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Abstract

Faced with budget cuts, schools and colleges of agriculture find it difficult to sustain their quality of
service.
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Abstract

Faced with budget cuts, schools and colleges of
agriculture find it difficult to sustain their quality of
service, Well-designed and interesting alumni publica-
tions can project a positive image for the school and
help attract alumni support. This mail survey sought to
evaluate AMR, the alumni publication of the College of
Agriculture and Matural Resources of Michigan State
University. Overall, ANR readers seem happy with their
magazine. Alumni aré most interested in research
updates, Cooperative Extension updates, the concemns of
commaodity groups and industries, and outstanding
alumni profiles. There is potential for improvement.
Two reader groups that warrant special attention emerge
from this study: the surprising number of nonalumni
AMNR readers, and advertisers. Advertising is acceptable
to help defray publication costs.

Introduction

When faced with successive cuts in agriculture spending at the
national and state levels, schools and colleges of agriculture find it
difficult to balance their budgets and sustain the quality of their
service. To continue attracting quality students and increase
fundraising, agricultural schools need to preject a positive image,
One of the most appropriate groups to support this image is
the alurmnni. Alumni simply know the school best,  Effective
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The results in this section concern proposed changes. Table 4
shows reader interest in vanous topics. Topics of greatest interest
were research updates, Cooperative Extension updates, concems of
commodity groups and industries, and cutstanding alumni prafiles,
Letters to the editor and faculty news were rated less popular than in
the Wink (1979) survey.

Table 4
Reader Interest in Various Topics

Topls Mean® 20 Valid Don't
Count  KnowTo
Hesponse
Research updates 1.67 .70 T2 10
Cooperative Extension 1.85 073 71 11
updates
Concerns of commaodity 188 074 68 14
groupsindustry
Quitstanding alumni profiles .90 063 T 9
Lifelong education offerings L9 069 G 16
Adurmnl news (class notes) 2.00 0.65 &9 13
Letters to the editor 210 060 &5 13
Faculty mews (grants, awards) 226 0.62 3 9
Message from the dean 2.28 055 64 18
CANR: Alurnni Associption 229 062 L] 13
Bclivities
Sedent news (honors, clubs)  2.40 066 64 18

*Seale: 1 = Very Inferested, 2 = Interested, 3 = Mot Inmerested,
"Standard deviation.
“‘College of Agriculiure and Matural Resources,

Respondents then rated possible alternative formats for the
magazine. The four options were:

1. Retain this type of tabloid.

2. Replace with new college-wide magazine (the current publi-
cation alzo is college-wide) featuring stories about innovative
work being done by the Agricultural Experiment Station, the
Cooperative Extension Service, Academic Programs, and
Internationsl Agriculture.

https:/Apg %ﬁ
o i3 4%?‘03?0 BY iS58 3 ntcations, Vol 81, Me. 2. 1997




3. Canjdaisrelpiing ol mniRphlicatons Readershin.susvey-ef e Erdua
4. Option (1) twice a year and option () twice a year,

Respondents favored proposal (1) (29.6%) though there was
considerable support for the other options.

The next two questions related to advertising. ANR does not
accept advertiserments. Wink (1979) had found that readers would
favor advertising in ANR if it was used to defray part of the publica-
tion cost. Table 5 shows that current readers cbject even less to the
use of advertisements.

Table 5
Reader Dbjeclion lo the Use of Adveertizements

Category Frequency Percentage
1979 1991 1979 1991
Objection 47 4 18.7 51
Mo objection 176 68 69.8 86.1
Mo opinion 29 T 11.5 8.9
Total 252 79 1000 1000

"Dt from Wink (197,

The final question asked if readers would actually place an
advertisement in ANMR, either as an individual or as a company. The
results are given in Table 6. Though only 5.4% of the respondents
intended to place an advertisernent, this proportion represents
approximately 1400 readers, a significant potential source of
revenue., Of course, readers and advertisers may be separate
groups, and the potential number of advertisers may be higher.

Table &
Willingness to Place an Advertisement in AMR

Category Frequency Percentage
Willing 4 2.4
Mt willing 38 51.4
Mo opinion 32 43,2
Tatal 74 100.0

nicatiens, Vol. 81, No. 2, 1997
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Journal of Applied Communications, Vol. 81, Iss. 2 [1997], Art. 3

©

AGEL T "GN g o TsuopesumueeTy pafpddy jo peumnop £ gz

PO IR JDRTLO0 UIRTUIRLL O TURM OF[ IULLNQY "PUnd) aaey os[e

(£86G1) 1] pue (GL61) Hui ST ‘9jU0AR) IWUN[E [Rriuasad

@ 5] SMOU ueasa) Uepnonsed v sapposd nwnpe Bupusising

puw ‘sapnsnpu; pue sdnoub Hpowwod jo swaouod ‘saepdn

uoisUREG asneadoo]) ‘soepdn yaueasal sow seadde jeym oo

-wydwa pnoys aupelivw ay) aojauay ] peas Aaug 1eym U JANDIRS

DU PUE (DL O 0] & daraal oy sjeuossaposd A5ng are uwnge

Aumy Apris (£g61) 1an g au vy s 30l Jsamu Jo 3] pue swn
10 2R e e Lasd Buipea 10U J0) PANID SUCSTRI LR 4 |

WHUBIURLL DISEM PUR ‘S|P URGIN ‘LONRASSELI0S

‘Kages poo) ‘uopmnu e diysiapes usqin ue o) [wadde pnom

g saido ] Hand uRgin 0w B 0] Y2EISI $A0IN0SaI [RINjEU pUR

ramynapbe o sousuedun pue asusAdzal 9 faauos o) pasn aq

WED MAN LAY JOU §] SUONRAJISUGD 20UN0S3 [RINBU puR anjjnoube

U} PAMOALI SI3PEIL IEOUL ANy ¢sjuapms to ‘sanBeaos ey sy

Yipn supebiows auy aseys uWne 243 0 19N 1 PUIE O J9PI0 Ul

diyssapeas [epuaiod si Anuap! proys yaueasa aimng snuwne

Y 0 HE0[> 35D JuoIWES A PR & YAV §O SdOD DIN U IO 1B
Bujsieding som )| diSIpes SBpW B 1DRINE PINOYS PUR URS MW

ooyas 2y 10y 2bouwn aampisod B o SIRSURT MV

noqe suciude aamsod su s padoy 51y wagexa, pue _poob_

usamiag parel sem Bunum jo fuenb sy neg, pue _pooB_ usamaag

PR asam acuermadde rauall pue ‘swal uwnge jo aBeasoo

"sucnensn|) pue sojoyd jo fyenk ‘sadoy jo aBues sy sfep may

B ISP 10 JO) ML SATE 5Iapead jo AUofRL M| PRASGa-[[am
MY ualn ‘(esosdde 19peal jo unseaw @ %) aurebew sy Bunes §|

"o sade o) Ui [few seunsuyy g o) Bupiesm sjngm
150] STM _MOPULW UM, ST 0 YIS CPHEA S0 10U pIRos JUaues
JUMURASU U S0 (SINSS 12U pUR o)) sanss) sunebew
ANSTIIONS OM} UIawiaq pajajdwios aq o) pey Apms 3y dn-moyoy
Huuad jou pip sjuRnsues awn Aaauns spg v cgEs suoyd o
suapuodsamon dn Bumwopo) sisabbng souyine o a8 anag (g9
g g 12y saoos s ybias pue sjuapuocdsal me) oy fpes
10 521008 M) aedwod 0] S1APILLA) 13N9q ¥ “sluapuodsaniou jo
uonodosd AUy Jae "I5IN03 10 ‘10U pinosm ans Jjduwes aug Buseaisy)
"MOYILLIOS LI JEID D 1SN ssuodsuuou 134 (gE61 Ingim
HBGL 1AMONY RG] uoiuag) wagosd S paoe) ose SHpS
SO0 TPUCdsIL 10U PEP IUWARIE OM] U] U0 "aSucdsal STILLINeLL
OF USE] SSUNERL Ul anpdsa] SRl asuodsal AIO1aesneE umago
O3 PATY §1 3 1R 1 AANS SIYL U) PILIRI] SUOSS] I JO U

10.4148/1051-0834.1425

SUONEPUIWILLIOISY PUR SUDISTI[DUOD 3 2

https.//newprairiepress.org/jac/vol81/iss2

DOl



acquel R AT Rl A RS U e,
day: alumni news was a high priority in the Wink (1979) study.

Finally, advertising is acceptable to help defray publication costs.
Most readers do not object o advertisements in ANR, and many
would be willing to advertise, Because readers and advertisers may
be separate groups, future rescarch should identify prospective
buyers of advertising space.
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