, "The Newspaper in the Schools,"
(unpublished Master's Thesis, Montana State University,
Missoula, 1923). p. 36.

-1-



RB2W

Speaking la taras of school publications, it is
pleasant to have money - no doubt about It. But just
how that money is to be acquired is another question.
In fact, it is the paramount issue. If the problem is
solved satisfactorily, the publication will exist;
if the problem is not solved, the publication is
practically assured of complete failure.”

THE PUSPOSa

Today, as in the past, there has been criticism of
student activity financing in secondary schools. This
criticism Includes the financing of high school student
publications. Ro attempt will be made here to evaluate or
deny these criticisms.

The fundamental purposes of this study were to gather,
examine, compile and present data on the methods used to
finance student newspapers and yearbooks and to make such
data available to these endeavoring to improve the status
of student publication financing.

A financial plan for school publications is the
product of many factors. Among tnam we can include
local traditions established, the eclse of the student
body and the willingness of the students to support
the publications in a financial way.”

While many of the more academic offerings of the
secondary school have become comparatively well standardised
through years of refinement and study, student publication
activities - including financing ¢ are in a state of constant

ALambert Greenwalt, School Press Management A Style

(New York: McGraw-Hill Book Co,, IncV, 1 N pT~n5T7

AClayton K, Shenk, "School Publication Financing,"
The Advisers Bulletin. 6:4, May 1949.
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change. It la Imperative thay”atudent publication financing
be continually Improved and adapted to changing conditions*
To provide the Information basic to such change and improvement
vas the objective of this study*

Specifically, the purpose of this study vas to present
the status of student publication financing in Montana high
schools during the 1951-52 academic year. In order to
accomplish this, attention was directed to the following
points of interest:

1. Circulation: volume, rates, and )dio buys publications*

2* Advertising: space, rates, contracts, and products®

3* Schools publishing: yearbooks, and newspapers*

4* Subsidisation: school activities and school boards*

5% Student activity fee financing*

6* Tear-end surplus and deficit policies*
THE IKFOATANCS

High school administrators and student publication
advisers must first be aware of the weaknesses end deficiencies
within a yearbook and newspaper financing program before they
can be expected to improve the program®* Possibly the strongest
factor contributing to such deficiencies is common complacency*
Such complacency is not as often due to inertia as it may be
due to the absence of available information on the subject*

Providing Information that serves as key to positive
programs designed to overcome weaknesses and shortcomings can

reflect the merit and justification of a survey* Importance



and mlgolflcanc®* of studies must be sought In the value of the
report as t tool and aid to the administrator and instructor*

%)et effectively, the greatest aid to the school admin-
istrator and instructor in student publication financing can be
achieved by giving the subject more than cursory attention in
teacher-training courses®* But before this can be Initiated,
more extensive research is needed. To know what is being
accomplished is a prerequisite to presenting recommendations
for improvement,

Montana's Department of Public Instruction does not keep
records of student publication financing. It was not until the
school year of 1953-54 that a mandatory accounting and audit
system for extra-curricular funds was required of all Montana
schools.®* But It will be difficult for all interested persons
to study these accounting reports.

Surveys on the national level render little usable
information and are of little Interest to persons concerned
primarily with local conditions. Regional and state-wide
studies outside Montana often lose much of their meaning-
fulness when applied to Montana. Materials in publications
seldom concern the very small high school, a classification
into which moat Montana high schools fall.

%e principal importance of the study is as an aid in
furnishing Information*

1. To administrators in schools without a student

“Montana State Dept, of Public Instruction, Kont@na?rs?.
O fficial Bulletin, 1*1 (Helena, Mont., Sept. 1953J, p. 2.
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newspaper &/or yearbook who want to Investigate the
poaslbilitiee of financing such publications for students.

2. For advisers to high school newspapers and year-
books wlio are seeking information about improved and
different methods of financing student publications.

), For administrators, advisers and teacher-training
instructors interested in relating opportunities provided in
student publications in larger and smaller schools in the

state of Montana.

THS 3CO0P2

This study is limited to public and private schools in
Montana, as listed in the Montana Educational Directory* and
the State Department of Public Instruction biennial report.?

M> attempt was made to limit the study to Just those
schools publishing both a student newspaper and a yearbook.

Too, there has been no effort to limit the information
on Montana high school student newspaper and yearbook financing
to publications fo any one particular type or class. As far as
the information was available, the study includes all types and

forms of student newspapers and yearbooks.

LIMITATIOS3

No one survey of a field as broad as that of student

"Department of Public Instruction, Montana Educational
Directory. Helena, Mont., 1951-52.

A"Department of Public Instruction. Biennial Report.
Helena, Mont., 1950-52. “__
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publication financing In a state*s high schools can be
considered complete in all respects. While pointing cut that
problems of a practical nature are not solved directly by
data of any kind, Good, Barr and Scates point out that the
normative.survey research is directed toward ascertaining the
prevailing conditions.” It was within these limitations and
definitions this study has been reported.

The study does ;not Include publications in Montana
elementary and Junior high schools. The importance of the
newspapers and yearbooks to the high school program will not
be treated in this study.

Ho-attempt will be made to examine publications® use
of available funds or suggest publlicationL budgets. The study
is concerned with sources of finances for these publications
rather than the allocation or expenditure of the funds.

The need for information from all Montana high schools
required the use of a questionnaire from which this Study report
was developed. As a result, this study must be reviewed in the
light of the inherent limitations projected by questionnaires®

Although some questionnaires were not returned, this is
a very small "striction because of the exceedingly high
percentage of the schools on which information is available.

[f all the schools not reporting revealed trends opposite to

those recorded, they would alter the study findings very
little - in most cases, not at all.

g

Carter ¥+ Good, A* B« Barr, and Douglas £. Scates,

Th9 Methodologr of Educational Research (Hew Torki Appleton*
CeoturyCrofti, loc., 1941), pp. 287*291.



CHAPTER II
REVIEW OF RELATED LITERATURE ABD RESEARCH

Reddick” give# m general ravlaw of the two basic souroes
of revenue for the school newspaper: subscriptions (including
the student activity fee) and advertising. Techniques for
improving the income in these two field enjoy the major
emphasis. Advisers and administrators will find, in Reddick,
handy, detailed formulas for establishing advertising rates
and subscription prices for student newspapers.

A thorough treatment of Uie fundamentals of student
publication financing can be found in Spears and Lawshe.”

Primary attention is given to student publication fund

accounting and suggestions for improving circulation and
advertising revenue, but the authors give considerable
information on over-all financing possibilities that should
be of interest to any instructor responsible for developing
a sound publication financing program.
Medlln) reports, in a survey of 64 Kansas high schools,
that 83 percent of the revenue for the average annual was
"DeVitt C. Reddick, Jou”aliem and the School Paper
(Boston: D. C. Health & Co.y 1749), pp. 35*j7CT"

“Harold Spears and C. H. Lawshe, Jr., High-3chool
Journalism (New York: MacMillan Co., 1940), pp. 253-29"

ACalvin J. Medlin, School Yearbook Editing and Managevent
(Manhattan, Kansas: Kansas State Coile”ge Press, 1949f, pp. 76*03,

-7 -
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developed from edvertleing apace end sale of the book. Thia
atudy preaenta a good case for student activity fee as the
primary aouree of yearbook revenue. Although thia Kansas study
Included information of the larger high schools, some
suggestions for miscellaneous sources of income are suggested
for the smaller schools: fee for printing student pictures;
resale of pictures used in the book; class plays; yearbook
dances; candy sales; carnivals and movies.

While local situations may differ, Otto and Karye”
point out that basic considerations are the same In deter*
mining student newspaperaivertising and subscription rates
that will develop the maximum revenue. Explaining that the
objective is not so much to secure the maximum number of
subscriptions or the maximum volume of advertising, the
authors point up the objective of the greatest possible
revenue. With this objective In mind, a formula is offered
for computing the most effective subscription rates and
establishing a flexible advertising rate.

School board subsidisations for student publication can
be successful only If a definite appropriation Is made
available to each publication before the start of the school
year, Otto and Finney” contend. They give little attention
to specific aids or plans for student publication financing.

Awilliam H, Otto and Mary S. Marys, Journalism for HIth
Schools (New York: Harcourt, Brace & Co.; 1937), pp. 341-349.

~Kat S. Finney and William N. Otto, Headlines and By-
lines (Kew Torki Harcourt, Brace & Co.; 191YT# pp. I»1S%42~"
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Tha atudant activity fat approach la racoasendad aa tha
aatlar way to achlava an affective circulation Income while
aatabliahing 100 percent student readerahlp. This readership
in turn will give, the authors point out» a firm foundation
for profitable advertising rates and a steady volume of
advertising sales,

"Little financial planning can be done»" Spears and
Lawshe” observe» "unless the staff has a fairly definite
estimate of the amount of money that will be available from
sales of the publication," They suggest subscription plans»
as opposed to the single-sale approach, to achieve this
sounder basis on which to plan. Some sort of subscription
drive or campaign is recommended. To increase the number of
subscriptions, it is pointed out, staffs will find a "time
or installment method of payment,” a great aid, particularly
in schools charging the higher subscription fees.

Hepner? cautions that the value of the space in any
school publication is dependent on the publication's
circulation# While smaller papers may expect to show a
small profit on circulation, the principal support should be
sou”™t in the advertising lineage.

In placing this heavy financial burden on advertising
there always develops the danger of selling too much space

"Harold Spears & C, H, Lawshe, High-School Journalism
(Mew Torki The Mac Millan Co,; 1949), p, 315,

S, Hepner, High School Journalism Work Book, (Korth
Dakota State College; 193?), p, 4,
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for ad#. Knight and Knight® point this up with the observation
that "one-third ads looks 'all ads*,"

Mash” suggests that student publications should be
planned with 2$ to 30 percent of the total space set aside
for advertising. She points out that space for advertising
and ad rates should be determined by relating other available
financing to the total revenue needed for the publication.
Publication advisers adjusting or establishing subscription
and advertising rates for student publications will especially
appreciate the simplified techniques outlined for arriving
at satisfactory rates.

Sliding advertising scales, based on frequency and
else, are recommended by Klller*” as the best approach to a
healthy advertising schedule. The net result of such rates
will be more advertising distributed more evenly throughout
the publication year,

McKown™ warns of the dangers of the use of "the
*eompliments of,* *by courtesy of* or *space donated by*
type" advertising becauee "they imply that the paper la of

no value as an advertising medium and publishing them is a

Of. S, KnlgK't & Damon Knight, The Stencil Duplicated

Newapdper (Hood River, Ore,: F, S, & Damon Knight; 194iT,
*Jean Nash, The Student Editor*# Manual (New Torki
Eaton Publishing Corporation” 1947)# pp. 3-61T

AMCarl 0. Miller, Hlgh-School Reporting & Edittnr
(New Torki McGraw-Hill Book Co,, Inc.; 1929) ppT 53*35.

"Harry C, McKnown, Extracurrlculsr Activities
(New Torki Ttie MacMillan Co.| 1V27] pp. 318737
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corroboratlon of thia view by the staff»** Ha points out that
"The business man advertises because it pays, seldom for any
other reason# He can not be expected to contribute advertlsiog
to a daily paper just because that paper needed money.
Neither can be be expected to do so for the school paper."”
Advertising rates and approximations of amounts of financing
to be expected from sales (of books and newspapers),
advertising and student assessments and fees offer a good
basic, starting point for planning student publication
financing»

Detailed information on advertising rates for possible
use for student newspapers and yearbooks is presented by
Brennen™” in such a fashion that the publication advisers
can easily adapt the suggestions to their local situation,
for the adviser who would like to relate his advertising
rate to that charged by the local newspaper, a state news-
paper or, possibly some national-clreulation magazine, Brannea
details the computation of the milline advertising rate to
determine the cost of advertising of two publications when
reduced to the cost of each line per million copies.

Oftentimes the question of how much advertising can be
expected from a community is Important to the establishment
of advertising rates, expected advertising volume, and
determining how much of the available advertising dollars

Brennan, Advertising Media. (New Torki The KcGraw-
Hill Book Co., Inc., W 1), pp.
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mr# going to other professional and educational advertising
media* XlIntei4” reports that a 12-jear study revealed that
“roughly, from 3*7$" to S,6% of disposable Income was
allocated to coismunlcatloQS.* He points out that "disposable
Income falls more sharply during depression periods and, In
general, rises more rapidly during booms."

Smith*” and Anderaon”™” speak very convincingly for a
central activity fund for developing and allocating money
for the operation of all student activities® Such a technique
would deny, to the students working on school publications,
an Important business education opportunity in subscription
and advertising sales experience®

Magasine subscription sales by students have. In some
schools, provided a reliable source of publication financing,
Uostetler® points out* This would seem to have possibilities
for some Montana high schools, especially those in the larger
communities facing increasing competition from other
advertising media, as well as Other schools, for the
limited number of advertising dollars*

Charles V. Klnter, "How Much Income Is Available To

Support Communications?," Journalism Quarterly. 25:3d, March,
1948.

A8arl C* Smith, "Financing Extra-Curricular Activities,"
School A ctivities. 14:1, September, 1942.

A)john D. Anderson, "Research In Extra-Curricular
A ctivities," School Activities. 14:4, December, 1942

A0  C. Hostetler, "Magasine Sales as a Source of
Revenue." School Activities. 19:5, January, 1943
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"Flnaneas largely determine the book,” Fretwell**"
warns "Critlelsn of the eolicitatlon of advertising for
student yearbooks in Cleveland» Ohio forced the Board of
Education to prohibit advertising In such publications." The
result was the general elimination of annuals in Cleveland's
twelve high schools. In cautioning against begging for
sloyalty* or "charity" advertising for student publications»
he suggests frequent student-nurehaslng surveys to determine
what students are buying] on the basis of this information
students can sell service instead of space. The advertising
club in one large Midwestern city studied the problem
of student publication advertising and found "the student
school newspaper is an actual asset to advertisers whose line
of business permits them to use it intelligently." But the
student yearbook "has no place in the advertising appro-
priation of an efficiently managed advertising department."

Maxwell and Kilser** agree that "because of the
excessive cost, the high school annual is losing ground in
comparison with the student newspaper." Their suggestion
is that the final issue of the newspaper each year be
expanded to include pictures of tha faculty, seniors and
student activities so as to serve as a type of yearbook.

"mBibert K. Fretwell, Extra-Curricular Activities in
Secondary Schools (Cambridge, Mass., The Riverside 1"ress»
1931), pp. 1IW lg.

R. Maxwell and L. 5. Kllser, High School

Administration (Garden City, K. Y., Doubleday, Doran 4 Co.,
Xac., pp. 190-195.
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V#ry littlt information is availabls on student
publication financing; in other states or for the nation®* The
four leading nation-wide scholastic press associations can
supply very limited Information about student publication
financing. Northwestern University's International Honorary
Society for High School Journalists, *Quill and Scroll*
reports™” only that "almost 70 percent of U- S. high schools
have some sort of publication, issued yearly, semcsterly or
monthly, etc."

The Catholic School Press Association™” views student
publication financln*; as "not a major concern in private
schools as it is in the public institutions. In a private
school generally the tuition covers an activity fee from
which an allotment is aede for publications.e

The Columbia Scholastic Press Association”! and the
National Scholastic Press Association™” can offer only the
most general and superficial information on student
publication financing practices.

BrelsetbfS conducted a study of high school newspapers

I"£dward Nell, executive secretary, personal letter,
November 12, 195X«

L. Sullivan, dean. School of Journalism, Marquette
University, personal letter, November 3, 1951.

Aljoaeph V. Murphy, director, Columbia Scholastic
Press Association, personal letter, November 9, 1951.

Carl Towley, assistant director. National Scholastic
Press Association, personal letter, November 14, 1951.
23
&. C. Brelseth, "A Study of the Content and Manage-
ment of High-School Newspapers," (l'apubllshed M aster's thesis
University of Kinnesota, Minneapolis, June, 1925).
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In the Horth Central Aasoelation of Secondary Schools, but the
only information relative to this examination of student
publication financing is the fact that be found that an
average of 23.44 percent of the total space in student
newspapers is devoted to advertising.

An examination of student publication financing in
543 Tlowa high schools by Stout"” shows that advertising and
subscription sales are used to finance student publications
in 74 percent of the larger (300 and more students) schools,
43 percent of the schools with between 100 and 300 students,
and 45 percent of the schools with less than 100 students.
The use of student activity financing increased sharply with
the sise of the schools while the use of bazaars, fairs and
carnivals as a source of income decreased as the size of
the school decreased. Only 15 percent of the schools reported
they depended on special grants of funds from the school
board. Such special grants were reported in 13 percent of
the small schools, 13 percent of the medium-sized schools,
and in only 11 percent of the large lowa high schools.

Student publication financing in Montana has received
little attention from a research standpoint. Information
available has been developed incidental to studies of school
publications, journalism and education.

A. A. Applegate?} in 1923, found that ao%e schools

*A"Minard W. Stout, "Sources of Revenue for Extra-
Class A ctivities," School® Review, 36:1, September, 1948.

" Applegate, SZ* PP. 37-38.
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wcere paying «a "such as |65 an Issu# for printing « four-
pag# paper," Even at that time, Applegate suggested that In
the face of financing problems "the solution for the small
high school Is school correspondents for the local news-
paper,"

Mary Bukvich”” found, In a study covering approximately
60 percent of the Montana high schools, that less than 9
percent of the schools were without student papers. Approxi-
mately 75 percent of the papers were duplicated; 20 percent
were printed; and about 5 percent of the schools used a
portion of the local newspaper for a school paper. She
found that 44 percent of school papers were published monthly
while 20 percent of the schools issued their papers semi-
monthly, Beyond this, the Bukvich study developed little
information relative to school publication financing.

In an investigation of activity programs in 31 Montana
high schools, Thompson™? reported that In 15 schools the
"paper is dependent on the school for all or part of it
support" and that one school depended entirely on advertising,
three entirely on subscriptions and nine "on complete
school support,” All produced school papers and eighteen

of the schools studied produced yearbooks, Thompson found.

26

Mary Bukvich, "Montana Surveys School Publications,"
The School Press Review. 19(2, Kay, 1953,

27Qtto Maurice Thompson, "An Investigation of the
Activity Programs of IThlrty-One Mchtana Third-Class High
Schools,” (unpublished Master*# thesis, Montana State
University, Missoula, 1950), pp. 55-60,
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The State Department of Public Instruction”” has
euggeeted student publication budgets so that student news-
papers and yearbooks need not be "overloaded on advertising,"
Schools In Montana finance student publications "from 3 cents
per copy per Issue to approximately 50 cents," the handbook
points out. Subscription rates were reported to range from
"I1.50 a year to free for all" and averaged "about 50 cents
a year. Advertising space should take "only 40 percent of
the total column apace," the State Department recommended.
Major emphasis was on publication budgeting In the
105 Montana high schools answering the Peck”? survey
questionnaires. Seventy percent of these high schools
reported advertising accounted for the major portion of the
paper’s financing. A great variation in advertising rates
was reportedt from "15 cents per column inch to ten times that
amount, 11.50." Rates were based, Peck found, on the
philosophy "of asking ’all that the traffic will bear* rather
than on a study of what the ads should be worth to the
customer.” This impression was further amplified In the
finding that those schools with the smaller circulations
were charging the higher advertising rates. Sixteen schools
reported profits from advertising; one school developed three
/(\]AfHontana State Department of Public Instruction,
Handbook of Journalism for Advisers of High School News-
napers. 176, tHelenal, p. 33%

"MGeorge Stafford Peck, "A Course of study in
Journalism for Montana High Schools," (unpublished Master’s
thesis, Montana State University, Missoula, 194%), pp. 14-29.



Ita total budgat from advertising alone. Less than half,
kO, of the reporting school# relied on subscription charge#
a# a mean# of revenue. Few were the schools reporting
revenue derived from school activities like dances, food
sales, sports programs and the like; the same was true of
school board subsidisation, in this study.

Brayclch"® recommended that "for good makeup results”
the school paper may carry up to 25 percent of its space
in advertising, but bis examination of Montana high school
papers showed that they devoted an average of 34 percent
of space to advertising.

School publication advisers should be alert to adver-
tising legislation, especially as it may be related to
school paper# and yearbooks. Roper”l points to Montana's
law making it "unlawful to sell or advertise to any minor
child, under the age of 16* any lewd picture, or story
principally made up of criminal news. In addition to adver-
tising legislation with special application to school publi-
cations, Hoper reviews laws relating to all advertising
published in Montana. Of special Interest, in this
legislation, is the restriction that it "shall be unlawful to

30joseph N. Braycich, "Criteria for Improving the
Quality of Makeup for High School Duplicated Papers,”
(unpublished Master's thesis, Montana State University,

Missoula, 1951} pp. 50-54.
31
Burt W. Roper, "State Advertising Legislation," U.
S. Department of Commerce, Printers' Ink Publishing Co.,
Inc., Kew York, 1945, pp. 146-150.
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aid or a#*1#t, either by printing, or writing, advertising,
publishing or otherwlae, In setting up, managing or drawing
any lottery or In selling any ticket, chance or share there-

"

in. Failure to realise that such laws are on the books

in Montana, could easily cost a school its postal mailing
permit. Revenue from unlawful advertising Is too expensive -
la risk - for any school publication.

Struckmen”” pointed out th&t "It Is against the law
for minors to bang around taverns where liquor Is sold.
Therefore high school papers should not carry advertising
of such a nature that appears to be advocating that high
school students (who are mostly minors) break the law and
patronise the taverns."

"Students are powerful influences on purchases,"
Dugan”) says In explaining that publication advisers can
do a more effective job of publication financing through
advertising, If those students selling ads believe in the
product being sold. To do this, he suggests the students
be made aware of the large volume of purchasing dollars
controlled or Influenced by high school students.

k simple formula for advisers establishing a publication

""Hobert P. Struckaan, "Tavern Ads Again," High
School Editor. O fficial Publication of Montana Inter-
soholastic Press Association, Montana State University,
school of Journalism, Missoula, 21*5» January, 1950, p. 3,

B Dugan, "To Sell Ads In School Papers First

Sell the Ad Séller,” Kleh School Editor. 22%$, January,
1951» p. 4.
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ftd T «rtlslns rat# haa b#en developed by Stnicicman””. The
technique permit# the school to relate the advertising rate
to the publication’s budget needs as well as other eources
of financing*

The Secretary of the Montana State Press Association”*
has reviewed the advertising rates of weekly newspapers in
the state and prepared findings that can prove a convenient
yardstick in determining school newspaper advertising rates.
Annual advertising rate book listings published by the
Montana State Press Association insure current data on which
the school paper can review Its advertising rate in relation
to local papers and weekly papers of comparable circulations*

8truckman36 has also given the publications adviser
a general point of reference from which to develop advertising
and subscription rates for student yearbooks®™ A fter suggesting
lim its for subscription and advertising rates, he advises
that if your budget fails to balance, "cut your ambitions
to fit your circumstances™*"

*A"Robert P* Struckman, "Be Recalistic When You Set
Tour Ad Rate," Montana Education. 20jl, September, 1948.

p* 6.
L. "Din" Aleom, secretary.manager, Montana
State Press Association, Advertising Rate Book, compiled

by Montana State Press Association, fd”“ssoula, 1947,

36Robert P* Struekman, "High Finances for Annuals,"
High School Editor. 21:4, December, 1949. P* 1*



CHAPTER 111

SURVEY PROCEDURE

SOURCE OF DATA

Sasic information revealed In this study has been
developed from data on questionnaires from advisers to
Montana *s high school newspapers and yearbooks* E fforts
to secure additional information in the office of the State
High School Supervisor, William I. King, the Montana State
University School of Journalism and the Montana Inter-
scholastic Press Association did not prove rewarding* Other
than the related materiel noted in the previous chapter of
this paper, little information has been available on the
topic of student publication financing in Montana high schools,

A questionnaire was prepared with the assistance of
Dr. James £* Short of the Montana State University School
of Education and A ssistant Professor Robert P. Struekman
of the School of Journalism of Montana State University*

The four-page, S7-questlon form was placed on two sheets,
one devoted to yearbooks and one to newspapers, to permit
the questionnaire to go to two advisers in those schools
assigning the yearbook to one teacher and the school paper
to another*

_21_
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Before the questionnaire vas sent to all of the
accredited private and public high schools In Montana, the
form was pre-tested by being sent to seven selected high
school publication advisers. Suggestions offered by these
teachers were Incorporated In the questionnaire and the
revised form was mailed to publication advisers at all of
Montanans accredited public and private high schools.

One month later a postal card was mailed to the
principals of schools that had not returned the publication
financing form. These cards revealed that some of the forms
had been lost In the mail. When a second copy was supplied,
most of the tardy schools proved most cooperative.

Approximately one month after the postal card
reminder, a letter was sent to those that had not returned
the form with the requested publication financing data.

This resulted in 72 percent of the high schools in the
state reporting.

Continued letter-w riting In the next three months
brought the questionnaire response to B2 percent. This means
that of the 196 Montana high schools, 156 supplied information

upon which this study is based.

RECORDING TVU DATA

Information from these schools was tabulated on 24
sheets of 14-column paper# From these, the tables and other

m aterial presented in this report were developed.
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ClrculAtioa information was tabulated for yearbook#
end newapapers by number of copie# distributed, to whom
distributed, and subscription rates» Advertising information
on these student publications has been reported by volume
of advertising, rates, sales, and contracts» Information haa
been tabulated and presented in a like manner for student
activity fee financing, school board subsidisation, financing
through other school activities, year-end budget surplus and
deficit policies, and acceptance of beer, cigarettes and

tavern advertising.

ORGARIZATIOS FOR TABULATING

For meaningful presentation of tabulated material, it
was necessary for categories to be designated for arranging
the information. Most of the studies relative to Montana
school# follow the grouping# designated by state law,
classifying schools according to district population as
first, second and third class school#,* But this procedure
did not seat the needs of this study. School size, rather
than district size and population, is the more significant
factor in this study.

Because of this, the procedure followed Barnes” in

ASchool Law of the State of Montana, 1941, Chapter
95, Sections 1020 and 1021.

Montana State University, Missoula, 194#), p. 19.
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cla#*1fyln& Montana sehoola is followed throughout this
report®* On the basis of school enrollment, the classification

is in the following categories;

Oroup 1 » Over 350 pupils
Group II * 151 to 350 pupils
* 76 to 150 pupils
& * 41 to 75 pupils
Croup Y * Under 41 pupils

In some of the tables there is a difference In the
number of schools reported* These totals vary according
to the number of schools replying to the specific question
upon which the table is based. Thus, it will be found in
several tables the total frequences do not correspond to the
number of schools supplying information for this report.

Table 1 is based on information as to the number of
schools in the above classifications, enrollment of schools”
in these classifications and responses to the queectionnaire.
In the schools with the largest enrollment, Croup I, there
are 6.6 percent of all the schools; responses in this group
represent 7*5 percent of the total responses. £xamlnetlon of
this tabla shows that this similarity continues through all
five school groups. This is desirable, in that infcn&ation
reported in each group is in proportion to the schools in
that enrollment classification. Had the deviation been greater
than is reflected in this table. Information from one group
could give an unnatural weight to the total results. Detail
of the school group classifications is given in Table II.

Estate Departmerit of Public Instruction, Montana
Education Directory 1*51-52 (Helena, ak>nt.).



riBis 1

RELATIOSaHIP OP 153 HIGH SCHOOLS ANSWERISO QUESTIOmiAI&ZS TO
WNTAai*S 196 HIffii SCHOOLS, 1951*52» IM EACH CROUPISQ AND
13 STUDEST ESaOLU-E&T IH EACH CEOUPIKQ

Emmrsmnanr EStIOLLI T
GROUPS Kumber Percent Number Percent Number  Percent Percent
of Total of Total of Croup of Total
I 13 6.6 10,636 33.1 12 92.2 7.5
I1 32 15.6 7,605 27.3 26 61 16.3
ITI 50 25.5 5,481 19.6 43 £6 21.6
v 47 24 2,620 9.4 34 72 21.3
\Y 54 27.2 1,490 5.6 43 79 26.6
Totals 196 27,182 153

Avarag# pareant answering
quastioim aira: 62



TA&IE 11

CLASSIFICATION OF mNTAKA HIGH SCHOOLS, 1951-52,
OF OTUBEHTS ENROLLED

School Enrollment
Schools in Group
Percent of High Schools

Total Enrollment of
All Schools in Croup

Average Enrollment

Percent of Total
High School Enrollment
in Group

SCHOOL

I 11 11
Over 350 151-350  76-150

13 32 50
6.6 15-8 25-5
10,638 7,605 5,481
817 231 109
38.1 27.3 19.6

IH ACCOEDAISS: WITH BVMBm

GROUPS

rr
41-75
47

24

2,620

45

9.4

v

Under 41

54

27.2

1,490

27

5.6

TOTALS

196

100

27,834

141

100



_27_
This Information, based on the Montana Department of Public
Instruction Directory, 1951-52, and the 1950-52 Department
of Public Instruction biennial report, reflects the
enrollment of Kontana*s high schools as grouped by the
classification pattern followed in this report.

Table III and Figure 1 reflect the relationship
patween the number of high schools in each Montana county and
the number of these schools, in each county, reporting data
from which this report is written. Examination of Table III
reveals the weight of the findings used in this study follow
the pattern of the distribution of high schools in the
state** fifty-six counties. Information presented in the
map titled Figure 1 shows there is no geographic imbalance
in the material secured for this report. Excepting two
counties, Custer and Fergus, more than half the scho:la in
all counties in Montana supplied student publication
financing information in this study. This map shows that
all the high schools in thirty-one of the counties responded
to the questionnaires and provided material upon which this

report is written.



TASLK IT11
DISTRIBUTION Or MONTANA*S 196 HIGH SCHOOLS BT COUNTIES;

DISTRIBUTION 07? 158 HIGH SCHOOLS THAT ANSWERSO
QUESTIONNAIRE, 1951-52

High Schools Psres&t of Schools Answsring Quss-

In Stats
County County = im i... Number Percent Percent
of of
County State
Bsarsrbead 2 1.01 1 50 .6
Big Horn L 2.3 2 50 1.3
Bisins 5 2.5 3 60 2.2
Broadwatsr 1 5 1 100 .6
Carbon 7 3.5 7 100 4.3
Cartsr 1 .5 1 100 .5
Cascads 7 3.5 6 85 3.8
Chouteau 4 2.3 4 100 2.6
Custer 3 1.5 1 33.3 .6
Daniels 3 1.5 2 66.6 1.3
Dawson 2 1.01 1 50 .6
Dssr Lodge 2 1.01 1 50 .6
falloa 2 1.01 2 100 1.3
fsrgus O 4.0 3 37.5 2.2
Flathead 5 2.5 3 60 2.2
G allatin b 4.0 5 62.5 3.1
G arfield 1 .5 1 ICO ,6
Glacier 2 1.01 2 100 1.3
Golden Talley 2 1.01 2 100 1.3
Granite 2 1.01 2 100 1.3
H ill 7 3.5 7 100 4.8
defferson 2 1.01 1 50 .6
Judith Basin 4 2.3 3 75 2.2
Lake .5 2.5 4 SO 2.6
Lewis & Clark 4 2.3 2 50 1.3
Liberty 2 1.01 2 100 1.3
Lincoln 3 1.5 3 100 2.2
Madison 5 2.5 5 100 3.1
MeCone 1 .5 1 100 .6
Meagher 1 5 1 100 .6
Mineral 3 1.5 3 100 2.2
Missoula 3 1.5 3 100 2.2
Musselshell 4 2.3 3 75 2.2
Park 4 2.2 3 75 2.2
Petroleum 1 5 1 100 «6
Phillips 4 2.3 2 50 1.3
Pondera 4 2# 4 100 2.6
Powder Hirer 1 1 100
Powell 1 *P 1 100 .0
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TABLS II1 (continued)

DISTRIBUTION or "RTAKA*3 196 HIGH SCHOOLS LI COUIITItS;j
DISTEIUUTIOM 0? 156 BICW SCHOOLS THAT AHSV.I-hF.D
QUESTIONNAIRE, 1951-52

High Schools Percent of Schools Answering Ques-

In State tlonnalre
County Countv Total Huaber Percent Percent
of of
Countv State
Prairie 1 .5 1 100 .6
Ravalli 6 3.03 4 66.6 2.6
Richland 4 2.3 4 100 2.6
Roosevelt 6 3.03 6 100 3.8
Rosebud 5 2.5 4 80 2.6
Sheridan 6 3.03 5 63.3 3.3
Silver Bow 4 2.3 2 50 1.3
Stillw ater 5 2.5 4 60 2.6
Sweet Grass 1 .5 1 100 .6
Teton 4 2.3 4 100 2.6
Toole 3 1.5 2 66,6 1.3
Treasure 1 5 1 100 .6
Valley 6 3.03 6 100 4.0
W heatland 3 1.5 3 100 2.2
Wibaux 1 5 1 100 .6
Xellowstone 7 3.5 6 65 4.0

Totals 196 100 156 100
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HIGfi SCHOOLS, BY
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FINANCING INFORMAT-

ION

100 Percent
of Schools
in County
Responding
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60
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150
Jjto

30
to

Percent
99 Percent

Percent
711 Percent

Percent
59 Percent

Percent
19 Percent

Less than

30

Percent
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CHAPTSS8 1V

CinCiLATION OF 3TUD&"T 6j£*3PAPiiK3 ilA.9BJOK3

SCHOOLS PUBLISHING PAPSP.3, I&ARBOOKS

Barnas® obsarved In his scudy of "Tbs Hswspapsr in
Schools" that "K high school of 150 students can ill afford
to publish a paper * . «" But the data in Table IV shows
that, of the schools providing information for this study,
schools with under 150 students are publishing student
newspapers in about the same proportion as those with more
than 150 students. While the two classifications with en-
rollments greater than 150 students show 94.7 percent of the
schools have student newspapers, 90.& percent of the
Montana h 1 schools with enrollments under 150 report they
are publishing student papers. Of all the schools reporting,
92,4 percent are publishing student newspapers.

Some high schools without student papers have students
write school news for use In local newspapers. But it is
evident, in Table IV, that many of the schools are publishing
school news In local newspapers as well as publishing a
student newspaper. This overlapping is evident in the fact

that 27.6 percent of the reporting schools prepare material

~"Applegate, loe. clt.

_11_



kii:iber or 158 “oktasa public ahs phivate high schools pubushiso

TABLS IV

3TUDEHT kEVSPAPERO, OFFEftlJJO JOURNALISM COURSES FOR CREDIT,
ALLOWING STUDENTS TO WRITS SCHOOL SE*S FOR LOCAL

Humber pf School»
in th» Group

Number of Schools
Answering
(Percent of Group)

Schools Publishing

Student Kewspspers
(Percent of Group Total)
(percent of Group Answers)

Students W rite

School Sews for

Local Newspaper
(Percent of Group Total)
(Percent of Answers

Journalism Courses

O ffered for Credit
(Percent of Croup Total)
(Percent of Answers)

11

12
(92.2)

62)

O O\ —
—_— N =

~~

3,
(24.6)
(25)

—_~~
O H —
—_— =
oo
~——

SCHOOL

Il

32

26
(ST

~
O N
Ny 0
—_
vv

10
(31.2)
(36.5)

19
(59.3)
(73)

HSWSPAPERS, 1951-52

GROUPS
HI IV
50 47
43 34
(66) (72)
41 31
(82) (65.9)
(95.4) (51.1)
12 12
(24)~ 525.5;
(277 35.2
22 16
(44) (34)
(51.1) (47)

54

43
(79)

ggé 5)

Totals
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for QS« In local nawspapors and 92,4 percent have student
paper#.

It 1# of Incidental interest that, of all the Montana
school# providing information for this report, 46,8 percent
offered course# In journalisai for credit. About one-half
(49.9 percent) of the high school# publishing newspapers do
so without the benefit of a class in journalism.

Eighty-four percent of the reporting schools publish
yearbooks. There is no apparent relationship between the
sis# of high schools and publishing a student yearbook.
Table V shows that all of the larger schools and 93 percent
of the smallest schools produced yearbooks, but la the
average-sise Montana schools (41 to 1)0 students) 76.6 per-
cent of the schools reported student yearbooks.

Most of the schools publishing yearbooks also pub-
lished a student newspaper. Oily six of the 133 schools
with yearbooks, report no student newspapers.

Of the schools publishing neither yearbook nor
paper, a relationship to the school enrollment is evident,
five of the six schools reporting they publish neither, are

in the two groups of schools with the smallest enrollment.

3TUDI XT SEa'SPAPSR CIRCULATION

Of the 1)3 Montana high schools reporting, 144 supplied
the detailed student newspaper circulation tabulated in

Table VI.



DISTaiBUTIOH UP STOGEKI TEARBOOKS ASD BTUDEfiT Kr*'SPAP£a3 IK 153
mMTAMA HIGH SCHOOLS, 1951-52

Schools PublishXug

Student Yearbooks
Humber
Percent*®

student leerbooK
But No newspaper
Humber
Percent
Student Hewspeper
But So Yeerboolc
' "humker
Percent

Publishing neither
Yearbook Nor Paper
Number
Percent

Schools Publishing

Student Newspapers
Huiober
Percent

( $ percent of 158 tiontana

12
100

11
91.4

high schools

TABLE T

SCHOOL
IT

22
34*6

25
96

ITI

GROUPS
v

55 24
81.4 70
2 1
Iz L 3
6 11
2

6

41 31
95.4 91.

40
93

13
12

Totals

33
20.9

JL

145
91.7

answering and returning questionnaires)
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Studvnt Q*vfspdp«r8 published by these schools have a
total circulation 36,486, a circulation greater than the
total enrollment of all Montana high schools (27,834)« This
la because, as the tabulation reveals, the majority of the
school newspapers have extensive circulation outside the
high schools - in lower grades and In the community. Small
schools report a greater portion of their total circulation
outside the high school enrollment than do the larger schools*
By groups, the mean circulation percentage of the high
schools' enrollments reflects a steady increase, from the
larger schools to the smaller schools: 98.9 percent; 145 per-
cent; 180 percent; 269 percent and 546 percent®

In the larger high schools, more than one-half (63*6
percent) of the schools report they do not sell their school
papers to townspeople* In the next two larger high school
groups the percentage not selling school papers to the towns-
people Is also over 60 percent - 65 percent and 63 percent*
But in the group of high schools with enrollments from
forty-one to seventy-five, 73 percent of the schools sell
their papers to townspeople.. Of the schools with less than
forty-one students, 60 percent of the schools sell their
paper to the people of the community* The mean number of
papers sold to townspeople Increases as the else of the
schools decreases. In the largest high schools the mean
gUmber sold to townspeople la seven; In the smallest schools
the mean Is twenty-six copies per school.

Table VI snows that the 1,516 issues of student



newSp*p»r# by the 144 reporting schools range from three
Issues per year, in one school, up to thirty-six Issues per
year in another school* The general trend, revealed in this
tabulation, is that the larger schools publish their papers
more frequently then the smaller schools. But there are
many exceptions to this general trend, as is evident by the
fact that the frequency of publication for one of the largest
high schools is only nine for the year, while one of the
smaller high schools publishes twenty times a year*

Most of the high schools {65.9 percent) give the
student paper to faculty members, without charge* Less than
one-fourth (19*3 percent) of the schools reported they gave
the paper free to students®

Commercial newepaper publishers as well as high school
student newspapers advisers recognise the relationship of
news content to circulation® News content of a student news-
paper haa a great influence on the paper's circulation*®
Information developed in this study reveals that the smaller
Montana high schools include lower grade news in their student
newspapers® Table VII shows that 31 percent of the reporting
schools in group V, 79 percent in group XV and 65 percent in
group IIl include grades one through twelve in the news
coverage of the student newspaper®*® But in the high schools
with larger enrollments, 61 percent of the reporting schools
in group Il and 63*3 percent in group I include news coverage
of only grades nine through twelve in their news columns. A

more detailed breakdown of this trend is presented in Table VII.



School
Groupa

Rang#
Kadiaa

Mean
Totals

Il

CIRCULATION DISTRIBUTION OF STUDENT mWSPAPERS
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TABI& VI

IN 144 IfflISTASA HIGH SCHOOLS, X95X-1952

circulation laeu**

Total Par

Pareant Tear

of
EorolXmoat
550 141 U
1,600 99 16
460 125 15
550 110 16
1,000 106 16
1,500 113 25
1,400 94 16
650 136 14
1,000 107 13
1,000 74 16
530 125 9
460- 74- 9-25
1,600 141

1,000 107 16
953 93.9 16
10.490 172
750 250 3
175 127 9
300 113 16
350 103 6
300 115 12
300 160 9
300 130 12
250 121 3
300 107 18
200 113 10
225 123 9
235 138 9
250 132 12
700 233 18
600 193 17
200 33 17
450 160 9

Paper Given Free &ao#r

Faculty Humber Salts
Students to
Townsoeool#

Tea No 30 Tea
Tea No 120 Tea
Ko Ko cat® tea
Tea Ho 25 Tea
Tea Ho 50 No
lea Ho 50 No
Tea No 75 No
Tea Tea 700 No
Tea No 40 Ko
Tea No 60 No
Yes Ko 100 No

m 25-700 m

« 4 55 m

m m 125 m
Tea 90 1250 No 63.6

No 90

Tea So 10 Tea
Tea Tea 50 No
Tea Tea 300 No
Tea Tea m No
No No m Tea
Tea No Tea
Tea No 60 No
Tea Ko m No
Tea No 15 No
Tea No @ No
Ko No Tea
Tea No No
Tea No 210 Tea
Tea Tea 600 Ho
No No m Tea
Tea No 75 No
Tea Tea 14 No

Number

2-12

350

(w2

12
13

20
10
250



TABLE VI (continued)

CLiCULATIOa DISTRIBUTION OP 3TUUEST m'3PAPER3
IN 144 MONTABA HIGH SCHOOLS, 1951-1952

ScHoéol*¢ireulation laaues”™ Paper G{véa~Pi1"é¢" feD«r

Groupa jyotal Par Faculty Numbar Sale#
Percent Year Students to Number
of Yownepeoole

Enrollment

11

050 110 15 Yes Ko 15 No o

325 154 6 Yes No 325 No
>00 193 14 Yet Yes m Yes 200
500 265 10 Ko Mo 0 Yes 100
205 72 18 Yes Ko 15 No m
300 153 18 Yes Ko m Yes 15

150 71 5 No Ho 0 No

350 116 8 Yea Ko 10 No
Range 150- 71- 5- it m 10- 10
700 285 18 600 350
Median 300 130 12 50 20
Atean 553 145 10 m 130 m 108
Totals 3,295 293 Yea 78 1,,699 Ko 65 975

Ko 74
I11

150 166 12 Ko Ho 0 Ko 0
350 238 12 No No 0 Yea 22
105 91 16 Yes Ko 35 Tea 20
225 161 10 Ho No 0 Yes 20
200 247 9 Yes Yea 200 h'o 0
270 329 4 Yes Ho 70 Yea 15
265 241 9 Ko No 0 Tea 24
175 127 6 Yes Yes 175 No 0
165 135 10 No Ko 0 Yes 20
150 187 8 Yes No 10 Yes 12
120 113 12 No No 0 Yes 18
201 199 8 Yes Ko 14 Yea 130
150 151 ? No No 0 Yea 15
125 100 6 Yes Ko 16 No 0
SO 83 10 Yea Ko 15 Yea 5
250 229 9 Yes Ko 47 Tea 61
200 174 12 No Ko 0 Yea 20
175 216 12 Tea Ko 38 Ko 0
100 73 8 Yes No 8 No 0
150 100 9 Yes Ko 15 No 0
125 85 18 Yea Ho 25 Yea 5
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TABLE VI (continued)

CIRCtIUTIO» DISTRIBUTION 0? STUDENT REW3?AP?Ji3
I» 144 mSTAUk HIGH SCHOOLS, 1951-1952

School tlrcaiatien” Xesuee Paoer Given free Paper

Groups Total Per 1>'«cultx 1*uanter Sales
Percent Year Students to Number
of Townepeoole

Enrollment

I11

200 232 10 les No 30 Yes 25
330 330 6 lea Yes 330 Ko 0
275 269 12 So Ko 0 Yes 75
300 200 8 No Ko 0 Yes 15
350 321 12 Yes Yea 150 Yes 14
165 158 12 Tea Ko 60 Ko 0
120 125 16 U9 Ko 0 Yes 14
140 127 9 Yes Ko 15 No 0
200 148 9 Yes Ko 17 No 0
175 129 12 Yes Ko 55 No 0
125 160 9 Ko Ko 0 Yes 2
175 203 12 Yes Ko 15 Yes 10
150 161 9 Ho Ko 0 Yes 3
100 125 15 Yes Yes 100 Ko 0
227 186 9 Ko Ko 0 Yes 15
300 280 12 Yes Yes 300 No 0
200 175 12 Yes Ko 12 Yes 100
225 190 IS Yes Ko 8 Yes 20
200 220 9 Ko Ko 0 Yes 25

Range SO- 73- 4-1S ot - 8-330 @ 2-130
330 330

Median 175 186 10 @ 30 20

Mean 192 180 21 ot 70 27

Totals 7,686 m 420 Yes 61 m 705

Ko 86
IV

250 480 6 Yes Uo 15 Yea 150
200 363 9 Yes Yes 200 Tea 12
155 210 10 Yes Ko 11 Yes 50
175 312 12 Yes No 12 Yea 50
100 166 12 Ho No 0 Yea 50
150 312 8 Yes  Yes 70 Yes 30
100 166 6 Yes No 10 Yes 8
150 250 10 Yes No 13 Yes 11
175 273 9 Yes No 14 Yes 50

150 250 36 Uo No 0 Yes 20



School Circulation

-40-

TAEU VI (continued)

CIRCULATION DISTaiBOTIOM CF STUDSST SSW3PAPER3
IM 144 milUSk aiGU SCHOOLS, 1951-1952

Groupe Total

IV

Range

Median
Kean

Percent

of

labuea
Per
Tear

Enrollment

150
100

75
120

175
200
225
175
100
100

125

1lo

50
150
170
200
155
120
325
165

50-
325
150
2¢1
720

150
90
80

120

160

100

150
40

250
181
129
250
518
577
375
245
203
166
219
174

257
106

306
533
370
264

279
500

220

106.

500
264
269

4W

225
222

421
410
294

394
266

—_ —
O N OO0 00 ANOO NN DNO

[

—_— —_
S AANLAL O

5-56

10
521

Paper diven Free

faculty Numter
Students

lee Tes 150
No Ko 0
No No 0
Ko Ho 0
Tes Tes 175
Tes No 50
Tes Tes 225
Ho No 0
Tes No 15
Tee No 10
Tes Tes 120
Tes No 25
lio No 0
No Ko 0
Ko Ko 0
les Tes 121
Tes No 8
No No 0
No No 0
Tes Tes 245
Tes No 15
m e# 8_245
m 15

«a 75
Tes 63 1504

Ko 75

Tes Tes 130
Tes iio 5
No Ko 0
Tes Ko 30
Tes iio 24
Tes Ko 50
Tes Ko 10
Tes No 0

Paper
Sales
to Sumber
Townspeople
So 0
Ho 0
Tes 40
Tes 30
No G
Tes 25
Ko 0
Tes 72
Tes 10
Ko 0
Ko 0
Tes 12
Tes 30
No 0
Tes 45
Tes 5
Tes 150
Tes 25
Tes 90
Ko 0
Tes 6
3-150
30
m 41
Tes 75 974
Ko 0
Tes 15
Tes 15
Tes 20
Tes 38
No 0
Tes 15
Tes 7



TABLE TZ
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(continued)

ClLICULATIOH DISTSIBUTIOS 0? STUDENT NEWSPAPERS
IH 144 KETASA HIGH SCHOOLS, 1951-1952

ScKooX*"*rcilatlon
Group# iotal

Range

Median
Mean
Totals

Percent
of

laWuea
Per
Tear

Enrollment

125
120
100
120
550
900
125
150
100
100

65
150
120
115

60

85

65
270
103

40
100
100
110
100

80
100
150
120
100

40
900
103
143

5,293

357
631
286

300
1450
3600
357
882
454
555
433
375
480
371
1000
369
217
10SO
490
250
384
416
611
312
364
263
611
312
364

- 217-

3600
384
546

AV OO IANANNVNOJITOODAAINANWLWAPROPRLW ANV OO NO O

Paper oiven Free Paner
Teculty Number Sales
Students to Number
Townspeople
Tes Bo 10 Tea 35
No No 0 Tea 59
Tee Mo 11 Tea 50
No Ko 0 Tea 9
Tee No 36 Tea 20
No No 0 Yes 35
Tes Yes 125 Ko 0
No Ko 0 Ko 0
No No 0 Tea 40
No No 0 Tea 50
Tea Tea 65 No 0
Tea Tea 150 Ko 0
Tea So 16 Tee 15
No Ho 0 Tea 5
Tea No 10 Tea 31
Ho No 0 Tea 30
Tea So 30 Tea 15
Tee Tea 200 Tea 2
Ko No 0 Tea 37
No No 0 Tea 3
Yes No 6 Tea 20
Tea No 6 Tea 30
No No 0 Tea 50
Yes No 14 Tea 40
No So 0 Tea 53
Tea SO 10 Tea 20
Tea Tee 150 So 0
Tea Tea 90 No 0
No No 0 Tea 25
ek m 6 - 2!
200 59
m m 24 20
H 54 26
Tea 351 1,180 Tea 80 784

no

82
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TAfiILE VI (conttau«d)

CIRCULATION DIOTaiBiiTIOa UP STUD&NT LEW3PAPEK3
IK 144 MONTANA HIGH SCHOOLS, 1951-1952

Schop1 Cire jti&tion laauea Paper Given Pree Pu«p«p

Group» fotai " P«r  Faculty auZoer Sales
Percent  Year Students to Kwsber
of Townsoeopl»

&DMliment

All Schools. All Groups

Range 40» 50 3- — - 6 - — 2»
1,600 3600 36 700 350

Median 175 170 9 - - 39 - 19

Kean 253 232 11 . . 32 . )7

Totals 36,436 . 1513 Yes 65,9 7,374 Yes 62*%9 3,403
He 60.7



GRADES INCLUDED Iff KEk3 COVERAGE OP m*TAKA BXOH SCHOOL STUDENT

Grades Included
In Eiews Coverage

I Through 12:

dumber
Percent of schools»*
Percent of responses*

6 Through 12:
Number

Percent of schools

Percent of responses

9 Through 12:

humber
Percent of schools
Percent of responses

10 Through 12:
Number

Percent of schools
Percent of responses

( $ percent of 153 b I~

TABLE Vil

KEWSPAPER3,, 1951%52

SCHOOL OROCPS

I I1 I11 v T
0 6 28 27 3
17.8 56 53 6
23 65 79 8
0 3 4 1
9 8 2
11 9 3
10 16 6 2
70.9 50 16 4
61.3 61 13 6
1 0 0 0
7.7 m 4n
6.3 «

school# eoswerl&g end returning questionnaire.}

percent of >x)Otana*s 196 high schools, 1951*52.)

W AN

Totals

96
49

60.4

D B oo

38
19
24

*6



Tiiié sould be of special Interest to publication adviser#
seeking possible Improved student newspaper circulation through

the lower grades*
SUBSCRIPTION PRICES, SALES

Central tendencies of the reporting high schools
providing student newspaper subscription price and sales
information show that subscription charges become higher as
the enrollment increases® Schools with enrollments over 350
report one-year subscription rates ranging from one dollar
to two dollars for student newspapers®* The mean subscription
price for this group of schools was one dollar and nineteen
cents* Schools with from 1)1 to 3)0 students charge forty-
five cents to one dollar and twenty-five cents to one dollar
and fifty cents was charged for one-year subscriptions to the
school newspaper{ the mean charge in this group of schools Is
sixty-five cents* In Group 17, schools with Ul to 75
students, the subscription rate ranged from twenty-five cents
to one dollar a year; the mean charge made by these schools
is fifty-eight cents® The smallest high schools, with less
then 41 students, charge from twenty-five cents to eighty
cents for their newspaper subscriptions; the mean charge for
these schools la fifty-seven cents*

Most of the schools offering subscriptions for sale on
a semester basis simply out the yearly charge in half to
establish the semester rate* Table VIIX shows that it is the

exception when the semester charge is greater than naif the



*45%

yearly subserlptloa cost* But this would seem a most
effective business technique» designed to encourage students
to subscribe for the paper for a year rather than a half year*

Information tabulated on pages 46*50 shows clearly that
the Montana high schools are much more successful in selling
school newspapers on the yearly basis as contrasted with the
sales made by the semester®* Most of the largest high schools*
subscription sales are made In connection with the purchase
of student activity tickets* Of the schools reporting» In
the two groups of smallest enrollment, none sell school
newspaper subscriptions in conjunction with student activity
tickets™

Seven of all the reporting schools offer student
newspaper subscriptions for sale in Installments; 95 percent
of the schools require full cash payments for subscriptions*
This would sees an unfortunate situation. Because of the
many financial demands of students at the start of the
school year, permitting of installment payments for student
newspaper subscriptions could Improve the possibility of

Increasing subscription sales*

STUDSMT TSARBOOK. SAU3

Prices charged for student yearbooks range from one
dollar to five dollars, in the 133 Montana high schools
reporting information tabulated in Table II, page 51* Two
of the reporting schools give the book to students free. The

private schools, St* Labre, reports that the cost of the book
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TABIA V III

STUDENT NSW3PAPEE SUBSCRIPTION PRICES AND SALES IN 129
A1IONTAKA HIGH SCHOOLS» 19)1-19)2

>ric« for Prie# i”or No* of i«le* No. of Sales

School One Year Ssmeater hr Somaster At Year Kaf
Groups Subscriptions
Payable by

Installments

11*00 None m O# No
1.00 11.00 2 1430 No
1.00 .50 7 0* No
1.00 .50 % 0* Tes
1,00 None 15% Ho
1,50 75 d 20% No
2.00 1,00 a 0* No
1.00 None 150% No
1.20 65 0 11%* fio
1,25 .75 75 900 No
Range gl-$1.50 1-50-H 2-75 11-1430 #
Kean 1.19 73 14 271 #
Median 1.00 75 7 20
90 percent Ho
11
41.00 None ® 236 Ko
1.50 None ec 253 Ko
.50 None 100 No
None hone ce
None None
1-25 None 190 Ho
.50 None 200 No
1,00 .75 0 75 No
.50 .25 , 0 160 Tee
1.00 .50 2 0* No
None None m ce —
.50 .30 0 100 Ko
45 None ot 2% No
1.00 50 0 3 No
None None .
1.00 None 0 550 Ko
1.00 *60 4 78 No
None None m « ;“ m
None None -
None None m S»
.50 .30 0 100 No



TABLE VIII (continued)
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STUDENT NEtfSPAFEE SUBSCRIPTIOH PRICES AND SALES IS 129

School
Group»

Il

1 .50
None

.25
None

PrTc* tor Price ior
One Tear Semeater

Rang# 1.45-11.25 $.25**1.75

Mean

Median

Total

ITI

SO
15

«00
1,00

35
+00
35
.50
.60
5

15
50

50
*50
1.50
1.00
15
.70
.50
*50
.50
15
15
1.00
15
-50
35

None
None
.25
.25
40
Hone
.25
.30
None
None
.50
.25
.25
.25
.75
.50
.35
.35
None
.25
.25
None
None
.50
.50

.25
None

.39
.50

mSTAKA HIGH SCHOOLS,

BY Semester

‘.
3

2.20

&

E(J"IO ogo

su.w EOQI\)OOOOO

EOWO

1951-1952

Ho* of Sal#»
At Year Rate

300
160

175
100

2-550
164
160

Suhscriptiona
Payable by
Installments

No
No
No
les

#
€

- 07 percent Ko

73
247
10
75
200
202
40
100
95
201
65
110
23
125
150
65

45
SO

60
140
210
200

100

150
60

Ko
No
Ko
No
Tee
Ko
No
No
No
No
No
Ko
No
No
No
No
No
No
No
No
No
No
No
No
Ko
No
No
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TABLE V III (continued)

3TUDEKT NEWSPAPER SUBSCRIPTION PRICES AND 3ALS3 IN 129
MDNTANA HIGH SCHOOLS, 1951-19)2

Price for Price tor No. of Sales No. of Sales

School Ono Tear Semester &7 Semester At Year Rate
Groupe Subscriptions
Payable by

Installments

I11
$ .7) None 0 65 No
None m 100%* No
.75 None m 175 No
.50 .25 0 105 Ho
.25 .15 9 SO No
*50 .50 0 69 Bo
.50 None 65 Ko
*35 None es 55 No
Range $.35-71.50 $.25-6.75 2-100 1-247
)leen .65 34 21 106
Median .60 .25 5 95
Total es - 94 percent No
v
$ .50 $ .25 0 190 Tea
1.00 .50 0 1 No
.50 .35 0 100 Ho
.50 .25 0 100 Ko
*60 30 0 100 No
25 None 45 Ko
40 .20 0 0 So
50 25 3 75 Yea
75 None ee 100 No
75 .50 0 100 No
.50 None « 62 No
40 0 60 No
M None 0 No
35 Hone m 75 Ko
.90 45 3 109 No
.75 40 0 60 No
40 .20 0 65 Yes
.50 .25 0 37 No
25 None 160 No
25 None 6 No
50 .25 0 125 No

1.00 50 0 200 Ho
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TABLS VIII (contlnuvd)

STUDSST KSKSPAPER SUBSCRIPTION PRICES AND SALES IN 129
MONTANA HIGH SCHOOLS, 1951-1952

Price for Price for No, of Salea No. of Sale»

School One Tear Semester By Semester At Year Rate
Group» Subscriptions
Payable by
Installments
v
4 .50 1 .25 15 90 No
1.00 .50 0 120 No
.50 None 20 So
.50 None 108 Ko
Range $.25-j1.00 $.20-$.50 3-15 1.200 m
Mean 58 .34 9 86 m
Median .50 .30 O 90
Total m b 92 percent No
# .50 None e 75 No
50 None et 55 No
.50 None @ 40 No
.60 # .30 0 90 No
.50 .25 0 15 No
75 *40 0 110 No
75 None ce & No
.50 .25 1 No
.60 None ce 85 No
None None ce ce
.50 .30 0 90 Ko
.60 None 381 No
75 None 57 No
.50 .75 0 150 No
.50 .25 0 60 No
.50 Hone m 100 No
SO 40 0 25 No
None None 4 ee
75 None 0 31 No
.50 .25 0 75 Ho
75 .50 0 25 No
.50 25 0 65 No
25 None 91 No
40 *20 . 0 25 Ho
.75 None 60 No
.75 40 0 50 No
35 None 100 No

.50 25 0 86 Ho
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TAGU VIII (continued)

STUDENT NEWSPAPER SUBSCRIPTION PRICES AIIO SALES IN 129
KOIITASA HIGH SCHOOLS, 1951-1952

Price ior Price for No. of Sale:t Wo. of Sales

School One Year Semester BT Semester* At Year fiete
Groups Subscriptions
Payable by

Installments

* 60 None b 75 No
75 40 0 66 Ho
75 None 0 5 No
25 None 100 Ko
Hone Hone v Ko
Range 4-20-1,75 5-381
Mean 57 34 76
Median .50 .30 &« ST
Total ) e 100 percent Ko
All 129 Montana High Schools Reoortin«
Range 1.25-42 1.20-41 1-100 1-1430 ©
Mean .66 38 16 120
Median .60 33 7 90
Total m * € 95 percent No

( * all subseriptions In school sold in connection with
student activity ticket sales.)



TABLE U

PEXCES (HARGED FOR STUDEXT IEFAfiBOOICS IN 13) MONTANA HIGH
SCHOOLS, 1951-1952

SCHOOL GROUpS

Cﬁlg;cgzd | m I T v vy Totals

U«oo 1 m 2 6 9
1.50 4 3 1% 20
1.75 a 1 1 3
2,00 « 8 12 9 11 40
2.15 m am 1 m ce 1
2.25 1 2 2 1 1 7
2.50 3 4 é 5 3 23
275 1 I 1 - 3
3.00 2 6 4 1 3 16
3.25 | ce 1
3.50 2 ce 1 | ce 4
3.75 1 ce 1
4.00 1 m e 1
5.00 o« 1 m 9
free #H m iz *2 2

* Sumatra and St# Labre.
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ia covarod In the students™ enrollment chmr&es; the publie
school providing the yearbook without charge, Sumatra, covers
this cost from profits derived from other student activities.

The popular price charged for yearbooks by these
schools is two dollars; 50 percent of the schools charge this
price for the student yearbook. Six and six-tenths percent
of the schools charge more than three dollars for the book.

About one-half (47 percent) of the reporting schools
have provision for students paying the price of their year-
books In installments. This is In sharp contrast to 5
percent of the schools permitting Installment payments for
student newspaper subsarlptions. Two Important factors
bearing on this difference are: the yearbook costs more
than the subscription to the paper; delivery date of the
yearbook is usually at the end of the school year, and,
thus, permitting and encouraging installment payments
through the year,

Down payments, required of students in the fall to
reserve a yearbook, range from fifty cents to two dollars.
The majority (71 percent) of the reporting schools require
a payment of one dollar in the fall. All of the schools
permitting installment purchases of the student yearbook
require that the purchase payment be completed on or before
delivery of the book,

There la a great variation in the total amount which
schools derive from the sale of student yearbooks and the

portion of total production coat covered by sale of the book.
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TABLE X

laSTALUiISST S0aSCaiPTIOH3 omKED fOR STUDEOT TEAHB30KS
PRODUCED IS 133 KOSTAHA HICK SCHOOLS, 1951-1952

SCHOOL GROUPS Totals

I 11 111 v \Y%
Yearbook# For Sale
On Installment Basle
6 U 22 11 10 63
Percent 50 63 62 45 25 47
Payment Required
In Fall to Hold
Teartook for Final
Payment on Delivery
I .50 S as m 1 1
75 m m 1 2 3
1.00 3 10 16 10 6 45
1.25 m m 2 2
1.50 1 4 1 1 1 a

2.00 2 m 2 %X 4
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Th»r« is a graat variation in th« total amount which
achoola darlva from the aala of student yearbooks and the
portion of total production cost covered by sale of the book.
The largest schools (enrollments above 350 report 1750 to
$3,600 from the sale of student yearbooks. In this group of
schools, the mean derived from the sale of books is $2,056.66.
These schools report, as tabulated in Table XI, book sales
meet from 42 percent to 113 percent of the total cost of
producing the schools* yearbooks. The mean is 73,77 percent
of the total production cost.

Schools with between 151 and 350 students report year-
book sales totals from $225 to $1,031 which meet from 27
percent to 110 percent of the total cost of producing the
books. Kean income from book sales is $469.46, for these
schools; mean amount of production costs met by such sales
Is 45.67 percent.

Group 111 schools {?6 to 150 students) report year-
book sales of from $100 to $700 covering 27 percent to 116
percent of the total production cost. The mean income for
these schools is $250.54 from book sales. Kean portion of
expenses met by book sales is 45,7 percent in this group
of schools.

Those schools with enrollments from 41 to 75 reported
income from sale of yearbooks, ranging from $100 to $500, met
from 25 percent to 120 percent of the total cost of producing
the yearbooks. Mean income from book sales in this group

of schools Is $239.56; mean portion of the yearbook budgets
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TALLE 11

AMOUNT OF MONET RECEIVED FROM T # SALE OF STUDENT IEARBOOK3
(NOT IKCLUDISO !®ICET FROM ACTIVITI TICKET SALES)
AND PERCSIH' or TOTAL PRODUCTION COST THIS
COVERS IS 69 MONTANA HIGH SCHOOLS, 1951-
1952

SCHOOL GROUP 3

I I1 11 1A% \%
4750 1296 #700 #300 4460
U2) (31) (54) (120) (122)
790 360 237 100 130
(60) (60) (47) (26) (45)
1057 1031 365 150 112
(63) (110) (47) (31) (32)
1100 450 262 200 ISO
(100) (50) (36) (23) (180)
1915 450 300 225 60
(113) (22) (27) (100) (150)
2600 500 239 450 1150
(61) (45) (30) (90) (59)
3130 225 273 125 154
(62) (40) (62) (25) (51)
3540 300 90 175 125
(74) (30) (30) (50) (20)
3600 300 220 200 63
(64) (35) (31) (72) (26)
430 204 130 125

(-) (34) (25) (52)

447 300 162 62

(33) (47) (48) (23)

552 200 250 45

(57) (55) (46) (10)

400 350 500 594

(33) (50) (75) (142)
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TABLS XX (continued)

AL%UKT OF mioU RECSITSD FR024 TR% SALE OF STUDEKT TSARBO00X3

(WOT INCLUDING MOWEI mOH ACTIVITT TICKET SALES)

AND PSBCEKT OF TOTAL PRODUCTION COST THIS

COVERS IN 89 MOmrU HIGH SCHOOLS,

1952

3CHOOL OROUPS3

I 11 IT1
4750 4168
(60) (116)
312 250
(40) (48)
749 450
(42) (50)
430 300
(36) (56)
288
(45)
166
(32)
136
(33)
280
(30)
250
(55)
260
(65)
205
(17)
Range E750- 4225- 4100-
----- §° 30 41031 %700 .
Percent (42- 27- ~ (27-
113) 110) 116)
Median 41915 ~30 1250
treroeot (64) . (40) (47)

Keen 6205d.66 4409.46 «250.54

Percent 173*77) (45*97) (45%7)

v

4216
(60)

486
(100)

152
(35)

4ED-
4500
(25-
120)
4200
(43)

4239.56
(57.37)

1951-

4 55
(145)

60
(18)

12

150
(100)

150
(60)

120
(32)

117
(33)

75
(44)

45
(300)

300
(100)

412-
4460
(8-
300)
1120
(44)
4169.13
(72.,36)

112-
53600

(8-
300)

«Hb»

5508,33
(55%72)
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eovered by sale of the books in these schools Is 44 percent
of the total production cost*

With the group of smallest (enrollments of less than
41) schools, yearbook sales produced from twelve dollars to
$460 and accounted for payment of from ei”t percent to
)00 percent to the total cost of producing the books. Mean
income in these schools from yearbooks sales is $109*13
and 72*66 percent is the mean portion of total budget met
by these sales.

For all the reporting schools, the mean income from
the sale of student yearbooks is $506.33 and the mean portion
of the total yearbook production budget paid by the returns

from sale of the books is 55,7 percent.
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ADVERTISING

P«ck” found that th« major ahare of th« financing
for student publlcatlona la Montana high achoola vaa derived
from the sale of advertising in these publications®* The
study revealed great variations in the charge made for
advertising space» and that "advertising rates charged by
Montana high schools are not unified and the true worth of the
product is cot being considered by many schools when they
sell space in their newspapers™*"

"The beat high school newspapers in Montana are
published by staff who know the value of good advertising
and the purchasing power of the students who read the

paper," Dugan® observed,

KEW3PAPER3 SELLING ADVS*iTISINO

As pointed out earlier» Information from more than 30
percont of all of Montana's high schools reveals that 1A5 of
the 15d reporting schools produce student newspapers* Of
these high school newspapers, 103 (71 percent) sell ad-
vertising space®

"Peck, O£. clt*. pp. 22, 36%*

2

Dugan, loc, clt.

-53-
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Tb«r« 1s a tremendous range In the advertising rates
charged by these schools» as the tabulations in Table 111
reveal» In progressing from a low of ten cents to a high of
two dollars a column inch, the advertising rates parallel the
progression from the smaller to the larger high schools» The
mean advertising rate for the largest high schools, at
seventy-five cents the inch, is more than double the thirty

cents mean advertising rate for the smallest high schools.

APVgSTISXNG SALES POLICIES

A little more than half (S3 percent ) of the schools
sell all of the advertising for all the issues of the student
newspaper at the start of the school year. Table XIII shows
this practice is more popular with the smaller schools than
those of the larger enrollments. Most of the largest schools
(91 percent) report they sell their student newspaper
advertising as each Issue approaches; only 25-percent of the
schools with less than 41 students follow this sales practice.

This pattern of advertising sales policy Is further
delineated in these schools reporting the percent of their
student newspaper advertising sold in advance, by contract.
The majority (77 percent) of the schools follow this practice,
sore in the emaller schools than those of largest enrollments*

None of the schools reported a discount for prompt
payment of advertising accounts, a common practice for

commercial newspapers.

sliding scale advertising rates are available in less
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TASLS XII

KTUMSEH CF U5 AIOITANA HIGH SCHOOL STUDENT KSV3PAPER3 ACCEPTING

ADVERTISING AND RATES CHARGED,*951-1952

, SCHOOL O ROUP 9
1 11 nr 1Y% Vv
School* Selling
Advertising 3o*c*
Number 11 16 27 21 23
Percent of
Reeponeee 100 64 66 70 75
Ad Rates (oer inch)
e .60 # .15 $ .55 & .20 $2.00
1.00 *50 .20 35 .30
.75 45 .70 .75 40
.70 .50 .30 .10 *10
1.25 .25 .35 .25 .35
.70 25 17 .35 .25
1.25 75 1.00 50 25
.50 .50 .25 .15 .15
75 25 1.20 .25 .50
.85 .30 .50 .30 .20
1.25 25 .25 .25 30
-25 25 .50 1.00
.50 .40 20 .50
1.25 23 11 .50
1.00 1.00 .30 .25
50 .15 .30
1.00 13 40
40 .50
25 23
*35 .35
15 40
1.50 .25
.30
.15
.75
.50
.10
Range $.50- $-15- $.10- $.10- $.10-
1'1.25 $1.25 $1.50 $.75 12
Kean .87 47 52 29 42
Median 75 50 35 25 .30

Totale

103
71

$.10-
$2
48
35
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TAELS XXITI

AEVSKXI3INO SALK3 m iC I£3 FOR 3TUtIEKT KEV3PAPEK3 IH 145
MONTANA HIGH SCHOOLS,

SCHO
i 11
All Advertising
For A1l Issues
Sold At Start
Of School Tear

hURoer 1 3
Percent* 9 19

Students Sell

Advertising As

Issues AoDFoach
Number 10 11
Percent* 91 63

Percent of

Advertising

Sold in Advance

Bv Contracts
Range 0*100 0*%100
Mean 53 50
N:edian 65 25

biscount O ffered

On Prompt Payment

For Advertising
Humber 0
Percent*

R O

Sliding Scale

Advertising

Rates O ffered
Number 8 k
Percent* 72 n

OL

( * p«retntag« of 103 reporting
advertising apace in student newspaper.)

1951-1952

0ao0oUPS
111 1V
19 13
70 62
8 7
29 33
0-100 0-100
75 69
100 100
0 0

* m
4 4
11 19

0*100
61
100

gchools selling

Totals

55
53

43
41

0*100

77
100

20
19
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than one-flfth (19 percent) of the reporting echoola that aall

advertlaing apace in the achool newepapera. Sliding acale
ratea are offered by a greater percentage of the larger
achoola than amaller achoola* Tabulated Information on
these eliding advertising ratea, in Table ZIV, ahowa the
complexity and great variety In the soelea used* The
moat conaistent and complete scale reported, la that of
Billings h1* achool, presented In the appendices of this

report*®

BKhR, CICAeETTE ADVERTISING

Roper? in his review of state advertising legislation,
takes no note of any Montana restriction on beer, tavern or
cigarette advertising in student publlcatlona. But a
majority (69 percent) of the high schools reporting pub-
llcatlon financing data In this study do not accept advertising
for beer, taverns or cigarettes™

Table XV shows that none of the high schools in the
two largest enrollment classifications accepts such
advertising®* Some of the schools In the three lowest
enrollment classifications would appear to either have no
objection to running such ads or are required to accept ads
from such sources In order to maintain a healthy volumne*

Cf the schools with 76 to 150 students, 22 percent report

they accept tavern advertising; of achoola with 41 to 75

“Roper, loc. cit.



TAULiE XIV

SLIDING SCALE ADVERTISING RATES OFFERED RT STUDENT PAPERS
in 20 MONTANA HIGH SCHOOLS, 19$1-W 2

Flat Rat#
Per Inch

.70

.70

15

.85

1.00

1.25

1.70

50

N

4.00

FrecuencY Graduation

GROUP 1

55# per inch for all

ada run more than one#

Non#

Non#

Non#

5 percent discount
for ecach issue above
4 Issues; staxitsua
discount 60 percent
for 16 issue#

Non#
il an inch when sold

in semester blocks

(See Appendix *X")

Soace Graduation

Non#

55# an inch for all ads
three Inches and larger

55# an inch for all ade
ten inches and larger

60# an inch for all ads
two inches and larger

2,5 percent discount for
ecach inch sis# above one;

laaxlsum discount 32.5 per-
cent for Id-inch ads

75# per inch for all ads
10 inches and larger

Non#

(See Appendix "I")

gRpU?,,J3"

Non#

10 percent discount
for all ads sold on
a yearly contract

Son#

40# an loch for all
ads 4 Inches and larger

None

13 an inch for 2-inch ads;
12.66 an inch for 4-inch
ads and larger
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TAULB 11V (continued)

SLIDING SCALE ADVERTISING RATES OFFERED BI STUDENT PAPERS
In 20 MOMTARA HIGH SCHOOLS, 1951-1952

#lmt Rat#

Per

$1.25

25

25

-70

1.00

25

50

35

.30

Inch

Frecuency Graduation

Hon#

space Graduation

$1.15 an inch for 3-inch and
larger ads; #1.10 for 5-
inch and larger ads; |1 &
inch for all ads 6 inches
and larger.

GROUP 111

Non#

Non#

Hon#

Non#

20# an inch for ads 6 Inches
and larger

20# an inch for ads 4 inches
and larger; 15/ an inch for
ads 6 Inches and larger

60# an inch for ade 10 inch-
es or larger; 50# an inch
for ada 15 inches and larger

60# per inch for ads 5
inches and larger

ORq\sp vr

Hon#

25# an inch for ad#
run in 6 issue#”
20# per Inch for ads
run in 12 issues

Non#

None

15# per inch for ads 12
inches and larger; 10# per
inch for ads IB inches or
larger

None

25# an inch for 2 inches;
23# an inch for 3 inches;
20# an inch for 4 inches;
13# an inch for 5 inches

20# per inch for ads 10
inches and larger
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atudenta, 2d percent publish tavern ede; end 64 percent of
the eebools with less than 41 students accept this form of
advertising. Not more than 4 percent of the schools in any
one of these three enrollment classifications accept ads for
beer or cigarettes.

National advertising is not a significant source of
revenue for Montana's high school newspapers. Eighty-five
percent of the reporting schools "never" carry national
advertising.

While the tabulations In Table XV show that the
average space in student newspapers filled with ads ranges
from a low of 5 percent to a high of 60 percent, the central
tendencies reveal the most common amounts are from 20 percent

to 30 percent of the total space.

TEAfeBOOK ADVEHTiaiSG

Clghty-eight percent of the reporting 133 hi&h
schools publishing yearbooks sell advertising space in these
books. The tabulation in Table XVI reveals no apparent
relationship between the acceptance of yearbook advertising
and the sise of the school. Only one of the 1IB schools
selling yearbook advertising space offer the advertiser a
discount for prompt payment.

Advertising rates tabulated in Table XVII show that
moat of the schools follow a graduated ad rate that encourages
larger ads. That is, two half.page ads would cost more than

one full-page advertisement.



TAfc1X XV

HPE3 ktm XmUSTS OF AS5VSHTISISG CAHHIED IN STUDENT PAPERS
OF 10) RSPOftTIHO idOOTAKA HIGH SCHOOLS SELLISQ ADVERTISIHO
SPACE, 1951-1952

5 L G ROD PS
nrr'— W T “ Total#
Ads eoeecotea fort
Taverns 0 0 6 6 . IS 30
Percent 22 26 64 29
Beer 0 0 1 3 4 S
Percent m 3 12 14 8
Cigarettes 0 0 1 1 0 2
Percent m ot 3 k an 2
None of these 11 16 21 15 9 72
Percent 100 100 77 71 32 69
Rational Ads Carrledi
Never 6 Ik 25 20 23
Percent 66 S2 38'
Seldom n Z «! n o0
Percent 36 Ik 3 k 10 11
O ften 1 0 0 0 0 |
Percent 9 m 1
Average Amount
Of Space in Each
Issue Filled %ith
Advertising!
5 Percent ce e 2 2 im 4
10 Percent m m im 3 2 5
15 Percent 1 1 3 4 9
20 Percent 1 7 15 7 12 40
25 Percent 1 2 1 m 4
30 Percent 5 4 3 ce 1 12
35 Percent 2 1 # 3
40 Percent 3 1 2 3 4 13
45 Percent 1 # ce ce 1
50 percent me 1 1 2
55 Percent m
60 Percent 1 1
Range 20-45 15-40 5-40  5-60 10-50 5-60
Xode 30 20 20 20 20 20
Mean 33 24 22 23 23 23

Median 30 25 20 20 20 20
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TABLE XVI

KOXBE& or THE 1)) 3TUDEST TEAiUOOO THAT OFFER ADV2RTISIS1Q
SPACE, OFFER DISCOUNTS ON ADVKRTISINQ FOR PROMPT
PAimgT, 1951-1952

SCHOOL GROUPS
I Il 111 v V Totals

Montana High Schools
Sailing Advartifiing
Snaca in Yearbook

Number 10 17 33 23 35 m
Percent 76 77 94 95 S7 86

Montana High Schools
O ffering Advertising
Discounts for Prompt
Pavment for Ad Soace

Number 0 1 0 0 0 1

Percent 4 an .7
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TABLE XVII

ADVERTISIHO RATLS CHARGED FOE STUDENT YEARBOOKS PRODUCED IN
1X8 HOmSA HIGH SCHOOLS SELLING ADVERTISING
SPACE, 1951-X952

SCHOOL GROUP 1

Full
lags & P&&* i-KA&a Othere
$15 $ 8 $ 5
50 25 15 1«60 per 1/2 page.
60 33 20
30 16.50 8.50
60, 40 25 15 per liner.
& m m &7.50 per sponsor listing.
m m Any contribution per listing.
25 m m
40 25 15 $7*50 for 1/16 page.
m m m Flat $15 rate For ads.

hanging in gym vith
advertisers listed on
two pages of yearbook.

Range [15.560 $e~$40 $5-$25 -
Mean $40 $24.58 #14.75 -«
Median $40 $25 $15

SCHOOL GROUP 11

$20 $12.50 $ 7.50 m )
Sponsors listed; no set rate.

24 12 7.50

20 12 6

48 24 12 $6 for 1/8 page.
50 25 14 $7,50 for 1/8 page.
20 12 6

50 35 20 §12 for 1/8 page.
20 10 5 m

40 20 10 15 for 1/8 page.
20 12 8 m

40 20 10 $5 for 1/8 page.
50 25 12.50

30 15 8.00

18 10 6

20 14 8

$10 for sponsor listing.

Range ¢I8«$50 $10-135 $5-$20 -
Mean $31.33 $17.23 $9.36 -
Median *24 *14 $8  «
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TABLE m x (continued)

ADVERTISING RATES CHARGED FOR STUDENT TSARBOOKS PRODUCED IM
118 140NTAKA HIGH SCHOOLS SELLING ADVERTISING
SPACE, 1951-1952

9CPOOL GROUP IT11

Full
P&t* i G"berjS!
$20  $15 $ 8 15 for 1/6 page
20 10 5 «
20 12 6
$10 for sponsor listing.
10 m e*
30 15 8 for 1/8 page.
30 17 10 *T50 for 1/6 page*
30 15 7.50 =
20 15 10 $5 for 1/8 page.
m Sponsor listing; no set rate.
20 11 6 $10 for sponsor listing.
25 15 10 $5*50 for 1/8 page.
16 9 6 50 for 1/8 page.
10 5 »
$6 for sponsor listing.
20 12.50 7.50 $5 for 1/8 page,
as 17.50 11 87.50 for 1/8 page.
32 17 8 $4.50 for 1/8 page.
|7«50-$20 sponsor listing.
16 10 6 $10 for sponsor listing.
8 4
# $5 sponsor listing..
5 2.50 4 «©
25 14 7.50
20 10 7.50 p for 1/8 page.
50 25
30 15 8 $4 for 1/8 page.
25 15 8
20 12 6.50
e m e* $4 sponsor listing.

$4 sponsor listing.
20 12.50 7.50
10 m te

Range $5-$50 $2.50-725 $5-|11 -
Mean $21.28 $12.75 $7.50 -
Median $20  $14 #7550 -
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TABLE IVIX (continued)
ADVERTI3IK0 RATES CHARGED FOR STUDENT TSARBOOKS PRODUCED IN

118 mm'ANA HIGH SCHOOLS SELLING ADVERTISING
SPACE, 1951-1952

SCHOOL GROUP 1V

FuU
IMS. 1 Page ¢ Page Others
120 #15 # 7.50 85 for 1/8 page.
30 18.75 9.50 85 for 1/8 page.
36 m m m
20 12 7
m eff $5 for sponaor listing.
40 20 15 e
20 10 5 #3.50 for 1/8 page.
25 13 7 #4 for 1/8 page.
15 10 5 e
25 15 10 M
15 7.50 5
20 11 6
25 15 7.50 15 for 1/8 page.
18 10 6
25 15 8 $5 for 1/8 page.
15 10 5 &2.50 sponaor listing.
15 a 4 m
15 10 7.50 m
30 15 8.50 -
20 12 7
30 m
4 @ #6 sponsor listing.
20 P
Range $1$-$40 45-15 -
Mean 422.81 &12.62 %7.24. -
Median $20 $12 $7
Full SCHOOL GROUP V
faga -L-gagg j;"agg pthegg
#15 $ 7.50 # 5 m
14 7.50 4 15
18 10 5 m
10 5 m
ee «* 15
10 7.50 5 m
10 6 4 4y
20 15 7.50
20 12.50 7.50 $#2 aponcor lieting.
8.50 5 3.50
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TABLE XVII (continued)
ADVERTISXSCi RATES CHARGES FOR STUDSHT YEARBOOKS PRODUCED IK

118 mm SA HIGH SCHOOLS SELLISG ADVERTISING
SPACE, 1951-1952

SCHOOL CROUP V (continued)

Full | PAM Othera
uf. S£S
$10 $ 5 * 3 at
20 10 5
25 15 10 m
25 15 5
. 1> # $5 aponeor Hating
15 10 5 m
20 12.50 7.50
20 15 10
17*50 11.50 7.50 $3.50 for 1/8 page.
m 4 410 sponsor listing.
8 5 m a#
15 10 5 m
20 10 5
at |2 sponsor listing.
25 10 6 a
20 10 5 at
30 16 8.50 a#
18 10 5 m
20 10 5 m
15 7.50 5
15 #i m
15 1.50 5 $2.50 sponsor listing.
20 15 m *
25 12 e# #e

Range $8.50-125 $5-415 #3-il0 -
KedlanL *18 #10 45 -
Mean $17.82 $10*27 85.73 -

ALL SCHOOLS SELLING ADVERTISING

Range 85-$60 $2.50-$40 U-$10
Kean $22.86 $13.44 47.79
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CentraX tendancle* of yearbook adrcrtlslng rates
demonstrate the rates parallel the school enrollments} the

higher ad rates are charged by the larger schools.
YFARBOOK ADV2RTI3IKQ VOLUMES, REVMS

Yearbooks produced by Montana high school students
range in else from Uto 21S pages and, as la to be expected,
the larger books are published In the schools with the larger
enrollment*. While the sise of the yearbook* 1* incidental
to an examination of student publication financing, the
information was necessary In order to determine the portion
of the book devoted to ads.

Schools with more than 150 students devoted from 2 to
40 pages of their yearbooks to advertising. In this group,
the mean number of pages in ads was nineteen, representing
16 percent of the total number of pages. These schools
realised from $231 to $3,000 from the sale of advertising
in their books. The mean, $1,400, of this ad revenue
represents an average income of $73.63 per page.

Similar information is tabulated in Table X7IIl for
the four other school enrollment classifications. For
schools with between 151 and 350 students the mean ad-
vertising revenue per page is #30. Schools with between
150 and 76 students, the mean ad return per page is 116.11;
schools of 41 to 75 students It is $25.75 per page; and In

schools with less than 41 students, it is $21.06 per
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TJUILE XVIII

TOTAL HUMBEa OF PAGES, PAQ&S OF ADVERTISING AND TOTAL
ADVERTISING REVENUE FROM STUDENT IEAR300K3 PRO*
DUC&D IS 1it mXTAKA HIGH SCHOOLS SELLING

Total Number

of Page# In
Y earbook

80
180
188

96

218
186

100
64

134
62

160

Range 62
Mean

Kalian

-213

133
160

SITUAI

Number of
Pages of
AdTertlslnjr

Z
4

2
15

33
15

40

2-40 ,
19 (16 percent
total pages)
15 (9.4 percent
total pages)

GROUP 11

m
1
14
11
26
10

4y
13
7

11
23
10
17

4

YEARBOOK ACVERTISINO, 1951-1952

Total Advertis-
ing Revenue from
Book

41,000
920
350

1,100
3.000

231
i1100
2,800

4231-13,000
01,476 (473.63

page)

per
41,000 (466.66

per page)

* 450
155
350
210

250
363
600
600
400
684
400
650
1,700
300



—74-
TALLE XVXIZ (continued)

TOTAL MIhffiSR OP PAOSS, PAOS3 OF ADmTISIWG AKD TOTAL
ADVERTISING REVEIOJE FROM STUDENT IEARSOOK3 PRO-
DUCED IN 118 m im u nicu schools seuingq
TEARBOOK ADVERTISIKG, 1951-1952

Total Number Number of Total Advertis-
of Page# la Page# of ing Revenue from
Y earbook A dTeftlsln,” Book

44 18 762
32 21 625
m 550
32

Range 19-88 1-40 Us55-u700

Mean 59 14 (24 percent 1532 (#38 per

total pages) .. pege)

Median 61 11 (18 percent 50 (441 per

total pages) page)
GROUP J1J
m 13 A 179
66 o
30 7 250
14 9 o
25 ill
20 12 495
40
98 13 712
m m
40 39 U7
50 40 240
40 A6
52 10
46 12 567
36 1 331
72 6 300
32 20 160
48 500
40 14 70
46 5 90
46 10 300
41 9 450
32 11
66 6 340
42 17 385
2 104
60 16
44

52 12 403



TABLE IVIII
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(continued)

TOTAL BIUMBER OF PAGES, PAGES OF ADVERTISING AND TOTAL
ADVERTISING REVENUE FROr? STUDENT IEA&BOOKS PRO-
DUCED IN 118 MONTANA HIGH SCHOOLS SELLING

Totftl] Number
of Pages in
Y earbook

52

11

64

67
Range 11-9”
Mean 47

Median 46

5
25

48

54
40

21

50
42

43
35

3

40
32

43

Range 5-56
Mean 37

Median 40

XEARBOOK ADVERTISING,

Number of
Pages of
Advertising

4
2

20

1-40
18 (38 percent
total pages)
12 (26 percent
total pages)

GROUP 1V

4
4

14
3
13

19

10

14

10

10

2-26

12 (90 percent
total pages)
11 (20 percent
total pages)

1951-1952

Total Advertis-
ing Revenue from
- Book

40
219

140-i712

026 (118.11 per
page)

031 (W .76 per
page)

#

$ 200
387
341
850
350
500
200
400
175

225
1L2

32
200

200
593

250
150
156

377
406

$c2-1£50

i309 (225.75 P®r
page)
$225 (~20.45 par

page)



TABU XVIII

.76~

(continued)

TOTAL HUKBER 0? PAGES, PAGES OF ADVERTI3III0 AND TOTAL
ADVERTI3I{J0 REVF.mif FROM STUDELT TEAROO00I3 PRO-
DUCED IN 118 >OUJTASA HIGH SCHOOLS SELLING

Total Number
of Pages In
Tearbook

Range 4-68
Mean 33
:Iedlan 32

Range 4*218
Mean 52
Median 4&

TEARBOOX ADVERTISING,

All
1-40
13

dumber of
Pages of
Advertising

GROUP V

19
m

(@) [ —_ —_— — [—
\]OO\W§OO\OO\UI OO AN—Ih Qoo

—_— N —
O DN N K

—
& oo 0w

2-¢e0

12 (36jDercenb

1951-1952

Total Advertis-

ing Revenue from
Book

360

140
255
157
210
695
360

80

76
197
350
345
138

90
150
150
ISO
560

m
150
110
250
213

405
363

400
350
198
155

476-"695
#253 (121.03 per page)

or pages/

S (25 aercent.

116 Hl«h Schools Sellln?

125 percent of pa-es)
11 (23 percent of pages)

v198 (#24.75 P«r page)

Ado

476—* 31000

*425 (f32.70 per
*340 (4,30.90 per p
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PaOPE331011AL ADVERTISING 3ALSSM&N

Some publication advlaera have found It convenient to
contract with the company publiahing the student yearbook to
also sell the advertising apace for the book, on a commision.
Table II1 reveals that 97 percent of the reporting schools
offering ad space have the atudenta sell this advertising.
Three of the four schools contracting for professional
salesmen are in the classification of schools with less

than 41 students.

BSSR, CIGARETTE, TAVERS ADS

Information tabulated in Table XX reveals that beer,
cigarette and tavern advertising is even less acceptable to
hi” school yearbooks than for student newspapers. While
about one-tenth of the schools (10.5 percent) report they
accept beer and cigarette ads, more than one-third (42.S
percent) of these schools selling yearbook advertising

will sell and print advertising for taverns.



TABLE XIX

PEOFE33I0UAL ADVERTISING SALEStag (0? COI'iPASIf.S PDIKTING
YEARBOOKS) AND HIGH SCHOOL STUDENTS SELLING ADVERTIS-

IKQ SPACE IN STUDENT YEARBOOKS PRODUCED IN 118
MONTANA HIGH SCHOOLS THAT ACCEPT ADVHRTXSIKQ

IN YEARBOOK, 1951-1952

Studsnt learbook
Advertising Sold
By High School
Stiajsnta

Nunber 10 17 32
Percent (100) (100) (97)

Student Yearbook
Advertising Sold
By Professional
Advertising Sales*
men Of Printing
Company Producing
Yearbook

Number 0 1
Percent (3)

OROUPS3

23 32

(100)  (91)
0

Totals

114
(97)

(3)
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UUS 11

BtZK, CIGARETTE, IWU TAVERN ADVERTISING ACCEPTED FOR STUDENT
YEARBOOKS PRODUCED IN 118 MONTANA HIGH SCHOOLS SELLING
ADVERTISING SPACE IH STUDENT YEARBOOKS, 1951-52

3CHOOTL GROOP3A Totals
X Ir " rlit' ' lIv A%
Hi*fa S¢hools Accept-
ing Beer Advertising
for Student Yearbooks
1 3 3 6 1 14
Percent (10.5)
High Schools Accept-
ing Cigarette Adver-
tising for Student
Y earbooks
1 3 3 6 1 14
Percent (10.5)
High Schools Accept-
ing Advertising for
Taverns for Student
Y earbooks
1 5 13 14 24 57
Percent (42.6)
High Schools Not
Accepting Beer,
Cigarette, or Tavern
Advertising for
Y earbooks
10 17 21 10 14 72

Percent (14)
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3TUDBKT ACTIVITY FS2 FIMAKCIHQ

Of tho Igd Montana high schools providing data for
this sxaminatlon of student publication financing, more

than one-third (36 percent) of the schools report the sale
of student activity tickets» Such a technique for
financing student activities Is almost universal (83.)
percent) with the largest high schools. As the else of the
schools* enrollments become smaller, the sale of student
activity tickets is less popular, as the tabulations In
Table IZX on the follo%rlog page reveal.

This table also indicates that It Is a more common
practice In the larger schools - than with the smaller
schools - to allocate student activity ticket sales money
for the financing of the high schools* student newspapers.
All of the 10 schools with over 350 students, offering
activity tickets for sale, use some of this money for the
student newspaper. But of the schools with the smallest
enrollment (less than 41 students}, only one of the 11
selling activity tickets uses part of this money In financing

the student newspaper.

Even fewer schools use activity ticket money in covering

the budgets of the high school yearbooks. Only six (3*7

30—
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TALLS I11

NUMBER OF 153 MONTAtU HIGH SCHOOLS, AK3¥EHINO QUR3TIOBKAIRE,
THAT SELL STUDENT ACTIVITY TICKETS; USB ACTIVITY MONEY
FOR STUDENT NEWSPAPERS; USE ACTIVITY m utl FOR
STUDENT YEARBOOKS, 1951-52

scHoOoL UROUPS3
I I1 I11 v V  Totals

High Schools Selling
Student A ctivity
Tickets

Humber 10 16 15 5 11 57
Percent* 330 61.5 34.6 15.1 25.7 36
Schools Using
Part of Student

A ctivity Ticket
Monev for Paoer

Humber 10 10 4 2 1 27
Percent 33.3 33.6 9.3 5.8 2.5 17
Schools Using
Part of Student
A ctivity Ticket
Money for Year*
book
Number 1 2 2 1 0 6

Percent 33 7.4 4.6 2.9 0 3.7

( * percent of 153 Montana high school* answering question-
naire. )
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percent) of the 153 reporting acboola sell student activity
tickets end allocate any of the revenue to financing the
atudenta®* annual.

From 5 percent to 37 percent of the money derived from
activity ticket sales la allotted for student newspapers In
the larger schools of Groups I and II (with 151 to over 350
students), as is revealed In Table XIII. Of incidental
interest to this report is the tabulated information of the
prices charged for student activities and number sold in the
five enrollment classifications of Montana high schools. It
is pertinent to this report only as it provides a basis for
determine the share of this Income used in financing
student publications.

Of the 53 schools providing information of the
relationship of activity tickets to subscription charges
for publications, only six (11.3 percent) reported year-
books were given to activity ticket purchasers without any
additional charge. But, as the tabulations in Table XXXII
reveal, 35 (66 percent) of these schools give the student
newspaper to activity ticket purchasers without requiring any
additional subscription charge. The plan is more popular
among the large schools than with those of smaller enrollments.

Most of the schools (33.6 percent) offering activity
tickets for sale to students require activity ticket
purchasers to pay an additional charge for the schools'
yearbooks. Table XXIII shows that the purchase of an

activity ticxet does not alter the charge mads students for



TABU XIII

3TOOEIT ACTITITT TICKET SAU3 IK 54 WOKTAKA MICH SCHOGU,
AS RELATED TO STI"D&KT YEARBOOKS ABC/OR STIBLKT K&%3PAPER
FIEAKCIRO, 1951 .53

Sehool
Groups

fiofo
Aoam
po4l«n

IX

Ron§o

KOSIAA

Ticket
Price#

&

LY W W v BRW LWL W
ANhE NOoORrONOLOO
\O INoNe) N OO OODN O OO O

$3»9

PO RO W L B L O Lo
cNNococULol o
cCoococo oo o

[S—

$2»[12.C0O
1 4.76

$4.25

Percent OlToa to
Students Pevepaper
Buying

100 (390)  $230
82 111,30) 600
Hhtet 350
mm 200
65  (601) 175
9« (1300) 1950
mm 624
95  (675) 1750
65  (860) 950
75 (350) 320

Cieen to
Y earbook#

(18 percent)
(14 percent)

(5.8

percent)

(37 percent)

17 percent)
24 percent)
(28 percent)

65-100 percent $175%1950

71.4 pe'cent 4616
65 percent 1475
100 (242), 1240 (10 percent)
BB (165) 90 (12 percent)
87 (200) 170 (21 percent)
74 (1401 0
71 (200) 60 ( 5 percent)
52 (78) 36 (13 percent)
100 (189) 47.25(12 percent)
100 (310) 0
24 (53) 0
100 (240) 147 (15 percent)
80 (160) 64 (10 percent)
100 (210) 247.50(24 percent)
100 (190 0
47 (100) 75 (28 percent)
100 (300) 450 (9 percent)
24*%100 percent 0-&450
82 percent 1X08*45
88 percent I 64

0.1160

mm

mm

$2

SO OO oo oo
S

t900
0-$900



TASLS XIII (continued)

3TUDENT ACTIVITY TIC.<£T dALai IN $4 MONTANA HIGH SCHOC-LJ,
A3 RKLATKD TO 3TODSNT Y2ARBOOK3 AND/OR 3TID2.VT KSASPAPER
FINANCING» 1951-52

School Ticket Percent Given to Given to
Groups Prices Students Newspaper Y earbooks
Buying
ITI $2.50 (225) 0 0
5.00 100 250) 1168.75 (15 percent) $257.
3.00 100 (250 0 0
3.50 92 g75; 0 0
2.00 63 52 0 0
3.00 96 (95) 0 0
5.50 4 7.00 6200
2.50 100 (120) 0 0
4.00 93 (80) 0 0
2.25 (45 0
6.50 59 (80) 0 0
2.00 90 (70) 0 0
4.00 88 (70) 0 0
5.00 39 (43) 0 0
73 (50) 0 0
Fange [2.16.50 39-100 percent 0-4168.75 0-5257.25
Fean 33.26 83 percent; $73.58 $228.62
Median $3.75 91 percent 45.00 $214.31
XV
$1.50 100 (50) 5 15 (20 percent) 0
5.00 58 (35) 0 0
3.00 100 (70) 0 $70
1.50 67 (40) 0 0
3.50 75  (30) 0 0
range $1.50-$5 58-100 percent M mm
Kean $2.90 80 percent mm
Median $3.00 75 percent
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»ab*

IXx11 (continued)

STUDfchiT ACTIVITY TICKET 3AL;3 IK 54 MONTAIIA HIGH 3CHOCW,
A3 n&LATSD TU STHIDINT YEARBOOKS AND/OR Sr.DENT KSJiPAP T

School Ticket
OrouT”s Prices
A\

N WER—=NON WW
T .
()

Ran”e $130-24.00
12.63
42.50

All Reporting
hilffh Schools

fange 11.50-46.50

Aean $3.75
Median v3.50

FINAXIKG,

Percent

Students
Bnvinr

100
56
100
100
100
100
96
32
100

(75)
(20)
(53)
(39)
(45)
(19)
(23)
(10)
(60)

32-100 percent

3?7 percent

100 percent

24-100 percent
83.3 percent

92

percent

1951-52

Given to
Kewscaner

SOO OO OO O O

47-11950
7 320,60
1 175

Given to
Y earbooks

SO OO O

470-1900
,181
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TABLE X IIiI

ErrsCT OF STUDENT ACTIVITY TICKET SALES ON 3UBSCBIPTION
CHARGES FOR STUDENT NEWSPAPERS AND YEARBOOKS IN 53
MONTANA HIGH SCHOOLS, 1951%*52

SCHOOL UROOPS
1 n m Vi 7 Total.

School. Giving

Student Yearbook
To Purchaser, of
A ctivity Ticket.

Percentage (I11,3)»

School. Requiring
A ctivity Ticket
Purcha.sr. to Pay
A dditional Charge
For Yearbook#

10 13 13 2 10 47
Percentage {SS+6)»

Sub.crlptlon for
Student Yearbooks,
Required of Those
Purchasing Student
A ctivity Tickets
$2.25 $3.00 12.00 11.50 §$2.00

(Percentages given (all) (all) (all) (all) (all)
in parenthesis are 3*%¥25 3.00 2.15 2.00 3.00
of total price of (alD (all) (all) (SO) (all)
copy of book) 2.50 2.25 3.00 2.00
all all all (all)

(2.5()) (2.02) (2.5%) 1.50

(all) (all) (ss) (all)

4.00 2.00 1.50

(all) (all) (S7) (all)

3.00 2.25 3.00

( (all) 2(&% (all)

g% 3.00 (3100

(all) (all) (all) all)

hM 200 2.00

(hix (all) (all) (all)

3.00 225 3.00
(all) (all) (67) (all)



TABLB X illl

57 -

(continued)

SFf&CT 0? 3TcD£AT ACTIVITY TIC&CT 3AL.VJ] CK &JLSG»I?TTCK
CHAROKS F:K ST OiNT KC%SfArG%)J

MONTANA 51I0H SOiuCLS,

SCHOOL
I n
Subscription for
Student Yearbook
Required of Those
Purchasing Student
A ctivity Tickets
32.75 $3,00
all all
@t 50
(all)
2.00
(all)
1.00
Fange U -
L.00 :3.00
Kean <2.33
Fedian 12.25
Schools Giving
Student Paper
To Purchasers
Of Activity
Tickets
9 12

Percentage

AND IN 53

1951-52

GRQUP S
TU v Vv Totals

<2.50 31.50
(all) (all)
2,25

all

G150

(all)

2.00

(all)

31.75- <1.50- 31.50- 11.00.
$3.50 $2 t3 a

12.22 a .50 $2.25 52.25

$2.25 —  $2.00 12.L3
7 3 4 35
(66)*

(»rercent@ge of 53 Montana high school» reporting effect of

student activity ticket sales on eubacription charges for
student papers and/or yearbooks.}
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yearbook#. Fiv# (9 percent) eechoole reducing the eele price
of yearbook# to holder# of activity tickets still require
the payment of from 66 percent to 67 percent of the usual
subacriptloa price. Or, said another way, holders of
activity ticket# in these schools enjoy purchase price

discount# ranging from a low of 13 percent to a high of

34 percent.



CHAPTGR VII

SCHOOL BOARD SUBSIDIZATION

3TUUSIHT NEWSPAPERS

Of #11 tb# schools answering questions relative to
school boards* policies on subsidising student publications»
less than one-third (30 percent) receive any funds from the
school board for the high school newspaper*

School board subsidisation of student newspapers is
tore common with the schools in the three lowest (less than
150 students) enrollment classifications than in the larger
schools» Table XIIV reveals*

The amount of subsidisation follows a similar pattern,
Table ZIIV shows that the largest number of hi” school
papers, enjoying a subsidisation to cover all expenses, is
in the group of schools with the smallest enrollment* In
examining the groups of larger enrollment, the number of
student newspapers with complete subsidisation declines as
the schools grow in sise.

The tabulations la the table on the following page
reflect the popularity - among those school boards providing
subsidisation for the student papers - of the practice of
financing school papers by permitting the drawing of money

-890.
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TABLE 2UT

SCHOOL BOARD SUBSIDIZATION FOH STUDENT KEVSPAFER3 PUBLISHED
IN 145 MONTANA NIGH SCHOOLS, 1951-1952

3 GHOOL GROUPS Totals
| 11 111 v Vv
TTTT r“t, ...
Ar# Subsidised
Number 1 2 13 14 14 44
Percent* ¢ d 31 45 37 30
Subsidisation
Covers All
Exoenses
Number 0 2 4 4 a IS
Percent ew d 9 13 23 12.4
Board Gives Set
Amount of Money
To Student Paper
At Start of Year
Number 1 0 1 0 0 2
Percent 9 m 4.5 m m 1.37

Student Newspaper
Draws Money and/or
SuDolies As Needed

S
NS}

Number
Percent

12 14 42
33.3 %6 40 28

3
RS

( * Percent of the reporting schools publlehins student
papers.)
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AAd/or supplie# es needed* Only two of the 44 student
papers receiving school board subsidisation report that the
board allocates a set amount of money for the high school

paper at the start of the school year,
STUDOT YEARBOOKS

Data from 1)3 Montana high schools that produced year-
books show, in Table that schools boards are much less
Inclined to provide any subsidisation for yearbooks than for
student newspapers, Mine (6 percent) of these schools report
school boards give aid in financing a yearbook. But 12 schools
(9 percent) enjoy the protection of the board assisting in
eliminating any year-end deficit in the yearbook budget. An-
other 20 (15 percent) high schools* yearbook staffs work under
the security that the school board "accepts responsibility

for all unpaid yearbook bills,"
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TABLS XIV

SCHOOL BOARDS CONTRIBUTING TO fIKAfiCIKC OF STUDENT YEARBOOKS.
AmUNTS CONTRIBUTED, BOARDS COVERING ONLY DEFICITS, BOARDS
STANDIKG RESPONSIBLE FOR UNPAID YEARBOOK DEBTS IK
133 MONTANA HIGH SCHOOLS, 1951-1952

SCHOOL GROUPS

I I 111 \Y \Y Total
Hl&h Schools ia Which
School Board Glvts Aid
In Financing Yearbook
0 1 4 1 3 9
Percent (6)
High Schools in Which
School Board Financial
A ssistance to Yearbook
Limited to Eliminating
Any Year-End D eficit
1 0 4 4 3 12
Percent (9)
High Schools In Which
School Board Accepts
Responsibility for All
Unpaid Yearbook B ills
1 1 7 6 5 20
Percent (15)

Amounts Contributed,
To Financing Yearbooks,
By High School Boards
0 ;50 575

$115 550
$100 $60



cHAma VIII
OTHER FINANCING

There is a great range of other student activities
and business ventures - beyond advertising, circulation
and school subsidisation - for the financing of student
publications, as the tabulations of responses, in Tables
XITI, XXVII, XXVII and XXIV on the following pages reveal.

Proceeds from school dances, school carnivals and the
sale of football and basketball game programs are the most
common other financing techniques for student newspapers,
Table XXVX on page 94 shows* The other sources listed in
this table should prove a fertile field of possible
publication financing measures forteachers, administrators
and student advisers.

While the nature of the student yearbook in itself
opens possibilities for other types of financing, in general
the extra financing sources for the yearbook are very
similar to those reported for high school papers. As with
the student newspaper, school plays and dances are the most
popular. Table XXVII, showing student activities end
amounts allocated to the yearbook, reveals that only one
of 133 Montana high schools producing annuals sells the

pictures used in the yearbook (after production is completed)

_93_
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TABLE m X
SOURCES or a&VENUB (OTHER THAN AUVSRTISIKO, CIRCULATION,

BOARD SUGSIDIIATIOH AND STUDENT ACTIVITY FEES) FOR
145 MONTANA HIGH SCHOOL STUDENT NEWSPAPERS

3CHOOL 0aOurs

Totals
I II II1 v V

School Dane#» 2 5 1 g
School Carnival# o 1 1 1 3
Football and Basketball

Gam# Program# 2 1 3
School Talent Shows I 1 2
Candy Sales 1 m 1
Skating Parties i 1 1 m 2
Coke Machine Sale# m 1 1
Pop Sales at hii Games df 1 1
BB Game# on Donkic# 1 1 2
Sale of Zino Engraving#

fiiide in School Plant 1 . 1
Special Editions 1 1
Kovie# 1 m 1

National Assembly
Programs 1 m 1
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TABU; XIVII

PROFITS FROM CTHU4R SCHOOL ACTIVITIES USED IN FINA"CI%3
STUDENT YSAUBOOKi PnODiiCiiO IN 133 MONTANA
HIGH SCHOOLS,

High Schools Using
Profits From Other
School A ctivities
To Aid Financing
Of Student Yearbook

Percent

Student A ctivities
And Amounts Given
To Student Yearbook

Senior Play

School Dance

Junior Play
Pop £ Candy Sales

Pop £ Candy Sales
(at Bporta events)

Pop Machine Sales

All-School Carnival
Food Sales

Program Sales
For Sports Events

Sale of Pictures
Used In Yearbook

Totals

3 CH
1 ]

@

1

1

9

1951-1952

00 L.. 0UPS3
1 e

11 v \Y Totals

9 5 7 31

0.2)(25.7) (28.8)(17.5) (23.3)

2 2 1 7
(1170)(ILOO)($217)($100)(360)  ($947)
3 2 3 8
($170) (#235)(1220)  ($625)
1 2 3
($200) (1130) ($330)
1 | . 1
(150) (150)
1 2 f 3
($80)($200) ($280)
| ‘ 1
($70) ($70)
2 3
6&79) (194) ($173)
1 . 1 3
($25) (xyi) (543)  (186)
C($350) ($350)
| I
($100) (1100)

‘170

$925

31,034 4O 417 $3,011
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to oxp&nd the budget*

"Sitting fee* chargee are the chargee made by eome
high eeheoXe of studente for their Individual pieturea in
the echool yearbook* In most schools this charge is
designed to cover the coat of making the halftone engraving
from which the students* pictures are printed* But a few
yearbook staffs take the students* individual pictures for
the yearbook, rather than having the picture# taken by a
professional photographer. In such situations, the "sitting
fee" charge is Intended to cover the cost of making the
picture as well as the halftone engraving*

Table 217111 shows that about one-fifth (21.& percent)
of the schools producing student yearbooks charge "sitting
fees*" Charges, ranging from a low of twenty-five cents
to a high of one dollar and a half appear to follow no
pattern that could be related to the else of the schools*

Many of the large schools charge student groups
(clubs, honor societies, etc*) for their pages In the
school yearbook* In schools of more than 350 students,
L1.1 percent of the reporting schools producing yearbooks
make such charges. Of yearbooks in schools with from 151
to 350 students, only 36*3 percent require this payment of
student groups* Table X III, on page 96, shows the practice
is of much less significance in the three classifications
of schools of the smallest enrollments.

for two reasons, this practice can not be considered

the sale of advertising, in the usual sense of the word.



TABLE XXnXI

3ITTIHO reS3 CHARGSD FOB IKLIVIDOAL PICTOEE3 IB STODS3T
IEARBOOKS PaODiCSD IK 133 KOSTAUA RIOR SCHOOLS,

1951-1952
SCHOOL OROUTPS3
I I 111 v \Y% Totals
High Schools Charging
*Sitting Fae* for
Individual Picture#
Kumber 6 8 5 29
Percent (66) (37) (14) (13) (13) (21.8)
*Sitting Fee* Rates
».35 $ .25 $ .50 4 .50 $ .25
50 25 50 .50 715
-50 *35 .50 1.00 1.00
*50 50 .50 1.00
50 50 1.00 1.00
.60 50
75 1.00
1.50 1.25
Range «35-1*50 .25-1.25 .50-1.00 .50-1.00 .25-11 .25-31.50
Mean *53 58 .60 .66 .30 65
Median *50 50 50 50 1.00 -50



CHAEGES MADE TO STUDENT uSGARIZATXOfS FOR PAGES IB
reCfflIUCED IN 133 SO8TASA HIGH SCHOOLS,

High School* Charging
Student Groups for Page*
In Student Yearbooks

Number
Percent

Kates Charged Student
Organisations for
Pazes In Yearbooks

Range
*/ean
Kedian

TA&LS XXXI

SQHOOL
I" Il
a
41-7)  (36.3)
*1.50  55.00
3.00 5,00
5200 6.00
9-00  10.00
1200 10.00
10.00
12,00
20.00
415012 "2A)
#6110
‘s o

GROU

i1l

(17)

6.00
7.00
a00
10.00

45-410
*7-66

1951-X952

(4)

*7.50

|\

STUDENT YEARBOOKS

v

B

*6.00
10.00

*8-410

49

Totals

22
(16.6) |

11.50-420
48.27
48
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Them# students ere not offering a product for sale, nor are
they seeking the good will of the yearbook readers. Too, the
charges for these pages are in no way comparable to the

advertising rate required of commercial firms buying space

In the student annual*



CHAPTKR IX
ma-EHU BUDGET SURPLUS km DEFICIT TREATMENT

STUDENT NEWSPAPERS

Approximately one-fourth (26 percent), of the 145
schools publishing student newspapers, report that the school
board policy is to stand responsible for school paper budget
deficits at the end of each school year. The percentage of
boards offering this financial protection to the student
publications is greatest awng the schools of the smaller
enrollments, as tabulations In Table XXX, on the following
page, reveal.

While this table shows that an outstanding majority of
the advisers of Montana's high school papers do not enjoy
this financial security from the school board, some of the
faculty members indicated they didn't know the board's
attitude, and probably never knew the policy - until the
student paper ended the school year with a siseable deficit.
For a high school faculty member to be responsible for a
student paper without an understanding of a policy on this

m atter, seems almost unbelievable. But information from such

advisers shows that some ¢ few in number - work in such

uncertainty.

-100-
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TABLB I11

IEAR.EKD DEFICIT AND SURPLUS POLICIES OF STUDENT PAPERS IN
145 KOKTAJU HIGH SCHOOLS, 1951-1952

SCHOOL QROUPS3

| 11 IT1 1A% Vv Totals
School Board W ill
Stand Raeponslble
For Unpaid Dabta
At End of School
Number 1 4 12 9 13 39
Percent 9 17 23 23 34 26
Any Surplus At End
Of School Year
Reaalaa in Newspaper
Account for Next Year
Number 10 13 24 20 23 95
Percent 90 73 53 64 65.6 65
Surplus Not Retained
In Newspaper Account,
Allocated to:
General Student
A dtivlty Fund 1 1 3 5 5 15
Equipment Fund
For Journalism m 3 m 3
MISA Trips m e 1 1
Senior Class 1 1
Student Yearbook 1 m 1
School Board 1 1 2 4

Totale 1 2 9 6 7 23
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When student newspapers show a budget surplus ia June,
more than half (65 percent) of the reporting schools permit
the surplus funds remain In the newspaper budget for the
following school year. The practice would appear very
nearly universal in the two groups of schools with the
larger enrollments, that la, more than 151 students.

Surplus funds not retained In the newspapers' budgets
are allocated, most frequently, to the general student
activity funds, school boards and journalism equipment funds.
Student yearbook budgets, senior class funds and funds for
trips to Montana Interscholaatic Editorial Association
meetings are less frequent recipients of these surplus

funds, as shown In Table XXXI on page 103.
STL'DEKT mRDOOKS

Of the reporting schools providing Information on the
disposition of surplus student yearbook funds, less than
one-third of the schools (30 percent) do not retain these
funds for use in financing the schools' next annual. This
approximates the picture reported in connection with student
newspaper budget surplus funds. Student activity funds,
the next senior class, and senior class present for the
school are the most popular accounts to which surplus year-
book funds are allocated, in schools not retaining these
funds for the next yearbook. As shown in Table XIII other

accounts to which schools report yearbook surplus funds



DISPOSITION CF SuHPLOS STUDENT YEARBOOK FUKDS IN 133 MONTANA

HIGH SCHOOLS, 1951-1952

1 '

Cow a
1

Surplus Student
Teerboek Funds
Not Retained For
Next Yearbook

Number 0

Percent

Accounts to Which
Yearbook Surplus

I[s Deposited In

40 High Schools

Not Retaining Funds
For Next Yearbook

Student A ctivity Fund -
Percent

Senior Class Present
to High School

Percent

School Board
Percent

Student Paper
Percent

Journalism Class
Percent

Next Senior Glass -
Percent

Student Loan Fund -

Percent

Student A thletics
Percent

tt 0 0t ow 0V 70

11 HI v \%

a 12 6
(36) (34) (25) (35)

3 d

(37.4)(66) (33.3) (64)

1

(37.4) (16.6) (7)

1 am am

(12.5)

1
(12.5)

2
(16) (16.6)

1
(8) (33.3) (21)

1 m

w

m 1
(7)

Totals

40
(30)

22
(55)

(12)
(12.5)
(zis)
(7,5)
(15)
(275)

(21 5)
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mre dlttribut«d Inelud«t the echool hoard, the journallam

elaaa, atudant athletic# end the student loan fund.



CHAPTE3 X

PaiHTING AKD COST OP PRODUCTION

In detailing the limitation# of this study, it has
teen pointed out the report was to make no attempt to examine
publications spending or suggest budgets for yearbooks or
newspapers. The primary concern has been the sources of
financing rather than the allocation or expenditure of the
funds.

But total financing needs In Montana high schools for
these publications has a cusory. If not direct, Influence on
publication financing. Because of their relationship to the
total publication financing picture, data on total production
costs, where printing and printing processes are employed are
presented here.

Duplicating Is the most popular reproduction process
used for Montana*# high school newspapers, as Table XZXII
reveals. Approximately three«fourths (73 percent) of the
reporting schools producing student papers use this process,
which is most common in the three groups of schools with
enrollments of less than 130 students.

D itto processes are limited entirely to these same
smaller schools. This Is understandable in view of the
inexpensive nature of the printing process that is most
practical when 150 copies or less are required,

*105%*



-106.

TALI*E m i1

PUUTim PEOCESaES used IH PRUPUCIIIG 144 MONTANA HIGH SCHOOL
PAPERS, 1951%1952

Printing
Process . .S.C.HO OL GROUPS
X 21 ITI v \Y Totals
Ditto*
Nuaber 0 0 4 2 6 12
Percent m m 8 6 13 8
dumber 0 15 32 29 30 106
Percent m 57 74 .4 64.3 66.3 73
Letterpress:
Auauer 11 9 4 0 1
Percent 100 34 9 2 11
Lithograph;
Wumber 0 1 0 0 0 0
Percent @ 4 m .6

( ¢ Percent of high echoole reporting printing process used
in producing student newspaper.)
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all of tho Xtrger schools (mor* than 150 students)
produes tbsir student newspapers by letterpress. About one-
third (H percent) of the schools In the next classification
(151 to 150 students) print their papers by letterpress.

Only one school, of the 144 reporting, print the
student paper by an offset process,

Within each group of schools there is a great range
ia total production costs for student newspapers and coats
per issue, as Table XXIXIX on the next page shows. In the
largest schools the range Is from $960 to $1,200 a year; in
the smallest schools the range la from #12 to 1615* But
because this total figure also reflects the number of
issues produced, the coat per Issue is more significant.
Central tendencies, it can be seen, form an almost perfect
parallel to sise of the schools. The cost Is highest In
the larger schools and lowest in the smallest schools.
Faculty publication advisers should find this tabulation a
convenient frame of reference in budget planning.

More than half (63 percent) of the high schools
report their student yearbooks are produced by printers out-
side Montana, Two factors contribute to this surprising
situation; few Montana printers have facilities for producing
such books and almost all of the production work must be

done in the spring, A recent study In Wyoming”~revealed that

. "Walter Wilcox, A Study in Comparative Costs of
Wyoming High School Yearbooks, What Does Your Yearbook Cost?,

pept, of Journalism Survey, University of Wyoming, Laramie,
Wyo«, 1952* p, 10,
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TAds xnii1

TOTAL COST OF PUBLISHING STUDINT ROWSPAPLRJ FO- SCKO L YA%
AND AVE*?AGS PRODICTION CcOST PER ISSUE IN 93
MOmMA HIGH SCHOOLS, 1951-1952

SCHOOL CROUPS
I 11 11 IV \Y
51200 $ 100 1165 Cloo $ 72
(5100) (12) (15) (10) (9)
3200 864 274 150~ 40
(250) (72) (23) (12) (4)
146a 100 80 65 50
(136) (9) (8) (?) (4)
960 600 70 100 65
(60) (50) (7) (5) (7)
2358 80 100 80 42
(180) (a) (16) (13) (5)
2300 450 125 80 635
(110) (40) (12) (15) (105)
3200 80 765 120 20
(188) W (90) (14) (3)
1000 112 230 100 554
(12) (25) (12) (6)
80 120 200 100
(8) (20) (12) (8)
100 210 75 100
i (12) (25) (8) (20)
960 410 2%3) (58)
i 36
(65) 1t785%) (62) (40 24
(40) (5) (4) (4)
237 54 757 40
(26) (6) (6) (5)
50 47 257 48
(3) (3) (16) (3)
243 200 30. %2)
38 20 5
§90) fbo) ®) %g)
27 6
550) ﬁo) 15
(20) (5) (1)
129 75 18
(6) (6) (3)
80 173 %g)
5 15
1150) fso) 60
(135) (10) (6)
700 213

(88) (19)
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{continued)

TOTAL CO03T OF PUBLISHING 3TUn&KT NI1IW3PAPER3 FOR 3CUOCL YSAn

A "~ AVERACfi

achOOL
X IX
|
Tan”e
Total Cost 1960-
$3200
Per Issue $60-
$250
Total Cost $2037
Per Issue 133
Redlan
Total Cost $2300

Per Issue

150

111
1 75
(3)
25
(3)
11 111
$50- $40-
$1400 1765
15- 13-
$135 $90
1335 U3sg
34 13
1257 $ 80
20 6

1951-

CR

IV

$40-
1257

$4-
116

4112
19

1100
12

PRODUCTION COST PER 1SJ0ii IN 93
KCKTAKA HIGH SCHOOLS,

1952

0 UPS
1AY

$12-
$635

$1-
«105

$77
12

«50

totals

U2-
13200

$1-
$250

$423
34

i65
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Aor# then 90 percent of the atete*e b 1" echool yearbook#
were being printed in out-of-at«te ehopa* Table XXXIV, on
page 111, showa that lea# than one-tenth (7 percent) of the
reporting aehool# have a printer In the town of the high
echool print the annual* More than one-third (16 percent)
of the achoola' yearbook# are printed by one firm, Taylor-
craft, In Texaa*

Two achoola, both with enrollment# of les# than 41
atudenta, mimeograph their yearbook#* Letterpre## and offset
printing processes are clearly the most popular for producing
yearbooks for Montana*# high schools, a# the tabulation# In
Table ZXXV on the following page reflects.

School adalnlatratora should realise that the cost of
producing high school yearbook# la no menial item. In 133
high schools, tabulation# In Table XXXVI on page 113,

1106,701 was spent in the production of these books*

A# with the production costa of student newspapers, the
production costs of yearbooks reflect a great range, even
within those groupings of school# with like enrollments. Cost#
range from a low of $6 to a high of $6,000. Central tendencies
of production costs within enrollment-grouping# of the
achoola suggest a relationship to the sise of the schools: a#
the school enrollments decline, so do the mean and median
costs of producing yearbooks.

A limited atudy” of school yearbook budgets throughout

2*64 Representative High School Yearbook Budgets,"
Scholsstie Editor. 29:2, November, 1949, pp# lb-lv«
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P!IKT£!?S FOR STUDUNT YEARBOOKS PRODUCLD IN 133 MONTANA
HIGH SCHOOLS, 1951-1952

Printer and
Location

Local Printer

(In Town of High School)

Taylorcraft
(Taylor, Texaa)

Not Reporting
Name of Printer

American Yearbook Co.
(Owatonoa, Klnneaota)

C’Keil
(Kalispell)

Tribune Printing Co.
(Great Falla, Mont.)

Leatern Litho Co.
(Billings)

Yearbook House
(Kansas City, Ko.)

Valsworth Brothers
(St. Louis, Ko.)

Myers
(out of state)

Jostens
(Cwatonna, r”innesota)

American Printing Co.
(Out of state)

Central Publishing Co.

(Out of state)

Far West
(oeatcle)

¢percent

HO
T— 11
3 4 1
5 S 16
1 4 5
2 I 6
1 1
3 1
1 5
e 2
1
1
ms 1
m - 1

GROu ? S8

Iv V Totals

12 8

13
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TABLE 1UV

PRIHTI*a PROCESSES USED IK PBODUCIKQ STUDEST IEARS00S3 IK
133 >®mSA HIGH SCHOOLS, 1951-52

Printing
Proosas

Mi/ueDeraohlne

Number
Percent

Letterpress

Kusber
Percent

Lithoprnphinff

Number
Percent

10
43

12
57

11
31

24
69

GROUPS
IV

10
41

14
59

v

17
42

21
53

Totale

76
57.1
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TAELS X m i1

TOTAL PnODICTION COST rom STUDL.KT YEAHBOCnS FTDEIX"O IN 133
MONTANA HIGH SCHOOLS, 1951-1952

SCHOOL GROUPS
I I1 I11 v Vv
$1,192 950 $1,300 $1,200 1250 $276 $ 450 $ 15
4,936 600 500 900 377 435 283 300
1,300 605 773 531 315 525 220 285
1,750 931 945 632 612 330 8 350
900 725 506 340 544 350 740
1,995 665 403 476 340 100 315
6,000 1,800 1,100 450 650 618 0 215
1,695 1,100 790 911 225 411 0 240
1,100 500 441 675 500 361 40 75
4,258 1,000 300 450 500 492 1,922 268
5,600 360 550 400 350 435 300 451
1,600 400 697 481 560 150 255
1,350 602 430 170 666
953 521 520 150 418
1,200 630 335 275 400
1,250 360 143 250 350
775 700 521 375 12
1,433 429 348 155
1,200 200 330
750 170 235
2,000
2,400
Penge .
$400 to A143 to V225 to 3 to
52,000 n 300 $650 $1,.922
Total |3 to $6,000
117760 12,132 $616 ikuo 4312
Total $821
Median
$1,750 $1,100 450 «U35 4263
Total $506

TTnfal nrod"Ctlon cost of student yearbooks in~133 Montana
iiciiooXd 1a 1951*52 school year* 9%106,701)
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tha nation In 1949 raveals that Montana achoola are approxl*
mating total budget axpandituraa found In achoola of almilar
enrollment. Detalla of thla report of repraaantatlve

national achoola are presented in Appendix Uof this paper.



CHAPTLE II
CCKCLU3X0H3 ATD &SCOm&UDATIO33

Finding# and conclusion developed through this
study presented here, as originally pointed out in the
introduction, are important, primarily, as aids to; (1)
administrators in schools without student newspapers and/or
yearbooks who want to investigate the possibilities of fi-
nancing s”ch publications for students; (2) advisers to
high school newspapers and yearbooks seeking information
about improved and different methods of financing student
publications; ()) administrators, advisers and teacher-
training instructors Interested in relating opportunities
provided in student publications la larger and smaller
schools in Montana* These findings and conclusions may be
of interest and use to many others seeking information on
student publication financing in Montana high schools. These
conclusions are derived from data presented earlier in this

paper; detailed information may be found under the Chapter

topics™
GENERAL COHCLt"SIOHS
I, Student newspapers are published in 91*7 percent

of the Montana high schools in this study. In those schools

of less than 75 students, the percentage of high schools

-115-
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wlthovt student nevspapers is highest*

2« Approximately one-half (46.8 percent) of the
Montana high schools offered courses in journalism for credit
in 1951*52.

High school students write school news for use
in the local newspaper in more than one-fourth (27.6 percent)
of the high schools.

4* Student yearbooks are published in more than
three-fourths (84 percent) of the high schools.

5. The number of schools publishing neither student
newspaper nor yearbook is greatest In the schools of the
smallest enrollment.

6« High schools publishing a student newspaper but
no student yearbook are more than five times the number of

schools publishing a yearbook but no newspaper.
CC51CLU3ION3 OK CIRCULATION

7. The total circulation of all high school student
newspapers is greater than the total enrollment of Montana’s
high schools,

6. frequency of publication of student newspapers in
Montana high schools ranges from ! to 36 times during the
academic year* Generally, the number of issues per year
is highest in the larger schools and lowest in the schools
of smallest enrollment,

9% Approximately one-half of the 144 schools

producing student newspapers provide the paper to faculty
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membmr# fret; more then three-fourth# of these eehoole do
not give the paper to student# without charge.

10. Eighty percent of the high school newspapers
re offered for sale to townspeople.

11. More than one-half (60,4 percent of the student
newspaper# carry new# of grade# 1 through 12; about one-
quarter (24 percent) of the student newspapers Include news
of grades 9 through 12.

12. Less than 5 percent of the school# provide
for Installment purchases of student newspaper subscriptions.

13. Most of the high schools make provision for the
purchase of yearly subscriptions to the student newspapers;
but subscriptions are sold by the semester in approximately
one-half of the high schools.

14. Montana high schools sell many more yearly
subscriptions than semester subscriptions to student news-
papers.

13*  Yearly subscription rates range from twenty-
five cents to two dollars; semester rates range from
twenty cents to one dollar.

16. The sale of student newspaper subscriptions in
connection with the sale of student activity tickets is
most prevalent In Montana*# larger high schools.

17. Prices for student yearbooks in the reporting
Montana high schools range from one to five dollars.

Id. Approximately one-half (47 percent) of the

schools provide for installment purchases of yearbooks.



19. Th*@# schools require payments ranging from
fifty cents to two dollars in the Fall to hold yearbooks for
delivery in the Spring.

20« Eighty-nine Montana high schools, in the 1951-
52 school year, received from *12 to $3,600 from the sale
of yearbooks, covering from S percent to 300 percent of

the cost of producing the yearbooks.
CONCLUSIONS Oa ADVERTISING

21. A majority (71 percent) of the reporting high
schools publishing student newspapers sell advertising space
in the papers.

22. Advertising rates charged by these schools are
spread over a tremendous range, from a low of ten cents to a
high of two dollars a column inch.

23. Rone of the high school newspapers offer a
discount for prompt payment of advertising accounts.

24. Less than one-fifth (19 percent) of the student
newspapers use sliding scale advertising rates based on
volume and/or frequency.

25. More than one-half the schools (53 percent) sell
all of the student newspaper advertising at the start of
the school year; this practice is most common in the Montana
high schools of less than 150 enrollment.

26. One high school (Billlnps) newspaper offers its

advertisers a comprehensive sliding scale advertising scale,

incorporating both space end frequency.
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278 A clwr majority (69 percent) of the high school#
do not accept beer, tavern or cigarette advertising for
student newspapers,

2d, Eighty»flve percent of the student papers never
earry national advertising.

29$ Average amounts of apace, in student newspapers,
filled with advertising range from a low 5 percent to a
high of 60 percent*

30, Eighty-eight percent of the reporting high schools
producing yearbooks offer space for sale to advertisers;
only one school (0*7 percent) offers the advertiser a
discount for prompt payment of ad charges,

31. Advertising rates charged by yearbooks follow,
generally, school sises; the higher rates are charged by the
larger schools while the lower rates are reported by the
smaller schools. Full page yearbook advertising rates
range from five to sixty dollars.

32, Ninety-seven percent of the reporting schools
offering yearbook advertising space have the students
sell the advertising,

33. About one-tenth (10,3 percent) the yearbooks
offering ad space accept beer and cigarette advertising, but
more than one-third (A2.6 percent) of these school yearbooks
sell and print advertisements for taverns.

3A$ While the sise of yearbooks produced in Montana
high schools ranges from 4 to 213 pages, the advertising

volume stretches from 1 to tO pages in producing from
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to | 1/0CO In yearbook advertising revenue*
Advertleing voluaes In student yearbooks stand
gt about 2% percent of total space and produces about
thirty dollars a page, central tendencies of the reporting

Montana high schools revealed*

CCNCI1U3I0IS3 cH ACTIVITT FES

36. More than one-thlrd (36 percent) of the 153
Montana high schools providing data, sell student activity
tickets™

378 Twenty-seven (17 percent) of the r*"Tcrtlng
schools use part of student activity ticket sal*s funds to
finance student newspapers,

33*  Six (3*7 percent) of the reporting schools use
student activity ticket funds to finance student yearbooks*

39*  Prices charged for student activity tickets range
from $1,50 to $6.50; volume of sales range from 24 percent
to 100 percent of the high schools* enrollments.

40* Six Montana high schools give student activity
ticket purchasers yearbooks, without any additional charge;
forty-seven schools require purchasers of activity tickets to
pay an additional charge for yearbooks.

41. Sixty-alx percent (35) of the reporting schools
selling student activity tickets give the student newspaper

to purchasers of activity tickets.
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3CK0.X BOARD SUB3IDIZATZ0B COKCLUSICKS

42, Of th» Montana high schools publishing student
newspapers, about one-third (30 percent) of the papers are
subsidised by the school board,

43, About one-eighth (12,4 percent) of the student
newspapers receive school board subsidisations covering all
expenses; 1.3 percent of the newspapers get set amounts of
money from the school board at the start of the school year;
2d percent of the student papers draw money and/or supplies
on aschool board account as their subsidization.

44, School boards are much less Inclined to
subsidisation of school yearbooks than student newspapers;
only 9 (6 percent) of the 133 schools producing yearbooks
receive financial assistance from the school board.

43. Montana high school newspapers and yearbooks are

financed - outside circulation, advertising and subsidisation

by other student activities,

SURPU/S-DEFICIT CONCLUSIONS

46, Approximately one-fourth (26 percent) of the
high school newspapers report their school boards will
stand responsible year-end deficits.

47. When student newspapers show a surplus at the

end of the school year, more then half (65 percent) the

schools report the funds are retained in the newspaper

budget for the following school year.
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43. Surplus student yearbook funds are retained la
the yearbook budget for the next year’s production in 70
percent of the reporting schools producing high school annuals,
49. In 15 percent of the reporting Montana high
schools producing yearbooks, school boards accept the

responsibility for unpaid student yearbook debts.
PRINTING AND CCST CONCLUSIONS

50. The 144 Montana high schools producing student
newspapers report their reproduction processes as; 12
(O percent) by ditto; 106 (73 percent) mimeograph; 25 (16
percent) by letterpress; and 1 (0.6 percent) by lithography.
51. Total cost of producing student newspapers in
these 144 Montana high schools ranges from $12 to $3,200 for
the academic year; production cost per issue ranges from §$1

to $250.
52. More than 60 percent of the Montana high school

yearbooks are printed In print shops outside the state.
53» Printing processes reported by the 133 high
acbools producing student yearbooks reveal; 76 (57.1
percent) by lithography; 55 (41.4 percent) by letterpress;
and 2 (1.2 percent) by mimeographing.
54. The cost of producing yearbooks in 133 high
schools was #106,701 and ranged from a low of #6 to a high

of $6,000.
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RSCOK""NDATZOSS

ACTIVITY TICKETS

Student activity ticket sales should Include the cost

of student newspaper and/or student yearbook subscriptions*
TO PUBLISH OR HOT

Enrollment alone should not be the determining factor
in deciding If a high school is to publish a student news-

paper and/or student yearbook,
SCHOOL BOARD SUBSIDIZATION

When school boards provide some of the student
publication financing, the amount of subsidisation should
be established and made available to the publication adviser
at the start of the school year.

There should be a clear understanding by the principal,
the school board and the publication adviser on the policy
to be followed on year-end student newspaper and yearbook

deficits, or budget excesses.

ADVERTISING

Student newspaper and yearbook advertising rate

schedules should Include a comprehensive "sliding scale"

based on frequency and volume of advertising.

70 encourage prompt payment, student newspapers and

yearbooks should offer discounts for payments of advertising
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ehargts within 30 day*.

Tavern, bear or cigarette advertising should not be
carried in hig’n school student newspapers and yearbooks.

Advertising rates for student publications should be
based on the space's value to the advertiser * nothing more,

Professional advertlalng salesmen should not be
permitted to sell advertising space for student publications;
the advertising should be sold by the students.

Increased competition for advertising dollars,
especially in Montana's larger cities, suggests that hi#*
schools should investigate other student publication financing
possibilities.

A study should be made to determine the desirability
of the Montana Interscholastic Press Association conducting
a central advertising service for Montana student newspapers
as the Montana State Press Association provides for weekly

commercial papers in the state.
CIRCULATION

To aid budget and circulation planning, subscriptions
for the school year should be sold in the first weeks of
the school year. Single issue sales of the paper contribute
an uncertain element to budget and press-run planning.

Publication advisers interested in an expanding
circulation base for the student newspaper should consider
the possibility of an extended news coverage, to include

toe elementary grades and townspeople.
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ProvisioQ should be made for Installment payment of
one-year subscriptions to the high school newspaper.

Student newspaper subscription prices should be
established so as to encourage yearly subscriptions as opoosed
to Individual, single purchases of the paper*

Installment purchases of student yearbooks should not

only be permitted but encouraged*
PUBLICATION FSiiQUEKCi

Size and frequency of publication of student news-
papers should be based on an examination of expected

available revenue*

PRINTING

When possible, the high school yearbook should be
printed by a local printer* Every effort should be made
to avoid having to send the yearbook out of the state for
printing,

Tearbook advisers should consider fall delivery of

books as an aid In having the books printed in a Montana

print shop,

SIZE, TYPE YEARBOOK

Anticipated income should dictate the sise and type

student yearbook to be produced.
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PJBLICATIOI5 RECORDS

Montana high achool adrainlstratora should encourags
and raquira that publication adviser®* maintain complete,

accurate and continuing student publication financing records.

FURTHER STUDY

A study of student publication budgeting and spending
should be developed from the annual extra-curricular audits
now required of schools.

The subject of student newspaper and yearbook
advertising rates should be more thoroughly investigated
and compared to commercial publication advertising rates in
Montanal the subject is too involved to be adequately treated
in an examination of the entire field of student publication
financing.

Research by the Montana Interseholastie Press
Association, the University School of Journalism and School
of Education, student education and journalism organisations
and the Montana Education Association should be encouraged.
A limited amount of material concerning publication financing

In Montana high schools is available.
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APPENDIX 'A« -13 1.-

February 11, 1952
Missoula, Montana

Many Montana high school publications advisers would
welcome information and suggestions relative to the financing of student
newspapers and yearbooks. With this in mind the School of Education and
the Montana Interscholastic Editorial Association at Montana State Uni-
versity have approved a study of the financing practices now in use in
Montana's secondary schools. The enclosed questionnaire is to serve as
thefoundation for the study and the resultant recommendations.

The questionnaire has been designed so that you, the
publication adviser, WILL NOT have to take time to supply the informa-
tion needed. The business manager(s) of the student newspaper and/or
yearbook can answer the questions. The questions were designed with
this idea in mind.

If your school has neither a yearbook nor a student
newspaper, please mark only the general questions at the top of the first
page and return the questionnaire in the envelope provided,

A self-addressed, stamped envelope is enclosed for the
added convenience of the student business manager(s) answering this
questionnaire.

If you are not the adviser for both the yearbook and the
student paper, please see that the appropriate page of the questionnaire
is given to the student business manager of the other publication. Both
pages of the completed questionnaire can be returned in the enclosed

envelope.

It is believed that this slight intrusion on your time
can be more than justified in the financial information and suggestions
for student publications that will be available to you as a result of
the study. I'm hoping to develop a complete picture of publication”
financing in Montana's high schools that can be used as the foundation
for a graduate thesis in education, I took my B,A. in journalism and,
after better than five years as a working newsman, [ have a special
appreciation of the work being done by journalism advisers in high schools

today.
Thank you for your kind attention and help.
Cordially,

Judson Moore

Judson Moore
Prefab #23, M, S, U
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(TIPE or PHIUT answers, please; CIRCLE correcl- cn*wors,)

Name of high school;

High school enrollment; Do you have a student paper? ISS, NO.
Do students write stories for a special page or column

(of school news) for the local weekly or daily paper?..IES. NO.
Does the school offer a course, for credit, In Journalism?,.YES. NO.
Did you have a student yearbook last year? ....... YES. NO.

IF YOU HAVE NO YEARBOOK AND NO NEWSPAPER,

DISREGARD THE REMAINDER OF THIS QUESTIONNAIRE.

Student Actavity Tickets

Are student association Activity Tickets sold each year?,.. YES. NO.
How many activity tickets were sold this year?,........
Is any of the money collected in the sale of Student Actavity
tickets used for financing the studen®*: newspaper?,...... - YES. NO,
Approximately, how much money will the student newspaper get
this year from the Activity ticket sales money?,.......
IVhat is the price of a Student Association Activity ticket?.
How much of the price of each Activity ticket is given to
the financing of the student high school yearbook?..,..
Students and faculty members vitio buy Activity tickets get
yearbooks free of additional charges?.....ccccoveviennnes YES. NO.
Those who Activity tickets have to pay an additional
charge for a copy of the student yearbook?.,,,,,....... YES. NO.
How much, in addition to the Student Activity ticket.
must they pay for a copy of the student yearbook?......
Student Newspaper
1 THROUGH 12
News of what grades are included in the student paper's 6 THROUGH 12
9 THROUGH 12
10 THROUGH 12

How is your paper printed: DITTO. MIMEO.  PRINTED. LiraOGRAFKBD.

Average number of issues of newspaper in a school year:

What is the paper’s average total circulation (including
single copy salesj mailed subscriptions, exchanges,
those given to holders of Student Activity cards, etc.)?

Is paper given free to faculty members?. ... .YES.

If papers are given free to students and faculty members, what
is the total number of copies of each issue given away?.

Is the paper given to all who buy Student Activity tickets?.. YES.

How much does a subscription for one semester cost?
How many subscriptions for the year wore sold?.
How many single semester subscriptions were sold?....

Are subscriptions offered for sale by installment payments?.. YES.
Is the student newspaper sold to the people in tovmi’. = YES.

Average number of copies of each issue sold to townspeople?,.

Does the paper carry paid advertising?. .YES.
If "yes," hoiv much is charged (per column inch or square inch)?
Is all of the advertising space for ALL of the issues sold at

the start of the school year by having merchants sign

contracts for the advertising they plan to run?.......... YES
Or, do the students Just sell advertising space as each
issue of the student paper approaches?................. YES

(ADDITIONAL QUESTIONS ON THE BACK OP THIS PAGE)

NO.

NO.

NO,
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IVhat per cent” approximately, of the total advertising space
in each issue is sold advance by hsvJ.a® merchants
sign contracts for the space in the student paper?......
Approximately, how many businesses are there in the local
community that might advertise in the newspaper?..,”". ., «

We accept advertising for: TAVERNS. BEER. CIGARETTES. NONE OF THESE.

Do you use a sliding-soale advertising rate?................. «YES. NO.
What is the scale you use?

Do you offer a discount for prompt payment for advertising?...YES. NO.

VJhat is the average amount of space in a single issue filled
with advertising 15%, 20%, 10%, 60%, etc,)?... ... .......

We carry national advertising in our paper; NEVER SELDOM. OFTEN.

Does the school board subsidise the student- newspaper?........ YES. NO,
If "yes," does this subsidization cover ALL expenses?......... YES. NO.
How much does this subsidization amount to in a school year,

(if subsidization in supplies, explain, give amount)?

If the paper has money left over, after paying all bills at

the end of the school year, is the paper allowed to keep

the money for use In financing next year’s paper?........ YES. NO.
If your answer was "no," to whom does the surplus money go

at the end of the school year?

If the school board helps finance the paper, does the paper

get a set amount of money at the start of the year?..... .YES. NO,
Or, do you just draw money (and/or supplies) from the school

subsidization as your needs on the paper develop?........ YES. NO.
Will, the school board stand responsible for any debts unpaid

by the paper at the end of the school year?.............. YES. NO.

What was the total amount of money spent last year in

What was the average cost of producing a single issue
of the student paper last year?.....................
List any other sources of student newspaper financing
(plays, dances, carnivals, program sales, etc.; give
amounts from each) not covered in other questions;

IMPORTANT; Please have your circulation manager Judson Moore
add this name and address to your student paper’s Prefab #23
exchange list for the next two (2) issues so that M. S. U.
copies \flll be available for study, Missoula® Mont.

PRIVATE SCHOOLS

If money for financing the student paper is taken from the tuition
charges made to students, how much of each student’s tuition (amount,

9

not %) is turned over to the financing of the student newspaper?

If this information is not available, what was the total amount— talcen
from tuition-paying students’ fees—turned over to finance the students'
newspaper?
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(TYPE or PniiCT answers, please; CIRCLE correct answers.)
Student Yearbook

Our yearbook iS: .ocevivivenirierieens IHIMEOSRAPHED.  PRIOTED. LITHOGRAPHED 3)

Name of company that printed last year's boo;-.
Pictures and stories of what grades

are included in the book: 1 THROUGH 12

6 THROUGH 12

9 THROUGH 12

10 THiUUGH 12

Price of a copy of the yearbook:
Do you accept installment pajcnents from students buying books: YEU, NO,
If "YES," how much and when are payments due:

How much money (not including any recei>/"d from
Activity ticket sales) did you get from the
sale of books last year? ..o covieeverceereninnens .

Do you sell advertising space in your book?,....ccccoeevevrvrnnn. YES. NO.
If so, how much does advertising in the yearbook cost:
PER PAGE
HALF PAGE
QUARTER PAGE
OTHER RATES

Do you offer a discount for prompt payment for advertising?...YES. NO.
Must organizations (clubs, honor groups, hobby groups, etc..)
pay for their pages in the yearbook?.....ccoommiiiiniiiinincennnns ,»- YES.
If "YES," how much?., ,
Are students charged 'sitting fee' for their individual
pictures appearing in the class sections of book?.............. YES. NO.
If "YES," how much?...

8

How many pages of advertising were sold last year?. ..oiiiiiieniniinienen
How much money from advertising last Year?.....iieniieneneeeveneeseneeeneens
Total number of printed pages in last year's book?...,. ... ,

Does the school board contribute to the financing of the

student yearbooK 7 e e YES. NO.
How much did they contribute last year?. .o oo e e
Rather than contribute any set amount for the yearbook each

year, is it the usual policy of the school board to

contribute just enough to cover any deficit not covered

by advertising and circulation sales?. YES. NO.
Will the school board stand responsible for any debts unpaid
by the student yearbook at the end ofthe year?. YES. NO.

You will accept advertisements for: BEER CIGARETTES  TAVERNS
NONE OF THESE

Are profits from other school activities (dances, football and
basketball games, book store sales, plays, etc.) used in
financing the student yearbook? ....YES. NO

If the answer to the above was "YES," list activities and
how much each contributed last year:

What was the total cost (including all expenses) of
producing last year's student yearbook? ...

(ADDITIONAL QUESTIONS ON THE BACK 0V THIS PAGE;
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If, after all the bills on the yearbook are paid, must any
money left over be turned over to some other- account?,«. . YES. NO,

To what account (student Acti-yity fund,
school board, etc,) is this
the end of the school year?

school athletics,
surplus money deposited at

Do the students contact the merchants and sell advertising?,,, YES, NO.
Or, do salesmen from the company printing your book contact
the local merchants and sell the advertising for the

YliS,  ~NO
555555555555555555555555555555 29 9 9% 9% 9% 9% 9% 9% > b

Please, list below any sources of yearbook financing (with
amounts from each) not covered in the previous questioning:

-0
IN PRIVATE SCHOOLS, if money for financing the student year-
book is taken from the tuition charges
made to students, how much of each stu-
dent's tuition (amount, not %) is turned

over to the financing of the students*®
yearbook?. 94 cc90 0409000990

#0040#9 900000000

(if this information is not available, what was the TOTAL
amount the school turned over to the financing of the
student yearbook?) 04 0090 ¢40400000000000000440000

How many students, enrolled high school, do not pay tuition?
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1)9"

»AM3 AND LOCATION OF 158 MONTANA HIGH SCHOOLS THAT
ANSWERED AND RETURNED QUESTIONNAIRES

GROUP I  SCHOOLS

Blllla% « High School
Billing#; Montana

Butt# High School

Craat”iaiil Klgh*School
Great Falla, Montana
Helena High School
Helena, Montana
Glasgow High School
Glasgow, Montana
Havre High School
Havre, Montana
Dawson County High School
Glendive; %mtana
Fergus County High School
Lewlstovn, Montana
Flathead County High School
Kallspell, Montana
Gallatin County High School
Boseman, Montana
Miaaoula County High School
Missoula ; Montana
Park County High School
Livingston, Montana

GROUP II SCHOOLS

Browning High School
Browning, Montana
Central Catholic High
Billings, Montana
Chinook High School
Chinook, Montana
Columbia Falls High School
Columbia Falls,
Conrad High School
Conrad, Montana
Cut Bank High School
Cut Bank, Montana
Fairfield His:h School
Fairfield; Montana

Fairview High School
Falrview, Montana

Montana

GROUP II (continued)

Hamilton High School

Hamilton, Montana
Hardin High School

Hardin, Montana
Central Catholic High

Great Falls, Montana
Laurel High School

Laurel, Montana
Libby High School

Libby, Montana
Ronan High School

Honan, Montana
Scobey High School

Scobey, Montana
Shelby Hi” School

Shelby, Montana
Sidney High School

Sidney, Montana
Vhitefish High School

V hitefish, Montana
Wolf Point High School

Wolf Point, Montana
Broadwater County High School

Townsend, Montana
Lincoln County High School

Libby, Montana
Powell County High School

Dear Lodge, Montana
Sweet Grass County High School

Big Timber, Montana
Catholic Central High School

Anaconda, Montana
Worden High School

Worden, Montana

GROUP III SCHOOLS

Absarokee High School
Absarokee, Montana

Big Sandy High School
Big Sandy, Montana

Bridger High School
Bridger, Montana
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APPENDIX B

NAMB AS!) LOCATION OF 15” MONTANA HIGH SCHOOLS THAT
ANSXBRED AND RETURNED CUBSTIOMNAIRB3 (continued)

GROUP III (continued)
Carter County High School
Bkalaka, Montana

Charlo High School
Charlo» Montana
Cbotaau High School
Choteau, Montana
Colunbua High School
Colunbua, Montana
Corvallis High School
Corvallis, Montana
Culbertson High School
Culbertson, Montana
Darby High School
Darby, Montana
Bonis High School
Ennis, Montana
Harlem High School
Harlem, Montana
loundup High School
Roundup, Montana
St, Ignatius High School
St. Ignatius, Montana
Sunburst High School
Sunburst, Montana
Terry High School
Ter1V, Montana
Thompson Falls High School
Thompson Falls, Montana
Twin Bridges High. School
Twin Bridges, Montana
trailer High School
Taller, Montana
W hitehall High School
W hitehall, Montana
White Sulphur Springs High School
White Sulphur Springs, Mont,
Broadus Hi” School
Broadus, Montana

Circle High School
Circle, Montana

Hot Springs High School
Hot Springs, Montana

GROUP III (continued)

Manhattan High School
Manhattan, Montana
Medicine Lake High School
Medicine Lake, Montana
Nashua High School
Nashua, Montana
plains High School
Plains, Montana
Simms High School
Simms, Montana
Stanford High School
Stanford, Montana
Garfield County High School
Jordan, Montana
Wibaux County High School
Wibaux, Montana
Central High School
Havre, Montana
Sacred Heart Academy
Missoula, Montana
Butte Business College
Butte, Montana
Poplar High School
Poplar, Montana
Baker High School
Baker, Montana
Troy High School
Troy, Montana
Fort Benton High School
Fort Benton, Montana
Kysham High School
Hysham, Montana
Plentywood High School
Plentywood, Montana

GROUP IV SCHOOLS

Auguata High School
Augusta, Montana

Chest.r His» School
Cheater, Montana
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AFF£vT3IX B

SANS A® LOCATICK OF 1jS MOmKA HIGH X1liOOLS THAT
ASZ3tfaRE£D AND ftSTUSSED QU£L3TIOHSAI??a3 (continued)

GROUP IV (continued)

Geraldine High School
Geraldine, Montana
frold High School
Froid, Kontana
Fromberg High School
Frcnberg, Montana
Ophelia High School
Opheia, Montana
5tockett«Sand Coulee High School
Sand Coulee, Montana
Victor High School

Victor, Montana
Arlee High School
Arlee, Montana

Colstrip High School
Coletrip, Montana
Denton,High School
Denton, Montana
Dodson High School
Dodson, Montana
Drummond High School
Drumncnd, Montana
Edgar High School
Edgar, Montana
Hinsdale High School
Hinsdale, Montana
Joliet High School
Joliet, Montana
Joplin High School
Joplin, Montana
Lima High School
lima, Montana
Hoxon High School
Hoxon, Montana
Park City High School
Park City, Montana
Plevna High School
Plevna, Montana
Power High School
Power, Montana
Rosebud High School
Rosebud, Montana
Rudyard High School
Rudyard, Montana

GROUP IV (continued)

Pyegate High School
Ryegate, Montana
Saco High School
Saco, Montana
Savage High School
Savage, Montana
Sheridan High School
Sheridan, r“ontana
Superior High School
Superior, Montana
Granite County High School
Phlllpsburg, Montana
Tongue River Boarding High School
Busby, Montana
St* Leo's High School
Lewlstown, Montana
Mount E llis Academy
Bozeman, Montana
Lustre Bible Academy
Lustre, Montana
Belfry High School
Belfry, Montana

GROUP V SCHOI.LS

Alberton High School
Alberton, Montana
Antelope High School
Antelope, Montana
Box Elder High School
Box Elder, Montana
Broadview High School
Broadview, Montana
Brady High School
Brady, Montana
Buffalo High School
Buffalo. Montana ,
Clyde Park, filgh Scncol
Clyde Park, Montana
Comertown High School
Comertown, Montana
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MAME Aim LOCATION OF 15S MONTANA HIGH SCHOOLS THAT
ANSWERED AND HSTUHIfSO QUESTIONNAIRES (continued)

GROUP 7 (continued)

Cueter High School
Custer, Montana
Dutton High School
Dutton, Montana
Flaxville High School
Flaxville, Montana
Fraser High School
Fraser, Montana
Frenchtown High School
Frenchtown, Montana
Geyser High School
Geyser, Montana
Gildford High School
Gildford, Montana
Harrison High School
Harrison, Montana
Highwood High School
Highwood, Montana
Bingham High School
Hingham, Montana
Hobson School
Hobson, Montana
Zsmay High School
Ismay, Montana
Judith Gap High School
Judith Gap, Montana
Kremlin High School
Kremlin, Montana
Lambert High School
Lambert, Montana
Lavina High School
Lavina, Montana
Felstone High School
Melstone, Montana
Neihart High School
Nelhart, Montana
Outlook High School
Outlook, Montana
Rapelje High School
tapelje, Montana

GROUP 7 (continued)

Roberts High School
Roberts, Montana
St. Regis High School
St* Regis, Montana
Sumatra High School
Sumatra, Montana
Virginia City High School
Virginia City, Montana
Willow Creek High School
Willow Creek, Montana
Wilsall High School
Wilsall, Montana
Winnett High School
Winnett, Montana
Klein High School
Klein, Montana
Bainville High School
BainviXle, Montana
Srockton High School
Brockton, Montana
yiorence.Carlton High School
Florence, Montana
Mission High School
Hays, Montana
Rosary High School
Boscman, Montana
St. Labre*8 Mission High School
Ashland, Montana
Shawmut High School
Shawmut, Montana
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(postal cards) March 3, 1952

On Fab. 11 you war# mailed a student publication
financing questionnaire as part of a study approved and
supported by the M. 3. U. School of Education and the
Montana Intarscholastle Editorial Association.

All but a few of the high schools in the state
have answered and returned their questionnaires in the
self-addressed, stamped envelopes that were provided.

At your convenience, could you, please, mark the
one for your school and drop it in the mail.

Thank you for your kind consideration.

Prefab |23, M.3.U. Judson Moore
Missoula, Montana

(letters) March 23, 1952

A student publication financing study - jointly
sponsored by the University School of Education and the
Montana Interscholastie Editorial Association - is nearing
completion.

In tabulating the information it has been found your
school is one of several in the state that has not yet
returned the questionnaire sent you Feb. 11, seeking
information on your publication financing. It is hoped
you can mark the questionnaire and return it in the stamped
envelope that was provided.

If your school has no newspaper and/or yearbook,
just Indicate such on the questionnaire, put it in the
envelope and drop 1t in the mail.

Thank you.

Prefab j?23, M.S.U. Judson Moore
Missoula, Montana
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January 12, 1952

Mias Carol Houck, advlaar

Roatn High School Student Hawapaper
Ronao High School

Ronan, Montana

Mr. Joaaph Braycleh, adrlaar

ft* Banton High School Nawapapar
Fort Banton High School

Fort Benton, Montana

Mr. John Linn, advlaer

Kiasoula High Student Newspaper
Miaaoula High School

Kiaaoula, Montana

Mr* L« B* Malnborg, adviser

Three Forks High Student Newspaper
Three Forks High School

%ree Forks, Montana

Student Newspaper Adviser
Arlee High School
Arise, Montana

Mr* & Mrs* Thorson

Student Newspaper Advisers
Joliet High School

Joliet, Montana

Mias Lois Elda Larson, adviser
Laurel High School Student Newspaper
Laurel High School

Laurel, Montana

Many Montana high school publication advisers would
welcome information and suggestions relative to the financing
of student newspapers and yearbooks. With this in mind the
School of Education and the Montana Interscholastie Editorial
Association at Montana State University have approved a study
of the financing practices now in use in Montana's secondary
schools. The enclosed questionnaire is to serve as the
foundation for the study and the resultant recommendations*®

lou are one of seven student publication advisers in |
Montana that are receiving "pilot” copies of this questionnaire

The seven were recommended * by education and journalism

school faculty members - as_gublication advisers doing, good
work in this field and qualified to offer suggestions for
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APPENDIX D
(continued)

revisions of the quectionnalre before It la aent to the other
publication adviaers in Kootana'a aecondary schoola* Tour
auggeatlona will be appreciated; juat write them in the
margina or on the back of this sheet»

If you are not the adviser for both the yearbook and
the student newspaper» please see that the appropriate
page of the questionnaire is given to the adviser of the
other publication®* Both pages of the completed question-
naire can be returned in the enclosed envelope*

Thank you*
Cordially,

Prefab #23, K.3.U.
Missoula, Montana Judson Moore
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October 29, 1951

Columbia Scholaetle Press Association
Dr, Joseph M, %irphy, director
Columbia University

Mew York City, M Y.

Matlonal Scholastic Press Association
Fred L» Klldow, director

IB Journalism Building

University of Minnesota

Minneapolis 14, Minnesota

Edward Kell, secretary
Quill & Scroll Society
Northwestern University
Chicago 11, Illinois

Dean Jeremiah L, O'Sullivan, director
Catholic School Press Association
11)1 West Wisconsin Ave,

Milwaukee 3, Wisconsin

I'm trying to accomplish a survey of techniques used
in Kontan? h1” schools for financing student yearbooks and
newspapers and I need related information of other states
and the nation for comparison with the picture in Montana,

The director of the Montana Interscholastie Press
Association, Prof, Robert F, Struckman of the Montana State
University School of Journalism, has suggested that your
organisation might be able to supply the information for
which 2 search®* In order to save as much of your time as
possible I've tried to list, in outline fashion, the
information I'm seekings

(1) Number of high schools in the nation thect
publish student newspapers and/or yearbooks,

(2) Reports of studies of methods and practices used
by high schools in financing student yearbooks and/or
newspapers. If your organisation has not made such a study
or does not have such information available, can you suggest
books, magasines or other sources for the information?

(3) Cam you supply me with copies of articles from
your organisation's publications offering suggestions on
financing methods for student publications.
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(4) Does your office bavs available, or can you

suggest other sources where I might find, a listing of
state scholastic press associations (with addresses)?

Any information you may be able to supply will be
fully credited to your organisation* X am quite willing to
pay any reasonable charge for bulletins, pamphlets, reports
of surveys or magasine articles you may be able to supply*

Sincerely,

Prefab#23, M.3.U* Judson Moore
Missoula, Montana
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ALMTV Kditf'r NORTHWESTERN UNIVERSITY
Qii,Hy Xcrfll Afaua-inr

iVin.. R»i ss-n E. Wot M.LILV

S.fi.«.Inf Tr.urni.lirr, tv. ruli.r S-oclarv CHICAGO 4, ILLINOIS

SvrarusT T'ry'v<-rsily N b 12 1Q51
ovembper ,

111 West Jackson Bouievord

Mr. Jurisf'n Moore
«mtontarw State University

Mts.'iso-ilo, Montana
Dasr Mr. Moore I

iour leti.er of inquiry on ecshool publication finnncln»
got stuck In "ur 'easy ansvors to hard questions" de-
nartnont, but I am now hastening along ow roely.

Under separate cover I am sending copies of the
booklets and pamphlets we have on finencii® nrthoda.
It he: baon aometim since wc havs done anything on
the sulject since business ‘coniitions have been so
uncertain over tiia last few years. Cost trends have
all been up so we couldn'toffsr definite and stable
figures.

In a few days I will send s 31st to you of stnte
school press associations (wltji addresses).

We have trie ' .several methods to ascertain t}i= rurtier
of schools with student oubLica-lons, newspapers or
yYatbooks, but have not dl.-!covered a sstiTfHOtaxToeane,
roocear¢cr sohoola with publications fail to report 'hem
ns the publication is not considered of sufficient coop-
sognonee to be listed.

In round Timbers, I would say almost 701? of U,S, hglh
schools have somo sort of publication, issued yearly,
scmesterly or monthly, etc. In son» aras, it is hard

to find a seoonary srdiool without a publlca'loD, alth;0’*h
the school oéiynot consider it worth roenticning.

If you still hara tine and went to make e survey, we
will be glad to Inclu e your survey m terial in one of
our general mailings. Let ns know and we will see about
the details.

c:Gordl«llyjo«i'e?'

HiA
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MARUUETTE UNIVERSITY
COLLEGE OF JOURNALISM
552 NORTH THIRTEENTH STREET

MILWAUKEE 3. WISCONSIN

KM

November 3, 1951

Mr. Juiecn Moore
frefab 423

Montana ?t&te University
Mssouls, Montsna

My dear Mr. Moore:

I re.":ret that -v hnvc mde no studies on methods of
fln.'.-.ncInc your books end newsLuyers. This “rorlen is not
a mnjor concern in private schools us 1t is jn the public
Instltutlons. In a private school -enera'ly the tuition
covers an activity fee from which an. allotment Is raade
for publications. Generally this is sufficient to pay
the cost of news;cpers and yearbooks when supplemented by
revenue from a n.inimuun of cdv-sitislnp.

The main concern of the Catholic .'chool i'ress Asso-
ciation his been with content and vt na einied most of
our efforts at iwpi'ovilnp the .naterial pubilghel. I am
sorry th.it 1 am not able to to of any assistance to you.

:inoro'ly yours,

J101gjv
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COLUMBIA SCHOLASTIC PRESS ASSOCIATION
Coilumd)ia Umvimty
" NewYoA. (2?) N.Y.
Koveniber 2 f, 1951

r-«ar ?V. “ooroi-
W.
.......... -in Taapo«e to"7crir'3,tf'tée'r'tvf-1I'c WAN'-'17>;19fil-; wo -aru h*pny t@ hn-tiblo
to furnish you with tUo laforrafc-tinw-
. ? I'f m

Of o-'-urso, we f*c net Iso”ieye tha” ou”'sufvey Is eo abeoluto ani aaourate
ne&sure, but, it fi00*O to 6 mMpj~/caf-isractjry gauye, frovi-iln,.; u« with
the fcll*wln" firuroc, A A i - : -

cn the basis of the U.S. I'Op&rt.neat of

and
n . 10>, MS*V « ' « ~ v B O H Wi V*9Ti. ShOW*
lac hw Kr y hLcjp HSft-i"o"Is' pahliauOd nawsj/uoero orjhi*f*i&y published Twgazines,
nor oc-uld we telj sohopls publlshod-both» *iid, Xnduubtedly there
is a lar. er

Bcbocl aoscunts g(h TDoj*thfta 7,0CC yéa}_gbcofesA—. G
;)\ and m'nm W ‘Elms 4

10 hope tiiai h-aVe figuroe yen inalthough it-»y
fall short of ti® < N a lIs.'you' fi'ikii, <> . =

"ijth Ldll pop\la*Inhe$,"$ek'*re , o_"_

XA-y- sV .-ZO-JP'SlkfcACWfA IH33 ASS':

AME, A » -'enry t ornéS*
A ssistant to the Eireetor

Judson ?'oore

.Rreffeb'#23
“ontanp. ntata liniveriity

Aiss-oula, yontana -

Tvta«i -



COLUMBIA 5CMOLASTIC PRE5.S ADVISLTU .-UySOCJATION”
C(iliin>y Uoiveisity
Nrv Ywk. (?7) X y.
JiOVs.mber 9, 1951

.ear ocCro :-

'.e are flattered thei *ro S71Qj;Li thin* of us in conr.=>"*t..on
w:th your thesis and 1 onlylJ or a=r\" asslst'.rce.

»

Xher-i Is a f-roat dea] 5 H ]q)llcatlcnfi in o>+ SC'OL
n?..rs KI'VIEft but, unfortujiat' p'es are arailJatlo at
yc'ir 'rive-.*9Ity over a Ida donot an index of
the RL'NISi"!, thoii.'h several he?e r-e eotual ru-'-er of calls,
thoi-,;ch just! fia: le in ti-tir as'‘vr. l» 1vtVe 1t "inan-

eially foesiblo for I'S *

A

There are s-—-me . Association
but their morTbersh|M 6 ilntit€ UBisir r'-"D??"E31<'?ri'e yal ;e to yci.. I
have ocre *“iles ofL”"e "":xrr— <t "' «Ith i-x>f.acional
copies n'SBing— available 1>q loan. fb einilar spot asked
for t)«! saT» thinr,uyi)rf*&é3tr<*ax”isadz”"to sent i3le for his
perusal. All we is MjtA  y -tho portetion« It
til m
dcsls nion ""'i-
me Pell.
have ia or L studeuu pvblicatiSis

in the I'S, includj icati.'i.r.. This
tnc-l'jdes all tyive iacludjnr
twaehers <cllorec icr eollepes or
university public field, Ve can
'1v9 you a breako *ur afjo of every
secondary school cards to those
not on cur list, a I ar sure this
13 the most ccrproheni”, uroK ar- correct

msJthin a rsrrcew mr>'ln

As to state lifts, there is no such tliinr, 7« 3ave been tryinr to o?l-
Ifict one for years hut it ja not corplete, Afaln,it is probably rrcre oo’n-
plota t;.an nr.y tc found elss’shoro but it is not in shape to be of use.
You Kill find the PiVniVf has had a section for the past fe-" years entitled

ith the Frees Associ'vtion" cvhich carries re”s c¢” their *“etln-a ard also a
li'-tle seotion called "Cowin*: Events" -Khlch montions ctliers. If you cnocked
these ycu wov.ld have a pretty good idea of tho load inp onrs,

ill the nature of score books #'th explanatiTy text
ccvor”nr tho rarssii>es. nsrspeners, yearbooks, md duplicated publications,
tso nivi bnos on ucort “riting anc "uver, end oono wimeopr&rhed rocro sheets
- - . nnr newspapers, literary, literary-art and sirilar
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lie also TAve e 6tyle Book t-in'u sells by +hO iiancr©”” «nd is used for
etanda: disins school rohl*cation viritjup;. I'll he ,-lad to let you have copies
for you certainly need every ercc.”'ra-erent in vl.et you are doinj. The -aja-
rlr.e and dvpl'cated booklets aro out c¢T print hut ne ex.ueot new editions not
later than 1 January.

I surely wish 7 ¢ uld talc aCvunta.-e of your 'rind offer to visit Vontara,
Bifht noi« I am on military duty in .VaRhin-ton and oomnute week ends to keep
ti*is vr'rk There is a s+ronr pos %l ility that I siiall he in the Air
Force KCTf division here !n Ho, In the next days an'.” thft oh will rrohnhlj
IS8 ~e "lyinp all over the oourtry. TncicoLtally* wnile you may not have
kor-in him/ your former.Chancellor, r<r. Colke, is a oo’ fricu' cf *mine sin”e
we served fco -“ther in Ttnly and Aus-ria, ‘e wrote from Germany %icre h« see”s
to he doinc a good job and enjoying :t thoroorhly.

All good .tishos to you, Don’t hesitate to call on ne 1* ; can be of
any more help.

Cordially yours,

Jo
r.iracfcor

V, Juflson I'oor©

h-efat ;-23

"ontana .ta'e University
*'iset'ula, '’ont'ina



T  (continué”’)
fnal. Kilclow, Dirtaw”.

\Mational Scholastic PteSS c4s5oclatlon

'"2d Joarrnliim Building
Uniytrsity uf Minnetot*
Mitinrapplii 14, //inr>nct4

SoTBBiber 14, 1351

i:r« JudsoQ koore

prefab y 25

liontena Stcta Unirereity
kisaauXa, Montant _

D**r Vr» Moorei

Mr, Klldow hba turned your letter over to n@ to tnawer at X have
tome iBftteritl »t hand, I r>h«ll try to tnswer your quastiont ea
you' have numbered them.

I. num'oer of hig,h aohoola In tne nation that publlah

atudeqt newgpapere and/or yearbook* would be dil'ficult

to even “uess at. There ia no way to know, [ know of
no flnae wnere that figure oouli he had. % have appro*-
iTartaly 5.J00 auoh perlodloela that ooae or hove come

to ua for judging. [ am sure that there are nany norm
who do not take tW trouble to do thrt. In recent years
there are cany email schools that era just stcrticg

e scarbuoTca,

20 have no reports such as you oak for, tut Soholaatlo
Editor has from time to time publia)ie] ertloTes on tt.a
fihanolng of publlostlocs.

So Ae do not have time Just now to look through fohulastle

* - -gditer for articles you ask "for» "if j ean- —
3«fef"thi* requaat until after Chrietfliaa when our oon-
feronoes are ovsr we could help you.

4. 1 would suggest that you write the State I'nlvoralties
in each ateto asking for Scholastic Preeg Aasociations
in that state, Ksme* change almost every yesr and It
is not praotioal to try to koap auoh list».

Good luoK to you in your article end survey. [ will he Interested to
sea what you come up with.

Cordially yours,
NAIIOS/L S'T’OLftDIIC FUUG?- ASSM."

u...-,
'CT/elw Carl Towley, Assistant Direator

JDITOt <S THE OFFIJAL ORGAN OF THE NATIONAL SCHOLASTIC PRESS ASSOCIATION
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STATS DEPARTMIiXT OF PUBLIC INSTRUCTION
Helena, Montana
Dee. 5, 195X

Judeon Moore
Prefab #23, H.S.U.
Missoula, Montana

Dear Mr* Moore;

There are no student publications in the field
of apprentieeship training. In fact, there is only
one high school in Montana that is conducting related
instruction classes for apprentices in Montana.

High school student publications along with high
schools In general are under the supervision of the
State High School Supervisor. Mr. Va King holds this
position In the State Department of Public Instruction.
[ am sure be will help you all he can.

Sincerely,

Earl Keys, supervisor
Apprenticeship Training
Div. Vocational Education



. . A1'PSraix (aontlnue”) '
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M*«v M. eaMBOH =
tN IKVt,
as» A BorifiT *trcaiar TOHOME
'jiirtTin ! oi»«oT«» or-

e %
AM>»>rta*Tiva AO«aaT4HT

STATE DEPARTMENT OP.P UBLIC INSTRUCTION
' ' EELBSA. MONTANA

" Jeziuaiy 5,. 1952

Mr. JiKJecn Moort»
O e

Kontnna State .University
-Missoula» .Md'ntanA

Dear i'r, Moore: = -

Your giiiry concerning the financing of student nubilestions,
has ceut;ht r.e s bit chort on Infonjation»
f ¢ #
e I submit the followiac a? n result of my Vlaite'to .the hi,;h
schools of th-A'State: -

1. Studert vnjbliCiitinns *re ue.wlly nuollshed at t-he'cxj'.cr.se
of this, school. ,?h@sc are tohe activity funds.

2, ,Additipnc.l-fjr*da fccy be obtained, free eubacripticT»»,"-and
"from the fts4f .of.nAvartLalng .cwtofial, 'ilt'hon'th la-«any

«Cttsea aeitULr of, these. .r|[faUy 'cuOTerts.talJ -completely".
Am 3, Annuals' which siy He cc-.n'jidored ao st jcent publications -
;arft ffupportad'sinost. entirely by>re-ordfer ', and are
fL*slsted',by th.e selu of advertising spade.
vitad 1'4r'miKe Ts'coDsiZAMA' bTa"Zy'/'t'6 T&éV
y-.o. * qudstlcma'bl.e'ierscticQ,, because it Is very,-often poorly ,

. ppe”eritea’fthd'does not re-ch'a high percentage of the -
G.OHinnaiity™ 'These .are drinlcn s, .dad, s"cn™d not be Accepted
» as-prgVed facts, unless your reseo-rch eo'-sbows, '

Almost el% of\our high schools have student or instikutioaal -
" phblic&tions." Most of .tThese fire mlmeos.rahked. A few ere
mprinted, And la a very small school* .they.R»y-even be. tyteU.

Coidially yours, °

[ <™

tfillicjtf r.'zirg
S High School Supervisor

w= - » VIKipl
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MWAS’s One Order One-Bill One-Check System Is an Easy Way to Advertise in AIl M ontra Newspapers

W E E KLY

N EW S P APEH S

H

Kainvillf 354
KiiiivfvrH 9.527

OakPf 1.789
FiillfM 3,fi47

BolKimic fi57
(Jiillat.r. 21.718

Bolt 744
L'iiM-adc 52.4U8

OIK Ssiii-ly 729
t IL -.I' all K!i"K

tiK linitjri LInT
Swoot Ora”s 3,620

BILIuiKS 31.724
Y fllc>\i.>liii'o 55.743

UilliuKa 31.724

Ycllovvistono 55.743

RiHInO4\ _rip M1 T4 31-724

11,,/email 1
r: .iJiifici

3i B53
fill 1,.,,i 10.1UG

Hii'iiiliK .508
Piiv.iii'i fiixoi 2 080

Ul?&"ﬁﬁ 1.874

C'a.iraile 446
r.iisi-nHi' 52 46H
Lil.ri: 2.168

Chintiiik 2.270
Bliiiiio 6.473

mhuteau 1613
Toloii 7.130

CiiTlc ! 851
MiT .no 3.246

Cnluml.i.. Falli 1.237
Kl.ithciiri .71.412

CoiuniliiK 1.0SiO
-Sliilwaior 5,34.5

.‘m.'nfuil 1.854
Pojidf-ra 6.429

<‘nlbvi I-nrt 778
Hcim-\ . il 0.527

C'til Bnnk 3.7H
niiioifF 0.636

Dwr r,i.rtge 3,164
P.nvcll 6,258

Dillnii 3.079
1Ji-nvt-i 1iQjd 6.417

Dkaiak.i 897
Carlirr 2,78.5

Fairfield 6 RS
Teton 7.130

Faii-xicw 936
Ru-hlanrt 10.343

Kor-yth 1.884
Rosebud G.529

Fni-t Benton 1508
CMouieiiu 1.908

Krenilii-ig & 40
Carbon IO %

Geraldine 362

CIj'iiilfiiu 6.908

?ounty

Rale*
n u S
4-s
ml/l J1 1
Bainville Democrat—A. S. O
VuKelich and Dnwns 78  5ii 58 56 3fW- 7
t'aJlon Couuty Tlme”—-. A. S. O )
Kai-1 U. Pleissner 1.560 49 SO 49 1011 7
ItelRrade Journal—A. S. L, R .
L. K. Williams 859 49 49 49 3iw 6
Belt Valley Times- A. S. M
Earl L Mizen 704 42 42 42 1011 6
Mountaineer— A. S
I W l.jiwu-nte 776 42 42 .42 1019 6
Big Timber Pioneer—t.A. S. R
Hd>- anil L..im'*nt iJvk 1.6<0  's6 56 76 ItV 6
Billing# Times —'. A, I. S. O
H M Mfiins 1,297 il 63 63 151, 6
Yellowstone News— -. A. 1. S. t>
Fred J. Martin 5961 14u 1.20 140 2011 5
Western l.tventorti Reporter — A 1.S O
Ni.iii.an IViirsinske 1120 5 w410 AT 8.\1
Boreman ( ourler !. A. S. L. R
Hurry Dunlxtl' 2.58' (< g II'jI 7
Bridger Times— S
S. A Neilii-iy 586 1; 42 42 2i-'v
Powder River Examiner A. S.M
A'hli)li Junes 971 <+ 19 49 2iW 6
Browning Chief .-5. s, n H
John F.. Dai ks su" S 1J Tiili
C'asrade Courier A. S .
R ' i.erter Rl 'K 42 ml 6
l.ibertv f'uiintv Tiim J
11 in !ful, i.iMii. 49 N 49 All
Chinook Opinion—:, A. S. O
i ih'i.-<pii 1'iiblislu-rs 56 56 1ai 7
Choteau .Aranllia i. A. S. O. R
Je-re CIliff' V 1.482 .56 .6 56 1011 7
Circle Banner -,. A, S. R
Ben M Larson 8 III EN 49 49 mil >
Hungry Horse News - A. L. R Vs
Melvin H. Tluiler 2,71 77 2t 7
Columbus News— i. .A S, R
C B Harliir Lno'j Il 49 lull 0
Independent-Observer— . A. S. i>
'sli.uiss and Bi.-illas 1.112 .56 56 2cw
Culbertson Searehllght -.A, S
I) W. Robinson .11 498 .49 .49 49 2tw 6
Cut Bank Pioneer Press ABC—» A. S. O. R
Diin W hetstone 2.212 63 1511 8
Silver .State Post— 1. A. I, S
T U. Geliietl 2.019 .56 56 15h 7
Dillon Examiner— I. A. S
Dan F, Hciinelierry 1.421 '6 56 56 1511 7
Ekalaka Eagle . b. L. K
Tom C. Taylor 8)9 49 49 .49 2¢cw 7
Fairfield Times— A. S
II. D. Cunningham 1.000 .50 .50 5(1 mil 6
Fairvlew News— A S. O
1. R. Ailing 823 .49 .49 40 3cw C
Forsylb Independent—t, A. S. M
D J. -McCausiand 1.480 .58 .56 .56 15h 8
River Press - ABC—1 A. S
Rivvi- Press Pub Co 1.557 56 .56 .56 1011 7
Fromberg Herald—A. S. M
B. E. Ciossin 346 42 42 42 101i H
Cieraidinr Review A. S
W. \V. Webb son 42 42 42 IS1i 6

12x2(1
12x20
13\20
12x20
13x211
13x20
13x20

12x15
12D,
12x211
22
L(\2j
1.I\21i

Ltx.’ll

1I.x.'d
1’°x2U
1.1x26
12x20
LIxX0
13.X20
12x20
12x22
12x211
12x2(1
12x20
17x20
13x20
12x21
12x20
12x20

13x19

Th

Tu

Til

\V

Th

=

Tu

W

Tu

M/

Tu

1

Th

Th

Th
Th
Th
Th

\V

Th

Tli
Th
Th

Th

Th
Th
Th
\

Th

W

1l

page
page
5x12
I'.ige
5x10
5x13
5x211
5x1
pag,-

6x A1

7x211
page
4x1.5
page
5X18
5x15
5x18
page
page
5x20
5x20
page
5x18
5x18
5x18

page

Seat; A—Agriculture; I—Industrial: S— Slock raising; O— Oil; M—Mining; L— Lumber: R— Recreation
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MWAS's Oii*-Order One-Bill One-Check System Is an Easy Way to Advertise in All Montana Newspapers

cs
u
CIL,i:“ L;in\ 3,810
Vi>llL-> 11,320
(ilendUF 5,235
Dawsiin 9,038
Or«‘at Falls 39.001
C.I-, .ric 52,408
lum 288
Riilalli 13,021
Haidin 2.384
Mik 11",n 9,709
HntU-At' 1103
ni ii-K' 8.473
ILT Inwlnli 1,718
W liL'ill Jiid 3,182
Havre 8,094
Hill 14,281
Hclvna 17,498
Lew IS and Clark 24.418
Hingham 214
Hill 14,281
Hinsdale 500
Valley 11,320
Hulisnn 20.5
Judith Basin 3 204
Hut Springs 723
Sanders 6,926
Hot Springs 723
Sanders 6,926
Hy.sliani 408
Treasure 1,406
Ji'liet ) I"
Cart.iin 10,106
*lordan *'50
Garfield 2.154
Kalispell 9,694
Fl.iithead .31,412
Kalispell 9,694
Flathead 31,412
Lambert 350
Richland 10.343
Laurel 3,647
Yellowsl<jne 55.743
Lewistuwn 6,540
Fergus 13,06.3
Libby 2,401
Lincoln 8,672
Livingston 7,667
Park 11.974
Malta 2,085
Phillips 6,348
Manhattan 697
Gallatin 21.718
Missoula 22.320
Missoula 34,982
Philipsbui %% 1.047

Granite 2,765
Plains 713
Sanders 6,926

Plentywood 1.851
Sheridan 6,623

Poison . 2,217
Lake 13,767 %

Poplar , 1 1,145
Roosevelt 9,52 I

Poplar 1,145

Roosevelt 9,527

rounty Seat; A—Agriculture; X—Industrial; S— Stock raising; O—Oil: M

AUty Kalh
s
4
t 5- n
i-i
Glasgow Courier—t. A, S, K
T J. li.Kking 3.850 .63 63 .63 3cw
Daw”son County Review— ;, A, S. O
Ki-imetn W. Crabb 2,193 .70 70 711 10h
Eastern .Montana Register « ABC— .A. I S, R
CathullL Pi'L'ss Society 5,998 1,00 1,00
Western News —.', A, S, L, R
Mile." R'lrnno.v 1708 .56 5(1 5 Ic.AV
Hardin rrilmne-Ilrrald--L A, S .
Kiv Lri'Well 1.M49 03 1,( .63
Ilsrlrnt New*— A S '>
Johii'i'ii I'l.1.Ii t'iT' 895 56 B 4y lull
Harlow ton Times— , .\. 1. S
Harold (7. Sto;irr.« 1.40n .7C 76 K} A%
Havre Independent—"'. A. I, S
A Williams and K Abi-I 733 42 .50 42 2vw
W'estern ('at)inlie Regiater « AIM — :, A, S. M. L, R
Catholic Press Society 6.386 1.50 1.50
Hi-Line Weekly- A s
John G. Kindschy 476 42 42 42 101
Hinsdale Tribune— A, S .
H. F and F J. Tuttle 448 42 42 101i
Judith Basin Star— A
I. H .Morrison Th5u .42 42 Zi9) 3tw
Camaa Hot Springs exchange- -A, < !.. R )
Ldna B. tiannaway 50u .42 42 42 121i
Hot Springs Sentinel—A. S. L. R
Richard and Joan Shirley 525 42 .42 ,42 3cw
Hysham Echo— I, A, S, M, 1. R
Collins C I'mldwell 550 42 50 42 3ow
Indepcndenl Inurnal— A S
S 4 Nethi-ry <10 42 42 42 Zcw
Jordan Tribune — A, >
Rnbi S l..irson Sno .49 49 .49 2cw
Vews-Farm Journal - ABC- A. LS, L.R .
Fraru-. It Trippet ;7-»1) .70 .70 70 ml
Times-Monitor—t, A. S, L, i .
H. T Miller 1,960 .49 40 49 ICh
Richland County Leader— 4 S. C’
G. M lliiv.eH 820 49 .50 50 1211
Laurel Outlook— A, I. S, O
J. Gehrclt and C. Calvert 1,453 .56 .56 .56 1S1i
Argus-Farmer— -, A.l, S. O, M. H
Byerly Publishing Co 1,748 .77 77 77 2011
Western New»— ., M. L
\V ft Lilieli 1.9.30 .56 .56 dew
Park County News— KA. I, S, R
Fred J. Martin 1,753 .56 .56 .56 2011
Phillips County News - ABC—1. A. S, O, M. R
J. Russell L.Ticombe 1.748 .63 .63 .63 2c\v
Inter-MounUtin Press—A. S X
L. K Williams 973 .49 49 .49 Sew
Times—t. A, S, L. R
C. J. Doherty 2.003 .56 56 .56 3c\v
Phlllpsburg Mail—t. A, S, M
Roy A NeiU 993 42 42 42 1011
Plainsman— A, S. L, R
Donald R. Coe 652 .42 42 42 2¢cw
Plentywood Herald—: A, S. O
Harry E. Polk. 2.252 .56 .56 .56 3cw
Flathead Courier— 7. A, S, L. R
Fliithead Courier, Inc. 1,887 .63 .50 .63 2cw
Poplar Progressive—A. S, O )
William £. Crumley 550 .63 .63 .63 1011
Poplar Standard—A, S. O
Vukelich and Downs 937 .56 .56 .56 3cw

-Mining L—Lnmber; R

5

u
k

h 3

;f
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12x22
12x21
12x20
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12x21'
L1x1'»
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page
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page
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4x12
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page
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page
page
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page
page
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page
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page
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page
5x12

page
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I 1

Rod Ixidge 2.715
Carbon (0.106

Roiiiin
Liikc 13.167

Rnundup 2.852
MusselKholl 5.392

Ryetjalo 339
OoWiTi Valley 1.337

S.Ivi' 543
rbillij.s 6.348

> ol , 1622
[JfitilrU .I.U”n

Shelby 3.056
Toole 6.859

Rheridan 566
MadLSon 5.906

Si>1ni-y 3.97S
Richlnnd 10.343

Slanfortl .140

Jluilith”eiin 3,204

Stevefi.<i-ille 76,5

Ravalli 13 031
780

Lake 13.767

buperi-.r 618
Mineial 2.062

Terry 1.179
I’rairip 2.361

Thiimpsnn Falls 841
Sanders 6.926

Till ee Ki.iks 1,106
Gallalin 21.718

Townsend 1.316
Hi'oadu ater 2,887

Viiliei 704
Ponde: il 6.429

Virginia City 323
.Madi.srtn 5.906

WhHcli,h 3.350
Flathead 31.412

W hitehall 1,553

Jefferson 4.005
Wiiiti- Sulphur Springs 1015
Meagher 2.039

Wibaux 740
Wibaux 1,904

Winnett 402
Petroleum 1.025

Wolf Point 2.547

Boose\'cit 9.527

*— County Seat: A— Agriculture: I—Industrial:

-158-

AdTirtdlns fUta*

N

A I

Carbon County News— .. A. S. O. M. R

Owen Welch 1.596 .56
Ronan Pioneer— A. S. L, R
Telia M. Luman 1.430 .56

Roundup Record Tribune— . .\. S.U. M.
A- W. Eiscleln 2.119 1

Eastern Montana Clarion— T, A, S

Robert S. Laison 507 42
Sard Independent— A. S. O
Mrs. fYonces Stevenson 410 .49
Oaniela County Leader \. S
Hurley It.iwli-i i.Uni
Shelby Promoter & Tribune— « A. M. I'
T. and W. C Kav.Tnai:li 2,200 M

Madison County Forum—A. S, M.R

W. Reiehman. D. Nouiliagen 700 42
Sidney Herald— A. S

L fi Huii\ Mi

Judith Basin f ounty Press— . S. M
Larry H. Moiii.'un 1.150 .16

-\orlhwesl Tribune— A. S. L. R

Will, and Gertiiiiie C'tjchran 875 42
SI. Irnatiui Pont—A. S. L. R

Millard Bullerdiek 550 42
Mineral Independent— .. A M, L.R

James R Howvll 47.-) 42
Terry Tribune— L A, S

n C. Bradley Jr. K..6 42

Sanders Co. Independent Ledger A S

Mr' W. G Dunlap 65(1 .42
Three Forks Herald—A S. P

L K Wilii.iiiis O0'"1 49
Townsend Star— . A. I, S. M. L, R

Townsend Star Pub . Inc. 1,000 49
Valerian— .\. S. R

Turn A Cttveriy 684 42
.Madisonian—i. A, S, M, K

Robert Julian 815 Ml
Wlillefish Pilot— 1, L. R

G. M Moss 1.2.-56 49
Jefferson Valley News—A. S. M

Patti D Maiiinsun Gun 49
Meagher County News— :, .\ S, ML &R

Fred Waid 774 49
Wibaux Pioneer Gazette—t A. S. U

Je>.'ie StKiichficUl 1.000 .56
Winnett Time*—1t, A. S. O

R G. Clalz 6.77 49
Ilerald-N'ewa— .. A. S, O

Vukelich and Downs 3.060 70

EXPI.ANATION OF

Type Page Site S 12alJ9 means 6 column;
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Poge Two
Aid "lio Be GiV%n i 1) "
hii'l ".tatr iiioils inr such additional

eHirawi 'lunihif lu'timsing atteu-lion
thf't' s;i«iial clii'M's shall he

tin ojii ration and main-

iiscil ex-
irlii.dvi'lr i“i
llciianfe I'i s'n'h s,i, rial classes. These

|>ii|>lls shall I>c
litimhrr heU.ligiiiK
s|>eeial

ail'ltiiontil residim
i-nuiilMl as

ill ihi di'lrioi in nliieli
flaists are "Piraled "

.Wier i-i.nferring with ofiii iaU i>f the

these

Miiiitana Soiiiiy I'l-r t'ripided Clnlrireti
I'ldlege

of trustees

Ilasiei n .Minitan:i
hoards

.Missimhi and

and \clnils.
IIf Kiim'ii

i'ii.  tiie

tlisincis in
HNilliiigs. :itid i gisl.itors inn rested in
aset If Inil s ml fl ;iilatd Its h,s L, ,n

Liiiiil:  the

ami e\|H'nilniK °’I Inints received under

drawn ti|i ki'is hinlici 1ins:

itie .imeiidment. These riili' mid regu-

sent uni to all seliool

laiiniis have hue

School Bus Driver Manual
Scheduled for September

The third edition of the Montana
m SchiKil ItuK i)riviT .Manual will he
iiiailid ill t'wiKily su|icriniendents tor

ilislrilnitiui) in Septeniher. This manual
imliides the new Svliu.d llns Siiecifka-
limis and Staedards adopted hy the
."late hoard of I'diiealiun as provided
liy law, It is intended fur use hy class-
romii le.icliers in the iiisirtii'tion of traf-
lic safely fur all eliildren whether ..r

iml the) Iliile sehuol linses.

School Library
Study Planned

linpi o' einetii in use of
I'r.rl

srhool II-
.rryier- " dl hi th.’ ohieeiive of
a sinily h\ res; al ami -i.i'e asIn dit-
i"K iiitieials. T'aih iidntiiii.siraTor is lic-
furnish the high
silndnle of

t"K requested In

school Mipcr\|s,.r with ;i
the llnnrs whieh the lihrai'
['Upil'. mil ,1 list of the

rharge during the day.

is open 10
|iersniis in

Iti inan\ velin.ds the persnu whu has

hceit tisM”nid In the litirar)' position
" It a heavy elas< load.
This study will delcnninc the a-'tutil

liiue spent in jihrarj suiiervision. Rev-

rtiinnciidatiotiR tu .idininistrtitors and
school hoards fm the iiiiproveincnl of

s'hool library Service will he made.

ihe tninimnni animint to he «pent

I" any high sehnol lihiary. e.xehtsive
of texthook material', is fdlHI, for each

The

aviording to the

year’s hndget. iiinonnt iiiereascs
cnrollinent of the

school.
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Extra-Curricular A
Accounts
To Be Audited

The stale hank examiner has recent-

ly sent to every school district and

colliilv siiperinteiidviit a statement, to-
revoinmeiided forms, on

gclher will!

the Hew inandatury accounting aixl

iiiidil svs'eiii reipiirnl for extra-currie
\uu know, the I'lt.'".] leg
islaine assenihly amended 'Cvlinn 75-

IW2 THU? in the school law hook! to

nlar funds \,

priuide fur a system of huokkecpiiig

and animal audit of exlra-cnrrividar
Innds.

It Tilu.il Oi Is iiTuviviiiii*. Id 'his L1w
gu lutu ellr< 1 with the sehoid
I't.s.hM, that the

II IV In iii.i'le hy the state hank exami-

\ «,0
and provide audit
ner ur II) ;m qualified accountant.
Tiicii seliuol district must decide he-
1954, whether it de-

sires this audit to he made hy a ipiali-

fure .laiiuary I.

«fate hank
shall he

state hank ex-

fied aiionmant or hy the
exainiiirr. The derision made
cumimmicated to the
aminer at vir before that time, so that
if his office is to make the auilit they
can provide fur the same.

We helicve tills amendment i» a
guild one and one which has met with
favor hy practically all school adminis-
trators. We also realize that a goodly
proportion of schools now have, and
have had for

systems of accountiilK for these cxir,i

many years, excellent

curricular iinids. Il is not the iiilcn-

tiiiii of the stale hank examiner's of
fice to distiirh any satisfactory system
that there

of linokkccping. We know

will he a hrtle vonfiisiun during the
first year of tin- cummil'ory audit, hut
it Is c\|liected which

may show up can he corrected in 1955.

that any "hugs"

Law Provides for County

Transportation Committees

Montana state law provides for

county Traiispoitatioii I'ommittce?.
The responsihilitics for these commit-
tee.'! include tin' approval of all school
hits routes within the county ami tin
of all

transporlalii'it.

appruval icfuests for isolatvl

The higgest prvihlem«

in conneciiim with school hit* ruiiles
Center around duplication of school hue

routes and economieally sound hits

routes.
prohlcm in

Residence 1is alvvav< a

isolated iransportativ’tt
legi-lalure provided

ciinnictioii with
cases. The last

""first Aid Courses
To Be Offered

The .\iiieiic;in Red Cross ha- agreed
to Conduct four one-vveek teacher train-
er first aid courses in .Montana duntti

die inuiith of Xuvcnilur. i-rovideil
there is sufficient enro'lmvnt to nisiiiy
Sfhuid- are

teacher for this

the program, urged to

send one coinse to

IM of the iraiiiiiiii ienters tplaces to

Je aimoiiTK ed later I Red I ross chap

ters are also eiicoiira/ed tu take an

interest in this program [I'speiisi s for
li<rsmis
viihd hy
he al school dislri.'ts. IVrsons cuni]dcl

pariicipating are
Red truss

Tisii,illv  pru-

'

local .haplei' ut

ing tiic course will he granted a First

Vit I<mntilllg <IIliiicate vdid 1i,,r
II.-.1 1 years
I Itry cmiiiniinitv shuuld have a

111 vlifivd first aid tvaeher for lh< tienvfil
of the pnhlic. The sihool i- Itie proper

and logical organicaiiuit lu anticipate
and care for this neyl in most cumimi-

nitivs. f’ersons interested in enrull
ment fur this training should ininicdi-
alely vonlact cither their <ounty super-
intendent or the State

Pithlic

Department t<f

fnstruction.

ATTORNEY GENERAL'S

OPINIONS
(Ip. No. Xs. \’d. J4 "I'txni Com-
plaint living made to the (Jounty
Transport,ition Committee such coin

mittve has the authority to fix hus
routes and to order one sclund district
re-ident

district'

to discoutiniie traiisportitig

elementary pupils of another
who have not hcen gr.iiitcil permission
to aiteii'l school in a district »th>r than

itiai of r' -"li iici- ”

. yflyttt a set of criteria he set up to de-

r'tvrniine residence. The criteria have

hecu mailed out and the County Trans-
portation Coiumitiev must appiv them

t" all applicants. .-Xpi'lications for iso-

laic'l iraiisportalii'ii shoidd al-o con-
fiifin to the drgree uf is'.'latimi ami he
screeiu il '-.iieluHy. The conuuiltees

should hold fall and

Suggestions

spring luceungs.
for proce lures are found
in the Transportation \duiinistiati"it
Manual.

County Transportation Committees

ill most Counties are administering
tlicir transportation programs In a very-
The

con form more

effective manner. program is

closely to
Most

controversies are handled in a fair and

tending to

state law aii'l state regulations.

democratic manner.

— e~y
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