-

P
brought to you by .i CORE

View metadata, citation and similar papers at core.ac.uk

provided by Directory of Open Access Journals

TYPUCTUYKO [TPOIMATAHAHE MAHW®ECTALMIE BOIBOANMHE

D. Sc. Zeljko Bjeljac”
M. Sc. Nevena Curci¢™

360pHKK pagoBa K. 52

leorpadckn nHCTUTYT “JoBaH LiBujuh” CAHY
Collection of Papers N’ 52

Geographical Institute "Jovan Cvijic” SASA

TYPUCTNYKO NPONArTAHAHE MAHU®ECTALIMIE KAO CETMEHT
TYPUCTUYKE NOHYAE BOJBOAVHE

TOURISTIC AND PROPAGANDIC EVENTS AS A SEGMENT OF THE TOURISTIC OFFER
IN VOIVODINA (PROVINCE OF SERBIA)

Y caspemeHOj mypucmu4koj rnoHyou,
MaHugecmayuoHu mypusam npedcmasrba
8ud Koju moxe Oa donpuHece nosehary
obuma nompaxe. N30eajajy ce: ymemHuy-
Ke, Hay4yHo-cmpy4yHe, rnpuspedHe, criopm-
CKe, 8epcKe, MMOUMUYKO-UCMOPUjcKe, em-
Hoepagbcke, 3abagHe U mypucmu4Ko-npona-
e2aHOHe maHughecmauuje.

Typucmudko-nponazaHoOHe MaHue-
cmauuje 3a yusrb umajy npedcmassbare ro-
Hy0e mypucmuyKkux Hacesba U peauja y pe-
uenmuesHUM mMypucmu4YKuM rpocmopuma.

BojeoduHa je Hajeehu emumusHU my-
pucmuyku npocmop y Cpbuju. Kao mynmu-
emHuyku npocmop, obyxeama mpudecemak
pasnudumux Hayuja. Ceaky 00nukyjy cor-
cmeeHe crieyughudHocmu (mpaduyuje , 0bu-
vaju, eepoucriogecm, ripuspefjusara, epe-
Me U ycrosu Hacesrbasara), Kao U pasnu4u-
mu ycrosu u epeme Oocesrbagara. MaHu-
¢ecmayuoHu mypusdam rnpedcmasrba 8a-
XaH 0eo mypucmudke decmuHayuje. MaHu-
ghecmauuje Koje ce opzaHu3yjy kao 0eo my-
pucmuyke npornazaHde umajy npecydaH
3Hayaj y MapkemuHay U mypucmu4Koj rnpo-
naeaHou uyesne decmuHauyuje.

In the present tourist offer, events
tourism can contribute to broader tourist de-
mand and interest. It would be more appro-
priate to classify them in accordance with
their contents: artistic, scientific, economic,
sports, religious, politically or historically, eth-
nographic, entertainment, and touristically
propagandic events.

Touristically propagandic events for
aim have to represent offer of tourist settle-
ments and regions, in receptive tourist areas.

Vojvodina is the biggest emitive tourist
space in Serbia. As a multiethnic space,
contains more than thirty different nations.
Each of them has their own specifities of tra-
ditional living, religion, costumes, economy,
different conditions and time of settling. The
development of tourism, as economic activ-
ity, causing marketing as instrument in tourist
offer presentation. As instrument of tourist
offer presentation of events tourism, mar-
keting is unsatisfactory, but, some of events
are using as element of tourist marketing.
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YBop

BojBoavHa npeacTaB/ba Hajsehn eMUTUMBHM
Typuctndkn npoctop y Cpbuju. Ha HeHoj
TEpUTOpUjU Ce Hanase M peuenTUBHWU Typu-
CTUYKM aTpaKTMBHK npegenn. Ha nocmaTtpa-
HOM NPOCTOPY >XUBW TpUAECEeTaK pasfnyun-
TUX Hauuja. ETHWYKa XeTeporeHoCT CTaHoB-
HULWTBA Ce orfeda v y nocrojaky pasnmum-
TMX 0651MKa McnosbaBarba CBOjUX cneumdny-
HOCTU (Tpaauuuje >kusrbera, obuuaju, Be-
pOMCNOBECT, HauMHW NpuepehnBarba, Bpeme
M YyCNOBMM HacerbaBarba W CIMYHO). MaHu-
(ecTtaumoHn Typu3aM npeacTaB/ba BaXKaH
[eo TYpUCTUYKMX KpeTarka. ,Events are im-
portant part of a destination tourism offer,
and one of the elements that determine de-
stinations identity. They can be a primary
reason for travel or can complement other
tourism  products,, (Jurincic, Brezovec,
1998:177).

OppeguwiTa TypuCTUYKE AecTUHauumje
y BojBoavHu, rae je MaHudecTaumoHn Typu-
3aM AOMWHaHTaH WK jegaH of AOMWMHAHT-
HUX TYPUCTUYKMX BMAOBA, CY TPAH3UTHU Ty-
pUCTUYKM NpaBLUM W TYPUCTUYUKE peruje.
TpaH3WTHM TypucTMUkM npasum Mahapcka
rpaHuua-Xoprow-Cyb6otnua-Hosu Caa; Hosu
Cap-beorpap u XpsaTcka rpaHuua-Lina-
Cpemcka MwutpoBuua-beorpag peo [MaHe-
Bponckor Kopugopa 10, ca orpaHuMma A
(Fpau-Mapwbop-3arpe6-beorpag) u b (by-
anMnewTta-Hoeu Cap-beorpag) n peka [Ay-
HaB (lMaHeBponcku Kopupaop ceaam) npea-
CTaB/bajy M HajBaxkHWje npasue TYpUCTUY-
KMX [ecTvHauvja y BojsoauHu. Y okBupy
OBUX [eCTUHauunja Hanase ce rpagcku Typu-
cruqkm yeHTpu.: Hoen Cap, Cyb6otuua, Com-
6op; Gamcka Typuctmyka mecra. Karbuxa,
MNanwuh, JyHakoBuh, BpaHuk, be3aaH, Cnan-
KaMeH; TypucCTu4Kka MecTa ca MH3PaKEHUM
KyATypHuM Haciehem AnatvH, bad, lMeTpo-
BapaauH, Cpemckn Kapnosuu 3emyH, CpeM-
cka Mwutposuua (Cupmujym), Pyma (apxe-
on.HanasuwTte [omonaea). TypucTuyke
BPEAHOCTWN Cy NOUMNpaHe Y TypuUCTUYKuM pe-
rmjama Fopwe MNoayHaebe, Mopwe lMoTucje,
®pywka lopa n beorpag. OcuMm 0BUX Kao
TYPUCTUYKE AecTUHauuje ce usasajajy: 7y-

Z Bjeljac, N. Curci¢

INTRODUCTION

Vojvodina is the largest emittive tourist
space in Serbia, but on its territory there are,
also, several attractive receptive tourist re-
gions. On the observed space (Vojvodina,
pronounced Voyvodina, the northern prov-
ince of Serbia, all territory of Serbia to the
north of the Sava and Danube rivers), about
thirty different ethnic groups live, and each
is special in some way. They arrived into
Vojvodina at various historical times and un-
der various circumstances. This ethnic het-
erogeneity of the population is reflected in
their various living traditions and customs,
religions, manners of economic activity, etc.
Manifestational tourism (event-tourism) is an
important part of overall touristic activity.
"Events are an important part of destination-
tourism offer, and one of the elements that
determine the destination’s identity. They
can be a primary reason for travel or can
complement other tourism products.” (Jurin-
cic, Brezovec, 1998:177).

Tourist destinations in Vojvodina,
where manifestational tourism is dominant or
one of the dominant forms of tourism, are of
two kinds: tourist transit routes, and, tourist
regions. The transit routes are: from border-
crossing point Horgosh at Hungarian-Serbian
border, to the city of Subotica (pronounced
Subotitza), to the provincial capital city of
Vojvodina, Novi Sad (which translates as
“New Plantation”), so, for short, this is the
Horgosh-Subotica-Novi Sad route; from Novi
Sad to Beograd (which is the true pronuncia-
tion of Belgrade, the capital of Serbia), so,
for short, for our English readers, this is the
Novi Sad-Belgrade route; and, from the town
Shid near the Croat-Serbian border crossing-
point, to the town Sremska Mitrovica (pro-
nounced Mitrovitza) and to Belgrade, or, for
short, Shid - Sremska Mitrovica — Belgrade
route. This is all part of the Pan-European
Corridor Ten, with two branches, branch A
(Graz in Austria, to Maribor in Slovenia, to
Zagreb in Croatia, to Belgrade) and branch B
(Budapest in Hungary to Belgrade); and the
river Danube (Dunav) is also a transit route
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puctudke pernje (baHaTtcka newdvapa, [owe
MNoTucje), Typucruydka mecra ca m3paxeHnm
KynTypHum Haciehem (Bpwau, Euka, 3pe-
HaHuH, KukuHaa, MaHueso), rpupogHoreo-
rpagcke Typuctmdke BpegHocTy (Bpluadke
nnaHuHe, Tutenckn 6per, baHaTcka newva-
pa), pervioHanHu napk rpvpoge (Ctapu be-
rej-Uapcka bapa), rypucrmnyka mecra riopeq
jezepa (bena LlpkBa, MeneHuu ca 6arboM
Pycanpa), ocrtana Typuctuuka mecrta: Mo-
KpWH, ¥Y3auH, Kosauuua, n ap.

(Pan-European Corridor Seven). These are
the most important routes for the tourist
destinations in Vojvodina. Within these des-
tinations are: wrban tourist centers: Novi
Sad, Subotica, and Sombor; spas: Kanjizha
(pronounced Ka-nyizha), Palic, Junakovic,
Vrdnik, Bezdan (which translates as “bot-
tomless abyss”), and Slankamen (which
translates as “salty rocks”); tourist places
with important cultural heritage: Apatin, Bac
(pronounced Batch), Petrovaradin fortress on
a cliff over the Danube in Novi Sad, Sremski
Karlovci (pronounced Karlovtzi), Zemun (ef-
fectively a north-western suburb of Bel-
grade), Sremska Mitrovica (previously a Ro-
man town called Sirmium), and the town of
Ruma (with its archeological site Gomolava).
Tourist values are also located in fourist re-
gions. Gornje Podunavlje (pronounced
Gornye Podunavlye, translatable as “upper
parts of the Danube basin”), Gornje Potisje
(pronounced Gornye Potisye, translatable as
“upper parts of the river Tisa basin”),
Frushka Gora mountain, and, Belgrade (Ze-
mun and the new part of the city, called Novi
Beograd, are geographically in Vojvodina,
while the old part of the city is, strictly
speaking, in Central Serbia; but it is really all
one city).

Besides these, other important Vo-
jvodinian tourist destinations are: tourist re-
gions. Banatska Peshcara (translatable as
“the sand-dune regions of Banat”), and
Donje Potisje (pronounced Donye Potisye,
translatable as “lower parts of the river Tisa
basin”); tourist places with important cultural
heritage: Vrshac (pronounced Vrshatz), Ecka
(pronounced Etch-ka), Zrenjanin (pro-
nounced Zreny-anin), Kikinda, and Pancevo
(pronounced Pantch-evo which sounds the
same as “punch-evo”); natural geographical
tourist values Vrshacke Planine (pro-
nounced Vrsha-tch-ke Planine, translates as
“the mountains above Vrshac”), Titelski Breg
(“the hill above Titel town), and the above-
mentioned Banatska Peshcara; regional park
of Nature. Stari Begej — Carska Bara (pro-
nounced Stari Begey — Tzarska Bara, trans-
lating as “old Begej river, the Marshes of the
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Typuctnuko nponaraHgHe MaHudecra-
umje

Typuctnuko nponaraHgHe MaHwudectauuje,
3a UWb MMajy npeacTas/barbe NOHyAe Typu-
CTUYKMX MecTa U peruja, y eMUTUBHUM Typu-
ctmukum npoctopuma (Bjerbau, XK. 1998).
O63upom ga je ,,mpegmeT TYpUCTUYKOr Ae-
NoBaka MOHyAa, Koja ce KoA TypuUCTuuke
nponaraHze ocTBapyje ca ummbeM gosoherna
TypucTa, a edekat je nosehaH 6poj nocetu-
naua y mecty nosyge,, (Josnumh X. 1982),
TYPUCTMYKe MaHudecTaunje ce jaBrbajy Kao
3HayajHM enemMeHTn TypUCTMYKe nponaraHae
W npefcTaB/bajy CBe aTpakTWBHUje BpeaHo-
CTU TYPUCTUYKUX KpeTama. locToje vetupu
BpCTe MaHudecTaumja, M3aBojeHe Kao ene-
MEHTU nponaraHje:
a) MaHudecTaumje Ha Kojuma ce OCMM ak-
TUBHWX, payyHa 1 Ha Apyre BpCTe noceTusia-
ua (cajmMoBM, decTvBanM, TakMu4yapcke
CMOPTCKE UM YMETHUYKE),
6) MaHudecTaumje Ha KojuMa Cy HOBMHapW
(wTamna, paavo, Teneesusmja), OCUM aKTUB-
HUX y4eCHuKa 3a nponaraHgHy nopyky, Beo-
Ma BaXHa KkaTeropuja noceTtunaua (KOHrpe-
Cn 1 KoHdbepeHuuje),
B) cneuujanusoBaHe, nponaraHAHO Typu-
CcTuuke npupeabe Ha 6a3u m3BopHor don-
K/iopa, Tpaauumje n obnyaja, yrnaBHoM kap-
HeBasnckor n pesujanHor, pehe Takmuuap-
CKOr KapakTepa,
r)MaHudecraumje koje uMajy 3a uwb npes-
CTaB/batbe peLenTUBHUX TYPUCTUYKUX Mpo-
CTOpa Y EMUTUBHUM TYPUCTUYKMUM MPOCTOPU-
Ma.

MpuMereHo Ha TepuTopujy Bojsoam-
He y npBoj rpymu ¢y MaHuudectaumje nonyT

Z Bjeljac, N. Curci¢

Tzars” or “royal marshes"”); touristic lakeside
places : Bela Crkva (pronounced Bela Tzr-
kva, meaning “white church”) and the Mel-
enci village (pronounced Melentzi) with the
spa Rusanda.

There are some other touristic
places too, for instance, the villages Mokrin,
Uzdin, and Kovacica (pronounced Kova-tch-
itza, translatable as “where the blacksmiths
are”).

Touristically Promotive(Propagandic)
Manifestations

These aim to present and promote, in the
touristically emittive spaces, what the various
touristic (receptive) places and regions have
to offer (Bjeljac, Zh., 1998). Because “the
theme of touristic propaganda is the offer,
with the aim of bringing the tourists in, the
desired effect being that more of them
should come” (Jovicic zh., 1982), the pro-
motive manifestations (events) are an im-
portant segment of tourist propaganda, and
are becoming more and more effective as
values that influence the movement of tour-
ists. There are four kinds of manifestations,
observable as four distinct propagandic ele-
ments:
(a) manifestations where not only active, but
also other kinds of visitors are expected
(fairs, festivals, competitions in sports or in
arts);
(b) manifestations where the newsmen
(press, radio, TV) are, alongside with active
participants, a category of visitors very im-
portant for the propagandic message (con-
gresses and conferences);
(c) specialized touristically propagandic
events, based on the original local folklore,
traditions and customs, mainly with the
character of carnival or show, sometimes
(but not often) competitive in nature; and,
(d) manifestations designed to be performed
in the emittive tourist regions, so as to pre-
sent the offer of a receptive tourist region.

When we apply this to Vojvodina, we
see:

In the first group, the (a) group, there

Collection of Papers N° 52 (2003) pp 51-63
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MefhyHapoaHux cajmosa ,,lpupoaa n YoBek,,
(Cajam noea, pubonosa crnopTta U Typu3ma,
yrocTuTesscke onpeme, ekonoruje, npuspes-
Ha MaHudecTaumja, oktobpa Meceua y Ho-
BoM Caay); MehyHapoaHu ®ectmBan ¢on-
Knopa ,,Bpwavkn BeHau,, (NpeacTaB/bake
onknopHux urapa u obuuaja Cpbuje un apy-
rMx Apxasa, eTHorpadcka MaHudecTaumja,
jyna meceua y Bpuiuy); BENMKUX CMOPTCKUX
MaHudectaumja (LLaxoBcka onumnujaga,
CBETCKa M eBporcka npseHcTea y Hosom Ca-
Ay W ApyruMm BOjBONAHCKMM Hacerbuma y pa-
3HUM CMOPTCKMM AucumnnmHama); Exit (me-
ByHapoaHu dectuBan 3abaBHe My3uKe,
yMeTHM4YKa MaHudecTaumja, jyna meceua y
Hoeom Caay) v ap.

Y Agpyroj rpyrm cy ManHudecTaumje
nonyt MHTEP®EP-a (MehyHapoaHu dectu-
Ba/fl HOBMHapa u penopTtepa, Combop); Me-
hyHapoaHu nosbonpuBpeaHn cajam (Maj me-
ceu, HoBu Cag); u Hay4HO CTPYYHM CKYMOBM
W KOHrpecu, rae npunagHvuM mac meauja
nMajy BaXKHy YyNory y npeactaB/bakby MaHu-
¢ectaumja, nyteM u3BewWwTaja, penopTaxa,
KoHdepeHunja 3a wTamny, 6unteHa w
Ap.obnuka.

Tpehoj rpyriv npunagajy MaHudecra-
umnje, kao wto cy: CnoBayke HapoaHe CBe-
YaHoCTW (npeacTasrba Tpaauuwmjy, Gonknop,
KynTypy u obuuaje CrnoBayke HauMOHanHe
MarWHe y BojsoanHK, aBrycta meceua, bay-
kn Metposau); QOdyxujaHua (npeacTas/ba
onknop n obuyaje HacTtane TOKOM XeETBE,
byweBaua, jyna u aerycra meceua, Cy6otu-
ua); heHhew bokpeTa n AypuHao (npeacra-
B/ba Tpaauumjy, donknop, Kyntypy n obuya-
je Mahapcke HauumoHanHe MarbuHe y BojBo-
avHn); dectusan donknopa n Mysuke Pymy-
Ha y BojBoanHu; dectuBan onknopHe Tpa-
Avuvje BojBoamHe (npeacTtaB/ba  CMOTPY
onkopa v Tpaguuuje cTaHoBHUWTBA Bojso-
AnHe, centembap Mecel, CBaku MyT y Apy-
rom BojBohaHckoM MecTty); lNyaapcku aaHu
(Wpwr, npeactaBmwa donknop u  obuuaje
Cprickor crtaHoBHUWTBa Ha ®pylwkoj opw,
TOKOM ce30He 6epbe rpoxha); rae ce npea-
CTaB/bajy Tpaguumja m obuyaju, kao jeaHa
o4 BUTHMX KaTeropuja aHTPOMNOreHor Hacne-
ha, Koja je nHTepecaHTHa 3a noceTuoLe.

are international fairs “Nature and Man” (the
Fairs of hunting, fishing, tourism, equipment
for receiving and supplying the tourists, and
of ecology); this group of economic events is
held each October in Novi Sad; the interna-
tional folklore festival “Vrshacki Venac” (pro-
nounced Vrsha-tch-ki Venatz, translatable as
“the laurel-wreath of Vrshac”; here the folk-
lore dances and customs of Serbia, and from
other countries, are presented; this ethno-
graphic manifestation is held each July in the
town of Vrshac; great sports manifestations
(Shahovska Olimpijada, pronounced Olympi-
yada, The Chess Olympics; from time to
time, World and European championships in
various sports, held in Novi Sad and some-
times in other places in Vojvodina); “Exit”
(international festival of rock music, an artis-
tic manifestation held for two years now in
July in Novi Sad); the similar rock-music fes-
tival “"Eho” (which translates as “The Echo”),
on Veliko Ratno Ostrvo river-island in Beo-
grad, exactly at the mouth of the Sava into
the Danube river, between Zemun and Bel-
grade old town; etc.

In the second group, the (b) group,
there are manifestations such as “Interfer”
(an international festival of newsmen and
reporters, in Sombor); The International Fair
of Agriculture (held each May, in Novi Sad);
and, scientific or expertly symposiums and
congresses, where the mass-media are ex-
pected to attend too, to present and report
the event to the public, to prepare their re-
portages, hold press-conferences, use the
conference bulletins, etc.

In the third group, the (c) group,
there are manifestations such as “The Slovak
Folk Festivities” (presenting the tradition,
folklore, culture and customs of the Slovak
ethnic minority in Vojvodina, held each Au-
gust in Backi Petrovac, which is pronounced
Ba-tch-ki Petrovatz); “Duzhijanca” (pro-
nounced Duzhi-yan-tza; presents the harvest
customs and folklore of the Bunjevci ethnic
group, pronounced Boo-ny-evtzi, held each
July and August in Subotica); “Gengyesh
Bokreta” and “Durindo” (presenting the tra-
ditions, archaic musical instruments, folklore,

Touristic and Propagandic events in Vojvodina
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Yersproj rpyrv npvnapajy Manuge-
ctauuje nonyT, JaHn mumose y Hosom Caay,
Cy6otnum n ap. Behmum Hacerbnma Bojsoaum-
He (nNpeacTaBbarbe TYPUCTUYKE MOHyAe
XepuerHoscke pusujepe (UpHa lMopa), kpa-
jem cebpyapa Meceua), daHu Bprbauke 6a-
e y Hosom Capy (moHyaa 6arbckor Typu-
3Ma), u ap.

MocmaTpaHu reonpocTop Kao Aeo Ty-
pUCTUYKKUX AeCTUHauuja, Huje A0 Kpaja uc-
KOpUIWAEH M OpraHn30BaHEM TYPUCTUYUKUX
MaHudecTaumnja, Heros TYpUCTUYKKM MOTEH-
uujan ce Moxxe noauvhu Ha BULWK HUBO U 60-
/be opraHu3oBaTu. OpraHu3oBare MaHude-
CTauuja rage ce npupodHo reorpadcku ene-
MEHTU jaB/bajy Kao nokauunja uam MoTme op-
raHusoBaha, Aajy MyH AONPUHOC PpasBojy
TYPUCTUYKE AenaTHOCTU W Apyrux, OArosa-
pajyhux npuBpeaHUX rpaHa, kao 1 o4yBakby
XUBOTHe cpeavHe. HapoaHo-obuuyajHe cBe-
YaHocTH, QOnKop, npeacTaB/bakbe YMET-
HUYKMX, MNPUBPEAHUX W HAy4yHO TEXHOMOo-
WK1x gocturHyha u HaumMHa npuepehunBama
CTaHOBHMLWITBA, MMajy 3HayajaH yaeo u y
YKYMHOj TypucTM4Ykoj noHyan Cpbuije.

OcuM aupekTHOr yTuuaja Typu3Ma Ha
MaHudecTaumje npeko TypuCTUYKe npona-
raHge (Kao camocTasnHe TYpUCTUyKe BpeaHo-
CTW), MOXEMO YOunTH Aa nojeauHe MaHuge-
cTauuje NHANPEKTHO NpeacTaB/bajy enemMeH-
Te nponaraHge. Ty npe cBera MACAMMO Ha:

ymeTHnyke (nonyT: JINKOBHA KOMOHU-
ja y KoBaunum, YMeTHWUKa KonoHuja y Eukn,
Bajapcku cuMmnosujyMm ,, Teppa,, Y KukuHam,
TpujeHane kepamuke y Cy6otuum, KoHkypc
CI0BAYKOr HapoAHor cTeBapanawTBa bauku
MNetpoBau-CeneHya, 3naTHa Tambypuua Ho-
Bn Cap, ®ectnBan Tambypallknx opkectapa
Cpbuje, Pyma, BuaoBaaHcKu CycpeTu LpKBe-
HUX xopoBa BojsoavHe, decTuBan AyxOBHe
My3UKe npaBocnaBHuX 3emMarba, Hoeu Cap,
CrepujuHo nosopje, Hoen Cap, ®dectusan
dunma ,,)XKueot Ha ceny,,-XXUCEN, ceno
Omorsbuua kopg MaHueBa),

npuspegHe (NpvBpeaHo ONKIOPHE,
nonyT: AaHu nygaje, KukuHaa, Kobacuumja-
fa, Typuja, mefyHapogHa usnoxba py4yHux
pagoBa W konekuuoHapcTtBa-MUPK, Cajam
aHTMKBUTETaA U X0buja, Hosm Cag),

Z Bjeljac, N. Curci¢

culture and customs of the Magyar, which is
Hungarian, ethnic minority in Vojvodina); the
Festival of the folklore and music of Romani-
ans in Vojvodina; “Festival of Folklore Tradi-
tions of Vojvodina” (presenting a review of
folklore and traditions of Vojvodinians, held
each September but each time in another
place in Vojvodina); “Pudarski Dani” (trans-
lating as “vineyard-workers’ days”; present-
ing the folklore and customs of Serbs on
Frushka Gora mountain, held each year dur-
ing the grape-harvest season in the village of
Irig); in all these are promoted the traditions
and customs, as one of the essential catego-
ries of anthropogenic heritage, interesting
for visitors.

In the fourth group, the (d) group :
manifestations such as “Dani Mimoze” (“The
Mimosa Flower Days”, with the marching
majorette girls from Montenegro, mimosa
being the characteristic Montenegrin spring
flower) in Novi Sad, Subotica and other cities
and larger towns of Vojvodina, at the end of
each February, with the aim to present what
the Montenegrin Herceg Novi riviera has to
offer; “The Days of Vrnjacka Banja” (pro-
nounced Vr-ny-atch-ka Ba-nya) in Novi Sad,
offering spa tourism; etc.

In this geographical space, the avail-
able tourist destinations are not yet fully
utilized; by organizing the tourist events
such as the above-mentioned, the tourist
potential of this space may be brought up to
a higher level and better organized. Mani-
festations where the natural geographical
elements are the location, or the motive for
organizing, will strongly contribute to the
development of tourism and to other
branches of the economy, also to the ecol-
ogy. Traditional folk festivities and other dis-
plays of folklore, presentations of achieve-
ments in art, science, technology and econ-
omy, and of the folk manners in economic
activity, all contribute significantly to the
tourist offer of Serbia.

Apart from the obviously touristic
manifestations, directly promoted as such
(as primarily attractive to tourists), there are
also some events rather indirectly promoting
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erHorpagcke (nonyt, dectuean My-
3uke u donknopa Cnosaka y BojsoavHu
,,TaHuyj, TaHuyj,, ®ectuBan kyntype Pycu-
Ha n YkpajuHaua ,,LipeeHa Pyxa,, Pyckn Kp-
ctyp, MNpasHuk 3uMckmx obuyaja, berejum,
¢ectBan Mabhapckor urpayko-donKIopHoOr
CTaBapanawTea M MysuuMpara Ha apxaud-
HUM UWHCTpyMeHTMMa, heHhew Bbokpeta u
OypviHpo, Mponehe Ha YeHejckum canawm-
Ma-M4YECA),

crioprcke (Benvke CropTcke npupea-
be),

TypUCcTHYKO-3abasHe (nonyT KapHe-
Ban useha u JloB Ha coma kanuTanua-bena
Lipksa, Manuhko neto, Jleto Ha Aau, PeraTa
,,MTaHoHCKn MopHap,, , AyHascka TWU[ pera-
Ta, lN'ycaHujapa MokpuH, Pakunjckm paHn Ko-
BWb, 3naTHu kotnuh [yHaBsa),

Bepcke (Cceocke M MaHacTupcke cna-
Be, Ca BallapuMa) MaHudecTauuje.

ToKOM HMXx0BOr m3Boherba HacTanu
CY W KapaKTepucTuyHa, npeno3HaT/buea
oCTBapeHa Koja Cy y Be3n ca TYPUCTUUKUM
BpeaHoCTUMa oapefheHor Hacerba unn peru-
je, Te ce MOry KOpuCTUTM W Kao CpeacTsa
TYPUCTUYKE nponaraHje.

Hajuewhe ce kao cpeacTesa TypuCTuu-
Ke nponaraHge kopwucte: Bpowypa Typu-
cTMuko uHdopMaTueHor LeHTpa Hosor Caaa
(Hoen Cap-rpaa kyntype); Kanengap npwu-
penbu y Cpbuju; Kanengap npupeabu Hoso-
capckor Cajma; lMNporpaMm oapxasawa Typu-
CTnyKe MaHudecTaumje ,,byreBaykn aaHu,,
y Cybotvum wn cnuynn; HoBuHe |, Jlyaaja,,
nocseheHe ,,Javuma nygaje,, y KuknHawm;
KapTa Tpace ®PpyLuKOropckor niaaHWHapcKor
MapaToHa; doTtorpaduje ca BeNMKUX CropT-
ckux porahaja ogpxaHum y BojBoavHu;
YMETHMYKM BuEHe TypucTMYKe BPeaHOCTU
BojBoanHe, HacTane TOKOM YMETHUYKKX, n-
KOBHWX KONIOHM]ja; MnakaTh cajaMCKux npu-
penbun; AOKyMeHTapHW (UIMOBM MpUKa3aHu
Ha O@ectuBany dunMa , KMBOT Ha ceny
,KNUCEN", y Omorbuum, Komnakt auck Ty-
pUCTUYKE OpraHusaumje 3peraHuH, KojuM
ce npeseHTUpa TypuCTMYKa MaHudectaumja
,,JdaHn nvBa,, y 3perbaHuHy u CIMYHK; NyT-
ka Jlana, 3a BpeMe CBeTCKOr NPBEHCTBa Yy
CTOHOM TeHWCy; (PUHAHCUpare YdyecHUKa

the tourism. For instance:

artistic events. “Likovna Kolonija”
(“Art Colony”) in the village Kovacica; “The
Artistic Colony” in Ecka; the sculptors’ sym-
posium “Terra” in Kikinda; the “Photon Tide"
science-fiction convention of Star-Trek fans
held on 30™ May 2003 for the first time, in
Novi Sad, with a foreign film star (this time,
Denise Crosby) as GOH (guest-of-honor);
“Trijenale Keramike” (pronounced Tri-yenale
keramike, translatable as “Ceramics Tri-an-
nual”, meaning a once-in-3-years gathering
of ceramics-making artists) in Subotica; a
“Konkurs” Competition of Slovak folk creativ-
ity in Backi Petrovac — Selenca (pronounced
Selen-tcha); “Zlatna Tamburica” (pro-
nounced Zlatna tam-boo-ritza, translating as
“golden tamburica”, it refers to a Serbian
musical instrument, banjo-like) in Novi Sad;
a Festival of tamburica orchestras of Serbia,
held in Ruma; the "“Vidovdanski Susreti”
meetings of church choirs of Vojvodina, on
Vidovdan day (28" June) each year; the
“Festival of Spiritual Music of Orthodox-
Christian Countries” in Novi Sad; “Sterijino
Pozorje” (pronounced Steri-yino Pozorye,
translating as “theatrical events of the
dramatist Sterija”) in Novi Sad; the film festi-
val ZHISEL (which is abbreviated from the
words “Zhivot na selu” — “Life in the vil-
lages”) held in the village Omoljica near
Pancevo, etc.

economic events: of folk economy,
such as “Dani Ludaje” (pronounced Dani
Luda-ye, translating as “Pumpkin Days”) in
Kikinda; “Kobasicijada” (pronounced Kobasi-
tzi-yada, translating as “Sausage Olympics”)
in Turija (pronounced Turi-ya) village; the
“MIRK” International exhibition of handiwork
and collections (actually “collectioneering”);
“Sajam antikviteta i hobija” (pronounced Sa-
yam antikviteta ee hobi-ya; translating as
“The Fair of Antique Objects, and of Hob-
bies”) in Novi Sad, etc.

ethnographic events : the Festival of
music and Folklore of Slovak people in Vo-
jvodina; the “Tancuj, Tancuj” festival (pro-
nounced Tan-tzuy, meaning “Come dance!”)
of the culture of Rusine and Ukrainian ethnic
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o4 CTpaHe opraHusaTtopa, paau nosehara
MHTepeca 3a ydyewhe Ha MaHudecTaumju;
JIMYHA MUCKYCTBa noceTunaua u y4ecHuka.

Csa HaBefeHa nponaraHiHa cpeacTsa
HWUCy CaMO OA 3Hauyaja 3a opraHu3oBame Ty-
pUCTUYKMX MaHudecTaumja, Beh n 3a camy
[LecTMHauujy, OAHOCHO MeCTO WU perujy
ofpxasarba. CaMMM TuM, Ta nponaraHgHa
cpeacTsa MMajy cBoje MO3MTUBHE W HeraTue-
He edeKTe KOju yTu4y M Ha AecTuHauujy.
MponaraHaHn edekTn Koju cy aobpo ocmu-
WbeHM NpeacTaB/bajy pe3ynTaT 3HadajHe
ynore u ytuuaja eKOHOMCKUX, anu u Typu-
CTMUkunx edekara, WTO AONPUHOCU Aa MECTO
(pervja) ogpxaBara nocrtaHe ctanHa Typu-
CTU4Ka aectuHauuja (Tab. 1).

Z Bjeljac, N. Curci¢

groups; the "“Crvena Ruzha” (pronounced
Tzr-vena Ruzha, translating as “red rose”) in
Ruski Krstur (meaning “Russian cross”) vil-
lage; the Festive Day of Winter Customs in
Begejci (pronounced Begey-tzi) village ; the
“Gengyesh Bokreta” and “Durindo” festival
of Magyar folk dances and archaic-instru-
ment music; the “PCESA” event (pronounced
P-tch-esa, this is shortened from “Prolece Na
Cenejskim Salashima” which means “the
spring-time on the salash ranches in Chen-
ney”) etc.

sports events — great ones.

events of tourist entertainment
“Karneval cveca” (meaning “The Carnival of
Flowers”); the Hunt for a Capital Catfish (in
Bela Crkva); the Palicko Leto (pronounced
Palich-ko Leto; meaning, “the summer of
Palic”); Leto na Adi ("summer on Ada”, the
river island in the Sava in Belgrade; the Pan-
nonian Sailor Regatta; the TID Regatta on
the Danube; the Gusanijada Mokrin (pro-
nounced Goosani-yada Mokrin, translating as
“Goose Olympics in Mokrin village”); Rakijski
Dani Kovilj (pronounced Raki-y-ski Dani Kovi-
ly, meaning “brandy days in Kovilj"); the
Zlatni Kotlic Dunava (“Golden Kettle of the
Danube”);

religious events. the slava days (of a
holy patron saint, or, some other special day
in the church calendar), namely, the slava of
some village, or some monastery.

In practice, as these events were
performed through the years, they devel-
oped their characteristic, recognizable fea-
tures, touristically valuable and useful to a
particular village, town, city or region; these
may be used in tourist propaganda.

The most frequently used devises of
tourist propaganda are: the brochure of the
Tourist Information Center of Novi Sad
(known as Novi Sad, the City of Culture); the
Calendar of Events in Serbia; the Calendar of
Events at Novi Sad Fair; programs of tourist
manifestations Bunjevacki Dani (pronounced
Boo—ny-eva-tch-ki Dani, meaning “the days
of the Bunjevci ethnic group”) in Subotica,
and similar events; the Ludaja newspaper
devoted to the Pumpkin Days in Kikinda; the
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map of the Mountaineering Marathon at
Frushka Gora; photographs from grand
sports events in Vojvodina; artistically seen
tourist values of Vojvodina, created at art
colonies; posters of Fairs and similar events;
documentary movies shown at the above-
mentioned ZHISEL film festival, the CD
(compact disk) of the Tourist Organization of
Zrenjanin, presenting the tourist manifesta-
tion Beer Days of Zrenjanin, and similar
events; the Lala doll (Lala being the tradi-
tional humorous nickname for any man from
Vojvodina, Sosa being is wife, in jokes) dis-
played during the World Championship in
Table Tennis (ping pong) here; and, the fi-
nancing of the participants by the organizers
so as to increase the interest for participation
in this manifestation; also, the personal ex-
periences of visitors and participants.

All these propagandic devices are im-
portant not only for organizing the tourist
manifestations, but also for the destination
itself, the locality or region where the event
is held. They may have their positive, and
their negative effects, affecting the destina-
tion. Well-planned propagandic effects bring
important economic and touristic effects,
causing the touristic destination to become a
permanent one (see Table 1).

Table 1. Positive and negative effects

Positive effects

Negative effects

1. importance of the event (as the center of the

destination) for the village, town, city, region or

State where it is held

— importance as a potential possibility of
investment in the economy of the location or
region

— propaganda of local products and services

— increased income from tourism and guest-
receiving

— increased income in activities directly or
indirectly linked to the events

2. propaganda of the products which became

rominent at the event
3. the event’s good organization, as a positive
experience for participants and visitors.

1. poor propaganda as consequence of
disorganization among the marketing managers
2. possible deficits in the budget of sponsors and
organizers

— various speculations

— economic fluctuations

— monopolistic behavior

— price rises

3. excessive or aggressive propaganda,
provoking a negative response among the
visitors

4. poorly organized event, a negative experience
for participants and visitors
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Map 1. Touristic map of Vojvodina

Typuctnuke MaHudecraymje kao Typm-
CTHUYKM NPOM3BOA

Pa3Boj Typu3Ma kao npuspeaHe AenaTHOCTH,
YC/IOBMO je 1 3HayajHy NpMMeHy MapKeTuHra
Kao MHCTPYMEHTa npe3eHTauuje TypucTuuke
noHyge. Kao WMHCTpPYMeHT npeseHTauuje Ty-
pUCTMYKE MNOHyAe MaHudecTaunoHor Typu-
3Ma HefoBO/bHO Ce KOpWCTW, ann ce nojeau-
He MaHudecTauuje KOpUCTE Kao eneMeHT
MapKeTuHra Typu3ma BojsoavHe.
Typuctnuke MaHudecTaumnje mMoxe-
MO MocMaTpaT¥ U Kao CIOXEHU TyPUCTUYKU
Nnpou3BOA, KOjU 3aBUCKM Of cagpxaja MaHu-
¢ecraumje. OcMM OCHOBHOr nporpaMa, us-
[Baja ce uvTaB HWM3 pa3HOBPCHUX npatehumx
aKTMBHOCTW, KOje 4eCTO HWUCY Y AMPEKTHO]

Z. Bjeljac, N. Curci¢

Tourist manifestations as a touristic
product

Development of tourism as a branch of the
economy brought with it the strong use of
marketing as an instrument of presentation
of touristic offer. Marketing of tourism in
Vojvodina is insufficient, today, but a num-
ber of manifestations are helping the Vo-
jvodinian tourism.

We can observe tourist manifesta-
tions as a complex product, which depends
on the contents of the event. Apart from the
basic program, there are usually a number of
accompanying activities, often not directly
related to the basic program. Events are a
product of a particular organizer and a par-
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BE3M Ca OCHOBHMM MporpamoM. MaHudecTa-
uvje npeacTaB/bajy npoussoa onpeheHor
opraHv3atopa U Aeo TYpPUCTMYKOr MpOU3BO-
[a, HacTanor MHTepecoBakeM M MNoTpebom
MecCTa, pervje u Apxase opraHusaTopa, Kao
M nocetunaua u y4yecHuka. “Many destinati-
ons are aware of the importance of the
events, deciding on their number, content
and their frequency should be considered al-
so from the destination image” (Jurincic,
Brezovec, 1998:171).

[da 6un manudectaumja 6una wTo
yCnewHujn TypuCTUYKK Npou3Boa, NoTpebHo
je 134BojuTN OCHOBHE eneMeHTe Koju nocre-
wyjy nponssoa. To Cy: aTpaKTUBHOCT U cre-
uMdUUHOCT, cagpxaj, paHr, TpaguuuoHan-
HOCT, KBa/MTET OpraHu3oBarka U KBaHTUTET
rnoceTunaua, fnokauuja opraHusoBarba U Mo-
BE3aHOCT Ca NPUPOAHUM W AHTPOMOreHUM
TYPUCTUYKMM BPEAHOCTUMA KOjU YMHE AecTu-
Hauujy, Bpeme u Tpajatbe MaHudecTaumje.
OpHocHO, WTO je nporpaM MaHwudecTauuje
BULIE CapXKajHWju, 3acCHOBaH Ha crieunduy-
HOCTMMa, A06pO nnaHupaH, ca KBa/IMTETHUM
yyecHMUMMA, YKONMMKO je OpraHusoBaH Ha
aTpaKTMBHO]j JloKauuju M y BpeMe MNorogHo
3a Behy noceTy, BpeAHOCT MaHudecTauunje
Kao TypucTtuykor npoussoaa he 6utu Beha.
3a80BOSLCTBO NoceTunaua (rae ce 3aa0BOsb-
CTBO AeduHuMWE Kao ,,CTeneH A0 Kojer je
dectuBan (MaHndecTaumja) MCnyHMo notpe-
6e Koje cy noceTuTerbu Xenenn 3af0Bo/bUTH
nocetoM,, (TommeHosuh n ap, 2001) mMaHu-
decraumjom, TOKOM Koje cy ce 3abaswnu,
ocetunn y3byhemwe, OpyXunum, ynosHaam ca
HOBWM W Ap, NpeacTaB/ba U UCKYCTBO Koje
yTU4e Ha MOHOBHW Jona3ak.

Y cnyyajeBuMMa Kaga nNpyvpoaHO reo-
rpadpckn enemeHTn, cnabo WM HUKaAKO He
MOry [ia Ce YK/by4e Yy TYPUCTUYKMN NPOU3BOL,
TOM MPWINKOM, Kao €eNeMeHT TYpUCTUYKOr
nNpou3BoAa je npuMapaH aHTporioreHn dak-
Top. To cy, nsrpaheHn KanauuTeTn 3a pa3goj
MaHudecTaumoHor TypuaMa (cnoptcke, mMo-
JIMTUYKO-UCTOPU)CKE, YMETHUYKE, eTHorpad-
cKe, NpuBpeaHe, Bepcke MaHudectaumje).

ticular tourist product, caused by the inter-
ests and needs of the locality, region and
State, and visitors and participants. “Many
destinations are aware of the importance of
the events, deciding on their number, con-
tent and their frequency should be consid-
ered also from the destination image.” (Jur-
incic, Brezovec, 1998:171).

For an event to become a success-
ful tourist product, it is necessary to discern
the main promotive elements of that prod-
uct. These would be: attractivity, special
quality, contents, rank, traditionality, quality
of organization, quantity of visitors, location,
connectedness with natural and anthropo-
genic touristic values comprising the desti-
nation, time and duration of the event. In
other words: the more plentiful the content,
the more special it is, better planned, with
high-quality participants, the more attractive
the location, the more favorable the timing is
for being visited by many — the greater will
be the value of the event as a tourist prod-
uct. Satisfaction of the visitors (defined as
“the level to which the event has fulfilled the
expectations of the attendees”, Tomljenovic
et al.), whether they were entertained, ex-
cited, whether they socialized, met novelty,
etc.,, those are elements determining
whether there will be visitors next year, or
not.

When the natural geographic ele-
ments cannot strongly, or cannot in any way
be included in a tourist product, the anthro-
pogenic factor becomes predominant. This
means: whether the capacities for events
have been built up (for sports, political-his-
torical, artistic, ethnographic, economic, and
religious manifestations).
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3AK/bYYAK

MaHudectaumoHn Typus3aMm  MpeacTaB/ba
3HayajHn Aeo Y YKYNHOj TYPUCTUYKO]j MOHYAU
BojsoanHe. Pa3nnunToCcT Tpaguumje CTaHOB-
HUWTBa W oOpraHu3oBare MaHudecTaumja
6a3mpaHnx Ha TOMe, y3 MOBE3aHOCT Ca Mnpu-
poaHoreorpadckMm BpegHoCTUMa ca 60/boM
TYPUCTUYKOM Mpe3eHTauujoM M nponaraH-
[OM, MOry Aa npeacraB/bajy OCHOB 3a Ae-
TasbHUje yrno3HaBake U pasyMeBahe MoTeH-
uMjanHmMx Typucta ca TYPUCTUYKUM BpPeaHo-
CTMMa AecTuHauMje, Kao 1 Lnpeky U pasme-
HU YMETHUYKMX, HAYYHUX W APYrux AOCTUr-
Hyha. Takohe, oBa AecTMHauuvja npeaTae/ba
M CBOjeBpCTaH ,,MOCT,, 3@ EKOHOMKY, KyNnTyp-
HY, CMOPTCKY, Hay4HO-TEXHUYKY M 0bpa3os-
Hy capaahwy BojBoavHe ca MHOCTPaHCTBOM.
To je npe ceera moryhe ca gpxaBamMa-matu-
Lama BOjBONAHCKMX HALMOHANMHMX MarMHa U
[ApXXaBaMa ca C/IMYHOM TPaaMuUMjoM U KynTy-
poM >xuB/berba (Cnosauka, Yewka, Xpsat-
cka, buX, PymyHuja, Mabapcka, YkpajuHa,
Pycuvja, Ayctpuvja, Hemauka, n gp.), a Takohe
W NpeMa eKOHOMCKW HajpasBujeHujuM u apy-
M ap>xaBama cBeTa. Youunum cMo Hajuewwhe
NpuBPeaHN, CNOPTCKN U KYNTYPHWU 3Hauyaj Ha
MecTa (perunjy) oapkaBarba Kao Ae0 AeCTu-
Hauuje. MaHudecTaumje, Kao BuA Typu3Ma,
MO3WTUBHO YTUYY Ha: U3rpagry HOBMX U pe-
HOBMparbe CTapux objekata TypuUCTUUKE WH-
(pacTpykType; yHanpehewe paga v CTpyk-
TYpYy XOTENICKO-YroCTUTE/bCKMX KanauuTeTa;
noseharwe 6poja opraHuMzaumja u Ccnyxém
Koje ce 6aBe Typ13MOM; pa3BOj TYPUCTUHKUX
KpeTarba y NpoCTopy oApxaBarba. HaBeaeHu
No3nTMBHM edeKTn 3a Wb UMajy 3a40BOsb-
CTBO noceTunaua, noeehare TypUCTUUKOr
npomeTta u nobosbliaBarke MMULIA pernje y
K0joj ce MaHudecTaumja ogpxasa, Kao gena
TYpUCTUYKe aecTuHauuje. Takohe, noctoje un
HeratueBHU edekTn: HeuckopuwheHocT cMe-
wrajHux kanauuteta u objekarta nsrpaheHmx
3a notpebe MaHudectaumje (nocne maHude-
cTaumje); HernocTojarbe U HEAaKTUBHOCT Typu-
CTUYKMX OpraHusauunja, Typonepatepa U Ty-
pUCTUYKMX CnyX6un; caobpahajHu konanc;
HenpeasuheHe GuHaHcujcke rybuTke 3a op-
raHusatope. HaeegeHu HeraTvBHu edekTn

Z Bjeljac, N. Curci¢

CONCLUSION

Event tourism is an important part of the
total tourist offer of Vojvodina. Great diver-
sity of traditions among the population, and
events based on this, supported by natural
geographic values and with better tourist
presentation and propaganda, may form a
basis for a better understanding, among the
potential tourists, what the destination has
to offer; this will lead to an exchange of ar-
tistic, scientific and other achievements.
Also, event tourism is a sort of a “bridge” for
the cooperation of Vojvodina with Central
Serbia and with foreign countries, in the
matters of economy, culture, sports, science,
and technology. This cooperation should be
successful primarily with the mother-coun-
tries of the Vojvodinian ethnic minorities (for
instance, Slovakia, for Vojvodinian Slovaks,
etc.), and with the States which have similar
traditions and cultures of living (Slovakia,
Czech Republic, Croatia, Bosnia and Herze-
govina known locally as BiH, Romania, Hun-
gary, Ukraine, Russia, Austria, Germany
etc.), and also with the economically best
developed countries of the world. The place
and region where the event is held are sig-
nificantly influenced by the event, economi-
cally, culturally, in sports etc. Event tourism
positively influences the renewal of old (and
construction of new) touristic infrastructure;
improvement of structure and work of hotels
and other guest-receiving capacities; in-
creasing the number of organizations and
services involved in tourism; development of
touristical movement in the space of the
event. The aim of these positive effects is, to
satisfy the customers, to increase the touris-
tic traffic, and to improve the image of the
region where the event is held, as a tourist
destination. But there are also negative ef-
fects: many empty rooms after the event is
finished, nonexistence or inactivity of the
tourist organizations, tour-operators and
tourist services; a traffic collapse; unex-
pected financial losses to the organizers. If
the event ends so negatively, the visitors
and the participants will go away dissatisfied,
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Kao Kpajru pesyntaT MMmajy He3afoBO/bCTBO
KoA noceTvnaua U yY4eHuka M HapyllaBahe
MecTa oApXKaBarba Kao TYPUCTUYKE AeCTUHa-
uuje.

C Tvm y Be3n, MaHudecTauuje koje
Cce opraHusyjy Kao Aeo TypucTu4ike npona-
raHae, OAHOCHO eneMeHTU MaHwudecTaumja
KOju ce MOry KOpUCTUTW Kao CpeacTsa Typu-
CTWUYKe nponaraHae W MapKeTuHra, umajy
npecyfaH 3Hayaj y MapKeTUHry u TypucTud-
KOj mponaraHan uene TypucTuyke AecCTuHa-
umje.
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