
Journal of Applied Communications Journal of Applied Communications 

Volume 64 Issue 2 Article 5 

USDA News Release Usage Survey; The Al Newsletter as USDA News Release Usage Survey; The Al Newsletter as 

Marketing Communications Tool ; Missouri Farm News Service Marketing Communications Tool ; Missouri Farm News Service 

Usage Survey Usage Survey 

Max B. Heppner 

James C. Dohner 

Evan Davies 

See next page for additional authors 

Follow this and additional works at: https://newprairiepress.org/jac 

This work is licensed under a Creative Commons Attribution-Noncommercial-Share Alike 4.0 

License. 

Recommended Citation Recommended Citation 
Heppner, Max B.; Dohner, James C.; Davies, Evan; and Marks, Joseph J. (1981) "USDA News Release 
Usage Survey; The Al Newsletter as Marketing Communications Tool ; Missouri Farm News Service Usage 
Survey," Journal of Applied Communications: Vol. 64: Iss. 2. https://doi.org/10.4148/1051-0834.1786 

This Research Brief is brought to you for free and open access by New Prairie Press. It has been accepted for 
inclusion in Journal of Applied Communications by an authorized administrator of New Prairie Press. For more 
information, please contact cads@k-state.edu. 

https://newprairiepress.org/jac
https://newprairiepress.org/jac/vol64
https://newprairiepress.org/jac/vol64/iss2
https://newprairiepress.org/jac/vol64/iss2/5
https://newprairiepress.org/jac?utm_source=newprairiepress.org%2Fjac%2Fvol64%2Fiss2%2F5&utm_medium=PDF&utm_campaign=PDFCoverPages
https://creativecommons.org/licenses/by-nc-sa/4.0/
https://creativecommons.org/licenses/by-nc-sa/4.0/
https://creativecommons.org/licenses/by-nc-sa/4.0/
https://creativecommons.org/licenses/by-nc-sa/4.0/
https://doi.org/10.4148/1051-0834.1786
mailto:cads@k-state.edu


USDA News Release Usage Survey; The Al Newsletter as Marketing USDA News Release Usage Survey; The Al Newsletter as Marketing 
Communications Tool ; Missouri Farm News Service Usage Survey Communications Tool ; Missouri Farm News Service Usage Survey 

Abstract Abstract 
Three Research Briefs: USDA News Release Usage Survey; The Al Newsletter as Marketing 
Communications Tool ; Missouri Farm News Service Usage Survey 

Authors Authors 
Max B. Heppner, James C. Dohner, Evan Davies, and Joseph J. Marks 

This research brief is available in Journal of Applied Communications: https://newprairiepress.org/jac/vol64/iss2/5 

https://newprairiepress.org/jac/vol64/iss2/5


~rch5riefs 
USDA New. FI.I .... 

Us.ge Su ... y 
.... 1 ,.mmor, "'" ..... 0' ... ' .... ' 01 ~ . .. ,p.Pt' 

'n '" .. ,I. In, ~I ••••• 01 <lOg', ~nl ". p.I""''''.I. Tn. 
U ' ... , .n~ PIlot H .. I,. 100"".,lOn " ...... (APHISI 01 
1M U.S . Oop.l ~m.nl o! Agri<uIM""uO<j ........ C> .. 
", .. It. "" ,"- •• l>Ioc1. ,.". ••• "'", ._ ........... ' 
.~ _0 ... po~ _ .. oro 01 UOOllI of .... 
,lOti ... 

fI>o fir .. ne ... '.1 .... is ...... '" APHIS _ .... _ 
........ ~_,.. "'pon'ibiIiIy .................... w ... 
10 .. "". 10< 1Ic: .... tng <log G .. , .... , ... _, "'" ,. 
...... "to _ .... ~I ' .. pon.i....,. "" 0 .. '"' ..... 
, .... OJ...- nccbu • ..,., ttl, _ ...... ToIII. 
ML T ... 0""1 .. ,.~ I ...... on "'''\I"", I . ""iI""'" 
..... Augu'Il'$, "._ ..... ty. 

T .. IU","y .. 00.01<1.,... ........ Pl". ~.u ...... 
<lipPing '''''Ie.' u.od do oet pro""'. unllorm "r • .".,.. 
~". ""lOnwld. 00'10"'0'. Tnt "u~y ~o .. onor on ill· 

""'" , ... A .... 101 
dlcl'''''' O'I-f.~.;.;'!.~'t'~'~~~';.;.i',;.~o."nm.nt IOlney 

... "... I, 10 <$ ollp •. 01 
....... ..... r. too_ 41,..,"' ........ , ....... , ... , <lip· 
PlnOI -" .... lItd I,,,,,, , .... oIillt<'t .. .... _ .... 

" 1

Heppner et al.: USDA News Release Usage Survey; The Al Newsletter as Marketing Co

Published by New Prairie Press, 2017



P" ...... _. 0... ot _ .. _ •• "" .... "''''0''' "., ,
op,", "" 0<101" ........ , ... 1M __ , on 0' '''''_ 
.... "",n '""" a_po_1oOn I, ... , .. _ . • , 
Ina, ..... """'poor_l"""" .. _" lO<0OI 0I'gI0 
...... IOIO<Y. 01 .. 

1'IIe ....... .-.. .... 10_ '""" G''It,'"' _ ..... 
0 ... , _ W" " ic.gtoo _ ..... ,0 ""'" .... '00;"'" 
USOA "_",n officoo _09 ' . HiS Tn, '''1)' 
p'OO""tcI II "Ip,. T"" 01 "'000 ..... w. .. ~ Oft ,n. 
w .. n'ng'on .. , .... , nino "" , ... rog""",',."loOno. ond 
11 Oft .n ... ",,10'0<1 P, . .. "Of)' ""'I!"~ G~" "" I,om "', ..... .. 

Sotno ''' ... '''ng 'po.-n" ,. ,no ...-uo """ 
_ ..... ., .. by II>< "lpplngo ~O< • • • "~ • • .,,... 01 _,_to lit _ ''' .. n H .... .1<0,..,. .",..., a _ 
• ....., oubl .. "" itt .. 10 .",.11 "'" .""9 ".".01_ 
itt .... , ,PH" fItf_ . ..... "'- no .. , ............. eM _ 
_ .... OtiQ ..... .,.,..,. itt ".n o-"'t .... ,.,td , .. 
~". itt __ . ..... , .. , ptOtl<>Cod Cflo .... ~ • • _ ,~ 

_'0 00 0 " "'d twO ""'Guitt ...... , "'" arlGl ... _ . 
on .. ,itt, ~ •. ~,"" uoing ........ ' , ' ... "" 
AP~ , .......... """" ion ... """ b, ,., no", ... ,. 
"""0. Ttl .. ' ..... 0""' "pp4"11' ~." ... _ "" •• _. 
l""ol 'M 'o;iOnol .,on .. Oft ,", .ubl'" ,,'",n ~>d .. , 
"" .. II, ,.,..." II, • • PH.' loro"nollon. 

t.I .. . MoppIIOf 
'nlmal aM "'onl >+OO~n .... 0 .. _ -. 

U.S c.ol. 01 "'0'1<"""" 
Thll; Al NOwllell .... 

",...hUn; Communlc"ionl Tool .• ~".O<, ... I, ... III.S . 1'IIe .... v .... , oIIy 01 WiO«H>... _,. , , 

•• 

• 2

Journal of Applied Communications, Vol. 64, Iss. 2 [1981], Art. 5

https://newprairiepress.org/jac/vol64/iss2/5
DOI: 10.4148/1051-0834.1786



~"'"'" ____ • _0. I. ""III< om ........ I. 
_ ...... ' 'p' .... - ..... " .. ,.,... 

TAo "_,, __ ............. ... _ Wi;''''' 
_,,.,,, .... d_...s 10 .... 00 ' ...... _ .-..001 .... H..- ... _ .... ot ~,t, " 1It_",. r ... 
Q""'~ ............. at or.. _" _ .... "'" Ol. 
_ '_"'~;';.;';.;;';;';";" ;.' 1«1 "."'_ .. _ ...... 

~. ._ ....... ..... ~riY ... 

,. 
" 

• 3

Heppner et al.: USDA News Release Usage Survey; The Al Newsletter as Marketing Co

Published by New Prairie Press, 2017



'''n~ .. d '" ~y " inen pogo ", • . P,""uotOon gu"" 
lino, .. or. u, oo"y OImiIO' · moot """"."." ".,. " ",. 
'.n ono ~" ou' oy o",",,,,.ny employ .. , 0,., • ,,, ... 
d . .. ~""" . " .n p"n"O ott .. , by outsldo p ,o! •• • 
,Ion" prin'.'" 

Mo .. n . ... I.".' 00"0" g. in.d '001, fOornOliO m 
'''cr~lOd~ ' Ih r o.~h ."00,1' ''''0. no' " ,c.tloo . Mo O\ 
"'",. nO' "" .~ ."""ihO."y '0 fHl" ,he new"."O<. Oout 
""' 0' g' ,ned thOl .. on .doed ' •• pc>no i bll~y. To~ 1.,,,1 
e 'O< ot;,. oOn" " ~ ... ' PO."",, 10' pu'>llc , . ... ono 
ne".lo".,. , '"t~ 01 .1 perc.nt of tn" fHli to," re pc>rt,"fl 
to ,no gen". ' manag.' 0' p, .. id. nt, 

vo,y lew no .. " ttl.,. nod " ,;tt.n guid Olln • • ond o~ly 
<.l pe,c. nt c""du" • • r".~e"~ip ,uneyo . How. ve ,. 
lu " 0000' on ",. r. "vl.~'"" at I ... , ann", lI y by m.n
og. m.nt . n<lenlo'Od '" " "oat,,>n oonlo" ., 

Fi no"Y. ""f'/ fow n"" , lo"." ".~ .ny ,,'O"no ion 
olOn O. "nd " hon ~ o. m, to "nIO"". ",It .... ....-I,." 
, ~"' ""ch indiv l~u" p,"Oed difl. ,. nl PM ,;ti •• on ,"I 
n. '''' o" . , .nd "".Ioro u.ed ~1If.'.nt ... nd. rd •. 

find ing o 01 tnl •• 'u~y ""o"'~ hOlp 01"0" "-" 0' 0"
', ,,"n~ the Inlo,mation .n~ rn. "'.ting ,01 • • 01 oO'f. 
e • ., ,,.1 n.wll,,, . .. , It Incluoo • • com~ '.h.nol'. bll> l· 
"","ohy. 

J.m •• C. Do~n" 

Mluoyrl F.rm N. wS S . ... ,c. 
uug. SUrYey 

Th. "" .. Ou " f. ,., Ne" . S.",,<. l"' fNS) I •• ",.,~Iy 
<lipl ... t <l1 • .,lbuted to . oou' I . I ~ "uboe ,l b.,.. 11 it 0 
eoop" ,",,<e publiCf.tlon of on. CQ"_ of Ag,'cultu," 
. nd tn . ~'to nolon OI>l . lon of ,n. Uni.O""y of Mi. 
oou,.coournbio IUMCI. ThO luDlo<t m. " ", 10 Q,l1o 
M,." bUl Int. nd fHl to be '0010., .noug~ tn", OGiIO" 
wfll u," ,h.lnlormttiort " ,In oom, Immtt<liaey . 

'n 1"10 otudy, u .. of MfNS "o~ .. by MIOoou ,i no ... 
pOp.II" w" m ... urfHl ""ou gn oll~plng. ,",",ned ~y 
,n, M1 .. 0.,' ~" .. . .. ""Iotlon olip~ l no •• ",Ic • . Th • 
.. ",Ic. fd. ntlll. d t~. n ... 'pOpe' oorryf"~ tn, 0<1;01 • 
• nd ,.porI.., It. clroul. tlon, n. ".dy 00'""'" moro 
"'"n 1~ ",o,i • • • ent Oot by MF NS In .1ItIO. 

Energy"" OnO Impc>rtont took: ,o""n. d on ~y 
MFNS, .nd Ih_ ,"OJ .... 01 mo,. 010<1 .. thon 001 01 ' . " 

• 
4

Journal of Applied Communications, Vol. 64, Iss. 2 [1981], Art. 5

https://newprairiepress.org/jac/vol64/iss2/5
DOI: 10.4148/1051-0834.1786



("191 .""re. g_ .IQI>I!IcOn1 u~ IIY ' .... "-."" ....... '01 .... _ . • ~ .. ..., ... , .... _ Iot._ 
..... ",.. .. U_bJ~_fS_ .<"' C',..,O~: .... 
_012111."" LOfOG'h dld ...... _ '" 1>0. olIl_' 
100"" ... a JII ... • d ! ' -. .... uN 01 -V, ._. 
5_.01 S. as. .... 7iN; ...... 1eftOI/i __ ... a 

.. 

5

Heppner et al.: USDA News Release Usage Survey; The Al Newsletter as Marketing Co

Published by New Prairie Press, 2017



6

Journal of Applied Communications, Vol. 64, Iss. 2 [1981], Art. 5

https://newprairiepress.org/jac/vol64/iss2/5
DOI: 10.4148/1051-0834.1786


	USDA News Release Usage Survey; The Al Newsletter as Marketing Communications Tool ; Missouri Farm News Service Usage Survey
	Recommended Citation

	USDA News Release Usage Survey; The Al Newsletter as Marketing Communications Tool ; Missouri Farm News Service Usage Survey
	Abstract
	Authors

	1981_2_38
	1981_2_39
	1981_2_40
	1981_2_41
	1981_2_42
	1981_2_43

