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HTRODUCTICH.

While this work deals with a subject that, ac-
cording to definitions in Vebstert's dictionary, is
technical and comes within the meaning of a "trade",
it is desizned for the layman and is oased upon the

“difference in conuion 1ntergretatlon between priiting
and typography. :

‘Phe definitions are:

Typography: The art of printing with type;
use of type to produce impressions on paper,
vellun, ete. (Vebster). The general term for
the art of printing frohvmovable (cast metal)
types on paper, vellun, etc. (Euncyclopedia
Brittanica). : -

Printing: The act, art or practice of im-
pressing letters, characters, or Iigures on
paper, cloth or other material; the business of

"a privter, including typesettirg end presswork,
with their adjunets; typography. (Webster).

It nay be seen that typography and print1;o are
defined as synonymnous. In actual practice such is .
not true. 3ut, if the definition of topography is to
be accepied as it stands, one must adl oue phrase:

wk ¥ ¥ 45 such a manner as to produce
a pleasing appearance, and so that the tyne
faces used may be allowed to express their in-
dividual characters to the greatest advantaze.”

Without the above phrase, the definition of
typography is merely one of the process of printiang,
caring nothing for good or bad typogranhy, in its
fullest mcaning. :

The trend of modern typograshy taies, to a large
extent, tae laying out and plenuing o printed nat-
ter from t..¢c hunds of the printer and puts such
duties in the hands of one who decides beforehand
what is to be doie. There is un effort to elininate




the guessworls thuatv conmes wrom printers' efiorts with
haphazard designing and layouts. Hence, there is
osened & rield in viaich one needs know the charac~ 4
teristics ol tywpe faces, bucir clagsificotions, their
reactions te tyves of najver and of ink., Such a per-
son need not be a Hrinter, -ut he must know typog-
rapiy.

Conmpared with knovm hunan history, the history
of typography is but a shori chapter. It is mot, in
its plainest meaning, Iive centuries old from the
tize of the Zuropean discovery of printing. Ixpres-

"sion throush the use of manifold impressions by
means of nore crudeé nethods--xylogravhy, or block
printing--was krnowvn only & short time before. 35till,
the rapid developnent of vrinting indicates that the
art £illed a long-felt want in humen expression.

The mechanics of typography have been &eveloped
to a point where production is at an astounding rate
of speed, due to the many iutricate inventions that ;9
have been contributed by ingenious vorkers with
type. Tris apolies not only to the production of
printed matter, but to the production of type faces
themnselves.,

Taturally, typograshy i:as passed through some
difficult »eriods and each or thesec periods has
left its impression upon the ideals of typography.
Changes in the Torm of good printing have been seen,
Curiously, though, the development of typography
has followcd the development of business methods
rather than the development of news expression. In
sornie instances, news developnents ani the prozress
of ty»nosraphy have gone nand in hand, but such in~
stances are rare and they are recent.

In the United States is to be found the great-
est advance in practical typograshy, undoubtedly. <
T..is probvably is true bvecause traditions were less
secure ir their binding oif tyvographers to ideals
ol tlie produection of books and news-letters in



tines before tie invention oi printing. On the
ovher hand, all oir ke carlier inveuntio..s in print-
ingz heve conme from furone, with the peosle of the
United sStates surpassing tne inveantor in the use

01 the inventioas.

()= ——



PART I.

Iistory and Development of
Lyvosraphy.

Althouzh the history and develoanent of tyrog-
raphy has little bearing on tiis wori, it is well to
devote sowe attention to it in order to form a vack-
sround thot one better may understand the following
chapters. «n essentially correct history of the
developnent of typo""aohJ, in its most barren sense,
is to be found in the Encyclopedia Britamnica al-
though in instances the information to be obtained

romm that source is faulty and in other instances -
ola obsolete practices are presented as thou;a they
stlll are in full effect.

The art of block printing, or xylography, was
xnown to the Crientals long before it was invented
in Durope,* althougi: the developnment of printing in
the Cccident has no conniection whatever with that
of the Far iast. he discovecries of Oriental tyoog-
raphy have been relatively recent, after Occidental
printing had traveled a long distance on the road
that has brouzgnt it to its present state. The lack
of inFluence is evident when one stops to remember
the linited Ixowledge of other contirexnts and of
the lack of communlc“tloh between the TFar East and
Zurope at that tlme.

Meither, it is evident, has the development of
the "book trade”™ in the Low Countlres of Europe had -
any bearing upon the invention of tyuobranhy.' The
"book *rahe' was carriced on throush hand-lettering
througli vihich has come the uevelonmeht of the orig-
inal Gothic type, a type in no rnanuer related to
the present-day Gothic,?

1l Zncy. Britt., pp 510 :
2 .ney. Zritt., po 511, Vol.27




The dircecet step in the nroduction of books
througzn priuting practices came through xylography,
or bloci printing, in which the monastaries appar-
ently had the greatest interest. The invention of
printing from movable ity pes evidently came as a
result oi an accident.

Gutenberg popularly is credited with the inven-
tion of »printinz, but research as revealed by the

=3

anyclooe“la Britannica and 1c*urﬂs caryied down

throuzh the mediun of Joseph K son's llechanick
Ixercises point to & xylographer in Kolland named
Lourex Janzon Costner in 1425, 31 years oelgre the
accepted date of the invention of »printing. The
legend says that Costner, while walking in a grove
with his son one 3unday afternoon picied up a
small piece of beechen wood and ecarved a capital
"A" upon the small block, this ac»10& bringing the
idea of printing from novable types. Iloxon credits
Gutenberg with stealing Costner's tools and inven-
tion vhile he wvias the inventor's apprentice and
ileeing to Germany vwith them, The first printed
publications knovm to have been produced fgom
movaole types are of the date, about 1454.

From this inveution it has been a long stride
to modern printing practices. The art has passed
through the periods of hand casting of types dova
to the moderr Toundry methods. Comnosition, or
typesetting, has traveled from hand work throush
the development of composing machines that used
foundry types dowm to the line-casting machines and
the llonotype. Presses have been advanced from the
old hand-manipulated nacnine dowvn to the intricate
contrivances that produce prlnued viorks at astound-
ing raves of speed and winich require expert kuov-
leaqe evein o nﬂ“lleate then. B

Laey, Britt., pp 519-520, Vol.27
Z1CY. XilChbe, DD D0a, L0LesV
1CY . xlbb., DD Olu, Vol. &7
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The production of high-speed printcd metter--
that is the hizhest speed devclopments--aninged upon
tne invention of a device that was unknown to early
printers and waich, in a measure, reveris to xylog-
raphy. That is stereotyping of curved plates. This
vas nmade possivle by the iuvention ol the papier-
mache matrix in vhich the Hoe Printing rress company
pioneered in 1868.° “he development of the modein,
high speed rotary press, however, was :.0t an outstand-
~ing success until a decade later. :

The invention of the linecasting machine, com-
monly referred to as the linotype, was the.product
of Ottmar lierganthaler in the late BO s or the early
'90 s, “his composing machine revolutionized the
conpositbion of prirted material, adding greatly to
the speed of production. It utilized two previous
inventions--the solid bar of type by ¥. W. Smitir of
the Caslon foundry and the wedge-shaped spacebaxnd by
Jacob V. Schuekers of Washington, D. C.’ The develop-
ment of the Ilonotype made use ol the periorated roll
of paper, Tirst used by Alexander liackie in 1871.7%
Both of these machines work with molten type meteal
and one casts a solid line of type wiile the latter
casts individual types similar,to those produced by
type foundries. ‘ : A

The real development of the mechanics of print-
ing bvegan vith the invention of the American "penny
vress", the opening of o new era in the newspaper - /
business., %re first "penny" newspaper was the Iew L
York Sun (founded 1833), but the advent of the Ilew
York Zerald in 1835, founced by James CGordon Bennett,
saw the beginning of a more or less frenzied period
of counpetition. The Bennett publication nade the
Tirst oubtstanding appeal to the generwul reader class,
vhere the former newspapers were designed only for

6 IZney. Driti., pp 5566, Vol.22
7 L NCYe oidlbues DDe D40, VOL.2T
o Ibhid,




the educated classes. The "penny pre"ﬂ" had to have
public support and shifted from the dry political
reviews to the z»rinting of uews of interest to the -
sreater portion of the jublie. The demand for such
nevspapers grew and consequently compelled publishers
to look Ior other means to sup,ly tleir eguipment
wvants. The story of the development of the "penny
press" is one oi the romences of imerican history but
aside irom consideration of the efiect on topog faOﬂy
the development will not be counsidered here,

In con51der1n type faces and their develogment
it is necessary to review a few technical ternms and
explain their meanings. O the various parts of a
piece of type, there are only four that need worry
the typosgrapher: The sten and serifs, namely and
respectlvely, the vertical and horizontal lines that
form the outline of the letter and the horizontal
lines that complete the outline; the counter, that
portion of the type tody which deterniues whether the
letters will fall close together or Iar apart, and
“the extension and relation of the so-eclled short
letters (a, ¢, e, s), the ascendinsy (L, h, t, b, 4)
and descending (g, », J, q) letters. OF these Tour
points, the sten and serifs are most important, in-
asxmuch as they determine the character of the type
face itself. :

If one is Vo bve a printer, he :ceds must kgow
the techniczlivies and usage of type from the stand-
point oX assenbling the letters in fact, not necc-
essarily in assenbling the faces with respect to
their qualities and {heir values for various sorts
of printing. One should, howcver, know the various:
tyove sizes in order to understand faces. So far as
I have beewn able to fird, there is no commentator,
aside from the Tew trade magaziiecs and i{ype-face
catalogs, viio has fanilisrized nimseld vith modern
terniinolozy. .

It is true that until the present century type
sizes universally were designated by nane, Such a



practice has been dropr.ed, being carried on only by
a sncll proportion of individuals who belong to the
old school of nrinters. Toda; type sizes are stan-
dardized and designated by points, a point teing
010837 of an inch. “Jhe standard of mcasurenent,
lowever, remains the pica--but the pica now has a
definite neaning, 12 standard points, with six picas
(zenerslly termed an inch) exactly .996 of an inch.
The old-school printer haed to Ilmwov type names, be-
.cause althougi: points were lmown even uron Lioxon's
day (he meniions then Tfrequently) they were based
upon 10 standaird of mecsurement ard even in the
latter part of the last century type faces of like
size dbut produced by rivel ioundries varied in size
one to tvo standard points in actual measurenment., In
order to reconcile the Iormer iterminology with
riodern specifications ol type, the Iollowing table
is given: .

Former Hame: - Size in points
Pearl .Ol.l'.."..0...0...0..‘000,.... 5 POintSO
é.gate $ 00 s et s s eI IREBLEEEEOGOLIEOIOIOIETIETIOIE %‘POintSo
&'*OIlPaI‘eil ® 5 ¢ 0 8 0880 606606 6858089t 6 POin'bS.
I:inion conc‘a;oooouoto-‘oo"oo-occunu 7 }_)Oints.
Brevier PR I SN B IS ST Y S ST S SR B B SRR A BN 8 POin'tS.
BOUYZEO0LS civeasecscsasscarasnsceeces 9 Dpoints.
Long Primer eceeceeccscceecesseeess..10 points,
Small Pica .eeeevecececenceneecess.1l Dpoints,
Pica .‘...l....'.....'...l.........lz l)oin‘ts.
Bnzlish ceveeeeetiiireceeesasesnseesld points,
Great Frimer seeiecescccceccsaeess18 Dpoints.
T‘VO"lil—le ;Pica 000-000101000000.0000024 POintS.
fwo-line Inglish (obsolete)........28 points.
(Lleasurement of type faces is from
the top of the ascending letter to
the bottom of the descending letter).




PART 1II.

Development and Classification
of Tvne Faces.

Vhen the process of manufacture of and printing
from novable tyses was discovered, all vook nmatter
was the product of hand-lettering or hand-carved on
wood blocks and osrinted crudely. There were several
book-hanlds or Gothics developed by that time and
all of the early printed articles show an imitation
of these hand~lettered faces. The faces that are
referred to as Gothics have no relationship to the
present-day Gothic, or serif-less, letter. The
faces of that day, where they have been carried down
to nodern typography, arc referred to generally as the
"01ld English" variety.

The so-called Roman type face is the one gener-
ally in use today. There is a elash of authority
over the date wvhen "Roman" type faces Ifirst were »sro-
duced, and in that clash one probably will find the
reason for the terminolozy "Roman" that is universall;
used to designate the mass of serifed types in their
light faces. o

The Encyclopedia Brittanica fixed the date of
the "Roman" type sometime during the first quarter
of the sishteenth century.® That so-called Roman had
no other name. It vias a nondescript face designed to
£ill the needs of the newspaper, where type reccived
rough usase and became worn oubt more rapnidly than
the types used in a commerical printing plant. The
type remained in general use through the Zighteenth
cenbtury and well into the prescut cewtury. Histori-
cally its only usefulness was that it brought aboutb

8 Inecy. Britt., pp 543, Vol.27
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a name Tor the elass of type faeccs 1t representel--
cerbainly it was characterless and was uot legitle
with its generally puldgy and crude shape and hair-
lines, ‘

The research vworkers of tihe Hergcnthaler Lino-
type compaily and the Intertype corporation have
asrced upon the date oi the First "Roman" face and
tiey are undoubtedly right since several of the Lest-
imown "Ronmen® faces werc cast long belore the date
fixed by the Incyclopedia Britanrica. The first
“"Roman"™ font of type cast vwas that of iLicolas Jenson
in 1470, 1ie cast a letter that since has been revived
in cne of tae most popular of prescnt-day type face
desisns, the Cloister,

Tolloving Jenson, the outstanding type caster
and designer is Joseph lioxon who, by his publication
in 1638, gave the viorld the first type that has
enmbodied the present old-style Roman priunciples.
Throurhout his description of type design, Iloxon
has paid particular attention to the legibility of
type faces. He created a type face thatv is believed
to have inspired Villiam Caslon (1692-17¢6) of Ligland
to oroduce the Caslon Fface that still holds first
place in printers' hearis. ’

This corngideration of roman and old-style roman
types leads naturally to the grouping of the various
sorts of type faces into classes, Here again com-
nentators until recently iave bveen decidedly unsuc-
cessful. 7The classification contained in the
wnecyclopedia Britannica is typical of the classifi-
cation that actually exisved atv the time the tyne it
classes as "Roman" was cut and which persisted until
a decade ago wvhen the old traditional limitations of
the uses oi type faces wiere cast off. The classifi-
cation follovis:

9 Iney. Drit., pp 543, Vol.27
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(2) Book types.
(b) Job types.

1. Antiques (those faces with vir-

tually uniform stroXes both in
stem and serif.) .

2. San-geriis or grotesques.

5. Blacks (those Tacecs are along
the lines of what commonly is
knowvn as the 0ld Znglish class
of typre faces, but which un-
,douatedlj have their origin in
the hand-letteriiz precedins the
invention of erntlng).

It will be noted thiat there is no nention of a
type desxsned ior newspaper usc, either advertising
dlspl 2y or for news proauctlon. A type was designed
which answered the o0ld printer's seruples against us-
ing such a delicate Iface as Caslon for printing of a
newspaper, reservinzg such faces Tor the production of
books. A4t the time the above classification was in
general favor, so-called job work, or commercial
printing, was in the midst of an era of highly decor-
ative printing ideals. Pype faces were cut with
nany decorative hairlines and curlicues that would
have Dbeen destroyed in siort order by the flatbed
presses of that time, with their lumbering, crashing
cylinders and heavy inpressions. This elassification,
honeve‘, is valuable because it calls to attention
the Antique or Clarendon type-face, a face that is a
compromise between the present san-serif group and
the Roman. 4 survey shovis that this compromise is
not a result of Gothic or czan-serif type, but a step
toward it wihen the earliest needs of blac’er dlsnlay
type were heeded. This face, (its date has not been
determined) has the romen characteristics of Torm but
its stems are orf ecual thickness while the serifis are -
blocky and of thicimess ecual to the stens,

A classificetion that Las becone apsarent and
vilen has been introduced by the Intertyne corvova-
tion gzathers the ty.e faces in a clasul¢1cation that
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mects prescnt rneeds., It is?

1. ZRoman. : ‘
(a) Ola-style (“aslon, a good example).
(v) Ilodern (Rodeni, Century, good examyles).
(¢) Classic (Cara ond Cloister, good
examnles). ’
Decor atlve (Lonastery, 014 Znglish, good
exannles).
3. Block letﬁers or san-scrifs (Gothic of all
sorvs, such as ordinary Gothic and
Broadway).

ne
.

There are three grouns of Roman type given, with
Caslon classed as 0ld-Style loman, That means that in
Caslon are embodied certain characteristics not cormon
with the two other classes of Roman type, which in
turn are diiferent from each other. There is no
manner of eclassification that can draw out the yecul-~
iarities of the various sorts of type faces that

exist but they must be grouved, in order to be work-
able, generally into tinese three classes.

The characterlstlcs of the old—sbyle variety axe
tnat there is but little difference between the fat
and lecan strokes of tine stems of the 1e+te¢s, there
is more of a tendency toward roundness ol letters,
and in scme instances a smaller body compared with
the strokes of the asceniing and d.escendln6 letters.
This group will cover all types that embody these
characteristics, vhether the letter is delicate,
lize Caslon, or vhether it is more substantial, like
Cheltenhan old-stylc or louic, one of the newest
tyses designed. The ilodern class embodies those
*vneo lllChEﬂE(@nVOItlonml in design, followin: the

eneral trend laid down by Caslon and ioxon, bub in
“1cn there is-a sharper Gifference between the fat
end lean stroLes, a more sdarp Genmarikation in the
letter and move severity ol apoear-nce. Two oF the
best exanples oi these tv es are Century, a relatively
nev tyne, and Zodoni, ounc of the earx llest ol traes.
Yhe Clugsic faces are those vwhiech in a measure throw
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oif the iniluences of -the other two loman groups and
deviate fronm conventional forms of letiers, thercby
caining & soitness of face and appearance not aixin to
cither or the other classes. The other two major

¢lassifications are seli-explanatory.

It is interesting to note that this classificution
is not built upon periois, but upon tyses. The foun-
dation tyves for each ol these classes are anon: the
carliest of known Homan types. Caslon is the Iirst
generally lmown of the old-style group, naving been
cut relatively early in the mighteentlh century, gl-
thougn his inspiration undoubncaly canie from mOJOn s
productiors, which no longer axe known generally.
About the same time the *yue that wntil recently was
recognized as the first of the classic_ group uvas cutb
by Jean Baskerville in France in 1756. Soon after-
ward Garanond, also a French production, made its
appearance ald is placed in the classic group. Now-
ever, research has developed that the Tirst tyne
ever cast with a Roman face comes in the Cl&SblC
group--the production licolas Jenson in 1470. It
is necessary | to go to still another country for the
beginnings of the modern rono—-Itali It was there
that Giambattisti Bodoni (1740-1813) 1 cut the face
that is named after him and which is asnlendid ex-
ample of the modern group.

Three different sections of Burope, then pro-
duced the trpes that have resulted in three different
trends of tyve usage in the United States and have
placed at the harnds of typogranriiers a range of type
faces that is alnost bewildering and, at times, ex-
asperating if those available are not related in
characteristics so that taey may be used together.

10 I ““&ﬂth&l»r Linotyne Hesearch
11 .ercantihaler Linotyse Research
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PART III.

Reliance Upon Iype.

The advances in the reliance upon type in the
United States must be considerecd under two headings,
Tews Uypography and aAdvertising Pypogrenhy. The
in:lueqces vhich have aifected these tuo branches

of Yyvogravhy are wholly different. Lhe develop- .
Acnt of llews Yyvography is mildly akin to the devel-
ovnent of newspapers from the standpoint of news
content, however, N

There have been two great historical events
within the period of the Cnited States! history that
have had direct effect upon the typography of news-
papers, the Spanish-smerican war and the vorld war.
Haturally these efiects go hand in hand with the
efifects of the newvs aeveloped by these events wiich
in themselves viere not responsibvle but provided
vehicles Tor news and typographical expression For
viziech the groundwork had been laid as an aftermath
of the Civil war. The unusual attention that is
being given to newspaper “"dress", however, is brought
about as a result of the advances in advertising
typograpihy.

The first American unewspapers brouzht to this
continent the tyvographical ideals of Lngland and
nlanted them in wnerican ninds so Lirmly that it
required virturlly two centuries for their uprooving.
The American printer in the Colonial period weas vorl-
ing vnder an adcitional handicap, that of distres-
singly inadeguate equivment. .ecarly all of the
arierican nrzpbers' equipment was second-hand, even
the {ype, and in most instances v1rtually viorn outb.

fuis pex 1od hardly can be conpared rairly with a
period a iittle 1“t01; after the foun&ation of the
anerican republic, when there vas senerally bestver
Cccuinnent available because ¢of the relatively greater
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independence of the printers from goveriment op res-
gion and nalzing the newspaper industry a nore stable
wndertaking, even thoush nardly more lucrative, .

‘"he developrient of newspancr typogravhy and iis
reliance upon tyoe cenbers vrineipally aboub the use
oL hcadlines., Ziis development of headlines bears
a direct relationshin to the oressing neeld of news-
paper sales and the -increasingly interesting quality
of news herGled. he original style of newspaper
nakeup vas bto start at the first column of the Tirst
page and continue an unbroken string of reading
naterial throuzhout to the succeeding colunns, making,
of course, provision for what advertising obtained
at that time. Occasionally a column would be broken
by labels set i the szue type as the body of the
osublication to break the monotony of the page. 0Once
in a great while a »rinter would make so bold as to
print. the label in a type Face a little bolder than
the body (the first evidences of bold-face type).
Since these publications were designed only for those
vho were willing to struggle through the laborious
task of reading these early publications, the typog-
raphy was sufficient for the period when one con-
siders the material with which the printer was Tforced
to ‘work.

The first step that laid the groundwork for a
period that saw grotesgue front pages came with the
change in the pyurpose of the newspaggr, with the
edvent of the New York Sun in 1833. This was the
first of the Penny llewspapers. To James Gordon 3ennets,
however, goes the honor of providing the impetus in
newspaper development that resulted in the develop-
ment of American newspapers to their present. gtandard.
Dennett founded the llew York Herald in 1835.1° The
Penny liewspapers chanzed the purpose of news publica-

12 TPoundation Issue
1o oundatio:: Issue




16

tions entirely. Instead of apiealing only to a small
sroup that carcd to read politicel reviews and orcign
news digests, the ncw _ublicatious apoealed direetly
‘to the interests oi the masses, The news turncd irom
the sole enlighternment ol the lecarmed to chronicling
of events of inverest to the common peosle. These
chanses did not result in a change in tyoography, how-
ever. “he first sizns of breaking avay Zrom the old
pradition came during the time of the Civil wax,

when nevis gathering had reached the staze where com-
petition between newspapers was remarkably keen and
when the initiative of publishers was taxed to the
ubtnost to cope with inadegquate communication methods.
During this period the pony express had itssway. In
this period one finds ‘that the labels of stories

were blacker and deeper, resembling the modern head-
lines, bubt still only a label in content of inTorma-
tion. The unbroken symmetry of makeup had not been
disturbed. ’ -

Such a condition, however, was not to persist
for muecih longer, however, for two notable joufzalists
came upon the stage. In 1883 Joseph Pulitzer intro-
duvced the first semnsational newspaper to the public,
and thirteer years later he produced the "Yellow
¥id," which has led to the expression "yellow jour-
nalism". His ideals were taken up by Willianm
Randolph Hearst, who carried them still further, VWith
this smashing tipe oi news-handling, the question of
impressing the reading jublic with the inmportance of
news stories was a source of concern. The compebi-
tion of newspapers had reached, by this time, a high
level--not mearing that the methods of competition
was on & high plane, however. Thus the stage was
all set for the Spanish-imerican war.

Zarly during the Sjpanish-~American wvar Hearst
invented, and forced others to follow him in a meas-

14 Bleyer oun Listory and rrinciples of Journalism
lectures ‘
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urc, the black headlinc of larger type and epitomiz-
in the contents oi the sbory, and the banner head-
lise. Probably hac would have done so had the var
not come vwhen it did, but the war undoubtedly auxried
the developnent. symmetry in newspaper makeup dis-
apoeared in nearly all »ublications. IFollowing the
ver Hearst maintained his sensational makeud, but
108t oF tihie newspavers were not ready to follow him
with his broken columms and speckled pages and there
followcd azain a period oif gemeral symuetry in make-
wp. ‘There vas one lasting result, hovwever. The
headinss were here to stay. 1o longer was the lsabel -
suiiicient., “he neadings told the reader at a glance
vhat was the news. During the period between the
Spanish-:merican war and the Vorld war the principal
tyvographical advances centered around advertising
typosraphy where type was Jjust getting its firm hold.

Then came the Vorld war and the symmetrical
ideas were sent helter-sielter becasuse of the big
news. The nevispapers staffs had learned the value
of headlires and nost of them went the limit. The
banner line became common throughout the entire na-
tion and except with extremely conservative news-
papers it, too, is nere To stay now,

The developments since the Vorld war period are
centered orincipally upon the oroblens of legibility.
There is a restoration of symmetrical nakeup with-
out reversion to the unbroken colurms, and the reten-
tion of the advertising value of headlines, With
the developrnent of the modern newspaper page and the
need Tfor conservation of space because of the amount
of news available cnd the space requirea ifor adver-
tising vhich bears a great share of the cost of
newspaper »roluction, publishers are conironted with
the improvenent oi the dress of the nevwsogaper. Zody
type is growing sumaller, bub also the type is of

{

L.

15 Undergraduate study of newspapers




18

vesier character--lesible to an extrene degree,
veadlines are growing swaller, bub where a headline
is rcduccd in size ol tyne, a face that has grcater
lezivilisy cualities and more character is chosexn.
Jne apscorance ol tae sublication has bucome 2

nesser or great imosortance, for the dress of a news-
saper is Just vhat 103 nane inplics, having the same
vearing to & page that an attractive dress has to '
Lue apsrearance of a voman,

The aevelopment of advertising tyvography dates
~{ron the forepart of the present century, or in the
declininz years ol the -~iineteenth century. Ilodern
sdvertising tyao Teohy, however, can safcly be said
Lo be cowercﬂ by the gpan of the Twentieth century.
It parallczls he developnent of nodern hercnand1s1n5
nethols, and has carsied to typography the window
dressing principles that merchants adoptel.

The earlier advertisements in the United States
viere nere recivals that certain iirms had certain
soods for sale. They never "broke" a column rule
a“d usually werc set in the newspaper body type. The

first attenmpt to create atiention is to be founa in
1611, when advertisements carried display lines and
sone went even so far as to carry cuts. Later on

the idea of wilite space developed, with little change
in vypography. The result was to have advertlsements
in which single lines were isolated in great--rela-
tively so--areas of white space. 7The result was that
in the late years oi the liineteenth century and the
early ;ears of the Iwentieth century vypography had
Geveloped to the voint vhere notice was taken ol
type faces, Liforts wewxe devoted to artistry end

vhe letters carrics all sorts of curlicues ani adorn-
ncuts so that they were anything butbt easy to read.,
With this pexriod came the beliefl that the greater

vhe variety oi type faces used, the greater the
¢liectiveness, The advertisements were more an ad-
vertisement o“ the type ecuipment of the newspaper
slant than of the merchiant who purchascd the adver-
vigin: space. - /
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As business conpetition grew, so grew the vozue

or the heavy gothic types in advertisenciuss, each
rring loudly for attvention. Since the Vorld war,

1.0 ever, vhere lL.as been a novenent thai is groving
rasidly, ror lihter and more eriective typosran:y.
Jue use ol wihite space and of attractive illustzations
nes veecome usuel, vwith the result that many adver-
tisenmeunvs are pleasing to the eye and arrest aticn-
tion readily. :
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PART IV,
DISPLLY PRINCIPIES AS TIEY APPIY

PO D1l UEWSPararl RO A G

The ncwspager front mge has been selectcd Tor
the general discussion of display priunciples tecause
the wvaricty of | 10ulc~s is iuech smullcr than in
ovuier deporti cnus of f“uog:aagy. “he mrineizlcs
epply rigidly, however, to @ll classcs of display.

In the newspaper fronlt page, after experiments
show wiat bLest is adapted to vae puvlication, a
standard style is adopted, Tais style, so Far as
nos:ibl;, is such as t0 create individuvality so that
e newsomper is recoznized easily by the reader even

L

o re he nas looized at the uastel-head.

suehh style is bascd vpon three Jdriuneiples of-
typnograghy: :

Display of type in relationship vo the other
tyve faces used in tie aggregate.

Choice of type faces with relation to the
general dress ol the page.

Use of white space as an aid to the prooer
display of type faccs., ,
;r”angemenus oi tne headings and their size are
entirely uyp to the person ch0081r them--whether he
desires to eanter one oIl tarce L,ene::ua.l classilica-
tions of newspaper display style. The princisles
ol display apnly ecually to 211 classizications, re-
sardless of suyle o maXkeup.



The Use of Lover-Case leadlincs as

Conbrasied 0 all-Capital Letier
negalines.

In this couwarisoc:n, the relative legibility of
czaisul-levser liies and lower-casc lines is setvled
v cuobation of the generally-sccepted axiom: That
loivcr-case leivvers are easier to read than are capital
lct.crs, when they arvc avvansed in viords, lines of
Grov or uas.es oi text. That axiom is accepted by
ps; cholozists and typograpaical experts--aporarently
vy almost everybody concerned with the sroduction of
ncvspavers, except wmost editors and managing editors.
Piis orenise leaves one frec, then, to devote his
attention to the matter o relstive display. In this
vorls tyne faces representing two of the Roman classes
have been availabvle for exanples in headlines as well
os Gothic. The old-style and classic Roman faces are
carried with the Gothies on Plate I for comparison.
ihe echaracteristics that apply to these two Roman
faces apply in a measure to the modern Roman, except
that the latter is mnore sharply defined than are tle
other two classes, The effect attained through the
use of the modern Roman is more austere than is the
case with the other two Homan classes.,

The commonly accepted point of view is that the
0ld standby-~Gothic--puts to shame any other letter in
its visibility, and that all the Romans can claim is
superiority in legibility after attention has been
attracted, Advertisers and display men of that school,
wiich is by far the largest in number of members,
derand "make it black--nake it so that it cen be seen.”
and the only answer accepted is Gothic--black Gothic--
&8s the only adequate race for such display., Such is
1.0y the case however. Gothic has greater visibility
than some faces of type, but not greater than others.
Z'or instance Cothic certainly has greater visibility
than Caslon regular or Cheltenhan rezuwler, 3ut putb
<othic up against vaslon bold and Cheltenham bold ox
¢:tra-bvold and sec¢ wvhat tlie answer is,
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All this leads to one conclusion~--display is
0% blaclmess, if the ink is black. 2display is ,
e ability to type to attract attention--~to stand
oubt and arvest the rcader's attention, vhether it
is the front page of a newspuper, an advertisement
or a billboard. To st.nd out eflecticly, there is
o creat deal more than the breadth of the strokes
of a letter to be considerei. There ace: Back-
cround, spacing, the vody natter in connection with
the display line, and its legibility at a distvance.
a black blur will arouse nothing more than passing .
curiosity.

Regarding full-rounded Gothie, there is some-
thing to be said. It has a full face and is, as
o ract, nove easily read in the capital letters than
arc ncst type faces--uubt nov in the lower ease., In
ti:is one instance the tleakness of a Gothic face is
its saving grace. In the headline illustrations on
Plate I Gothic condensed and extra-condensed--the
nost generally used Gothic faces are compared with
Caslon Lold counlensed znld Cloister bold regular.
what is said regariing the Caslon bold condensed and
the Caslon bold regular, applies to the modern group
in bold face.except that the latber will stand out
in sharper relief. :

In comparison of the condensed Gothic and the
two Roman faces this fact may be seen: The con-
Gensed Gothic headline, all capitals, is visibdle.

It sliows up well ‘and can be seen Zor a considerable
distance. Compared vith Caslon bold condensed of
the gsane size, it ca.ricd about the sane blackness
of najor strokes and irom th.t standpoint is

cgually visivle, <The Caslon bold condensed lower
cagse, noviever, has thse advensasze of bveing more
clearly derined azainst its back round of paper and,
vaerefove, stands out nore sharply and vividly,
valiing the disnlay honors from the Gotlie.face., The
Cloister example is in tyve six points larger, made
l.ecesgary beczuse ol the vast shoulder necessary o
cavry the descending letters., the Cloister, teing
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a softer Pace, zives u) to Gothic and Caslon on »oint
of visiuility, but is rcasorably easily seen. Itis
sortness oi face, its classical outlines, however,
cive it & pewrson&lity that is avresting. Onece it
nas abitracved atiention Lt itseli, it is more likely.
$o wold that attention throush personality than sither
the Caslon or the Gothic in the bold faces, :
Turning to the extra-condensed face of Gobtnice,
one rust notice that cverything has been sacrificed
in oxrdex to crovd a great nunber of letiers into a
line., The strokes are thin and close ‘together, nmak-
ing viae line hexrd to real, and visibility is in
negslizgible quentity. 2oth Cloister and Caslon in the
wold faces are Tar nore visible than is the extra-
condensed Gothie, : ‘
Continving with the study of Plate I, it will
be seen that the lover-case headlire has this advan-
tage over the all-caiitel neadline: The lower-case
headline utilizes its uvacliiground by allowing it to
peep through more efrlectively than does the capital-
letter heading. Lilewise, the differentiation ve-
tween the lower cose letters and the capital letters
in a lower-case hecading pernits a more clear dis-
tinetion in the beginning and ending of a word than
does the all-capital headline. ZProper use of this
tackzround oxr wihite space--so-called because nmost
printing is on a vackground of vhite--enhances the
value of the type face. It does not detract from
the display; rather, thrcugh a more pleasing appear-
ance, a readier assimilation by the glance, it mekes
& tyoe facc more visible by many degrees.

It is rot to be understood that all Gothic
type varieties are -to bec condemned, althouzn the
ciitire series would not ve too sorel; missed if it
vicre elinminated entirely. There are sowme species
oz CGothie that are excellent Tor display purposcs,
Jervicularly in the lavger sizes, vhere the width
oy the letters pernits of legibility. It is safe
“o say, however, that therc is not a Gothic letter



24

that could not be renlaced by a lower-case Roman
letter oi some sort. :

\hen one is choosing type faces Zor head-letters,
he necessarily is governed by the general dress ol
Lie sagse in viiien the headlines are to ve used.
Phnere are two extremes to be avoided--one is the
vashed-out appearance czused by lack of adecuate con-
trast betwecn lizhi-faced typvesg and uwltra-heavy,
chopped-up appearance that Iorbids the sense ol
continuity and precludes an attractive appearance.

I£ the dress of the newspaper is a trifle heavy
in appearance, the neadings must be a little heavier
than otheﬂ'lse would be the case, TUnder such condi-
tions, thne use of white space in headings will heve
to be a litile moxre generous in order to secure 2ro-
nounced displav without groiescueness that would
result from heavy display through the use of a {ype
face alone. If the page is lis ht a little lighter
head-letter may be used, and the Wﬂlbe space nced

not be so great.

Above all, the combination that mmst be secured
Tor zood aprearance is life and character. The
cheractver ordinarily is the character oX the man who
is designing the page, and in the long run will rep-
resert his best characteristics. Considerable ex-
rerimenting is necessary wvith type combinations be-
Zore onec finds a coaolnatlon that best suits his
»urpose. <The novice, will nave nis best resulis in
securing life in his page if he adopis a makeun that
is & little dark, in whiech faults of typography do
10v shiow up so strongly &s they do in the more
delicate, light-faced makeup.

The Use of vnite Space.

WVhite space is to tyve vhat a well-chosen frame
wnd back;rouna is to a »icture. It cun nake tyve
stend out attractively or it can make the same type
lool: lost, while the leck oi white space can talke



;the display fromra 1ayout inwdegrees var"ing;w1th o
the weight of type face with which the display lines
“inave to competefor attention. Thisg is as true with
o aldvertising as it is with headlines in newspapers,
. -although consideration at this tlme‘is confined to
- the nowspaper paae.a i ABREEE S T RT

_ The whlte space ethen,:formS'the,background,-y
' fagalnst which the: headllne stands, while the type-
- matter of the page is tie frame., In this oné respect
“%he headlines differ from the handling of white - .
.~ gpace in.an advertisement. < The whole advertisement:.
.+ is-the pieture with the page as its.frame, and the: .
<+ handling:of the white space within the space taken
-up-by the:advertisement is a-problem in itself with
‘relation-both to. the- type faces Wlthln the border R
. ”d w1th the wuole page 2 SR

’ C et

: .10n Plate II 1llustrations are presented that
-~ show "that the same sgort of. heading can: give differ-
.- ent effects with the varying whxte space.used. - The
~-use of white-space is a three-way proposition:
 First, the white-space at the ends of the lines; ..
“.gecond, the white space produced by the spacing be-
-~ ftween lines and between the: top deck and the follow-
,;iné sectlons of the heading; and, third, the white
. gpace.as regulated by the spacin5 betwecn the wvords
- themselves. _Poor adjustment of any.one of these o
;ﬁt§§ee allotmentS'of whlte space can 59011 the a
- ect.»~» ZARESE . : o

: In the examples presented complicated tests
~.were avoided; and:the-heads chosen are nearly:cor-
“reet in thelr use-of white space between lines and
- between words. The shoulder of the types--except = .
“'in the case of full~face special head-letter types--
8ids greatly in the handling of white space between
lines, - The handling of the spacing: between words -
~can. be solved rather easily, in a general way, by
sbticking to ‘the use of "three-em" spaces. With
~‘experience, however, one can arrive at finer ad- -
~Justnents ol these btwo spaces so that greater .

¢

L



& 8 s , gpace at the ends of
.lines, however, is another matter. There is'no rule

ot type'that will cone to the aid of?the be; innerx"wxv
cin the'use of type. f‘ -

5, »J{s».l

]_ Too: llttle wnlte ‘space at the ends of nes has
“-the effect that & "flush" or full-lined heading will-
~have. . The type is brought against the otheiw t°be‘=
80 that part of the background is hidden and: holds
. Gown the contrast in type faces:thati the small oauch -
of.white. space would permlt. Too much xhlte ‘gpace
emphasizes the void to the detriment of the heaallne -
itself, in addition to belng detrimental to:igeneral
g apgearance of:the page. Where too-much whites snacem;n
- -hags been.alloweu, tnere is. the lost appearance of -

the lines. ~4A deginner in the use of‘typography can
obtain good results by sticking to the 1ett ; pace‘

~-for th step»down»af;acheadline.

Yariatlon in: the amount of white snace usea 1s :
necessary as one varies the deepness ol the color f
~ofhis page. - It is to.be:remembered;- however;: that

. & well-chosen head-letter will stand out- cffectlvely
~with:less white space on a.light page, vhile's o
fairly heavy head-letter will need ar greater;amount

' ¥here
Vtheuheadllne itsel; is 11pht on a 11 snt makeup,
’some: ‘addition to- the ‘white. space will. hcve:to»be

surely~does the 1ac Lot space between lines: eut
- down the individuality of those lines and preésents

L rather than easily-read and easily’ distlngulsheu ‘,
‘*heads,,»he effect of a dark blot that is easily seen,
but must be held at a close range to be alstlngulshed
ILack of proper spacing between vords .makes the line
~-hard-to.read at any distance. It prevents.the
'sharp demarkation between words... These rules: mav be '
- anderstood better after e swudy of‘Plate III o e




5 lasses of’Front Pa es.i ‘

- There are, generally speayinu, three cla‘ses of
- nt ‘pages., First is the comnservatively- dlsplaye& o
front page.: Second is the. ‘medium-displayed front ;ﬁ;ﬁﬁ
‘page. Third is the- lavisaly-dlsplayed front (page. o
“In each-of-these classes there.is an unlinited varia-ﬂ.
“tion of sub- class1f1caulous.ﬂ It would require much : -
400 vreat an enount of space .to. deal with the: sub-‘;:'
§c13391£icatlons, so this section will deal .with the =~
}sharply-drawn ai e*ences b ween the main cl‘sses L

e

is fThe front page‘has come 1nto prominence i8S the
,ﬁplag'w1ndow of. the newspaper and. ‘should., as surely
: : ~an 1ndex t ;

OL'Lhe establ‘shment.w;

*he - flrst class of makeup, ~exemplified by such
/W_ew,papers as the Hew York Times, the Boston: Trans--
‘‘eript, the Christian Science Monitor and the Kansas
< @ity Star, is quiet. Heavy headlines are: avoided o
“and e relat1ve1g important story is required- helore -
:column is broken to- yrcvzde for two- or three-columm
«-heads; - exceptlnb in the case of a so-called feature
{headlng.; This type of makeup does not appeal-to the
;sensational, althcugh it ean lend itself to sueh ,,5
“’purpose with startling effectiveness: throuﬂh -glaring
contrast with its usual course. Newspapers that - :
“have adopted this style of makeun develop 1nd1v1dual-
ity of appearance that is aealously ‘guarded -and once
. the readers become accustomed to such a makeup they
£ind-it much easier to read. -In handl:.nb this sort
o makeup one must guard constantly against flatness--
- the lack of life .and punch.- The best examples. of -
“the ills of such makeup are to be found in. the New
York Times and the Kansas CitEtStar,~two'of,the -
-yecognized leaders in the country. It is possible,
thwever, by the proper manlpulatlon of a light m&ke-i
“up:to gain an efficient punch. Iliost: certalnly Sam
g;greate“ lattitude fox &1splayinb big news is llowedkjh
~when the base is conservatlve. s o e s L

o Ine the‘medxum-dlsplgyed cla331f1catlbn
inds such newspapers as the,QQicago Tritun



Tew: rk Herald-Tribune the Detroit Free Press anﬁ S
in- Montana, the Montana Standard and the Anaconda‘ij;
Stendard. In these newspapers, and others of their”
‘class, 'a more. stremaous displey is used., .The.seven-
or .eight~column banner is used. whenever possible and
oftentimes it is made the rule, as is the cage with
~the Chicago Tribune and the Monuana Standard, the =
‘latter using the red banner-line. On the other haai
there are newspapers, such as the HNew York Herald-
‘Pribune, that come under this classification and
‘yet adhere to many of the principles of the. first .= -
class ‘of newspapers. OSuch a display is not unpleasant
“in appearance, although giving a more decided atti-
;tuﬁe of sensationalism to the stories handled-and
.carrying exagzerated importance to the reader. Since
‘there:is a. llttle sharper demarkation between the - .-
‘dress of the page and type faces used in the head- .
,llnes, it -patently is ea31ev_for the bezinner to
‘handle. The faults in display are - not so readily
apparent as they are in the more delicate makeuns.
‘Onie needs be careful, however; to have a balanée be-
:tween the banner line and.-the type ‘beneath it on-

~the other hand; ‘when the "big news break” comes, L
.the-newspapers using this- style of makeup are. com= - .
~pelled:to step~into the realm of the third-class to -
.tell the readers that theve is something unusual
afoot~~-and then there is not too much assurance that
the size 01 headllnes Wlll assure 1ron-clad creuullty.

iEe

~In- the thlrd group are those newspaaers f the
‘Hearst order and those who have "out-Hearsted Hearst"
‘These newspapers take great amounts of space on the
“Pront page to spread streamers. They call out to .
the- people in strident tones that there are juicy :
‘bits of news to be read--all for a cent or two, the.
H"greatest show on earth"™. For a time such tactics
win favor, but it is not long before readers learn
that the headliges are over-enmphatic and turn to e
‘a nmore mild newspaper. This contention is supported.
by & statement accredited to the Hearst circulation
manager of the Hew York Journal to the effeet that
‘he ‘egtimates that the subscription list of the llew
York Journal and other similar newspapers changes
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-completely every three.years. While it is easy to
~get display under this form of layout, it is'ex- .
‘tremely hard to display unusual storles. If there
‘is a bigger "news.break”.than the ordinary run.of
‘news, newspapers of this sort are compelled to go
to rldiculous ends to attract the desired atten-
“tion. .Witness Hearst's page one in August, 1914
‘announcing the declaration of the World war, when
the single vord "WAR"™ was printed in red on the i
front page-of the New York Journal.: That wora,toaks*
up the.entire front page. :In the state of Montana -
‘one finds a good . e€xample in the Great Falls Leader,
‘companion newspaper to the quietly. madeup Great -
Falls @ribune. -This newspaper, examination of its
front: pages:indicates, is finding that it is-nec-

‘essary to use larger and heavier display in order to “

hold its readers. . Illustrations of the threé-classes -

‘of front pages are accumulated on-Plate IV, swhile
;N~carrled She Leader through a:cycle ofﬁdis—:

tclass—-one is likely $o. ilnﬁ hlmself in the vrip of .
& vicious cirele.. -One gendy display calls for P
another, and then another, and then on and on.” On Bt

the’ other hand, .the pe“son working with the: news- e
paper ‘0% the flrsﬁ class Pindg a bit-of unusual dis- >

play electrifyinz in its effect and Ffinds that the

readers have been taught, by previous pollcv
Vrecognlze the value of news. . S
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PART V.,
TYPE AS Al AID 70 TIIX IVATLUATIOI X NEWS.

The Basic liakeup

Tor many years reference to the work of a newvs-
peper has been swamed up in these words: "The nevs-
saper is the moulder of public opinion.”™ The sane
is true with reference to the use of headlines, ex-
cept that the Lorce of the headlines is many times
" nore FTorceful that from the editorial standpoint.

A newispaper is conirouted with two problens:
Tirst, no editor or subordinate has the moral right
to distort the eross-seciion ol the day's history as
rcyresented by the news, either wilfully or through
nisunderstanding of the needs of the comrmnity.
Second, the publication is confronted with the task
of paying its owm way; a subsidized publication nay
not bu confronted with this problem, excent in that
it rmust please the senses of whoever nay be backing
it, whether tie cacliers are industrial concerns o
so-called liberal-nindec grouns. Heverineless, thnere
is always the Iinancial cousiaeration.

Vhat nay be the nature of the firancial consid-
erationg-~-advertising oxr subscription sales~-1I do
1ot intend to discuss. I will confine myself to the
lechanies, having laid the zroundworlk o editowial
considerations wiilch decide the choice of news in
bieir relative inmportence.

Interpretation o news often is taken to mean
1.1y the choice of stories. ZThat is inmportant,
v Yar more difvicult and at least ecually invort-
2% is thie handling or that news so that the reader
i3 Urovided with a Jrevhic cross-sectic:: of the

% 's nistory. Comsideraviol. or the thvee classcs
S. newgya_er display »saes was nad in tiie preceding
Ciepter, This section will deal with fhe princinles

O
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of sroviding the reader with the cross-section oi” the
Ja: Vs history--the atmospherc that coxve;s to the
conder the relotive invortunce oi the occurrencces.
Jne principles arc the same Tor all tyses of maleup.

It is necessary .irst to decide upon a "usual”
sazeup; that is, the tyoe of puse thot will be used
o nowraal days vhen there is no particularly large
stowy developing. Yhis may be a conservatvive base,
or it may be seni-geunsotionsl, or it may be exbrcuic--
i% is the base Zron vihich to work up to greater
crphasis Zor special news "breaks". I have pointed
out the difficulties encountered in my previous dis-
cugsion o front peszes vhen the sensational types
oz newspapers are conironted with an unusually larg
story.

Having decided upon the basis, it is necessary
to adhere rigidly to it. The upatronage that is
developed is developed almost as nuech through apsrear-
ance as througn tie conscents of the newspaper. There
shiould be, too, an eiforit to allow each head to stand.
clone so that no part o its efifect is stolen by
adjoining heads. sSueh care will enable the reader
to place eaci: story im its proper category, ior the
Tirst inpression one gairs of & news iten is: that
wiien ig conveyed throush the heading.

It is necesgary Zor one to Imow the community
vaich is o be served. Iuch run is made of the
Hearst publications and thneir displays. 3But, dis-
vasteful as the Illearst makewss ray be in instances,
earst kmew nis corrnity. iis newspaners fregucntly
nave been referred to as the "immigrants' primer',
“ney serve a purposc, Geriuitely, and Ilearst has
nade noney in the business., “his is not to say that
culy immigrants read thesc publicatiois, for many
others Zollow then clesely. Iut Hearst serves a
iefinite class, anl he lwas to au extent modifield his
welicy in cervain commmuities, other than HNew Yorl:,

On tize cuher hond, one vill ind in Ifew Yol
ne of thic nost couscrvative newspasrers, voth in



handling of news and in the han&llnu of dlsplay. Yet
$his newspaper has a following quite as large-as the -
©". Hearst publications and exerts an influence that is -
- -mach more powerful. Then, in the same community,

there are a couple that come in the midale class amd -
they, too, are powerful and have large followinba.Jifi
The newsgpapers -are handled in a manner that best
‘gserves the interests of the: communlty 1n whlch they
”ind thelr clrculatlon., T O 5 )

.;When one 1s decldlnb hivaasiczlay~out, it is
necessary to cousider the method of sales. IR it =
is & newspaper,. or:an.issue of a nevspaper, that e
fdepends much on street sales, greater dlsplay is. nec-
‘essary. If it is one that is.-delivered at one's -
Gdoorstep of a morning, great. display is not necessary.
However, display of a degree is necessary to carry
the effect of & story;-or to interpret the news and
to. mould the opinion regarding its importance to the
j;'feader. Likewise » geographic considerations are
4?important both ‘as to style of display and as to
choice of storles that are import nt, relatlvely.

A conmon.mlstake tnat is notlced.ln Lewspapers,11f
particularly those in the smaller cltles, is the
unwillingness of a news editor to sevile upon:any i
-~ one story that leads the field.so far .as his com:*’e"
ity is. concerned.. Rarely is. there any item that — °
- needs conflict with another.. There is almost always
. gome difference~-one is nearlyfalwajs of more*im-- “
“?pcrtance than another.p‘ ' A :

?aklng up thls tralt -one will ;ind a tendency

s houerowd. everything to the top of the. first page,
wor-to flll the Tfirst page with the Jjumble of head-

o ings and run-over lines, anﬂ with Juxtaposition of
-closely-related headings. The.result to the reader
iz a Jjumbled mass, with the effeet thet he is.called
,upon,to;declde_for‘hlmselL_what is the principal nevis,
- of the day--and the reader as a-rule does not cave . ..
~bo Qo that, There are a few:readers capable of-
-making such Jjudgments, but most,of them are top en--




- grossed in :their own vities to know, parficu-
larly in the field of. foreign news or news-from
<-other disbricts of the: country, or to be ina
iqpositlor tc sn«lyze the news... G

dh\.‘* r*'rv._‘

- The newspaper that uses a heavy dlsplay sbould
?%place its reliance upon .one most important story . -
“an@let it stand. -That is the story that wil >
'*5cateh the eye. . If one-uses a banner line, :
. be of sufricient distinetiveness that it will be
‘inalienably separated in efiect from the second . O
.- vanrer. Also, ‘make sure in the balance of -the nake-
fu“fthat'the reaﬁer does.not losews;ght 0 he story. ‘

As to the relatlve 1mportance ol new- ; -
:well-to cite a few examples, When Western Montana -
' shows an unusually good record in Ffarm output, it .
dig-of primary. importance .to~ Vestern lontana, In -
~-Eastern Montana, it would carry sone weight ‘because
it concerns the- welfare of the state. In Horthern
- Idaho and in Spokane, it would be mentioned; be- .o
. cause Western iontana is considered in the. trade e
“area of-that district.  -Beyond that, no menbtion :
~-would be given unless it»were used»for a "two- -
‘head flller"~— ;s :

In-the “case of- crlme news, there are. 1nstances
_when such a story comes to the front with a.bang.
. This is particularly true in instances where there:
“is~deep human interest attached to the occurrence.,_~
. Another matter to be considered ‘ig . that readers

- follow crime news more readily than they do.news

- ‘of an improvement and thoughtful nature, and in a

- community where: there is not a. sufficiently larve .*

" following for the latter class of nevs, those whO»‘”
4ﬁ:prefer the sensational news must bel held tothe - -

-~ paper, too. On the other hand, the average:- publlc 3
" does not like to have crime news hoisted upon it for
" a steady diet.  On the other hand; the newspaper -

“ with: a sensational makeup: oftentlmes resorts-to
?b;overplaylno of ‘'erime news to get the punch. into: its
rffheadlrnes “~This, I believe 13 not*necessaz I




o4

1ow it is difficult at times to get as enthuscd
over an improvcument story as it is to set fortia the
1urid details of a crime story, but improvenent news
cuil be played Jjust as eifectively as can crime and
disaster nevs.

The news editor nmust not rely upon what inter-
csss kim, but on what interests the cormunity he is ,
serving. He must interpret the news, as well as sort
that vhich is best from the large amount of copy that
conecs across the desk, Having made these decisions,
he must display them so that their relative import-
znce is apparent to the reader--not an easy tasli,

Headin:s as Interpreters of lews..

There are some persons in the newspaper pro-
vession vho ask: "Vhat size of headline is- suitable
“or the metropolitan newspaper and what sigze is
suitable for publications in smaller cities?" Ap-
parently it is considered that the two problems of
rnakeup and news interpretation are difrerent as be-
tvieen the two classifications and there is no pur-
pose in using large headlines in smaller publications.

Swch a theory, I believe, is superficial. I
believe that vhoever expounds it has nissed one of
tic vital purposes of headlines. In Jjournalism vie
are taught that a headline has two purposes: To ad-
vertise the story it heads, and to tell what the
story coantains, Let us add a third surpvose: To
vlace properly in the mind of the reader, among the
neny items that are in the newspaper, the story's
sroper inportance in the day's history.

As it has been 20inted out in the preceding
chapier, the selection of headlines rests not with
sie size of the corrunity but vith the individusl
cnality of the mariet with which the paper has to
dezl, saccoriingly, one cun not say that a smaller

mify should have snaller headlires in its news-

ewdonl
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s, vhile the cit; puvlications reserve the



right for heavier. aisplay. It : o
average small city newspaper runs a 1ittls heavier :
to headlines and the waste of precious space at

times bthan does its big sister of the same general
mien. That is because meny a publisher does not
sonsider why -his subscribers take his newspaper,

bit imagines that display is the primary mears cf
competition against outside pucllcutlops. In ‘;3,
sone instances this- attitude is correct; hut in oo

?Each newspaper that a&heres to its ,ty of._ =
urpose “lays its. style from the basis of its needs 3
From-that it works- outward in® relation to the
strength of the stories handled. Perhaps the

banner line is a. regular thing; perhaps the one<
column heading only is the’ regular thing. - At any
event, that is the regular avenue:for the- inter-~~

pretatlon of -the news, and variations from'that lead'
to the emppa31s that is desired. L ‘

A eomparlson ef the specimens in Plates IV and
“will enable one to- pick out the various types of
makeup from the standpoint: of mechanics for inter-;*_’
pretations that are followed.-"As it has been. - .7
pointed ‘out, the newspaper with a mild makeup has
the greater: aavantaée ‘for emphasis,; since ‘it is =
not necessary to go-to ridiculous extrenes to get
the sharp contrast with the: ordinary makeup. One%?~
cansee,  however, that‘the;relatiqnshln of the R
importantistories,?inxthe headlines, to these of "~
lesser importance to a community is the same, It .
is an unalterabvle law that some stories are of '
less.concern to the community than others.-and i
that their headlines will be:graded dovnward. Con-
trast in headlines and:in type can not te too
- sgreat without violating the ‘principles ol ‘good
~«ftaste in makeup-and. Drlntln5. Conseqxently the . =
relationship is maintained " throubhaut the news-ufgﬂ
papers. of all types of makeup. ;

Ih’this section'therefisiﬁbAiﬁtéﬁticn o con~
sidering the merits of the different styles of e
head.lines 8.11(1 theif.‘ le«glblllty. : '}_{here isno GO~ - .
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2liet in bidis section with the prineiglesﬁlaiﬂ Govin
smeviously. Whis sectionr deacls with the interpre-
otion. oi news through the use of huadlines and

ig desizned o iliw strete the uncnengin:g relavion-
i ox stories, one Lo anotlier, in tac dsy's Lis-
sorr, ond Lo swow that tiis relationship is based
woon thie sane princisles in every style of naleup.

Character as sShovn by Headlines.

Cne of the woxal obligations of a newspaper
40 its readers is to indicave, in a measure, the
character oi the publicetion in its makeup. “his
o ligatvion comes with the obligation of the news-
saper to give the reader a c¢osa-section of the
day's history and is just as important to the reader
28 is the choice oi the nevs articles and the
Judznent as to their relative importance in the
coirmunity served.

- It is incongrucus for one to pnick up & nevis-
puper that is lavisiily and sensationally displayed
culy, upon reading it, te discover that it is ultra-
conservative. It ney secum aisurd to suggest that

uch ‘illusiratiorns exisv, but they do--but seldon
i1 the newspapers oz the larger cities. Such lack
oxr harmony bpetwecn the nakeudn and convent of the
hC\S stories exisits freguently, however, in the

maller dailies who ere aping laroer newspapers. It
1s Just as incongruous, too, for a conservative
nakeup to hide a sensationzl nien in smaller news-
Dupe I'Se

There is & distinet reason for this, and one
¢ ayvarently has not becn comnsidered by many
'sons. whe general idca is to get a "hot" front
Juse, an idea Just as orevalent in the conservative
4s in the sensational puilications. In one in-
‘Suance "hot" means inportant, and in the othe:

‘not"™ means sensational Ifrom a humen interest or
curiosity-arousing stundpoint. That is well enoush,
cach newspaper nmecting tie demands of its comrmunity



of readers.

Put--neadlines create inpressions before the
sory ever is read, aud very oilten the reader's cye
*oog not roam beyond the headlines themselves.
aceordingly, a newspaper may convey to the pros-
pcetive re;ular custoner and to the regular readcr,
$00, & false impression.

It is seen, then that the relationship of the
type in the headlines is an important consideration.
A disnified newspayer rmst appear dignified, as
well as be dignifiel in its final analysis. 4
nevuspaper that is more or less sensational should
show itself--and usually does under any circumstances.

There afe rore men in the newspacer of fices that
are able to sense news value and apprec1ate its rel-
ative importance than there are those who seem to

give a thousht fo the individuality of appearance
and the harmony of tyne and content--whether they
are able to do so or no, I will not hazard a guess,
tut will rest with the comment that they do nct con-
sider the oroblem.

To be dlgnified and conservative in appearance
docs not mean "flat". In fact the more attractive
arransen went of type faces Trom an artistic point of
view is possible with the radical layout,; it has
Leen pointed out. before.

‘ dow we will come to bthe illustration of certain
Zeatures € harmony. The ilew York Times has gained
its strength, for instance, through its conservatism
and absolute reliability. There is that strength
0. character visible in its general appearance. The
Tines, however, is a little flat, from makeup stand-
soint. It is that distinquished appearance that
bclleq the character of news onc might expect vhen
he pieks up the newspaper ‘ '

i
On the West Coast we have the Portland Orezonian,
!
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o ten referred to as "The Boston Trangcrlpt of the
Ycru". Certainly one kuows what sort ol reading

e cxpeets iir that newspaper, and it can not be said
to be Tlat and uninteresting in apoearance solely
secause it looks reliable.

furning to the Hearst newspapers, one will see
viere bhe hint of sensationalism lies, and the lay-
oubv is true to fthe content or the publication, as a
study will show, It is even known that the Hearst
newspapers will "take a chance", if they thlna there

is a cnance of gevting away with it.

VWiithin the state we have two good examples of
lack of harmony between display and conbtent. In one
instance the publication is an afternoon newspaner
and a different sitandard of appearance is needed
from the makeup of its companion morning publication,
nowever, the prineiples in ¢uestion are the same in

" both publications, The Great Falls Leader and the

Livingston unteﬂprlse both display their news lavish-
ly, yet a study of the contents of the newspaper
shows that they are conservative. The reader does
not get fooled often. He is likely to compare such
newspapers with those of conservative cualities that
use identically the same news and lezrn that such
display is unwarranted. <These comparisons may be
made in Plates IV and V..

For the smaller city newspapers that are in-
clined to ape the sensational publications of the
larger cities, doing so without analysis of their
needs, the problem is serious. There is not that
great space available for the smaller newspapers.
Zver large headline that is used unnecessarily pre-
cludes news to which the reader is entitled. Like-
wise it prevents effective emphasis upon news that
is really inmportant and sensational that breaks for
the conoervatlve newspapers at times.

As a general rule, unless the newspaper comfun-
ity demends such display (as is shown by patronage
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in comparison with other {types ol newspaper publi-
cations) and sueh hendling of the news as is indica-
ved by the general appecarance of the newspaper, the
nenaser is doing the publication harn rather than
sood by stealing space for meaningless display.



3 . Gonsideration of'this subaect properly is aiv1~
ed into two: sections as sebt forth in the headlines,
'althcugb there are other“thlngs to be 00n31deﬂed

- Flrst 1s=the groblem of comparloon ﬁf adver- '
‘tisements and their use of illustrations-as an in-
dex-.of the class to which the advertiser -is appeal-
cing. After a study of-a-large number of néwspapers,
"~ three examples were tsken, one Tor the so-called .
;"Jew1sh type" of store, one for the store-appealing
to. the middle classes and one apneallnb to those who
;seek exclu31veness and the impllea\prlces one must
Lpayffor such exclusxveness. : :

The flrst type (Plate VI) is chacacterized by
its. unusually ‘black typography, with the wording cut
down to the minimum, although terms are - extravabant
‘when used to descrloe the bargains that are to ue .
had.  The advertisement is crowded to get the \
maximum of advertising in the minimum amount of
space.: - In this type of advertisement, too, one
always finds price emphasized to the ch degree.
‘Where illustrations are used they obviously are then
‘only because one must use an illustration, you know,
and not. because the cut actually represents the
©.goods. . As &: rule such - an advertisement is lacking
‘any touch of finesse and usually is poorly balanced.
ZA;study of the range of newspapers will show that -
this type of store ordinarily--as is trueiin all
<5enerdllt1es, not always-—caters to bargain nunter
'and=to persons wno may be classed as Lne'cheapest of




allﬂgurchasers.

® lfThe middle .class (Plate VII) store is recor
- nizable, too, by its advertising., Such:a store
. usually is selling on a profit margln that will
- not permit-individual advertising by departmgnus
;.- S0.'we. have: the’ common - department store advertxoinv.'
- “earrying characteristics that are true, also, of
- specialty stores that cater to the same sort of EE
 trade, In the latter instance, however, the space
is smaller and a fewer number. of items is -included.
‘In-the middle class advertisement one is more :
1ikely to .£ind an attempt at individuality and real
display, under limitations of appropriation for each
department. These advertisements, hovever, do not
carry the. individuality of typo¢raphy that is S
evident in the class next to be.considered, although
~~there is a definite trend toward seeking’ the better
.= class of display on the part of those who come under
. this classification. - In this advertlslnﬁ, too, one
~wwill find that price is more or less a dominant
7 factor, in common with the first class, but there’
18 more moderation in the sort-of copy used and
“there is a definite attempt to portray aniidea of
the - character of the - goods through illustrations .
- even though they obviously are.not irdividual cuts
. exclusively for the use of the ‘one business estab-
‘o lishment. ” As'a rule there could be a more generous
~use of white ‘space for greater display ef;ecq in
these. advertlsements, and at times one sees an
1illustration of unusual effectiveness where the
‘advertisement -is hardled by -one- who unde
'Ais’typo~raphy.- wr s L

, In the ezclu31ve type of advertisement (Plate
" " VIII) one will find a gredt array of quality on
',Sfthe part of the printer. Where the advertiser kuovs
~..exactly vhat he wants and ‘insists that it be given
him one will find as a rule a rich appearing siece
‘6f work., .In"instances where the compositor has.the
: ay;so‘invthe construction of the advertisement, one
is:likely -to.-find . that the:principal effort has been




to: il-che ‘space’ nd vet the advertisemen -~ D
There is'a disappointing lack of individuality in-
: the smaeller exclusive advertisements and an en~ = .
7 joyable richness in others-of this class. Howevcr,
they carry definite characteristics that one can.
T not migsg and mark all of them as productions oI
... egstablishments catering to.the best of the- trade. 
‘In- the.first place, price is a secondary matier,
and. is in the body type of the advertisement, il it
is carried 2t -all. There is a more generous use
of white space--~at times apparently extravagan -
and there is an attempt to convey the impression
that illustrations used are illustrations of the -
actual articles advertised. There is a great field
fOr,lmp;ovemont_ln these advertisements, the Tirst
of which is to-impress upon one the value of dis-
inetiveness in the faces:-and arrangement aside
from the other mechanics ol -advertising of this. ..
class’. -There are two classes in which the. ch01ce
of type--mostly unconscious choice--portrays ex
actly the sort-of store that has purchased the .
pace, -the so-called Jewish class and the middle-
lass. - In the third instance there is an evidence
of. an: appreciation of real- ulsplay, but lack of S
unaersta;dlnb of type faces. lVhere the policy P
has: been, in the.smaller newspaper institutions, -
t0'usge the plain- roman‘faces, it is necessary ior
the advertiser to pick a face from one of the three
roman classes {modern, old-style and classic) that
conveys the spirit of his institution and. then to
stick o it. .There are many substantial faces = -
that carry dlgnity and which would-be an asgset to-
the equipment of a newspaper. It is by no means:
necessary to choose unusual tJDe faces to secure
1nd1v1duality. : e . sy

glllustrations i fhe Advertlsementg

oA study of the relatlve value of 111ustrations
n-advertisements 'is best. brought: out through o
analysis of advertisements carried:in the: oetter

,classes 01 natlonal magazines. 111 seen ner




O tnat there are three classes of advertisements';;&
JL p4rst, those in which the illustratious themselves
- are the principal parts of the advertisements. !
~ {Plate IX); second, where there is a combination
af copy and 1llustrat10n, with the picture illus-
trating the copy which is the predominant part of -
" each advertisement (Plate X); and, . third, where
- the illustrations are not related to the subject -
v adivertised but are allegorical. The first class
 f{g divided into two parts, Tirst where action and -
. utility of the article itself is demonstrated and,
o gecond, where it is nerely an 111ustrht10n, restlnb<
"*?solelg upon its attractiveness.;gv et mEs

E f-&?—\f“ .Q,»

, '(In the first class, one wlll notlce that there
“is no-.direct selling appeal Fo the individual, hEA
.. leaving that to the local person to follow up in ..
.~ "his advertisements, The second class finds direct
~ appeal to the individual throush a combination of .-
copy and-illustration, The th@ijd--well, it is
s aifficult to decide Jjust what is the aim; one finds:
~‘instances vhere there is a definite reference to ~
- one's thriftiness or, on the other hand, to his
.. desire for the finest of things, and then there are
». those that have neither connection with the copy -
- por with the article advertised. Few instances. of
v this sort of advertlslng are to be found however. -

; Plate XI nges one a graphlc illustratlon of

;*,'how the poor: choice of type can detract from the -
- value of the illustrations. In:-this illustration

“ . both advertisements were taken from the same page
- .of the same newspaper and . advertise eyactly the

= _ same brand of goods.,",~;_ R «;f:h

}fWhlte Space as an Ald to Empha31z1ng

'?f character of Type naces - ilﬂib~

o “Although the character of type faces-is deoen—
..~ dent upon white space for individual elegance, it
. 1s necessary, & study of many examples shows, for
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the one handlin “the type to understand it. VWhite
gpace that wekes up the units of type through their
strokes and serifs and the manner in which:the small
“pits of white space are permitted to peep through
‘at the reader is automatically regulated by the .
designer of the type and can not be changed. VWhite
gpace that is located beyond the limits of the .
letter, however, is equally as important to the type

, g.*face if it is to be permitted Lo express itselfl-
. fully--and that white space area is at the.mercy. of

whoever is han@ling an advertisement., Unless one:

" understands the face, there is -likely to be too much

~ ' white space or too little .allowed, or the:border may
' be $00 lar se or too heavy, or both.ﬂyw SpEy ";’x,?

\‘.-w,< -
mv\,

b ‘maA study and analysis o the illustratlons choser
(Plate XII) reveals that there are few examples aside

. from those advertisements prepared by expert layout

men for the institutions of the most high c¢lass that

: - permit the display types to express themselves., Some

“times the spacé has been too crowded, where the mere
© dropping in size of the secondary display lines would
have improved tlie appearance 100 per cent and would
heve permitted both the primary and secondary display
lines ample room in which to. express themselves. In

- other instances an orbate border has been chosen that
...~ was.too heavy for the type chosen.and for the illus-
. trations--and invariably where such borders have been
- chosen there has not been sufiicient allowance made
-~ for -the space required for such borders and, to add
~- " %o other deficiencies, there was a crowding. Occasion
~.ally one will Iind an instance vhere the white space

allowed is too great and the display line has been
- isolated to the p01nt where ef;ectlveness has been
' lost.. PR DEMEL L LELLUI B lhetllo AL

~ wrlting displag llnes 1n an advertisement is
L 11tt1e different from the writing of headlines for
newspaper display, but thealvertiser as a rule does
- not take this into consideration and is likely to

- let a display phrase run vhere it.will., In such

- instances there is nearly always a crowding of the



1w; éyertisement because 1ines ta?e up nore: space than
,?ﬁhey should, resulting in.a reduction of'the display

‘f[:flxnes to a szze too small for the bodJ type.

; X The most serious errors from a typographlcal
gtandpoint, it will be seen, come from- the use of -

. gertain new types which come under the Gothic class-
© {fication. There are types in which the designers
- have attempted to retain Gothic visibility and at
" the same time give the seriffless letters Something
- of the beauty of Roman letters. - These are unusually
"~ hard to handle, because of their relationship to.twof
“principles. - The result of the efforts has been to. -

M:produce a type that to my mind has lost some of ‘the

- Gothic vigibility and near1J all o; the Roman ;ace‘s

'i%'klegibllity.

'It 1s 1mp0391ble to 1ay;down a dogmatic formula

iiifos relative sizes of type and the amount of white

~ space that shall be used for the various effects.

" So much &pends upon conditions and‘arrangements;of

- advertising.. It is a good rule, however, to practice
- -this: Do not have a suhordlnaie Iine adjacent to a

© display line more than half nor less than a third of
~.the: 3126 of the display line, and wherever possible
. avoid "ecatch-lines" which throw in an unnatural -

‘white area that easily can wreck an advertlsement.

'“«‘Do not be afraid of the use of white space, for it

~ “reguires guite a bit of it to destroy a type face's
' *'effect1vene S. - 4‘a,»ﬁn¢vev~" S S :

{”iWorkabllity of & Limited Number‘v"<r :;§
~»;,of Lype selections. S

\-z"*

e ;zNow comes the cuestlon of whether:theyllmita-
vfztion of the number of type faces permitted in a -

. .newspaper, a policy adopted by the Hew York iimes,
hinders the variation and 1nd1v1aua11tg of display

oo din a nevispaper. At the beginning, it is:safe to0 say
“that such a-linitation wisely made enhances individ-
© -ual display rather than limits it.. ‘

f’*’ B E




S ?he pages of the Hew York Times (Plate XIII)
wer& ccmpared directly with those of other leading
pewspapers {(Plate XIV) in the Unlted States, ana ;
ﬁhcse ;acts are evlaent. Lol : ’

l. There was much greater ind1v1dualitv on the
.. ~part of each aavertlsement 1n'the case of
oo othe New . York Times. .. L5 5
. 2. There was evident, also, a more harmonious
oo gryrangement of advertlsing in the Yew York
o Times than in the other newspapers., aheee
+.. There was a harmony between advertlslnb and
z-{the news. in the New York Times {that vermitted
- each to bear greater force than in the other
.f,;:f;newspapers. R SRRSO TR

o W,In the flrst case the advertlsers, faced with
the necessity of securlnb individuality, "literally
went out aml got it". They used the type faces to
.. their utmost advantage,"allowing fullest expression

. of character. But, in so doing they resorted to .
‘o grrangement-of white space in various manners and
oo invarious degrees so that there was distinctiveness
" in each one. There was application of that »rin-
"~ c¢iple generally agreed by printers as the greatest
- factor in the advertisement--the use of white spacs.
. In the octher papers, one is struck by the sameness
o the advertisements even though there is a be-
- wildering array of type faces to be seen, The
. advertisers are depending upon type to carry their
. -message across and only in a few cases has there
‘been any intelligent attompt at 1ndiv1¢uallty appar-
ent, Advertisements that are not in preferred posi-
tions are buried in the wild scramble for attention.
,»'Likewise, there is no harmony between the advertise-
- ments and the news on the pages., A shinlng example
0of the power of white space is found in the
B Spokesman-Review, where the Coty advertisement is
- buried under two black advertisements, yet the Coty
f;‘space “exstrenely light, far ouxshlnes 1ts competi-
_jtors for attention. : S :

In the sectlon div1sion, 1t is n0t109gh1n e

¥



iy crh aimes carefully has avoided eonfllct
g;‘“’afiggis of advertising--those in related lines
“being carcfully. grouped on a page. or on jages. -
“wpere is the pleasing harmony of arrangement that
. avoided conflict of interests, and there is not an
~ ‘{nstance of an advertisement being buried, even .
- gywough some are completely covered. Im the other
= x&wspapers this important part of advertising has
' peen aimost totally ignored. Ve find such things
- as Patent lledicine advertisements, Aubtomobile =
“-Accessory advertisements and Dress Goods advertise-
. ments jumbled together, with all. sorts of type ek
Hfaces screaminb for attentlon. b:;:&wn

* :Lurninb to the third point Whlch has been
largelv .covered in the above paragraphs there is
- gomething to be said for the news.. It is reader-
~value that makes a newspaper worth anything to the
—advertiser and consequently news should get first
“‘eonsideration, business office forces notwithstand-
- ing. ~The news should not be buried.. Under the -
- Hew York Times plan, the news and its display through
the use of headlines is given a fair shake and is
- able to stick up for itself. There is an orderli-
~.-ness and-an _interesting appearance that. is rot to:

- be found in other newspapers I have used in thls ‘
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Wﬁhéié%ionéﬁ{pdéfLTypé ﬁo'Paper’and -
Ralationship of mee and Ink to

o In preparatlon for thls section a test uith
pripted natter was conducted through the State

V{x"uxiver ity Psychology depariment to defermine in a

“measure the reaction to the reader to different .

vAgpaoing of type. The test provided was as 81mp1e

- ap. I could devise, the two sizes of type used being
‘pronouncedly different. (Plate XV) Of sixty-five

; persons, forty were correct in stating that there

ff pxaxc two sizes of type used, on the white, while-
S twenty-Tive guessed wrongly some stating that there

‘were as many as eight sizes of type used. The re-

" ‘sults on the red sheet were mumerically the same,

.. except that some vho were correct in,their,replies
.. regarding the printing on the white paper were
- vrong in their answers on the second test, while

“some who.were wrong in their judgment of the type
faces on the white paper were correct when they

‘“fvaiewea the printing on the red paper. .‘mt ;  wf;;ﬂﬂ

B b.é

nRegardlnb leglbllity, the preferences revard~

FUVEE

 _inL the paragraphs prlntea upon whlte paper were.

Paragraph 5--26,
Paragraph 2--12 o
Paragraph 3--11. . -

 cisszParagraph 6--0 .. |
1Regard1ng legibility, the preference revard—

;hing the paragraphs printed upon red naper were:

anragraph 5u-25 S
“Paragraph 1l--14 .
: Paragraph %--13 - -

.~ Paragraph 2--9 ., . -
iz Paragraph 4--3 oo oo
.. Paragraph 6--l
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In ?1ate XVI and 1ts leiSlons I have nrovided
aryay. that will show the relationship of type %o
411 four examples on each sheet carry oody
t in 10 point Cheltennam, the upper tvo. in
oAl *ht face and the lower pair in bold face. Those
" on the left are set tightly spaced, while those on
the right are set unusually widely spaced. These
- examples will show that the spacing of an advertise-
“munt and the depth of the t}pe face that should be

‘”g_uﬁe& varies with the quality of paper. ‘The 4 arker

©and the rougher the paper, the stronger and nore .
openly-spaced tJDe is necessary for printing. Vhere

. the background of the paper is bright -and light-
¢oloredl, more pleasing results are obtained tlrough

" the use of lighter--not too i ght--type and closer

apacing is needed to carry out the effect of the
advertisement and to avoid a straggling. apnearance

= in the body type. Yet, in darker and rouzher

~j,*grounds, this sawe open-~spaced type does not havé,:
jthe appearance ot straggllng. . = RN

In Plate XVII and 1ts dlvisions a s mllar set

V 3 of. illustr tions has been prepared. In these illus-

- trations, fthe body type is set in 10 point Devinne,

. 1ight face and bold, and in 10 point Cheltenham,
light face and bold. The upper two are Devinne,
- Spacing of the letters in the illustrations have

" been normal, the desire being to show the relation-
ship of»type and ink to paper. Vhere the former set

. of illustrations has been set in Cheltenham and

. printed in black, the set now under consideration is
: prlnted on all classes of standard paper, in colors,
- with four colors of 1nk used Black,,Red,AJlue and
. Yellow' L ” SN S IV I R VE DI DE _.‘.‘,}:ﬁ Y
A study of this set of 111ustratlons will show
that with three colored, black, red and blue, the

" same rules regarding relatlonship of type to paper

will rule vhen it comes to strength of type in re-

o lation to the background upon which the matter is

- printed., In the case of yellow, it will be found
. that the ink is too readily affected by the paper

e rn{:,‘~\f




) ¢f§0 be praatical. Tﬁe only papers upon which yelléﬁ"

‘ can be used effectively, excent as a background ink
gelf is upon white and papers with a yelIOW1sh ‘
,’g¢dt. Ied paper all but absorbs all of the color.
grd mekes the printed matter illegible. The blue
paper chances the cast of the yellow ink fo green and

e altkoush it is not bad appearing, it night work out.

ii  to the detriment of the plans of one who desired its‘
'w% use unless ‘e Imew ahead of time of the affect. :

T It is sho&m.by these examples, in additlon to o
tue mechanlcal relationships of spacing and depth:

- oL type face, that where effectiveness and display

© " are sought one must choose ink that contrasts with

“ . the paper. The nearer to the color of the paper that

- - the color of ink approaches, the less becomes its.
“yalue for display. On the other hand, if display is

not. the matter considersd, but harmony and soitness

" are sought, then it will be scen that some pleasing
- effects can be attained, The last plate exhibits .
. wirtually the entire range of problems in eolor

.- printing, since the three cardinal colors are pre~ .
sented and any variation will be but a mlxuure of
*‘1ose represented here. : O

n Quallty of 1nk has a great deal to do with
.,‘prlntlng, too. A good illustration 1s shown in tne
-~ vhite bond paper printed with blue ink. This ink

~worked well on all of the other paper, the bond

" ‘colored paper included, until it was used onm the
. grade represented by- the white vhen there was:

_exhibited a lack of affinity between the paper and .

., the ink. Consequently, one must consider, too,.

f‘athe inks available when olarmnb commer01a1 vork,

It wmll be seen, too, thau\in straying from fw 

' ‘the path of plain printing on smooth paper, one

n‘must be careful to choose type that has a Tace

"‘,stron enough to carry over all the irvegularities

coof the surface., Small type can not be used suc-
. cessfully on rough paper. N Rt e e

meeQmen
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