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Mode choice for commuting and leisure: A matter of lifestyle?

Based on the first edition (2016) of the Swiss Houshold Energy Demand
Survey we investigate the effect of Otte’s top-down, lifestyle-based
segmentation approach [1] on the mode choice for commuting and
leisure. Results of a multinomial logit show that Otte’s lifestyles have a
significant effect on the mode choice for both commuting and leisure
when controlled for income, education, age and gender. This implies

that Otte’s top-down, lifestyle-based segmentation approach can be
applied for identification of target groups and designing tailored
interventions to promote sustainable means of transport. While
entertainment-oriented seem to be an appropriate target group for
campaigns to change their current mode choice, the opposite is true for
reflexives and hedonists.
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H does not work

Significant association between mode choice and lifestyle (Chi2(32) = 211.098, p < .001) Significant association between mode choice and lifestyle (Chi2(24) = 55.969, p < .001)

Otte’s lifestyles Public transport vs. car (commuting)
. . : Commutin Leisure
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z Note. R?= 394 (Cox & Snell), .416 (Nagelkerke). Model ChiZ(48) = 2509.858, p < .001. Note. R2= 033 (Cox & Snell), .036 (Nagelkerke). Model Chi(36) = 166.587, p < .001.
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& Preliminary findings
low TRAD HOME ENT Commuting: Leisure:
* Not belonging to entertainment-oriented group increases the » Not belonging to hedonists descreases the probability of
(2-5%) (8-5%) (4-3%) probability of choosing public transport instead of car for choosing public transport instead of car for leisure by 33%.

commuting by 68%. .

Not belongigng to reflexives decreases the probability of

TRAD = traditional workers, CONV = conventionalists, CONS = conservatives, HOME =

* Not belonging to reflexives decreases the probability of choosing choosingn public transport instead of car for leisure by 55%.

h d, ADV = ads d, LIB = liberals, ENT = entertainment-oriented,

HED = hedonists, REF = reflexives public transport instead of car for commuting by 35%. »  Not belongigng to entertainment-oriented group increases the

References *  Not belonging to reflexives decreases the probability of choosing probability of choosing soft mobility instead of car for leisure by
soft mobility instead of car for commuting by 38%. 94%.
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