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K
'CHAPTER I
THE PROBLEM AND ITS IMPORTANCE
The State Department’ of“gEducation of Montana recognizes jour—
nalign training in its high sck;iools in that it will sllow elective

credit to be given through Epg];ish'departments » When Journalism is

- taught during the regular school day. However, it is mot a required
subject, and no official course ;of study has been adopted by the
state department. |

Answers to questionnaires sent to Montana high schools gave
evidence that no unity, and no organized plan for the teaching of jourw
nalism exist in the state. Some schools allow as many as two credits
for journalism training; others offer no instruction in that subject.
Many schools in the state publish school newspapers and yearbooks as
an extra~curricular activity, not allowing time for the formal study
of journalism. A number of the schools, where the publication is mimeo-
graphed, carry on the project under the sponsorship of the Commercial
department.

Since go much of Jjournalism training is directly concerned with
practice in writingg anci, since the state department classifies Jour-
nelism as a part of English composition, it appears to be logical that
a2 journalism course of study should be included in the English program,
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4
I.) THE PROBLEM

f .
Statement of the problein. The purpose of this thesis ie

(1) to design a coursge of stu i‘cr Montana high schools which can
be used as & part of the Engli instruction program, and which will
unify the teaching of ;‘]oumali‘ in 811 of the high schools in the
state; (2) to plan an electivei course to £it the needs and capabile
ities of high school juniors a.in\d senlors, the course to be organized
g0 that the tims spent can be varied from one semester to a full year;
and (3) to construct a special unit of instruction which will include
general rules of actual newspaper production of value to those who
must, without previous experience, print or mimeograph school publica-.
tions, .

Objectives. The following objectives are developed:

1. To encourage active and intelligent participation as a
citizen in soclal, economic, and govermental problems
through a better understanding of communication agencies,
and the information with which they aid the formation of a
vitel and informed public opinion.

2. To teach pupils to read widély,. to think clearly, and to
write objectively.

3. To develop accuracy, honesty, good taste, and cooperative
team-work through pride of personal accomplishment.

is To raise the general standard of conduct end morale within
the school by mesns of a dignified, accurate, and dependable



7.

8.

publication program.
To establish better rgle:tions between the school, the pupils,
the faculty, and the cbmmmity through the high school newse

i

paper, {
To discourage any miscbnception that journalism courses are

designed only for thoséa who'might later make journalism a
clareef, bﬁt, at the ssc'jge time, to encourage any who might
show aptitude for specialization in this work,

‘_1'0 work in conjunction with the high school Ehglish program
in developing a unified journali’am course for Montana schools,
and to correlate journalism with &ll other legitimate school

and extra-curricular activities,

To cooperate with the State Department of Education, and with
the School of Journalism at Montana Si‘.ate University in their

_efforts to improve ‘Journalism lnstruction in Montana schools.

II. IMPORTANCE OF THE PROBLEM

Importance to the pupil. A background in journalism training

end experience in helping to produce a high school publication is

valusble in developing the pupil socially and individuzlly. He learns

to evaluate information; to work cooperafively with otherss and to

correlate his journalism instruction with other soolal activities. Q\t

the seme time, he is strengthening his individual interests and apti.‘%-s

tudes so that he may become more efficlent in any vocation that he

might choose as his life's work,



Opportunity to study jowrnalism noed not depend upon oo
grephical lecation or size of commumnity. While it i truo that .
hrgér schools may be able to carry on a more extensive publication
program thon gmallor ones, there is mo rosson to exolude journaliem
instruetion frem tho curriculum, This course of study 4s pertly
&Méned to cqualize pupil opportunity.

Immertance to the school. The velue of journaliem instruce
tion as & motivating force in the teaching of English compbsit.‘io‘n '
alons seems enough to justify its inclusion in the curriculum, A
well;plmmad Journalism program connot only strengthon the English
dopartment, but 4t can ald in developing cthor sohool departments

end activities as wells Whonever it is possible to associato the
-. actual publication of a nowspaper, magozine, oi yearvook (or all of
tham)ﬁ with mttmtion_in Journalism, the entire school benefits
from the project, ‘

-Importance to the commnity. This course of study takes into
consideration the importance of the relationship of journaliem to

community living, md the lessons are planned to maks the pupil
conseious of his porsonal responsibility in helping to advance worthe
while socisl prograns, ' .

The ai:hoal is a very importent part of any community, and
school activitics that dafinitely aid in the maintenonee of high
social stondards are definite assets to the entire city or town.
Gmfmynplmmd Journalism instruction charts a path for pipils
to fallo'.v in tho atteimment of higher social goalu.



. CHAPTER II
PROCEDURE

It has beén pointed oﬁ'b that Montana has no standafdizbq plan
for the teaching of high school journalism. ©Triel end error methods
have produced goo& results in some échc’:ols s but ‘have caused jqum#liem
to be discontinued at others. - Therefore, it appeared tha‘b'high schools
in Montana had definite need for a course of gtudy in journalism, and
" it was decided that offort should be concentrated on designing a guide
that would bhe practical end sﬁéndard in all schools, regardless of size
or geographical' iocation. | | '

Stendardization ‘does mot noed to cerry with it the idea of regi-
mentation of pupils. Therg has been no intention to plan a course of
stud& that must be followed without deviation. The procedure in develop-
ing this thesis Has been to rstudy' every piece of material possible that
will make the course of study usable in &ll Montana high schools,

Questionnaires. Two quéstionnaires (with letters of explanation)

were sent to the hn.gh schools of Montana, Information gained from the
answers to this survey were used, in part; as a guide in determining
the needs of the schools., Following are copies of the questionnaires,
and the letters accompanying them:



Gallatin County High School

Bozeman, Montana

Dear Journalism instructor:

Busy schools are constantly plagued with surveys that, too often, serve no
specific purpose. May | assure you, however, that | do have a specific
purpose in asking for your cooperation in answering the questions that |
am submitting to you. |

Montana needs a unified high school journalism program. This idea has
often been expressed by journalism teachers, in their group meetings, and
wherever they gather to talk about their problems. In order to putthat
program into effect, a course of study must first be developed; and how
valuable that course of study will be to you, and to your fellow iournalism

teachers, depends: considerably upon your answers to this questionnaire.

Some preliminary work to aid the journalism program in Montana high schools was
done during the 1946 summer session of the University of Montana, under the
direction of Dean James L. C.Ford, of the School of Journalism, and Dr. Lucia
Mirrielees, of the Englishedepartment. A
In connection with these studies, Mrs. Gladys Tavelin, journalism instructor at Ekalaka,
is developing a handbook for advisers of h}meographed papers. She has stated that
‘use of the answers to this survey will aid her greatly in completing her project.

| am planning to develop a course of study for Montana high school journalism which,
if the work is successful, will be made available to all the high schools in the state.
It will be designed for use in the lith and 12th grades as a part of the English pro-
gram, and will be variable, for one-semester or for a full year. [t will include a spec-
ial unit for schools where the pupils have the immediate responsibility of producing
a school newspaper.

Thanks a lot for your cooperation which will help all of us.

Sincerely yours,

George S. Peck.’



Please Return to
George S Peck
Box 631

Bozeman, Montana

- QUESTIONNAIRE

Name of schogl City....

Enrollment . Number of teachers in system ... .. .

Is journalism taught in your school? ... ...

Uncj;?r what department? English . .. Commercial.._.. Other . .. _
Numbef of classgs held weekly. Elementary ... Advanced............ )
How is it arranged? For semester..... ......... For full year ...
Average number enrolled. Seniors ... Juniors.............. Others_.......

Prerequisite for enrollment eeeeeee s eenea e

What text books and supplementary materialdo you use 7.t e

If your school publishes a school newépape(, will you answer the following questions?

Production:

Is the paper printed ... Mimeographed....... ...

Produced through other methods.. ... . what?
Number of issues per year ..o Number of pages per issue...........
Number of copies produced.............. Page size..oooooo.

Do staff members have previous journalism training? ...

Is the work done during school? ... .. Extra-curricular? ...

Are staff positions on a semester or on a yearly basis?

How is staff chosen? .o,

How often does class meet?... .

What is approximate enrollment? . . eeeeeeemeeerees
Costs:

Ptinting or mimeograph costs Perissue. $.. .. Annual $..... T



Gallatin County High School

Bozeman, Montana

Dear journalism instructor:

Thank you for your reply to the ‘journalism questionnaire which | sent

you last March. Your answers have aided greatly in the development of a

course of study in journalism for Montana high schools.

A further study of the problem indicates that [ shall need some more

information from you relative to costs and receipts of your high school news-

paper. | shall appreciate your answers to the following questions:

ESTIMATED COSTS

Printing or mimeograph costs Perissue $ oo
IHustration and photography Perissue $ .o
Mailing and distribution Perissue $ e
Other costs in budget Perissue $ ...

ESTIMATED RECEIPTS

From Advertising Perissue $ ...

Annual $
Annual $
Annual $ .
Aanual $ .

Rate per inch charged for advertising ...
From student activity fees. Annual $& .

How much from each student? $ ...

From Subscription. Aanual $ . Rate ...

From other sources ... oo

if you can send a copy of the course of study that

helpful.

you follow, it will be

Thank you,
‘Geo. S. Peck
Box 631

Bozeman, Mont.
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Points given special consideration from the qusstlionnaires
included, (1) how the school operates in connection with the study
of joumalism; end, (2) how the school newspsper 1s' operated in
relation to management and production, costs, and receipts.

Source Material Investipated. Approved textbooks (those
that are widely circulated), magasines; nmvspapérs, and courses
of study were investigated, and pract.ical. suggestions were taken
from them, ’

The bibliography and the selected footnote materials in this
thesis have been carefully studied. Although no attempt haé been
mede to annotate each piece of meteriel, or o recommend one or more
textbooks to the exclusion of others, the journaliem teecher will be
correct in assuming that each source of reference mentioned is con-
sidered to have merit,

Teachers realize the importance of building échool and
personal libraries, but this course of study does not demand that
-a great number of textbooks, or other supplementary material, be |
purchased. :Cerbaiiﬂ.y, the teaching of jczmalism can be made ecasier
and more effective if a variety of source material is used, but 'each
unit is designed so that good results can follow from & minimm
amount of expense.

R, E. Wolaeleyl has published an excellent annotated bibliog-
raphy, "The Journalist'!s Bookshelf." Teachers who are interested in

1 R, E. Wolseley, The Jownslist's Bookshelf, (Chicagos
Quill and Scroll Foundation, 1945), 120 pp.,
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purchasing books that desal with jouwrnalism will find this to be a
valuablg source,

A good commercidl daily newspaper from another state;a the
daily and weekly state newspaper closest to, the school; and as large
an exchange list as possible :f.‘rom ‘_hi;gh achocl‘ papers are all valusble
alds in tﬁé 'teaching of journalism.

Editor amd Publisher's "19L8 International Year Book"B lists
daily newspepers from 11 Montana citiess Billings, Bozeman, Butte,
Oreat Falls, Havre; Helensa, Kalispell, Letwristown, Livingst,on, Hiles
City, and lfissoula,

One good textbook should be chosen as a basic text; and two
or three others should be available as supplementary material.

2 pmong the well-known daily newspspers that are available
are The New York Times, The Christisn Science Monitor, The Philadelphie -
-Inquirer, The St. LOULs PoBt Dis a‘cch “The Atlenta Congtitution, The
'De"a't.roTE‘Free Press, Inhe Miaml (Fla,) Daily Rews, Lhe San Francisco
Chronicle, The Portland Oregonian, The Los Angeles limes, Ihe vancouver
{8. G.) Dailx Province, The Denwer Post, end The (Spokane) Spokeomarn-
Review,

There are many other excellent daily newspspers that are just
as worthy of mention as those named, The eastern dailles in the
above 1ist wers selected because each of them has at some time been
given recognition by the Pulitger award committee, The western
dailies named were chosen ag being representative of the Pacific and
the Mountain states. In many Montana high schools, one or more dally
nevepapers are on file in the school library.

3 Editor and Publisher, 1948 International Year Book,
Vol. Blg No. 5, Jan, 309 19,48’ Pe 76.




Although it is not one of the purposes of this study to
recommend specific textbooks, results from questionnaires sent to
Montana high schools indicated that schools in this state show a
preference for "High School Journalism" by Spears and Lawshe .h

Some news-magazines like Time, Newsweek, U. S. News, and

others, can be valuable teaching alds. Radio and motion picture
nows reports should not be overlooked.

Organization. The cowse of study has been organized with Va

view to making it as practical as possible. Chapter divislons were
planned so that, slthough they are partially indepemdent of each
other, thay follow & logical pattern. |

1, Questionnaire results, Chapter IIXI. This chapter contains

tables end brief explanations that give a summery of the
high school journalism program throxghoizt Montana.
2. S8pecial m_)it, Chapter IV. ' Many administrators and teachers

in small Montana high schools complain that the publication
program becaneés a burden, and that pupils lose interest in
Journalism because too much time is lost in learning the
basic mechanics or techniques of newspsper production,
Chapter IV has been planned with the idea in mind that
interest 1s lost not so much because of over-cmphasis of
technique, but beceuse of ‘a_misdirection of pupil-energy.

4 Harold Spears and C. H. Lawshe, Jr., High School Journalism
(New Yorks The Macmillan Company, 1939), LéL pp.
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The special unit is desigmed go that it can be "lifted"
from the course of study, and used separately in the pro-
duction of school newspapers. An attempt was made to have
this chapter simple, concise, and practical so that valuable
time would not be wasted in getiing into the actual production
of a school newspaper.

Unit I; Soclal and Historicel Dackground; Chepter V. This unit

forms the introduction to the teaching of jowrnalism. It is
patterned to take into consideration the historical background
of newspaper writing and publicstion, and attempts to show

the social values of naws communication, relating journaliem
to cammunity living,

The ¥Writing Units, Unit II, The Straight News Story;

Unit II1, The Feature Story; Unit IV, The Crestive Story

and Humor Briefss Unit V, The Editorial. Chapter VI,

These units present the problems and techniquees of newspaper
and magazine story writing.
Copyediting, Unit VIs Chapter VII. Problems and techniques of

copyreading, headline writing, and page makeup are studied in

this section of the course. As is the case with the other units,

examples from both commercial and high school sources are
investigated, leeping the pupll aware of the relationships
between journaliam and community living,

The Mechanical Units. Unit VII, Typographyj Unit VIII, Adver-

tising and Cireulation; Chapter VIII. These units include a study



of the mechanical and the business aspects of high school

ﬁéwsfgsaper praauatian; and relate the high sehool program
t6 commercial publication,



CHAPTER ITX
ORGANIZATION; MAHAGEMENT, COSTS, AND REVENUE

Two questionnaires were sent to 176 Hontana public high
gchools, end replies from 105 of those investigated indicated that
during the 19k6-1947 school yoar, 20 maintained commercielly-printed
newspapers, and 85 used the miinsogx‘aph method of production.”

Pertinent data have been tabulated or otherwise listed in
this chapter as a basis for the saiection of much of the material
asppearing in later chepters of the thesis, Information cbtained
from the two surveys, other than that which concerns costy is completed
in Chapter IV.

The cost surveys, where they concern printed high school news-
papers, furnish certain comparigons that can be of aid to advisers in
determining whether or not an existing program meeds alteration.
However, they do not serve as an absolute guide. Comparative costs
based on a column~inch or cost-per-copy tabulation appeaer to place
the printers of newspagers of small eirculction and small page-size
in an unfavorable light< Uheén consideration is given to the fact
that most of the labor, and consequently most of the cost, in print—
ing & nowspaper is included in the initial process of getting the
form ready for the presses, the c;)lmﬁn-ingh and cost-per-copy com—
parisons become invalid in determining whether or not printing prices
are unressonsble.

No evidence was produced from the Questiomnaires to show that
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any school was ovarchargéd by the commercial printers of school

newspapers,
I. ORGANIZATION AND MANAGEMENT

Replies fram the questiomnaires gave at lsast indireet indica~-
tion that populat:lqn is a factor in determining the :;ethod of pro-
dueing high school newspapers. 3 -

Fifteen schools reported that their school papers were the
only publications proqhzéed in their communities, snd more than 50 per
~ cent of those meking replies had no direcf. access to commsrcial print-
ing establishments.

. That tl}é largery; Class A, districts printed their papers when
" most of the Wr schools did mot; seems to lack full significance
‘in this stuly unloss consideration is given to community size. ‘

.Because Mont ena contains no .city of more than 50,000 popula-i
tion, and only four of more than 20,000, it app?ar‘s that the m’a;‘jority
of schools are classed as rurals Fifty-five schools, or 52 per cant
of those who mmd thé surveys, claimed a high school enrollment
of less than 100 pupila." One school maintains a paper with a total
school population of 1%4

Therefore, material used in & journalism course of study in
this state might well be paﬂtterned» to fit the special needs and
problems of rural commnity 1ife without depriving the pupils of the
full benefits of thorough Journaliem instruction;
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‘Journalism 15 -not oi‘fered &s'a classroom céurse in a majority
of Montana-high schools, and there were but Ll which reported having
regular classes in that subject. Eleven schools said that some jour-
nalign training was .'given through their Commercial departments, and
L9 reported that mo formal classés in this field were held. :

In those schools conducting regular classcs, newspéper staff
menbers werre, in a mafority of- cases, chosen from pupils who had
completed the journalism course. A desire to work on the school
newapaper; &nd the approval of the adviser, was indlcated as the
basis for staff selection in schools where journalism was not taught. -
Every newsp:’aper represented in the surveys was. advised by a high
school faculty member, - ;

The nmumber of staff members participating in the school publi-
cation progrem veried from eight to 25, with an average of 1 enrolled
for hewspaper work. Most of the larger schools indicated a preference
. for junior and senior staff members, but some of the schools with
extremely small total @roliments enlisted worlers from sophomores,
freshmen, and upper-grade pupils...

That Montana schools are maintaining some type of publication
program, and that those.programs are rendering service to the com-
munities in vhich they exist, (in spite of ununified instruction)
secms significant in the plamning of a course of study,

Small enrollments and 1aolaf.ion from wban influences do not
appear to be sufficient reasons to deprive Hontana high school pupils
of well-plamed end well-directed journalism courses., This course of
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study is patterned to give the pupil sme journalistie training and
baskground as a part of the English curriculum; to work in harmony
with the entire schoel program; md to aid the high school graduate
in finding Wis proper vocation, |

It scoms logical that s graduste who possessed an aptitude
for journalistic work would be more likely to follow that é‘mor ir
e had previously been formally intreduced to, and properly instrueted
in, the fundmmentals of journalism,

II, 00873

It has been pointed out that the findings from the question.
naires showed no evidence of exploitstion of sehool newspspers by
camérﬂal printing s&t&blis‘tmenta. Certainly, the prices for e
printed newspaper are much higher than for the mimsographed publics
tions, but thay seem to de preferred by those schools which ¢an afford
them.

Thirtsen schecls claiming the larger enrollments, and the larger
community pepulations in the state, reperted that thelr newsppers are
printed. Seven cther schools of varying enrcllmmts indivated a choice
of a printed publication. Of these only ome, Belt, changed to the
nimeograph plan during the sehool ysar, 19h7-31948.

Two tabulations of cost findings for Montana Mgh school printed
newspepers follows



+ COST PER-COLUMN-INCH OF MOWTANA HIGH SCHOOL PRINTED

TABLE I

WEWSPAPERS DURING SCHOOL YEAR, 19L6-19L7

18

Cost per

Reme of . Page No. of No. of Cost per

school size pages copies issue col. inch
Terry 7x11 N 250 $ 27.50 +000%0
Cut Banlk 10x13% k 300 43.00 00083
Chinook 10x13 L 200 30.00 0007
Livingston 16x19 L 300 75.00 00069
Belt 12x15 8 100 35.00 +00048
Conrad 8x10% 6 L50 35.00 00048
Whitefish 12x18 b 300 35.00 00036
Lewistomn 12x18 4 500 58.00 00034
Dillon 1115 by 350 26.50 0003}
Helena 12x16 6 825 115.00 .00028
Butte 12x16% 6 31000 103.50 00025
Glendive 12x18 L 550 Lk .00 00025
Billings 12x16 6. 1150 126.00 0002}
Havre 1218 b 750 1;5.00 00017
Miles City 12x%18 8 700 80.00 00015
Missoula 12x18 L 1600 70:25 00013
Bozeman 13x19 b 1000 LS .00 00013
Great Falls Ux19 k 1520 85.00 00011
Kalispell 16x20 L 1000 65.00 .00011
Average cost per column inch 00037
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TAZLE II

COST PER-COPY OF HOMTANA HIGH SCUCOL PHINTED
ISPAPERS DURLIG SCHOOL YEAR, 19L6-19L7

e r— e
— e " —y

School . Cost per cony
Delt 04350
Livingston +250
Harlowton 0156
Chinook «150
Cut Bank k3
Helena 0139
Vhitefish J16
Lewistown 0116
liiles City A1k
Terry 110
Billings +109
3utte 103
Glendive .080
Conrad 077
Dillon 075
Kalispell 065
Havre 060
Oreat TFalls 056
Bozeman 045
liissoula LOh3

B e e e e e e e e e

The above tabulations do not furnish & yardstick by which
high school journslism advisers might check on whether they are
beinz over- or under-charged for their papers. They are designed as
a ninor aid to those in charge of newspapers ol small pare-size and
smell circulation in determinin: whethor or not advertising should

be used, and if it is, the rate to be charged.
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Mimeographing costs, Costs for mimeographing Montans high

school newspapery are much less varisble than those for pr.';nted
publications:. School supply houses list mimeograph paper at prices
ranging between $1,10 and $1.kO0 per ream (500 sheets), end stencils
at from 12% cents to 15 cents each., These variations in cost depg;-q'd
upon ’c;he gize and the guality of the product ciesiréd,l

. Figuring‘ miméographing coste 1s a relatively simple matter.,

_ The following information from the Bainville high sci;ool
report is included to help to illustrate how costs can be c[mputed

,Bainirille mimeographs & 1l0-page neowspaper vwith a page-size
~of 84x1li inches. There are 140 coples for each issue. -

By multiplying 140 (number of copies) by 10 (number ;;f pages),
the result shows that 1,400 sheets of paper are used. .Thesie 1,400
sheets represent .2 /5 reams, which would cost (at $1.L40 pei‘* resm)
$3.92. ’

To this result is added {1.50. : (This figure represents the
prioe of 10 stencils at 15 cents each).

The totel price is $5.42. (Bainville reported $5.140.)

Smaller page sizes (84x11 inches or less) would reduce the
paper cost to as low as §1,10 per ream, and the cost of stencils to
12% cents. It may be noted that there mey be continuing raisés in
mimeographing costs, and there waé‘an-increase of more than 20%

during the past 12 months.,

1 These prices are from Northern School Supply, Great Falls,
Montana. '
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Although none of tho schools inclufled cost of ink, or

depreciation of machinery in listing mimeographing expenses, it

would seem fair to add a smsll emount (§1.00 or $2.00 per issus)

to cover these items, The survey findings show tbat the cost of
mimeographing a school newspaper ie relatively small, and that,
therefore, budgeting could be liberal for incidental expenses.

Illustration and photography. Only those schools repregent=

ing printed publicaetions listed 111§etration end photography expenses.
Efuﬁ a low of three per cent of total costa to a high of 28 per cent,"i
the printed newspapers averaged spending 1l per cemt of their total
budgets for pictures.

One school {Gallatin County high school, Bozeman) has its
own photo~engraving equipment by means of which it is able to carry
an oxtensive amount of illustration at a relatively small cost.

Moiling end distribution. Average cost for the meiling of

Hontana high school newapapers is, sccording to the survey results,
approximately two cents £for each copy sent to subscribers end others
out of the aschool, Some of the smaller schools send more newspapers
on-axehgnge then they distribute to pupils and faculty members within
the sohcol.

Toaking into consideration that per~-copy costs of printed news-
pepers decrease whon circulation is increased, and that mimoeogrephing
¢oste are never large, it seems practical to suggest that exchange

lists be large. Mueh excellent supplementary meterial that can be
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utilized in the teaching of journalism can often be found from an

imestigation of high school necwspapers from cther schools,
III. REVENUE

Three general methods used by Montana high schools in finence
ing 'd;eir publicétions were brought to light by answers given to the
qwasﬁionnaimsz ~

1. Advertising,

2. Subsidy through student funds.

3. Subséription.

Only four schools reported that other methods including pro-
ceeds from dances; athletic contests, carnivals, and sales of foods
sup‘plezﬁented the newspaper budget.

Advertising, The sale of advertising produced the major emount
of revenus for 70 per cent of ths state's high school newspapers.

Evidence from the surveys was quite conclusive that rates charged
for advertising were based largely upon a philosophy of asidng "ell that
the traffic will bear® rather than upon a study of what the ads should
be worth to the customer from a circulation or reador basis,

Variations in column-inch rates were from 15 cents per column
inch to ten times that amount, $1.50. That the higher rates were more
often than not charged in amaﬁ;l commnities where business competition
was less, and circulstion was small, seems more proof that sales value
of Montana high school advertising is being overlooked by the school

newspapars of this state,



Rates charged by the printed publications of the larger

schools showed a uniformity ranging from 60 cents to 75 cents per
- eolumn inch, with the exception of Galiatin County" high school,
Bozeman, which held to & pre-war rate of 25 cents. . |

. Althaugh most of the echools were content to hold the grcsa
volume of their advertising to LO per cent or lass of the total
newspaper space s 16 schools reported large profits from adverbising. ‘
One school recelved more than three times :d;s total expendit.urea 4
ffrom ads gold to business firms., Several otbers usingfad'ﬁrertiqing
as a means of Menw were gble to pay all expenses of the paper
without counting the returns from other finance plans,

L]

Subgidy through student funds. Although 25 per cent of the

séhools indicated that student funds were used to help pay the ,cosﬁs

of newspsaper production, this method appears to have séme nerits.
o 1. It allows the newspaper to have advance fmxcis to‘heip' pay

cés'te, thus placing the program on & more business‘-like; basis.

2, It tends toward maldng possible a wider distribution of
the'.rwwspaper throughout the school. :

3., Tt lessens the work involved in circulating the newspaper
within the school.

L. It can help to equalize advertising rates in the state,
which would apparent}y strengthen the business associations between
‘th_e school and the advertiser,

" The surveys indicated that schools using the subsidy plan
were able to collect from 50 cents to $1.00 from each pupil enrolled
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in the high school.,
Subacription. Forty of the Montans high schools relied on

subscription as a means of revenué. Quite a number of these _
recoived only small emounts, 1imiting their cubscriptions to slumni
and other friends of the school.

vAOnlf one scbnol, Butté, (which does not use‘tﬁe student fund-
plan) indicated the subscription‘method of collection as one of its
‘major sources of incoms. That school reported 4total costs of $2,L400
annually, with the sale‘of papers by subscription returning $1,200,

or 50 per cent, of the expenses.
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CHAPIER IV

SPECIAL UNITs PROBLEMS OF BUSINGSS, ETHICS, FUNDAMENTALS OF
HEWSPAPER EDITING

Unit sblectiver ‘
To plan for the immediate publicetion of a high school newspaper
or 1Bgagines |
Content of units
1. Problems of business.
8, ?inancing the project
be Planndng the size and the puwblication scheduloe
¢. Arranging contracts
ds Appointing tho staff, and assigning responsibilities of
gtalf menbers
e. Distributing the pmper
2. Ethies.
a., Outlining genoral policy
be Plernming local rules of procedure
3. Fundomentals of newspmper editing.
o, Determining news style
b, Presenting writing techniques
¢, Plaming newe sources
Thies special it is planned for use where the immediate reoponsi-
bility of producing s school piblication is given to a growp of pwpils
who hove had no journalism training. Precading any formal meoting of tho
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news staff, the teacher wili have & number of preiiminary arrangements
that should be mades Tho future sutcess of the project may depend
larzely upon how wisely these first steps are taken,

First, the adninistrator mey be interviewed to dotormine definitely
his desires and expectations concerning the publication progrems This
does mot moen that the toachsr must pacrifice individuslity or initiative,
ﬁany mw.nistrators rocognite the importance of the publication pxlpm
in the sohéol, md a nutusl. exchange of idess should generally lead to
hmrmnious m&arsmding

Secondly, it peems a&visable ¥ plan carefully the menmer in vhich
the puhliaation 15 to be finemced, That thie point ic lmportent has been
expresaeé by Grant M. Hyde in his texthook, "Journalistic Wiriting."

« Hyde declarees that "no aﬁuﬂent publication can be & suscess in any

regpest unlesa itis a fmamial BULCeRa " ol

I. PROBLEMS OF BUSINESS

‘ Perhaps more gpace has been devoted in textbooks to outlining
finmoea r;lma for printed newspapors them for mimeogrephed publications,
but it t:a;paam just as rieceaaaz*y that ths mimeographed pepers be placed
on a t;omtd financial basis. That the majority .(&0 per ca{xt.)a of Hontsna
high ecm;ol nowspépers are mimeographed appears t0 be sufficlont evidence
to woarrant emphasis on that typa of publication.

1 grant ¥, Tiyde, Jowrnalistie Briting (Wew xorm D, Apploton
and Company; 1935), ». 3&7.

2 g¢, Chaptor IIT.
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Staff members and advisers of xnmaographed papers may be just as
proud of success as may those who sponsor printed projects. Truly, the
mineographed newspaper has some advantages. Fe 8. Enight and Damon Knight,
authors of "The Stencil Duplicated Newspaper,®! summarize the special
marits of mimeographed wawspapara in the following warmert

For school pm'poaea, the duplicated paper is superior to the
printed paper in geversl ways.

Pirst, the duplicating process affords the students the oppore
tunity of producing their omn paper fron nevssgathering to mblication.
This advantage will not spply; of course, in these few schoole which
have thelr omn printing shops,

Second; the speed of operation in the stencil duplicating process
in superior to mrinting, expocially under comditicne frequently
fom:dinschoolshopswhmvmchofthetypenmatbasatwmm

Third, the duplicated paper has a decided advantsge in the use
of illustration. The printed paper must have its illustrations
made by a photo~angraver; and engravings are too costly for any-
thing but limited use by a school paper with emall circulatiaon.

By contrast, the staff of the duplicated papor has only to have
its illustrations drawn cn the stencil by student artists, thus
limiting the use of illustrations only to the availebility of
student talent. And the only expense is that of a few articles
of equipment such as, a duplicating machine, stencils, styld,
lettering guides, screen plates, illumnated drewing board, ste.3

Financing the projects Three plans of financing Montans high

- gchool Mpapea's were takon from the findinge of the quosticmaires in
Chapter III, and included advertising, subsidy from activity tickets,
ard subseription. The latter two differ little from each othor, both
being circulstion plans, The subsidy method simply demands that each
pupil paysfor his subscription in advance, and that the foo be taken

3 Fi 5. Fnight and Damon Knight, The Stencil Duplicatod Hewspaper,
(Hood River, Oregon: Published by the authors, 19L1) bs G
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from his activity ticket payment. As it is used in this thesis, the
subsoription plan includes pe&mnw nade in advance by those who are
not pupils in the school, and cash payments ‘madaf ‘zoluntarm by pupils
and cothers for cach issue of the ncwspaper at the time v.it ;q d%strib—-

uted. , .
| (1) Advartising.

Tho sale of advertising is the most commonly used method of
finance by the publishers of Montena high scheol nmpapwé,, and the
surveys indicated that the total spaco allotted for this method was not
more than 4O per cont of the entire nowspapers Any larger volume of
advertising might tend to lessen the value of the publication 85 a news
gervice. Otto and ¥arye in, "Journalism for High SchoolsP. stato that:

«+sNot more than 35 per cent should ever be used, and it is best
to keop between 20 per cont and 25 per cent.b

This ideca is further substantiated by DeWitt Reddick, "Journale
ism and the Schnol Paper," vho sayst

«e+A survay of one hundred school papers that carry advertising
revealed that the average was about 25 per cent. Parhape this
amount may be set as o standard for four-page papersj a larger
percentage is justifiable for papers with more pages. Local
conditions at times may justify a vardance fram the average.S

It seems logical to suggeot that the journalism adviser, whene

ever possible, arrange written advance contracts with the edvertiser.

b
. William N, Otto and Mary E. Marye, Journaliam for High Schools
(Now Yorks Harcourt, Brace and Company, 1938), pe 349«

5 DeWitt C. Roddick, Journaliam and the School Paper (Bogton:
D. C. Heath and Company, 1938), p . 308.
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A furthor ciisczmsion of this phoge of finaneinp will bo found
in thiy chapter; under the hoading, "Arran_,ing the Contract

(3) Subsidy through activity tickets.

'i‘hmugh this cothod; & dofinito amount of monoy 4¢ decided upon
and set'egside fron tho s‘wdént foes to subsidizoe the newspapor.  Fendo
60 vecured cerve as an advance subsoription payment for pupile of tbo
.achdoly wmd give_ the. gublicaﬁicm rore stablility than the Wiuntary aub--.
soription plan will offor.

Montana echoola reported thot awounts collacted under this plen
were in many cases §1.00 for oach pupil enrolled in the school, and were,
in somo instances, paying as high as 60 por cent of the totad coats.é

Fifty-eight per cent of the total high school nevspopor costs at
Gallotin Gounty high school, Bogemany wore pald by the subsidy method
during tho school ;fféarg 1947-1948,

 (3) Subceriptisn, |

This mothod may, i’ Gome ochools; replaco the activity tickot
subsidys It &0 a momms of obtaining holp from alwmi and community
friondo of the school newspaper. In most cases 4t ohould supplomsnt tho
subsidy method, )

Several yeai-’ﬁ ag0, tho Journaliem adviger of 2 largoe Iohtona high
school cc;mplninaé ot an adﬂmm' mocting thot she was unable %o control
materdal that vae used in the echool paper becauso she had to depend

upon individual student subscriptions to \ﬁnnme tho papor. Cortain

6 ge. chapter TIT..
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¢liques of pupils demanded storiep that tho adviser thought unsudtablo,
and rofused to pay unleoc thece stordas appearcd. This toachor might
hawve baon saved from mich erbarrassuonty ond hor newopaper rdght have
bacn oporated in s moro bdusinesolike mannor,; AL the ﬂnbéidy mathod had
bozon used to supplenent hor subdeription plan.
(L4) oOther matheds.

Dancesy fairs, bazears; emd the like are in somo cases gponsored
by tho nows staff $o pay publication costs. Thepso affadvs,; ab beot, ard
an wneortain moans of bringing in much rovenuo.

Only fLour Yontono hich schools mods ony uge of plang of this type
during tho 19L7-1948 school yoars

Planaing tho oige, and the publication schoduls. Poge glsc, the

nunbar of pages por igsue, .apd tho nwboer of lssucs per yeur must bo
pimma& carofully. Iocol conditions will influonce the amount of money
that can bo oxpected for operating purposes, and it io probable that tho
naropspar vill not be.plamed primarily as o monay maldng vonturos A
ptudy of past issueo of the cohool papor; and such coplos as arc availe
able from tho oxechange filos will prove helpful., A knowlodge of past
procedure may. prove of great valuo in dotormining prosent policy.

' These data, complled from the questiomndires sont to Pontana high
school nowspapays (Sor the echool year 19k6w1947), ca.ﬁ ba of help 4n
planning the publication schodulo.

Roports fron 9L schools which published mmphegl PADOTS VOro
uped in Tableés II1I, IV and V.
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PACE SIZGS OF UONTANA HIGH SCHOOL NELSPAPERS (IIUNOCRAPHED)
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FOR SCHOOL YEAR, 15L6-1947

Page oies ‘ fo. schools reprosented
8a xz X 1
%% a*:)ig hg

® 12 3
a§ 3y 35
Potel - | sy
o anm':er an thia quostion ‘ ki

o :r.um

" —

“hio aviﬁanca shows o mfemme for the 8% & 14 sise, with the

8} x 12 closo in second place.
TABLD IV

WULBTR OF ISSUSS POR YPAR, LONTANA HICH SCHOOL NEVSPAPERS
(masmmm) FOR SCHOOL ¥YBAR, 19L6-1947

4
_.

vt
———

et

b

e

Ne. of isouoes Ho. schools ropyesented
25 1
18 8,
17 1
16 I
15 3
12 11
10 6
9 32
8 6
7 1
6 C W
ﬁ 1
1
Potal » ) 8
llo anfvor on ¢hio q\ms‘bion 2

i

OnIy ono Hontans mimeonrashad papor publishod ap nany as 25

iscuos y@wly, and anly ono as fow a5 four.
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£ADLE ¥
WO OF PAGHS PIR ISSUR, TONTANA HIGH SCH0OL HESSPAPERS
(UIEOGRAVHED)- FOR BCTI00L YEAR, 19461947

M

ik cfmﬂ S — — ;B"'.@,‘"?’m roproseated

e &6~ @ A =~ g;@

Totad

0N

Ho answor on thic quostion |

mm soriea rormire wasatur

4 grech variation is chown in tho muher of pagos publislvd, bub
tho curvay indicated thot othool mmma do not o foctor in dotormine
ing the mubor of sheots mimcographods Eight, tom, end 12 pages woro
tho moro common 4n the adneopraph claseificatien,

Prenty printod newopapers ancwored tho queoticindre and fornished
thig informadion concerniny oind and fyoguoncy of losusi



TADRE VX

PAGE 0TZ06 OF MTATERNA BTG DOIOOL RISaPAPERS (PRINTID)
FOR UGHISE YRR, 290LG=29hT

= oA ‘ ~ : :
Slgo of paso ilo. cdaoolo repronentod
IC n L8 3

ol 3

335&19 3

32230 6

22 =33 2

125 3G 8

213 3

3335, b !

?ig:\:ég %

§za9d 1

7zl T

‘g
13
[ )

ﬂ

et e i

T 11, 12, and A9 dnch middh clges soproscad Fivo-colirs panara,
oo (hio clessificnfbion goproronto 12 of tho 20 papove roprrbing.  §io
othneo oo ovenly Advided, ond thoro vore o covan=colum poporgs (o0
gloe-otiving 0o foureeolurhy ond oo Lhnco-colum,

TABIZ VI

DEID OF TUUOES PLR YEAR, LONRALA MIGH SSMODE UITSPAFLGS,
(IRD) FOR SCHOAL YU, 19hG-M0L7

i 4 ——

elibrrierrad

6. doruop Do. cehoalo gpwocsaled

29 1
23 1
23 31
0 b
) I
0 3
9 2
g 3
7 2
6 )X
fotcl 20
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A parms. relationship botuocn enrallront ond Ghe mumbor of issucs
wno found 4n the roparte from ochodks which printed thedr novopapars.

Beaverhoad County high sohool, Dillen, publiched 29 focucs, ond
roported on enrollmat of 230, Great Falls, with en envollment of 1,600,
hed 28 4oouopy ond osouls, onrollmont 1,105, produced 25 editions dure
1ng tho 196-47 ochoal yours | |

Harlowton, with U7 pupdle; amd Gonrad, 301, cach published coven
timos during the year. Bolt high school, With an enrcliment of 85,
edited oin dosucsos

TABLE VIIX
OP. PAGES OF VOWZAW\ HIGH SCHOOL NBUSPAPERS (FRINVED)
' FOR SCHOGL YEAR, 19461947

— - . R ” e —ereimre e
A s T i -

Ho. of poges lioe of sohodls ropresonted

: Data used in Toblo VIXX were based on tho average ieaues for
ﬁchiacuool dinvertigated dicxmgm-d:mg roporde choing a for speginl
itiong,

Although a etudy of tho preceding tableo should give the teschor
valurble infaswtion concorning high ochool publicotion prosrams as thay
exiot in Momdons, 4t 40 moro thon 1ikely that locol conditions will be
the dotermining Zactor in crranging & publicatien schedulo,
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Arranging the gontractss Under this hoading both the printing
and the edvertising contracte will be considered.

1. The Printing Contract.

Written contract forms will, in all probobility, be used in those
schools whore the newppaper is produced cm@. However, when ths . v
paper 40 minsogrephed or produced by cther methods within the school,
mtmmmmmmmcmmammmmmumaw
bs consulted, anﬁ at least verbal sgrecments maehed.

According to reparts from Montans high schools, it seexs very
" unlikely that a mmmmsmmw in schools where the v
enrollment 4s less than 100. The swrvoys imdicated that the majority
of these sohoals do not havo access to commercial printing estabmmnts.
(These findings wers made by comparing the cohodls with an official list
of Nentena weekly newspepers,) ¥When the enroliment is between 100 and-
200, Montana high echocls have had trouble in £inding a printer in the
community who will contract to do the printing of ths school paper. In
communities of this sige, job work ds \mmny 8 side<lins with the local
publishor, and he is not interested in doing the woik for a high achool
papars A mimeographed publication, in this cass, 1a the school's only
solutions

If the school enrollment 13 botween 200 and 500, a printed paper
in often possidle, but the mmber of issues will in all probability, be
linmited to 10 or less, Here, again, the local publicher may be unadble
to spend the time required for more frequent publication.

Even in the larger schosls difficulty is being expericnced in
£inding commercial rinting concerns that ars willing to produce high
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schosl publications, Lebow, paper shortages and high wages ars coutribue
ting factors in the reluttancs of primting establishments to consider
sahoal publication werk,

WMemmme:mmmumm)mrm, |
dering the sehoel year, 19487, to have Sts schosl paper printed in
Anacenda. Perk Counmty high sshosl, Livingeicn, had some of 148 publise~
tion werk done in Bosemss beoaues local pwinters wers wnsbls o cwmtract

for ths works
Wridten ocomtracts,; AP hes besn previsunly stated, are nscsssary

mnmmiwm.uammm, and when this
i¥ the case, great care should be taken o formulate an sgresment that
wets the nweds of the sehasd,

The emisast, if pessible, should offer the wse of the printarts
sbest (or ohart),

It shoadd 1ist al) deadlines, and other saderial desanded by the

| inpuipebind
printer,

Thes meessraful bidder for the sumieach, or his represastative;
should stiend a class mesting of the Dews steff, end make a full explanp-
$ion of the contracs and regulsations,

A neded, sample owtrest (which ceuld be altered to £14 loowd
conditions) used by Oallstin Oounty Migh sehoul, Doseman, is wwbmithed
hrss

e iz%niit;b@iﬂﬂvﬁt;ixstiﬁﬂdioii agres 1o print and deliver

seaebusatsesdanssnsisrvessussinsssssvees MEh nehool sssans SOples

Of the ssssasvsinccnsssnssnssesiscssesses DOLIYOXY date 40 DE seses
(Rame of Newspapes)



38

It is agreed that the page sise will De sevesoicisisssiirenee
The mmber of pages ¥ill Do cseess Tho price will be eesssss
Additional copics will be furnished at the rate of sessssiess
per 100 coples or fraction thereof,
Additional pages will be printed 8t the rate of csseisesccces
per pages "

¥e sgroe further to allow the use of ow advertising mst
service; to furnish a printed style chart, showing a sample
of a1l avatlsble body and hoadline typess and to furnish galley
and paga'ms of all material submitted for publication in
HE aersescscsoinishosasessoasanessdsiosesncssrprissnnenssnacs

{Name of Newspa |

essivbseasensiniinsnsssones Nigh school agress that all copy
submitied will be neatly typewritten, o one side of tho shest
onlys that all headline and advertising material will be cledarly
markted for siwe and styley and that all stories and advam:aemms
Will e3Ch ssssicusessvisssecsasssanncisas Nob later than 2, hours

, ~ (Bame of Printer) | '
before tho delivery time previcusly agreed upon in this contract.

Signad L L YL T Y YT IYYYSTYIY

(Represerntative of printer)

Signed ehsscesssanRttORRiOIRERIRES

(Ropresentative of school)

In addition to the written contract for tho prﬂm.ing of a comw
pereially produced newspeper; all high school publications, printed and
mimeographed aldke, should place themselves en a btmginess)ilo status
with a1l cutsiders with whon they deal,
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2. Mvertising Contract,

'I'hla will inclwde weition agreemnte with the advertiaem in
ths Bchonl nNCWBPAPETs :

It hos been provicusly pointed out that edvertising ratos charged
by liontiana high echools are not unified, and that truo varth of tho
‘:n'oduet is not being convidored by many schoods then they sell aiz;aea in
thair novmEpers. Hyde? accortt that advortising chould never be solici-
tod as charity or as oonothing that is oved to the studemts, Thorefero,
i% should bo the ain of high ochool jourmaliots to juntify the rotes that
arc being oharged, loworing tham 4f 4t secms nocossary, in arder to cone
vines advartiaera that paid ﬁpace in the school newspaper io not & mavter
of chority. A unbar of tambaok outhors including fw&opa Rcddick,,g
and Otto amd P&aryem auggoa%thatbwing poTer Surveys can be nods amcng
the readers of tho Wgh school paper. A compilatien of these facts, i
they ore properly presentod, con often convince tusiness men that ¢he
pages of a school papar affer & logitimate and a profitable cpportunity
%0 increase mercmmie:o galas. o |

iritton, or primed; advance contrac%s r:ith the edverticer '0111
ald in koeping tho ochool wwapzper ona bnainesslﬂm bam‘:x‘.. | ;1 3:5
printed card hag been succegofully used a¢ Calletin County high school
in Bopomon for o mumber of yearce IV is simple ond businesslike, and

7 Grant 1. Hyde, ops Gite, Pe 350

8 100, cit.

9 peliitt Co Reddick, ope cite, De 316,
10 gia14an B, Otto and Mary Eo Mdrye, ops cite, Pe 3hh.
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it can be convenlently filed in a card index ocontainer. A spscimen
of this typs of card follows:

RAMS OF SCHOOL PAPER
2008

DAtS soiseversavavasio

I agres to parchas® ssissess 00lumn inches of
display advertising 40 cieisscesss OONIOCUtivVE
iseues of 4cuq§€;::=f;;f;;;;;siubpi.ogoﬁaas duying
80hool YURY sivsensies

Rate per codomm 1noh 20 B@® sevisesevrssvasnisvsves

T T T bt L Y TTTYTYT T Y YTy

iner

hmuuttamthtmmwwuﬁewnm
sdvertising in & high school miwspaper, the sehoel mey de partly guided
by presedant in the local semmenity, bus esreful stuly of rate-fixing
wihods, amd axisting rates in the state will ald in establishing peicas
that are fair and Justh 40 the sohool and 40 the advertiser,

Soms investigation of cosmercia) rates might provs helpfal.

¥ Do "Din® Adooen'" of the SMAfY of the Behool of Jowrnslim,
Nentana Stats Universily, Mes complled sn advertising rate book; in
whish he liwts the advertising rates for 101 weelkly swwepapsrs in the
state, Nr. Alocen's findings show that the aversge national sdvertising v
rete for thees weaklies 15 U6.7 oents per column imeh.




A
Inoluded in the list were fowr papers reprosenting speecial group
interests, and these had an advertising rate noticcably higher than
the sverages They ares Vestorn u.vestacl: Re g 2 Billmga, rat:a 22,003
- Montana lebor News, Butte; rate §1.00; Eagtern Montana uontana Register (Catholdc)s
., Great Falls, rate $1,00; Festern Catholic Repister, Holena, rats $1.00.
Lm-ge dally commeredal nmpapera have developed mare or less
scientific formlas in determining the amount charged for advem.sing Spaces
Sandage, in his taxt "advertising Theory and Prastica,” says:
Nowspapers quotse thoir rates in terms of lirss of space wied.
The agate line is generslly used as & standard unit measurement,
The uwse of such a standard unit of mecasurement allows advertiscrs
to comparc the line rate of ono paper with another.
sseThis comparison, however; docs not take -into account the
muber of prospects reached by each papsr. 4 family would

expect to pay more rant for an eightercom than a foureroma
house, other things being oqual....likewise, an advertiser would

be willing to pay a higher price for space in a newspaper reésch=
ing 100,000 prospects than for one reaching 50,000.¢.e
mbuahera and advertisers have devised a mathod of combining
the circulation factor with the rate fectar. This yardstick

is known as the pdlldne rate, The following formuls is used in

figuring the rater
. i
. a .

An agate lins, nentioned in tha quotation, represents a space
one colwm in width and 1/1) of an inch in depth,

In addition to the millino rate, some large dsildes use what
they term a trueline rate to detemine the circulstion within the
trading area,

Edwards and Howard in their book, "Retail Advertising end Saled
Pramotion,™ explain the tru=line rate in ihe following marmers

12 ¢, H, Sandage, Advertising Theorv amd Practice (Chicago,
Businoss Publications, Inc, 1039)s PPe UOU=70s
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Tru-1ine rate cardw-In pecent yoars another ccmmon dencminator
has come into wido usg=sthe truwline rate, The tru-line rate
per million of total circulationeess
Although direct application of the milline or tru=-line methods
would probebly not enter into the rateefixing plans of Mgh school newse
papers, a study of such schemes tends to show tint commsreisl aellé#mqf
advertising space aro maldng efforts to convince the purchasers that the
muber of prospects reached 45 en important factor in determining rates.
Doily nowspapers in Montana list ths following agato 1lins rates

in Editer and Publisher's Intermtional Year Books

Billings 5 Circulation, 26,326
Bozeman 06 Circulation, 3,600
Butte 1N Circulation, 28,290
Great Falls 13 Circulation, 29,791
Havre 04 Circulaticn, B.igg
Helena 075 Circulation 7,
Kalispell «035 Cireunlation, 3,372
levwistam +06 Circulaticn, 73508
Livingston «0h Circulation, 2,371
Miles City 0 Circulation, 3,306,
#esoula .09 Cireulation, 16,410

Woeldy newspapors usually follow the genaral plan of the dailics
in computing rates except that they quote their prices in terms of the
colwimeinch, and mult4iply the line rate by 1h, prior t0 submitting the
figure to the customer. High school newspapers will find it eiopler to
follow the same procedure used by the weeklics,

13 Charles M, Bdwards, Jre, and Willdam H, Howard, R Adver
tising and Sales Promotion (Kew Yorks Prontice Hall, Inc. ISLBJ, Ps 307e

W g4stor and Publisher, International Year Dook 1947, Vols 60,
Nos 5, Jans 31, 1947, p. 82.
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Rate and circulation figures for Mentann dodly nsuspapore chow
that Kaliopold (Intor Lalmo); circulation 3,372, hao the lcwest 14wo
rate, 4039, which, vhen miltiplicd by 1 malos a rate of 49 cento por
colurm inch. Butto (Hontana Standard) quotos a rate of ‘.lhp‘o::s' 01,96
per colum inch, bub ito circulation is 28,290, or mere than 7 timss
thet of Raldspoll.

Lontans gehool MOUORAPONS,. both printed and mimoographed, bicause
‘cach has o circulotion less then the ninimin 1isted by Nontana dailies,
leppﬂmnt:w should ask loss thon L9 cento per colum inch for advordising,
unless they can convince adverticers thab tho total coverage of tho
pchool papar 16 ouch that 4t warrants o higher rate.

A yate card, oimlar to ¢he fellowing, might be presented to the
adverticers |

Bema of Publicatica
&addrecsg :

Adve?ﬁaing in thO seevescoossensiive

, (Raro of Papar)

is figured ot the fallouing ratopd

: Colum inech
“Foreign or dinglo inoortion 35 cento

o o £ive inpertiono 30 cants

Contimwously for yeor 25 cente

“Foreign hero means Moub of cityts

Appoirting tho Btaff, ord assigning regponoibilitics. A
otudy of orpanlsation eywteso for high school nswopapara has lod”
many euthoritics to beldavo that a modification of plans uscd by

comearcdal newspapers ALl verk cuccessfully 4n school publicatiea.



Reddiok makes “this statement:

The staff of a high schuol newspaper cen ordinarily function best
when 1t is organized aslong the same plan of a professional paper,
if certoin sdaptations are made. (Atalics not in the originall
Certalnly it is true thet en efficlently organized staff is one
of the greatest aids to0 a successful newspaper, whother a city
.Anily or g high sghool publicstion. With s loosely organized
staff, errors mey flood ths peper, confusion may result as

to duties of individual staff members, and the news fiel.d ‘ay -

be covered in a hephazard manner,

General Principles. At leasst four general prineiples should
‘be Observed in the organization of a staff in order to assure
efficiency.

ls Each person on the staeff must have definite duties
assigned to hiMiee.

. " Be Definite responsibility should be clearly established,
80 that each member of the staff will know $¢ whom he is
responsible for the efficient dischorge of his duties....

3s The entire fisld of work on the newspaper should be
carefully enalyzed and divided among the staff members so
that no part of this work is neglectedi...

4., A periodic chsck-up should be made to0 determine whether
changes nesd to be made in the organization and to make sure
that each steff member ias acguainted with his duties end is
pexforming thoso dutiesie..

Gladys Tavlin,}® journalism sdviser at Ekalaka, Montena, has
prepared a "Hendbook for Advisers of High School Duplicated News-
papers.”™ This manual wes prepared under the direction of the School
of Journalism, Montana State University, end it may soon be published
by the State Department of Education.

. Mra. Tavlin recommends the following staff appointments as

practical for Montnna high school mimeographed newspapers:

13 pewitt c. Reddick, ope oit., pp. 51+B2.

16 Gledys Tavlin, Handbook of Journaliem for Advisers of High
Sehool Duglicated Newspapers (Unpubushed Manusceript, 1946,
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Editor, news editer, sports editor, soclety ediw, featurs
editor, makesup cditer, duplieator edit.a', typist, stylus ertist,
business manager, circulation mansger, and advertising manager.
All positions, accarding to this plan arc directly under the
supervision of the editor, who, in turn; is responsidbls to t.ha
advigers
Spears and maml?pomm that thers is no:. set rule that
can be followed in staff organdsation that will f£it the neods of |
overy school; and that precodent am‘l local conditions must guide
the adviser in selecting the form that offers the grectest advantage
to his schocl, They furthor contond that plans used by ctherw are -
often helpful, but that it is seldom advisable to trapsplant staff’
arganigation syotems from ans achool to anobher without maling some
changes o mest local needs. ’
Regardiess of tho system adopted, 4t sppeara that o nusber of
principles should be taken into considerstions
(1). Tho staff must be planned to give each pupil as thorough,
‘ varied, ineservice training ags possible,
(2)s There should be & minimum amount of over-lapping authority.
(3)s Bach pupil should know what is expeoted from him, so thab
his work can be done quickly and efficiently.
(L) Tho work ehould be planped so that it will pormit the
utilivation of pupil personnol effestively, and efficiently.
(5)s The program mwt be flexible enough to allow for changing
conditions,

17 warald Spears and Co He Lewshe, drs, ope gites Pe 227
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Detitt Reddiok makes the following etatemant concerning high
school newspaper etaff crganisaticn: '
The staff of a hich schosl newspaper con ardinarily functicn
best, when 4t 18 organized along the same plan as tho staff of
a profoseional paper, if certain adaptaticns sre madge...i8
In this cource of study, it ccems inmportant tint consideration
be given to edaptations of staff organigation plans which will best
£it the needs of Nonmtana high schools, especially those schocls
mmmummmmﬁmmwfsmmn
Mammmmumm,mmmmmof
mmof‘mrfaelaeeion. Prom several ideas, including those
expressod by Reddick,1? by Otto and Barye,20 by Spears snd Lewsheo,?i
~ and by Hyde,22 tiwree goneral plans arc discusced hero.
1. A Separated Editorial and Business Steff.

withmxpﬂ.achosen, a%mwmm@wmmmms.m
matmmmmzwzawmthahmmdmnm The
witeramdiwcw regponaidle to the editor, axﬁlmvemcmcﬁen"
with the husm:ss o advmumg affairs of the papere The business
m,mmwmmofammsm,mmorm

Wofﬁmme,munatemcmmth&iwmafwa

18 penstt Co Modilok, ope Gltes P 31v

29 mid., ppe 31-33.

20 g43145m N Otto snd Mary Eu Narye, ops cits, ppe 209-28.
2 garold Spoars and G He Lawsho, J5vy ofe glte, Dpe 227-2k6.
22 Grant, 5, Hyde, op. cits, PPs 335~345.
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Advantages of this plan appear t6 bet '

(1), The adviser io able to place direct responsibility far
every task upon someé designated individual,

(2)s More work can be performed in a limitod amount of time,
because each pupil is resﬁomiiple for. only' one part of the publicaticn.
Diaaavantagea are?

(1). Tuls plan is often too highly spocislized, and does not
give pupile enough opportunity to gain varied emporiecnce in all
phases' of the project. |

(2). It is too difficult to accurately judge the capsbilities
of immature high school pupils, and there s danger of plecing the
staff morber in a position where he can be harmil to himself and to
" his fellow workers. _

2+ A Plan Wheroin Boch Pupdl 45 a Departient Head,

By this msthod each pupil is piven s tdtle, and is responsible
for one particular part of the pepor. This plan is sometimes quite
- uscessful where there are ten, or less, otaff members.

Its edvantages include the follaring pointss

(1). It allows for & very direct placing of reoponsibility.

(2). It gives ench staff monber a feeling of pride and
impertance; making motivation tmch simpler for the advisar,

The disadvanteges of the plan are:

(1)s It fadls to allow for necessary, varied experience in
all phases of the mrojects

(2). It often leads to friotion ampng mopbers of the staff
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throuzh a serdous overlapping of authority.

3¢ A Corbined 3taff with Editor and Business danager Sharing
Bqual Responsibility.

By this plan 2 departmentalised newepaper may be organized
on an efficlent, demporatic basis, sllowing for a maxicum amourt
of imneservice tralning, with caeh pupll bedng glven asgignments in
different departments.

It differs from the other two arganisation plans rreviously
discussed in that every staff meriuy, with the exception of the
editor and the business manager, 15 a news wrlier, a headline writer,
an ad salesman, and an ad collector.

Its chief advantage 1s that it zives tho pupil an opportunity
to learn many, rather than just & few, things about the publication
of a high school newspape:

A typical plan adopted from plans previouely discussed, and
made sufficiently flexible to 7ot most practical needs might include
thess stalf positions:

Editorial Dusiness

4. bditor 4. Business lanagaer

bs Two Associate Lditors {or be Asstt. Bus. Ygr.
Copy Editor and Makowup {or Ade YXgra)
iditor)

c. Sports Editor ¢ Circulation Mgr.

de Typists (two or more) de Typists (two or more)

e. Photozrapher 6. Photographer

fe General Stalf f+ General Staflf
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Mimsographed newspapers have no place for o photoprapher but
thay generolly do necd mors typiste thun do the printed paperc.

Stencil cuttors and posolbly ane or two mimsograph machine |
operators might be added ¢o the mimeographed nowspapar staffe. 6Gince
the duplicated paper mist have its illustration and art work dome by
hand, there 1s need far'pupﬂswho aro apt in this type of work,

The .agsoviate editora and the sports editor are hold rospone
6ible for aosignments in tho business department; and the assistant
business manager end thoe circulation manager will recoive news and
feature aapigrments.:

After same arganization plan vhich mocto the roguirement of
tho echool has beén Sormulated and adopted, it appears neccessary to
outline the duties end tho responsibilities of the individual otaff
petbears, : . .

Spoars and lavsho have the £ollowing to say concerming
respunsibility and 1ta accepﬁnme by the pupil:

.Each -gtaff mambem mst acknowledge his oun responsibility by
ﬁ;ﬁgﬁb gnlz t;fg dutieo; Staff solection should anticipate
. Dutieo and ropponsibilitdes of the adviser, the cditar, and
the business manager mght. smlude:
(1). The Mviaex'. .
_ mm@qu@mimnmtmmmmw
" aopume tho major responsibility for the production of that publication

23 gareld Spears ond C, He Lawohe, Jre, ops ite, pp. £27-228,
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or thore 1s 1ittdle chance that tho venture will bo & ouccess. Soms
rooponsidbility and some aubhority can bo given to tho studenis, bud
the edvicer mct be the backbons of tho ptaff,

Tho pupilo muot gather ¢ho matorinl and write the stosleng
ond; in the gencrol rumming of the papar; tho sdviser keeps himsclf
in the background. '

Concerning goncral policy and abhico, hovover, the teacher
ruct keep in nind tmthighacm&mﬂsmnotmﬁtz that they
have had Little or no exparicice in mottors thab reguire miture
judgrenty ond thot thoy are, tharefore, dopendent upon caroful guide
anco to manage or o control policiess

Ize M, Moreinnn in his book, “Botiecn Deadlinos,” aayos
Responscibidities of rurming o nowspapar are not unlike thoso
of direoting an amy.. A coammanding gencral is in chargo. M2
ig responsiblo far tho trny's performance; Just ac the pubs
lishsr; editorial bomrd, or jowrnaliem instructor i responsiblo
for the nsucpopars. _ .

The gensral in cherpgs 6f o newspoper dost nob romadn goncenl
through "pull;® ar by Mact of Gpd," but beeause ho dememstrated
ohility to run 4 NewsSpIRtPesee

It cooms unlikely that truly successful results can camo
from an unoponsored and gtudontecontrolled high schoal publication.
Therefars; it is impurtapt thot tho edviser convince his stalf

‘monbors thoat ctudent suthority decs not cxtend to matters that v
conocrn policy.as deternined by the administration.

Ono necd nob bo dictatorial in thio matters It i, ofter ocll,

o part of geood tooching, and one of tho processes of lcarning, that

2 120 M. Yerrdiman, Betm‘aen.t}eadlinegl {Chioagos .Bon:i' H.
Sozbarn & Cos, 1941), po 173. ’ |
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pupils recognise the importence of cbeying authority. If one 1s
firm, just, and hovsst; and if he adde %0 these qualities, idininese
sad Solerance; be msy expect respect and cooperation from his staff.

(2). The Biiser,

™e bay or girl sslacted o becons Whe sditor of & Mgh
ochool newspsper should pessess ibese qualificstions:

1. e should be intelligent.

2, e should be izterested in newmpeper productieon.

3: He should not be overlosded with other sshool astivities.

he Be should have & bedter than average baskgrowd in funoe
tiemal English,

S« Be should e ahle to make descisicns guiskly snd wisely;
and be must be sble to gain respset and cospevatiom from other steff
—— |

6+ B0 should hawe good heslth, and & geod wark-sttitude, eo
‘thummu«mmmmw,

Ts mmumhmunm«nmmm,
‘with the school administretion, with the stulent body, and With tae
ORIty .

There is smnll plaoe for & “smardealeck” on the steff of &'
high seheal pewwpeper, and certeinly such & pevemn would be & failure
& on 410w or & Dusiness manager, The AuBies of these Staff hesds
unmmmmuuunuuummunum»
expsst from high schos) pupdls,

e adiser should be expected to plan the pege make-up, and
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assign storien and headlines to the staff members. (An exceptien
4o this ruls is that the sports® editor generally plans the eport
page or seotions) He will plan and assign the editorials amd
foature stordes; will plan the phctograph} progran; and will cxare
¢ise o general supervision over the affairs of the newspaper. fHo
will at o1l times work under the direction of, and in hmrmony with,
. the edviser. He and the business manager will be expected to work
togethar, and plan togethery o that there will be little ar no
dtounity,

The editor's assistant or assistants will supervise the copy=-
resding and proofreading of all copyy will asaist in the writing
and assignirg of headlinesy and will supervise the editing in the
abmence of the editor,

(3)s Business Manager,

Duties of the business managor will include the assigrment
of ods to staff membora, ond the supervision of the collection of
ell mongy due tho school from advertising and subscriptionss He, .
lke the editer, will coordinate his work Hwough the adviser.. |

Thoe assistant business manager and the circulation manager
ave charged with the responsibility of keeping an adequate sat of
. books covering the finsncial affairs of the staff, and are the euper-
_visars of the distribution of the peper. |

In sddition to his duties in comnection with the business
manager, the circulstion manggar should take charge of the exchange
poper lists and overaes ths mailing of papers,



53

The sports editor génerally has complete charge of his section
of the paper, and, in conjunction with the editar, he should make
sparts assignments. |
| Distributing the papert The mannor in which the poper 46
distributed will dopand upon the method used in gelling tho publica
tion to the studenta.

If an advance subscription sale (the price to be on & yearly
bssis) 1o made, or 42 an amourit sufficient to cover the subseription
cost 4s automatically added to the price of the activity tickst, in
tho farm of & mbscripticn subisidy, the dlstribution problen is greate
ly sinmplifiod. .

When the activity fé»!'a‘plan is used, it is ususlly wise to give
evary pupil 4n school & copy cf the papere. The few who are unable to
pay need not be eubarrassed becsuse of their financial shartages.

Avy other subsaription plan, however, places the newspaper in
the positien of colleotor, and farces 4t to withhold papers from
‘ trxoée‘mxo are unable to pay.

© Newspapers may be distributed in the following ways:

1. &m%@m&mmsmwhmrmwithmmm'
of that room in charge of the distribution.

2, From the jownalism room with the circulstion manager,
aidad by othsr staff mesbers, in charge.

3« From the hallways afier school has been dismdssed,

Ro matter what distributing point is selected, it should be
known to the student dody, and the transfer of papers to the pupdls




aghould be as orderly and as systematic as possible,

An cxchange palicy should be adopted. Betause the rate for
extra printed papers is very low, and becausc the cost of produsing
mimeographed pspors is very small, a large exchange list is usually
desirable, The instructional value, &lono, 1s ofton worth many
times the cost of such a policy. Certainly, an exchange with Hontana
schools should be aimed at 100 per cent,

Il. ETHICS

Qutlining general wg A high school is an educational
institution, and tho training it d‘fers in good citisenship 15 one
of the mostmpwt&ntphaseain thebroadmingof the social and
the educational horisons of the pupils.

?ne school newspapor can becoms an important tool in moulding
good citimens, but-it mst be designsd to met the social and cducae
tional needs of ite readerss It becoms a permamnt record of school
getivitics, and it cannot fulfill its aims if its pages are filled
with pmorbid, sensational, or sansual trash,

Morriman develops this point 4n the following manners

Respongibilities imposed by tho practice of white journaliem

apply equally to the student editor. Heore's an instance: Your
commmnity, tovm, or city's board of censors bans 30 ragasines
from newsstondes. That nows published in your newspaper will be
read. What about noning the bmned mogasines? These mmes are
newss Bubt print these mmds and some students go scurrying for
copies "to see why t.hose nagazines were banned,"

Hows, carrectly, may be news to you, Hr, Student Editor, but
you cannot escaps responsibility for what you print by mouthing



a mobtos Somewhore ln the fleld of neaspaper ethics you
take yowr stand, Hesders soon sce preclsely wiore you
have entrenched yourself. uhat will these readers Le saye
ing, "uhite" or "Yellew"725

Advisers of high school newspaperes must take a firm, definite

stand concerning ethics and policiesy and, if they have the best

interests of the schvol and the pupdls in mind, that stand willl be

arainst sensationalism and obscenity.

A mumber of general rules of ethice, adapted in part for this

gtudy from ideas exprossed by Orval Ce Ruﬁt@daé in "High School

Journalism Workbook," may prove valuable herej

1.

2e

The gtaff must be tauwht to think of itself as the repre-
sontative of the entire schools The cligque spirit must
be discouraged 50 that accurate and fair news presentatlon
is given to everyone, reperdless of economic or social
statuc.

ALl suggestive, obsceneg, or "doubleemsaning® materdal must

be elivdnated. No copy should ever zo to the primter or the
mineozravher without first being signed or initialed by the
adviser. Histakes, and some examples of faully Judgment,
are to be expected from high schiodl pupils, but "smutty®
stories are inexcustble., The elimination of such material
is the direct resuonsibility of the adviser, and he must

5

] E?iﬁo’ Do 1184
2 Orval ¢, Musted, fHgh School Journalism harkbook, (Sand

18, Uklat Publishod Ly GuGHOT, LOLL)s Dhe 3o=00e

ht )
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excrcice his authority in this matter.

3¢ Eliminate all referoncss to physical or montal handicaps,
or to social or economic misfortuncs of anyone. Avodd
bringing sorrow or anbarrassment by mention of chortoonings
over which the victim has no centrols |

Le Paculty nembers and all othar admindstrative officcrs are
to Lo accorded respoct, and mention of thom in news and
festuro materdal oheuld be made in a dignified mennors

Se The high school newapsper muet stand as o testimoninl that
ite adviser and ito staff nembers truly recognise the
pignificance of the admiscion into our schools of all;
"regardless of rece, creed, ar color,®

6o Puppyelove and boyegird situations of this natuwre should
be used eparinglys They add nothing of valus to tho school
papers A logical explanation for elizﬂneuon of guch maturial
might bs that the rapidly changing status of these teonwage
rosances automitically discards such matorial as being une
tizely at the publication date,

Flanning 1ooa) rules of procedure, Variaticns in siso,
cultural background, and vecations in Hontana tomns cause each to
develop a poculiar personality all its omne This my in come cases
altor some of the policy ideas that the sdvisor might bave. However,
if a consarvative pattern is optablished, thore is nﬁm cause for
esbarrassment o mlounderstanding.



Here are a fouw eimple ruleé, that might helpt

1. ?Teach" the puplls, but “learn® the cormunitys
Proceed cautiously until it l1s lmcwn whether or not some=
thing that sppears in the school paper will violate some
teboo particular to that commmity. | .

2+ Cooperate with the administrator; the school board, and
the #chool patyrons on matters that concern policy.

3. Nover allow the school newspaper to enter into commnity
grudge £ights.

4o If in dobt of tho edvissbility of rumning & starymegliminato
it.

I1I., TFURDAMENTALS OF HEWS EDITING

When all of tho finansial and policy problems have been dio-
© cupsed, mnd tentative plans have been made that will reasonably assure
tho business success of the high school paper, attention can be focused
on tho editorial plans of the pblication. Thoe gtaff has been selected
and the duties of each member have beon outdined and explained. The
stage 4 now get far the actusl production of the school papers It
should be remembored that the first dssue 1s Just as important &0
any that succeed it, md that good habits can be formed early in the
yoar which will be valushle throughout the ontire program,

Determining pems style, HNews etyle here will not oﬁJ,v include
the mechanical rules that the otaff will follow in editing the paper,
but will chart the course for copyreading mnd proofreading. It will
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contain some rules that deal with the handling of copye
- Mothanical rules Style booklets, « style sheets, are

propared by most camercial rewspapers to guide thelr workers in
the writing of rewspapar capy. A difference of opinien in a few
of these rules has given rise to scme confusion amung some newspapor
writers end readers: Howaver; 8o much of the controversy concerning
these differences is of at'mh a trivial nature that valusble tiue is
lost in arpguing about them, If the adviser will consider consistency
of styls as the basis for the foraulation of mechanical rules; he
ml have 1ittle trouble in determining a cowrse of action.

It seems worthohile to suggest that Nontana high schools adopt
the style rules published by the School of Journmaliem at lontana State
Univarsity.zi It 4o a compilation that has taken material from a
nunber of good style booklets.s It is wellecdited, newly revised, and
adoquate to meet the neads of high school publications,

If the Montana boosklet does not sceém suitable, ths teacher may
£ind style rules in almost any textbodcof journalism; or she oy prefer
to formulate her own set of rules, using others os a guide. Rsﬁdic’k,m
Spears and Lawshe,? Otto and Marye,”® Hyde,”™ and isted™ a1 tnotude
style rules in their teatbooks.

27 School of Journalism Stylebock ¢t University o
Montam Prome P T Sk (asoula e

28 pewstt C, Roddick; ops Sike, Pps 325-331

27 marold Spoars and C. H. Lawshe, Jr., op. cit., pps L38-440.

30 Willdian K. Otto and U&ry E. m‘yﬁ. Op. 9&0. PPe 38]#‘39{90

31 grant M. Hyde, gps cits, W35-Uli3.

32 Qrval C. Lusted, ope cite, 128140,
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In any event, each mesbor of the staff ahould have a printed
or a mimeographed copy of the styls rules that are to be followed,
and should be tested fyom timt copy for knomledge of the material
that $¢ corteins, Any rule that 4s in direct conflict with cther
dopartments in the school should be chenged or modifisd so thet con
fusion does ot rosulte v
Hany schouls with mimeographed newspapers desire to increass
the attrectiveness sd readability of their newspapers by using an
even navgin oo the right.
' The folloming smmpls will demonstrste the tochnique often
used to aéemplwh thiss

This material repressnts
the 'girat typod’ drace’ot/
coyy' o be"uaadz'fcrz'n////
mimsographed publication,
In'order that*the final//
page’wm"mva;anzévan///
margin on the right, as//
weld o8’ on' the 2t dte/
agonal warks! are used*at/
the ‘end ‘of Sach’short////
lins, Numbers ars thon///
inserted betwean tho/////
words' to' ehow"whers-the//
cxtra spacelis)'toghe/////
placed, Rightehand’ cot-//
wzh shows corrocted form.

This msterial remesents
the first typed draft of
gopy to be ugsed for a
winzographed publications
In grder that the f£inad
page will have an even
margin on the right, as
woll as on‘the left, die
agonal marks are used at
tho :end of each short
s, Husbers are then
insertad  between the
words to show where the
extra opace 18 to be
placed, Right-hand cole
umn ghows carrected forme
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Copyreading. In most comesrciel newspapers, copwreading p V-
the 1ast task parformod befe?a the stary éoes to the composing roou.
Standard copyreading marks and symbal? arc used by printers and
reporters as timee-pavers, and are placed inside the body of the
typed natter to indicatc chgnges from the original.

A st of standard copyreading marks compiled by Ivan Benson
and Frederick Oustorf, followst

Emerican seeesseos eapitalise ’L)Pijx‘o:np(}'........ quotes

(78 ceeerseresueses spell out DoptOdaY eesesses inmertion
...-.u use figures To@;}ﬂmg ves transposition
Particularly seeses ibalfcb | | How, )_'5‘398 svene paragrgi:h_
Pert IIT cssvseres bold fute ot mmtele

THE SUNDAY TIMES.. emall capitels |
cm@m dosndnne Gﬂnamate # ar BQIO".'OGOOO end of 3W
last%nighb esssess SEpITRLE 868t ssvsccsenes 8ot qri'giml copy

The editors of high school papers can well-afford to t.aloeom
step beyond the commercial papers in preparing copy for publication,
After the. corrections have boen made, the material should be rétwrmed
to the typists, who have the rcsponsibility of preparing “clean”, final
copy for the printer or the mimeographer. An average of more than two
correction marks to each page of final copy is a ign of carelossness,

3 Ivan Benson and Frederick Gustorf, C and Bditing
(los Angeles: University of Celifornia, 1937), pPe 0.
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and this weakness must be eliminated. The nowspaper cannot expect
clean proofs unless clean copy is furnished.

The copyreader (usually given the title "Associate Editer®
or "Copy Editor") has the responsibility of looking for misspelled
words, violations of styls rules, inaccuracies in jnformation, and
.ér(rors of Judgment., ' Ho should have access to a dictionary, an ency=
‘clopedie, and'a directory of students and faculty members:
| Copyreading is one of the least glamorous, but one of the
most important tgska sonnectod with the miblishing of a.echool paper,
and tho student or students acsigned to this position on the otaff .

ghould possess & good deal of commen scnse and fg‘oed' Sudgment.s

Proofreading. The proof 16 a copy of the material after it
has ben set into type. If & good job of copyreading has been doms,
there will be no crrors in the proof, except typographical errors
which have been made by tho printer. ... ...,

Here, as in copyreading, thore are aymbols that arc used to
save time in marking the typegraphical errors in the proof. Texte
books 1ist these, and it is well for the students to learn a few of
the more common ones, ' |

A further discussion of proofreading problems, and examples .
of standard symbols appears in Chapter VII, _

The use of & mediumsoft lead pencil is desirable im tho
narking of proofs, and the symbols should be made as large as
 posoible without cousing confusions It is usually best to place



correotion signs in the margin. If the location of the errar is
ciearly indicated in this mumer, it is possible to have the re-'
viged proof returned in perfect order,

It is uwsually edvantagecus .to hoep the original copy so that
it nay be referred to in case of doubt when the proof is being road.
If two raovised copies of each proof are kapt, one of them may be
used in making the pago-dummy for the newspaper.

Page makesup, One of the effective methods of making & page=
dumy 48 to cut out each story and advertisement from the galleywproof
sheots; and paste these on blank shoets the same size of the newspapar
page. |

More camplete explanstion of pago makewup 15 given in Chapter .
VIL | |

Thero are.a fow simple rules that are generally chserved .
relative to page make-ups

1, Avold the mixing of too many type families on @ pags.

2¢. Never place two heads of the same size and style immediotely
ecross next to each other in adjoining colurms. |

3+ Do not place large heads over short, unimportant stories. On
the other hand, give each stary as large a head as it merito.

. Aveld tho axcescive use of baxed (having & bordor) sturics,
and avoid vse of f£illers (short aturies"withont heads) to
space out a short column,

5. Use ag many pictures as possible with offectivencss. Avoid
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the use of an illustration that doss not tell a story. Always use
captions to explain illustrations. '

Headlines, The headline, becsuse it is prinmtod in larger
letters than the body of the story, is the £irst thing cbserved by
tho camual reader. It serves the purpose of "eelling® tho story
that it describens,

It is a summary of the begimning pavagraph of the story, and
the writer of the headline mnot be certain that it sccuratoly ropre=
pents that paragraph, or leoad:

. Bach complete »awtemsﬁt.:;u_x a headline, whether it contains

one or more linse, is imown as é; DECR. A short, unimportant sﬁm
usually contains a single deck, while longer stories may have several.
The sscond and succeeding éecks of a miltiple~deck headline may use.
information beyond the lead of me story, but‘ each one give como
additional piece of information.

Mmplea .

- News Lead: PHILADELPHIA, Juno 20—The GOP clans were all
assembled tonight for their national convention opening tOMOrroNe-
and so far as ;:ould be¢ seen tho prosidential conteat maatm a
wide open horse race,

. First deck give'a main information:

GOP Convention -
Opens Domoryow

Second deck gives mors information:

Progident<ul Race
Is Still ¥ido Open



61‘ .
Some 6f the rules in géneral use by commercial journalists,

and listed in high school textbooks including Spears and Lawsho,3l

areas
) IS
24

3

!;.
Ss

6.
Te

Pe

Headlines should be written neatly on separate sheets, v

The use of figures and abbrevistions, and division of words
are to be kept to a ninirum,

Verbless amd passive heads are usually weak. Each deck should
be interesting.

Editorial comment is best left out of heads.

Ingide page heads should not be neglected. They are often as
impm‘tantasthosembhéfréntpage-

Label heads (those which do not tell a story) are to be avoided.
Headlines must be definite, specific statements.

Ordinarily, the use of the articles a, an, and the should be
omitted in headline writing: |
Hoadlines for storiss telling of past or present hapW
are usually written in the present tense.

Copy rules: Some definite rules should be learned by all of

the staff members to save time and confusion in the preparation of

newspaper Copy.

¥hen the gtory is first writien by the reparter for the high

school paper, it is not essential that it be typewmritten, Much of

3 Harold Spears and C. He lawshe, dre, op. ite, Ps 121



such waterdial is writton by sludents wiwo cannol use, o who o nob
have cutslide accoss o, 8 L pewriter.e I written Dy hand,; the work
should be neat aod legibie se thet the typlst will have litile dife
Ticulty in copying it.

The name o the student uho wrote the story, and the time
Phat the story was bwmed iny soousdd appesr in the uppar lofteiand
CUnAr.

The reporier should hand his etory to the editor, to an
assistent editor, or to bt aiviser, and should not theow it carce
lessly on a dosk or tadle. Lobte copy should never Le placed wxler
& doary, or thrown over a transom onto the floor of the journalism
POOMNe

If the reporter is not planning to make use of the story notes
during the evening, he shoull leave thern in the Journadiss rocm at
the close of tie daye Japoriant stories ére sometimes 1lost becauss
of the absoence of a reporicy.

All typeswitten material shoddd be on one side of the sheet
and the copy doublew-spaced.

(e and one-half inchi wargins should be on all sides of &
typowritten page, «ith abt loast tiree inches at the top of the first
page &0 that headline instructions can be placed there later.

The Jirst two ur tiwes wards ol the lead should precaie the
story. These words farm the "slugeline® or identification key for
the printer, and for the make-up editors.



66

The completed headliﬁes, seversl to a page, should be typad,
and the size and kind of type desired should be clearly indicated
in the margin, This will bo determined from type specimen cheots
thet will be furnished by the printer: Hesdlines for mimeographed
papers are hand lettered, and can be plammed bafore the stemcil is
cﬁt go that the correcet amount of space can dbe loft.

I€ a story is more than one ,éage in length, write the word
"Hore" at the bottom of esch page except the final ane, where tho
synbol #, PALL®, or "30% is placed to indicate completion of the

At the top of tho sccond page of o story, and each succeeding
page, uge "ADD 1%, VADD 27, ste. Also copy two or three words that
will identify the stoxy,

For example: Page two of a football story might be labeled:
SADD l~Football Team Wing"; Page thres, "ADD 2«Football Team Wino",
517 )
 Prosenting mriting technigues. Three brood classificadions
of stordes which appear in high school newspapers are to be considered
here. They include (1) The News Stary, (2) The Festure Story, and
(3) The Imnginative, or Crestive, Story.

(1) News stories. N

A nows etory records anything that has actually happened, 48
happering, or is scheduled to happen. It must tell faots, acourately
and logically, and nust be entirely free from the opinion of the
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writer, Sineo its purpose 15 to inform the reader, the news story
packs the most important information into tho beginning peragraph
(known 85 a lead).

Excessive use of irrclovant material, aedjectives, and "flowery".
vhrasaes has a tendency to lesson the mfamati‘m value of a news
story. Simplicity, truth, and accuracy should be keywords to success
in news writing. | |

(2) Fonture stories:

Any factual story that is written in euch o manner thot mere
information ie not the peimary olement may be classed in this study
oo o feature story. Instruction or entertainment may be the cbjective,
and the writer may appeal to the cmotions of the reader so long as ho
does not misreprosent the facte. He oi‘wa uses the plan of sustained
interest to accomplish his purpose, holding the oli.max, or highlight,
of the story until the f£inal paragraph. Descriptive words and phrases,
- long rhythmic sentences, and like interest~holding devices are comm
in feature story writing. -

Ai’eatnreetorymstbeasaccurateaaanmstwy, butaime
information 48 not .uss primary oim, it may be written in such & mannew
that tho reader will react in accordance with the plan set by the
writor.

(3) Imaginative, or croative storiess

This type of story may bo based upon fact, or it may be entirely

ficticnal in charactar. It can include prose or verse, and allows



68
he writer 10 sxerviss his ereative sbilitiss in almost any menner
be sess fit, Imaginative stories setn to have a dafinite plsoe in
high school newspapers, and so long as the writer cbhserves rules of
decsncy and good Judgment, sush crestive sndeavor sppesrs warth while,

Joarmalism Instructare may have to caution pupile againet
osrtain wealowsess: Theee might include:
1, Perscoal opinion in the story,
2s Dwatficlent ressarch ob the part of the writer that might
otuss the shewnos of iaportant information, and the presence
of Lnscouracies,
3+ Duonsistencies in styls.
ke 1oad paragraphe thet do not give the most lwportant famde of
the story, | -
s.mmum‘mo:muammm
habit of being alert to news possidilities at all times, and should
sufficient questions o assure the scouracy of the story they we
planing to write, |
The majority of the stories to sppear ia bigh school newspapers
My b plamed and sssigoed in advancs, but en alart news staff, by
Iseping eyes and ears open t0 news and festure possidilities, oan
produce & newspaper thet will record & wide varisty of interesting
snd valushle material,
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Spears and lamsho give the following pgenaral newe scurceés
...gl) as an eycuitnoss; (2) by interviewing cne or mme poople,
ar (3) from writton sources.... -Any onc, or even all threo, may
AT ST g e o ek, i
Thoto authars, vhen they montioned "Firdtton Sources?, ovidently
did not intend that it should bo mt.arpmea ¢hat the roporter chould
" sit 44ly by vhile somo comuercial journalist wrote the stary. That,
certainly, is not "using tho natural means of doing it. v
School administrators; facplty"‘é‘bonacm of school crganisations,
and student officers of qlubs 8o ganaraily reliable sources of navs.
Every ochool actdvity, overy department in the school, and
cveryons direotly comnected with the school is a potential source for
news and feature moterial. Bub the staff and tho adviser must aosume
active responsidility in actuslly getting tho stories into the printed

forms

35 Barold Spoars and Co He Lowoho, drs, ops €ites ppe 24e25
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CHAPTER V
UNIT I:+ HISTORICAL AND SOCIAL BACKGROUND

Unit g_bjeotivet-

To shcm, through a study of the history of newspapers, the |
social values of the modern newspaper, and to relate journalism to
community living.

Content of units

1. Historical and biographical background
a. Some famous journalists
‘ b, Growth and change in newspaper publication
2. How to read newspapers -
3. Relationshlp of newspapers to modern social living
a. How newspapers help to form public opinion
b. How newepapers aid in developing social patterns
and habits
L+ Inter-relationship of newspapers, magazinés s the radio,
and moving pilctures
8. A study of similarities of purpose
b. Pointa of contrast
¢« Place of each in commmnity
This unit is planned to serve as an introduction, and as a
background, to a study of journalism on the high school level,
Because the rel}ationship of news coverage to social living is such
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an extensive fiecld, the chapter is limited to a dlscuseion of those
phases which seem more applicable to high school pupilse

Nearly all pupils have some access to daily and weekly news-
| papers and magasines, and to radio broadcasts, but often few of them
‘appreciate the significance of information (and its interpretation)
to modern social living. Some knowledge of the histary of newspapers,
and their leading editors, is essential as s preliminary to actual
practice in mastering the techniques of newspaper writing. Until
pupils cin recognize the carrelation between human activity aﬁd ths
publié recording of that activiiy; writing technique seems meaningless.

Authors and students of jowrnalism have often advanced the - -
theory that in order to be warthwhile, newspapers must be "socially
adequate.”

' Sidney Kobre, in "Backgrounding the News," gives the following
: interpréiatiom
WITH REGARD TO THE MEANING of “"socially adequate newspaper,®

we suggest it might be described es one which gives accurate
and complete news about significant events of the day; and
presents the background and causes of such news, together
with a variety of proposed solutions to the social problems
implied in the news. To be informed so that it can act best
for its omn welfare, the public first must be told truthfully
about the news event which affects it., Secondly, the public
must have easy access to information about the fundamental
causes of social problems, brought to its attention by the
front page news. Thirdly, it mist understand ths best solu-
tions offered by scientists for coping with such social issues.
The public thus mst grasp more than the superficial causes of
problemsy it must know more than the easy, unscientific solu-

tions to issues affecting its Eelfare, for these solutions lead
to ill-informed social action. .

1 Sidney Kobre, M. A., Bac ourding The News, (Baltimores
Twentieth Century Press, 1939) reword, xii.
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It appears that few, if any, newspapers or magazines entirely
fulfill the requirements for complete "social adequacy,” but many of
them ‘are aiming toward that goal, and are instrumental in influencing
public opinion in the commnities in which they serve.

High school pupils ¢an and should interest themselves in world
affairs, and they can find the background for that interest in the -
pages of newspapers and magaszines. |

High school teachers have an opportunity to train .pupils in
citizenship, snd can often encowage them to become aware of thelr
responsibilities to society through the acquiring of better reading
habits. A better understanding of world problems would have been a
decided asset to many young men and womsn who were attending high
schools in 1941 and who becams members of the armed forces in 1942,
Problems of the post-;war era appear just as significant (perhaps
mare) than events that have transpired in the past.

In order that schools complete the study of all of the units
of instruction that are outlined in this course of study, it seems
certain that the time allotted for the completion of this unit cannot
be more than 16 class ﬁéuriods, or less than elght (depending upon
whother the mﬁse is to bo planned for oﬁa«year, or one-semester),
Certainly, this does not allow more than encugh time to barely touch
upon the highlights of the newspaper as a social institution, but if
a few good reading habits can be etimulated,- énd if the pupils can
t?e“e_ncqgraged po think for themseivgs s the unit will be warthwhile,
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I, HISTGRICAL AND BIOGRAPHICAL. BACKGROUND

Some famous journalists. If one were to attempt to compile
a list that would include all of the journalists who had contributed
to the éuééass of the American newspaper, from the time of Benjamin
Franklin to the present-day, the mumber would run into thousands.

“Post Biographies of Famous Jcm'naﬁsta,"z edited by John E.
Drewry, and adopted from biographies that appeared 1:1 the Saturday v
Evening Post, tells the life-stories of Arthur Brisbame, Dorothy Dix,
Silliman Evang, Clifton Fadiman, Marshall Field III, George Gallup,
Bdgar Guest, William Randolph Hearst, Roy Howard, Bd Howe, Sir Willmott

Lewis, Robert R. McCarmick, Bernarr Macfadden, O. O. McIntyre, Don
Marquis, Eleanor (Cissy) Patterson, Westbrook Pegler, Joseph Puliteer,
Herbert Bayard Swope, Dorothy Thompson, Henry Watterson, ‘and Walter
Winchell.

A second editicn of Post blographies, "uqre f’ost Biagraphies,"j
also edited by Drewry, includes the following' journalistss

Hugh Baillie, Helen Bonfils, Mary Coyle Chase, Raymond Clapper,
Jay Norwood “Ding" Darling, Gene Howe, John S. Knight, Arthur Krock,
Sgt. Willian Henry Menldin, William L. Mclean, Eugene Mayer, Drew
Pearson, Bmdly Post, Ernde Pyle, Wheeler Sammons, Taylor Spink, and
Walter Yust.

2 Jobn B. Dremry, editor, Post Biographies of Famous
Journalists, (Athense The University of Eeor% Press, 1942).

3 John E. Dremry, editor, More Post Biographies of Famous
Journalists, (Athenss The University of Georgia Fress, 1947)e
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A ccupléte List of publishers and writers who have contributed '
to ths developnent of the soed.al pattern in America would be impossible
in a study of this type. Amang the publishers who have become famous
in journalism might be .’t.ncluded T,{red G. Bonfils, Cyrus H. K. th'tia,
Charles A. Dana, Frank Gannett, Horace Greeley, Frank Noyes, Adolph
Ochs, Thomss Paine, E. W Scripps, Melville Stone, Oswald G. Villard;

' Willian Allen White, and many others.

From among lists of journalists who fx:we become gamousgl wz:itez,'s
“including Samuel Clemens (Mark Twain), W. S. Porter (OtHenry), Bret
Harte, Damon Runyon, Gene Fowler, and many others are recognized for .
contributions in the field of fiction.

Others including Frmkli.n P: Adaus, Robert S Allen, cher
Babson, James Gordon Bennett, David Lavrence, William Lewurence, Walter ’
Lippman, Grantland Rice, Lincoln Steffens, and many others have dis-
tinguished themselves in interpretation and cther phases of jouwrnalism;

Any suggested list fer study is by né means complete; and in
addition to names that are naﬂ,onally famous, some biographical atudy
can be made of the local leadars in the journalism field;

Probably one of the mm effective methods in which the entire
class may learn more about faé_xchs Journalists is through aeaig;zmenta
made to individual pupdls. Siuch study might call for a written or an
aral repart {(or both) of the 11fe of some famous jowrnalist. Cemple-
tion of such assigmments could include carefully recorded notes from
relisble sources showing the influence of the persen studied on
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modern aog:i.al‘ living..
Blographical source material my be found in many school
libraries. In addition to the Encyclopaedia Britannica, the

Engyplgpaedia Amexjioana and the Dictionary of American Biograpt%
: --------’h ‘ . :

there are many books,

‘ Growth and change in newspaper public‘ation‘. Class _aptivity
on this point can do no mare than hig;hlight the more significant of
the changes that have talen place in American journaliesm,

At least one good textbook shm;ld be used in developing this
phase of the unit, and “Amaricanldournaiism," by Frank Luther Mott,
can be recommended 88 an excellent higtory.

Mr, Hott recognizes nine separate periods in journalism
growth? end segregates them as followss

b gent Cooper, Barriers Down (New Yorks Farrar & Rinehart,
Inc., 1942), 325 pp.3 John B. Drewry, editor, Post Biographies of
Famous Journalists (Athens: University of Georgis Press, i BI5pp.s
Jonn E. Drewry, editor, More Post Biographies of Famous Journalists
(Athens: University of Georgia Press, 1§E75, 392 Dpes
Oliver Gramling, AP; The Story of News (New Yorks: Farrar & Rinshart,
Inc., 1940), 515 pp.j Tiung Lee, The D Newspaper in
America (New York: The Macmillan Company, 19377, 795 pp.s frank . j
Tuther Hott, Amarican Journalism (New York: Macmillan Company, 1947),
772 gp. § Ishbel Ross, Ladies of the Press (New York: Harper & Brotlers,

1

1936); 622 pp.3 Oswald Garrison Villard, _Tygo%‘ﬁw% D

(Wew York: Alfred A. Knopf, 19!41;),(1;52 PDe} o Garriscn na;t)i,
Some News s and Newspaper Men (New York: red A. Knopf, 192

"~ 343 ppe3 ger% waﬁ%ﬁn’ﬁnorabh Titan (New Yorks Hai"per g

and Brothers, 1946), 313 pp.j willlam Alisn uhite, Autobiography,

(New York: The Macmillan Company, i946), 647 ppe. '
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1. The Beginners 1690-1795 , ‘
2., The Press in the Amecrican Revolution 1765-1783
3+ The Party Press: Barly Period 1783-1801
L« The Party Presst Middle Period 18011833
5« The Party Press: Later Period 1833-1860
6. dJournalism in War and Construction 1860-1872
7. The Riss of the Independent Press 1872-1892
8. The Rise and Fall of Yellow ng-nalism 1892-191L
9. The Modern Newspaper 1914~19L0

It is often possible, and certainly desirable; to plan the
historical unit of journalism in conjunction with classes in Amorican
history and social studies, so that the pupils can begin to appreciate
the correlation between the various school subjects.

Local developmont and change should not be overlooked and,
whenever possible, historical data of both the local commercial news- ‘
paper should be campiled and studied,

"News of the Naiion—-a Nowspaper listory of the United States,"
" edited by Sylvan Hoﬁmangé is unique in that it presents signiﬁcant
historical eventa of America in the style and format (complete with
illustrations) of the modern newspaper. Variations and adaptations
from this textbook might prove to be valuable exercises for high

school pupils to follow,.

5 Frank Luther Mott, American Journalism (New Yorks
The Macmillan Company, 1947); prerace vii, viil, ix.

,6 Sylvan Hoffman, editor, Mews of the Nation--A Newspaper
History of the United States (Garden City, N Y.t G arden O 'E-Ly
hing Cc. }1945), 150 pPp. ‘
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II, HOW TO READ NEWSPAPERS

_ "How to Read a Newspaper,“ by Edgar Dale,7 is a thorough
atudy of the re].a‘cd.omhip of the newspaper, the reader, and aociety.
It is m'it.t.ecn 80 that high school pupils can understand and appre-
clate it, and 1t could mofitably form the bas:ls for study in this
section of the unit, | '

it is not uncammon to hear a discouraged high achooi teacher
complain that she wouldn't cars a gmat deal what pupd.ls read, if
they could Just be induced to read somathing, certainly reading
habits must be formed during the yaars that a parson 1@ attending
school, end whether those habits will be good or bad depends largely
upon the énccmragemsnt recedved from adults (teachsrs, parents, and
othera),.

The Robert Hutchins report in "A Free and Responsible Press,
lists five major responsibilities of communications med:la 1n relation
to society. These ares

1. A truthful, comrehensive, and intelligent account
of the day's events in a context that gives them meaning.

2. A fcmm'for the exchange of comment and criticism,

3. The projection of a representative picture of the
conatituent groups in the society.’

Edgar Dale, How to Read a Neows p_g.ﬁ (Ghicago: Scott,
Foresman and Companw,’mfﬂ ~188 pp.

I'd
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Lo The presentation and olarification of the goals
_of the society. {

5. Full access to the day's intelligence,d

Definite'assi@ménbg ;should be made'glving each pupll an
opportunity to parficipate in an objective study of 'comminications,
An m:amination of newspapers, written or oral reports of radio news
broadcasts, and a study of some news magazime9 with the goal in
mind to test adherence to, or variation from the Hutchins principles;
could be helpful in establishing whether or not commnications are
responsible ini‘lﬁenées An gociety.

III, RELATIONSHIP OF NEWSPAPERS TO MCDERN SOCIAL LIVING

How newspapers help 4o form publi¢ opinion, Newspapers .

heip to form public opinj.on largely by first establishing a reputa-
tion of honesty and reliability. Large news distributing agencies
like the Associated Press and the United Press cemter the training
of thedr employees around one point«-ACCURACY.

" It is unfortunate, but scmstimes true, that certain "Journalism
parasites" decide that it is good business to go along far "a free ride®
on the reputation of honest :;emapaper cperators. It often does not

8 Robert M. Hutchins, chairman, A Free and Responsible Press,
A General Report on Mass ccnmmnibation '('CEI ot University of
Chicago Press, "Apa-il:"]'@ﬁ), De B : :

? U. S, News, Time, and Hewswesk are usually availsble.
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| take Jong for the readers to discover suth unethical and dishonest
m'actflcés, and the guilty publisher is the 1o§er._ Sometimes no
great harm is done, and the public's faith in the legitimate recorder
of facts is strengthened, rather than weakensd.

"The Jowrnalist’s Creed," written by the late Walter Willimis,
founder, and for many years dean, of the University of Missouri
échool of Journalism, is worthy of consideration in a study of the
' othics of 3m=

THE JOURNALIST'S CREED
I believe in the profession of journalism.
I believe that the public journal is a public trusty that
all connected with it are, to the full measure of their
responsibility, trustees far the public; that acceptance
gﬁa aéingr aemce than the public service ia betrayal of

I believe that clear thinking end clear statement, accuracy,:
and falrness, are fundamental to good jam'nalism.

I believe that a Journalist should write only what he holds
in his heart to be true.

I believe that suppression of the news, for any congidera-
tion other than the welfare of society, is indefensible,

I believe that mo ons should write as a journalist wint
he would not eay as a gentlemang that bribery by one's
own pocketbook 18 as much to be avolded as bribery of the
pocketbook of anotherj that individual responsibility may
not be escaped by pleading anctherts 1nstructiona or
anotherts dividends.

I believe that advertising, news. and editorial columns
should alike serve the best interests of reeders; that a
gingle standard of helpful truth and cleannsss should
prevail for allj that the supreme test of good Journalism
is the measure of 1ta public serviee‘



I believe that the journalism vhich succeeds beate—and
best doserveo succggs--foars God and bonors mang 1o
stoutly independont, ummoved by pride of opinion or
greed of puorer, constructive, tolerant bub never corce
Jeans, self-controlled, patient, alvays respsctful of its
readerg but altmys unafraid; is quickly indignant of
injustices is unswayed by the appeal of privilege or the
clamor of tha mobg sesks to give every man a chance, and,
as far as lav and honest wage and recognition of huinan
brotherhocd can moke it so, an equal chances is profoundly
patriotic vhile sincoroly promoting internatiomal good
mill and cementing world-comradeship; ie & ;jomaliam of
humanity, of and for teday's world.

Many medern newspaper oparastors realige that freedom of tho
press 18 not a license Yo print material ¢that is untrue, and that such
frecdon caxrics a dafinite responsibility of relisbility to society.
Concerning this point; Edgar Dalc sayo:

Then ve have mwrivileges, we usually have reoponsibilities
ard duties as tells Uhal arc somz of the responsibilitios
that the gpod neuspapor will ¢eke in regard to ths nemw?

First, it will ¢ry to glve a balanced pioture of

controversial 150UeBe s,

- Socond, through interviews or lettors-to-the-cditor,
points of view not in agreement with the editorial policy
of the paper will be presented.

Third, frosdom of the press will nnt be vsed by a
ma’% n:erely for his omm advantogCeses

Fourth, m will oce to 1t that his newspapar ie used %o
advance good citizenohip in the commmnity--improve ite schools,
churchos, libraries, récreational opportunities.

Uhatéver criticisms may be made of individual newopapers
in the Unitcd States, it is generally held by compotent
observers that todsy Amcrican newspapers as a group arc the
freest, the most accurate, and the most complete of any in
the world, °

lq Edgar Dalo, Ope. g‘-’_-;t_og pe 120,
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Some definite poin’os tha’o contribute to the forming of
opinion by newspapera inclu.dec

Adherence to rigid rules goveming accuro.cy, honesty, and
dependability, .

Careful sglecti,on, and m'eséntatiﬁn off-@s. No hews dispensing
agency could possibly record mere than a fraction of all of
the events that are continually héppeninga After careful
planning, the editor selects the stories for publication that
appear to be the more significant to his readers, am presents
those stories in such a manner that their full value is at the
disposal of the publice

Honest and intelligent interpretation and anslysis. - Stordes
or pérts of stories may appear to be entirely unrelated to
anything else, but careful ;l.nterpretatig@n will make them
significant in the social schems. FPublic opinion often forms
through the leaders of soclety, and those leaders depend upon
the rews to keep them informed,

Distribution of the news., There is usually little reason

for a person in America to glve as an excuse that he is
uninformed becauge he doss not have 400ses to a newspaper,
Circulation experts have done a thoreugh Job in distributing
their pm'oduct 'm!.da]y and cheap],y.

L4

S. World-wide news coverage. Newspapers a:l.d in forming public

. ppinic;g by bringing the happenings of the world to the door-

step of the individual reader. .
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When and where freedom of the press exists, tremds toward
better understanding seem to be evidenced, and newspapers ars taking
& share of the responsibility in establishing those trends.

That journalism is improving is the.cax_xtention of many students
of news-~writing, including Bruce Bliven, who says:

Those who talk about the good old days of Journalism are

usually people who have forgotten what those days wers llke

or never really knew, MNost of the great editars of a centwry
ago wouldn't last five minutes on & self-respscting paper of
today. They villified their opponents in geeming disrespect
for the libel lawsj and left out impcrtant nows whenever they
felt like it} they were primarily vropagandists. These faults
persisted for a long t.imheven in the last few decades journal-
ism has greatly improveds-

During the development of this unit, greater emphasis should
be placed upon reading than upon writing. Techniques in composition
will be muich easier to undergtond, and writing exercises will be more
effective when the pupil has begun to understand some of the reasons
behind the publication of naés.

As many different newspapers as can reasonably be brought into
the classroom should be studied, and reports given so that all evi-
dences of the newspaper's relationship to scciety have attention.

How rigwspapers aid in developing social patterns and habits.

Social patterns and habits as the terms are used here refer specifi-
cally to the mass social resctians of peoples What society does,
and the laws it enacts to assure confarmity to its social pattern,

n Bruce Bliven, as quoted by George L. Bird and Frederic
E. Merwin, The Hewspaper and Socisty {New Yorks Prentice Hall, 1942),
Pe 39% ‘
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could be called public opinion in actione

Social patterns may deal with the little, simple trends and
fashions of human beings--things that are often not a part-of public
conaciouanesé—-or they may eoncern larger, more vital iscues. -

Government, public morality, religlon, international relations,
schools, and race and class diatinctions are included in the common
problems with vthich the public is concerned. |

Newspapors, in addition to helping in -the formation of a
public opinion, may aid in developing social patterns in the follow-
ing wayss .

1. By advertising and publicity. The advertising and
publicity columns of a newspaper are primarily designed to make money
far the publisher, but in arder to perform that function, they must
| successfully sell something to somebody. What we eat, what we wear,
the type of enterteinment we choose, and the working-tools of our
professions are often selected under the influence of advertising.

Advertising and publicity cen maintain existing habits and
create new ones. They can help to establish fads, fashions, and-
trends in human activity. . e o . -

Results from "The Continuing Study of Newspaper Reading"
which includes surveys of 100 American newspaperg and is designed 4o
test the factars which contribute toward establishing social patterns
among readers,.show that there is "a wide variation in the rango of
advertising readership, indicating that the most effective factor

1



affecting readership, is the a.d itself.“lz

2s By news stories; feature storles; and editorials. -
Where advertising is a direct and carefully planned appeal to Qhange
-established habite and living standerds, newspaper stories may cerve
indirectly to accomplish the same purpoese.

. "Contimuing Study® surveys indicate that women prefer local
news at;ni men prefer ﬁorldmide storiea.JfB

3. By illustration. Idlustration in newspapers may operate
both directly and indirectly in establishing social patterns.

Pictures have drawing power, and "photos drew the largest

i \
readership, even topping news stories ,M "Continuing Study" indicates.

 Pupils will have little trouble in finding sufficient evidence
to prove that newspapers do exeort a great deal of influence over the |
things that humans do.

' IV. INTER-RELATIONSHIP OF NIWSPAPERS, MAGAZINES,
THE RADTO, AND MOVING PICTURES

A course in high achwl.ﬁmma;lism mBt ﬁ*esent the viewpoint
that the nempaper is one of sgveral means of nows communication

significant in the social development of a community.

o L e et
?uﬁ_mm (Conduc ivertising Kesearc tion American
ewspaper Publishers Associat.ion), pe 8.
B Loo. eit.

W Lo, cit.



A study should be made of mgaszines ami the radio to determins

how they ‘affeot, the publication of information. The three (nowspapers,

magazinss, and the radio) differ so widely from each other in the
clements of entertainment, that little time can be spent here in
investigating points other than thase that directly corcern news.
Therefore , only a small percentage of all migasines published-wthosec
that devote space to news, and radio brcadcasts that feature news |
reparts énd comentaties will be conoidered in this study. |
A study of eimilarities of purpose. lagazines end radio,

-

although thay differ slightly from 'each other, and from the newspaper;

- in methods 'of news presentation, appear warking for a common purpose=-

to keep the world informsd.

~ With a few changes in phraseology; to fit the differences in
mechanical technique, ‘magazlxies and radio are brrund by the same rules
cutlined by Edgar Dale as the slx baaic Jobs of a newspaper:

1. To réport news accurabely, interestingly, and
adequately.

2¢ To interpret the news.

3. To'commemf; or to editorialize upon the news.

he To help the commmity in carrying cut its business
transactions through the advertising colurns, both clagsified
and display..

5 To help parsons solve their busincss, recreational,
family, amd othsr prcblems.
.15

_ 6. To entertain, to amse, and to give enjoyment.

15 Edga'r Daley _0'30 ‘ﬁog Pe 19,
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Somo newspEpers--nost of them; some migazinss--a majority, and
soma radlo stations-~the bulk of them, do an excellent jeb in keeping
America informede Bach has a place, and ey prejudice that & pupdl
might have concerning me or snother should be erased through an
cbjective etudy of the similaritiecs of purpose. An investigation of
how well the job 4s being dene; regardless of who doos ity 4s impirtant.

Definite sssignments at this point can include written reports
from pupdls covering some major pdece of néws ag it is handled by the
press, by the redio, sxd by nows magaaines.

Points gf_ contragt., By studying the various news media
eoparately, 41t can be discovered that the contrasts are differences
in method, rather than in fwrimery purpose. Bach is designed to intrease
the wisdom of the piblic through a careful sdlection and interprotation
of infarmation, and each has {ts own methods of presentatd che

Paul W, mte,m 4n "News on the Alr,” points cut that although
nswepapers have the advantage over radic in tho clements of "Space as
against Time," and "publication of tables and long Msts of names,”
radio 48 the leader in the cleésents of “immodiacy," and "personalities,?

Newspapors ¢ |

1. The newspaper range of direct service is limited to a compares
| tivalq emall geographical areas Newgpaper editors choose
- stories that fit the needs of & eclect community.

ml’aulﬁ,ﬁhite Hewsmtmm(ﬂewtmmﬂammarm
and Company, 19h7) 5 Ppe 1@5
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Ne"asbapers are read rapidly, amd are soon discarded. There-
fore, stories must be written and displayed in such a manner
that time and space are not wasted. Directness and gimplicity
mst be maintained without the sacrifice of accuracy.
Comparatively little time is‘ allowed betwéen publication. |
dates. Newspapers (especially dailies of large circulation)
must plan their stories so that the paper can reach the reader
quickly and cheaplys Only 2 minimm amount of typographical .
art can be allowed, and all illustration that takes much tims
to produce mist be climinated,
Interprotation and analysis that requires a grest amount of
research usually are not considered to boe practical for nowse
papers. A certain smount of long-range editorial planning
may koep issues of impm'ténca before the readers for a number
of daye, tat most news must be handled while it is “new,”
Newspaﬁers and mmgazines have a point in cm;mon in that they
maintain a cex;'bain degree of permanency. Bound files of each
are to be found in many places, and readers have easy access
to them for reference pwposes. |
Mapaginess

¥agazines, because thedr public ) relatively large, are not
primarily concerned with infarmation that is strictly local
in nature,. 'Only gsuch happenings as directly affect great
mmbers of peop].e; are generally recgorded in néws magazines.
More time for completo interpretation and analysis of news
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is alloved in mogasines than in newspapers. Likowise, ‘
11luptration and other artiotic dovices can be used more
axtenodvely. :

3s Houe background is usually covercd more thoroughly in magasines

: ﬁhau in nowopapargj therefare, uxe'.mgazﬂnefu‘ill likaly attract

readors vhose interest in world affairg is greator than averago.

1, Radio (at tho pregent -‘tim')m makes ito appaai through tho
sense of; haoring. It dopends upon the announcer for its
guccoos in transmisoien, and domands & ocarefu) selssction of
vorda, clear Wﬁon, frecdom from cccent and gpesch ¥
defects; and effcective repotitions Two rulcs selested fron

the United Press iladig Style Boock may help to illustrate these
pointss

Pontt say "a million,? The "a® makeaﬁ; cone out
"8 million? on tho air. Urito Yonc million.®
17

. Rerenbor that ropstition is the backbono of radio.
A broadcast compotes With mny disturbing eloments, including
otatic electricity md machanical imperfections within the
radio set) dlotracting noldes of mny kinds; and feulby hoorw
ing and insttention of listensro.

16 sucoessful experincnts in television, and the radio
tronsmission of hewspopers ("£aceimile novopapors®) indicotes that
probobly there will soon be great changes in the mothods of radio
news presantation,

17 a1 ewsom, United Fross Radio News Style Boolk (New Yarks
United Pross, 1943), ppe G-0s e
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2. Radio serves many publics. Those who listen at one hour may
not have their radies tuned in at anothers Difference in
time in various parts*of the world causes a continual ﬂgctua—
' tion in the listening public.
3¢ Time is to radio what space is to newspapers and magazines, and
that time is very limited. The necessity for much repetition
of stories results in the broadcasting of brief essentisls of
-only those happenings that are of importance to many people,
Many radio stations devote some time to local events.
ke Radio nows interpretation is an important part of the broad-
casting of information, A mmber of nows analysts appear
regularly over radio networks, and they devote same tims to
news comment. As with other radio news, much repétition is
necessary. (Either re-broadcasts by the same analyst, or
different viewpoints of the same story by other commentators)

That news i6 an important element in radio transmiseion is
shown in the Federal Communications Commission report.

American Broadcasters have always recogniged that broad-
casting is not merely a means of entertainment but also an
unegualed mediun for the dissemination of news, information,
and opinion, and for the discussion of public issues....

Especially in recent years; such information programs as
news and news commentaries have achieved a popularity exgeedw

ing the popularity of any other single type of program,

18 Report by Federal Commmications Commission, Public Service
of Broadcast Licensees (Weshington, D. C, March 7, 1946], p. 39,
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Moving pictures:

1., Koving plctures help to keep people informed by appealing
to the senses of seeing snd hearing. Through this method,
the news is sunmarized by a .careful selection of piotu;‘fea.
that give the essentlal information conteined in important,

~ events,

2; Hovies ares able to do mmuch in news interpretation through
the pi'eaentatibn of plenned pictorial stories or document'ary'
I‘-ilma.‘ "Time Marches On," sponsored by Time magazine is an ’-

: eiample of news analysis through the medium of mov;les...

3. The moving picture, like the radio, serves many publics;

end, like news magazinési is not primarily interested in |

local events that are of interest to a small, select eomunity.‘

Placs of each in comunity. Work in this section of the unit

should stréaa the importance of coopergtion emong all of the agencies

of news communication in carrying out the primary objJective of '"keeping

the‘wox;ld informed .m

High schcol publications, commercial newspapers, news magazines,
and the movies should bs investigated, and the correlation between thé
spreoading of information and eivilized commmnity living should be
eatablished. Certainly, éxemplea will be found where each method of
news distridbution will show shortcomings and imperfections, but a
careful study will show that ih most cases, American journslism ia

dbing a good job of giving poople an adequate supply of honest, accurate



| Ln
 informations .. o |

© A'specific assigmnem afs thé.s point can include the mesﬁiga-
tdon éf a certain mporbant aews ‘event as it is handled throgh all

. of the infornation medias Boﬁh m*itbm and oral réports of txﬂs stuay

will be valusble in eatablish&ng the mpar relationshlp of nawa




CHAPTER VI

THE VRITING UNITS: UNIT II, THE STRAIGHT NEWS ST(RY;
UNIT III, THE FEATURE sﬁmn
UNIT IV, THE CREATIVE STCRY AND HUM(R BRIEF;
UNIT V, THE EDITCRIAL

Teaching Notes

Chapter VI represerts four writing units, and the content is
so arranged that there are _ﬁve lessons in each unit. If the Jour-
nalism course is for the entire school year, approximately three class
pericds my be devoted to sach step, or lesson. A one-semester course
would cut this time by half, limiting class discussion and pupil
activity to ons and one-half periocds for each step. Therefare, a
maximun of 60 periods;, and & minimm of 30 periods, is required to
complete the work conteined in this chapter:

UNIT II: THE STRAIGHT NEWS STRY

Unit objectivet

To teach pupils to vrite straight news stories accurately.
Content of unit:

1., News sources

2+ Problems of reparting

3. Qualities of news writing

L. News leads, techniques of writing, types and variations

5. How to develop the complete story



I. NEWS SOURCES

Befare the actusl writing of factusl material can begin, the
writer must lmow fran what sowrce he can obtain his material, It is
extremsly doubtful if anyone is born with s "Nose for News", but even
if one did possess this rare talent, it would bave to be developed
through long praciice,

Class discussion and c¢class activity on the point of news sources
should be planned so that the inmdividual pupil will be able to lis$
possible primary souress, and msy add to his 1list many potential stories
from each source. If it is poseidle to allow three classroom periocis
for a study of mews sourges, the pupil will have time to follow through
with at least one of these staries, and may take notes that he oan use
for actual writing later,

Following is a brief liss of news sources, adapted for this
study from a compilation by James B, Gwdimrfl former édviser for
the Apaconda high school "Copperhead. This list could be diseussed
by the class; and expanded by pupils as class exercise work:

1. Administration 11. Class Activities
2. Faculty 12. Extra-Curriculsr
3. School Bourd R; Youth Canter

k. Janitor - 1. ChurchwFraternel
5. Student Council 15, New Stuwdents

6. Alumni , 16. Awards-Honors

7+ Flays--Debates--lugic 17. Work Programs

8. Miner Athletice 18. Llibrary

9: Special Assezbliss 19. Holidays

10 Parm Programs 20. Exchanges

1 james K. Gardiner, Jowrnalism Handbook {Unpublished Nanuscript)
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The teacher should explain that this list excludes such
regularly scheduled events as major sports, major assemblies, and
planned curriculer activities.

In demonstrating the potential stories that might come from
the verious sources, Margaret Popham, in her handbook, "Your Depaftménb
Is News", listed 27 possibllities from the Library alonss

Following are ten of the typical ones:

Adverage Student ignarant of library methods~-library study

staff—-Book reviews--New books in library--Students! favorite

books--Select library aids--Rearrangement of books on new

shelves=~Faculty book club-—ILibrary officers—-New equipment .2

Foildwir:g"dis'cussions of stary possibilities, studenbds should
cmnpile their own lists as class work and as cutside assigmments. |

II. PROBLEMS OF REPOR‘I‘Im

Advancing to the second step ogt‘ factual writing, pupils will
find that some definite rules must be followed after the source of
the news has been discovered. |

A story, or (if the teacher prefers) a group of stories, can
be assigned t.o’nthe pupilss The pupil is given the reapmibﬁity of
farreting out the information bff inte;'vimﬁné someone who knows the
facts for the story. He must take notes on his findings, and must
bring these notes to classs - .

Class discussion and activity will center around some of the

!

important rtilea and problems of reporting.

2
Margaret Po ﬂem Ghi. Quill
and Scroll Fommgutiorve 19807 p.mmﬁ . (Ghicagos
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Here are a few of them campiled from Otto and Maryegs

1. The stary informtion must be accurate. The person
interviewed must kmow the facts, and the reporter must
gét those facts,. '

2. Speed 16 one of the special problems of reportirg. The

"reporter. has & doadline (a definite due date, that is a
. MUST) to meet.. The rule is, work raﬁidly)efﬁcienbly. v

3. Reporters mist learn to be courteous and tactm, but
théy mst be peréistent enough to cover every possible
angle in securing accurate information.

4. Information must be complete. Some point that might seem
insignificant to an untrained reporter might be the fact
that is important to the reader. |

5. Reporters must learn to evaluate information correctly,
placing it in the proper relative position in accordance
to its importance.' The reporter should ask himself this
questiont "Uhat would I want in the stary if I were the
reader, rather than the writer?”

6. Reporters mst train themselves to work under difficult
conditions. Sometimes those who must be interviewed to
get the facts of & story are hard to £indj sometimes they
are intentionally, or unintentionally, uncooperative.

3 William N, Otto and Mary E. Marye, op. cit., pp. ~12--30.



But the reporter must kmow what he wants and mist use
every reasonable effart to get it.

The journalism teacher ghould enlist the support of other
faculty members in helping-student reporters. The pupil is untrained,
and encmzragement. ‘and aid rrom other depa.rtmmbs in the &chool will
do much toward making his :}m:rnﬂism training valuable to him.

Margaret Popham says: . . .

The reader wamts accurate information; accurate dates, names,
addresses, facts; accurately spelled namosj t.mbh, not guesses.
And he wants the whole truth.

If the studemt reporter asks you to check a atory of your
department, check it carefully, with your whole attention on
that -stary. It is so easy to be thinking of other things when
you'tre busy. '

If you have given a reporter facts and ‘those facte have
changed before the publication of the story, make every effort
to correct them before the story is Erinted and read by someone
who might miss the later correction. )

& class in Journslism can do a great deal in brimging the
various departments of a school into a harmonious relationship with
each other through an even news distribution and a careful evaluation
of all of the schooll's activities.

. IIT. NEWS QUALITIES

"Quality of News", as used under this heading, is intended
to demonstrate the clements that a straight news story should contain
to make it a contributing facta in the development of a decent,

honorable society.

b Margaret Popham, op. cit., p. 19.
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Class discussion and pupil actlvily should be aimed toward
teaching that well-written news plays a vital part in advancinrg
civilized, democratic living.
Reference could be made to Walter VWilliams! creed (discussed
in Chapter V) in pointing out some of the qualities easential to
good Jjournalism. These could includes
1. Truth
Truth in news writing as it is Interpreted here goes a step
further than the mere mechanical accuracy required to obtain
essential facts for the stary. It involves a certain amount
of careful selection of facts by the writer so that false
intermretations are not made by the reader,
2. Tolerance and Fairnees
These qualities might not affect the writing technique of a
news stary, but would be evidenced in the choice of material
used in newspapers. No paper can observe the Williams! creed
if it takes advantage of its position by resarting to intol-
erant and unfair vractices.
3. Good Taste
Definite laws protact the individual against libelous stories,
and forbid the distribution of lewd material, but mere obedience
to these laws is not enough to assure that all news stories
will be written in good taste. The writer must become conscious
of certain "unwritten" laws that must be cbserved if his story
is to be in good taste. Vulgar, boisterous, and "“cheap" treat-
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ment of factual material is definitely an evidence of poor
taste.

Pupil activity on newy qua;ities might include the study of:
‘commercial and high school. newispapers, and the collection of éxamples.
vhere good, or poar, judgment has been shown by writers and publishers.

IV. NEWS LEADS, TECHNIQUES OF VRITING, TYPES, AND VARIATIONS

Unlike a story of an imaginative nature, the news story oftén
carries its climax, or highlight in the first paragraph (called the
LEAD). The news lead, in order to accomplish its objective of telling
all of the essential facts, must be interesting enough to attract the
attention of the reader; and brief encugh to hold that attention.
I+ mist contain all of the m?easary infarmation of the story, ar- |
ranged in accordance to its importance to the reader,

Wiriting techniques and news problems of the amateur journalist
‘are usually comparable to those of the professional writer—-ohly o
a emaller scale.

Otto and Harye express this point in the following mamer:
seslou are now in the situation of the professional newspaper
man--on & smeller scale, to be sure, and in the more limited
enviromment of the high school. You will have the sams re-
sponsibilities, the same grinding worke-and the same satisw
factionSes..

The journalism c¢lass will have gathered notes for a factual

atory from one of the news sources that have previcusly been investie

gated. Pupll activity at this point can begin with the assembling

5 William N, Obto and Mary E. larye, op. cite, e 3
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of the notes into correct form to write the news lead.
Techniques of writing. Many textbook writers and commercial

Jjournalists use two general classiﬁcat.ions for the news lead—the
Regular, or "Conventional", and the Irregular, or "Unconventional® .

Note this statement by Spears & Lawshe:

For convenience in study, leads are generally divided into
two broad classifications: (1) the conventional, sometimes
called summary lead, and (2) the unconventional lead, It is
usually, but not always, true that news stories use the former,
and feature storles the latter type lead. The conventional
lead tells the facts in a natural, straightforward manner,
while the unconventional lead reveals an intenticnal effort on
the writer's part to introduce his story in a novel way....6

Conventional leads are often broken down into five essential

elements—-Who=fihen—Where~What-Why (soms authors include a sixth—
How). Some important stories would need all six of these clements
in the lead, while soms, of lesser importance, would use one or two.

Leads beginning with, or featuring, "Who' and "What" are the

mnore common. "When', "Where", "ihy", and "How" are generéil.y of less
importance. |

Journalism teacheras, in directing practice work in the writing

of rie:ovs leads, can demonstrate writing techniques by changing actual
news leads.

The fc;ilowing rews lead by the Assoclated Press, taken from

"The Daily Missoulian", is used as an example.

Here is the lead as it appeared:

' Detroit, June 27.~-(AP)~The Ford motor company which picncered
the chéck~off system of dues collection in the automobile industry,

6 Barald Spears and C. H. Lawshe, dr., op. cit., p. Ui
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Fx;ﬂay became the first car manufacturer to agree tg an
old=age retirement plap for its production workers.

This story, as it a}.)pears, features the "Who" element, but it
also contains the elements of "What® amd "When," ."Where"‘ is conf;ained
in the date line that precedes the actual lead, and "Why", and "How?
are not mentioned, )

By using the same facts many techniques 'caz'x be fianonstrated’

WHAT leads

An old-age retirement plan far Ford Motar, etc,

WHEN lead: |

Friday, the Fard motor company agreed; etc.

 VHERE leads
At its Detroit plant last Friday, etc.
WHY lead: l
(The reparter could have gotten facts to use in this
type of lead.)

Because it believes in an oldwage retirement, etc.

HO¥ leads

By be:x’pg the first to endarse an old-age, etc.

Variations. By changing the grammatical construction of the
opening sentence, the lead may be varied so that they do not become
monotonous. |

The teacher may demonstrate a few of these, and the pupils
can add to the 1ist,

7 The patly Missoulian, June 28, 19L7.
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For example, using the "Ford motor story":

Noun Clauses

That retired production workers at the Fard motor company
 plant will receive, ete, |
Gerunds !

Retiring is made ecasy at, etc.

Participle:

Following ‘a precedent set, etc.

- Infinitives

To retire ‘on an old-age pension, ctc.

Preposition:

Under a newly formulated plan, retired workers, otc.

Leads for certain types of news, especlally if the element
of unusualness 1s present, may be varied by the use of what is termed
by DeWitt Reddick as the "feature-surmary” leads

. When one fact in your story is outstending because of
its importance or unusualness, the feature summary lead
may be used. Questions, quotations, and short, striking
statements make effective beginninge for this type of lead.

An excellent practice device to train pupils in news writing
consists of dictating a number of related facts, that could be used
in developing a news stary. The pupil will write, (1) a ten-word
tolegram, giving the most important factsj (2) a 50-word night-letter

enlarging upon that material; and, (3) a complete news story.

8 De¥itt C. ReddiCR, OPe _Eé-_t_" P ShQ
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V. HO¥ TO DEVELOP THE COMPLETE STCRY
. When sufficient practice work has been dane so that the pupdl
wderstands the news lead, the cntire atctéy can be developed,

The body of a news story may be built by retelling the lgad’
in greater detail, and by adding new.information that was not con-
sidered important enough to be carried in the lead.

An impertant news stary chosen:for exercise work might teke
the following pattern:

First paragraphs

This is the lead which has already been dlscussed. It contains

the facts most essential to the stary. It would 'pm')bably be

30 to LO words in length, and should tell the facts simply;

but accu‘ratﬂ » |

Second paragraphs

Here the story is retold, and facts that are not considered

to be of mjor impartance are added, Like the lead, the

body of the stary should be simple, direct, and truthfuls
Subsequent paragraph, o paragraphs (t‘hsre may be several):

Here 18 included quoted material, human interest angles, and

facts that are interesting, but reletively.unimportant.
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. UNIT III: THE FEATURE STCRY

Unidt objective:

To teach good taste and style in the writing of humor, human
interest, exact detail, and description.

Content of mts

1. Sources of material

2. Types aml variations

3. Contrasts and comparisons to straight news
L. Good taste in development

5. Appeal

Development of this unit paves the way for pupils to extend
their writing experience into broader fields than they vall find in
straight news writing. i

‘A feature stary, as it is defined hére, is made from factual
material, tut written in such a maner that informaticn is not the
dominant element. In many feature stories the information factor is
impartant and certainly should not be overlooked, bubt the feature
story writer is allowed mare latitude in stressing the points that
he wishes to emphasize than if he were writing a straight news story.

Ag is the case with straight nows writing,’ the feature story
viriter must first study and explore possible sources for feature
gtories.
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I. SOURCES (F MATERIAL

Primarily the sources from which feature stories are:derived
differ little from those of the straight news story, but class
activity and discuesiop ‘on this portion of the ‘uni.t should be aimed
toward teaching pupils to discover for themselves new approaches to
story writing.

All of the school departmonts, the extra-curricular program
of the school and the community, and the social 1ife of. the pupils,
p;resenb potential ideas for featwre story writing.

The following grouping of feature stary possibilities into
general classifications might give t#e pupils a starting point from
which a 1list can be mades |

l. Unusual stories.

A 8@y, in order to fall into this classification, does not

'necessarily need to be sensational. "Colossal" or "stupendous"

stories are rarely foumd among legitimate high school sources.

Any high school program ar activity that is new, or that
d#fws ﬁoticeably from f.ha conventiornal routine of other
school programs, contains feature story po-asibi_litiea.
2. Contrast stories. o )
In this category will appear the "then and now,"” the largest

or the smallest, the oldest or the youngest, All are campara=

tive extremes found in high school life and suggest feature
stoxy material that can be made interesting to the reader.
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3. Biograi:hy. |
In this group may bé found stories of pupils, faculty members,
cr scheool matrons, that are bdographical in z;ature axd wﬁich
nay attract many readers.
L. Activity. .
In this classification can be placed-hobbies, special interests,
end social activities of those connected with the school. The
approach to stories of this type is a little more speclalized
than 4t is in the biographical stary. Like the biography it
tells what someons is doing, 'm'rb it emphasizes only highlights
. 0of the total activities of the subject described.
5e Travels
. From travel, a specialized activity, may often be found
| excéllent mteriél for feature stories.
6. Publicity stories.
Whenever the writer has somsthing to "gell” to the reader—
whether it bg a ticket to a scheduled school event, or an
idea that will cause the reader to react favor'aﬁly toward
some proposed activity--the feature stary approach is often
effective. |
) Class procedure in the study of feature story sources calls
for the teacher to direct pupils in en hwéstigatim of feature stary
possibilities, axﬁ to ﬁake defﬂte assignments in .‘the collection of
facts to be developed as the unit progresses.
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IX. 'TYPES ARD VARI&TIONS

Types and variations of featm'e stories were discussed to some .
extent when gources were investigated, but a further classification
will aid pupils in developing the story (or stories) from facts thmt
they have previocusly assembleds

i, Human interest.

Human int.ereat is generally a loose, vague term covering a

mltitude of story possibilities. A more specix‘ic definition

classifying human interest as including a combining of the

"head" and "heart" imterest of humens is described by Merrimang

The reil reason few persons read the heavy, mental article

.15 not that it contains solid fact but that the reparter
" too often does a dull job of presenting heavywelght facts.

If a reparter does not handle his material intelligently,

the editar is wa.st._ng the space he devotes % printing this

Mhleo .

Do not nﬁ;si.ntérpret this ‘bo mean the mwapaper should not

print heavyweight articles, that the newspaper should

devote its entire space to hearteinterest stories, placing..

no strain on the reader's brailn., It doesmean reporters ’

and editors should tune the heavywe&ght, head~interest

stary to touch the reader's heart.

Write a stary appealing only to human heads and berhaps
four in every 12 will r .

Virite a stary aﬁpealing on;.%to human hea'rﬁa ani perhaps
eight in every 12 persons will read it.

Vrite a story appealing both to human heads and hearts
and nearly overy person vmmw paper will read
that stoary with intense interest.

7 lee M, Merriman,. Ope cite, pp. 22-23,

\
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Humozr.

Now is a good time to teach pupils that the careful
handling of humor is often a wholesoms and an effective .
means of appealing to the "heart" interest of 1';119 reader.
Ridicule, sarcasm, and the careless use of satire, seldom
accomplish any useful purpose. The intelligent reader
may enjoy a laugh, amd welcome brief psriocds of relaxation,
but he usually does not relish having himself gm his
friends embarrassed and cheapened through illemammared,
poorly-advised humor stories.

Humor, as it is commonly defined, appeals to "a sense of
the ludicrous." TWriting technique can take many forms,

and the writer has various tools at his disposal. As it
is pointed cut by Orville Husted,m
of ridiculous and umusual situations, ar he may effectively

he can take advantage

use exaggeration. Paradoxical statements, puns, similes,
metaphors or allegories, parodies, and many other devices

are often used to secure the desired results,

Description.

There are many feature stories that may be developed effec~
tively through the use of careful description. Extreme care,
however, should be used in the cholice of descriptive adjectives,
and a study of word derivations is impartant in the develop-

ment of this type of story.

10 orville Husted, ops cite, Ppe LS-L6.
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In studying and comparing the many varieties of stories that
appear in canmercial mmpépers s one finds that it is almoat impossible
to draw a sharp dividing line that will place each story in a Separ-.
ate category. Meny straight news stories carry information that
could well be used as a feature story, and, likewise; feature stories
often coald be handled effectively as a conventicnal news story.

Following is an interpretation by Otto and Marye:

The reparter of a mws event presents the essential faots

in an unbiased manner so that the reader may draw his own
conclusions. The writer of a feature story selects an ldes,
‘sometimes a detall of a major news story, and develops it in

. such a way that it will produce a predetermined effect upon
the reader. The stary my stress the humorous, the awe-
inspiring, the miraculous, the tragic, the pathetic, the
imaginativey it may appeal to any of the comon emotions.
The feature story has a double function--to entertain and to
inform,11

Keeping in mind the statemsnt of Otto and Marye that the
feature gtory "may appeal to any of f.he common ezno‘b:lo:nua,"12 at lsast
two points of contrast between straight news and feature material
arc suggested.

1, Straight news is unbiased and impersonal.
"This does not signify that the writer of straight news must
be "cold" to the point. that his story becomes dull or menotonous.
However, information is his aim, and he must péck as much fact as

he 1is able into the shortest possible space without taking sidea,

1 w3114am N, Otto end Mary E. Marye, op. cit., p. 108,
12 Loc, git.
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4

2. !‘he feature story appeals to a wider variety o.f interest.
Much leeway is allowed the fesbure a‘bory vriter in the pro-
gentation of his story because he is appealing to a great
rmmber of human emotiona.

He can gearch out facte that might be insignificant so far
as informtion value is concerned, gnd can mallce thoge facts.
a dominant part of his story. i
Be can use a greater variation :Ln the length, and in the
| general structure of hls sentences than he could if he were
writing straight news., A one~woard "astonisher” lead or a
comparatively long quotation might prove effective in feature
gtory m'iting.
Parallel construction, written pm'posely to appaal to the
sense of beautys use of alditerationy end carefully plamed
use of descriptive wurds and phrases are all well=lnown
-techniguea employed in feature story devel opment.

Pupils must be taught at this point that regardless of
differences in t.echr;ique and primry purpose, the faature stary and
the ai;‘raight news stary are both factual accounté of something that
has happened, is lappening, or is scheduled to happen. Both require
the sams close attention to detail, in order that the finished
product will be aceurlate and truthful, |

It geams relatively unimportant‘ that the straight rews story
may have & "sumary" lead with the main facts told in order of their
importance, while a feature stary may be developed along the lines of
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"gustained interest.® What appears more impartant is that pupils
learn acouwracy in the collection, snd in the assenbling, of facts

for a potential story,

IV, GOOD TASTE IN DEVELOPMENT

Rules of good taste in feature stary development are segregated

into two groups in this study. The first cover those regulations
which concern the moral aspecte of good writing, and stress good

manners and oommon decency. The second group deals with mtters of

good Judgment, which tend to make the story more interesting and

consequently more effective.

1.
2.

30'

L.

Se

Some general rules of good mannerssight includes
Always be truthful, but fair and tolerant,
- Rliminate all vulgar and obscens language, and guard

‘sgalirst implications that might brand the story as cheap

ar lewd.

Never take unfair advantage of anyons, or cause him
esbarrassment by calling attemtion to mental or physical
handicaps over which he has no coentrol.

Avoid the use of stories dealing lightly with problems
affecting public marals., (For examples purposeless
feature stories involving intoxication and sex escapades
of pupils--although such stories my be true--seldom do
any good, and possibly much harm.)

Be sportemanlike, Do not take advantage of your position
to make wmarranted attacks upon any one.



6. Show decent respect far school and commnity.

Te Never write any story which you would refuse to signe.

8. Never allow any 'prejndice; racial, religlous, or other, to
affect the quality of ‘your writing, |

9 Néver try to "show=off" your ability as a writers If your
work warrants praise, sach applause wsuslly will come from'
the reader. | |

Gbservance of thie sccond group of rules may ht;lp the writ@r
to present hi.:; stary more forcefully. They are compiled for use in.
tfﬂ.s course of éttﬁy from suggestions given by Iiycha,l3 Hust«e’d,]l‘ and
 Otto and Marye,# and recommends
1. That alliieration be used Sparingly.

2;‘ That misleading statements be avoided,

3. That the use of trite expressioms, hackneyed ideas, and
"journaies’e" be discarded.

L. That the writer refrain from making "forced" attempts to
make his story sound umisual or different. ("it should be
said in the easiest and moast naturél w_.a&“--ﬂyde. )16

5. That geod judgment be used in the choice of words and phrases.

13 grent M, Hyde, op. cit., pps 26=40.

% orville Husted, op. cits, pp. 16-26.

15 William N, Otto and Mary E, Marye, op. clt., 108-161,
]6 Grrant Mo ma. ﬂo E}ﬁo, 26"1&00
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In studying feature story appeal, the course is so plamed
that the pupils will atteupt to determine reader reactimm to feature
stcories within the class. iLach pupil will have completed a feature
story, wiich will be read (as time allows) to the class. (Better
recults are generally had if the teacher does the reading, and malkos
no méntion of the mame of the writer,)

Criticisn and general reader reactlon should be written, and
should take into consideration all of the points previously discussed
in this unit.

Examples of feature storics from commercial sources and school
papers (preferably collected by the pupils) may be read, and the
reader-appeal noted. written criticiems are generally betitcr than

oral discussions because each pupil has an opportunity to participate.
UNIT IV: THE JREATIVE STORY ANL HUMR BRICFS

Unit gj_liective:

To teach pupils 4o develop creative abllity, and Lo use good
taste in the writing of imapinative material.
Content of unit:

l. Uources of moterial
2« Types and variations
3¢ Technique in development

Lie Good taste in development
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Bebauae other units in this couwrse of study deal entirely
with phases of factual writing, and because creative endeavor ceems
to have a dei‘ini;oe place in high ec¢hool newspapers and high school
journalism classes, Unit IV has been designed to study material
that may be imaglmtzve in nature. _

With the high school newspaper as a motivating fqrce » a.pt-
itude which pupils have for creative writing can often be developed
naturally and easily; Pogsibly, exercise aasignmats calling fo:;
the writing of "themes," which may seem without practical purpcse
to the pupil, might be more affect:.ve if publication of the fmished
product in the school newspaper were of fered as a reward for good
work. '

I. SOURCES OF MATERIAL

Because creative staries are not necessarily based upon fact,
the sources of material for such staries are almost limitlesss '

A1l of the departments and places where a pupil gathers
factual information present possibhilities for creative composition.
In addition to these sources there are countless others.

A few of them are listed here:

1. V¥Weather conditions 7. Recreation
2, Conversation 8., Work

3. Clothes 9. Husic

L. Food 10. Movies

5. Sleep 1. Radio

6, likes and dislikes . 12, Study habits



13. Flants and anivals 15, Books

1. Inanimate objects. 16. Hobbies

The haﬁit of careful note~taking should be stressed and
strengthened at this point.

Although the work may be creative or imaginative in nature,
it seems logical to assume that the story would be more effectively
written if ideas and impressions wers available to the writer in
the form of written notes which he had previcusly gathei'ed'.

The following example might be useful in illustrating the
value of note-taking:

"Pupil A" has decided that he wished to try a humorous columm,
covering a variety of topics. He selects "conversation™ as one of
the general sources for h:ls stary. Belween clasges and after school
he listens to and carefully transcribes bits of ccnversation of all
kinds., Perhaps he overhears some of the spontaneous chatter of a
group of high school girls; or participates in a discussion of
sports with two or three of the boys. Wherever he goes, people aré
talking, and, because they are unrestrained and perfectly at case,
their conversation is interesting, sparkling, and often humorocus..

After a day or two, he discovers that he has more material
than he can use. And it is good material~-mich better than he
could have plagiarized from somebody's joke book, or from socms radio
program,

Pupils should be cautioned at this point to remember that
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the "Rights of Privécy,ﬂ w11 protect private conversations frem
being printed against the wishes of the speaker.

Generally, the safest course to follow in the case of doubt
coencerning the violation of livel laws as they relate to private .
conversation is t© eliminate .any qﬂpstiénable material.

| II. TYPES AND VARIATIONS

It may be pointed out in this section of the unit that
there are wide differences in types of creative material.. That
the story is serious in natin-e, ‘does not mean that it must be
“dry," dull, or "stuffy." That it is humorous does not indicate
that it need be ‘!slap';atick". ar of & low order. |

Many pupils mi;ght shon aptitude far the writing of one type
of creative stary, and be incapsble of producing another type.

| Class exercises may be designed to give the pupil some
freedom in his choice of subjects, but, because actual writing
rractice is necessary, each member of the class should participate
by trying some form of creative writing, ‘

.:[t would ﬁe impossible in a course of study to ;attemyb to
place creative story types into clasgifications that would fit
avery ons of ths alinoét ‘-égﬁntles‘s varistions. The group ealecte&
for ‘consideration here » therefore, may not constitute en exact
classificétion, .but it includes a variety of types into which
possibly a majority of the stories which appear in high school
newspapers could be placed:
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1. Oreative Article.’ | _‘.: "
The creative art.iclemy be factual or fictional. It
includes many stor:} possibilities from "Fashion Comments"
to "How to Build a Doghouse and Live in it Comfortably."
It may be hurorous or serious, and it depends for its
cuccess upon the manner in which it is written.
2+ Short Story.
The short story may be based upon fact, or it may be
imaginative. It generally carries a definite story plot
. o-r.'theme, and it may or may not be humorous.
3. Creative Column,
The creative colum often consists of a mumber of short
paragraph interpretations covering ons, or a variety of sub-
Jects. Colum material is sometimes based on fact, but it
ie possible to write an in‘beresﬁing story, or group of
stories, of this type from imsginative material.
o Poetry or Doggerel.

Poetry, according to Webster's Secondary School Dictionary,
is: '

The embodiment in appropriate rhythmical language, usually
motrical, of beautiful or high thought, imagination, or emotion;
algo, poeme collectively; verse.

Doggerel is defined in the same source as being:
Of verse, low in style and often irregular in measuresg

trivial. A sort of loose or irregular verse, esp. burlesque
o comic.

Many poets, and teachers of poetry, place their product upon
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such a high levelwclaiming that it rust contain doop,
intellectusl thought qualities that give it definite and
lasting literary value-wthat it would be excluded from
consideration {other thapn for appreciation purposes) in
high school classes., However, high school pupils often
possess a natural sense of rhyblm that allows them to éxe-
press gimple thoughts quite effectively in verse form.

Such aptitude must be given sncouragement, Pupils showld
have an opportunity to practice verse writing, if they are
80 inclined.

S. Humor Brief.
The humor brief includes such material as is generally found
in tumor columns of newspapers, or is heard on certain types
of radio programs., It follows the "gag-line" style (briefly
developing one point, or highlight.) Exaggeration and dis-

‘tortion of facts or imaginative material often forms the

framework of s brief humor story.

Although actual writing exercises are an important pert of
pupil activity in creative writing unite, some time ard attention
could be given to a study and discussion of professional and high
school examples. Newspapers and magasines, and literary anthologies
are excellent sources for all types of creative atories,

Orville Hustedl? devotes two chapters of "The Journallsm

17m€ H\lﬁted, ,920 S&o, Pre 18‘)424;
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Tiorkbook" to a study of creative material vhich would seem valuable
as a supplementary ald. ' |

Pupils should do mest of the actual collection of examples |
to be used dﬁring class Périods? |

Ii[It TECHNIQUES IN DEVELOPEENT

A complete investigation and study of all of the techniques
used in the 'develommt of the various types of creative and imagim—
tive stories is impossible here. Methods of plot building far shart
stary ‘mitingg end "foot-line" counting systems and rules for verse
composition, would not be incluled in this unit.

Several genmeral rulea, compiled from ideas expressed by
Hueted,m seem applicable to most creative compositionst

1. ' Ideas must be clear-cut and sharply defined.

’ In any creative endeavar s the author is attempting self-eipression,
and he must not "fumble" his ideas, or his creation will be value-
less. ' '

2.‘ St.oxy mst be relatively brief.
It. is impossible to definitely limit the length of compositions
of this type beme of the wide variation in purpose and in
suwbject matter, but space limitations in high school newspapers
call f@ relative brevity.

3,.' Presentétion mat be ariginal.h
It is probebly true that there are few ideas that are entirely
new. Story plots, humor sitmations, and creative ideas of

8 Lo, cit,

1
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all kinds have all been tried before, The mammer of presenta=
tion, however, is a different matter, There are countless ways ‘
of presemting en idea, | and no two pzople, working honestly,
and independently, will express themselves exactly alike. |
Plagiariem, however, ée;rbas.nly should be discouraged.

Lo Individual style should be developed. '

Although no great progress can be made in t.ha development of

a definite style (manner of expression) in the limited time

possible for creative work, pupils will do more effective

writing if they are urged to choose subjects that interest
'.the!n. Something of the author's persomality must be injected
into original staries, if reader interest is to be held.
IV, GOOD TASTE IN DEVELOFPMENT -

Good taste and good jJudgmemt are the same one place as another
so far as story writing is concerned.

Pupil activity at this point should include a review of the
rules of good teste developed in Unit ;II, and a restatement of the
1dea that & story does not reed to be cheap, vulgar, or of low order
t0 be interesting to the reader.

UNIT V: THE EDITGRIAL

Unit -objectives

To teach accuracy ard good taste in the development of
eddtoriale and editorial . .policles.
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Content of umdt}

1, Poldicies and othics

2, Writing techniques, types and variations

3. Qualities of editorial writing

he Sources of material ’

' 5o Relationship to news and to social living
I, POLICIES AND ETHICS

An editorial is a factual article that presents a definite point
of view; beldef, or interpretation concerning seme problem ar disputed
{8504

Spears and Lawshe deseribe the editorial in the following
manners

Editorials are the newspaper's moans of advising the reader

of the significance of events, Editorials are journalism's
essgays, usually growing out of news events, and going om to
infarm, interpret for, cg ce, o entertain the reader,
or influence his ecctiom.

The professional er.‘iitori‘al writer may tune each of his articles
to harnonize with the gencral policies ar plans of the publication he
represents, ar, if he is a free-lance writer;, (not the representative
of any particular employer) he may formulate his own policies,

Policy means Ma settled or definite course bf rrinciple of
procedure or corduct.” Otto and Marye make‘ these statements concern~ -

ing commercéial newspaper policies:

198aro1d Spears ani C. Hs Léwshe, Jz;. » Ope cite, Ps 161.



«eeEvery newspaper has a certain policyt political ar
ndnpartisan, denominational; naticnalistic. ' The policy is
determined by the editor in chief, who is responsible only .
to the owners of tho pasper. In accordance with this palicy,
and from the fund of his wisdom, the éditor analyzes, 20
discusses, interprets the cutstanding points in the day's news.
Commercial newspapers amd magazines, if they have policies—eand
most of them do—-usually design thelr primnciples of precedure to cover
the editor's ar owmer's interpretation of the political and social’
issues of the community.
Among the social issues‘ upon which ¢amercial newspapors make

definite policy standg are:

1. Politics and governmmt 6. Civic improvement
2. Crime 7. Health

3. 'Religion 8. Recreation

L. Education ‘9. Commmity charity
S Public morals 10. Racial problems

Once established, t.hese.pclicd.es become a part of the personality
of the individual newspaper. The friends that the publication attracts,
and the enemies that it makes are often the result of the poncies'
adopted.

Staff members of high school nswspapers are usually in a
ratier unique position in relation to comercial journalists in the
writing of editorials. Any mamber of a school publication staff may
be a cub reparter today and an editarial writer témorrow, Professiomal

O williem N, Otto am Mary E. Marye, op. cit:, pe 163

-



papers on the other hand gemrally leave their editorials to the aamarf ‘
the editor-in—éhie_f; or aomhighly specialized writer.

Concerning this poin't,;. Robert M; Neal in "Editing the. Smal]. City
Daily," sayst - ’

Tha copy desk's concérn with the editorisl page will’ be

almost entirely with its makeups The lisher and the
editor-in-chief attend to the writing.

Since editorials appearing in a high school ﬁewspaper doncérn
only & part of the total activities of a commnity, usually no very
weighty problems are involved when school puhlication policies are
formed. Usually a few aimi:‘le‘rulea designed by an adult administrae
tive officer are sufficiont to meet the policy ne‘éda of high school
NEWSPApe TS, | "

If the school publishes a school paper, a part of the editerial
unit can be used % good edvantage in familiarizing pupiis with the
local rules of j)oucy and ethics.

Newspaper ethics ' is cmemedlargely with the administration

)

of policy matters, and with the cbservance of self-imposed laws
regarding freedom, truth, accuracy, and decency in news pmséﬁtaticn.
In 1923 the Natiomnl Association of Néwspaper Bditors drew up,
and adopted, certain rules of ethics which they termed, "Canons of
mern&lisng:_" Seven general poi?ts were included, (1) Responsibilitys
(2) Freedom of the Préssy (3) Independence; (L) Sincerity, Truthfulness,

Ly

21 Robert, M. Neal, Editi the Small Citl Daily (New Yorks
Prontice Hall, Inc., 1939)’ Pe ) . i
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Accuracys (5) Impartiality; (6) Fair Plays and (7) Decency.az

Many state Journalism organigaticus, and many newspapers have
incluwied the Canons of Journalism in codes of ethics that they ave
adopted.

Editorlals, since they are the direct spokesmen for newepaper
management, are linked closely with the poldicy and the sthics of the
publication in which they appear.

Classwork in editarial writing must begin with 2 study of
commercial editorials in arder that pupils can see this impartant
type of newsmper writing in the proper perspective. Access to good
nowspapers, both daily and weekly, is impartanmt. Pupils should be
directed to find examples showing where and how editorials reflect
the policies and ethics of the commercial publications they are
studying. It does not seem that pupils would be asking too much if
they requested that publishers catline their codes of ethics and
palicy rules.

II., WRITING TECHNIQUES, TYPES, £ND VARIATIONS

Editorial writing, if it is to be successful, is one of the
most difficult tasks psrformed for newspapers or magazines, and many
professional editorial writers spend all of their working time with
this phage of Journalism,

The amateur will usually do better as an editorial writer if

22 Leon N, Flint, Conscience of the Newspaper (New York:
De Applewon and Company, 1930) s DPe U 27=2Ce
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he attacks the problem with an attitude of learning, rather than of
“setting the warld on fire" with his idesas.

Often the editorial writer, both professional and novice, seexs
4o have & "chip on his shouldmr® in his approach to the problem that
he wishes to discuss.

Concerning the f'urgmtativ-' sditorial writer, Neal says:

«esThe page is more than an argument column....The excoriating

page belonged to the btygons days when an editor's professicnal equipment
included both ink bottle and a loaded pistal. Explanation is

at lsast as valuable as denunciation....?)

Mr. Woal2l further sxplains that jJust ae divorces are scmetimes
caused by "nagging”" wives & husdands, loss af newspeper resders is
caused by "faultefinding® editorials.

A few genersl rules adapted for this study from Otto snd Ihryogzs
tyae,?® and Husted,”! should be helpful to amateur writers of editorials:
1. Be truthful and aceurate in the presemt ation of facts.
2« Know both sides of a disputed question. An editorial, like

a debats, may present one viewpoint, or interpretation, of

a problens but the suthor wost now all of the argummts

that & writer with an oppesing idea wight present,

3: Strengthen the srgummt by studying cerefully as much of the

23 Rebert M. Neal, ep. cit:, p» 380,

24 100, eit. :

25 wiliim W, Otto md Mary E. Marye, gp. eit., pp. 162-195.
26 grant X, Ryds, op. git.,pp. 260-207,

27 orville Musted, op. cites pps 5765



hist;:ry and related background materisl that directly affects
the editorial as possible. Editcrigl writers mist possess
broad knowledge in many fields of human activitys they must’
have keen intelligences and they must be able to demonstrate
good Judgment in the analysis of human problems. Readers
will quic’ldy lose confidence in an editorial writer if they

_..sense that the amthor does not know what he is saying.

L.

Se

6.

T

8.

Choose subjects that are timely, amd that are of immediate
interest to as large a group of i'eadérrs as possibles

Do not "preach® to the reader, or make unsubstantiated
dgutic statemente.

Give the reader the benefit of your research and consequent
interpwetai,ion) but do not assume that he is entirely
ignorant of the problem that you aré presenting.

Avoid the use of platitudes, truisms, and trite slogans.
Idéas should be new and lively.

Make editorials relatively brief. Dean't waste words in
getting into the interpretation of the problein. Your

editorial chowld carry "punch" and power; and should not

" be allowed to become weak and listless because of verbosity,

Fe

Choose subjects that are worthy of consideration. Weak

essays on lifeless topicé » that have no purpose other than
to £411 space should be eliminated.

28
Spears and Lawshe, group editorials to include elght types:

28 Harold Spears and C. H. Lawshe, Jr.; op. cit., pp. 161~177.
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(1) interpretation; (2) information; (3) argument or persuasions

(L) appreciation or commendations-(5) criticiem; (6) idealism;

(7) entertainments (8) editorisl ldner.

Thizs claseification 'appmrs to be a practical one, and covers
- quite thoroughly the min types of editoriala, |
Specific examples o;f.‘ each type can be found and collected hy
pupils in the jourmalism clasts.-
IIT. QUALITIES OF EDITORIAL VRITING
If Amrica's professional comunications media have.adopted
and are observing rules of ethics (and many of them declare that
they have, and that they do); and if those rules are based upon such .
principles as are found in the Walter Williams' Creed, and in tho
Canons of Journalism, the reader of editorials have the right to
expect certain résult.s, and to draw certéin canclusions.
. Included in these conclusions are the followings
1. That editorials chould through impartial interpretation,
. teach readers to appreciate the social eignificance of
camonplace human activity.
2¢ That editorials should promote soclal advancement by
persuading readers to study needs and reasons for such
. advancements.
3o That editorials should help to lessen human wrongdoing
by fair criticism of -existing weaknesses in the social

structure.
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" Lo That editorials should through praise and _c@men&;mon :
of good deeds performed, relp to break down pmjejb.dice
and other barriers that cause distrust andl-misunde:fatar,idv-
ing among humanse. ,
5, That editorials should by stressing high goals nd ideals,
help to preserve civilized living.

High school pupila will ‘]aarn, through investigation, that
. -1deals and high aims are not alwgys cbserved ty all newspapers, and
that all ‘are not motivated by the best moral principles., However,
a conacim_:sness that there are ideals and ethlcal pi'ocedures to
follow i€ editorial writing is to be warthwhild;, should be developed
befare actual practice worlc begins.

IV, SOURCES OF MATERIAL -

Previous work in the editarial unit might lead high schoel
pupilq to belisve that oditerial writing is too complicated, anr} too
exacting, to be considered as a class writing activity. It is true
thnt the writing of good editorials requires skill, knouledge, and
patience. However, begirmers must learn by doing, and no pupil needs
to rei“rain from attempting editarials {or any other newspaper writing)
just because it is difficult. .

Pupils probably know more than they.realize t.hay lmow, sspecially
of problemé that directly concern their own social group, High school
Journalism classes have wide variety of subjeéts from which to choose
editorial material.‘
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Schalastic, social] and recrdational activities in the school;
impmvement programs‘ (ixew Eﬁildings, play grounds, etc. )y and
_ comnmity improvemnt phns ﬂlat ai'fect. the school ars all u.sual].v
timely subjects for high school ‘editorials, |

If the pupil will rem@ar that as an amatewr editorial vmiter
he 18, in a8 limited sense, under the same policy and ethical reg'ula-
tions as is the professionaly and if he will cc‘msider rules of decency,
avoiding vicious and harmful material, a wide field of subject matter
is open to him, .

There are many cases where high school pupils can be of real
service to their school in promoting projects leading to social
advancement. One Morntana school administrator29 stated that the
pupils in hs commnity hkad definitely been instrumental in winming
the auppor?. of voters on two projects for school amd commmity better-
ment. |

By the use of editorials, amd other publicity these pupils
campaigned, and convinced voters to act favorably, (1) to make
mucheneeded Bchoolwbuiléing repairs; and, (2) to take necessary steps
to solve housing problems, so that teachers could be adequately hEmsGd.

Such opportunities for comunity ssrvice may not be coumonplacei!
but high school pupils have more influence than they realize with
adults in a commnity,

22 Included ty permission of Mr, Gearge Jelinek, Superintendent
of Schools, Denton, Montana,
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411 of the sources that are aﬁﬁablez for news ani feature
gtories contain possibilities for editorial métarial. ‘
Bditorials of praise or commendation sre impertant in high |
school writing, and pupile sheu:ld not overlook this ;msaibility.
When material is bemg gathersd for paﬁsible editorial eemnt,
the writer should ask himself these questions: ‘
1. Is the problem timely?
24 wm it be of interest and of value to high school readers?
3. Is enough facw’a}; information available to make the editorial
relinble?
ke Will its probable worth justify the added time that must be
spent in gathering the facts and the correlated background
material?
5. Will school mjor policies be viclated 4f the editorial is
If "yes" can be the answer to the first four questions, and
Tno' to the fifth, the pupil van feel justified in writing his
editorial. _
IV, RELATIONSHIP TO NEWS AND TO SOCIAL LIVING
During actual practice work in editorial writing, the pupil
should keep in mind that editorials usually supplement news events
through interpretation, Editerials (excepiing perhaps those which
are designed solely for entertainment) can help to establish a
relationship between isolated rews happenings snd social living.



130 |

High achovi editwials, :lf they prcpew}y preaent» high semo‘i
garomems s c:an eertamly m:stify the time spent to prepare thems
| :‘i’m ;rob};ems are usually sﬁ.mpler to sclve, and narrawer in scopa
'- illt;lzem are tmw attemp*bed by eammrcial n&mpapers, but, mvarthelass,
they are pwblemss | '
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CHAPTER VII
URIT VI . COPYEDITING

ynit Q@j@g‘hﬁfﬁu

To teach pupils to prepave and 'sglect gopy for publidatﬁ;on;
to write headlines correctly; and to arrange mimeographed material
80 that the result is attractive to the readers k

Content of unit:

1. eo;;yixjeading«; and editing
8s | Rules, signs, and general procedure
b. "%nmrzlng style charts |
¢, Proofreading, éymbqls and procedure
d. Special problems
2. Headline writing
a. Relationship to gtory
bs Types and Yariations
¢. Wanner of construction
d. BHNechanical aspects
é. QOeneral rules
3+ Page make-up
a‘. Aespthetic values
b, Practical values
¢« ‘Types snd variations of arrangement
d- Tllustration and photography problems
@ Uaking t.he dumyr
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Note to teacher:

This chapter is designed to give pupils simple, elementary
instruction in copyediting, and sctual practice is very essential
to the development of the unit. In most high school classes, lack
of practice devices (especially typewriters) will limit the study
of copyreading snd proofreading to not more than eight class periods,
and not fewer than four.

However, the sections on headline writing and page mo-«xp
can introduce the exmuinstion of examples from li:l.gh school and
commercially produced publications, and each of these sections will
allow a maxisum of 16 class periods, with a minimm of eight.

I, COPYREADING AND EDITING

;m___o_!, signs, and general procedure: Copyreading consists
of correciing written material before it is sent to the printer or
the mimeograph stencil-cutter. A copyreader must be familiar with
style rules; he must be able to think clearly and quickly; and he
must possess keen sight. His tools will include a good dictionary,
a number of reference books, and a directory containing the names
of people in ths commnity he serves (in a high eschool that
community is made up of pupile and those who administer the schoel).

A standard set of copyreading symbols was illustrated in
Chapter IV. A review of thess symbols gould comprise the initial
work in the copyediting unit.
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~ Observance of symbols, which are described by Grant M. Hydel

in "Newspaper Editing," as "time saving signals," will often pay
dividends in the form of better high school publications.

Although copyreading is-usually done by specialists for
commercial newspapers, high school publications are gener_a.]iy.
required to depend upon untraﬁ.ned staff members for this work.
Because the school's copyreaders are learners ;' and because the
publication isdependent for its success upon:the entire staff,
close harmony among all members is essential, As is the case with
student editorial writing, éomething of the fundamentals of copy=
reading should be learned and obserwed by all who participaté in
the high school publication program.

The bigh éehool c;ub reporter nay write an editorial tomorrow,
and serve as-a copyreader the following day.

Hyde points out that the copyreader must serve his writerss
He sayss 4

The first thing about his work that the young copyreader

must understand thoroughly is that he has been employed, not
as a writer but as a corrector of other ments writingee.. !
The feeling that the story must be rewritten is usually the
result of the copyreaderts unconsciocus inability to subordin-
atc his own manner of expression to that of another-~to sce

good in writing of others although its qu&%itj.es may not at
all accord with his omn ideals of writing.

1 .
Grant M. Hyde, New r Editing (Newr York: D. Appleton
and Company, 1915), pp. fl'i-gg. :
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A few simple rules aimed toward cooperation of all high school
newspaper staff mesbers may include: '

1. Mrcmmm'amm‘aammam
that the author is in errer.

2. Do mot scsept copy that is carelessly prepared., Accurste
writing mst include moderately careful preparation of
CoOpy«

3. Do not demand costly or imprecticsl ohanges in copy.

For example: Most linotypes are squipped to produce
light or bold, or light and italie, from the same mat,
but an alternating of bold and italic faces may be
extremely difficult, and often impossible.

Le Obmerve carsfully the style rules of the publication
that you serve.

Following ﬂ'ﬂ'ﬁ charts. Styls, &s it is defined bere
refers to the Mral method of punctuation, capitalizstion, and
abbreviation used in Journalistic work. Style charts, shests, or
mauals are codifications of rules of grammr and typography, and
gonerslly contain all essentisl information that will lesd to
unifornity and sonsistency in the publication of written material.

Although there are some differences of opinion conserning
caertain rules of style, and some variation in system, consistency
and uniformity mA considered by many authors and journalists as
an sssential element in good editing.
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" Willard G. Bleyer in "Hewspaper Writing and Editingt has

the following to say concerning stylo charts:

Its purpose is to present in concise form a workable
set of rules by which uniformity in the preparation of
copy may be cbtained.3

Even in formal writing, including thesis preparation, -

uniformity and consistency are demanded.
Willian Giles Campbell in his "Form Book for Thesis

Writing," says:

There is not at the present time absolute agreement
among suthorities regarding matters of form in thesis
writingesse

+ssAuthorities may not agree on the exact form to be
followed, but no authority will sanction the practice
of using soveral different forms within the same

xna.m.usc:r:'ipi;.h
Included among the variations in style , there ere:
(1) Up-style, which meens that capitalization and
punctuation are used freely. -
(2) Dom-style, where cépitalization is avoided

wherever possible, and wheve punctuation is kept to a

minimum,
(3) Hodified-style, which is lesc extreme than the

two previously listed.

3 willard G. Bleyer, Newspaper Writing and Editing_
(Bostons Houghton Mifflin Company, 1932), p.

4 $illiam Giles Campbell, A Form Book For Thesis Writing,
(Boston: Houghton Wifflin Company, 1939); Ds 3s
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Those who follow one system might argue that the names of
high schocl classes are proper nouns, and should therefore be
capitalized. i’roponents oi‘ another style might take an opposite
view on this point. Both, however, would agree that it would be
incorrect to capitalize cne (.ﬁxﬁor) within the body of a sentence,
and leave another (sophomore) in lower case.

Consistency and uniformity, t.herefo:e s are the impartant
pbints to consider in the establishment and observance of style
charts,

It was pointed out in Chapter IV that the School of Journalism
at Montana State University has a newly-revised style manual which
would seem practical for Montana high school use, However, if the
teacher profers. to compile hie om style chart, he can find samples
in many Journalism textbooks. ~ |

"A Manual of Style," published by the University of Chicago
Press, is perhaps one of the most m':tensive‘works of this kind, and
would be of great aid to anyone who wished to compile a set of style
rules, The Govexmht Printing Office at Washington, D. C., also
publishes a style manual,

A good dictieonary, preferably Webster's Unabridged, is

essential to the writing of neé:spaper stories, and it should form
the backbone of all style charts,

5 A Manual of ' '
| of Style (Chicagot University of Chicago
Press, 19377 ‘
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Style mnuals generally include soms important informtion
and rules of procedwre, in addition to the instructions which concern
apellihg and grammar usage.
When style rules have been discussed, and adopted, the pupils
should spend sufficient time in 1eafning those rules to ass'\m.e:moder-
.ately effective regults, |

Prooﬂ::gading, symbols, and procedurs. Proofreading consists
of corredtﬁzg ex‘fors that appear in newspaper copy, after that
materisl has been set into type. As is the case in copyreading, a
set of symbols has been devised, so that the work can be done simply |
and quickly., These symbols resemble those used in copyreading, but
they are placed in the margin, rather than in the body of the copy.

A set of proofreaders! symbols, compiled by Spears and Lawshe,

followss ‘ _

Y msert pericd I Delete, take out
/,\ Insert comma k’/ Push dqmi spéce
A Insea;t coion X C'hange- imperfect letter
/\ Insert semicolon V¥ raragraph
\/ Insert quotes ° M § ¥o paragraph
\/ Insert apostrophe (> Close up
FH Insert space £~ Transpose
" Insert margin copy Q) Reverse
~/ Insert hyphen I:Move to left

/Q_‘Q Insert space between J Move to right

lines
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E sove up A 6d et in italics
b4 Move down ' Rp-m Set in Roman
Sttt let it stand as - fs Set boldface

originally indicated

, ,ur,g Wrong font used
R o Make elements follow |

one another : Sd; Spell out- |
C{»AU Capitalize . g _Use numerical figures.
S.C. Set in smll caps e == Straighten lines
,Q(, Set lower case , - [ Indent-one e‘m6

The proofreader, although his work may be eimpler tha.n that
of the copyreader, should learn to be careﬁzl and accurate. Errors
can be costly ard erﬂ:arrassing. One effective method used by mny
commercial newspapers calle for a "proofreader' and a "copyholder.
The proofreader reads gloud » and the copyholdm:' checks the reading !
against the original copy. Hhether or not this s,ystem is used, it
seems wise to have the original copy availeble when t.he proof is read.

A conscientious proofreader will watch for mistakes made by
the copyreader, as well as those made by the compositor. He will
use a medium-soft lead pencil in making his eymbols. He will make
thé correction marks legible, and place them in the margin of the
copy. He will work as rapidly as possible without sacrificing
accuracyj and he will direct his entire attention to the task at
hand.

% Harold Speers end C. H. Lawshe, Jr., op. cite, p. 22L.
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Special problems, There are a number of special problems

comscted with copyreading that fmst be solved if the carrection

of errars is to aid in the creation of a creditable finished product.

Pupils in journalism classes, vhether @ not they are plaming to do

_copyreading work, 'shguld be aware of these problems, The follﬁﬁﬂng

are included:

1. Proper sdvance planning,

2,

A definite problem is created when school newspaper editors
and their assistants féﬁl to do sufficient plamming for the
paper in advanee of actual story writing. Much of the news
and feature material for school papers can be "mticipated.“
The space needed for aévenMing, {llustration, and headlines
can be quite closely pre-arranged. If writers have some i
picture in mind of how the completed product will appear,
they will gemralllv do a more accurate job in armanging the
sty mterial, |

Cooperation and uxﬂeratanding;‘

Editors and copyreaders mist establish cooperaﬁ:ve relation-
ship between the editorial and the mechanica-i forces of their
paper, if they are to expsct effective results. If copy-
readers fail to' lsarn the mechanical limitations of printed

‘papers, or the problems of mimeograph stencil cutting, they

are apt to make cop,y; demands that are unreasonable, or

impossible,
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3. Proper timing, ..

The time element is an impartant problem to be solved in
newspaper copyreadihg.- Even with much edvance planning, |
it is often extremely difficult to arrangs stary dead-lines
so that sufficient t:’q.me"l-is left for the proper handling of
copy. However, much ¢an be gained through the elimination

. of wasted timo md effart. The time to write & story is
novi, not some time in the futures If a pupil is assigned
a story, the best advice he can follow is: "Do it—do it
‘accurately-—do it now.

k. Elimination of jealousy. ' :
Teamwork is esaentialv"f.o the successful production of any
project which requires the services of more than one
individual, If jealousy and dissengion are allowed to eﬁst,
teamwork is destroyed. High school copyreaders must confine
their wrk to the elimination of errors and inaccuracles
that affect the welfare of the entire group, and must not
attempt to.change the writing style of individuals.

II. HEADLINE WRITING
Headlines act as the "salesmen" far the story they describe,
and briefly sumarige the highlight without allowing for unimportant
incidentals. Because many porsons are "casual" readers, and depend
upon the headline for most of the infamation they receive from newse
paperss it must, therefare, combine simplicity with accuracy, and
must "£it’ the story.



. Robert Y. Neal in "Editing the Small City Daily," describes
the headline in the following manner:
When wellebuilt, the American headllne represents a
form of newspaper writing unequalled, even unapproached,
elsewhere., Designed for wholly utilitarian ends, it has
attained a craftsmanship that often climbs into the artistic.
Boggled, it is a pitiful counterfeit.?
Time is allowed in this section of the unit for class discuse
sion and actual practice leading toward the mastery of techmiques
and problems of headline writing.

Relationship to stary. Immediately following, or in conjunc-

tion with, the construction of headlines, sufficient practice and
discussion of the relationship of the headline to the story should
be allowed. '
In establishing such relationship, i\t. appears logical to
check sane of the primry purposes of headlines,
Spears and Lawshe present the following points:
Purpose of the headlime. A headline advertises a story
by giving the glst of itw=not by telling it. To be a

good head 1t must catch the roving eye of the reader, and
at the same time be true in tone to the story it displays

Thus in a fow wellwchosén, wallearranged words, the head=-
line is not only obliged to sell its story, but it is also
obliged to add an artistic dignity and attractiveness to
the general appearance of the page.

7 Robert M. Neal, gp. cit., pe 50.

8 Harold Spears and C. H, lawshe, Jr., op. cit., p. 116.
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If, then, thé headiline serves to'advertise tlve.story.fand
to add to the attractivene'éé‘éf the page, at least three points
of relationship. t;etneen the stary and the headline can be
estaﬁlished:_. |
1. The. headline.brieﬂy 'descr:‘bes the action, and is, therefore ’
a part of the stary. It essentially must be related as to.
content. |
2. The headline is a part of the story it represents, so it
must be Iarmonglopg in general appearance, Therefore, it
must show relationship as to type~face.  Indiscriminate
- pixing of a variety of faces, and the choosing of faces
that do not harmonize with the story should be avolded.
3. The headline must show relationship as to type-siac.
Heads should be neither too large nar too small to display
the story properly. |
In establishing relationships, it should also be kept in
mind that each type famdly will include extended and condensed,
bold-facé and ligh‘b;-face series of faces. —
Types amd variz;tions.‘ ' Headline types and variations as they

are used in this study are classified under three general groups,
which include (1) pize of letter, (2) kind of face, and (3) arrange-
ment.
1, Size of lgtter:
Le‘btérs (xnowm as tyhpe) are mea'sure;ﬂl acéofdihg to’ the .pica-em
system, which, simply described, is as follows:



A pice-em is a squareum.t and equals 1/6 of an inch |
from side to side;.%’u |

‘The system further cubdivides the pica-em into 12

equal parts, and calls each part a "point." Thérefom_, o
72 points equal one-inche

Newspapers measure width and depth)-:!.n ternms of the pica~cm.
(A( mewspaper column two-inches in width is 12 pica-ems wide.
A bage gix~inches deep is 36 pica~cms deep.) Newspapers,
hoviever, usually measure page .depi;hs in inches.

Type faces are desigred ard cast by points. (One point is
1/72 of an inch high. Therefore, 72-point type will take
l-inch of space when printed; 36-point type will use % inch,
etc.)

Common headline sizes, in terms of points are 10, 12, 1, 18,
2L, 30, 36, L2y 'h8~, 6ﬁ, 72, and 96: Letters larger than
96-point are generally made from wood, a"nd are measured in
inches rather than in points, ‘

A guide for determining type sizes to be used in headlines
has been compiled for use hefe. 1t was adapted from sugges-
tions by HRobert M, Néa‘l? 4in "Newspaper Desk Wark," and seems
practiocal fo high school newspaper uses

(1) Ten-,12-,and 1l-point heads ususlly are not used in

widths more than one=column, and generally do not appear as

2 Robert M, Neal, Newspaper Desk Wark (New York: D. Appleton
and Company, 1933), pp. 386~393. ,




main heads above stories longer than three-inches.
(2) Eighteen- and 2li~point sizes may include two-column
widths (in sme cases, three) and may be used for stories
from three to seven-inches long. ,
(3) The 30-; 36<, L2~, and LB~point types are suitsble up
to five-columns, and may display stories sevenw-inches or’
lénger. | L
(4) The larger faces should be reserved for banner heads
(ex’g.ending five, or more, columns) and for stories of
extrems impartance, . |
(5) Small page-sizes reqxziée~ shorter stories, and jl
consequently smaller hee’.sélinesl.

2. Kinds of face:
Because ﬁhere are so many variations of type-faces, typographers
use slightly different general classifications s but in most
cages four or five categorics will it most of the faces.
Anthony Marinscelo and Burl Osburm in "Bxploring the Grafic
Arts" disregard the "Gothic" classification, and in its ateéd
list "Sans-serif! which is in reality a modern-face Gothlc,
Their classifications include (1) Roman, (2) Sans-serif, (3) Ttaliec,
(4) Script, and (5) Text.

10 pnthony larinaceio and Burl Neff Osburn,h%ggg_ri_x% the Grafic
~ Arts (Scranton, Pa: Intermatianal Textbook Co., 1942), ppe 25-20s
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Ralph Polk,'* on the cther hand, inclues Gothic ss the

A classification for safxs-serif type, and places Italic along
other faces.
(1) Roman: An informal type-, popular as a headline and
body type for newspapers. It is characterised by the
presence of serifs (fine lines, or cross strokes, at the
~ top md the bottom of the htter).
(2) Gobhics An infarmal type, very popular in headlines.
The letters ave without ornamentation, that s, without
serifs (sans-serif). Old-style Gothic is arranged with
capital and small-capitai letters, and doos not include
the lower-case aé does modern-face Gothic. §
(3) Texts Cmmly known as. "(ld Ekmgliah." This is a
forml type, and is seldom used in headline writing.
(4) Scriptt Similar to handwriting, a fine-line, semi-formal
type, sometimes used for headlines in feature stories. |
Many typographers include a fifth classification, Italic.
Hany modern type faces, hawever, are designed so that italic (alanted
letters) are a part of the family. Italic Roman and Italic Gothic
(sans=serif) are common now, and, thus, certain typographers do not. \
consider Italic separately.
Because the Roman and the modern-face Gothic (sans-s;rif)
are designed for informal use, they appear more often as headlines

11 :
Ralph W. Palk Practice of Printing (Peoria, Ills
The Manual Arte Press, i9575, PPe 10=264
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in modern newspapers. Regardless of the face used, howaver,
typographers and journalists usually agree that the indiscriminmate
mixing of type-faces on any page 1s a mark of poor taste.

There are n?a'xxy variations of faces in each general clasgifi-
-cation, vith elight differences in each design or style. Just as an
automobile mnufacturer might label his product, type designers give
nzames to their type styles. ("Caslon,"” "GCheltenham," 0oudy," ete.)

Types are g_rpuped, according to Pplk,la as followst

(1) Family, A type family inclwles all of the types under

one names

(2) Series. This incluies all sizes of one particular face.

(3) Font. A complete qu;k:}ng unit of letters of che size

._‘and' st:,rle.~ .

3+ Arrangement:

Th&e azje nmany possible styles in which headlines may be

arranged.‘ A few of the marencunmon ares ‘ ,

(1) Crossline, A single line that is either centered or

extends the width of the colwm or columns.

(2) Dropline, "Stepdown,”. or "Sliding." The first line is

flush to the left-hand side, and each succeeding line is

indented so that the last line is flush to the right.

(3) Flush Left. Each line is flush to the left-hand side,

(L) Henging Indention. The first line is flush to the left,

and each succeeding line is indented one or two picamems,

2 Loc, cit.
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(5) Pyramdd,. Pyramid hesdlines are -elweys. imverted.
in order, with the first line full, and the follow-lines |
becoming successively shorter than the one preceding it.
Each line is centered. |

«{6) Box Head.. This type of headline has a border or a

seml-barder surrourding it,
(7) Banner. A hoadline that extends for several columns. -
It is generally a one-line head in large type.

Marmer of construction. Regardiesa of' size, face or arrange-

ment, headlines muat be planned and written so that the most can be

6aid in the fewost words 3 thay must not be allowed to becoma mere

labels for the stories they represent; they must be forceful,

accurate and easy to read.
" Frem among LO general headline writing rules listed by

Gearge C. ‘Bastian amd lLeland D. Case

13 in "Editing the Day's News,"

several appear applicable to high school newspaper publicationt:

1,
2,
3.

e
S

Each headline must contain a verb, or verb implied.

Use active voice. Passive headlines are 1ifeleas.

Use historical present tense of verb.“ The infinitive foim
will denote the future, and the past tense shonld be avoided.
Each deck of a beadline ahould ea:press a csmplete thought.
Words must not. be divided at the end of a line.

13 " -
George C, Bastlan and Laland D, Case, Editi % the Day's
Pp» ‘

News (New York: The Macmillan Compeny, 1947),
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6. A line should mnot and with a preposition, or the' first .
part of an infinitive, |

7. Each deck must Bucceéaiv'ely give new information.

8. No word (with the exception of articles, conjunctions; or
prepositians) should be used twice in a headline. S}nonyms
for words previously used are correct.

Stories written by the pupils during their study of the writing
units may be used as the material from which practice headlinss ave
written, OSome experience in the construction of all types of head-
lines 1s necessary.

. Modern mﬁspapen's appear to be simplifying the writing of
‘headlines, and the miltiple~deck head is not as comuen as it once was.

Concerning this point, Bastian and Case say that Whe present
tendency is toward simple combinations even for big a‘bories.“n‘

The older, and less popular, forms of headlines make excellenﬁ
practice ;xercises. After a pupil has written several complicated
multiple-deck headlines, which have taxed his intelligence and
ingenuity, he will be mugh mofe efficient in his canstruction of the
Bi.ﬁple.r,- modern heads,

Mechanical aspects. Unlike a typewritér s where each chafactetj
is the same width, newspaper type Mes with each individual 1et€er.
A1l comercially printed materisl will be made from letters that are
uneven width, and letters (larger than 10« orl2-point) used in

W 1o, oit.
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mimsographed papers will follow that style.

Typss for printed publicstions are professionally mde fram
procision machines, and each letter is exact according to its intended
design. OSuch is not the esee with display letters used in nimeograph
'um'k.‘ Hore the axactness of the letter depends upon the skill of the
person who Mandecuts it into the stencil,

Machine made letters automatically solve the problem of whethar
or not mare charscters of & certain size or shipe can be placed withia
& given space. The limit is definite and exsct. Mimeograph stencile
cutters Yahwld wactice reaching as mear a standard of precision as
possible. Type specimen catalegs (showing samples of Yype-faces in
varying sizes and styles) are avallable from type supply hmug’s .
and Linotyps, Inbertype, Limograph, and Menoiyps mmufacturing plants.

A careful study by the pupils of m&. specinens wa.ll aid them
in appreciating mechanical precision, and in daing mers effective
wark when handelatiering is necessary,

School auppiy 'lmua S 1ist for sale cardboard sub-outs of
various sizes and styles d‘ 1stters. These can be copled, or traced,
ascurately ento the stencil. If the work is to be dons free-hand,
the pupil should tfoll& the havit of sigr painters, and place
lighkly-drawn pencil mﬁi lines in the spece before cutting inte
the stencil,

¥ Wastern Newspsper Union, Billings, Montana.
16 Narthern Schoal Supply, Grest Falls, Montanma.
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A simplified count: formils, aptwoved by the Style ’”’m”-
from Montana State Hnivarsiw; ésn be m;me& féﬁ vriting most 'éf
the headlires in Hontana h:zgh :schoai publicationsa
Count ¥ and W, Zwmts.
© Count m end w, 13

Count 1,1, J, £, and 4, and a11 punctustion merks exospt
the question mark, 3wunit. (Double quotation marks, !, lwmita)
Count all other 1@-%@% and spaces between wards, Yeunit,

This secﬁon of the unit aheuié be apanife ﬁn & review of the
m:tes of cc:mtmeﬁm, armmgement, selec&é.on of haadl:!ms sahiéh
were coveared in the wec&ding leseens- Sume emphasw shonld ba made’ ,

to remind pupils that headline Wi%ﬂ.ng fellm?s the same mee&ure

relative to good taste as do newspaper stories of all typess
The writer of beadlines has ddfinite space limitations, but
he does not need fo sacrifice pood mmera in order to stay within
those 1imits. |
Some sbéci.al peinfss to member aret
1. & humercus; s*hary may have a hmmus headline, bub 1ike
the story,; it wst nat be cheap or vulgar.
24 ‘Hegdlines "advartiaa" tlm story to the reaéer, and should
not ovez'-displsy the story that they represents
3. A small amount of elliteration is sometimes effective, but
th:s.s, ard other attentim-ag%ting achames, may become
tiresome if overwused. )
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Le Extreme care should be used in the choice of wards far  °

" headlines. Vords employed should comvey the meaning

desired, and, as it has been pointed at s -Tepetition of

key words should be avoided,

_ II’IV.' PAGE MAKE-UP

Page make-up involves the placing of stories and illustrations
in a certain position on the nswspapsr page} the plaxming for special
’ typographical and illustrative techniquesj and the selecting of
* material in accardance with its relative impartence to the reader.

Bastian and Case list four primary functims of page make-ups

1. To enhance readability.

2« To grade news, :

3+ To make pages attractive and interesting,
ke To create favorable recognition.l?

‘A newspaper, whether it is printed, mimeographed, ar produced
through other methods, is a manufactured product, ad as such“it mus b
appear attractive to the buyer or it is of ‘l:lttie value to anyone.
After the buyer is attracted he must feel that he is gotiing his
money‘'s wcn'th.

Firai, the quality must be high. This point is particularly
s:l.gni.t.‘icaxrbwith newspapers. A publication is, in one sense, "perishe
able goods" in that it is used when it is "fresh" aml then discarded.
In ancther sense, however, a newspaper lives forever. It becomes a

docurent of history, and its bound fles influence people for genera-
tions. The quality must be high.

17 George C. Bastian and Leland D. Case, op. cit., pp. 306-307.
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Secondly, the "packaging® of ‘the product must be attract&;;e
to the prospective buyer. ,Pég.é‘mks»up is concemed with the
packaging of the newspaper.

Aesthetic values. Just as &n artist's touch can transform

ugly tubea of plgment :hzm‘ é"painting of great beauty, the page
‘make-up expert can arrange a discordant mass of'ﬁype into a design
that is pleasing to the human €ye,

Classy discussion and pupil activity should here include an
examination of as many commercial and high school pspers as sre
availabis, Speeisl emphasis sheuid. be placed upon discevér:mg the
elements of besuty to be found in the printed, or the mimeographed
Page.

Questions to be taken inte eonsidsrat:{m might Includes

1, | Does the page have a "jumbled" or "messy" appearance?

2, Are type-faces so selected (and in the cése of mimeogiraphed
publications, so executed) that a pleasing tome is madntained?

3+ Are storles éheeen, and placed on the page, so that a planned
theme is apparvent? '

e Are illustratiam and ﬁeearative materials in keeping with
the general tome and harmony of the page?

S5« Do pages, other than the front page, give the impression
that they have been planned caret‘ully, or do they appear
to be "dumping" spote far miscellaneous meterial?

6. Is the page»sﬂ.aé carrect for the gize and style of material
that it contains? ‘
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7. In cases where color is used, fioéa that color blend |
harmoniously? | o
8. ‘Is there evidence“df ‘typographical excellence, and good
taste? (TYpogl"a‘tphicéﬁ"as used here, would :s.nélude'
mimeographed papers.) | '
¥hen studying aesthetic qualities of a page s it 4s not necessary
that the inspection be mde from :cloee range.: Pages displayed from a
distance ‘of -sevea‘ralfee.t may often be judged accurately as to the charace
teristﬁ.cé which make them pleasing or distasteful, Hewever; a combina~
_-tion plén may be used, with the first observations being made at long
range followed by a close examination. o
" Practical vaiuea. Elenents of beauty are not the only considera-

tions to be made in a study of the newspaper page. There are practical
aspects that deserve attemtion. It seem_é false to assume that; because
newspapers are often read rapidly and casually, the reader is ignorant
or ,shaliow. There mgy be many intelligent readers who are busy; and who
demand that information be so arranged that valuable time is not wasted
in finding 1it.

" Proper selection and arrangsment of material from the viewpoint
of saving time and energy is an important dﬁty of the make-up editor, -
Many modern newspapers (commercial; school, and others ) are giving
attention to practical problems of make~up, and the results are that
those newspapsrs are becoming easier to read without a sacrifice of |
quality.
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Bastian and Case declare that "only the weakest papem;, handi-

capped by lack of skilled help or unworried by compotition, is

'thrown togethery! a8

If it is possible for the teacher to obtain file coples of

commercial or .school papers prblished 15-years ago,; or earlier, and

then to compare those files with cpies of the same publication today,

interesting modern trends can be demonstrated.

A number of general rules referred to by Otto and lhrye,lg

20
and by Spears and lawshe, include the following:

1.

.2‘0

3.

Lo

Use the greatest muber of stories possible without
.removing essentlal material, and without under-displaying
those which are used.

Keep "carryovers" (stories that are coritipued to another page)
to a minimum. Confusion and consequent time-loss usually
result when there 1ls an abundance of carryover,

Select type-faces that arve attractive, easy~to-read, and
qizickly understood.

Choosé borders and other type devices which are not too |
anate or too gaudy., Highly decorative material seems to
be giving way to éomthing simpler and more practical,
(Neal points out, however, that typs devices, if carefully
chosen, can add to the attractiveness of the printed pagq'.)

10 Loc, git
19 Wmim N. Otto and Ma!'y Eo Harye, ‘020’ 92_-_2.,' PDe 279-313. '
20 Harcld Spears and C, H, Lawshe, dr., op. cit., pp. 298~320,
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5. Make effactive use of bald-face ar italic type for emphasis.
Care should be taken not to averwark this device.

6. Arrangs the page so that no two heads, exactly the same siss
and style, sppear immediately next to each other.

7. Avoid placing headlines and illustrations in such a position
that they will be divided Ly the fold of the paper.

8. Plan, if possible, sam iype of indexing for papers of many

jo 342

Iypes and varistions of arrangement. Arrangement of the printed
or mineographed page is oonsidered in this study under two broad classi-
fications, (1) Balanced, snd (2) Umbalanced. A great mumber of varis-
tions are possible under each classification (so many, in fact, that
names could not be supplied for each possible combination). F

Actml practice wark can include the collection of storiss
clipped from newspapers. The headlines should be removed. They can
later be re-written ty the pupils to fit the needs of the style of
make-up selected. It is important that pupils collect actual primted
or mimeographed material for page make~up exercises., Several pairs of
scissors, large blank sheets of paper, and jars of paste are also
NOCeIBATY .

Practice exercises may include work with a nuxber of styles
and variations of page make-up, Scme of the more common forms ares

1. Absolute of farml balance.
This style demnds great care if it is to be properly executed,
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B

Balanoing begins with tho extrems right and left colrme, ond

thio balonce 1o carriof in glterneting eolurms tovard the center
80 that when tho pago i corplotod. it rmat be porfeetly symuotricsl.
Ench atory mist bo mmwcn 60 that 1% 18 oxactly tho same lsength -

a0 the gtory that it balnnaea {or part of it may bo carried ovar ’

to another pego)e Illustretions rmst bo planned £o that thay

" npgoar in pairs, or if an odd number is ucod, the o8d out

sinot. be of such width that it may bo centerod in relation to '
t’ﬁs loft~ and right-hond sides: Headlines must balonce 4n
peirs, apd they oust be of the snue oize and style mith sach
balancing unit.

Thin otyle of mnkae-up is intoresting ae a practico oxeroise,
and it oay bo usced on rare cesaslons, tut too fraquent r.z‘ppearahc‘a‘
of aboolute balaucé tends to mako the page dull and Conotonous.
Pocus and braco.

Foous ntyls of pagé nako~up 48 o semi~balancod arranganont, snd
gonorally dematidn that the most impordsnt story eppuan in tho
oxtrems riéhtnhand column. Foenl points sre placed from right
to left t0 tho center of the page. Thic style ollous mmoh
noro 3,oémay in arrongomsnt then 4oea ebsoluto b/aiancm Lights
can balence lights, snd darks can balonce darks, without the
nocossity of pairing exnet sizes. Iliunetrationn may bo uwsed

in ony oize thnt will make tham the moat effeovivos

Unorthodox or modorn. |

Thip otyle of make~up discaris all thoory of symmotry, ‘mxrl

pPlnces amphanis upon attention. “Jooult” and civous errangemonts
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are included in.the ﬁnor'bhodox class. ., Headline sige and .
4llustration volume is generally large, and cach separate
‘4tem on the page is an individual unit in 1tsel£. This
‘msthod of mke-up usually is mor e succeasml rmen it is
used mith pages that are relatively small,-
Dlustration and photogra@z problems, ' Classes in high school

Journalism may find that their most impartant ﬂlus'bration &nd. photo-
graphy problems center aro\md a limited budget, &nd a 1ack ot' physical
equipment. y

Hwéve:, the inability to sclve the 'equi;:mnt' problem should
not discourage pupils from learning smme of the fundamentals of illus-
tration. They must train themselves to do the best thoy can, using
the equipment that they can afford.

A nuber of general rules compiled for this study fram instruc-
tions given in "A Course in Photography” by The Aurora School of Photoe
Engraving,al suggest the following:

1. That proper lighting and focusing of the picture, end careful
processing of the -positive print is recessary if the final
product is to be suitable for ixewapaper worke. Poor pictures
cannot be made better through an engraving process, and it
seems wiser to eliminate illustration altogether than to
attempt to use material of definite low standard.

2+ That pictures tell a story, ami, like written material,

a Taso
pe, A Course in Photogra (Aurora, Mo.: The Aurora
School of Photo-Engravingle _____w
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everything that appears should have defimite ;awpose.‘

3« That proper size is important, The pieture must be neither
so0 large nor so smmll that it is cut of correct proportion’
to its news or feature value,.

e Tha‘o.picturas should have "1ife" and "variety." Posed

. "shots" of people, or other living things, should feature

"activit.y.‘ Formal empressionleas‘ groupings add nothing

of value to the m':lntéd Page. ' |

Se That from a photographic standpoint, .amall groups are better
than iérge groups. If large groups must be used, the photo~
graph should be taken from as close a range as possible,

64 Th:at positive prints be used for mrocessing into metal
plates (cuts) for newépaper use, They should bej (1) as
large, ar larger, than the final reproduction will bej
(2) mailed flat between two chests of cerdboard larger
than the print; (3) free from cracks, marks, or other blemishes;

¢ (k) neither over= or under-exposed ar developed::

Many ‘schoole are qquiﬁped so that the pupils are able to reduce
publication costs by doing their om photo-processing wark. Swﬁcient
time must be allowed for practice, and in x‘m'case should material be
sent to a photo-engraver until it is satdsfactory from the standpoint
of workmanship,

A camon method used in figuring reductions or enlargemnts
from the original picture to the photo engraved "cut" is explained
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by Spears ani Lawshe, as followst

In the event that the whole picturc is not th be used,
a sheet of transparent tissue paper called a frisket is
placed over the. front of the original and a rectangle is
drawn, indicating the section that is to be reproduced.
4 diagonal 1line is then drawn from the upper left~hand
carner to the lower right-~hand corner. If the whole picture
is to be used, the same thing is done using the corners of
the picture itself. The width desired on the finished cut
is then measured to the right, starting in the mupper left-
hand corner vhere tie diagonal begins. From this measured
point on the horizontal line, a perpendicular line is dropped
until it intersects the diagonal. The length of this perpendic-
ular line is the length which will correspond to the width that
has been laid off. The process is the sams, regardless of oo
whether the cut is to be larger or smller than the original,

Illustrative material, other than photography, requires special
aptitude by the pupil, or pupils, doing the work, Drawmgs of various
kinds will largely supplant photography in the mimeograph publ ications,
ardl these are subject to the sams general rules relative to size and
values as are _photogzjapha.

The operators of mimeographed newspapers msed not feel that
illustration does not belong in the duplicated paper, F, S. Enight
end Damon Enight point ocut that in fact the duplicated publication
has some advantage over the printed paper in i.}.lustration possibilities:

Perhaps the greatest single advantege which the duplipub

has over the printed paper lies in its greater possibilities
in the use of i1lustrations and other newspsper "art.®

Where a printed paper on a limited budget must restrict

iteelf to an occaglmal zinc etching, or to a laboriously-cut
.1inoleum Hlock, a duplipub on an even more limited budget may

L]

22 Harold Spears md C. H, Lawshe, Jr,, op. cit., pp. 338-339.
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use as nuny drawings az desired; simply Bg having a
astudent axtist trace them onte stencils.

Tiw illustration rmst bo worth the space it tales. Cartoons
~vl other drawings can be reproduced in miated and in mimeogrephod
ars, out they must be carefuliy anmd neatly exocuted.

Makino the dumgye . newspaper dumyy corresponds to the

"plueprint" used by builders in other fields of endeaver. It is
a relatively simple pabtern designed to puide the compositor in the
construction of a wrinted or a mimeographed page. Although measurew
ments do not need to be made to "micrometer" exactness, reasonable
care should be taken in plamming the durmy. An exror of two or tiree
lires in one colurm on a page might necessitate the rewarking of the
entire pagee
There are two definite steps to follow in building a page
dumyr, and the pupils should practice developingz both of these steps.
The first step consists of the construction of a rough working
plan, showing the gwneral arrangement of stories and illustrations,

Blank sheets of typing paper {(one for each page) can be rled vertically,

each line representing the column division of tho psges The sime and
style of headlines and illustrations are then planned, and space for
each is alloweds An lrregular, vortical line will indicate the approx-
imate length of a story. IHeavy horigontal lines show the beginming
point of a new stary.

23 P, G, night and iamon Knight, op. ¢ite, ps 11l



A mumber system 15 often ‘effective in biilding the primry :
dummy. For example: 1 might indicate that éhé hoadline was to be
a two~column, three line, 36-point Caslony 6 might allow for a
onewcolumn, onewline, 12-point, Caslon Bold head. If this system
is wed, d chart must 'be mde in advance so that there will be
uniformity in drawing the plans,

When the rough pattern is complete, the second step, that of

making the actual wm-l&.ng plaﬁ, is ready to begin. Blank sheots as '

large as the page (including the margins) are needed for this wark.
Paste and scissors are also essential.

If the dummy is to be an actusl part of the comstruction of a
newepaper, the stories, headlines, and illustrations are cut from
galley~-proofs. Mimeographed publications require that the stories
be typed and properly spaced before they are transferred to the
stencil, and these are used to build the dummy.

AThe Knight text recommends much the same plan of making a
dumy for duplicated publicaticns:

A dummy is useful in planning the make-up of each issue
of the mper.,

A dumy ie a plan of the paper, showing what stories arc
‘wanted and how much space they are to occupy. A blank chesot
of paper taken from the stock used in duplicating the paper
makes a good dummy.

When the copy has been turned in and has been typed to column
width, the copy for each stary may be pasted in its place in the
dummyj or the copy may be measwred with & ruler and the space
marked off in the dumny.

21" Ibidc, Pe 28.
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Practice exercises m des:xgning a dtmmy can be carried orut
by the use of ma‘oerial previoualy rinted or mimeograpked. Beoawae
arrapgement rather than eon‘pmt is the point being studied, miscel-
hneons Bi?or'ie.? and he:a@.ims fram a large munber of publications may
be usads | | | |

‘,A separate sheet is to be used for each papge, and the pupils
nmst Jearn that, although the :émm page may be the most impertant,
othér pages mst not be mglected, or allcmed to become a ‘“dumping-.
groun'd.“ A certain amount of carry-over naterial is mecessary, tut
good Judgment should be shomn in keeping it o a mininmm.

In the “rough" dumy a reasonable accuracy may be obtained by
coum-a.ng the mmber of typem'itten l.’mes and fyom the body type to be -
used a yardstick may be prepared for preliminary estimstes.
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CHAPTER VIII

THE MECHANICAL AND BUSINESS UNITS:
UNIT VII, TYPOCRAPHY: UNIT VIII, ADVERTISING, CIRCULATION

A study of typography and printing processes is important in
that (1) it gives pupils a more camprehensive view of journaliss as
a profession and as a business; and (2) it leads them naturally into
the investigation of advertising and circulation as it affects high
school newspaper pub;imtion.

Although the time allowed for these units is limited to a
maximie of four weeks (1if the course is tavght for a full year)
highlights of the mechanical amd business problems can be adequately
covered.,

The journalistic and the mechanicel aspects (the message and
the means of sxpressing it) cannot be comwidered to be entirely
foreign to each other. Without the ane, the other cannot exist.
Perfect harmony between the various units of s newspaper plant is
desirable for publishers, and, although that ideal is seldom fully
reached, unity and cooperation are sometimes accomplished when each
werker (editorial; tusiness, or mechanital) learns something of all
of the problems snd techniques of newspaper production.

In schools where it :Lc‘pouiblo, sn inspection tour of a
local newspaper plant and radic station will be valuable to the
pupils. Also time generally can be arranged for the journalism class
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to receive some instruction from the commercial department in the

actual operation of a mimeograph machine,

URIT VII: TYPOORAPHY
Unit gbjectives

To teach the fundamentals of typography.
Content of units

1. Histary of printing

2, Printing machinery

3. Printers! measwrements and composing room ternms
L, Type classification and siszes

5. Photo=engraving and photo-lithographic processes
6. lodern trends in printing and publishing

It 13 unlikely that many schools in lontana will be able to
'. witness much printing machinery in operation, and in those cases
where some of the rrocesses may be seen, such demonstrations will
necessarily be very limited in nature.

" Therefore, it seems most important that some basic textbook
in printing should be used as a foundation for the unite in typography.
Ralph Polk's ™"Practice in Print.ing,"l and F, S. and Damon Knight's
"The Stencil Duplicated Newspaper"® each in their respective fields
contain sufficient material, ihcluding illustration, to give adequate
background on the high school level.

1 Ralph W, Polk, The Practice of Printing (Pecrias The
Manual Arts Press, 1937), 298 pp.

2 F. S. Knight and Damon Knight, op. cit., 126 pp.
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Definite textbook assignments plus material that puplls
will collect from commercial and high school newspapers may form
the basis for the study of typogrephy. .
| 1. HISTRY OF PRINTING
As early as 4,000 B, C., the Babylonians impréésed characters
in moist clay, and developed an inkless and paperless type of print-)
ing. lchanges came‘slowly at first, tut printing art has kept abreast
with other technologica.l' development; so that in modern times the
advancements :Ln mechanical alds and techniques have been very rapid.
Papyrus {(a type of water reed) was used by the ancient Egyptians as
the forerunner. to paper, and some of the wriling has been preserved.
Merritt Way Haynes,s in a textbook, "The Student's History
of Printing,” has carefully recorded the principal dates, personages,
and events in the development of the typographic art from earliest
‘times to the present. This textbook could be used profitably as a
gulde for the teaci:ing of the significant points in the histoéry of
printing'. It covers the following eras:
1. The era of beginnings (to 1397).
2, The Gutenberg era (1397 to 1L68).
3. The typographic era (llz68‘to 1620)s
he ;I‘he early journalistic era (1620 to 180L).
5, The mechanical era (since 180L).

3 Morritt W '
ay Haynes, The Student!s History of Printing
(New Yorks McGraw-Hill Book Company, InC., 0) 118 pp.
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Only the highlights of the history of the typographic arts

~can be studied, but time should be talen at this point to review

T ,
_-the history of journalisme A correlation should be established

between the developmont of journdlism and printing, and the depend=

‘ence of these on other technological discoveries should be pointed

oute (Steam and electric power, telegraph, wireless, radio, etc,)

" Specific developments in the graphic arts should emphasize

according to Haynes 35

1.
2.
3.

Lo

Se

6.

Invention of movable type by John Gutenberg, Germany, 1439.
First cylinder press deveiéped by R, Hoz & Co,, 1830,
Stereotyping (the casting of printing forms from papier-mache
matrices) first successfully tried in 1861

The Linotype (a type-casting machines) invented by Ottmar
Mergenthaler in 1883, and declared to be a success, 1886.
Development of the point system for type measurement in

1886.

~

_Photomengraving came into cammon use in 1893-95,
(Wm in making plates from photographs, first
attempted in France in the early 1800's, were not
commercially accepted until nearly the beginning of the
twentieth century.) |

L See Chapter V.
5 Merritt Way Haynes, op. cit., pp. L7-107.
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7. Progress in photo-lithography from 1900 until the
prqsent time,
8. Transmission of pictures amd printed material by air,
1926 to the mesent time.
II, FPRINTING MACHINERY

It will became apparent during the study of the, piato:y of
printing that inventions and improvements of the machinery of printe
ing have been significants

. High school journalism pupils, during the limited time allowed

for this unit, will not be able to mster more than a few of the min
points relative to printing machinery, but they can learn some
fundamental facts that will be of help to them.

Po].l‘:6 devotes chapters to the discuseion of all types of
commercial printing machinery, and gives adequate explanation of.each,

' Because many Montana high schools are directly concerned with

the publication of mimeographsd newspapers, that means of production
will be considered during the study of printing machinery. Reference
to the textbook by F, S. Knight and Dauon Knight7 should prove
valugble.

In order that ths study can be gimplified, printing processes

6 Ralph W, Polk, ops cit., 298 pp.

T F. S, Enight ani Damon Knight, op. cit., 126 pp.

-
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are here divided into four main classifications in accordance

8
with views of Ralph Polk.

1.

2.

Dirsct Duplication,

This method (which includes mimeographing) uses a stencil
into which is punched the characters that are to be
duplicated. The stencil is then fastened to a hollow
drum containing a heavy ink, The ink aeeps through the
holes in the stencil, and the characters to be duplicated
are thus directly copied on blank sheets of paper that
come in contact with the drum as it revolves. (The
machine is revolved either by hand or by mechanical power.)
Letter-press Printing. )

This is the most comnon method of commercial newspaper
printing. Type (moulded dies of the characters) and half-
tanes (metal reproductions of photographs) are built to a
uniform height and are assembled into a solid form. This
farm is locked into mroper position on a press, and ink

is applied to the face of the form, The transfer is
accomplished by pressing blank shests of paper against the
inked surface,

8 Ralph We POlk, ﬂo &.. PPe 99"2930
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Photo-Lithography.
Lithography (literally: "to write on stone") originally
transferrcd images to paper from the flat surface of a
specially designed stonce The design to be transferred
was drawn upon the stone ard was chemically treated
acourding to the prirciple that oil and water will not
mixe Water was flushed aver the surface, and an oil-base
ink applied. The ink adhered to the image, and when the
paper was placed in contact with the stone, the transfer
was accomplished.

Jld~-time 1ithography is rapidly becoming obsolcote, and
is being: superceded by modern nhotographic processes.
The methad ic the samc except that metal plates, made from
photugraphic negatives, are now usedy and mocern off-sct
presses with double sets of rellers (water and ink) transfer
the design te a rubber blanket, and from that to the paper.
Engraving or Imtaglio.
This type of printin: is never used in newspaper production,
but is still popular for formal announcements, etc. The
designs to be transfrred are hand (or machine) carved into
the surface of stecl or copper plates. The entire surface
is then covered with heavy ink which £fills the depressions
made by the carvings Surplus ink is wiped away, and paper
is applieds The imaze is "lifted" from the plate to the
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. papers the result being a product ~wi‘c§3 a raigeé"t’ |
gmjface.
As a paﬁ of t}}a investigation of pwirtbiné machinery, the
- complete process of printing a piece of vritten mterial should
be traced. ce:tainly, it will be of great value to the pupil if
he is iortumt;e enouzh to sce that process in an actual newspapef"ﬁ
plants but ‘.‘qf that 1s not possible, classroom dgmonst.rations may
be used as a-gubstitute. ‘
Demonstfations should observe the followlng steps:
1: Composition’ |
Materisl to be printed must first be set into type.
(Type is defined as being "a rectangular block-—usually
netale=having ita face so shaped as to produce, by pr;.nting,
a letter, figure, etc.) There are two general mechap_icél ‘
methods of "setting® type, (1) by hand; and, (2) by mcﬁne.
Type that is to be set by hand is kept in a type-case,
and lotters are assemb__led, one at & time; in a metal tray
called a "stick." The case 1s divided into compartments,
cne for each lettar, so that the typa. m3y be distributed
and reused. '
Several type composing machines are in common use, and
includes
(1) The Linotype, the Intertype, and the Linograph (ald
trade mmes for mqhines, dlike in principle, and gimilar
in operatio;n). These machdnes have a keyboard somewhat
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resenhling a typewriter. When a YXey ie struck, & brass
die, (matrix, or "mat") into which is staped the reverse
image of a letter, is released, and is cair:ied tirough &
chute to thoe asschbly :!.:lm. Wedge-shaped bars are inserted
between words.  When the line is complete, it is transferred
to & position in frant of a pot of molten metal, and a sol:ld
line is cast. The lottors are formed by filling the
depressions in the mst, md the space wedges are driven
tight, £illing the 1ime 60 that it hap an even margin left
end right.
(2) The Monotype is budlt in two separate units. The
keyboard unit is dewmigned so that when a gy is struck, a
hole is punched in a papar roll. This roll iz then fed into
the casting undt, an&‘-in&#ﬁml lettors arée cast in the
form of corplete lines, (The genersl principle of monotype’ :
compositicon rosembles the mothiod of producing music for &
Tpleyervplanc.”) Hinolype corpesed materisl is popnla:; for
catalog wark betause shert lines and "cut-ins® cen be
sorrected without resetting an entire 1ims,
(3) ALudlow mackivie consifts of a casting unit that forms
solid lines, like the Linotype maching, but ths "mats” are
asgerbled by hzgd, and are kept in cases like hand-set type.
Ludlow composition 15 used largely for hoadlines and
advertising display.



2.

3.

172
Makenip
After mterinl that is to be printed has been composed
into type, the work of assenbling it into page forms

.begins. A metal frame "chase" is placed arcund the form

dnd the type 18 locked into solid position. The form
may be, (1) printed directlys or, (2) sterectyped.
Smaller newspapers generally print directly from the
form while larger ones use the stereotype method.
Stereotyping is accomplished by placing a damp
papier-mache sheet on the surface of the form, and then
applying extreme pressure. A’ deep indentation is made
in the sheet, vhich, when it has dried, is used as the
positive matrix, The matrix is placed in a mold, and
molten type metal is poured over its surface. A solid
negative form ia thus made, and that is used as the
printing plate,
Presswork. |
When type or stereotype forms h#ve been corrected, they
are ready to be printed. Thers are so mny differsnt
kinds of newspaper presses that it would be impossible

" to describe all cof them in a brief time. Pupils can,

however, learn to distinguish the main classifications:
(1) Poll’ describes the platen preoss as followss

2 Ibido, Pe 99.
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zbmtai%?_z%e%:%egﬁﬁ' ggetﬁgmci ﬁ'az 2772:; :ggten,

the entire surface of which meets the form squarely in

a single thrust. Practically ell smll presses far

general job woark are of the platen type. They are also

called job presses.

(2) Cylinder press. This type of pmsé is més*'t. conmorﬂ.y

uaed fcm the printing of weekly and small daily newspapers.

The .ibms are lockad into position horizontally on the bed

of .the press. The paper is fed into the pfesa (either in

aingle aheets, or from rolla) and revolves around a drum

cylinder. As the drum comes in contact with the inked

form, the impression is made.

(3) Rotary press. Rotary‘presses are adapted for large

daily zigwspaﬁeré or magazines with largé cdrculation.

The forms are stéreo’oyped in semi-circular shape,land

these are locked onto stecl cylinders. Separ;;te inking

rollers are used for each c&lixrier. The form revolves, and

the paper ie fed into 'bhé press from rolls,

I1I. mﬁwms' MEASUREMENTS AND COMPOSING ROOM TERMS

Work in th:i.s section of the unit will consist of a general
review of type measurements ,1 and will familiarise pupils with a
few of the common tems used in the printing induatry. Such general
knowledge will aid staff members in the production of thedr own

school newspapers.

10 This material was previously discussed in Chapter VI
under the heading o Headlines,



17k
A glossary of trade terms adApted ﬁ'cm Polkuincltﬂez

1. Ad. A common abbreviation far advertisemant.

2. Apate. Signifies 5} point type. Used by many large
éonmrcial ‘TEWBpapers as a neasurement for advérbising.
There are 1l agate lines in an inch.

3. Bleed. Refers to‘illustratims that are prinbéd to the
edge of the pages (No margin.)

be Bex. A border around printed ar typed material.

5« Caption. A descriptive heading—-usually one lins-—placed
over an illustration (or at the begiming of a chapter).

6. Column rule. A thin line be'tween columns on a Pagoe

7. Dumyy. A working model ar sketch of a piece of material
that is to be printed.

8: Em.. Denotes the square of any type size. It generally
refers to the 12~point (pica-em) size, used in measuring
length md width of a pase. ' .

9. Font. A complete assortment of all of the etters, fignres,
and signs in one case of t-ype.

10. Calley=-proof.- A copy of printed material before it has been
built into & forme

11, Halftone, A metsal printing plate of a photograph copled
through a.screen, thus breaking the image into a series of

L hid., ppe 293-297.

-
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tiny dots. These dots differ in sise and number or
concentration according to the highlights aml shadows
in the original pleture, and reproduce the varying

. tone depth. - S
ié’; - Justification, This refers to the proper spacing ‘of all

.- material (type, illustrations, etc.) that is used m‘a
y i fm'mf
. Leader. A dotted line used in tabulations,
1. Line gauge. A measuring stick, graduated to the.pica-em
scale, |
15. Point. A unit of measurement, based on the pica-em.
. .system, each point equals 1/72 inch.
16, Pi. Type matter that has become a jumbled mass.
17. 'Quoin. Wedges of metal that are used to.lock printing
forms, oo ;
18. Register. Vhen printed material comes exactly in the
proper position on the paper, it is said to be in register.
19. Qe‘gi_g. The short cross-lines.that are used to decarate
. type~faces. .
20. Shoulder. Refers,to space at the bottom of a type
letter,.
IV. TYPE CIASSIFICATION AMD SIZES
The fundamentals of type classifications and sizes were given
in Chapter VI in connection with headline writing. A roview of this '
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material will be valuable at this time. :
Charles ¥, Edwards, Jr., and William H, Howard > in "Retadl
Advertising and Sales Promotion" list some valusble cbservations
concerning tho selection and use of type devicess

1. Modern type is .designéd for practicability and not for
ornanent. Surplus ornamentation has been eliminated, and
type that can be quickly read is popular todaye. |

2, Befare: photo-engraving processes were perfected, decorative
and complicated designs in borders and artistic illustra~
tions were thought mocessary to add distinction to printed
materials Pictures have replaced the "gingerbread"”

" orpamente of years ago, and modern typography demnds
simplicity and readability. |

3. The choice of type faces and decorative material demands
that & harmonious effect be esteblished throughout the
enbirfa page or unit to be printed. Harmony must take into
consideration, (1) shape; (2) size; and,. (3) tone qualities.
It is. especially important that the pupils who are respon-
sible for art-work and heedlines to be used in mimeographed
publications use grest care in selecting their designs.

Polk gives the following suggestions for the selection of

decorative designss

12 Gharles M, Edwards, Jr., and William H. Howard, Retail -
Advertising end Sales Promotion (New York: Prentice Hall, Tnc.,  °
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Hintes for Choosing an Ornsment. Before selecting
an ornament for & job, be sure that one is nseded, and
then pick it thoughtfully. Do not select an ornament
becavse of the beauty of the arnament itseif, but rather,
that it may add beauty and effectiveness to the vhole
design. In the choice of an ornament, measure it by
these stendardst

(1) Is it in keeping with the subject matter?

(2) Is it a proper size?

(3) Will it harmonize in tone with the cther units?

(4) Is the sehape satisfactary?

(5) Will the job as a whole be definitely improved by it?
Unless each of these questions can be answered he affirma-
tive, it will be safer to leave out the ornament.’

' Class work in this section of the typographical unit can include
displays of fine typography collected by the pupils. Investigation of
studenteart from high school mimeographed newspapers should not be
overlooked.

Kndght and Knight'® devote a chapter of their textbook to
the "Mechanics of the Duplicated Newspaper.! This seems to be
valuable supplementary material for use in those schools where a
mimeographed newspaper is to be published.

Vi PHOTO-ENGRAVING AND PHOTO-LITHOGRAPHIC FROCESSES \

‘i‘here i 1little difficulty in finding sufficient evidence te
make it apparent that photogréphy is becoming more mpoi‘tant in the
graphic arts,

" Work in this sectim is aimed primarily toward aiding pupils

X Ralph We POlk, Op. ﬁo, P 196.

lh F. Se Kniglt and D&mn‘KniBht, Q. &0, PP 13"190
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in their own publication problems, but some basic pwinciples-of
photo-engraving should be studied. All transfer of photographs,
paintings, and the like, 'tp the printed i)age is qu directly by .
photo=engraving, or is a variation of that process. .'

The following infomticm is adapted for use here from the
Tasope "Operator's mmgal,';' edited by Charles S, Martzals

By the photo-*-enéraﬁing method, a negative is made froam
‘positive copy by inserting a screen between the film and the copy-
camera lens. The opaque vertical and horizental lines in the acreen
cause the copy to be broken into a "checkerboard" pattern of square
dots. Highlights in the copy will produce dots that are smaller and
farther apart than those in the dense portians of the ariginal,

The negative is transferred to a metal plate (usuwally copper
or zinc) which has been treated with a sensiticed shellac covering.
Exposure under bright light hardens the skellac in those portins
that are clear in. the negative, and leaves a soft covering wherc the
plate is shaded by the opaque negative dots. The unhardened spots
are washed away leaving a shellac-covered pattern on the plate.

An etching solution (iron chloride for copper, and nitric
acid for zinc) is then applied and the bare portions of metal are
ea;é;én to a depth somewhat lower than the original surface .of the
plate. Etching 45 continued until the highlisht dots (Which are the

Charles 5, Marte, rat.or's Manual (Aurora Mos
The Aurora School of Photo En 6 ppe
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smallest) are davn to pinpoint sice.

When 4nk is spread on the surface of the finished plate, it
will adhere to the tops of the dots, and thus the "halftone" imége
is transferred. :

Fullwcolor reﬁroductims are made by the photo-engraving
method, the only difference being that a separate plate must be
made for each clor. Light filters are used for eac-zh negative; and
when the plates are printed, the proper color of ink must be applied
to each,

Photo-lithography uses an unetched plate that has been so
treated that a special oil-base ink will adhere to the portians to
be transferred. Watér is used on the parts of the plate that are
to be blenk on the final copy.

Machines have been perfected that will {ransfer photographs
by radio waves. Impulses caused by the highlights and shadows of
a photograph "fed" into a sending machire, are acc\n-étel& recorded
by an electric needle in the receiving unit, and the copy so nearly
reserbles the original that it may be photow-engraved. The rapid
transmission of pictures by radio waves is enabling newspapers to
present immediate, complete coﬁrage of happenings all over the world.

Two significant points conceming ph&to processes shouid be
stregssed in relating the study to the high school publication progiam.

'1e Photography in dl 1 of its forms is a "copy" process.
Photo-engraving resultc camnot be better than the original
copy, md pupils mist strive for perfection in the pictures
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~ that they use to illustrate thedr high schodl newspapers.
2. %W&Mg is 'expenaﬁe. If a pic_turé,v or other
11lustration will not add somsthing of value to the
newspaper, the publishers ca;unot. afford to use it,
VI. MCDERN TRENDS IN PRINTING AND PUBLISHING -
Inventions and modern mractices have established definite trends
in the typographic arrangement of modern newspapers. A study of these
tremis ia significar;t to high school journalism pupils in that .it
charts a course for them to .follm? in solving their own mbliqation
probleme.,. '
Investigation will make the following points apparents
1. Type faces are being designed according to a plan of
simplicity and readability. Confusing cross-lines are
being eliminated, and —small openings (ink-catchers)
within the letters are being enlarged,
2, Ornaté 'borders and irmlevant illustrations are uncommon
in modern typography.
3, Hore phot;ographs and more full=cclor pictures are being
' used, ‘
L. Newspaper headlines are simpler and contain fewer decks.
5« Page mrm:;w are being planned so that they are more
informl. |
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UNIT VIII: ADVERTISING, CIRCULATION
Unit o jective: | _
To teach pupils to layout and sell advertising, to solve

circulation problems » @nd o show relationships of advertising to
social living,
Content of units

l, Ethics and policies

2 Selliﬁg problemag

3.. Layout, and the handling of copy

L. Illustration, borders; type faces
. 5s Circulation problems

Class work in the advertising and circulation unit is designed
to cover ten lessons on a yearly plan, or five lessoms if the course
is arranged for one~semester. It should include pupil participation
in the actual steps of advertising layout written oontent, and illuse
tration. Some textbook on layout technique (a typical one could be
"echnique of Advertising Layout," by Frank H. Young)* will be inval-
uable as a supplementary aid.

i The pupil does not need t;o be an artist to handle the 11lustre-
tion proﬁeme in Ms layout. If, for example, he wishes to plcture

16 prank H. Young, Technique in Advertising Layout (New Yorks
Crown Publishers, 1946), 185 pp.
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a ladie.a; coat in his ad, and he is unable»ﬁto mske an actual drawing,
he my block-off the space desired and simply lobel that space "Cut
of ladies' coat."

Cammercial and high school '&'éaxamplea of advertising should be
collected by the pupils, and these examples displayed and discussed
in the class, | |

It was pointed out in Chapter III that 70. per cent of the-
Montana high schools answering the questionnaires depended upon
advertising as one of the means of paying for the schocl newspaper,
and that variatims in rate were from 15 cents to $1.50 per colum
inch.

It appears important to direct the study of advertising and
circulation toward the establishment of more equitable rates, and more
consistent methods of procedure in Montans high séhoole.

Spears and Lawshe,:t? in speaking of advertising and circula-
tion problems point out at least thres conclusions which appear pertin-
ent to the maintenance of proper relationships between adverticers and
sellers of advertising space.

1. That high school newspspers should not be "beggars.”
2. That edvertising should be sold and handled on a
thorcughly businesslike basis.

1 .
T Harold Spears emd C. H. Lawshe, Jr., op. cit., p. 129.
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3. That the school newspaper should not enter the advertis- .
ing field solely as a profit-making enterprise. (Adver-
tising should pay its share of the costs, but rates should
not be exarbitant.) i
I, ETHICS AND POLICIES.

Work in this section of the unit can center around the
‘establishment of general mj.e‘s of éthics and policlies which are
particularly adapted to high_schopi uses

Pupils should be reminded that the rules of ¢ééepcy and good
taste ére, just as important in t;he advartising sections of a newse
paper as they are in‘the-mws or feature sections., A generai review
of codes of ethics found in Chapter V may help to remind pupils of
this important point, A

- If advertising is to be handled in a businéssliige manner,
and 4f high school advertising sollcitors are determined not.to
becoﬁme "beggars,". it seems logical to assume that the school is
Justified in maintaining some control over advertising copy.

Neil H. Borden in "The Economic Effects of Advertising" says
concerning ethics in edvertisings

The criticiems of advertising on ethical grounds arise

primadly from three practices of advertisers, (1) the use

of advertising to sell certaln products which the critics

hold to be undesirable and hence immoral and unethicalj

(2) the employment in some advertising of false and mislead~

ing statements which violate ethical standards; and

(3) the employment of illustrations and gtatemente-which
offend the critic’s ides of good taste.,0 - . |

18 Nesa m, Borden, The Economic Effects of Advertising
(Chicagot Richard D, Irwin, Inc., 1942), pp. 836~39.
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* Although a few Montane high schools have sclicited advertise
ing from bars, taverns, night clubs, and the like, they usually .
have received criticism from school patrons for such practics. |
If the sc_hool;s geheral policles are opposed to the m%al
sale of liquor and tobat:co. (Revised Montana Code—-Law 11047) to
minors,; it seems unbusinesslike to say the least to ask the seller
of such -értic.l es to advertise a product which is not legal for use
by high school pupils.
When codes of ethics dealing with advertising ure formed, at
least some of the following po}ints should be included.
1. That state and national laws will be cbgyed.
2. That advertieing copy must not lower the standards of the
newSpaper . -
3. That honest and fair business associations between the
advertiser and the school newspaper should be maintained,
IY, SELLING IROBLEMS
Tt was pointed out in Chapter IV that between 30 and 4O
per cent of the total spéce of a high school 'newspaper was all that
might be devoted to advertising, and ihat 8 larger amount detracted
from the news value of the publication.
Because the space offered far sale is relatively small, it
seems necessary that effort should be directed, during the study
of this ,ecection, toward establishing prbceduree which would assure
that adve;'tising will become a legitimate and a worth-while function

of the school newspaper.
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Carl G, Miller in "High School Reparting and Editing"

sayss

Like other typss of business, the newspaper becomes
profitable and permanent business only when it offers a
valuable type of service. It will gain most of its
advertising space it constantly thinks of service to
the average reader. 2

In order to sell space to advertisers on a basis of business,

the seller must canvince the buyer that the newspaper has something

to offer., The ad in turn must convince the reader that the adver-

tiser really has something to sell,

A nurber of selling points suggested by Spears and Lawshe,

ard arourd which pupils could direct their sales h:esaages s include
the following:

~ Highwschool students form a common. age group of from 1l to
20--a nmarket group with common characteristics., The advertiser
nows exactly at whom he is aiming, and does not have to
scatter hig shot as is the case in many of his other adver-
tising media. .

While adults have already formed definite buying habits,
high-school students compose a group whose habits are still
plastic.

High-school studente greatly influence the buying done
by thelr parents, having the final word in many family
purchases. They influence the purchase of mother's and
father's clothing, the new car, end the radio.

This group will in ten or fifteon years farm the buyers
of a large part of the goods consumed in the community. The
firm that looks ahead is eager to establish faith and good
will with these youngsters who will form the bulk of tomorrow's
buyers.

-19 Carl G, Miller, High School Reparting and Eiting

(New York: YcGraw-Hill Book Company, 1929), pe 1Bs
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Merely keeping its name before the high~school student

at this important period.of his life does much to assure
the firm a steady influx of customers in the future.20

It can be readily seen that the pupil and the schocl news-
paper haé a mumber of "talking points” when he confronts the
advertiser. . o 4 |

The tabulation of data from buying-power surveys which cen
be conducted among pupils, faculty members, and other school
newspaper readers cén form a part of the investigation in this
gsection of the unit. _

III. IAYOUT AND HANDLING GOPY

In this section of the unit, it would seem well for teachers
to remind pupils that they have a two-fold purpose in studying
advertising layout.

‘First, there is the irmediate problem of séiling advertising
space in the high achool rewspaper.

Secondly, the pupil as a potential buyer of advertising space,
meeds to lmow éome of the fundamentals of advertising layout.

From the immediate-sale point of view, Spears and Lawshe,
say?

When the ad sslesman for the high school newspaper

approaches a prospect and attempts to sell him an ad
without presenting him with some rough sketch, his task
is much greater. However, if through his contact wdth

the business he has propared a layout which features some
item which the merchant has that might appeal to the

20 Harold Spears and C, H, Lawshe, Jr., op. cit., p. 131,
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subscribers, he increases his chances for :selling the ad.
Then, too, merchants frequently refuse the ad salesman
when the actual reason for their refusal is the fact that
they haven't time to write the ad...2t
An advertising layout consists of the drawing of a rough
draft of the ad as it’ will finally appear. Scissors and paste are
usually needed for this works,,
Regarding qualities to be scught in advertising layoub, Edwards

and Howard list fives

1. Simplicity.

2. Eye appesl.

3. Sales ale Besides being easy to read because of
its si:%%y, and invit o read because of its

eye appeal, an advertlisemen shoiﬁ.'&'he hard to resist .
because of 1ts sales appeal, -

s Representative Character. No retall store in the
country i8 exac eny other....It is these
individual featurés that advertisements should reflect.

5 Continuity. Once a representative style of advertising

is found, 1t 15 highly impartant that contimulty be

maintained,,, .22

Pupils may be directed at this point to practice the making
of advertising layouts. Examples of commercial and high school sdver-
tising can be valuable guidesa,

Handling of copy. Special emphasis should be given to the fact
when advertising space is sold to a customer, the sellér takes the

responsibility of making certain that the service rendered is fair

2a Ibid., Ps 269.

2hh2§h Charles Y. Edwards, Jr., and Will:iam H. Howard, op. cit.,
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and adequate.

1. The buyer should be assured that his coﬁy will not be
handled careleﬁsly. -

2. He should be given the opportunity to see a proof of
his ad before 1t is run.

3. He should be able to know that aiy special directions that
he has given conceming his ad will be carefully executed,

It was pointed out. in Chapter IV that written agreements
between the advertiser and the school were usually desirable. Such
agroements should clearly explain the rates, the special services
offered, the dates of publication, and any other informtion that
1s necessary to constitute a businegslike agreement between two
rarties,

Page make-up. The page make-up for advertising in high

school newspapers may follow many styles, and .t'hm'e\ are nNUMOTOUs
variations, .

F. S« Knight and Damon Kn:‘i.ght.23 in speaking of the duplicated:
publications favor either a "pyramid" arrangement with the larger
ads at the bottom of the page and the smaller ads "stair-stepping”
above them, or the f‘yrell" arrangement, which calls for reading
matter to run to the bottom of the center column, and the ads arranged
in pyramid blocks at elther sides

23 F, S, Knight and Damon Knight, op. cit., p. 76s
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Spears end Imvsheah divide make-up into three distinct A
clas_sificajti onst’ ' '
1. Pyramid. In this type of arrangement the pyramid
is usually built up to the right, and an effort is
made to place the largest ade in the lewer right-
hand corner;

2, Double pyramid, or well=type. The space between the
ads resembles a well, "

3. Magazine, A modification of the double pyramid, with
no effort mde to balance the two sides.

ILLUS’IRATION, BORDERS, TIPE—-FAG@

From the standpoint of the publishing of a high school NEWS=~
paper, comercial mustmtion moblemzs hold a x-elatively emall
significance in Montana Bchools. Simce most of the paprs ere
nﬁmeographed, the mothods used by the majority of schools call for
hand drawing of display mterial used in advertising.

As 1t 1s contended by F Se Knight and Damon Knight, 25 the
duplicated pub]icatz.ons have a definite advantage over most of the |
printed high school papers, in that the number of illustrations avail-
able for mimeographed papers ispn;ch greater than for printed shests.

The Knight text devotes a chapter to the -cregticn of illustrative
material. This would pz*&ve valuable as a supplementary guide in those
schools where the schoal xieaspapér is duplicat.ed.l

2h Harcld Spears ami C. H, lawshe, Jr., ops cite, pp. 273-27hs
25 F. S. Knight end Damon Enight, o ops git., pe 11k
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A few of the mrinted newspapers in Montana high schools
have mt services avallable for advertising purposes, and vhere
it is possible it scems ‘adﬁéa!:l‘e for schools to ask for that
service in connectim with ihe ?ig_ning }c:ai‘ the printing contract.

A general stgdy o'f.som‘a of the minciples of illustratidn,
and other decorative devices as t’he;f affect the advertising in news«-
papers. shfmld prove valuable to high school journalism pupils,

Edwards and Hmvard26 divide illuatrations‘into two general
clasgifications: . |

1, Descriptive

2. Decarative

The purposes of illustration, accarding to these authors
ares

1. To improve the physical sppearance and the attention-
value of the advertisanent.

2. To pictz;fe clearly the advertised merchandiae;
3. To shéw the merchandise in use.
Le To "glerify" the merchandise.
5« To add an appropriate atmosphere to the advertisement
6:s To direct the movemenﬁ of ‘ﬁhé reader's eye.
Sainples from commercial amd high school néwspapar advertising
should be studied by pupils to see whether o mot illustratims are

performing their intended fmc@io%xs.

26 Charles M, Edwards, Jr., and William H. Howard, op. cit.,
PP 275"2880
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Barders and type faces, Illustration so far has taken into

consideration only halftones, line drawings and the like, but other

| artistic devices including type faces and borders are impartant in

- the designing of advei*tising COpYe

Some general rules for pupil consideration at this point

are compiled ffom the Edwards and Homard text:

Y.

2.

3.

be

The promiscuous mixing of type faces is ususlly
dangerous, for too many families of type in one
advertisement are as likely to clash as are too
many families in one house,

Variety and emphasis in the typographical set~up of
and advertisement will be of little avail unless the
various type units, like the other display elements,
are surrounded by sufficient white spaceses.

Whenever an advertisement occupies less than a fulle-
page space, it generally needs a border of same sort;
firat, to establish its bourdaries and to define its
formg second to segregate it from, and make it stand
out in contrast with, the news columns and other
advertisements on the pages and third, to hold it
together so that it does not appear to spresd lrrege
ularly into the surrounding printed matter,” -

The borderé should be present but not conspicunus.27

V. CIRCULATION
Circﬁlation as it concerns newspapers deals with the distribu-

tion of the f£inished product to the readers, and is one of the major

activities of many commercial publications.

The amount of time allowed for investigation in this asection

27 mid,, p. 302
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of the unit will necessarily limit the study of circulation to
those problems that definitely affect the schocl and the school
NEWSPApars

Similar to fhe procedure of cornducting buyingepower surveys
in advertising, the pupils may actively participate by preparing
readership surveys, and by investigating possible circulation plans
in the school. h

Montana high school newspapers have reparted that littls
attention is paid to circulatian as a means of revemue, but there
are possibilities far study in this fleld.

Three plans are in operation in HMontana high schools:

1. Activity Fee Subsidy. | |

By this plan a definite fee is taken from the student's
activity ticket at the'begiﬁning of the school term and turned over
to the newspaper tudget. It has the advantage of being a dependable
source of income, and requires only a minimm amount of work.

2. Advance Subscription.

By this mothod the subscription is sold at the beginning
of the school'year, and in some cases at the beginning of each
semester. Sales campaigns are usually neceésary to make this plan
a success. |

3. Subscription "By=the-Copy."

By tikis plan the pupils pay a certain amount for each issue
of the paper.. It i& usually an uncertain and cifbersome methed of

receliving rovenue.
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Regardless of mothods used, it seems advisable to aim toward
a 100 par cent reader coverage in the achool., Graduates and other
friends of the school are algc potential buyers of the school news-
paper.

As large an exchange list as possible is usually desirablé.
If the advertising solicitor can truthfully tell his customer that
the school paper is received by many readers, at least one of the
main selling problems is solwved.
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